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20% DOUBLE RESULTS
More Replies, Clicks, Conversions, and Referrals from Simple Video

77% BENEFIT 
FROM VIDEO EMAIL

http://bombbomb.com/


CONDUCTED AS SURVEY OF PEOPLE SENDING VIDEO IN EMAIL

REPORTED 
IMPROVED RESULTS 
AS A CONSEQUENCE OF VIDEO77% 

20% 
A 5 QUESTION SURVEY ASKED
“Compared to traditional email, how much of a lift 
has video in email given you for…”

 REPORTED A

DOUBLING 
OR MORE OF THEIR RESULTS.



BombBomb makes it easy to use simple videos to 

build relationships through email, text, and social. 

We’ve been at it since 2006, because we know 

that video is a better way to communicate.

Simple video gets you face to face with more 

people more often. It helps you be there in 

person when you can’t be there in person.

Over the years, we’ve collected and shared 

hundreds of success stories about the big 

difference a simple video can make  

(browse for stories here). 

SET UPTH
E

CLICK TO PLAY THE VIDEO

http://bombbomb.com/blog/
http://bbemaildelivery.com/bbext/?p=vidEmbed&id=879540d1-fd63-a4a8-4772-27ebce88f617
http://bombbomb.com/?utm_source=Guide&utm_medium=Download&utm_campaign=SurveyResults2015


is something we’ve heard regularly.

To move from anecdote to a more 
measured level of success through video, 
we reached out to customers with a 
quick survey. Because we were seeking 
feedback from people actually using 
video, each person had to have at least 10 
videos in his or her account to be invited 
into the survey. Some have 10, others 
dozens, hundreds, or even thousands of 
videos in their accounts. 

“BombBomb 
  changed my business”

http://bombbomb.com/?utm_source=Guide&utm_medium=Download&utm_campaign=SurveyResults2015


PROCESSTH
E

In a 10 day period in late July and early August 

`2015, we received 576 completed surveys.

The survey consisted of 5 questions, all asked the 

same way: “Compared to traditional email, how 

much of a lift has video in email given you for …”

- Generating replies

- Getting email clicks

- Converting leads

- Staying in touch

- Getting referrals

We also closed with an open text box for specific 

results or feedback about video. 466 people 

added detail in that box; that’s 81% of people 

who completed the survey.

The composition of the respondents by industry: 

Real estate 60%

Mortgage/Title 12%

Sales/Marketing/Business 8%

Insurance/Financial 4%

Ministry/Nonprofit 3%

Medical 1%

Other/None 12%

http://bombbomb.com/?utm_source=Guide&utm_medium=Download&utm_campaign=SurveyResults2015


RESPONSESA
N

D
GENERATING REPLIES 

Whether for new leads, past clients, strategic 

partners, or others, replies and responses are the 

start of a conversation. As you’re reaching out, you 

need people to reply and respond.

Anecdotally, we’ve heard stories like this: when 

a sales team started sending video emails in 

conjunction with their phone calls to new leads, 

they cut the number of calls to make direct contact 

in half (from 2.7 to 1.2 calls). 

Click here for more on this process.

http://bombbomb.com/blog/lead-response-time-conversion-phone-calls-simple-videos-emails/
http://bombbomb.com/?utm_source=Guide&utm_medium=Download&utm_campaign=SurveyResults2015


So what does the survey say about 
Increases in
replies and responses?

REPORTED A LIFT
WITH VIDEO

A 50% OR GREATER LIFT
WITH VIDEO

DOUBLED THEIR REPLIES
OR MORE THAN DOUBLED
WITH VIDEO

n = 529, as 47 of 576 people responded “Not Applicable”
Projected to the “minimum 10 video” group with 95% confidence and 
4% margin of error

81%

42%

15%

More than 4 in 5 people reported a lift from video.



THROUGH YOUR EMAILS
GETTING CLICKS

A key benefit to sending email is tracking. You 

get very specific, behavioral insights by individual 

person based on his or her email opens, link clicks, 

and video plays.

Who should I follow up with this afternoon? The 

people who clicked through the primary call to 

action but haven’t yet purchased, signed up, left a 

review, or whatever the call to action was.

Another benefit, specific to clicks, is that you can 

send people exactly where they need to be to take 

you up on your call to action. You don’t have to 

describe where to go or what to look for - you just 

link them straight to where they need to be. .com

http://bombbomb.com/?utm_source=Guide&utm_medium=Download&utm_campaign=SurveyResults2015
http://bombbomb.com/


Clicks are
extremely valuable.
So, does video help?

REPORTED A LIFT
WITH VIDEO

n = 509, as 67 of 576 responded “Not Applicable”
Projected to the “minimum 10 video” group with 95% confidence 
and 4% margin of error

87%

58%

25%

Here’s what people told us...

A 50% OR GREATER LIFT
WITH VIDEO

DOUBLED THEIR CLICKS
OR MORE THAN DOUBLED
WITH VIDEO



LEADSYO
U

R
CONVERTING

So many people, teams, and companies focus on 

lead generation. And rightfully so.

But is that investment of time, talent, and money 

balanced by efforts to convert? 

Simple video can help you get face to face with 

online leads, referred leads, responsive leads, 

nonresponsive leads, and others. And it works - 

especially when paired with phone calls.

We’ve heard so many success stories when 

people add personal videos into the lead follow 

up, nurturing, and conversion process. See the 

comments section later in this document for some 

quotes. See the numbers here!

http://bombbomb.com/?utm_source=Guide&utm_medium=Download&utm_campaign=SurveyResults2015


Compared to traditional email, 
how much of a lift has 
video in email given you 
for converting leads?

n = 453, as 123 of 576 people responded “Not Applicable”
Projected to the “minimum 10 video” group with 95% confidence 
and 4.5% margin of error

68%

31%

9%

REPORTED A LIFT
WITH VIDEO

A 50% OR GREATER LIFT
WITH VIDEO

DOUBLED CONVERSIONS
OR MORE THAN DOUBLED
WITH VIDEO



TOUCHIN

STAYING

Our success comes through other people.  

Directly or indirectly, the connections we make 

and relationships we build are the foundation for 

success in life and in business.

Keeping these relationships alive and keeping these 

connections relevant takes time. We have to make 

efforts to stay in touch.

From a business standpoint, this work keeps us 

top of mind and produces our repeat and referral 

customers.

So how do we balance effective and efficient?  

What can we do that’s personal and scalable?

Sending video is recommended by nearly everyone 

surveyed. .com

http://bombbomb.com/?utm_source=Guide&utm_medium=Download&utm_campaign=SurveyResults2015
http://bombbomb.com/


Compared to traditional email, 
how much of a lift has 
video in email given you 
for staying in touch?

n = 525, as 51 of 576 people responded “Not Applicable”
Projected to the “minimum 10 video” group with 95% confidence 
and 4% margin of error

90%

68%

38%

REPORTED A LIFT
WITH VIDEO

A 50% OR GREATER LIFT
WITH VIDEO

STAY IN TOUCH 100%

OR MORE THAN 100%

MORE EFFECTIVELY



REFERRALS
GETTING

Referrals are often your least expensive and 

quickest turn leads. You’re personally recommended 

and they’re ready to go.

Why can’t they all be personal referrals, right!?

What would it mean to you and your business if you 

could do more referral-based work?

Because it’s more human and more personal, simple 

video can help. And people tend to be more likely 

to help than you think - especially with an eye-to-

eye appeal.

http://bombbomb.com/?utm_source=Guide&utm_medium=Download&utm_campaign=SurveyResults2015


Compared to traditional email, 

how much of a lift has 
video in email given you 
for generating referrals?

n = 451, as 125 of 576 people responded “Not Applicable”
Projected to the “minimum 10 video” group with 95% confidence 
and 4.5% margin of error

56%

25%

10%

Nearly 3 in 5 people got more referrals with video email with 
more than 1 in 4 getting at least 50% more.
About 1 in 10 doubled their referrals!

REPORTED A LIFT
WITH VIDEO

A 50% OR GREATER LIFT
WITH VIDEO

DOUBLED REFERRALS
OR MORE THAN DOUBLED
WITH VIDEO



TOLD US
WHAT PEOPLE Again, 81% of people who completed 

the survey added additional comments 
in the open box at the end.  
Here are some of the comments.

“My initial response from leads went from 10-15% to over 90%. Conversion of leads 

to clients has doubled. It makes me so happy every time I get a response from someone 

saying ‘Wow, that was an amazing follow up. I've never had someone send me a video 

like that before.’ I have turned several colleagues onto BombBomb because I love it and 

believe in it so much.”
- Craig Veroni, West Vancouver, British Columbia

“It gives the feel of a face to 

face contact and that is where I 

am at my best. My clients feel 

the communication is sincere 

and OVER THE TOP on the level 

of service the perceive I am 

providing.” 
- Shauna Jo Larkin, St George, Utah

“BombBomb … most importantly gives me 

the ability to introduce myself to a brand new 

lead with a very personal communication that is 

very non-invasive and provides a much higher 

initial contact and conversion rate compared 

to traditional telephone calls and emails. It 

comes as a welcome surprise to my clients and 

they respond very positively to it. BombBomb 

is responsible for my recent promotion to Vice 

President of Mortgage Lending at Guaranteed 

Rate, which is the 8th largest mortgage lender 

in the nation. Thank you BombBomb for being 

AWESOME!” 

“I am consistently able to 

outshine my competition on 

pre-listing appointments with a 

BombBomb email. I have had 

sellers specifically state that is 

why they picked me.” 

- Gantry Wilson, Huntington 

Beach, California

“People actually respond!” 
- Tracy Ward, Jupiter, Florida



“I’ve been a real estate Broker over 30 years. I’m a new 

BombBomb user. Nothing I have done in the past has 

gotten the positive feedback that BombBomb has 

recently gotten me. I am a huge fan. The ‘wow’ factor 

happens every time I send the first video email. “
- Harry Hull, Glendale, California

“I love being in-person but this is the next 

best thing. People tell me how much they 

know I care by taking the time to reach out 

through video.” 
- Celia Taylor, San Antonio, Texas

“It allows us to build face to face type 

rapport with our customers via email. It is 

invaluable in growing confidence in our 

brand.” 
- Linda Westphal, Springdale, Arkansas

“I’ve found if I give a price quote in a video, the person 

will get back to me even if the price I gave them is out of 

their price range. It seems like they feel like they owe me a 

personal response once they’ve received my video. When 

I send a quote through traditional email, however, it’s rare 

to hear back from people who don’t intend to book with 

me. Almost every time I send a video price quote, I get a 

response back that says something like  

‘I LOVED your video!’”
- Mary Lynne Ashley, Colorado Springs, Colorado



“Video and BombBomb have given me results and 

benefits with every platform I use: the mobile app, via 

website, via Gmail. BombBomb helps bring back the 

‘Surprise & Delight’ feeling to email :)” 
- Jesse Peters, Winnipeg, Manitoba

“These video emails are for the most 

part deepening my relationship with my 

database and putting a face to my internet 

lead.” 
- Sal Carola, Staten Island, New York

“I am converting more leads now with 

video and getting clients to commit to doing 

online applications than ever before.” 

- Bill Jawitz, Temecula, California

“Video is getting my emails (and my clients’ emails) read and 

getting them attention. My primary client recruits insurance 

agents - people who have been on his list for up to 5 years 

for other products. I started using my BombBomb account 

for his video emails to email his subscribers … and he’s 

recruited 6 insurance agents to represent his new product 

because of the emails I sent out.” 

- Kristy Chase, Woodbridge, Virginia



CONCLUSION
Face to face communication with simple, 
asynchronous videos was the original vision for 
BombBomb. We’re pleased to see so many of our 
customers enjoying so much success from simple 
videos. 

We’ve seen and heard impressive, anecdotal results 
for years. This survey demonstrates in a more 
quantified way the big difference a simple video 
can make across a variety of activities. More replies, 
more clicks, more conversions, more referrals - all 
more common when communicating with simple 
webcam and smartphone videos compared to 
traditional, typed-out emails.

Over the next few months, we’ll be producing “The 
BombBomb Guide” to each of these activity areas 
- generating more replies and responses, getting 
clicks through your email, converting your leads, 
staying in touch, and generating more referrals.

They’ll be packed with words from our customers, 
video email examples, and specific tips to improve 
your results from that activity.

Look forward to these other BombBomb Guides: 

• Generating More Replies and Responses
• Getting More Clicks Through Your Emails
• Converting More Leads
• Staying in Touch More Effectively
• Generating More Referrals

To get these guides, stay in touch with us! Better 
yet, get started with your own simple videos.  
You’ll love the results.

TRY BOMBBOMB FREE

SUBSCRIBE TO NEWSLETTER

.com
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