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This presentation and discussion contain statements that constitute “forward-looking statements” under the Private 
Securities Litigation Reform Act of 1995, including all statements that look forward in time or express 
management’s beliefs, expectations or hopes. In particular, such statements include, without limitation, statements 
regarding our belief that our dealer inventory channels are well-positioned for the 2020 model year, that market 
demand is strong for our more focused model lineup, and our ability to capitalize on opportunities to increase our 
market share, generate superior financial performance and build long-term shareholder value. These statements 
involve known and unknown risks, uncertainties and other factors which may cause the actual results, performance 
or achievements of Marine Products Corporation to be materially different from any future results, performance or 
achievements expressed or implied in such forward-looking statements.  These risks include the strength of the 
upcoming retail selling season, the level of demand for our smaller products, possible decreases in the level of 
consumer confidence and available funds impacting discretionary spending, increased interest rates and fuel 
prices, weather conditions, changes in consumer preferences, deterioration in the quality of Marine Products’ 
network of independent boat dealers or availability of financing of their inventory, continued weakness in the 
sterndrive recreational boat market, and competition from other boat manufacturers and dealers.

The actual results of the Company could differ materially from those indicated by the forward-looking statements 
because of various risks and uncertainties, including, without limitation, those identified under the title “Risk 
Factors” in the Company’s Annual Report on Form 10-K for the fiscal year ended December 31, 2018. In addition, 
the payment of future dividends is subject to Board discretion and depends on many factors, including the 
Company’s available cash flow and competing uses for cash. All of the foregoing risks and uncertainties are 
beyond the ability of the Company to control, and in many cases the Company cannot predict the risks and 
uncertainties that could cause its actual results to differ materially from those indicated in the forward-looking 
statements. The Company does not undertake to update these forward-looking statements.  Please review Marine 
Products Corporation's investor website, which can be found on the Internet at marineproductscorp.com for further 
information. 

Forward Looking Statements
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• Headquartered in Atlanta

• Manufacturing in Nashville, Georgia

• NYSE: MPX

• Recent Stock Price (November 13, 2019): $ 14.47

• Market Capitalization (in millions): $ 486

• Current Dividend Yield: 4.1%

• Average Daily Volume (Over last 3 months):                                   31,000 

• Long-term focus on Financial and Shareholder Returns:
• No Debt
• Cash at most recent quarter end:  $23.0 million
• Dividends in all but 2 years of our history as a public company

Corporate Profile
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• Marine Products Corporation is one of the largest manufacturers of 
recreational powerboats in the U.S., with leading market share in both of 
its brands. 

• Its Chaparral sterndrive brand holds the #2 market share in its category. 
Its Robalo brand, holds the #2 market share in the outboard coastal 
offshore fishing boat market segment.

• On a combined basis, Chaparral’s and Robalo’s outboards hold the #1 
market share for outboard boats in their size range.

• At the corporate level, we focus on long-term shareholder returns and 
capital stewardship.

– 5% Net sales CAGR
– 7% Net Income CAGR

About Marine Products Corporation

Marine Products Corporation has 
been manufacturing high-quality 

powerboats for over 
50 years.

Chaparral’s first model, built in 1965, is pictured above.
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A Mature Market:

• 2019 retail sales significantly higher than Great Recession trough in 
2009

• Lower than last cyclical peak in 2006
• 2019 retail sales projected to decline by 3% sequentially

The Recreational Boating Market
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Annual Fiberglass Powerboat Sales

(Source: Info-Link Technologies, Inc.)

• Growth catalysts include 
consumer confidence, 
financing, real estate trends, 
demographics

• Outboards and selected 
inboard categories are growing.  
Sterndrive sales continue their 
secular decline.
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Chaparral Sterndrive 
Market Share
June 30, 2019
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Sea Ray Bayliner Chaparral
Cobalt Regal All Others

Strong Market Share in Our Separate Product Lines

Vortex Jet Boat
Market Share
June 30, 2019

Robalo Outboard
Market Share
June 30, 2019
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Factors Driving Success

In a slow-growth environment, success is driven by innovative 
marketing strategies, design expertise and a strong dealer network

• Discovery of under-served product categories with high potential

• Design expertise

• Attractive features and options

Chaparral’s 300 OSX
New for 2019
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Factors Driving Success (cont.)

Chaparral’s Surf Series – an innovation on an existing product platform 
and is now available in three different sizes.

230 SunCoast

• Customized versions of 
11 Chaparral sport boat 
models.

• Licenses Malibu’s Surf 
GateTM technology.

• Maintains original 
functionality but convert 
to wakesurfing boats at 
the touch of a button.

• Wakesurfer can control 
wake with a wristband.

25 Surf – New for 2020
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Innovative Marketing

• QR codes take a potential customer to the product websites
• New print media contain augmented reality (AR) tags which bring a 3-D 

movie to the potential customer’s smart phone

Factors Driving Success (cont.)
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• Quality Manufacturing Processes
• High Volumes Drive Efficiency and Profitability

Factors Driving Success (cont.)
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Financial Overview
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• Quarterly Sales were flat compared to 2018
– Unit sales decreased by 6.1%
– Average sales price increased by 5.8%

• Larger outboard boats sold well.

Third Quarter 2019 Financial Summary

MARINE PRODUCTS CORPORATION AND SUBSIDIARIES

CONSOLIDATED STATEMENTS OF OPERATIONS  (In thousands except per share data)

Period ended September 30,

2019 2018 % B / (W) 2019 2018 % B / (W)
Net Sales $ 72,212 $ 72,012 0.3 % $ 243,961 $ 236,554 3.1 %
Cost of Goods Sold 56,463 55,829 (1.1)  189,089 183,248 (3.2)  
Gross Profit 15,749 16,183 (2.7)  54,872 53,306 2.9  
S, G & A Expenses 6,039 6,996 13.7  24,915 23,935 (4.1)  
Operating Profit 9,710 9,187 5.7  29,957 29,371 2.0  
Interest Income 83 102 (18.6)  235 220 6.8  
Income Before Income Taxes 9,793 9,289 5.4  30,192 29,591 2.0  
Income Tax Provision 1,938 2,128 8.9  5,495 5,831 5.8  
Net Income $ 7,855 $ 7,161 9.7 % $ 24,697 $ 23,760 3.9 %

EARNINGS PER SHARE 
   Diluted  $ 0.23 $ 0.21 9.5 % $ 0.72 $ 0.69 4.3 %

Third Quarter Nine Months
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Return on Invested Capital *
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*  Calculated using cash flow from operations and average invested capital.   

Return calculation includes cash and marketable securities.
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• Since becoming public in 2001, Marine Products has generated almost $200 
million in operating cash flow, and returned more than $200 million to our 
shareholders in the form of dividends and stock repurchases.

Strong Stewardship of Cash and Focus on Shareholder Returns
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Marine Products Corporation
2801 Buford Highway NE
Suite 300
Atlanta, GA  30329
404-321-7910
marineproductscorp.com

Corporate Headquarters


