
As the nation’s 
premier public health 
nutrition program,
WIC is a cost-effective,
sound investment—
insuring the health
of our children.

NWA’S MISSION
Providing leadership to
promote quality nutrition
services; advocating for 
services for all eligible 
women, infants, and 
children; and assuring
the sound and responsive
management of WIC.

WIC – the Special Supplemental Nu-
trition Program for Women, Infants, 
and Children – is effective in large 
part because of the Program’s strong 
network of partnerships. Federal, state 
and local WIC administrators partner 
with each other to fund, manage and 
provide critical nutrition services to 
WIC families. Thousands of grocers, 
food manufacturers, bankers, and farm-
ers partner with WIC to provide healthy 
food benefits. Local WIC agencies 
partner with hospitals, medical provid-
ers, public health, community, and faith 
based organizations to protect and 
improve WIC mothers’ and young chil-
dren’s health and well-being.   

LINKS TO HEALTH AND SOCIAL 
SUPPORTS

WIC reaches millions of families across 
the US1, and is a trusted resource in 
low-income communities. WIC staff 
work hard to make sure all WIC partici-
pants are informed and empowered to 
shop smart, prepare healthy meals  at 
home, and breastfeed their newborns, 
infants, and toddlers.  
 
Core to WIC’s mission are referral 
services to health care and socials 
services. WIC is a gateway to prenatal 
and pediatric care as well as other pro-
grams like SNAP and Medicaid. Local 
WIC programs actively engage with a 
wide range of partners to address is-
sues unique to young parents and their 
children, where it makes sense to use 
the WIC service delivery platform to 
reach them with additional services and 
health- or safety-related advice and 
messaging. For example, as an adjunct 
to healthcare, WIC providers screen 
every child under two for up-to-date 
immunization schedules, and provide 
referrals to immunization services for 
those who need them.2 Studies have 
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found that participation in WIC sig-
nificantly improves rates of childhood 
immunization and of having a regular 
source of medical care.3, 4

 
INNOVATIVE PREVENTION  
PARTNERSHIPS

Many WIC providers partner with public 
health or private dental foundations to 
provide onsite oral health screenings and 
even fluoride varnishes for moms and 
children who have no other source of 
dental care. This can prevent more costly 
interventions for severe tooth decay later 
on.5 Other WIC innovators have success-
fully integrated standardized screenings 
for maternal mental health problems, so 
that mothers suffering from depression or 
perinatal mood disorders can get referrals 
to appropriate professional support.6 
 
Given new scientific evidence on the criti-
cal importance of early brain development 
and the negative impacts of toxic stress,7 
WIC is the perfect platform to reach and 
teach low-income parents about bonding 
with their child, early stimulation/literacy 
encouragement, and skill-building. WIC 
pioneers are having amazing success with 
WIC-based early interventions. One Los 
Angeles pilot is exploring early literacy 
counseling based on a study that showed 
that the intervention significantly en-
hanced literacy resources and activities at 
home as well as greater school readiness 
in Spanish-speaking families.8  
 
The USDA-funded Fit WIC Baby Behav-
ior Campaign  focused on helping new 
parents understand and respond to infant 
crying, sleeping and feeding cues to 
prevent overfeeding and stress. In addi-
tion the campaign had suggestions for 
early bonding, playing and singing with 
babies. Since evaluations of Fit WIC Baby 
Behavior Campaign showed it successfully 
lowered infant weight gain and increased 

THIS INFORMATIONAL  
DOCUMENT WAS CREATED IN 
PARTNERSHIP WITH THE  
CALIFORNIA WIC ASSOCIATION



2

breastfeeding duration,  WIC parents 
nationwide are benefitting from the 
campaign.9 
 
RETAIL GROCERY AND FARM  
PARTNERSHIPS

WIC food benefits – averaging $43 in 
monthly food checks or EBT payments– 
are delivered through over 48,000 
authorized retail grocers nationwide.10 
This public-private partnership is critical 
to WIC’s success. The USDA recently 
estimated that in 2009 WIC generated 
about $4.6 billion in retail food sales, 
boosting farm commodity revenues 
by $1.3 billion. This provided particular 
support to the dairy, cereal and fresh 
produce industries, not to mention local 
economies in rural and inner-city areas.11 
Small storeowners have also reported 
increased sales, foot traffic, and finan-
cial stability as benefits of their WIC 
partnerships.12

 
INCREASING HEALTHY FOOD  
ACCESS 
With fresh fruits and vegetables, whole 
grains, and low-fat dairy items added in 
2009, the healthier new WIC food pack-
age not only benefit participants, but 
improve access to healthier foods for all 
consumers, particularly in low-income 
neighborhoods where affordable 
healthy foods are harder to find.13 
 
The WIC program directly benefits small 
family farmers in two ways. First, as part 
of their regular monthly benefit, WIC 
families receive fruit and vegetable cash 
value vouchers (CVV) worth $8-10 per 
month. Second, the WIC Farmer’s Mar-
ket Nutrition Program (FMNP), which 
operates in 46 state or tribal agencies 
and delivers $17 million worth of FMNP 
checks to 1.6 million WIC participants, 
who can spend them at local farmers’ 
markets.14 States can choose to allow re-
demption at certified farmers’ markets. 
Currently, 23 states or tribal agencies 
have taken the option, which opens up 
an even bigger WIC market for small 

farmers who sell at markets.15  While 
great progress has been made, resource 
constraints prevent other states from 
following suit.
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