
1. Who is your audience for this story?

2. How/where does your audience get their news? Think broadly! Newspapers, radio, 
TV, blogs, social media, farmers markets, grocery stores, churches/house of worship, 
etc.

3. Do you already have relationships with any reporters and/or news sources?

First Things to Consider

Pitching a Story to the Media

Make Your Media List

Write Your Pitch
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1. This could be an ongoing project if you regularly are in touch with media. Try to keep 
it up-to-date.

• Determine the best way to contact your list. 

• Email is great but it can be hard to find email addresses for reporters –if 
you can’t find the one you’re looking for, look for any email address at that 
organization to what the standard is (first.last@newspaper.com for example).

• Direct phone numbers are also challenging to find. If you get them, hold on!

2. Twitter is also a great way to connect with reporters. Most have active Twitter 
accounts and you can direct message them for more information.

3. If you’re planning to do frequent media outreach, considering contacting reporters 
as they write related stories to introduce yourself, even if you don’t have anything to 
pitch.

1. If you’re sending a press release, you can simply send the release.

2. If you’re pitching a story:

• Introduce yourself and your organization. Don’t assume the reporter knows 
about WIC!

• Tailor your story! If you’re contacting a local reporter, talk about local impacts.

• Be explicit and make sure you answer: Who? What? When? Where? Why?

• If possible, link your story to their other work. A quick, “I saw you wrote about 
changes in school lunch last month” shows the person you’ve done your 
research.



1. Identify your spokespeople and learn what their schedules are and levels of flexibility. 
Are they available for an interview at 8:00 pm? How about a radio show at 6:30 am? 
Weekends? 

2. If you’ve contacted multiple outlets, have a priority list. Which outlets have first 
access to interviews? Are the spokespeople willing to cancel/reschedule meetings 
from some outlets and not others?

3. Provide spokespeople with talking points, background information about the topic 
as well as the reporters.

Prepare for the Response

Respond to Interview Requests

1. If you are not a spokesperson, make sure any information is shared “on background” 
or “off the record.” If you’re speaking on background, the information you provide 
may be used but won’t be attributed to you without your permission. If you’re 
speaking off the record, the information won’t be used.

2. Important questions to ask:

• Outlet?

• Deadline?

• Phone number and other contact info?

• Do they have specific questions? This will help you: 

• identify which spokesperson to connect with and

• prepare talking points.

3. Schedule the interview.

4. After the interview, thank the reporter, provide additional information if appropriate, 
offer to answer additional questions.

5. Watch for the story!

6. Share the story through your channels.


