
Session 3: …2…1… Contact! 



In this Session… 
•  How to make sure your target promoters also reach 

your target audience. 
•  How to approach bloggers, podcasters, interviewers… 
•  Exactly what to say to get booked. 
•  Put together your tour bonus package(s). 
•  When to give your book away and when not to. 
•  And way more! 



Finding the Right Promotion Partners 
Look specifically for: 
•  Guest posting, guest interviewers. 

–  BONUS if those people are other authors! 

•  Someone who reaches your exact target reader. 
–  AM: R.E.A.C.H. Your Perfect Customer 

(TheBookNinja.com/reach) 

•  Use your gut instinct! 



Finding the Right Promotion Partners 
Be diligent! 
•  Don’t just skim… READ and LISTEN. 
•  Prove to them you know you’ll be a good fit. 
•  Focus on building relationships. Limit cold-

contacting (unless you’re already a proven expert). 
•  Follow up. Follow up again. Follow up during. Thank 

them (follow up after). Get it?! 



Approaching the Right Promotion Partners 
ASK! 
•  What’s the worst they can say… No? 

–  What do you have now? 
–  If they say no, what do you have? 
–  So… what exactly did you lose? 

•  Flaunt your feathers! 
•  Show confidence… ALWAYS. 



Approaching the Right Promotion Partners 
What exactly to say: 
•  How you found their blog, podcast, page, show, 

group, etc. 
•  What you love about their blog, podcast, page, show, 

group, etc. (Cite specific recent examples.) 
•  What you will contribute (what’s your post, interview, 

etc. about? How does it fit with your book and tour?) 



Approaching the Right Promotion Partners 
What exactly to say: 
•  What their people will learn… How they will benefit 

from your knowledge, your book, etc. 
–  Non-fiction: Benefits, not features! 
–  Fiction: Entertainment value, how it fits their audience. 

•  What your VBT schedule looks like… 
–  How many openings you have left. (Show the demand.) 
–  A few specific dates you have available. 



Approaching the Right Promotion Partners 
What exactly to say: 
•  Cite examples of posts, shows, books, authors, etc. 

they’ve already featured… and how you’re different. 
•  Include experience, credentials, etc. 
•  Tell them you’ll work within their parameters/rules. 
•  A link to your Media Kit page. 
•  Explanation of your Tour Bonus and how it’ll work. 



Approaching the Right Promotion Partners 

If they say yes… 
•  Schedule! 
•  Follow up multiple times. 
•  Stay in contact. 
•  Thank them! 

(Stay tuned for the ultimate thank-you gift…) 



Approaching the Right Promotion Partners 

If they say no… 
•  Ask them to keep you in mind for the future. 
•  Ask them why… don’t take it personally. 
•  Thank them! 
•  Follow up later… Keep them on your list (if they’re a 

good fit). 



Tour Bonus Package 

Why create a tour bonus? 
•  Build your list. 
•  Increase your book sales. 
•  Increase your Amazon best-seller ranking. 
•  Get people to share, like, and spread the word! 



Tour Bonus Package 
Types of buyer-only bonuses: 
•  The “everyone gets one” bonus 

–  Increases shares (“spread the wealth” mentality) 
–  Fair 

•  The contest bonus 
–  Limited number 
–  Various prizes (raffle-style drawing) 



Tour Bonus Package 
How to set up your bonus: 
•  You must have a website. 
•  You must have an email service. 
•  Put download links on your Thank-You page… or in 

your first email autoresponder. 
•  That’s it! 
•  AM: List Building for Authors TheBookNinja.com/list 



The Gift of a Chapter… or a Book… 
NO CHAPTERS because… 
•  Amazon Look Inside (usually) has this covered. 
•  Journals, coloring books, etc… doesn’t make sense. 
•  Think of a better bonus! 

–  Additional supplemental “activity” pages. 
–  Character profiles 
–  Favorite recipes 
–  Checklists, etc. 



The Gift of a Chapter… or a Book… 
When to give away a book… 
•  Hosts with a lot of traffic (downloads, views, 

comments, followers, etc.) always offer a free book. 
–  Never blatantly ask for a review… just tell them if they have 

time, you’d appreciate an honest review, but it’s not 
necessary. 

•  Another book in your series (or an entire series in 
downloads) as a prize. 



The Gift of a Chapter… or a Book… 
If you give away a book… 
•  ALWAYS ALWAYS ALWAYS autograph it with a personal 

thank-you note. 
•  Include a business card, postcard or flyer with your 

book and other books’ info on it. (Or other products 
and services.) 

•  OPTIONAL: Include another small gift. (SWAG) 



The Gift of a Chapter… or a Book… 
What to give away instead… 
•  The better bonus. 
•  Amazon/Barnes and Noble gift cards. 
•  Coffee (Starbucks) gift cards. 
•  A BIG prize… then smaller “everyone” bonuses. 
•  And… 



The Gift of a Chapter… or a Book… 
What to give away instead… 
•  The ultimate host thank-you gift: 

–  Find out their favorite food, wine, flower etc. 
–  Order and send by personal courier (NOT UPS, FedEx, etc.) 
–  Include your name, book title and website! 
–  Make them want you as a repeat guest. 



Homework 

•  Contact… and follow up (repeatedly) with your 
promotion partners! 

•  Use the bonus templates in your Members Area! 
•  Create your host gift packs. 
•  Get ready for Session 4! 


