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Session 1: Construct Your Platform 

In this Session… 
•  What IS a virtual book tour? 
•  How to decide on a tour length that won’t eat into your 

already busy life. 
•  The various places to tour and how to find them. 
•  Identify and structure your tour schedule. 
•  The essential foundational pieces you MUST have in place 

before your tour. 
•  And more! 

A Virtual Book Tour… 
The “official” definition… 
•  A combination of marketing efforts such as book 

reviews, interviews, blog posts, social media parties, 
contests, etc. structured around a specific set of dates 
and times. 

•  Also called Book Blog Tours (blogs only) and Virtual 
Author Tours. 
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A Virtual Book Tour… 
My definition… 
•  By far the absolute best, most complete, easiest-to-

repeat strategy to market your book, which can 
effectively be combined with a book launch and 
create both immediate and ongoing sales. 

•  Also called FUN and AWESOME! J 

A Virtual Book Tour… 
Why it’s the best way to promote your book: 
•  Having your book featured in a strategic timeline 

across multiple platforms to thousands of potential 
book buyers in a set period of time means a blast of 
book buzz that can be as short or long as you want it 
to be. 

•  Fits in your schedule. Lasts indefinitely! 

Places to Find… 
Where do you go on tour? 
•  Niche-specific blogs 
•  Facebook Pages 
•  Facebook Groups 
•  Podcasts 
•  Twitter (TweetChat parties) 
•  Internet radio shows 

•  LinkedIn Groups 
•  YouTube Channels 
•  Google Hangouts 
•  Skype Meetups 
•  Amazon reviewers 
•  Goodreads 
•  Your own website 
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Places to Find… 
You can even… 
•  Combine virtual book tour 

locations with in-person events 
locally or when you travel! 

How to Find… 
First and most importantly… have these pieces! 
•  KNOW. YOUR. AUDIENCE. 
•  Have your Media Kit ready (covered in Session 2). 
•  Have your email template ready (Bonuses). 
•  Create a tracking system so you don’t go crazy 

(Bonuses). 
•  Have your calendar open and ready to fill out! 

How to Find… 
Niche-specific blogs… 
1.  Google (search it). 
2.  Look for guest writers. 
3.  Open their websites in new tabs. 
4.  Close a tab if it’s not a good fit. 
5.  Customize the email, copy/paste in the contact form. 
6.  Record in Bonus Tracking System and close tab. 
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How to Find… 
Niche-specific Facebook Pages and Groups… 
1.  Search for one keyword on Facebook. 
2.  “Like” good-fit Pages/”Join” good-fit open Groups. 
3.  Customize template email. 
4.  Message admins through the Page or Group. 
5.  Record in Bonus Tracking System. 
6.  (LinkedIn works this same way.) 

How to Find… 
People to invite to a Twitter party… 
1.  Search for one keyword on Twitter.com. 
2.  Follow people you find. Study them. Choose them. 
3.  Direct message them and ask for their best email. 
4.  Customize template email and send. 
5.  Record in Bonus Tracking System. 

How to Find… 
Niche-specific Podcasts… 
1.  Go to iTunes.com and search for a keyword. 
2.  Do they interview guests? 
3.  Listen to a couple episodes. 
4.  Customize template email. 
5.  Message Podcast host. 
6.  Record in Bonus Tracking System. 
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How to Find… 
Niche-specific Internet radio shows… 
1.  Same steps as podcasts. 
2.  Places to search: 
–  BlogTalkRadio.com 
–  TalkZone.com 
–  VoiceAmerica.com 
–  TalkStreamLive.com 
–  WebTalkRadio.com 

How to Find… 
Niche-specific YouTube channels… 
1.  Go to YouTube.com and search for a keyword. 
2.  Do they interview guests? 
3.  Watch a few videos. 
4.  Customize template email. 
5.  Message YouTube channel owner. 
6.  Record in Bonus Tracking System. 

How to Find… 
Top Amazon reviewers… (works for Goodreads, too) 
1.  Go to Amazon.com and search for your book’s 

category top sellers. 
2.  Read several reviews. 
3.  Read other reviews by top-rated reviewers. 
4.  Customize template email. 
5.  Message reviewer. 
6.  Record in Bonus Tracking System. 
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The VBT Schedule 
Decide your tour length: 
•  One-Week Blitz Tour	  

–  Intense	  buzz	  for	  5-‐7	  days	  
–  Fast best-seller ranking 

•  Two-Week Tour 
–  Ongoing buzz and build 
–  Potential ongoing best-seller ranking 

The VBT Schedule 
Decide your tour length: 
•  One-Month Tour	  

–  Extensive	  buzz	  for	  30	  days	  
–  Potential ongoing best-seller ranking 

•  Six-Week Extensive Tour 
–  More common in traditional publishing (for good reason) 
–  Biggest impact 
–  Most work 

The Key to a Successful VBT… 

…is to create a PLAN, 
then put that plan into 

ACTION! 
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Homework 
•  Choose what length of tour you’d like to plan. 
•  Look at your calendar. When does it make sense to 

schedule it? (At least three months out from now to 
allow adequate planning time.) 

•  Highlight three (3) places to focus on finding tour stops. 
•  Start the research… and get ready for Session 2! 


