
Session 2: Packaging, Celebrities & 
Thousands… Oh my! 



In this Session… 
•  The importance of packaging… your book, your 

marketing, your media kit, and more! 
•  How to become… and handle your social media 

celebrity status. 
•  Social media strategy… Where to hang out, what to do. 
•  How to sell from dozens to hundreds to thousands. 
•  And… yep… more! 



Packaging… What? 

Your book cover… 
•  Your “first date.” 
•  Will make or break a sale in 7 seconds. 
•  MUST. BE. PROFESSIONAL. 
•  KristenOnAmazon.com 



Packaging… What? 
Your book’s insides… 
•  The “guts” matter! 
•  Edit. Edit. Edit. Hire an editor. 
•  Kindle formatting… sooooo important! 

–  KindleIn30.com 

•  Consistent branding 



Packaging… What? 
Your book’s marketing… 
•  Branding! Match EVERYTHING. 

–  Website 
–  Business cards 
–  Bookmarks 
–  Book cover 
–  Colors, style, feel, etc. 



Packaging… What? 
Your media kit… 
•  Don’t just create an Author One Sheet! 
•  Customize your kit to who you’re sending it to. 

–  Add gifts! 
–  Add a personal note 
–  Add samples (if applicable) 

•  Have FUN with it! 



Packaging… What? 
Donations, Prizes, etc… 
•  Make it special. 
•  Include other stuff. 
•  Create a gift basket… or box… or… 
•  Use your imagination and go crazy with it. 
•  Crazy = noticed! 



Packaging… What? 
In-person book sales… 
•  Add a little SWAG. Examples… 

–  Custom measuring spoon 
–  Blender bottle 
–  Clappers 

•  “Gift” wrap it. 
•  Include a bookmark 



THIS… 

Go above and beyond in 
your packaging and… 

You WILL be remembered! 



Social Media Celebrity 

Are you a celebrity? 
•  If you’re published… yes. 
•  If you’ve sold books… yes. 
•  If you’ve marketed your book at ALL… yes. 
•  OWN. IT. 



Social Media Celebrity 
How do you become a bigger celebrity? 
•  Focus on social media marketing. 

–  Viral videos 
–  Viral graphics 
–  Infographics 
–  Fan fun 
–  Contests 



Social Media Celebrity 
How do you handle being a celebrity? 
•  Be human! Be yourself! 
•  Remember your roots… don’t become an ass. J 
•  Humility: Own your own greatness. 
•  You are awesome… SHINE in that! 
•  Help others… whether education or entertainment. 



Social Media Strategy 
Where do you go? What do you do? 
•  Facebook 

–  BIGGEST social media platform 
–  College age and their parents 
–  Professionals, entrepreneurs 
–  Parents, tech-savvy grandparents 



Social Media Strategy 
Where do you go? What do you do? 
•  Facebook 

–  Focus on building RELATIONSHIPS. 
–  Join groups and participate. 
–  Follow group rules. 
–  DO have a fan page. 
–  DO allow a public profile and “followers.” 



Social Media Strategy 
Where do you go? What do you do? 
•  YouTube 

–  Teens, college, biz owners, pretty much everyone. 
–  Entertainment 
–  Education 
–  2nd largest search engine 



Social Media Strategy 
Where do you go? What do you do? 
•  YouTube 

–  How-to, step-by-step, screen-capture 
–  “Talking Head” vs. PowerPoint 
–  Be YOU. 
–  Cat videos… add a cat. Guaranteed to go viral! J 



Social Media Strategy 
Where do you go? What do you do? 
•  LinkedIn 

–  Corporate 
–  Professionals 
–  More rigid 
–  Less “Gatekeepers” 



Social Media Strategy 
Where do you go? What do you do? 
•  LinkedIn 

–  Don’t spam! 
–  Be helpful in groups. 
–  Focus on relationships with “bigwigs.” 



Social Media Strategy 
Where do you go? What do you do? 
•  Twitter 

–  CEOs 
–  Less “Gatekeepers” 
–  Media 
–  Bloggers 



Social Media Strategy 
Where do you go? What do you do? 
•  Twitter 

–  ReTweet! 
–  TweetChat.com 
–  Don’t autofollow. 
–  Do post regularly. 
–  Keep it short… for RTs. 



Social Media Strategy 
Things to keep in mind… 
•  Recycle content across all platforms. 

–  Repurposing = GOLD! 
–  Same message, all formats/places 

•  They know YOU. You don’t know them. 
•  Automation is great… but interaction is BETTER. 
•  Help. Don’t just promote. 



Sell to Thousands 
From a few, to dozens, to hundreds, to thousands! 
•  Start with what you know. (Hint: You know a LOT 

more now!) 
•  Create your marketing plan. (See Session 3) 
•  Take TIME to grow… slowly. Build a solid foundation. 

Remember, this is a business, not just a book. 
•  Don’t compare yourself to seasoned marketers. 



Sell to Thousands 
From a few, to dozens, to hundreds, to thousands! 
•  Have a budget in mind. (Remember Session 1) 
•  Always, always, always write another book. 
•  KEEP MARKETING while you write more books! 
•  Diversify your income beyond your book. 
•  Bulk sales ROCK… (consignment vs. outright 

purchases and their respective discounts) 



Session 2 Final Thoughts… 

•  Set boundaries. Be personable. Be YOU. 
•  Diversify… within a niche before adding a new one. 

Do. Not. Stop. Marketing. 
•  Growth is uncomfortable. Get help.  

–  KristenOnDemand.com 

•  Write a book series… Marketing is waaaaay easier! 



Session 2 Homework 

•  Make sure your book packaging is professional… or 
re-do it. 

•  Choose ONE social media platfrom to focus on. 
•  Set up your profile and/or additional pages, 

channels, etc. in that social media platform. 
•  And… Get ready for Session 3! 


