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Keyword Research Tools 

 

Like the man said, if you have not optimised your content marketing and Social 

Media marketing around keywords and quantitative research, you’ll need to start 

again.  So let’s not start again. 

I return to this mantra time and again in The Attention Business.  Regardless fo 

where you are posting, you need to check the frequency and relevance of the 

keywords aimed at you Ideal Customer Profile (ICP).  If no one is asking the questions 

you want to answer, and no one is searching for stuff like yours, you’re wasting your 

time in any social media.   

The other mantra is ONLY to optimise towards certain keywords if they are targeting 

your ICP.  Don’t be distracted by huge numbers of searches if they are not relevant to 

you.  

We’ll start with the Google Adwords Keyword research tool.  Remember always that 

this is aimed at encouraging you to spend more money on Adwords.  Nonetheless, 

it’s a great tool.  You’ll need a login to Google Adwords to use the tool.  If you don’t 

have one, you can Google that. 

 

Below is a graphic of what you will see.  You can home in on the region you want to 

test for, which is very useful.  Make sure you check (tick) exact phrase match as 

marked on the infographic.  You can also optimize your search for different devices, 

which is useful and is something you won’t be able to do on some of the other free 

tools. 

The only thing I would say is that the results aren’t that easy to digest on the 

Adwords keyword research tool.  There are some other free tools which are very 

useful.  Some of them are “freemium” products which require payment if you wish to 

use them more heavily. 
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KeywordEye 

www.KeyWordEye.com 

This tool offers some similar features to Googles own analysis and suggestion tools.  

However I find it gives an excellent graphical representation of 100 suggested 

keywords and it’s easier to see what’s going on at a glance.  You will have to pay for 

this tool for professional use, but it is excellent for suggestions based on your 

country and for comparing different approaches to a topic.  Easy and quick to use, 

and I find it very intuitive with the suggestions.  If you do more than a few searches 

however it will ask for £9.99 per month. 

 

Merchant Words 

Because it is based on Amazon.com searches, with Merchant Words you can see 

what people are searching for when they are in the market to pay for information.  

That has to make it a valuable tool for you as a social media or content marketer.  

You can get some useful information back for free, but it will try to make you pay.   
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It’s a great tool, but not much good for anything locally aimed. 

 

SEOBook’s Keyword Tool 

http://tools.seobook.com/keyword-tools/seobook/ 

Commonly suggested, but not that great.  Not intuitive. 

 

www.Soovle.com 

This is a free suggestion tool.  This is a decent, intuitive and useful tool which 

presents suggestions from a number of sources, including Bing, Yahoo, Wikipedia 

Amazon, and Google of course.  Give it a try. 

Ubersuggest – Don’t bother.  Clunky and annoying to use, as well as covered in ads.  I 

don’t know why people suggest this tool. 

The other tool to use for content creation is Amazon of course.  Look up subjects on 

Amazon, and then look at the subject area classes which are nearest to yours.  For 

instance Business/finance/insurance, and so on.  If the top selling book in that 

category has a sales rank above 30,000 on Amazon.com you are in business.  (Higher 

if you’re in a small but valuable niche).  Then look at the titles you find in the top 20 

for that category.  What are the commonest words?  How well do the books sell?  

What titles grab the best sales? 

Merchant Words is based on searches on Amazon. 

The following tools are best for analysing sites and keyword density, rather than for 

selecting ideas, topics and keywords themselves.  These kinds of sites are beloved of 

professional SEO workers, but have somewhat less relevance now that keyword 

density has been demoted by Google’s Panda update, and it’s more important how 

often a page has been shared or visited. 

WooRank Website Review 

http://www.woorank.com 
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This is a review tool to check competitor websites and how they rank for different 

keywords.  It’s useful for competition analysis and for working out how other sites 

have clawed their way to the top of the rankings. 

The tool gives you a free review of websites, wherein you get to see the top 
keywords a website ranks for on Google search as well as a list of its competitor sites, 
as shown below. If you use this to review a competitor’s website, you will find the 
top keywords that they rank for and will also have access to other competitor sites to 
look out for, for further keyword research. This is a great way to have a quick 
preview of keywords that are popularly used in your niche. 

Since the free review is limited to once per week, you might want to subscribe to 
WooRank Pro to get unlimited website reviews with built in competition features.  

 

SEOQuake.com 

SEO Quake is an SEO add-on for Firefox that helps you find keyword data based on 
keyword density. There are other tools of this sort on the web but this one gives you 
a segregated and organized list of keyword phrases that contain from one to four 
words.  Open a competitor’s website in your Firefox browser to find the keywords 
used on their site. 

Gain this is a great tool for analysing your own site and your pages and those of 
competitors. 
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