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June Moon 1963, from the portfolio 7 Serigraphien 
1969, screenprint 
Allan D'Arcangelo  
born Buffalo, NY 1930–died New York City 1998 
In June Moon 1963, four panels show an anonymous highway stretching out on a dark, shadowy 
landscape. In the first panel, what appears to be a glowing moon nudges above the horizon; it is soon 
revealed as a Gulf gasoline sign rising into the night sky. The ascending sign suggests the passage of 
time, as well as the movement of a car speeding down the road. The newly built American highway 
system promised to transport travelers to exciting new destinations. But for Allan D’Arcangelo, the 
real beauty was in the lines and colors of the journey itself. 
Smithsonian American Art Museum, Museum purchase 1971.84.137 
 
 
Untitled, from the portfolio A Tool Box 
1966, screenprint and collage 
Jim Dine  
born Cincinnati, OH 1935 
Jim Dine envisions tools in imaginary environments in his portfolio titled A Tool Box. In this print, a 
pulley holds a simple line drawing, which is collaged to the print’s surface. As the pulley dangles 
freely without any support from above, it appears that the tool has a life of its own. Dine’s interest in 
tools stems from working in his family’s Cincinnati hardware store as a child. These utilitarian objects 
hold a personal significance for the artist, who considers them to be an extension of his identity. 
Smithsonian American Art Museum, Museum purchase 1967.24.5 
 
 
Love 
1967, screenprint 
Robert Indiana  
born New Castle, IN 1928 
In the 1960s, the word “love” became a touchstone for America’s hippie movement and Robert 
Indiana’s composition was widely accepted as a symbol of its progressive aspirations. Indiana 
originally made the work as a Christmas card in 1965 and later made prints, sculptures, and paintings 
based on the design. Commercial ventures soon co-opted the image for merchandise. Unfortunately, 
Indiana had not declared copyright on his famous work, so never profited from its prolific commercial 
reproduction.   
Smithsonian American Art Museum, Gift of Louis and Linda Kaplan 1991.152.3 
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Gray Alphabets 
1968, lithograph  
Jasper Johns  
born Augusta, GA 1930 
Jasper Johns transformed symbols and objects into subjects for art. He took a close look at letters and 
numbers, targets and flags, and built his career on repetitively depicting these age-old motifs. In Gray 
Alphabets, Johns has filled a grid with a continuous, repeating sequence of the letters a through z. The 
image resembles the movable type in a printer’s forme, while the nuanced shading of each letter 
retains the personal touch of the artist’s hand. 
Smithsonian American Art Museum, Transfer from the National Endowment for the Arts 1988.18.19 
 
 
Reverie, from the portfolio 11 Pop Artists, Volume II 
1965, screenprint 
Roy Lichtenstein  
born New York City 1923–died New York City 1997 
Like other pop artists, Roy Lichtenstein hoped to eliminate the distinction between “high” and “low” 
art. He drew inspiration from cartoons and advertisements, adopted the look of mechanical processes, 
and often borrowed images directly from comic strips. In Reverie’s single frame, black outlines define 
fields of dots that mimic commercial half-tone printing, making a punchy and accessible image of a 
lovelorn songstress.   
Smithsonian American Art Museum, Gift of Philip Morris Incorporated 1966.29.15 
 
 
Haystacks #3 
1969, lithograph and screenprint  
Roy Lichtenstein  
born New York City 1923–died New York City 1997 
In the 1890s, impressionist painter Claude Monet painted a series of works showing changes of natural 
light on fields of haystacks. By the time pop art emerged in the 1960s, these well-known paintings 
existed in the popular imagination as clichés. The dot pattern in Lichtenstein’s print alludes to Ben 
Day dots—the basis of half-tone printing. Lichtenstein co-opts this technique, used to reproduce art 
historical tomes as well as the newspaper comics of mass culture, and archly implies that endlessly 
cloning works of art may popularize and, by extension, trivialize them.  
Smithsonian American Art Museum, Museum purchase 1969.71.2 
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Tea Bag, from the portfolio Four on Plexiglas 
1965–66, screenprint on Plexiglas and felt, with rope and vacuum-formed Plexiglas  
Claes Oldenburg  
born Stockholm, Sweden 1929 
Claes Oldenburg reconstructs ordinary objects in exaggerated scale and with unexpected materials that 
defy the nature of the original thing. Teabag includes a large piece of Plexiglas—a hard, industrial 
material—molded into the shape of a teabag, an object that in reality is small and soft. The sly, 
humorous tone of Oldenberg’s imagery was an antidote to the seriousness of traditional still-life 
compositions. 
Smithsonian American Art Museum, Museum purchase 1966.41.3 
 
 
Tobacco Rose, from the portfolio 11 Pop Artists, Volume II 
1965, screenprint 
Mel Ramos  
born Sacramento, CA 1935 
Tobacco Rose conjures a pinup girl from the colorful world of commerical advertising. Mel Ramos 
riffs on the common tactic of using overt sexuality to sell consumer products. The model radiates 
confidence as she straddles an oversized pack of cigarettes and casts a seductive gaze at the viewer. As 
the title suggests, the alluring woman and the tobacco she’s marketing  are fused into a single product, 
precisely contrived to seduce the onlooker. 
Smithsonian American Art Museum, Gift of Philip Morris Incorporated 1966.29.22 
 
 
Mark, from the portfolio Dante's Inferno 
1964, lithograph  
Robert Rauschenberg  
born Port Arthur, TX 1925–died Captiva Island, FL 2008 
In Mark, Robert Rauschenberg used clippings about current events to comment on the politics of war. 
President Lyndon B. Johnson, who increased U.S. involvement in Vietnam in 1963, addresses the 
public through a television screen. At the top, a military plane is beside an inverted image of 
outstretched arms holding a rifle. The work captures a moment when the country was fiercely divided 
between those who supported the war and those who advocated for peace. 
Smithsonian American Art Museum, Transfer from the Library of the Smithsonian American Art 
Museum and the National Portrait Gallery, Smithsonian Institution 1990.5.8 
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Forehead I 
1968, lithograph 
James Rosenquist  
born Grand Forks, ND 1933 
James Rosenquist began his career designing eye-catching graphics for billboards and road signs. In 
his prints, Rosenquist continued to use an airbrush, a tool of the advertising trade, to give his forms a 
seamless look. In Forehead, I noodles of canned spaghetti are paired with a young woman’s profile. 
These bits and pieces of popular media—convenience foods and fashion models—offer a glimpse into 
the booming advertising industry that shaped American tastes during the 1960s. 
Smithsonian American Art Museum, Gift of Atelier Mourlot Ltd. 1969.2.22 
 
 
Untitled (Birmingham, Alabama), from the portfolio Ten Works x Ten Painters 
1964, screenprint  
Andy Warhol  
born Pittsburgh, PA 1928–died New York City 1987 
In May 1963, photographers swarmed to catch a glimpse of civil rights demonstrations in 
Birmingham, Alabama. Their cameras documented harrowing scenes such as this one, in which a man 
is trapped between police dogs attacking him from two directions. Andy Warhol used a photograph 
from Time magazine as the source of Untitled (Birmingham, Alabama). He increased the contrast of 
light and dark to eliminate details and emphasize the moment’s tension. The resulting print casts a 
light on the gulf between nonviolent protestors and local authorities at the time. 
Smithsonian American Art Museum, Museum purchase 1965.37.2e 
 
 
Marilyn 
1967, screenprint  
Andy Warhol  
born Pittsburgh, PA 1928–died New York City 1987 
Andy Warhol created many prints and paintings in response to Marilyn Monroe’s tragic death in 1962. 
This portrait is based on a publicity still from her 1953 film, Niagara. Warhol duplicated the image 
using silkscreen, and printed it in lively, fluorescent hues. The bright, shocking color is at odds with 
thoughts of death or mourning, and distances the star’s identity from her image as it draws attention to 
the discrepancy between reality and celebrity.  
Smithsonian American Art Museum, Museum purchase with the aid of funds from Mr. and Mrs. Jacob 
Kainen and the National Endowment for the Arts 1974.81 
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TV Still Life, from the portfolio 11 Pop Artists, Volume III 
1965, screenprint 
Tom Wesselmann  
born Cincinnati, OH 1931–died New York City 2004 
By 1960, ninety percent of American households owned a television set. Tom Wesselmann offers an 
ironic update of the classic still life with this fixture of the twentieth century. He needs only a few 
colors and regimented lines to define a kitchen counter and tile backsplash. 
Smithsonian American Art Museum, Gift of Philip Morris Incorporated 1966.29.29 

 
 


