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Guidecraft® Partners with Martha Stewart and Marquee Brands to Debut 

The Martha Stewart™ Living and Learning Kids’ Collection 
 

 
 
(Tuxedo Park, NY) January 11, 2021 — Guidecraft®, celebrating 50 years of developing 
innovative educational and home learning environments, is teaming up with Martha Stewart and 
Marquee Brands to launch the Martha Stewart™ Living and Learning Kids’ Collection line of 
furniture. Each piece was thoughtfully designed with flexibility and function in mind to enhance 
children’s home-based learning environments. The collection pioneers the concept of a child’s 
home office space and will provide children with a unique furniture system and workspace, 
inspiring them to create, organize, study, collect, and curate. Products are available now through 
Guidecraft.com as well as participating retailers nationwide including Amazon and Wayfair. 
 
The collection will include desks, reading nooks, storage systems, media consoles, corner units, 
bookcases, beds, dressers, art centers, and more, in a choice of warm gray or soft white. Many of 
the pieces have flexible open storage solutions with textured bins offered in several color 
choices. The line, constructed from solid woods and other quality materials, is ergonomically 
designed for ages 5 through 15. Pieces can be combined to create intentional learning spaces 
with a wide variety of storage options designed to alter and grow with a child to meet both their 
current and future needs. Guidecraft’s popular Kitchen Helper® safety stool has been reimagined 
for the collection and will be available in January 2021 in a choice of colors including white, 
charcoal, taupe, and mint followed by a line of craft furniture in the spring. Additional products 
will be introduced throughout 2021 and beyond.  
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“This is an exciting collaboration based on the mutual passion for designing products that enrich 
the lives of children,” says Alex Romano, Guidecraft Vice President of Marketing. “The pieces in 
this collection allow parents to design rooms that create inspirational learning environments for 
children who will be doing more learning and studying at home, an increasingly important 
consideration for many dealing with uncertain school plans for the foreseeable future. The 
Martha Stewart Living and Learning Kids’ Collection by Guidecraft will create a bridge between 
living and learning spaces for children in their own homes.” 
 
“We are thrilled to partner with Guidecraft, the true leaders in children’s furniture, on a 
collection that blends learning, living, play and media all into one product,” said Carolyn 
D’Angelo, President of the Home Division at Marquee Brands. “With our design authority in the 
home space and Guidecraft’s expertise in children’s furnishings, we were able to create a 
functional and elevated product at an affordable price point that a child can grow with for years 
to come.” 
 
 
Media Contact: Risa B. Hoag, GMG Public Relations, 845-627-3000, risa@gmgpr.com  
 
About Guidecraft 
Guidecraft’s mission is to create objects of lasting importance that enrich the lives of children. 
For over 50 years, Guidecraft has designed holistic classroom and home-based environments and 
learning platforms for children of all ages. Guidecraft’s natural, open-ended toys unleash a child’s 
imagination through free, unstructured play. The home furniture lines focus on engaging children 
in artistic, literary, and dramatic play activities, while the preschool furniture collections straddle 
the needs of both teachers and parents to provide authentic, nature-inspired, and sensory 
choices in some uniquely beautiful ways.  
 
About Marquee Brands 
Marquee Brands is a leading global brand owner and marketer. Owned by investor funds 
managed by Neuberger Berman, one of the world's leading employee-owned investment 
managers, Marquee Brands targets high quality brands with strong consumer awareness and 
long-term growth potential. Marquee Brands seeks to identify brands in various consumer 
product segments with the goal of expanding their reach across retail channel, geography and 
product category while preserving the brand heritage and enhancing the ultimate consumer 
experience. Through its global team of professionals and partners, Marquee Brands monitors 
trends and markets in order to grow and manage brands in partnership with retailers, licensees 
and manufacturers through engaging, impactful strategic planning, marketing, and e-commerce. 
www.marqueebrands.com. In 2019, Marquee Brands acquired the Martha Stewart brand, which 
reaches approximately 100 million consumers across all media and merchandising platforms 
each month. Martha Stewart is the Founder of Martha Stewart Living Omnimedia and America’s 
most trusted lifestyle expert and teacher. Her branded products can be found in over 70 million 
households and have a growing retail presence in thousands of locations. 
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