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●  The R&B duo have five 
Grammy nominations to date 
and star in “Grown-ish.”

BY ROSEMARY FEITELBERG

 
Fashion Group International is counting 
on the multitalented siblings Chloe and 
Halle Bailey to deliver the keynote address 
at its annual Rising Stars Awards.

Better known as Chloe x Halle, the five-
time Grammy-nominated pair will have a 
lot to share with attendees at the virtual 
event, which is slated for Dec. 17 at 4 p.m. 
The success of their debut album “The 
Kids Are Alright” boosted their fan base. 
The sisters first gained fame in 2013 via 

YouTube after posting their rendition of 
Beyoncé’s “Pretty Hurts.” Their version 
has subsequently been viewed more than 
19 million times.

Many know Chloe x Halle from the 
Freeform comedy series “Grown-ish”; 
the artists cowrote the theme song for 
the show. Together they racked up two 
Grammy nominations for their first album 
and three more for their more recent one, 
“Ungodly Hour.” With their social media 
reach and Gen Z-appeal, the singing and 
songwriting sisters stand to help FGI meet 
its ongoing objective of being more digital-
friendly and attract more youthful interest.

In June, the Baileys spoke with WWD 
about how their latest album addresses 
some of their insecurities and how the 

lyrics are meant to be a pick-me-up. “If it 
can help other people and make them feel 
better, then that’s our goal,” Halle Bailey 
told WWD at that time.

In late July, Fendi gave the sisters full 
creative freedom in styling and fronting its 
#MeAndMyPeekaboo series of videos.

FGI’s president and chief executive officer 
Maryanne Grisz said, “FGI was founded by 
a group of successful women, and as young 
women, who have already achieved so much, 
Chloe x Halle are role models for those who 
are developing their creative work today.”

Former Rising Star recipients Brandon 
Maxwell and Jason Wu will be making 
virtual appearances, along with Tommy 
Hilfiger, Dee Ocleppo Hilfiger, Donna 
Karan, John Demsey and Pat Cleveland.

In another sign of synergy, 
Cosmopolitan’s editor in chief Jessica Pels 
will present the New Retail Concept award 
at the upcoming event. The magazine 
featured the R&B duo of Chloe x Halle on 
its October cover. Cosmopolitan’s parent 
company Hearst Magazines is sponsoring 
this year’s awards, as are the Hilldun 
Corp., Fekkai and Diesel.

To try to broaden the base for this year’s 
audience, FGI is matching each ticket 
that is purchased for the annual awards 
by donating a viewing ticket to a fashion 
student in New York or at a school in one 
of FGI’s designated regions.

The one-hour digital program will be 

executive produced by Location 8’s David 
Swajeski with technical direction by Jan 
Kilner, producer Charles Garone and 
graphics by Gabriel Ayala.

●  For the enduring doyenne of 
homemaking, The Vitamin 
Shoppe marks the first national 
retail rollout of her CBD line.

BY DAVID MOIN

Martha Stewart has Snoop Dog to thank 
for her latest business venture.

She’s chosen The Vitamin Shoppe for 
the national retail rollout of her CBD 
line. And being the animal lover she is, 
Stewart will soon launch CBD biscuits for 
dogs and cats.

“Snoop got me interested in Canopy 
in Canada,” said Stewart, referring to 
Canopy Growth Corporation, a cannabis, 
hemp, and vaporization device company 
that  manufactures her CBD products in 
collaboration with Marquee Brands, which 
owns the Martha Stewart brand.

“I joined Canopy’s advisory board so 
they could get the modern housewives’ 
view of CBD,” said Stewart.

Beginning this week, her line of CBD 
gummies, oil tinctures and pills will be 
sold in 560 of the 720 The Vitamin Shoppe 
stores, including Super Supplement stores 
operated by The Vitamin Shoppe in the 
Pacific Northwest. The line is also on 
vitaminshoppe.com, marthastewartcbd.
com and shopcanopy.com. Marquee 
acquired the Martha Stewart brand in 
2019, and the doyenne of homemaking 
introduced her CBD line in September.

“I really love the gummies. We 
developed them to taste like pate de 
fruit,” in such flavors as black raspberry, 
sour orange, Persian lime and grapefruit. 
“I like them after a meal. They’re relaxing. 
They calm you down. I am so hyper 
and active all day long. They lower the 
altitude.…I like the oil drops at bedtime. 
They really do help me go to sleep.” The 
oil drops are flavored in blood orange, 
Meyer lemon, or flavorless.

With the stress of COVID-19, many 
people could turn to her products, though 
she says she’s handling the pandemic 
lifestyle. “I can take a lot of that kind of 
stress. I am pretty even-tempered. I can 
put up with five Zoom calls a day.” She 
said she’s lucky being able to work from 
her farm in Bedford, N.Y., rather than 
commuting into Manhattan. And riding 
her horse helps. “Don’t take the gummies 
if you get on a horse or drive somewhere,” 
she advised. “With any CBD or cannibas 
product, you have to know yourself.”

Asked if she smokes marijuana, Stewart 
replied, “Only once or twice many years 
ago. Some people enjoy it so much, I 
don’t like smoke at all. I don’t like fires, or 
smoky meat, and I hate fireplaces.” She’s 
converting all her fireplaces to gas.

Aside from the Stewart launch, The 

Vitamin Shoppe offers CBD products 
under its proprietary Plnt and Vthrive 
brands. The Vitamin Shoppe, a 
subsidiary of Franchise Group Inc., is 
considered “essential” and has remained 
open all through the pandemic. It 
sells vitamins, minerals, specialty 
supplements, herbs, sports nutrition, 
homeopathic remedies, green living 
products and natural beauty aids.

Stewart’s CBD line is likely to bring a higher 
level of credibility and acceptance to the 
emerging CBD trade and its healing power 
assertions, while fortifying The Vitamin 
Shoppe as a destination for CBD hemp extract 
products. CBD product providers such as 
Charlotte’s Web and Garden of Life are less 
widely known than Martha Stewart.

The Vitamin Shoppe’s official language 
on CBD products is that they provide “a 

sense of balance and general well-being.” 
Others have said that CBD can relieve 
stress, body aches and promote sleep.

Stewart’s CBD product line includes 
a 15-flavor gummy sampler box; 10-mg. 
wellness gummies in citrus medley or 
berry medley; 750-mg. oil drops in blood 
orange, Meyer lemon or unflavored, and 
25-mg. unflavored soft gels.

“I have CBD products coming for dogs 
and cats and other animals, soon, with 
dog biscuits maybe in a month or so,” 
said Stewart. “That’s going to be a very 
big deal, too. They’ll help aggressive 
dogs relax or pets who get frightened 
by thunder or lightning. Imagine how 
stressed some pets get being stuck in their 
apartments all day.…I have four dogs, 
two very special French bulldogs and two 
beautiful Chow Chows. They love them.”
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