
Instructor Marketing Kit
Thank you for contributing your time and expertise to create a DataCamp 

course! We work hard to promote all of our DataCamp courses, practice 

exercises, and projects to reach as many learners as possible. But there are 

additional steps you can take to promote your courses as well. In this 

guide, we outline five ways you can share your courses with a wider 

audience and provide examples for each.

All of these ideas can be used to promote DataCamp projects, too!



Share your course on social media
We all know that social media is a powerful sharing tool, but how can you 

deliver the most effective message? Here are some tips and best practices 

we recommend when promoting your courses on social media:

Always include a link to your course page so learners can easily register.

Keep posts short and simple. We recommend about 1-3 sentences for posts on 

Facebook, Twitter, and LinkedIn.

Use hashtags to reach audiences beyond your own network. These can include 

hashtags or handles for a language, package, technology, or topic—like 

#Python, #tidyverse, or #MachineLearning. A quick search on Twitter will give 

you an indication of how often a hashtag is used.

Tell learners what they can expect to get out of your course and what they will 

be able to accomplish when they complete it.

Remind learners that they can try out the first chapter of your course for free.

Posting about your course when it launches is a great first step, but it shouldn’t 

end there. To reach the widest audience, continue to post about your course 

on a regular basis post-launch.

If you mention @DataCamp in your post, we’ll give it an extra boost by sharing 

with our followers!

Segmentation 
in Python



Share a video on social media 
Video is a great way for learners to preview your course and to learn something new 

by following your example. You can record yourself writing a selection of code or 

walking through an exercise featured in your course, or providing a mini how-to 

about a technique or method your course covers. Whatever you focus on, we 

recommend starting with a short video between 30 seconds and 3 minutes long. 

Make sure you mention your course in the video, and include a link to your course 

page in the social post (and video description on YouTube) so learners can easily 

register.

Longer, webinar-style videos are another way to highlight your expertise. DataCamp 

Data Scientist Emily Robinson’s webinar video—showcasing a DataCamp skill 

track she contributed to—received more than seven thousand views on YouTube.

FEELING AMBITIOUS?

https://www.youtube.com/watch?v=uG3igAGX7UE
https://www.youtube.com/watch?v=uG3igAGX7UE&ab_channel=DataCamp


Update your social profiles
Social profiles are like virtual first impressions. Leverage your social profiles and 

online bios by including links to your DataCamp course. DataCamp Instructor Zach 

Deane-Mayer’s LinkedIn profile is a great example.



Write a blog post
Writing a blog post can provide learners with a sneak peek into your course. With 

this flexible post format, you can share snippets of code, explain your thinking 

behind the course, show examples of exercises learners can expect to see, or include 

helpful extras that didn’t make it into the course.

Check out this blog post example by DataCamp Data Scientist Emily Robinson. 

Emily provides a deep dive into one of her favorite DataCamp courses, Intermediate 

Functional Programming with purrr by Colin Fay, to demystify purrr for her readers.

Check out a post by DataCamp’s Chief Data Scientist David Robinson, which 

provides practical advice and encouragement for aspiring data scientists to start 

blogging. 

NEED A LITTLE MOTIVATION?

https://hookedondata.org/going-off-the-map/
http://varianceexplained.org/r/start-blog/
https://hookedondata.org/going-off-the-map/
http://varianceexplained.org/r/start-blog/


Write a DataCamp 
Community tutorial
DataCamp Community tutorials provide how-to guides and case studies for our 

data science and analytics community. They explain theories, concepts, and 

practices, and offer meaningful insight. Tutorials can also help promote a course by 

attracting new audiences with information on a related subject. 

Take the tutorial Detecting Fake News with Scikit-Learn by DataCamp Instructor 

Katharine Jarmul as an example. The tutorial walks learners through building a fake 

news classifier with the help of Bayesian models. For those interested in learning 

more about natural language processing, Katharine recommends taking her course 

on the subject.

Another tutorial, Deploy Your Facebook Messenger Bot with Python by Alan Nichol, 

guides learners through a practical application of what they learned in Alan’s 

course, Building Chatbots in Python.

If you’re interested in publishing a DataCamp Community tutorial, please send an 

email to community@datacamp.com and identify yourself as a DataCamp 

instructor. 

https://www.datacamp.com/community/tutorials/scikit-learn-fake-news
https://www.datacamp.com/community/tutorials/facebook-chatbot-python-deploy
mailto:community@datacamp.com
https://www.datacamp.com/community/tutorials/scikit-learn-fake-news
https://www.datacamp.com/community/tutorials/facebook-chatbot-python-deploy
mailto:community@datacamp.com
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