
4-H CAMP BRISTOL HILLS

2018
2018 has been a strong year for 4-H Camp Bristol Hills.  Program highlights 
have included growing collaborations with the Wyckoff Foundation and the 

New York Kitchen, and continued relationships with the Ontario County Youth 
Bureau, and the Disney Connecting Youth to Nature program.  Coupled with 
expanded staffing, and new bath house facilities, Camp enrollment finished 

with 1154 campers,eclipsing records of the past 30 years.  This report takes a 
closer look at this summer, with an eye towards the future.
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Day
Camp

91 Camper Weeks
53 Boys, 38 Girls

Adventure
Camp

 78 Camper Weeks
40 Boys, 38 Girls

Progression
Camp

 120 Camper Weeks
60 Boys, 60 Girls

LIT
Camp

23 Camper Weeks
10 Boys, 13 Girls
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Camp

66 Camper Weeks
34 Boys, 32 Girls
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7 Boys, 8 Girls
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TRENDING
GROWTH



Enrollment numbers are trending upward since the completion 
of the new bath houses in 2017.  This major facility 
enhancement included the demolition of the 1960’s era 
bathrooms and construction of three new bath houses, comlete 
with showers.   The project also included an overhaul of the 
water and septic systems, and some upgrades to electrical 
supply as well.



4-H CONNECTING 
YOUTH TO NATURE
Grant Funding from Disney for  
Campers from Urban Areas

We were fortunate to once again receive funding from the Disney Corporation, 
for 75 youth from urban environments to attend a week of camp at no charge 
to the camper or their families.  

This partnership has been valuable in many ways.  In addition to supporting 
enrollment numbers for Camp, this partnership has extended the impact of 
4-H Camp into communities that have typically been under-served by our 
program offerings.  The impact has been great, not only for those campers 
who have come on Disney campership support, but also for the other campers 
who have been able to interact and learn from a diverse collection of campers 
from Rochester and New York City.  The staff, additionally, have had great 
learning opportunities due to their interaction with campers from backgrounds 
that are significantly different than their own. 
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MAKING AN IMPACT 
Connecting Youth To Nature

Gold Izekor, a teenaged NYC resident, came to camp to live and 
play in a rustic outdoors environment.  After a brief transition 
period and some acclimating, he made himself right at home in our 
cabins, lodges, fields, and forests.  Throughout the week he could 
be seen laughing and smiling with new friends from across the 
state.  

As a NYC resident who travelled several hours by bus to Ontario 
county, camp was unlike anything he had ever experienced.  We 
are incredibly proud of his strength and growth here at camp this 
summer. At the very end of the week as kids from NYC were piling 
into their bus for the long drive home, a member of the senior staff 
asked him how his week was.  His response, with tears in his eyes:  

“I learned how to swim.”  

This is the reason why camp can be such an impactful and special 
place, It was obvious to everyone there that Gold was able to make 
incredible strides in his personal independence, skills, confidence, 
and love of life outdoors.  We hope Gold is able to return to camp 
again next summer. 





GENEVA OUTREACH
Wyckoff Foundation Funding Supports Geneva Area



Camp received support from the Wyckoff 
Family Foundation totaling $5000 to support 
camperships from the city of Geneva.  As a 
result, 18 youth attended camp on campership.  
Working with our 4-H Afterschool partners in 
the Geneva Schools was critical in identifying 
and recruiting campers from this district.  Our 
overall camp enrollment from Geneva increased 
200% compared to 2017 registration data (38 in 
2017, 76 in 2018).

One of the barriers to enrollment from the 
City of Geneva has often been transportation.  
Many residents of Geneva rely on public 
transportation.  In order to support our 
recruitment efforts in Geneva, we opted to add 
a busing option for weeks one and six with a 
pickup point at the RTS terminal in Geneva.  The 
cost/benefit factor of this arrangement will be 
reviewed to determine whether we will continue 
this opportunity in 2019.



MASTER CAMPS 
Developing Mastery With In-Depth Instruction

Culinary

29%

With the loss of grant 
funding, the Culinary 
program fees went up 
$120 between 2017 
and 2018.  Enrollment 
correspondingly dropped 
30% this summer.    The 
New York Kitchen, 
however, has committed 
to using proceeds from 
their Garden Party 
fundraiser to offset the 
camper fees and bring 

this program back in 2019 as a $30 Master Class.  The relationship with the 
New York Kitchen has been growing, and the Kitchen has recruited campers 
from this year’s program to help prepare and serve foods at the Garden 
Party.  Campers who participate in this event will have the opportunity to 
market our programs to potential donors at the event.  



Animation

108%

Animation Camp has 
grown 144% (from 
9 to 13 participants) 
between 2017 and 
2018.  

Participants in 
this program 
experienced a wide 
variety of animation 
techniques including 
Cel (traditional 2-D), 
Motion Graphics, and 
Stop Motion Animations.
   
Professional graphic designer, Dan Middleton, has committed to 
continuing this program in 2019, and will be looking for ways to further 
enhance the program and increase capacity in this select program.





3.2YS
AVERAGE YEARS OF SERVICE

A major emphasis has been placed on staffing over the past few summers.  
With a transition in staff structure over the past two years, we’ve seen 
retention rates of staff fluctuating year to year.  

2016  46 staff ~3.19 Years of Service
2017  39 Staff ~3.33 Years of Service 
2018  49 Staff ~3.20 Years of Service 

It is worth noting that 2017 was the first year that we did not hire 16 year 
old staff members.  As a result, all but one of our Assistant Counselors 
were second year staff members.  This shift in age, overall, combined with 
the relatively small number of staff hired, raised the average years of 
service unusually higher.  In 2018, we have continued to make efforts to 
retain staff, but we have also put more resources into recruiting older staff 
members from local colleges.  We attended recruitment events at Keuka, 
Cortland, Brockport and    in the Spring of 2018.  We haven’t yet had great 
success at hiring a lot of students, but the ones we have hired have been 
a big asset for us, allowing us to hire higher level staff members.  We will 
continue to place greater emphases on these recruitment efforts.



WINDWALKER PROGRAM 
Community Development Programming for Teens

There is a growing interest for Teens to experience 
greater independence during their time at Camp.  
The proposed Windwalker Program will be a unique 
opportunity for our oldest campers to have a far 



There is a growing interest for Teens to experience 
greater independence during their time at Camp.  
The proposed Windwalker Program will be a unique 
opportunity for our oldest campers to have a far 

greater say in their daily activities, as well as having 
opportunities to develop tighter bonds with fellow 
campers within the community that they create.

The Windwalker Program will be based on a primitive 
living camp environment where a small group of 
campers will live in a tent community on the Western 
portion of the camp property, once owned by Dean 
“Windwalker” DeAngelis.  The will learn essential 
outdoor living skills like fire-building, outdoor cooking, 
basic first aid, map and compass, and knot tying.  In 
addition to these basic skills, campers will work with 
their peers and their counselors to establish group 
norms, daily schedules, activities, and focus on 
developing the community in which they wish to live.







THE MISSION of 4-H 
Camp Bristol Hills is 
to provide youth with 
a unique, fun outdoor 
experience under the 
guidance of positive role 
models, emphasizing 
positive social interaction, 
environmental awareness and 
skill building. 

The Cornell Cooperative 
Extension system enables 
people to improve their lives and 
communities through partnerships 
that put experience and research 
knowledge to work.  Cornell 
Cooperative Extension is an employer 
and educator recognized for valuing AA/
EEO, Protected Veterans, and Individuals 
with Disabilities and provides equal 
program and employment opportunities. 
Please contact the  4-H Camp Bristol Hills 
office at (585)394-3977 ext 435 if your child 
has any special needs.

www.4-HCampBristolHills.org


