
The newly established Indian River High School Homegrown Warriors Club is made up of students who 
have interests and aspirations in agriculture.  After some class discussion, the groups most burning 
question was what causes such a disconnect between the average consumer and producer? Why is 
there such a yearning to know where food comes from?  

This disconnect is due primarily to the simple fact that fewer and fewer people are growing up in the 
farming lifestyle. Without direct exposure to raising animals, milking cows, or growing produce, many do 
not experience how food goes from farm to table, grocery store, or cafeteria tray. As generations grow 
up further and further separated from the farm, it will become more and more crucial to educate about 
agriculture.  

Many ag education programming efforts today are geared towards youth, such as FFA, 4-H, and Ag 
classes in middle school and high school. Why do we spend so much time with younger demographics? 
They are all future consumers and some even future farmers! Programs like FFA and 4-H provide 
opportunities for kids to be involved both inside and outside of their traditional school classrooms.  

The agriculture industry sees building connections by engaging consumers as a task that is growing in 
importance.  Industry dollars are being allocated to marketing products and building awareness about 
how they are produced.  These marketing efforts are generated using check-off dollars that come 
directly from the farmers producing the products; no taxpayer or government funds are involved. 

Are you wondering about how a product gets from farm to your grocery cart? Ask a farmer. By 
connecting with your local farms whether by farm tour, farmer’s market, or a simple conversation at the 
end of the driveway, trust can be strengthened between producer and consumer.   
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