
 
As a trend I am seeing more locally grown produce in large grocery stores. Will this have an adverse 
effect on the growth of farmers markets? While I appreciate the convenience of grocery stores I still 
love visiting my favorite farmers at the Farmers Market! 
 
The demand for local food continues to grow across the country. Polls indicate a major factor when 
purchasing fruit and vegetables is freshness. Farmers are uniquely able to provide products within hours 
of harvest and peak freshness whereas grocery store operations often sell products that traveled 
hundreds of miles. To entice shoppers and sales many stores offer local products as the newest 
marketing tool.  
 
While the increase in demand and marketing channels for fresh local products is good news for both 
farmers and consumers, farmers markets across the country face far more competition than ever 
before. After more than a decade of explosive growth, sales of local foods at farmers markets are indeed 
slowing. Rise in demand has led to the opening of many new markets. In 2014, there were 8,268 farmers 
markets in operation throughout the USA, an increase of 180 percent from 2006. These markets often 
end up competing with each other for both vendors and consumers. These newer, more strategically 
located markets often lead to the decline of previously established ones. At a certain point, regions can 
become saturated with too many markets, fragmenting the customer base and sliming profit margins for 
the farmers. 
 
In addition, farmers are selling directly to consumers through community supported agriculture (CSA’s) 
and farm stands. National meal delivery kit companies such as Fresh Direct and Blue Apron utilize local 
grown as a major marketing tool to promote their services.  And yes, as you have observed, customers 
seeking local food are being courted by large grocery chains. Convenience is key and when busy 
consumers have access to buy local at these stores, the likelihood they will make an additional trip to 
the farmers market to procure fruit and vegetables is reduced. 
 
Farmers are increasingly using middlemen to sell to restaurants, grocery stores, and distributors. As 
farmers sell more vegetables to these markets they choose to forego the time-consuming farmers 
market. While most farmers enjoy meeting and interacting with their customers many still prefer to be 
on the land. They want to spend more time growing and tending the business of the farm and less time 
sitting at markets. For these small to mid-size growers, food hubs, local grocery stores, and other 
volume-selling options such as farm-to-school programs may be much more efficient. 
 
As more food-related businesses vie for valuable customers and warm to the idea of selling local 
products, we will see the bounty of our own farmers in our grocery stores, schools, restaurants, and 
institutions. If we support those businesses, we support our farmers.  
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