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Come, enjoy a Pancake Dinner! 
Sponsored by the 4H Program 

Date: Saturday  March 16 
Time: 4:00-8:00 pm 
Location: Bangor Fire Hall, RT 11 

Pancakes with 2013 Maple Syrup 

 *Eggs to order 

*Hash Browns 

*Ham 

*Coffee, juice and milk.  

Cost: $7.00 adult,  
$5.00 Children ages 6-12 

 5 and under FREE 

Art Rankin’s homemade  

donuts  sold separately.  
Help support our 4-H  

program !  

 Farm Disaster  
Preparedness Certificate  

Program 

Friday  
March 22, 2013 
9:00 am - 3:00 pm  
 

Emergency Services Building 
55 Bare Hill Road 
Malone, NY 12953 
 

FEE:  
$35 which includes lunch 

What’s in it for farmers?  
Potential saving on the farm insur-
ance bill, increased farm resilience, 
and ideas that might prevent a dis-
aster from ever occurring.  

Some insurance companies already 
offer a 10% discount for any farm 
that completes the training, and 
others say they will factor in this 
training when they conduct their 
annual review of a farm policy. As 
we get the word out about the pro-
gram, we expect the opportunities 
for savings will grow. 

For more information call  

518 483-7403 
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I continue to be 
amazed at the 
time and energy 
and devotion our 
CCE staff put into 
their work here in 
Franklin County. 
Unfortunately, I 

believe it is not as recognized as it might 
be by the audiences they serve. They 
certainly give true meaning to the words 
Public Service. Let me take just a few 
minutes of your time and a few column 
inches here to give a heads-up on some 
their activities. 
 

Harry Fefee may have sold the cows and 
retired from dairy farming but he certainly 
didn’t slow down. Only 20 hours a week he 
is out and about on farms, listening to 
their needs, relaying them to dairy and 
crop specialists, delivering information on 
Crop Insurance and the importance of it, 
and reminding farmers of upcoming 
workshops and conferences. A recent day 
long program was the Farm Disaster 
Preparedness Program at which 
participants were awarded a Certificate of 
Completion and with such were eligible for 
discounts on their insurance. Harry’s 
efforts had 30 farmers in attendance; the 
biggest group so far in the state! His 
promotion efforts have recently been 
concentrated on events like the Pasture 
meeting held in Chateaugay on Feb 23 
and the upcoming Winter Dairy 
Management Conference, March 7 in 
Malone. 
 
 

Rich Gast is best known for his bi-weekly 
columns on Horticulture, Natural 
Resources and Forestry Management, and 
Energy Conservation. His work appears in 
3 major publications in the region, 
including this one. Last month he was 
active with the newly formed Maple 
Producers Association and their first 
County Maple School. Rich promoted the 
event, set up an exhibit at the school and 
taught classes there. Recently he has 
been working with his Master Gardener 
Volunteers on planning spring and 
summer events. Further endeavors 
include renewed arrangements with 
various parties on recycling farm plastics 
in an effort to “make it happen and work 

out right” this time around. 
 

Bernadette Logazar has been finishing 
up her work on a USDA Rural 
Development grant, Stronger Economies 
Together (SET) enabling communities to 
work together in developing an economic 
development blueprint for the region. 
She has also been out straight 
developing, with partner Susan Fuller of 
Fuller Communications, a strategic plan 
to move Franklin County Tourism to the 
next level. And if these two major efforts 
were not enough she has been teaching 
several Social Media classes in various 
locations to “sold out” sessions and has 
an exciting upcoming event entitled 
Speed Dating for Farmers and Chefs on 
March 5. 
 

Dr. Kim Morrill, our Regional Dairy 
Specialist has been busy planning and 
arranging the Winter Dairy Management 
Conference to be held in Malone and 
Watertown. She also has become known 
throughout the state and beyond for her 
knowledge and skills related to calf 
health and management. As such she is 
in demand as well as writing for various 
publications. Lately she is sorting data 
collected from a farmer survey 
summarizing and analyzing it for further 
planning and execution. 
 

Diane Dumont has been with CCE 
Franklin for many years in the capacity of 
4-H Program Assistant. Last year, due to 
her great interest as well as close tie to 
her 4-H work, Diane’s responsibilities 
now include work with Livestock 
Programs. Her recent activity in this area 
centers on the Pasture Management 
Program held in February with various 
speakers including a grazing specialist 
from Vermont. 
 

Finally there is Rick (that’s me) who 
spends some time on issues related to 
agriculture here in Franklin County.  My 
work is more behind the scenes such as 
Chair of the Crop Specialist search team, 
working with various parties on the 
AgriTourism initiative, and researching 
for various funding opportunities relating 
to Ag related program development.  
 

As you can see, the Ag Program Team at 
CCE Franklin is certainly busy. 

CCE Ag Staff Busy 
Rick LeVitre, Executive Director CCE Franklin County 
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this infection in the herd, shedding the 
p a t h o g e n  i n  f e c e s  a n d 
milk/colostrum. Overcrowding, poor 
ventilation, illness, poor hygiene, 
transportation, inadequate nutrition 
and other stressors can cause a 
subclinical carrier animal to become a 
clinically infected animal.  
 

How do you determine if your calves 
or cows have Salmonella Dublin? 
If you suspect you have Salmonella 
Dublin on your farm contact your 
veterinarian ASAP. They can work with 
you and the Cornell Animal Health 
Diagnostic Center on sampling 
infected animals and designing the 
optimal testing strategy for your herd. 
Currently there is a Salmonella Dublin 
ELISA test for milk and blood samples. 
Your  ve te r inar ian  may  a lso 
recommend taking some fecal 
samples to rule out other potential 
pathogens. 
 

What should I do if I get sick or an 
employee becomes ill? 
Salmonella Dublin can cause illness 
and even death in people and should 
not be taken lightly if someone 
becomes ill. If caretakers show signs 
of serious illness: fever, delirium, 
vomiting, diarrhea, and abdominal 
cramping they should contact their 
physician immediately. 
  

Preventing the spread of Salmonella 
Dublin 
Strict biosecurity measures. Isolate 
new arrivals for 2 weeks. Purchase 
animals from Salmonella Dublin 
negative herds. Do not allow outside 
vehicles or visitors to access cattle or 
feeding areas. 
 

Excellent calf management: Clean, dry 
calving pens, remove calves from 
dams ASAP, place in clean, dry, well 
ventilated environment were they do 
not have contact with other calves or 
adult animals. 
 

Maximize colostrum management: 
Feed 4 qts high quality colostrum to 
calves within 1 hour of birth. Do not 

Animal Health Advisory 
Salmonella Dublin - Multi-Drug Resistant 

Kimberley Morrill, Ph.D, CCE NNY Dairy Specialist 
kmm434@cornell.edu 

Salmonella Dublin has 
i n c r e a s i n g  b e e n 
isolated from samples 
submitted to the 
A n i m a l  H e a l t h 

Diagnostic Center at Cornell 
University from cattle premises in the 
Northeast.  
 

Why worry about Salmonella Dublin? 
Multi-drug resistant  
Very difficult to treat 
Can be fatal 
Can transmit between cattle and 
human 
Carrier animals continue to shed the 
organism even if they appear healthy. 
 

What is Salmonella Dublin? 
Salmonella Dublin is a strain of 
Salmonellosis that is a bacterial 
infection that often presents as a 
respiratory disease in young calves. 
Due to the unusual presentation of 
this type of Salmonella, it is likely 
many cases go undetected, and are 
misdiagnosed. Salmonella Dublin is 
resistant to most antibiotics making 
it very difficult to treat. 
 

How do I identify a calf with 
Salmonella Dublin? 
Salmonellosis is often a disorder of 
the GI tract and associated with 
scours. However, Salmonella Dublin 
often presents as a respiratory illness 
in calves less than 2 months of age. 
Other cl inical  signs include 
septicemia, abortions in mature 
cattle and/or diarrhea.  
 

During active infection animals 
spread Salmonella Dublin in manure, 
saliva, naval secretions, urine, 
uterine fluids, milk and colostrum 
(body fluids). Salmonella Dublin is 
highly contagious (animal to animal 
and animal to human) and sick 
animals can easily contaminate their 
environment. 
 

Sick calves that do recover may 
become carriers that shed bacteria 
for the remainder of their lives. 
Subclinical, carrier animals maintain 

feed colostrum from positive 
cows.  Look at feeding a colostrum 
replacer if you are having a 
Salmonella Dublin outbreak in 
your milking herd. 
DO NOT feed raw waste milk 
calves. 
 Sanitize and disinfect buckets 

& bottles as well as any shared 
equipment between groups of 
animals.= 

 Farm personnel should practice 
good hygiene. Wash hands, boots 
frequently. Change coveralls and 
wash often. 

 Identify and isolate newly sick 
calves immediately. 

 Maximize animal resistance by 
preventing herd stress. 

 Environmental cleanup: removal 
of all organic material (bedding, 
contaminated feed, manure), 
complete wash down of all 
surfaces, feeding areas, and 
equipment with water and a 
detergent cleaner and then the 
application of a disinfectant. 
Cleaned areas should be dried 
quickly. 

 Do not allow consumption of raw 
milk by employees or other 
individuals on the farm. 

 
Resources: 
http://nyschap.vet.cornell.edu 
http://ahdc.vet.cornell.edu 
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Taking A Look Back  
THE FRANKLIN COUNTY  

FARM BUREAU NEWS 
A Monthly Review of Progress in Agriculture and Rural Life  

 
   Vol III            Malone, NY,  September 1917       No. 6                           

Labor Income and size of Farm 
Eleven farms had a labor income 
above $200, one-third of the farms 
had $400 or over, while one in 
seven exceeded $500. The largest 
labor income was $1180. 

Size of farm and diversity of farm 
generally favored larger labor income. 
In some instances , however, the real 
tillable area was very small compared 
with the additional area of poorer 
upland pasturage. In some instances 
the smaller farms paid a larger labor 
i n c o m e  b e c a u s e  t h e r e  w a s 
proportionately more tillable area. 
 
Another factor which generally is main 
one in efficiency, is in the use of man 
and horse labor.  The greater the 
tillable area the more economical one 
may use horses, machinery and men. 
There was an average of 36 crop acres 
per man, and 20 crop acres per horse. 
The lowest crop acres per horse was 
11, while the largest was 29. 
 
 
 

Average of 21 Franklin County 
 Farms for 1914 

 
Labor Income Size $280 
Capital    $11,565 
Total Acres  $139 
Acres in crops  $65 
Number of cows  17 
   
                         
                      Labor 
 
Number of men on year basis     1..8 
 
Labor Expense (not including 
operator’s time)            $326 
 
Number of crop acres per man      36 
 
Average number of horses 3.2 
  
 
 

Number of crop acres per horse   20 

 

 Stock  Production 

Value of dairy products sold per cow 
$69 

 

Pounds of milk sold per cow    4897 

 

    Crop Yields  

Per cent, crop yields 100 percent 

  

  Yields Per Acre 

Corn Silage  12.2 tons 

 

Potatoes  222 bushel 

 

Spring wheat  26 bushel 

 

Oats    53 bushel 

 

Hay    1.2 tons 

 

Oat Hay   1.8 tons 

 

Per cent. Income for milk   55percent 

 

Grain feeds purchased $467 

Value Per Acre  $63 

 

In celebration of National Agriculture 
Week (March 
1 8 t h - 2 2 n d ) , 
v o l u n t e e r s  
t h r o u g h o u t 
New York state  
will read a 
book with an 
a g r i c u l t u r a l 
t h e m e  t o 
s e c o n d 

graders. Agricultural literacy week is part 
of the Ag in the Class initiative. In 
Franklin County the event is coordinated 
by the CCE 4-H Youth Development staff. 
With the help of many dedicated  
volunteers the book is read to 800 
students across the county. Students and 
teachers will also benefit from hands-on 
lessons and receive follow up activities. . 
The book will be given to the classroom 
with a bookplate recognizing the donor 
and NY Ag Literacy Week. 40 books were 
generously donated by local Agri-
businesses, 4-H clubs and private donors. 
There is always a need for additional 
readers in the area school districts. 
Anyone interested in sponsoring a book 
or helping to read in the classroom 
please contact Diane in 4-H at (518) 483-
7403. Background information and 
resource materials are provided by our 
office. 
 

This years book is titled The Beeman 
written by Laurie Krebs and Valeria Cis. 
This colorful book uses rhyming text to 
educate readers on all the aspects of 
beekeeping. A young boy tells the story of 
how his grandfather produces honey, 
from the clothing he wears and the 
equipment he uses to the honey 
extraction process. Not only does this 
charming book explain the methods of 
honey production, but it also educates 
about the various types of bees and how 
they work together to   produce this sweet 
agricultural product. This year each 
student will be given a honey stick. These 
honey sticks will contain different flavors 
including Blueberry Blossom, Clover, 
Wildflower and Star Thistle honey. 
Students are expected to host a tasting 
event as a follow up activity. 

4-H Ag Literacy Week 
March 18-22, 2013 

Diane DuMont, 4H Program Assistant 
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Northern New 
York farmers 
are adopting 
an effective 
a n d 
inexpensive 
way to control 
a crop pest 
that can 
destroy an 
entire field of 
valuable dairy 
and livestock 
forage in one 
season. In 

March 2013, the Cornell University 
researcher who spearheaded the 
development of a bio-control practice 
for controlling alfalfa snout beetle 
(ASB) will receive the Entomological 
Foundation Award for Excellence in 
IPM.  
 
Cornell University entomologist Dr. 
Elson Shields conducted the 
foundational research into ASB, 
investigated potential control 
measures,  designed a new 
greenhouse screening method, field 
tested that protocol, and developed 
an easy-to-implement on-farm bio-
cont ro l  p ro toco l  that  uses 
nematodes native to New York to 
destroy the larvae of the ASB.  
 
The farmer-driven Northern New York 
Agricultural Development Program 
(NNYADP), an agricultural research, 
outreach, technical assistance 
program for the six northernmost 
counties of New York state, provided 
long-term funding to develop a 
solution for ASB. 
 
At 2013 crop meetings and 
agricultural events, farmers in the 
Northern New York region are 
receiving copies of the new 
Management of Alfalfa Snout Beetle 
primer. 
 
The 7-page primer includes 
calculations of the cost of losing an 

NNYADP Uploads Primer for Managing Destructive Alfalfa Pest;  
Cornell Researcher to Receive Award for Developing Control Measure  

alfalfa crop to ASB, which can be as 
high as $487/acre plus the increased 
expense of buying feed to replace the 
lost forage, thereby increasing the cost 
of milk, beef, or livestock production. 
 
To date, more than 72 farms in 
Northern New York have applied the 
nematodes on more than 154 fields in 
the six northernmost counties of New 
York State. The new primer will 
encourage more farmers to adopt the 
farmer-friendly practice. 
  
The strategies section of the new 
primer includes information on how to 
successfully farm-raise the two types of 
nematodes that destroy the beetle in 
shallow and deep soil. A list of supplies 
is provided with how-to steps for 
rearing and applying the nematodes 
and timing their application to fields for 
maximum impact. 
 
The primer also includes information 
on the ASB life cycle and a history of 
the battle to beat the beetle that was 
first detected in the U.S. at Oswego, NY, 
in 1896. 
  
Treatment methods for ASB from 1939 
to 1972 included use of poison bait 
and other insecticides; these methods 
were banned in 1972 due to 
environmental contamination  
concerns. 
  
Shields’ success with nematodes to 
control ASB is currently being applied 
elsewhere in New York state in trials to 
control pests in apple orchards and 
grape vineyards. 
 
In March 2013 the Entomological 
Society of America will recognize 
Shields for a body of work that includes 
the ASB research as well as evaluation 
of the aerial movement of agriculturally
-important biota including insects, 
herbicide-resistant weed seeds, plant 
pathogens and pollens using a fleet of 
more than 30 unmanned aircraft.  
  

Shields is part of a Cornell 
University research team that is 
developing a two-prong control 
approach for coping with alfalfa 
snout beetle. Cornell Plant 
Breeders Dr. Donald Viands and 
Dr. Julie L. Hanson are seeing 
increasing success with the 
development of the ASB-resistant 
varieties, begun in 1996. The first 
ASB-resistant variety of alfalfa is 
expected to be available on a limited 
basis in 2013. 
 
NNYADP-funded field trials at 
Sheland Dairy Farm in Belleville, NY, 
have provided critical side-by-side 
comparison data for the year-to-year 
ASB-resistant varieties successive 
breeding efforts since 2008. 
 
Farmers guiding the Northern New 
York Agricultural Development 
Program, a research, outreach and 
technical assistance program for 
Clinton, Essex, Franklin, Jefferson, 
Lewis and St. Lawrence counties, 
identified ASB for attention by Cornell 
researchers in 1990. Researchers 
saw the first substantive success with 
the nematodes.  

NYS  
Department of 
Agriculture 

& Markets 
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What is an Ag District ?  
Chastity C. Miller, District Manager Franklin County Soil and Water Conservation District 

An Agricultural District is a 
geographic area which consists 
predominately of viable agricultural 
land. Ag operations within the 
district are the priority land use. The 
land can include actively farmed, 
idle, forested, residential and 
commercial lands.  
 
Everyone benefits from an 

Agricultural District. Besides its value 
for the production of food, agricultural 
land provides many environmental 
benefits including groundwater 
recharge, open space, and scenic 
view sheds. These areas also benefit 
local economics by providing jobs and 
supporting agribusiness.  
Enacted in 1971, New York’s 
Agriculture District Law (ADL) is a very 
effective tool for maintaining lands in 
agriculture, and ensuring New York’s 
position as an outstanding agricultural 
state. The ADL recognizes that 
agricultural lands are important and 
irreplaceable resources, which are in 
jeopardy of being lost as a result of 
increasing costs of agricultural 
businesses, developmental pressures 
and regulatory constraints.  
 
The Law seeks to create economic 
and regulatory incentives which 
encourage farmers to continue 
farming. Relying primarily on the 
initiative of landowners and local 
governments, which state oversight, 
the law provides agricultural 
landowners with a number of benefits 
and protections. An Ag District Is an 
effective tool for maintaining lands in 
agriculture and provides a number of 
benefits and protections including: 
limits local regulation, protects 
against nuisance law suits, limits local 
benefit assessments, rates or fees, 
limits administrative regulations on ag 
lands to encourage viable farming, 
protects farm operations through 
“Right to Farm”, and does not restrict 
selling land or the development of a 
single family home. 
 
The Agriculture Assessment program 
was established under Agricultural 

District Law to provide a means of 
preserving farmland. This program was 
designed to provide a partial exemption 
from taxation for farmland where 
pressures from competing land uses 
cause the market value of the land, and 
in turn, the assessment to exceed the 
economic value of the land. 
 
Agricultural Assessment applies only to 
agricultural land, which includes 
cropland, pasture, orchards, vineyards 
and support land. Land that is used to 
produce maple syrup or land used to 
produce Christmas trees is also 
categorized as agricultural land. 
Farmland that is eligible for an 
agricultural assessment is exempt from 
real property taxation on any assessed 
value, which exceeds its agricultural 
assessment value. You do not need to be 
in an Ag District to receive Ag Value 
Assessment, but you will not have all the 
benefits associated with an Ag District 
behind you! 
 
What do you need to do to get your land 
Ag Assessed? Go to the Soil and Water 
office or give us a call, at 151 Finney 
Blvd, in Malone, 483-4061 ext 110 - right 
across from One Work Source, and ask 
for a Soil Group Worksheets. Soil Group 
Worksheets are Due to your local 
Assessors by March 1st, 2013! SO CALL 
US ASAP.  
 
If you have 7 acres or more used to 
produce crops or livestock products for 
sale, are a landowner that is in an 
agricultural district or has committed his 
land to agricultural production for at least 
2 years, and your land produces gross 
sales of $10,000 or more for each of the 
past two years then you can apply. The 
earlier the better, so come on in now. The 
charge is $20.00 for the Agriculture 
Assessment and payment is due when 
you call or drop off your tax bill. If the tax 
bill is late (submitted after Feb 15) a 
$5.00 late charge will be assessed also. 
It takes about an hour to complete the 
work sheet and the soil maps needed to 
apply to your local assessor. If you are 
leasing land to a farmer or from someone 
else you need a signed, notarized lease 

agreement (we have the forms at the 
office) between you and the farmer to 
take to your assessor also. Once the 
maps and soil worksheet are complete, 
you the applicant must submit all the 
necessary information to your town 
assessor by March 1, 2013 so parcel 
eligibility can be determined. 
 
If you have already received an 
exemption, it is necessary to fill out a 
renewal form each year, with your 
assessor, to keep receiving that 
exemption, most of the time the 
assessor mails you a notice, if you have 
not received one by March first, give 
your assessor a call. From time to time 
soil groups change, so it’s a good idea 
to have your soil group worksheet 
checked for any changes every few 
years (we recommend every 7 years), 
the charge for this is $20.00. While you 
are at the office we will also determine 
if you are in an Agricultural District, if 
you are not we can help complete that 
paper work at no cost at that time. 
 
For more information please contact 
the Franklin County Soil and Water 
Conservation District office at 151 
Finney Blvd, Malone, NY 12953 (518) 
483-4061 ext 5 
How are Agricultural Districts created? 
In Franklin County, you visit the Soil and 
Water office, visit the Soil and Water 
website- http://fcswcd.org/Ag%
20Districts.htm, or Cornell Cooperative 
for an application. The applications are 
reviewed once a year by the agricultural 
and farmland protection board. The 
Districts are then reviewed by the Ag 
Land Protection board. Once they are 
approved they are officially added to 
the Agriculture District by the Local 
Legislators then by the State. Every 
year you can opt in but you can only opt 
out every 8 years (our next opt out 
period will be 2020). Why be in an ag 
district, because it is a landuse class 
for your land, provides Ag and Markets 
Protection,  and development 
protection. For more information 
contact your local soil and water office 
or Cornell Cooperative Extension office.  
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USDA Farm Service Agency News 
Jennifer Tierney Bosley, FSA County Executive Director  
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MILC Contracts Automatically 
Extended 
Dairy producers enrolled in the Milk 
Income Loss Contract program (MILC) will 
have their contracts automatically 
extended through Sept. 30, 2013. There 
is no need to re-enroll in the program. Be 
sure to contact your county office to make 
sure your start month is correct.  
Producers will have the option to pick a 
start month back to October 2012 from 
February 1, 2013 through February 28, 
2013.  The maximum eligible quantity is 
the first 2.985 million lbs produced from 
the chosen start month.  The cap falls to 
2.4 million lbs for September 2013.   
 

 
In order for new dairy producers to 
receive 2013 payments, they will need to 
file a MILC Contract (CCC-580);  AD-1026 
“Highly Erodible Land Conservation and 
Wetland Conservation form used to certify 
understanding of USDA conservation 
Compliance Requirements; Direct Deposit 
form; CCC-933 Average Adjusted Gross 
Income Certification (AGI); and form CCC-
902 “Farm Operating Plan used to 
determine payment eligibility.   
 

All producers already enrolled in MILC will 
need to complete the applicable CCC-933 
AGI Certification.  A fact sheet outlining 
the MILC program extension is available 
from your FSA office or online at 
www.fsa.usda.gov.  The MILC program 
was part of several FSA-related programs 
that were continued with the extension of 
the 2008 Farm Bill.   
 

DCP and ACRE Sign-up 
FSA will begin sign-up for the Direct & 
Counter-cyclical Program (DCP) and the 
Average Crop Revenue Election (ACRE) for 
the 2013 crop year on Feb. 19, 2013. 
The DCP sign-up period will end on Aug. 2, 
2013; and the ACRE sign-up period will 
end on June 3, 2013. The 2013 DCP and 
ACRE program provisions are unchanged 
from 2012, except that all eligible 

participants in 2013 may choose to 
enroll in either DCP or ACRE for the 
2013 crop year. This means that 
eligible producers who were enrolled 
in ACRE in 2012 may elect to enroll in 
DCP in 2013 or may re-enroll in ACRE 
in 2013.  Likewise producers who 
were enrolled in DCP may opt for 
ACRE enrollment. 
 

 
There are two types of DCP payments 
-- direct payments and counter-
cyclical payments. Both are calcu
lated using the base acres and 
payment yields established for the 
farm for crops such as corn, 
soybeans, oats, barley and wheat. 
Direct payments are not based on 
producers’ current production 
choices, but instead are tied to 
established (historical) base acres 
and yields for the specific farm. 
Counter-cyclical payments provide 
support, counter to the cycle of 
market prices as part of a “safety net” 
in the event of low crop prices.  
 

 
Under the ACRE Program, producers 
may receive revenue-based payments 
as an alternative to receiving price-
based counter-cyclical (CC) payments. 
Direct payments are based on the 
farm’s base acres and program yields 
for commodities such as corn, 
soybeans, oats, barley and wheat. 
The payment rates for ACRE direct 
payments are 20 percent less than 
the DCP direct payment rates. 
 
For more information on these and 
other FSA programs, be sure to 
contact the Franklin County FSA office 
located at 151 Finney Boulevard, 
Malone or by phone at 518-483-
2850.  

New Microloan Program 
The Farm Service Agency (FSA) 
developed the Microloan (ML) 

program to better serve the unique 
financial operating needs of 
beginning, niche and the smallest 
of family farm operations. The 
program will operate similar to the 
Operating Loan program but will 
include reduced requirements for 
managerial experience and loan 
security, as well as reduced 
paperwork. The microloan program 
can be used for such expenses as 
annual crop inputs, marketing and 
distribution expenses, purchase of 
livestock and equipment, and minor 
farm improvements such as wells 
and coolers. Eligible applicants may 
obtain a microloan for up to 
$35,000. The repayment term may 
vary and will not exceed seven years. 
Annual operating loans are repaid 
within 12 months of when the 
agricultural commodities produced 
are sold. Interest rates will be the 
same as the regular Operating Loan 
rates.   

 

 
For  more information,  loan 
application or other materials, please 
call the Canton Loan Team at 315-
386-2401 or visit www.fsa.usda.gov 

 
Hispanic and Women 
Farmer and Rancher 
Claims  
Hispanic and women farmers and 
ranchers who allege discrimination 
by the USDA in past decades can file 
claims between Sept. 24, 2012 and 
March 25, 2013. The process offers 
a voluntary alternative to litigation for 
each Hispanic or female producer 
who can prove that USDA denied 
their applications for loan or loan 
s e r v i c i n g  a s s i s t a n c e  f o r 
discriminatory reasons for certain 
time periods between 1981 and 

(Continued on page 9) 
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Berry grower volunteers needed for farm business 
summary project 

ing growers also learn which compo-
nents of their operation should be ex-
panded or contracted to improve re-
turn on investment (ROI).  Participating 
berry growers should reap the same 
rewards as their tree-fruit colleagues. 
 
 
During Stage 2 of the project educa-
tors will hold half-day regional berry 
crop economics workshops using the 
information and resources generated 
from Stage 1 to assist additional berry 
growers in evaluating their ROI. 
 
 
 
 
 
 
How do I get involved? 
You may be contacted in the future by 
an educator in your region and asked 
to consider being a participant. To vol-
unteer now or to receive more infor-
mation please contact the project 
team member closest to you. 
 
 

Are you confident your commercial 
berry business is maximizing your 
return on investment? Is it thriving, 
or merely surviving? Are berries an 
asset on your ledger or really a lia-
bility? 
 

If you’d like help answering these 
questions, vol-
unteer as a 
grower partici-
pant in a new 
p r o j e c t , 
“Building a 
Better Bottom 
Line for NYS 
Berry Growers,” 

funded by New York Farm Viability 
Institute’s Ag Innovation Center.  
The project is led by Dr. Marvin Pritts, 
professor and chair of the Cornell Uni-
versity’s Department of Horticulture. 
Other team members include horticul-
tural marketing expert Dr. Bradley 
Rickard and two graduate students 
from the Cornell’s Charles H. Dyson 
School of Applied Economics and 
Management and nine Cornell Coop-
erative Extension educators from 
around the state.  
 
 
About the project 
During Stage 1, the project team will 
enlist 24 commercial berry growers 
statewide to participate in berry farm 
business summaries. Participating 
farm operations need to have been in 
business the past three years, had 
sales in 2012, and preferably produce 
at least two berry crops. 
 
Extension educators will work with 
growers to collect economic infor-
mation for the summaries. In addition, 
they will collect crop production data 
to develop crop budgets. Crops in the 
initial study will include strawberries, 
blueberries and raspberries.  
 
Information collected will remain 
anonymous. The budgets generated 
will not be attributed to specific farms. 
Instead, they will provide benchmarks 

(statewide averages calculated from col-
lected data) that will help participants eval-
uate their business performance. In return 
for their participation, growers will receive 
a one-on-one review of their berry farm 
business summary with their educator as 
well as crop budgets and other resources   
related to the project.  
 
 
Why a berry farm business summary? 
Berry project team members are building 
on a the Cornell-developed Fruit Farm 
Business Summary (FFBS), which has 
helped tree fruit growers improve their 
return on investment (ROI) for more than a 
decade. According to a study by Dyson 
School professor emeritus Gerald White, 
the FFBS “identifies the business and fi-
nancial information they (growers) need 
and provides a framework for use in identi-
fying and evaluating the strengths and 
weaknesses of the farm business.”  
 
Experience with tree fruit growers using 
FFBS shows they quickly identify practices 
that are more costly than state bench-
marks and address why their individual 
costs are higher. Early in the process, 
growers often make changes that immedi-
ately improve their bottom line. Participat-

Educator Region (home base) Contact 

Sharon 
Bachman 

Western NY (Erie County) sin2@cornell.edu    716-652-5400 
ext 150 

Sandy 
Buxton 

Eastern/Northern NY 
(Washington County) 

sab22@cornell.edu    518-746-
2560 

Ginny 
 Carlberg 

Western NY (Chautauqua Coun-
ty) 

vec22@cornell.edu    716-664-
9502 ext 202 

Jim 
 O’Connell 

Eastern/Southern NY (Ulster 
County) 

jmo98@cornell.edu    845-691-
7117 

Alison 
De Marree 

Lake Ontario Region (Wayne 
County) 

amd15@cornell.edu    315-573-
8881 

Matt LeRoux South Central Region (Tompkins 
County) 

mnl28@cornell.edu    607-272-
2292 

Stephanie 
Mehlen-
bacher 

Finger Lakes Region (Steuben 
County) 

sms64@cornell.edu    607-664-
2300 

Dan Welch Central NY (Onondaga County) dlw56@cornell.edu    607-255-
7103 
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USDA Farm Service 
Agency News 

high nitrates in the Sorghum, we 
had to cut the forage later in 
maturity than we had hoped. The 
cows are mostly picking the leaves 
and softer parts out of the bales 
which mean the stalks are left. If 
Charlie shakes the bales up with 
the tractor and spear, the cows 
can pick through them and get 
more of the good feed out of them. 
Just the really woody stems are left 
afterwards. The calves have an even 
harder time getting the forage off the 
bales. To compensate we have been 
putting out some hay round bales 
and they are eating those right up. 
Feed quality can make the dry 
matter intake vary from 1.9% to 
3.0% of bodyweight. So let’s look at 
a 500 pound steer calf. At 1.9% his 
intake is 9.5 pounds of dry matter. At 
3% his intake is 15 pounds of dry 
matter. You can see that there would 
be a big difference in the amount of 
nutrients taken in daily by this steer 
especially since the poorer quality 
hay already has less nutrients in 
general. Add to that the type of 
feeder, mud or ice, and competition 
at the bunk and you can see how 
your feeding management can make 
a big difference in the growth of your 
calves and replacements. 
 
Respiratory problems can show up in 
your herd when the weather swings 
hot and cold. It is a mystery where 
they come from since the herd is 
closed and you wouldn’t think there 
were any germs around. If you see a 
cow or calf hanging back from the 
feeder, standing off by itself or 
showing discharge around the 
nostrils you should keep an eye on 
that animal. Often if they just have a 
runny nose it will clear up on its own 
but if you notice changes in their 
behavior it is time to take action. 
Separate the animal and take its 
temperature. Call the vet for advice 
on treating the cow or calf. 

(Continued on page 10) 

2000.  
 

The voluntary claims process will 
make available at least $1.33 billion 
for cash awards and tax relief 
payments, plus up to $160 million in 
farm debt relief, to eligible 
c l a i m a n t s .  C a l l  c e n t e r 
representatives can be reached at 1-
888-508-4429. Claimants must 
register for a claims package (by 
calling the 
number or 
visiting the 
w e b s i t e ) 
and the 
c l a i m s 
p a c k a g e 
wi l l  be 
mailed to claimants. All those 
interested in learning more or 
receiving information about the 
claims process and claims packages 
are encouraged to attend meetings 
in their communities about the 
claims process and contact the 
website or claims telephone 
number.  

 
Website: www.farmerclaims.gov  
Phone: 1-888-508-4429  
Claims Period: Sept. 24, 2012 - 

March 25, 2013.  
 
Independent  lega l  serv ices 
companies will administer the claims 
process and adjudicate the claims. 
There are no filing fees to 
participate. A lawyer is not required 
to participate in the claims process, 
but people seeking legal advice may 
contact a lawyer or other legal 
services provider.  
 

USDA is an Equal Opportunity 
Provider and Employer. 

(Continued from page 7) The cow 
herd is 
surviving 

the cold weather. The cows with the 
most dairy genetics don’t handle the 
cold as well. They have lost some 
weight even with good feed in front of 
them all the time. We are seriously 
considering selling those animals and 
increasing the uniformity of our herd. It 
would sure make the management 
easier. The one cow we had that had 
recovered from mastitis is now 
residing in the freezer as hamburger. 
That means one less mouth to feed 
with dwindling supplies of hay and 
sorghum. 
 
We plan to pregnancy check the herd 
next week and get a few weights on 
the calves so we can see how they are 
growing. Ideally we will be able to 
separate the calves from the cows and 
big heifers so that we can target them 
with the better feed and get more 
growth on them before they hit the 
pasture in May. The super cold 
weather makes it a challenge because 
of the water system but in a few weeks 
it will be more possible. 
 
In order to have a calf to 1200 pounds 
for marketing by 18 months of age (2 
pasture seasons) they have to gain 
about two pounds a day every day. 
There are days when they don’t gain 
that much such as weaning or other 
stressful times. To figure this out I 
started with an 80 pound calf. If you 
want it to be 1200 pounds you have to 
figure how much it has to gain by 
subtracting the birth weight from the 
finished weight or 1120 pounds. If you 
want to accomplish that in 18 months 
(540 days), then you divide 1120 by 
540 and get 2.07 lbs/day. Keep in 
mind, the way you feed and type of 
feed you feed makes a big difference 
in your cattle’s dry matter intake and 
therefore gain and body condition. 
Feeding in the cold has its challenges 
as well. Our Sorghum balage is frozen 
together. Because of the drought and 

Beef News! 
by Betsy Hodge, Livestock Educator 
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Beef News 

 It is a good thing our sheep come with 
wool coats or nice thick hair coats. Our 
goats need a little more protection 
from the changing weather. Both 
species like to get out of the wind and 
especially the wind and rain. If your 
goats have a very cold barn (like mine 
that are forced to live with sheep),  a 
calf jacket can make a nice “goat 
coat”. I use one on my oldest goats in 
the winter. They wash well and last 
forever. Calf jackets are available from 
most farm supply places. Sheep and 
goats tend to eat a lot of minerals this 
time of year, too, so don’t forget to fill 
the mineral feeder. Sheep and goats 
that are on an all forage diet tend to 
consume even more minerals because 
they are not getting any from the grain. 
Feed a good commercial mineral 
designed for sheep or goats 
depending on which species you have. 
Don’t feed additional salt because 
that keeps them from eating enough 
of the loose mineral to get their 
requirement of the trace minerals. In 
other words, there is salt in the 
mineral mix and that regulates how 
much they eat. I have a chart of 
mineral mixes available locally. 
Contact me and I’ll send it to you. 
Mixes with less salt (15%) are 
consumed at a higher rate than those 
with a moderate amount (30%). Most 
mixes also contain calcium and 
phosphorus in varying ratios. Most are 
1:1 or 2:1 Calcium to Phosphorus. If 
you are feeding grain the animals are 
getting quite a bit of phosphorus and 
need a mineral in the 2:1 range. If the 
diet is all forage, mostly grass, the 1:1 
is appropriate. Selenium is one of the 
minerals that is required and is in 
most mineral mixes. It can only be 
included at a low rate because 
selenium is toxic in some parts of the 
country. Look for a mineral that is high 
in selenium compared to the amount 
of salt. The minerals available in the 
North Country range from a few parts 
per million (ppm) to 90 ppm selenium. 
Remember to have plenty of water 
available as well especially when there 
is no snow on the ground. 

A couple winter health issues to 
watch out for are respiratory 
problems and coccidiosis. The 
respiratory problems are a result of 
the changing weather and 
sometimes poor ventilation. Sheep 
and goats need lots of fresh air. 
Barns that are closed up tight tend 
to gather moisture and stale air. 
Keep adjusting your ventilation. 
Open up the windows, crack open 
the doors whenever it warms up. If 
you are warm in the barn, it is 
probably too warm for the animals. 
One trick to try is to get down on 
your hands and knees in the pen 
and see how the air smells. You 
might be surprised how different it 
is down at the sheep and goat level 
than up at your level. Take 
advantage of natural ventilation 
when you can by opening the barn 
on two sides so air will flow through 
on warm days. Lambing and 
kidding in the winter pose the 
challenge of keeping things closed 
up enough to be warm enough to 
lamb/kid and still having enough 
fresh air in the barn. Watch 
animals closely for runny noses, 
coughs, and general droopiness.  
 
Coccidiosis is a single celled 
internal parasite that tends to 
affect youngstock. Older animals 
develop some immunity. It is 
carried in the manure and is 
usually more of a problem inside 
the barn than out on pasture. Just 
watch all those little lambs and 
kids sticking their mouths on 
everything and tasting everything 
while they run up and down the 
feeders pooping in the feed. The 
symptoms of coccidiosis are dark 
colored diarrhea, unthriftiness and 
slow growth. Sometimes it is an 
acute infection and the youngsters 
can even die. If you suspect 
coccidia it can be checked with a 
fecal sample. Contact your vet for 

(Continued on page 11) 

Information you will want to have 
ready is: how old the cow or calf 
is, what her temperature is, and 
whether she or he is eating and 
chewing its cud. You should also 
observe whether the animal is 
droopy or humped up. The good 
news is that there are 
medications available that need 
to be given only once so you don’t 

have to catch the animal every day 
and give it injections. Cows that are 
inside are even more prone to 
respiratory problems so keep a close 
eye on them 
and adjust the 
windows/
doors/curtains 
when the 
weather 
changes. 
 
If you sell animals direct you may 
have had to raise your prices to keep 
up with the market these days. 
Consumers in the grocery stores are 
balking at the higher prices and 
changing their buying patterns for 
beef and other meat products as 
well. At Beef Week – March 14th in 
St. Lawrence County – Carol Gillis 
from the Beef Council will speak on 
Innovative Beef Marketing during 
Tight Supplies and High Prices. Carol 
always has interesting information 
and usually good snacks. Mike 
Baker, from Cornell University, will 
also be in town to talk about 
selecting a bull to improve carcass 
quality. Since you should all be 
thinking about what type of bull to 
use and how to pick one this should 
be a timely topic. Join us at the 
Extension Learning Farm Classroom 
at 6:30 pm. 
 

(Continued from page 9) 

Sheep and Goat News 
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Sheep and Goat News 
Written by Betsy Hodge, CCE St Lawrence County, Livestock Educator 

 

If the lamb prices have you 
baffled, join the club. Apparently 
the good prices last year caused 
many farmers to ramp up 
production, then feed was short 
because of the drought and grain 
prices are high so there were 
many lambs on the market. There 
were many lambs in the feedlots 
that were bought at high prices 
and then demand was down due to 
the high prices and bad economy…
so there were high feed prices, too 
much supply compared to demand 
for lamb, too many animals bought 
ahead, and a shortage of forage 
because of the drought.  
 
Luckily things seem to be turning 
around. All this makes some sense 
but none of it explains the increased 
demand for goat and the high goat 
prices…. Winter is a good time to 
catch up on records….I am saying 
that to myself because it is easy to 
get caught up in chores and 
marketing and not get to your 
records! It is also a good time to take 
stock of your stock so to speak. 
Notice which animals are holding 
their condition well in the cold 
weather and which are not. Consider 
culling the thin ones – perhaps they 
are too old or their teeth aren’t good 
anymore, or their genetics don’t 
work in your management system. At 
least take note of who they are. 
Some may be thin because they 
were nursing triplets all fall or are 
super productive goats. Body 
condition can give you some signals 
about management improvements 
and culling decisions on your farm. 

graze or do? They occasionally get silly 
and boing around but not like in the 
pasture season. Goats unfortunately 
are good at finding things to do and 
often get into trouble! If you are 
longing for green pastures, come to 
the North Country Pasture Meeting 
February 22 or 23. There are two 
locations around the North Country. 
We plan to rotate to new locations 
every year. See the Calendar of events 
for exact times and places. Jenn Colby  
from Vermont will be speaking about 
the projects they are working on in 
Vermont. We also have an agronomist, 
Mike Hunter, in Chateaugay and Joe 
Lawrence in Copenhagen to update us 
on recent projects in the North 
Country. In addition, in Chateuagay we 
will have a short talk on silvaculture 
(grazing in the woods), and break-out 
sessions for each species. The sheep 
speaker will be Hugh Sutherland from 
Huntington Quebec. Hugh has about 
700 sheep and will talk about his 
operation and then lead a discussion 
on sheep pastures. Speaking of 
pastures…it won’t be long before we 
will be worried about de-worming our 
sheep and goats. Get ahead of the 
game and learn about managing 
parasites on your farm and how to do 
FAMACHA checks by attending the 
Integrated Parasite Management/ 
FAMACHA workshop at Paul Smiths 
College on April 6th (10am-3pm). Rose 
Bartniss, who leads a group of 
Adirondack goat enthusiasts deserves 
the credit for getting this organized. 
Everyone is welcome. There will be a 
charge of $30.00 to cover materials 
and handouts and you will have to 
bring your lunch, buy it at the college 
or along the way there. This is a great 
course. You will leave knowing which 
dewormers to use for which worms 
and which animals to treat. There are 
also general management strategies 
for decreasing the population of 
worms your animals are exposed to. 
You will also learn how to do a fecal 
egg count with a microscope and 
FAMACHA check a goat.  
 

the latest 
recommended 

treatment. There are solutions you 
can put in the drinking water and 
also use as a drench for five days. It 
is hard to “cure” coccidiosis but the 
treatment can tamp it down long 
enough for the lambs or kids to 
build some immunity. Keeping your 
barn clean or bedded well and the 
feeders cleaned out will help. 
Another trick is to feed a 
coccidiostat in the mineral mix.  
Talk to your feed supplier about this 
tactic. By feeding De-Cox in the 
mineral you lower the population of 
coccidia in the barn environment 
and therefore lower the exposure of 
your youngstock. Many lamb and 
kid grain starters already include 
some sort of coccidiostat so be 
sure to look at the labels of all your 
feed before adding more in the 
mineral mix. There have been many 
inquiries from people with a few 
dairy goats. Seems like a revival of 
interest in goat dairying at least on 
a small family style scale. It is good 
to see and hopefully will continue. 
 
 If you are new to goats or sheep or 
thinking of getting started in the 
business, you should take 
advantage of our Sheep and Goat 
101 class March 9th at the 
Extension Learning Farm in Canton. 
Carolyn Pierce, DVM and sheep 
owner, will assist me in presenting 
some basics on getting started, 
marketing, breeds, housing, 
fencing, etc, and health 
management. After lunch we will 
have stations and do some hands 
on activities like hoof trimming, 
body condition scoring, temp 
taking, tagging, showing, and 
maybe more. The cost is $10.00 or 
$20.00 for a family. Kids and 
families are encouraged to attend. 
Did you notice how bored the sheep 
seem in the winter…nothing to 

(Continued from page 
10) 
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The Brushton Moira Central 
School (BMCS) Future Farmers of 
America, in cooperation with the 
recently established Franklin 
County Maple Association and 
Cornell Cooperative Extension, 
held their First Annual Maple 
School at BMCS on Saturday, Feb 
2nd. More than 150 people 
ranging from seasoned maple 

syrup producers to less-experienced 
sugar makers to individual interested 
in learning the ins and outs of 
making maple syrup at home 
attended classes, which covered a 
wide range of maple sugar 
production and processing topics. 

Maple syrup production is a time-
honored tradition, a popular hobby 
and an increasingly important part of 
farming to many families in the 
northeast.  The FCMA Maple School 
was an opportunity for those involved 
in maple sugaring to brush up on 
their knowledge of cutting edge 
sugarbush management and maple 
syrup production technologies, state-
of-the-art sugaring and sugar 
production related equipment, 
machinery and tools and how to use 
them, and universally accepted 
methods for collecting sap and 
making high-quality maple syrup and 
value-added maple sugar products.  
 
 

At the same time, those considering 

becoming involved in maple sugaring 
were able to attend beginner sessions 
about getting started in maple syrup 
production, and to expand their 
understanding of large production and 
small farm sugaring operations and 
how these family run businesses 
produce hundreds of gallons of quality 
maple syrup of exceptional flavor every 
year.  
 
  

Maple sugaring operations vary greatly. 
Small scale hobbyists tap only a few 
trees and collect their sap in pails or 
even gallon jugs, while large sugaring 
operations produce hundreds of 
gallons of high quality maple syrup of 

exceptional flavor, using the latest 
technology, equipment, machinery and 
tools. Presenters, including specialists 

from Cornell University and Cornell 
Cooperative Extension, Soil and 
Water Conservation District 
professionals, maple syrup 
producers who take great pride in 
making only the highest quality 
maple products, and industry 
consultants, offered a noteworthy 
and wide-ranging variety of 
informational and educational 
classes. Presenters brought their 
insights, their knowledge, their 
experience, and their expertise to 
the event. And all of them were 
available to answer questions and 
address concerns.  
  
Our northern New York maple 
syrup producing families work hard 
making, and enjoy eating the 
products they produce. And they 
take great pride in producing only 
the finest quality syrup, cream, 
sugar and candy. Most sell pure 
maple syrup and value added 
maple products all year round.  
 
Please support them. 

Questions about  
Energy,  

Natural Resources  
& Horticulture 
Contact Rich  

at 518-483-7403  
or via email 

rlg24@cornell.edu 

Franklin County Extension Rural and Ag Economic 
Development Specialist, Bernadette Logozar 
addresses new regulations for grading maple 
syrup as part of her presentation on 20C and 

Other Home Licenses Needed for Maple 
Photo: Franklin County Cornell Cooperative Extension 

People attending the Cream and Candies 
Workshop offered by local syrup producer 
Scott St. Mary received an added bonus -- 

yummy free samples! 
Photo: BMCS Future Farmers of America 

State Extension Service Forester Peter Smallidge 
offered a very well-received  

workshop on Sugarbush Management 
Photo: BMCS Future Farmers of America 

1st Annual Franklin County Maple School – A Sweet Success 
Richard L. Gast, Extension Program Educator II - Horticulture, Natural Resources, Energy, Agriculture Programs Assistant 

Cornell Cooperative Extension of Franklin County 
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 For many of the region’s maple syrup 
producers, the 2012 sugaring 
season was unlike any they'd ever 
experienced. Several of the smaller 
producers I spoke with last year told 
me that it was their worst season ever. 
A few said it lasted literally one, or less 
than one week. A few didn’t even 
bother to tap. According to the 
Department of Agriculture National 
Agricultural Statistics Service, syrup 
production in NY State decreased by 
more than 36 percent; from 564,000 
gallons with a value of just over $22 
million, in 2011, to 360,000 gallons 
with a value of just under $12.3 
million, in 2012.    
 
We had an unusually warm winter last 
year. I can recall a friend of mine 
lightheartedly calling January, March-
uary. And the month of March felt 
more like May! In fact, scientists at the 
National Oceanic and Atmospheric 
Administration (NOAA) said it was the 
warmest March on record for all of the 
lower 48 states (and the government 
has been keeping records since 
1895). Daytime high temperatures in 
our region ranged from the high 60s 
through the low 80s for weeks, 
shattering previous records on a 
nearly daily basis. Nighttime low 
temperatures remained where maple 
syrup producers would’ve liked 
daytime highs to have been.  
  
Sugaring is a weather-related industry. 
Production hinges on the freezing 
nights and daytime thaws that cause 
sap to run. Fewer freeze-thaw days 
translates to fewer sap runs which, in 
turn, translates to less syrup being 
produced. Optimum sap production 
occurs when nighttime temperatures 
fall into the 20s and daytime 
temperatures range in the 40s, 
preferably with sunny skies, allowing 
the season to gradually transition from 
winter to spring. 
  
In recent years, scientists at Cornell 
University, at the University of 
Vermont’s Proctor Maple Research 

Center, and elsewhere have been 
looking closely at changes in the onset 
and duration of the maple sugaring 
season. In testimony before Congress in 
2007, Proctor Maple Research Center 
director Timothy Perkins said the 
Vermont sugaring season now begins 
about 8 days earlier and ends about 11 
days earlier than it did 40 years ago. A 
Cornell study, which was funded by the 
New York State Agricultural Experiment 
Station and NOAA, and completed in 
2010, looked at the relationship 
between sap flow and temperature at 
thousands of locations from North 
Carolina to Quebec and as far west as 
Minnesota. Those researchers also 
determined that starting dates for 
tapping maples in the Northeast are now 
about a week earlier than in 1970. By 
scaling down global climate computer 
models to regional scales, in order to 
project localized daily temperatures into 
the year 2100, the Cornell study 
concluded, as well, that in northern 
regions like ours, the overall number of 
sap flow days probably won’t change 
much. The peak season, however, will 
continue to shift; becoming earlier and 
earlier over time.  
  
In an article written by Cornell University 
L i f e  S c i e n c e s  W r i t e r  K r i s h n a 
Ramanujan, published in the Nov. 10, 
2010 edition of the Cornell Chronicle, 
Brian Chabot, a professor of ecology and 
evolutionary biology who co-authored a 
paper on climate change and maple 
sugar production, which appeared in the 
journal Climate Change in September of 
that year, is quoted as saying, "By 2100, 
we can expect to begin tapping maples 
closer to Christmas in the Northeast.” 
The article goes on to say that, 
according to Chabot, maple syrup 
production in Quebec may actually 
benefit from climate changes.  
The picture is quite different, however, 
for producers in locations at the 
southern end of the sugar maple range. 
Rumanajan’s article goes on to say that 
Chabot believes that maple production 
south of Pennsylvania will likely be lost 
by the year 2100, due to lack of 

Climate Changes Will Impact Forests / the Maple Industry 
 Richard Gast; Extension Educator – Horticulture, Natural Resources, Energy 

Cornell Cooperative Extension of Franklin County 

freezing. And studies conducted by 
the United States Forest Service 
(USFS) indicate a substantial 
reduction in suitable habitat for 
sugar maple in this century, with 
the southern range being most 
profoundly affected. Those studies 
suggest that the viability of syrup 
production could be further 
impacted as trees become more 
stressed by extreme weather and 
resulting disease and insect 
pressure. 
   
Following a comprehensive review of 
more than fifty years of long term 
data on environmental conditions at 
t h e  U S F S  H u b b a r d  B r o o k 
Experimental Forest in New 
Hampshire, a group of 21 scientists 
r e c e n t l y  r e l e a s e d  a  p a p e r 
maintaining that winters there are 
becoming both shorter and milder; 
that over that period of time, there 
has been a rise in the amount of 
rainfall and a decrease in snowfall; 
and that soil thaw is no longer closely 
tied to spring plant growth, creating a 
transitional period that results in the 
loss of important soil nutrients. The 
report also states that, in the 
absence of an insulating snow pack, 
exposed soils are more susceptible to 
freezing, which damages tree roots. 
As a result, there has been an 
increase in mortality. The study 
concludes, as well, that sap yields 
have been reduced, apparently as a 
result of warming winters. 
  
A 2002 Environmental Protection 
Agency Climate Action Report notes 
that "climate change is likely to cause 
long-term shifts in forest species, 
such as sugar maples, moving north 
out of the country." And a study 
conducted by the USFS, which looked 
at on-the-ground movement based on 
latitude, not computer modeled 
simulations, confirms the northward 
movement of 40 major tree species 
growing in 30 eastern states. The 

(Continued on page 14) 



Some Like it Cold! 
Dana Fast; Master Gardener  

Franklin County Cornell Cooperative Extension 
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For years I 
heard that you 

can’t plant the garden before the first 
full moon in June.  This is true for heat 
loving plants, but some things grow 
better in cool moist spring weather.  
 
 By the time my neighbors planted their 
garden, I was already eating radishes 
and some hardy greens.  What is 
important is the soil and soil 
temperature.  Most vegetables need 
warm soil, but some hardy greens can 
germinate in temperatures that are 
much lower than the optimum 60 to 80 
degree. Some, like spinach, simply 
don’t germinate in warm soil.   
 
 Experience has taught me that I could 
get good spring spinach if I was able to 
sow it in April.  And spinach is one of my 
favorite vegetables. I never understood 
why children don’t like spinach; it’s 
probably because mom doesn’t know 
how to prepare it.  Slightly blanched 
and put in a casserole with eggs, 
cottage cheese and a little cheddar, it 
makes a delicious vegetarian main 
dish.  Another way to serve it is 
combining the fresh young spinach 
leaves in a salad with a little salt and 
sour cream; I usually also add some 
fresh scallions or chives and thinly 
sliced radishes. 
 
While many hardy greens are cold soil 
tolerant, spinach requires cold soil for 
germination.  The problem is that in 
April the soil is often too wet; nothing 
will grow in a swamp. I select part of the 
garden that dries the quickest in the 
spring, and sow my spinach and 
radishes early, in April when possible. 
 
To find out if your soil is ready to plant, 
perform a simple test.  Take some soil 
in your hand and squeeze it. If it forms 
a wet clump and brown water drips 
from your fingers, it is too wet. The 
seeds will rot before they can 
germinate. If the clump crumbles in 
your hand, and is still damp but not 
soggy, it is ready to plant.  
 I have heard that in some central NY 

farms, they grow head lettuce in 
muck soil. Maybe they germinate 
and grow seedlings in the 
greenhouse, then plant the 
seedlings in the wet soil.  It may be 
worth it to try this method for extra 
early salad greens. 
  
Lettuce, other leafy greens, most 
root vegetables (carrots, turnips, 
parsnips), oriental vegetables like 
Bok Choy and Napa, and cabbages 
go in next – in early to mid-May.  By 
late May, most of my garden is 
planted except for heat lovers like 
beans, squashes, tomatoes, 
peppers and corn.  One additional 
month of fresh eating, and as you 
know, fresh is best. Salad greens 
picked right before the meal 
doesn’t even come close in flavor 
to the green salad mixes in the 
supermarket produce aisle that 
have traveled for weeks in 
refrigerated trucks, then sat in 
storage.  And just think of all the 
gasoline used to transport it.   
  
So start early, as soon as your soil 
is dry enough to dig, and eat fresh 
salads in May.   
 
Bon Appetit and Good Health! 

 

Climate Changes Will Impact 
Forests / the Maple Industry 

results of that study, which looked 
at 15 northern species, 15 
southern species, and 10 species 
found in both regions, were 
published in 2009 in the journal 
Forest Ecology and Management 
and determined that eleven of the 
fifteen Northern species have 

shifted North by latitude. When 
commenting about the study, Chris 
Woodall, of the Forest Service's 
Northern Research Station in St. Paul, 
Minnesota said, "This is no longer 
conjecture." 
 

  
Maples, like poplars, ashes, and 
several other deciduous species, have 
seeds that are light enough to be 
dispersed over several miles by wind. 
As such, they can expand their range 
comparatively easily and quickly. As 
sugar maples migrate north (and to 
higher elevations), those left behind in 
warmer environments will eventually 
be displaced by better adapted, faster 
growing species, like oak and hickory. 
  
Migration of tree species is nothing 
new.  For example, in response to 
changes in climate toward the end of 
the last ice age, forest communities 
gradually migrated northward in the 
wake of receding glaciers. The current 
northern migration, however, appears 
to be occurring at an unprecedented 
rate.  
  
 
Whatever the cause, the effects of a 
changing climate (e.g. heat stress, 
decreased soil moisture) are likely to 
significantly impact many of our 
commonly occurring tree species. And 
maple syrup production is not the only 
agricultural industry likely to be 
adversely affected as climates shift.  
 But that’s another story.  
 

(Continued from page 13) 
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Tapping into Maple 
Success through 

Sanitation 

The secret to success for maple syrup 
producers may lie in the science of 
sanitation. Simply changing taps and tubing 
or using special spouts could double the 
amount of sap seeping from New York's 
maple trees, according to Cornell experts wo 
have spent six years researching the topic. 
"Taking steps to reduce the microbial 
contamination that occurs at the tap hole by 
replacing spouts and drop lines has 
produced substantial gains in sap 
production in trials at Cornell's Arnot 
Research Forest and in producers' 
sugarbushes," said Stephen Childs, Cornell 
Maple Program director. 
  
The buildup of bacteria and yeast inside tap 
holes can cause taps to dry up. Microbes 
can be pulled into the tapholes from old 
tubing when the tree develops a natural 
vacuum during freezing temperatures, which 
can suck sap back into trees. Check valve 
spouts can  prevent this by employing small 
balls that roll back and forth inside the spout, 
blocking the flow back into the tree. 
  

Through workshops and webinars, Childs 
and his colleagues are advocating sanitation 
techniques among New York's maple 
producers. The results have been increased 
sap yields and expanded production for 
many, according to Mike Farrell, director of 
Cornell's Uihlein Maple Forest in Lake Placid. 
The  average  volume of sap per tree varies 
from 10 to 20 gallons per tap, and it takes 
about 40 gallons of maple sap to produce 
one gallon of pure maple syrup. 
  

New York State Maple Producers  
Association  President Dwayne Hill credits 
the Cornell Maple Program for helping to 
boost New York's $12.3 million maple 
industry. "The research Steve Childs has 
done has had a huge impact on being able 
to tap two to three weeks earlier in the 
season without worrying about bacteria 
contaminating the tap hole," Hill says. 

Cornell Cooperative Extension, the 
Cornell University Recycling Ag Plastics 
Program (RAPP) and Franklin County 
Soil and Water are organizing a 
collection of used maple tubing for 
recycling this spring/summer! If you 
are interested in participating or would 
like more information please contact: 
Rich at CCE (483-7403) or Chastity at 
Soil and Water (483-4061 ext. 110). 

 

Here’s a few recommendations on 
how to participate: 

 
Try to keep tubing away from 
mud and gravel. 
 
Coil used tubing into loops about 
3’ in diameter.  
 
Tie loops with baling twine, duct 
tape, or a strip of plastic film, 
please no metal. 
 
No need to remove taps, spouts, 
connectors and other fittings 
(except metal). 
 
Separate out and discard tubing 
made from PVC (polyvinyl chloride, 
#3 plastic).  
 
Label each coil with your NAME 
and CONTACT INFO. (Use a 
permanent black marker) 
 
 

Once the tubing is collected what 
happens next: 

 

Your used plastic tubing will go to 
an Upstate New York plastics 
manufacturer who is developing 
a process to transform discarded 
agricultural plastics into a plastic 
“plywood substitute,” ideally 
suited for damp places where 
plywood rots.  
 
 

Attention Maple  
Producers! 

Love and maple 
syrup shine like 
embers warm, like 
thoughts divine. 
They tell us it is 
spring –        
   Gordon Lightfoot 

 
I love maple syrup! I love it on 
pancakes, on waffles, on French 
toast. But maple syrup is much 
more than just pancake sauce. 
Maple syrup is an epicurean 
delight that is meant to be 
experienced. It’s amazingly full-
bodied, with a complex and 
unreservedly enjoyable flavor that 
is to me, what nectar is to the 
bees. I use it in my coffee every 
morning. And I pour it over 
oatmeal and other whole grain 
hot cereals. I enjoy it as a topping 
on fruit, yogurt, ice-cream, and 
pudding. And I find it absolutely 
heavenly in baked beans, pies, 
cakes, cheesecakes, sticky buns, 
and cobblers. What’s more, it 
makes a fantastic glaze for baked 
ham, pork chops or chicken, and 
a delightful addition to stir fries. It 
even offers a pleasurable 
variation when making pickles.   
 
So why not buy some today -- and 
see what delightfully decadent 
gourmet extravagances you can 
create in your kitchen, using 
locally produced real maple syrup. 
 

  Maple Syrup  
 It’s Not Just 
 for Pancakes 

 

Richard Gast; Extension Educator  
Natural Resources 
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Franklin County Master Gardeners Offering Hands-On  

Heirloom Seed Starting Workshop 
Richard L. Gast, Extension Program Educator II - Horticulture, Natural Resources, Energy 

Agriculture Programs Assistant, Cornell Cooperative Extension of Franklin County 

On February 2nd, my absolute 
favorite meteorologist, the world 
renowned weather predicting 
groundhog              Punxsutawney 
Phil, saw his shadow, which as we 
all know, means spring will be 
arriving early this year. 
  

For some North Country gardeners 
that means seed starting time is here. 
Well, okay, it’s not here quite yet. But, 
those that are committed to getting 
as early a start as possible are 
preparing for the growing season right 
now. They are among the region’s 
most enthusiastic gardeners. And 
they are joyfully looking forward to 
once again starting their gardens -- 
indoors. 

 
Why start your gardens indoors from 
seeds? Well, devoted area gardeners 
do so for a number of reasons. First 
and foremost is the fact that starting 
seeds indoors is convenient, 
practical, and an easy way to get a 
jump on the growing season. But 
starting seeds early indoors can also 
be considerably less expensive than 
buying starter plants. In fact, one 
starter plant can cost just as much 
as, or more than, a whole packet of 
seeds. And starting plants from seeds 
allows gardeners to select the 
cultivars they prefer, including 
varieties that are never offered at big 
box stores, and rarely sold at local 
garden centers or nurseries. 

 
Starting early indoors is also a way to 
extend the season, allowing 
discriminating gardeners to choose 
varieties that require a longer growing 
season than ours would normally 
allow. Some may opt for strains that 
mature more quickly as well, because 
selecting cultivars that don’t 
necessarily need to be started 
especially early indoors allows 
growers who do start them in the  
pre-season, indoors, to be just a few 

weeks away from harvest when others 
are setting out small, immature 
transplants. What’s more, by starting 
early maturing plants at say, 10 day 
intervals, not only can proficient 
gardeners be the first to harvest, they 
can continue to harvest over prolonged 
periods of time.  

 

Starting 
vegetable and 
flower gardens 
from seeds 
indoors can be a 
very satisfying 
experience, not 
to mention a lot 
of fun. And you’d 
be hard-pressed 
to find a better 

way to overcome the boredom of winter 
and cabin fever.  
 

Those with children might choose to get 
the kids involved in growing indoors 
from seeds, too. Think of it as an 
opportunity to share some quality time, 
while fostering a better understanding 
of, and appreciation for the entire 
growing cycle. Young children learn by 
imitating and they’ll take great pride in 
seeing plants develop from seeds that 
they’ve started themselves.  
  

Unfortunately, less-experienced 
gardeners are sometimes intimidated 
by the thought of starting their gardens 
from seeds, indoors. Over the years, 
I’ve chatted with several would be 
green thumbs who became 
discouraged after starting their gardens 
early from seeds, only to see all or most 
of their seedlings suffer, get leggy, and 
eventually die. If you’re one of those 
folks; if starting plants from seeds has 
been a struggle for you in the past, or if 
you’re a beginner who’d like to get a 
handle on successfully starting garden 
plants from seeds at home,  
Franklin County Cornell Cooperative 
Extension’s Master Gardener 

Volunteers would like to invite you to 
attend a Seed Starting Workshop 
designed to help you -- and your 
garden flowers and vegetables -- get 
off to a great start. The Master 
Gardeners will be bringing their 
expertise on starting seeds and 
nurturing seedlings for garden 
planting, and will have all of the 
necessary supplies on hand, 
including heirloom tomato seeds. All 
you have to do is get there.  
 
 Learn how, with some simple 
techniques and inexpensive start-up 
supplies, you can easily get your 
favorite flower and vegetable 
varieties started indoors, and keep 
them thriving with minimal effort.  
 
Date: Saturday, March 16  
Time: 10:30 AM to 12:00 noon 
Location: We’re working on it. It 
will be somewhere in or near 
Saranac Lake. We’ll post the 
location on our website 
(blogs.cce.cornell.edu/franklin) or 
www.slgarden.com 
Cost: $10 (Kits for creating a 
simple, practical, easy to assemble 
grow light stand will be available 
for purchase for $15.) 
Registration and Information: 
 Call Cornell Cooperative 
Extension at 518-483-7403 or 
email: rlg24@cornell.edu 
 
This program, which is being offered 
in cooperation with Common Ground 
Garden, a project of Adirondack 
Sustainable Communities, Inc. 
currently managing two community 
garden sites in Saranac Lake, will 
cover a wide variety of topics 
including: seed selection (including 
how to read seed packages and 
which flowers and vegetables should 
and should not be started early 

(Continued on page 17) 
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Franklin County Master 
Gardeners Offering 

Hands-On Heirloom Seed 
Starting Workshop 

Are You Ready for the Market Season?  
Bernadette Logozar, Rural & Ag Economic Development Specialist 

Cornell Cooperative Extension Franklin County  
Spring is just around the corner, alt-
hough at the time of writing this arti-
cle, that sentiment is hard to believe 
with the wind pushing snow fiercely 
against the windows.  But it is the 
case.  And with spring, comes the an-
nual Pre-Season Market Trainings 
offed by Cornell Cooperative Exten-
sion across the region.  ENNY Ses-
sions offered Clinton/Essex,  Satur-
day, March 16th,  

  

Ausable Grange, Keeseville, 9:30 am 
– 3:00 pm; and in Franklin County 
Saturday, March 30th, 911 Building, 
55 Bare Hill Road, Malone, 9:30 am – 
3:00 pm.   

Topics offered in Franklin, Clinton & 
Essex counties include:  

Am I Covered?—Insurance for Direct 
Marketers, how much is enough? Star 
Bashaw from Nationwide Insurance 
will be on hand to answer questions 
about insurance and provide practical 
tips all direct marketers need to 
know. 

 

Going Mobile – Using Your Smart 
Phone to Accept Credit Cards—Randy 
Foster from Verizon Wireless will ex-
plore the different services, features, 
fees, security of transactions and 
much more.  A panel of farmers who 
have already gone mobile will share 
their  experiences using this            
technology.   

 

Using Social Media to Promote Your 
Farm Business—there are options out 
there, how do you choose the best 
one for you? I will be on hand to go 
over the options and provide tips on 
selecting what to integrate into your 
market  strategy.   

 
 

Daniel Rivera, Adirondack Farmer 
Dan, will also be on hand to discuss 
on-line marketing, branding and help 
for getting it all out there.  Dan has 
been working to establish an online 

 

indoors) 
containers for 
starting seeds 
 soil 
medium 
selection 
 timing 
 watering 

 fertilization 
 lighting – including a 

demonstration of how to easily 
fabricate a grow light stand  

 keeping your flower and 
vegetable seedlings healthy 

 getting your plants ready to be 
planted outdoors. 

 
Talk about a growing opportunity! 
Each attendee will sow several pots 
with heirloom tomato seeds, which 
they will take home, along with 
several instructional handouts and a 
greater understanding of how to 
effectively start flowers and 
vegetables from seed and keep 
growing seedlings and young plants 
healthy, hardy, and vigorous until they 
are planted outdoors. Gardeners of 
all experience levels are welcome. 

 
Master Gardener volunteers will also 
be available to answer any questions 
participants may have about garden 
planning. Through this type of 
education and community outreach, 
our Master Gardeners are helping 
Cornell Cooperative Extension of 
Franklin County live up to its mission 
of building strong and sustainable 
New York communities. 
 
 
 

(Continued from page 16) 

community to foster sharing, dis-
cussions and networking between 
customers, farmers, chefs and 
foodies in the Adirondack North 
Country region.   

 

For more information or to register 
contact:  

Clinton/Essex Session:   

CCE Essex, Laurie Davis, 518-962-
4810, ext 404 or email Laurie at 
lsd22@cornell.edu.   

Franklin Session:   

CCE Franklin at 518-483-7403 or 
e m a i l  B e r n a d e t t e  a t 
bel7@cornell.edu, or send a mes-
s a g e  v i a  F a c e b o o k 
www.facebook.com/CCEFranklin  

  

 

Questions About 
Ag Economic  
Development? 

 
Contact Bernadette  

518-483-7403  
or by email  at   

bel7@cornell.edu. 



AgNews! Page 18 

Create a Social Media Strategy 
Bernadette Logozar Rural & Ag Economic Development Specialist 

Social media is 
the most popular 
online activity.  
People spend 

more time in social media than 
email and web browsing combined.  
Why do we bother?  The answer—
social media gives us power over 
our personal relationships.   As a 
society, we are always working.  
There was a time when we stopped 

working at 5 pm.  We didn’t write pro-
posals on Saturday or take our 
iPhones to church.  But today, we are 
always working.  As a result, our per-
sonal relationships have fallen by the 
wayside.  If you were to look at those 
things that require our physical partic-
ipation—church, Kiwanis, Rotary—all 
of these are suffering from declining 
numbers.  It isn’t that we care less 
about our community or are less pi-
ous but we don’t have time for a 2 
hour lunch every Tuesday.  Enter so-
cial media to bridge that gap.   
 

Social media gives us the ability of 
have some sort of connectivity to one 
another, that has largely been lost 
because we simply don’t do it any-
more.  It gives us power over our per-
sonal relationships, but more im-
portantly for this article, social media 
gives customers power over compa-
nies.  It makes every customer a re-
porter, a critic, a reviewer.  Traditional 
marketing is like archery, we even use 
the same terminology—we “aim” for 
our “target market”.   Social market-
ing is more like a game of ping pong, 
where you need to engage and inter-
act with your opponent.  With social 
media marketing, we have to stop 
marketing ‘at’ people and start mar-
keting ‘with’ people.   
 

There are numerous tools you can 
use to promote your business.  But it 
is important to remember that tools 
always change.  In 1999, Yahoo con-
trolled 55% of the search engine busi-
ness in the United States.  After Ya-
hoo, in descending order were Excite, 
AltaVista, Infoseek and Lycos. (Some 
of these you may not even recall or 
know today).  Then Google came on 

the scene, built a better mousetrap 
and changed a multibillion dollar 
business practically overnight.  So 
much so, that in late 2010, Yahoo 
sold their floundering search busi-
ness to Microsoft.  In eleven years, 
Yahoo went from holding 55% of the 
market share to having 0% of this 
market.  Why--because the tools al-
ways change.   
 

When considering social media, it is 
important to focus on how to ‘be’ so-
cial and worry less about how to ‘do’ 
social.  Keep in the forefront of your 
mind what kind of relationship your 
company wants to have with your 
customers and prospective custom-
ers.  Then how that relationship de-
velops regardless of the tools you use 
becomes a lot easier question to an-
swer.  Granted there is no doubt so-
cial media lends itself to very tactical 
thinking.  Here are eight steps to cre-
ate a social media strategy as out-
lined in a presentation by Jay Baer of 
Convince & Convert.  These steps will 
get you to focus on the big picture.   
 

Build Noah’s Ark (your team):  every-
thing shows up in social media – 
whether good or bad.  Therefore so-
cial media impacts the entirety of 
your organization or business unlike 
any other type of media.  Build a 
cross-functional team—preferably 
with someone from every depart-
ment.  If you have a smaller company 
or organization then you will have a 
smaller ark. Gather data. Customer 
characteristics—what do your custom-
ers look like? Current social metrics--
What are you doing already?   Web 
metrics—what is the impact of social 
media on your website and vice ver-
sa?  If you don’t have access to your 
website data (analytics) you need to 
get it.  And finally, business metrics—
how do these decisions impact the 
bottom-line for the business?  How 
does the investment in social media 
impact top-line or bottom-line reve-
nue for the company?  
 

Listen & compare:  regardless of how 
unique or obscure your business is 

people are talking about your category 
all the time.  Find out what is being said 
about you (or your type of business).  
What is being said about your competi-
tors?  Where is it being said?  And by 
whom?  This is easier with social media 
listening software, and to some degree 
you get what you pay for.  But the bot-
tom-line is to look at the software out 
there and determine what’s appropriate 
for your business. 
   
What’s the point? No law says that you 
HAVE to do social media.  If you are go-
ing to commit to social media recognize 
it isn’t free.  You are trading capital dol-
lars for labor dollars.  Carefully consider 
what you are trying to accomplish.  
Three reasons to invest in social media 
are awareness, sales and loyalty.  Pick 
one and focus on it.  You ultimately 
want to move people from awareness to 
advocacy, where they can become a 
‘champion’ for your  
business.   
 

Success Metrics—Measure things that 
matter to your business.  The goal is 
NOT to be good at social media but ra-
ther to be good at business because of 
social media.  The metrics you choose 
need to be based on the strategy you 
choose.  So if you are going to use so-
cial media for awareness, then use the 
metrics that measure awareness.  
There is no magic number.  For exam-
ple, there is no linear relationship be-
tween Facebook fans and business suc-
cess.  The number of Facebook fans is a 
trailing indicator not a leading indicator 
of success.  The likes on Facebook iden-
tify customers you already have.   
 
We “like” on Facebook what we “like” in 
the real world.  The reason we care 
about likes on Facebook, is because it 
is public.  You can easily see how many 
likes a business has on their page when 
visiting.  Don’t fall into that trap!  Meas-
ure behavior NOT aggregation.  Pick a 
metrics that will measure behavior, and 
here’s a hint, this tends to be a percent-
age.   

 

What is my Return on Investment (ROI) 
of Social Media?—this is the wrong 

(Continued on page 21) 
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Pricing is one of the strongest market-
ing factors that predicts energy intake 
and obesity and explains why obesity 
mainly plagues lower-income consum-
ers. Econometric studies suggest that 
lower food prices have led to increased 
energy intake. Within the last thirty 
years the price of food has drastically 
declined which in turn may have 
caused people to eat more. In addition, 
one study suggests that if fast food 
prices were increased by a mere 10%, 
the obesity rate would decrease by 
0.7%. People accelerate the consump-
tion of products they believe were pur-
chased at a lower price. We suggest 
applying this principle to healthier 
foods by offering quantity discounts or 
bonus packs. This can induce consum-
ers to increase their purchases of fruits 
and vegetables, for example. Other win-
win considerations include: 
Reduce retail price of healthy food 
through more efficient production and 
distribution, e.g., lower spoilage with 
better packaging. Give coupons or dis-
counts on fruit and vegetables, such as 
$1 off salads, buy-one-et-one- free. Use 
social media to promote healthy food 
choices. 
 
 
 
 

Marketing promotion, or communica-
tion, enhances consumers’ expecta-
tions of taste, quality, and social value. 
Today, 72% of television advertising for 
food promotes candy, cereal, and fast 
food. A study in Montreal proved that 
banning television advertising in chil-
dren’s programming reduced con-
sumption of sugared cereal and trips 
to fast food restaurants. 
 
Promoting healthy foods in and of itself 
to consumers may not be effective 
though because of the stigma that they 
will taste worse. We propose re-
branding healthy foods on non-health 
related positive benefits. Some win-win 
considerations include: 
Increase the use of social media and 
adver-gaming for healthy products. 
Increase healthy eating in the media; in 
movies and TV shows, portray charac-
ters eating healthily, especially in media 

How Food Marketers Can Make “Win-Win” Adjustments to their 
Strategies to Help Consumers Eat Better while Staying Profitable 

Article summary by Brooke Pearson (B.S. 2013) and Kristen Park Cornell University 

Food marketers are 
masters at getting peo-
ple to crave and con-
sume the foods that 
they promote. Often 
their marketing tools 
are used in response to 
consumers’ desires for 
tastier, more conven-

ient and less expensive foods. Unfor-
tunately, much of the food that is ad-
vertised may be high in fat and sugar. 
With the obesity epidemic at an all-
time high, we need to look for market-
ing solutions that can have positive 
outcomes for both businesses and 
consumers. 
 

 
The following is from an academic 
article that describes how food mar-
keting may be influencing consump-
tion and over consumption. It then 
provides food marketers with some 
promising ideas on how they might 
meet their business objectives of prof-
itable sales and at the same time 
make adjustments to help consumers 
eat better. The authors are Pierre 
Chandon and Brian Wansink and the 
full article can be found at: 
http://foodpsychology.cornell.edu/pdf
/market_fat.pdf. 
 

Summary 
 

It is important to understand that mar-
keters and the executives who guide 
them are torn between satisfying the 
desires of various consumers, the 
demands of their shareholders, and 
the concerns of public health organi-
zations that largely perceive the food 
industry as the new tobacco industry. 
Looking for solutions that would work 
in today’s fast-pace culture, we 
scoured a host of marketing studies 
and examined current marketing 
trends. We then identified changes 
that food companies can implement 
to continue to grow their profits with-
out growing their customer’s body 
mass index (BMI). In our exploration 
we chose to focus on key marketing 
tools, all of which have powerful ef-
fects on consumers. 

geared towards kids. 
 

 
The tastiness and package size of a 
food product can have an effect on 
satiety and how much a person 
ultimately consumes. Increasing 
the flavor complexity and number 
of components in a food improves 
its overall tastiness rating. Offering 
healthy foods that have more com-
plexity, such as a fruit salad instead 
of a whole fruit, can increase con-
sumption because of both variety 
and convenience. Larger package 
sizes can lead people to eat more. 
Reducing package sizes of less 
healthy foods by elongating the pack-
ages makes the size reduction less 
visible, which in turn can make 
choosing a smaller size more likely. 
Furthermore, restaurants can add a 
smaller size on the menu. Even if 
nobody chooses it, it will make other 
sizes look bigger and will lead people 
to choosing smaller sizes. 
 

 
Eating is often more than just food 
intake; it is a social activity, a cul-
tural act, and a form of entertain-
ment. The eating environment, or 
placement, can promote mindless 
behavior that causes people to eat 
more food than they realize. For 
example, studies have suggested 
that the increased availability of 
fast food (but not full-service res-
taurants) is a strong predictor of 
local obesity. Salience, or visibility, 
matters. When jars of 30 chocolate 
candies were placed on the desks 
of secretaries, those in clear jars 
were consumed 46% more quickly 
than those in opaque jars. The 
more visible and accessible a food 
is the more of it will be consumed. 
Displaying healthy foods in highly 
visible areas will increase consump-
tion. For example, fast food restau-
rants could more prominently dis-
play an attractive picture of a salad, 
and grocery stores might replace 
candy with fruit and healthy snacks 

(Continued on page 20) 
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Do You 
Have Items 
to Buy, Sell 
or Trade?   
 

Place an ad in the 
Marketplace sec on on 

the back of this 
newsle er!   

 
Contact Bernadette at 

 518-483-7403 ext. 312 or via 
email at bel7@cornell.edu 

 

at the register. This and previous 
research shows that small chang-
es in the eating environment can 
cause a significant difference in 
the width of our waistlines. Other 
win-win considerations include: 
 
On dining tables at home or in  
restaurants, replace foods that are 

easy to eat, such as chips or bread, 
with food that is more time-
consuming to eat, like peanut. In-
stead of asking consumers if they 
want the supersize, ask if they want 
to add a salad or another healthy 
item that brings in more money. 
Serve the same size portions on 
smaller plates to reduce consump-
tion and maintain satisfaction. Food 
companies are already trying some 
solutions to mitigate the effect of 
overconsumption. Some of initiatives 
include: Chili’s $20 dinner for two – 
each person gets an entrée but they 
split an appetizer. A Bunch of Carrot 
Farmers has fun, innovative advertis-
ing for produce, “Eat ‘em like junk 
food” campaign for baby carrots on 
YouTube. Food companies have re-
duced the amount of fat, sugar, and 
salt in many of their product without 
compromising the product’s taste 
Positioning chocolate milk in the 
school lunchrooms so it is less con-
venient to take. Food marketers can 
use these and other suggestions 
located in the complete article as a 
winning formula to make money 
while promoting healthier foods! 
 

“Smart Marketing” is a marketing newsletter for extension publication in local 
newsletters and for placement in local media. It reviews elements critical to 
successful marketing in the food and agricultural industry.  Please cite or 
acknowledge when using this material. 

(Continued from page 19) 

How Food Marketers 
can make win-win 

A Word From Amanda Gokey 
Franklin County Dairy Princess 

Recently my court and I have visited 
Flanders Elementary, St Joes Elementary, 
and Holy Family, and talked about dairy 
products and the importance of dairy in 
their diet. We also were able to discuss 
where milk comes from and how dairy 
farmers treat their cows like they are their 
own kids and how the care of the animals 
is important for the cows to produce milk. 
The kids were so happy to have been given 
coloring books that explained the process 
of milk from the cow to the store.   
My court and I had a lot of fun seeing the 
kids’ faces light up. When we visited 
Flanders Elementary School, I took 
pictures with each individual child, then 
placed their picture “with a princess” in 
Got Milk frames with a message about 
milk to hand back out to each child. The 
excitement on their faces was great to see, 
when I personally visited Flanders a 
second time to hand them out.  
Right now, our court hasn’t been super 
busy. 
 

We are heading into getting ready to have 
our annual Franklin County Dairy Princess 
Pageant.  
We will be holding 50th Dairy Princess 
Pageant on April 20, 2013. We would love 
to have any girls interested in a part of the 
program to let us know. We would love to 
have you help support the dairy industry. In 
order to run for Princess, you must be a girl 

Chandon is with INSEAD Business School, Fon-
tainebleau, France. E-mail: pierre.chandon@insead.edu. 
 
Wansink is with the Dyson School of Applied Econom-
ics and Management, Cornell University, Ithaca, NY 

16-24 and to be a Dairy Ambassador 
you must be a girl 10+ and have a 
passion to support the dairy industry.  
Everyone is welcomed to attend; we 
would love to have you. For more 
information on becoming a Dairy 
Ambassador or on running for Dairy 
Princess or to RSVP  to the pageant 
please call Marsha Gokey at 481-
6091 or Joyce Godbout at  483-8743 
or email Franklinctydpp@wildblue.net.  

Mrs. Varin’s class at Flanders Elementary 
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Create a Social Media Strategy 
Bernadette Logozar Rural & Ag Economic Development Specialist 

question.  You don’t calculate ROI at 
the strategic level rather you calcu-
late this at the program level.  You 
can determine ROI of your blog, Twit-
ter program or Facebook program if 
you set it up to be tracked.   
 

For Example, here is the way to calcu-
late ROI of a blog using pretend num-
bers.   
BLOG ROI example: Let’s say it takes:      
40 hrs/month to produce the blog  
X hourly rate of each blogger ($40)  
X overhead factor (50%)  
+ amortized design fees ($1000/
month)  
+ monthly hosting fees ($100)  
+ monthly add-ons ($100)  
= monthly true blogging costs 
($3600)  
 

To calculate ROI you need the follow-
ing metrics and data.  As a result of 
the blog, your business receives:  25 
leads/month x conversion rate (20%) 
x average lifetime customer value 
($3000) x profit margin (30%)  = 
monthly true blogging revenue 
($4500)  
 
ROI = Revenue – Investment ÷ in-
vestment = %  
ROI = $4500-$3600 ÷ $3600 = 25%  
Thus using the above example, for 
every dollar in the blog invested this 
business gets back $1.25.  However, 
you need the revenue data and busi-
ness metrics in order to calculate 
ROI.   

 
Analyze Your Audience:  Who are your 
customers?  How old are they?  
Where do they live? Why do they use 
social media?  A good way to get a 
‘picture’ of your customer is to use 
personas to model your audience.  
How does your Audience use social 
media?  Every year Forrester puts out 
a social technographic ladder (see 
Figure 1) which has seven rungs 
which indicates how the audience 
uses social media.   These rungs are: 
creators, conversationalists, critics, 

(Continued from page 18) col-

lectors, joiners, spectators.   
People can be in more than one rung.  
You can map your demographics to the 
social techno-graphics to develop a like-
ness of how your customers behave, 
this will help you give your fans what is 
appropriate for them.    
 
 

What’s your One Thing?  Focus on pas-
sion not features and benefits.  You 
have to get people psyched about your 
brand.  Your company has to break 
through an enormous amount of clutter 
that is on Facebook, so if your company 
is going to get attention it needs to be 
about heart not head.  As a customer 
why should I care about your company 
or brand over someone else’s?   
 
 

Engagement and Humanization:  How 
will you be human? How will you har-
vest human stories?  What is special in 
your company?  Share the amazing peo-
ple who make up your company.  Social 
media really lets you share your story—
especially your human story.  We tend 
to want to be around people we know, 

Figure 1 

Figure 2 

The New York State 
Department of Envi-

ronmental Conservation’s tree 
nursery in Saratoga Springs has 
been providing New York State 
home and landowners with seedling 
trees and shrubs for 100 Years. 
Trees from the nursery are grown to 
meet the demanding climate condi-
tions of our region.  More than 200 
acres of seed orchards throughout 
the state are maintained by nursery 
staff as seed production areas. 
  
When you buy New York-grown seed-
lings produced from local seed 
sources for your property, you are 
making an investment that will pay 
off in healthier, stronger trees and 
shrubs for our future. A large variety 
of seedling conifers and deciduous 
trees and shrubs are available, along 
with raspberry and strawberry plants 
and wildflower seed mixes for sun, 
shade and bird and butterfly gardens. 
 
Orders must be pre-paid and received 
no later than March 29th. Quantities 
are limited. Orders will be filled an a 
first come, first served basis and will 
be available for pick up at the Frank-
lin County Soil and Water Conserva-
tion District office on Finney Blvd. in 
Malone on Friday, April 26th between 
9 AM and 5 PM and at the Lake Colby 
Beach parking lot in Saranac Lake on 
Apr. 27th from 9AM to 12 noon. 
 
For more information or to order 
online go to www.fcswcd.org or call 
518-483-4061   
 

DEC / FCSWCD 2013 
Seedling Tree and 

Shrub Sale 
is On Now 

Soil and 
Water 

Conservatio
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Unless listed otherwise, CONTACT the CORNELL COOPERATIVE EXTENSION office for more information on any of the 
items listed here. (518) 483-7403. 
 

 

Small Farmers: Register Now for Fall, Winter and Spring Online Courses 
Whether you are a seasoned, new, or aspiring farmer, there’s something for you in the 2012-2013 line-up of online courses presented by the 
Cornell Small Farms Program and Cornell Cooperative Extension. View all 12 courses at http://nebeginningfarmers.org/online-courses. There 
are courses covering commercial production topics like raising veggies, berries, and poultry, and many more covering management of a 
successful farm, including business planning, holistic financial planning, marketing, and getting started in farming. Take advantage of this 
opportunity to interact with other farmers, develop your farming plans, and learn new skills from the comfort of your own home. Most courses are 
6 weeks long and a bargain at $200 each.     Learn more at  http://nebeginningfarmers.org/online-courses 

we are what we eat, then we are what our animals eat.  The more diverse the plants available to our dairy, beef, and small ruminant animals, the 
healthier they are and by extension the more healthy we can be by only consuming those grazed/grass-fed animals or their dairy products.  Jerry 
will explain in amazing but accessible detail how these plant/animal/human interactions have direct and measurable impact on our health. For 
more information please contact Gale Kohler at CCE Albany County by phone at (518) 765-3500 or gek4@cornell.edu or Morgan Hartman at 
blackqueenangus@yahoo.com. 
 
 

Sheep 101—Saturday, March 9, 2013 at 10:00am at the CCE Canton Learning Farm, Canton NY 
Betsy Hodge and local producers will cover topics including how to  get started with sheep and goats. For more information about the CCE 

(Continued on page 23) 

 

 

A mouse looked through the crack in the wall to see the farmer and his wife open a package.   "What 
food might this contain?"  The mouse wondered. He was devastated to discover it was a mousetrap. 

   Retreating to the farmyard, the mouse proclaimed this warning:  "There is a mousetrap in the 
house!   There is a mousetrap in the house!"  The chicken clucked and scratched,   raised her head and 
said, "Mr. Mouse,  

I can tell this is a grave concern to you, but it is of no consequence to me. I cannot be bothered by it."    

The mouse turned to the pig and told him, "There is a mousetrap in the house! There is a mousetrap in the house!" 

The pig sympathized, but said, "I am so very sorry, Mr. Mouse, but there is nothing I can do about it but pray.  Be assured you 
are in my prayers."   The mouse turned to the cow and said, "There is a mousetrap in the house!  There is a mousetrap in the 
house!"  

The cow said, "Wow, Mr. Mouse. I'm sorry for you, but it's no skin off my nose."  So, the mouse returned to the house, head 
down and dejected, to face the farmer's mousetrap.  Alone. That very night a sound was heard throughout the house -- the 
sound of a mousetrap catching its prey.  

 The farmer's wife rushed to see what was caught.    In the darkness, she did not see it.   It was a venomous snake whose tail 
was caught in the trap.  The snake bit the farmer's wife.  The farmer rushed her to the hospital. When she returned home 
she still had a fever.  Everyone knows you treat a fever with fresh chicken soup.  So the farmer took his hatchet to the 
farmyard for the soup's main ingredient.  

But his wife's sickness continued.  Friends and neighbors came to sit with her around the clock. To feed them, the farmer 
butchered the pig. But, alas, the farmer's wife did not get well. She died.  So many people came for her funeral that the 
farmer had the cow slaughtered to provide enough meat for all of them for the funeral luncheon. And the mouse looked upon 
it all from his crack in the wall with great sadness.  

 So, the next time you hear someone is facing a problem that you think doesn't concern you, before you turn your back on 
them, remember someone else’s problem today might become yours 
tomorrow.  Until Next Time, Take care  

Bernadette Logozar,  

Rural & Ag Economic Development Specialist 

The Last Word…The Mousetrap  
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Livestock Program or for more information about this workshop contact Diane Dumont at the CCE Franklin County Office at 518-483-7403 or 
by email at drd9@cornell.edu 
 
Beef Week Activities with NY Beef Producer Staff—Saturday, Monday , March 11—Friday, March 15, 2013.  
Topics will include carcass and cuts and dealing with the media and your farm image.  Look for more information in the next March/April issue 
of the AgNews!  For more information about the CCE Beef Program or for more information about this workshop contact Diane Dumont at the 
CCE Franklin County Office at 518-483-7403 or by email at drd9@cornell.edu 
 
 
 

Save the Date!  Pre-Season Farmers Market Trainings in Malone—Saturday, March 30, 2013 
Topics will include:  How much insurance do I need?  Using Social Media to promote my farm—is it worth it?  Location details will be announ 

 

Seed Starting Workshop Saturday, March 16th, 10:30 AM to 12:00 noon - We’re working on the location. It will 
be somewhere in or near Saranac Lake. We’ll post the location on our website (blogs.cce.cornell.edu/franklin) and 
at www.slgarden.com The cost for the workshop is $10 (Kits for creating a simple, practical, easy to assemble grow 
light stand will be available for purchase for $15.) To register or for more information call Cornell Cooperative 
Extension at 518-483-7403 or email rlg24@cornell.edu 
 
New York State Maple Weekends, March 16-17 and March 23-24.  Maple Sugar  makers across NNY will offer New York State 
Maple Weekend Open Houses.  Learn more about NNY maple production on the CCE website at www.ccenny.com or call your local CCE 
office.  Clinton:  518-561-7450; Essex:  518-962-4810; Franklin 518-483-7403; Jefferson:  315-788-8450; ; Lewis: 315-376-5270;  St. 
Lawrence: 315-379-9192  
 

Pre-Season Market Trainings are scheduled for this coming March 30th.  Topics offered in Franklin, Clinton & Essex counties 
include: Am I Covered?—Insurance for Direct Marketers, how much is enough?;  Going Mobile – Using Your Smart Phone to Accept Credit 
Cards; Using Social Media to Promote Your Farm Business—there are options out there, how do you choose the best one for you?  Sessions 
will be held across NNY.    Please check with each county to see if the topic you want is being offered there Dates for the sessions are: 
Franklin:  Saturday, March 30th 9:30 am – 3: 00 pm, 911 Building, 55 Bare Hill Road, Malone, NY;  Clinton/Essex: Saturday March 16th 

Ausable Grange, Keeseville,  9:30 am – 3 pm.   Other sessions will be held in St. Lawrence March 23rd; Jefferson/Lewis April 13th.    To 
register for Franklin Session call 483-7403.  Cost $15 includes lunch and materials.   
 

Integrated Pest Management/FAMACHA Training for Small Ruminants—Saturday, April 6, 10:00 am – 3:00 pm, Paul 
Smiths College--$30/farm.  Learn how to manage parasites on small ruminant operations, how to do fecal egg counts with microscope and 
how to FAMACHA check animals to determine treatment.  Register with Betsy Hodge 315-379-9192, email Betsy at bmf9@cornell.edu or with 
Rose Bartniss at rosesgoats@gmail.com.  You can pay at the door.   
 

Marketing NY Farm Products to Bed & Breakfast Innkeepers: Another Way to Market NY Farm Products 

Thursday, April 11th, 1-4pm Extension Learning Farm, CCE St. Lawrence, 2043B St. Highway 68, Canton,  

 Seven workshops will be held throughout New York State, each designed to bring B&B innkeepers together with farmers with products for 
sale. The project’s goal is to give innkeepers and farmers a chance to meet, get acquainted, encourage transactions, and, finally, to promote 
these opportunities in the future in a systematic way.  Each Bed & Breakfast owner will takes home a gift basket that could include jams and 
jellies, processed meat and grain products, flowers and produce in-season, or any kind of product or information on agritourism or services 
from New York farms.   Project collaborators include the Empire State Bed & Breakfast Association, the NYS Small Scale Food Processors, 
and NOFA-NY.  Once all workshops are complete, collaborators and key participants will gather to develop the next phase in building this 
marketing outlet.  The project’s goal is to give innkeepers & farmers a chance to meet, get acquainted, encourage transactions, and finally, to 
promote these opportunities in a future systematic way  
 

Lambing & Kidding Clinic—Saturday, April 20, 10 am – noon: We will be lambing at the Extension Farm.  We will cover some 
basics of what to do at lambing & kidding time.  For more details contact Betsy Hodge 315-379-9192; via email at bmf9@cornell.edu.   
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355 WEST MAIN ST. SUITE 150 
MALONE, NY  12953  

Buy, Sell or Trade 

 

Dave Vincent        518-483-7990 
or 518-572-9714 

Feed Oats bagged at the farm.   
       Delivery Available 
 
 

Alton Savage        518-483-3949 
Straw-small square bales. Also, square Hay bales   
Seasoned firewood 

 

Russell Trombley   518-497-6498 
Registered heifer & bull calves for sale. 
 

Roger Howard         518-358-2176 
Small square bales hay for horses and 
cattle. 
 

Lisa Martin         518-483-8676 
 3 female llamas for sale.  Call for more info.  
 

Mike O’Connor      518-497-3022 
Early 1st cut, 2nd & 3rd cut baleage.   
 

Hugh Stark          518-483-6437 
Registered Black Angus  
 

Jeff Gerow              518-358-4271 
Hay for Sale, 1st Cut grass, small square bales, 
35-40 lbs.  Never been rained on.  3500 bales.  
Delivery available for charge.    
 

 

Kirk Jackson           t: 450-264-6901  
           C: 450-374-4297 
Got Straw?  We do, golden wheat straw, no 
weeds, extra dry, processed to 2” to 3”.  Big 
square bales, 3’x4’x8’ approx. 1000# each.  Full 
loads only (36 bales/load)  

FOR SALE 
Logue Farms          518-497-6115 
1086 International  Tractor with new 
overhaul-clutch  with duals and loader  
$ 20,000 . 200 dry 4x4 round bales, 130 
wrapped bales — 2nd cut 
 

Marble River Alpacas 518-497-6009 
 Interested in the alpaca business?  Would 
you like to own some of these curious, 
loving, luxurious animals?  We’re located in 
Chateaugay, NY.  Call if interested. 
Mallette HyView Acres  518 497-6837 

Seed Oats   

Services  

Kristen Chambers        315-250-1742 
Hoof trimmer, call to schedule an 
appointment.  
 

Asselin Accounting & Tax Services:  

518-483-7961 or asselin.mba.vet@gmail.com 

Specializing in Small Business & Individual 

 

Available free of charge SARE 
Bulletins  
 

 Profitable Poultry:  Raising Birds on Pasture 
 

 Marketing Strategies for Farmers & Ranchers  
 Transitioning to Organic  
 Limited Resource Farmers  
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