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arly season weed control is one of the key ingredients
for optimum corn yields. Corn growers need to keep
a close eye on both the growth stage of the corn and
the size of the weeds in fields that have yet to be sprayed
with an herbicide. Regardless of the type of corn grown,
the stage of growth of the corn and the weeds present at
time of application will influence your herbicide selection.

when the weeds are 2-4 inches tall. Keep in mind that this is
a very narrow window to apply the glyphosate at the correct
timing. Just because it is glyphosate- tolerant corn does not
mean that you can make a late herbicide application without
affecting the corn yield.
Instead of a glyphosate only application you may need to
include an additional postemergence herbicide for improved
weed control and/or certain hard to control weeds. For
example, if yellow nutsedge is emerged at the time of
application in a glyphosate- tolerant corn situation, consider
adding Permit or Yukon (a premix of Permit and Banvel) to
the glysphosate tank mix. Tank mixing herbicides with
different mechanisms of action is also a tactic to slow down
the development of resistant weeds.

There are a few weed control management strategies to
use when growing glyphosate-tolerant (Roundup Ready)
corn. A planned two pass program, a postemergence
glyphosate only treatment or a postemergence glyphosate
application with one or more additional herbicides in the
tank can all be used effectively on your farm.
The first and most effective weed control management
strategy to use with glyphosate-tolerant corn is to use a two
pass weed control program. Apply a standard
preemergence soil residual herbicide program at the full
rate or reduced rate (if allowed by the label), and follow up
with a postemergence application of glyphosate to clean up
any weed escapes. While a very effective weed control
program, many growers are hesitant to implement a
planned two pass program. Most corn growers want to
only make a one pass herbicide application.

When applying glyphosate to glyphosate-tolerant corn you
should consider adding an herbicide with soil residual activity
to provide season long weed control. This does not allow
you to delay the timing of application. Remember, to avoid
yield loss from early season weed competition, you still must
apply postemergence herbicides when the weeds are no
more than 4 inches tall. Unless the label prohibits reduced
rates, it is not necessary to use the full rate of the soil
residual herbicide(s) at this time.

In a postemergence, single pass glyphosate only application,
the glyphosate-tolerant corn should be treated with
glyphosate (i.e. Roundup PowerMax, Durango DMA,
Touchdown Total or other labelled glyphosate products)

The following is a list of herbicides with soil residual activity
that can be tank-mixed with glyphosate for use with early
postemergence applications on glyphosate-tolerant corn
hybrids: Acuron, Acuron Flexi, AAtrex (atrazine), Bicep Lite II
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Magnum, Capreno, Cinch ATZ Lite, G-Max Lite, Degree Xtra,
DiFlexx DUO, Harness Xtra, Hornet WDG, Keystone LA NXT,
Lumax EZ, Lexar EZ, Prowl 3.3, Prowl H2O, Python, Resolve Q,
SureStart, SureStart II, Triple FLEX, Triple FLEX II. Many of
these products listed have specific tank mix directions for use
with glyphosate in glyphosate- tolerant corn. Always refer to
the label of the soil residual herbicide(s) for the maximum
corn height restrictions.

Here is a list of additional postemergence corn herbicides
that can be tank mixed with glyphosate to provide some
residual weed control in glyphosate tolerant corn: Callisto
Xtra (a premix of Callisto and atrazine), Armezon Pro (a
premix of Armezon and Outlook), Realm Q (a premix of
Resolve SG and Callisto), Revulin Q (a premix of Accent Q and
Callisto), Steadfast Q (a premix of Accent Q and Resolve DF).
It is important to read and follow all label directions prior to
the application of any herbicide. Product labels vary
considerably. If you have any questions about field corn
weed control or would like to schedule a field visit contact
Mike Hunter at (315) 788-8450.

Acuron (December 2015), Acuron Flexi (April 2016) and
DiFLexx DUO (April 2016) are new herbicides registered for
use in New York State. Acuron and Acuron Flexi are
herbicides from Syngenta and DiFlexx DUO is a premix
herbicide from Bayer.
Acuron, a premix of atrazine, Dual II
Magnum, Callisto and bicyclopyrone,
can be used preemergence or
postemergence on field corn. Acuron
Flexi, a premix of Dual II Magnum,
Callisto and bicyclopyrone, can also be
used preemergence or postemergence
on field corn. Both products will
control many annual and broadleaf
weeds.
DiFlexx DUO, a premix of Clarity and
Laudis, is a selective preemergence
and postemergence herbicide for the
control of annual broadleaf weeds;
control and/or suppression of many
biennial/perennial broadleaf weeds
and control of annual grasses found in
field corn.
Halex GT (a premix of Touchdown
Total, Callisto and Dual II Magnum),
Callisto GT (a premix of Callisto and
Touchdown Total) and Sequence (a
premix of Dual II Magnum and
Touchdown Total) are postemergence
corn herbicides that contain
glyphosate herbicide. These three
herbicides will control emerged grass
and broadleaf weeds plus provide
additional residual control of certain
weeds. Halex GT will include residual
control of many annual grasses and
broadleaf weeds. Callisto GT will
include residual control of annual
broadleaf weeds. Sequence will
include residual control of annual
grasses.
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In the “Effect of Dam Age on Offspring Productivity” study,
the age of a heifer’s dam when she is born significantly
influenced a heifer’s pregnancy rate as a two-year-old during
her second breeding season.

wo research studies by Dr. Rick Funston, beef

reproductive physiologist at the West Central
Research and Extension Center, University of Nebraska
suggest that the key information needed to identify heifers
most likely to be successful as replacements is known the
day the heifers are born.




The date in a calving season when a heifer is born, as well as
the age of her dam, significantly influence her success in
becoming pregnant as a yearling heifer and subsequently
becoming pregnant as a two-year-old.



In the “Effect of Calving Period on Heifer Progeny” study:




Heifers born to first-calf heifers only had a 58%
pregnancy rate in their second breeding season.
Heifers born to cows that already had one or more calves
had pregnancy rates of 84% in their second breeding
season.
There was no statistical difference for the age of dam
influence on pregnancy rates for heifers in the first
breeding season.

In the “Effect of Dam Age on Offspring Productivity” study it
is likely that both genetics and environment are impacting
the heifer calf and her future productivity.

Heifers born in the first 21 days of the calving season
had an average pregnancy rate of 90% as yearlings.
Heifers born in the second 21-day period had an 86%
pregnancy rate.
Heifers born in the third 21-day period had a 78%
pregnancy rate.

The environmental effect can be divided into the in utero
phase and the pre-weaning phase. During pregnancy,
younger cows are still growing and need more energy and
nutrients. This high nutrition requirement is likely resulting in
nutritional imbalances for the in utero developing heifer and
impacting that heifer’s subsequent reproductive
performance. After calving, young cows are not providing as

The pregnancy rate for these heifers in their second
breeding season was 93%, 90%, and 84% respectively based
on the heifer’s birth date being in the first, second, or third
21-day interval of the calving season.
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NYS to Host National Grazing
Conference in 2017

much milk for the calf, likely impacting the heifer calf’s
growth from calving till weaning.

Summary:
1. Heifer calves born early in the calving season and retained
as replacements in this herd were more likely to conceive
as yearlings and also had an advantage in conceiving as
two-year-old heifers.
2. Heifer calves born to cows that were three-years-old or
older, had a significant advantage in conceiving in their
second breeding season when compared to heifers born to
first-calf heifers.

In the winter of 2014 the Winter Green-Up Grazing
Conference committee was asked to submit a proposal to the
National Board of the Grass-fed Exchange Conference to host
the national conference in New York State.
At the 2014 Grass-fed Exchange Conference in Columbia, MO,
that summer, New York grazier and Angus breeder, Morgan
Hartman/Black Queen Angus Farm, LLC, was honored with
the Innovative Grass-fed Producer of the Year Award. At that
very conference, in August of 2014, Hartman delivered the
proposal developed by Tom Gallagher (CCE Albany County)
and Hartman.

Producers selecting replacement heifers for development
and use in their own herd may benefit from using this
information in identifying which heifers to keep or to cull.

The Grass-fed Exchange Conference is taking place from April
27-29, 2016, in Perry, GA, with a projected attendance of over
700 farmers, ranchers, researchers, foodies, branded meat
companies, and country music fans. Highlights of the
conference are tours to White Oak Pastures, the University of
GA co-produced research on animal impact and cropping
systems, and BBQ mastery. Also, Dr. Joe Mercola will be
talking about soil health and its association with animal and
human health, as will Dr. Susan Duckett from Clemson
University. Legendary country artist and grass-fed beef cattle
breeder, Teddy Gentry (Alabama) will be performing in
support of the Grass-fed Exchange Conference.

-Aaron Berger
University of Nebraska Extension
Drovers Cow/Calf

For more information about the conference or to register
please go to www.grassfedexchange.com or contact Kathy
Richburg at kathy_ultrasound@yahoo.com or (256) 996-3142.
With the Georgia conference so soon it may be difficult for
folks in the north to get signed up. NOT TO WORRY!
SAVE THE DATES! New York State will host the Grass-fed
Exchange Conference from September 27-29, 2017, in New
York’s Capital District. While the planning is just under way,
expect a huge emphasis on grass-fed dairy production,
Holistic Management, building the infrastructure of a
Northeast grass-fed beef supply chain including cow/calf,
stockering, and grass-finishing, as well as the ever so
important consumer connection.
Several internationally and nationally prominent chefs have
expressed interest in speaking and also preparing menus for
the event.
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How Seasons Affect Forage Quality of
Temperate Grasses

steady while temperatures are still increasing to peak levels
in late July/early August. This has the potential to result in
sunny, hot weather for 2nd cut grass. The enzymes
responsible for lignin production are positively affected by
temperature. They become more active with hotter
temperatures, which can then lead to lower fiber
digestibility.

Forage quality (digestibility) is greatly affected by the
environmental factors of temperature, light and water.
These three factors change throughout the growing season,
especially in temperate regions such as the Northeast and
upper Midwest (40-45°Latitude). Add in the variance of
weather — cloudy, rainy, dry, or heat waves for any given
crop year — and we can see large variations in forage quality
and subsequently milk production. Assuming that weather is
ideal and speaking of temperate, cool season grasses, 1st cut
has the potential to be the highest quality grass of any of the
cuttings in a given year. Here is the underlying reason why:
The growing season can be divided into three segments.

Midsummer and early fall is when light begins to wane, both
in hours per day and intensity, and temperatures also begin
to cool. The effect of decreasing total light and decreasing
photosynthesis can be overcome as warmer temperatures
may persist, allowing plant growth with less stimulation of
lignin formation.

Of course these factors of daylight and temperature trends
due to the earth’s tilted orbit around the sun just set a
baseline of potential forage quality that then are greatly
affected by actual weather
Table 1. General influence of environmental factors on forage quality. Source: Nutritional
conditions and management/
Ecology of the Ruminant, 2nd ed. Peter Van Soest.
harvest schedules. The point
being that in temperate
Temperature
Light
Water
regions such as the Northeast,
Yield
+
+
+
+
for cool season grasses early
Cell Wall, ADF NDF
+
+
harvest can potentially result
Lignin
+
+
in the highest quality grass for
Digestibility
+
milk production. If it’s possible
+ indicates a positive relationship. Example: More light increases
to take first cut in late May or
WSC (water soluble carbohydrate) and sugars.
the first week of June, a 30-day
- Indicates a negative relationship. Such as increased water tends to decrease digestibility
harvest schedule would allow
a 2nd cutting before the
Spring and early summer is when sunlight and temperature
Summer Solstice when light and temperature begin to
are both increasing. Day length (total hours of sunlight) is
reduce fiber digestibility. In spite of possible lower yields of
increasing as well as light intensity as the sun rises in the
early 1st cuttings, the early 2nd cutting will likely make up
sky to its peak height at the Summer Solstice—June 20th
the yield difference without suffering in quality. This also sets
this year. More sun equates to more photosynthesis and
us up for 3rd and later cuttings under more favorable
sugar production in plants. An interesting aside is that
growing conditions of light intensity and cooler temps of late
photosynthesis is a relatively low-efficiency process as only
summer and early fall.
1-3% of total light received is fixed by photosynthesis to
─ Kurt Cotanch cotanch@whminer.com
produce sugar. After the solstice, daylight remains fairly
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BOB LAISDELL, JR
Dairy Nutrition Specialist
315/894-5021
800/564-5021
CELL 315/778/3118
Email - rlaisdell@gmail.com
MATTHEW A. LAISDELL
Dairy Nutrition Specialist
315/894-5021
800/564-5021
CELL 315/408-5041
Email - mlaisdell@yahoo.com
124 W. Orchard Street Frankfort, New York 13340
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une is Dairy Month, an annual tradition developed to
celebrate the dairy industry and its many contributions
to our society. During its first two years, 1937 and 1938,
it was called National Milk Month and ran from June 10 to
July 10.

In 1955, ADA became the national leader for June Dairy
Month campaigns. The emphasis changed to sales
promotion programs for dairy products, and advertising
and merchandising programs were added to an alreadyeffective public relations program. The June promotion
became a month-by-month merchandising event in which
one or more foods made from milk were highlighted
nationwide on a monthly basis. This advertising was visible
evidence of dairy farmers’ dollars at work.

The 1937 event, sponsored by chain stores, was given the
theme “Keep Youthful – Drink Milk.” Originally supported by
the National Dairy Council (NDC), June Dairy Month was
established to help stabilize dairy demand during periods of
peak production. To assist in that effort, NDC provided
promotional materials to the 6,300 stores participating.
“June Dairy Month” became the official title of the
promotion in 1939 and focused on greater use of dairy
products. Campaign material, prepared by NDC, was offered
to producers, processors, and dairy product distributors.
June Dairy Month was initially funded by a one cent per
pound butterfat assessment in June.

June Dairy Month continued to evolve over the years and
entire communities across the country, both rural and
urban, have embraced it and have become involved in
many ways. Some celebrate creameries, grocery stores,
and local banks.

Some rural communities sponsor cattle shows and princess
contests with coronation ceremonies. One of the
traditional highlights is a parade, featuring county and
regional dairy princesses, town officials, floats, and
marching bands. Other activities include cow milking
contests, cow visits at zoos, or banks offering free milk and
ice cream cones.

During the war years, less emphasis was placed on
promotion, and more on surviving the war. The retailers
helped customers receive an adequate supply of dairy
products and provided information to help use them
properly. After the war, efforts focused on resuming dairy
product usage and regaining ‘lost’ butter sales. In 1947, the
slogan was “30 Days for ADA (American Dairy Association) in
June.” The goal was “Sales, not Surplus.” By 1950, retailers,
producers, and processors all worked together to promote
June Dairy Month.

The cooperation between farmers and other community
members is really the basis of what June Dairy Month is all
about – celebrating and using a wonderful product.
Source: http://www.dairyspot.com/dairy-farming/junedairy-month-history/
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By Peggy Murray
Cornell Cooperative Extension of Lewis and Jefferson Counties

M

iss Krystle Burger from Deer Run Dairy Farm in
Henderson begins her reign as Dairy Princess on
Friday, June 3, during the Jefferson County Dairy
Parade. This is Miss Burger’s second reign as Dairy Princess.
She served previously in 2014 – 2015. Pictured seated in the
front row are left to right Alternate Dairy Princess Cassidy
Schell, and Dairy Princess Krystle Burger. Standing left to
right are Dairy Ambassadors Katelynn Burger, Claire
Zumbach, Alannah Cook, and Cassidy Cook.

Ace Hoof Trimming
“We Save More Cows”

The Dairy Princess and her court serve to promote Jefferson
County’s Dairy Industry. They provide educational
programming to thousands of school children every year
sharing information about how milk is produced and its
nutritional benefits. You can learn more about the Dairy
Princess program at
www.facebook.com/Jeffersoncountydairypromotion.
Dairyland Hoof Care Institute Inc. Graduates
You can see Miss Burger begin her reign during the Jefferson
County Dairy Parade. The parade begins at 7 PM at the
Watertown High School and travels down Washington Street
past the Dulles State Office Building. At the State Office
Building, Miss Burger and her court will exit their Corvette
motorcade and enter the State Office Building where they
will serve free ice cream sundaes to the public, while
supplies last.

Jason Chamberlain

(315) 486-0028

Colton Aubin

(315) 767-1242

We operate a fully hydraulic standup chute for a stress-free
experience
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2016 Lewis County Dairy Princess

By Peggy Murray
Cornell Cooperative Extension of Lewis and Jefferson Counties

T

he Lewis County Dairy Princess Pageant was held on
April 30, 2016, at the Hayloft at Moonshine Farm.
With over 100 people in attendance it proved to be an
eventful night with three girls running for the title of Princess.
Kylie Spinner was crowned Lewis County Dairy Princess.
Danielle Thomas and Marah Sullivan were alternates.

NORTHERN NEW YORK
FARMER’S MARKETING CO-OP
RT. 26, LOWVILLE, NY

Kylie is the 19-year-old daughter of Jessica Taylor of Carthage.
She currently attends Jefferson Community College for
Agricultural Business. Kylie is a member of the Collegiate FFA,
serves as President for the SUNY Jefferson Agricultural
Business Club, and was a coach for the 4-H Dairy Bowl Team.
Kylie served as our Alternate Princess last year and is
sponsored by Freeman Farms of Watertown.

NNY IS THE ONLY NEW YORK STATE
LIVESTOCK MARKET OWNED AND OPERATED
BY LOCAL FARMERS.
AUCTION EVERY MONDAY AND THURSDAY AT
2:00 P.M. CALVES FOLLOWED BY DAIRY, MISC.
THEN BEEF. DAIRY CONSIGNMENT AUCTION
SECOND WEDNESDAY OF EACH MONTH.
COMPLETE FARM DISPERSAL SERVICE
AVAILABLE ON YOUR FARM OR AT OUR
AUCTION FACILITY.

When asked why she wants to become the next Lewis County
Dairy Princess she replied, “So I can continue to advocate for
the dairy industry. The Dairy Industry has given me so many
opportunities and I want to give back to the industry that has
given me so much.”

IF YOU HAVE ANY QUESTIONS OR NEED TO
ARRANGE TRUCKING TO NNY, THEN CONTACT
THE MARKET.

Kylie’s future plans are to graduate from SUNY Jefferson and
continue on to get a bachelor’s degree in agricultural
business.

PRESIDENT: DARRYL ROGGIE
VICE
PRESIDENT: DAN O’BRIEN
TREASURER: PAUL WAITE
SECRETARY: MIKE SULLIVAN

If you would like the Dairy Princess Court at an event you are
having please contact Kylie at 315-486-9775. Remember your
three-a-day serving of dairy products and see you at our next
event.
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MANAGER
& AUCTIONEER
TED SIMMONS
376-7441

Time to Re-Enroll in National Grid
Residential Agricultural Discount
Program!

processed until after the September 1, 2016 start date.
Please allow up to three months for processing. The discount
is not retroactive.
How long will the discount be available? The program will be
administered annually, September 1 through August 31, with
the monthly discount provided until funding is no longer
available through NYPA.

Each year by July 1, customers must re-enroll in the
Residential Agricultural Discount program offered through
National Grid. This discount is possible thanks to funding
from the New York Power Authority’s (NYPA) ReCharge NY
program.

National Grid’s Energy Efficiency
Incentives for Farms

Enroll by July 1 to receive a monthly discount on your
electricity delivery bill.

On page 19 is the National Grid Agribusiness Productivity
Program description. New language to be approved by the
NYS-PSC is below.

You’re eligible to receive the discount if you meet the two
conditions noted below:
1. You have an active residential electric service account with
National Grid billed under the following service
classifications:
a. National Grid: Rates beginning with Electric SC1 or
Electric SC1C; refer to page 2 of your bill.
b. NYSEG: 12001, 12008, or 12012 noted after Electricity
Rate on page 3 of your bill.
c. RG&E: PSC 19 SC1 or SC 4 noted after Electricity Service
on page 3 of your bill.
2. You have submitted one of the following forms (supporting
documentation) with your most recent federal tax return:
a. IRS Schedule F (associated with Form 1040) - Profit or
Loss From Farming.
b. IRS Form 1120, 1120S or 1065 with an eligible Business
Activity code.

Current program language
To be eligible for this program, the applicant must:
 Be a dairy farmer and/or a milk processing business or
controlled environment agriculture facility in the
National Grid New York service territory.
To be eligible for this program, the facility (business or farm)
must:
 Receive electric or natural gas service from National Grid;
and,
 Be undertaking an energy efficiency project through the
New York Energy Research & Development Authority
(NYSERDA) or other public agency or program; OR
 Be purchasing/installing equipment for a renewable
energy project to serve facility; OR
 New constructing/upgrading (for increased energy
efficiency) a controlled environment agriculture facility.

How do I apply or re-enroll? Complete a Residential
Agricultural Discount application and submit it to your utility
company along with your supporting documentation.

New program language, after April 1, 2016
To be eligible for this program, the applicant must:
 Be a dairy farm, commercial farm, food processing
business, and/or controlled environment agriculture
facility in the National Grid Upstate service territory.

How much is the discount, how is it calculated, and how is it
reflected on my bill? The discount amount varies each month
and will be based on how many people participate, the
amount of electricity used by each participant, and available
funds from NYPA. The discount amount is multiplied by your
monthly billed kilowatt-hours and your discount will appear
as a credit in a separate line item, “Res agricultural discount,”
on your utility bill.

To be eligible for this program, the facility (business or farm)
must:
 Receive electric or natural gas service from National Grid;
and
 Be undertaking an energy efficiency project through any
public agency or utility program; OR
 Purchasing/installing equipment for a renewable energy
project to serve facility; OR
 Constructing/upgrading (for increased energy efficiency)
a new controlled environment agriculture facility.

When does the discount begin? The 2016-2017 discount
begins with meter readings on or after September 1, 2016.
However, it’s important to submit your application by July 1,
2016, to receive the discount in September 2016.
Can I apply after the deadline? Applications will be accepted
after July 1, 2016; however, such applications may not be
18
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tephanie and John Marnell, owners of Just Wingin’ It
Poultry Farm in Evans Mills, started raising 20 hens for
eggs and soon realized they had a surplus. Selling and
giving away the extra eggs resulted in not having enough!
Fast forward a few years and you find 130 laying hens
enjoying a beautiful new hen house with gracious access to
the outside.

The Marnell’s were able to grow their poultry business
through word of mouth and social media. Stephanie’s
presence and interaction on Facebook has helped their
business tremendously. Using their farm business page to
its fullest potential, she expanded the audience to a 200
mile radius.
Stephanie posts pictures frequently. On any given day her
Facebook may highlight the hatching of their chicks, their
pastured turkeys, or even chronicle the heartbreaking loss
of their free range meat birds to a neighborhood dog. The
Marnell’s know that their customers want to feel connected
to their farm and be a part of daily activities even if they are
50 or 100 miles away.

The Marnell’s also incorporated 80 meat birds, 39 turkeys,
and four heritage breed turkeys for breeding. Just Wingin’ It
Poultry Farm follows Joel Salatin practices. This famous
farmer from Virginia focuses on permaculture— agricultural
practices that use natural systems. Both the chickens and
turkeys have access to the outside and are in mobile coops
that get moved to fresh grass every few days. The laying hens
also have access to the outside protected by a large mobile
netting that is moved around consistently.

Stephanie’s Facebook efforts have proven that it pays off to
have your agricultural business online. In the case of Just
Wingin’ It Poultry Farm, a niche market found her. The
Facebook group “Crunchy Mama’s of Fort Drum,” a group of
mothers who communicate online, found Just Wingin’ It
Poultry Farm and are now one of the main markets for the
Marnell’s business.

They process all their birds on the farm, but are looking into
potential opportunities to build their own USDA processing
facility. Their dream is to reach additional markets like
restaurants.
20

The Marnell’s have developed
lasting relationships with their
customers over the years that
have turned into friendships. Their
new logo was developed by Nicole
Hall, a longtime customer and
now friend. Stephanie first taught
Nicole how to grow her own
seedlings and can her own food. In
return, Nicole developed the
current logo for the Marnell’s.
Stephanie and Mike understand
the importance of having a unique
farm name and catchy logo that
resonates with customers and will
continue to use social media to its
fullest potential.
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HAY – STRAW
DRY COW HAY & CLEAN CUT STRAW

GLEN ISLE FARMS LTD.
J. GLENN & SONS
SERVING FARMERS SINCE 1955
1 (705) 295-4487 or glenisle@nexicom.net
VISIT WWW.GLENISLEFARMS.COM

The AndMeasure tool allows you to measure distances
and calculate area between points on a map.
The tool has virtually unlimited applications. Use it
PROFESSIONALLY for measuring distances and areas in
landscaping, lawn care, water line measuring, paving, and
fencing.
Use it in farming, agriculture, and forestry to measure your
fields and forests.

22

For Farmers only: To place a free classified advertisement in CCE’s A g Classifieds, please fill out this form and mail to: Tatum Langworthy at
Cornell Cooperative Extension of Jefferson County, 203 North Hamilton Street, Watertown, NY, 13601. Or , you may email your ad to
Tatum Langworthy at tlm92@cornell.edu. Please pr ovide all infor mation r equested below. Unless specified, your ad will r un one time only,
in the next monthly publication. Additional ads may be written on another sheet of paper. Please limit each ad to 25 words or less and include your
contact info. Deadline for submitting ad(s) is the second Monday of the month for the following month’s publication.
NAME:__________________________________________________

FARM NAME: _______________________________________

ADDRESS: _____________________________________________

CITY: ____________________________

PHONE: ____________________________

AD SECTION:_________________

ZIP: _____________

MONTH(S) TO RUN AD: _____________

AD: _________________________________________________________________________________________________________________
______________________________________________________________________________________________________________________
AD: _________________________________________________________________________________________________________________
______________________________________________________________________________________________________________________
Cornell Cooperative Extension Associations of Jefferson and Lewis Counties reserve the right to reject any advertisement deemed unsuitable for our publication.
Cornell Cooperative Extension Associations of Jefferson and Lewis Counties do not endorse any advertised product or business. We are providing an informational service only.

Livestock
FOR SALE: Cer tified or ganic and
100% grass-fed heritage breed beef
for sale by whole, half, or mixed
quarter. Call Cross Islands Farm at
315-482-3663 or email at
organicL@crossislandfarms.com for
more information.
FOR SALE: Certified Organic and

100% grass-fed registered Belted
Galloway bull. Will be 2 years old in
September. Call Cross Islands Farm at
315-482-3663 or email at
organicL@crossislandfarms.com.

Farm Machinery,
Equipment, and Supplies
FOR SALE: Badger Gutter cleaner
units, BN-770 and BN-750, 21 ton
Farmer Boy Ag feed bin, 3 1/2 ton
Poly feed bin (both bins used very
little). Call 315-942-5090.

FOR SALE: Lar ge ther mal pr ide
oil furnace for shop or other. Make an
offer. Call 315-482-9092.
FOR SALE: Militar y Trailers (tires
like new) Call 315-482-9092.

Crops
FOR SALE: Hor se oats - recleaned
aged whole white oats. 40 lb. bag,
$6.00. Call 315-654-2405.
FOR SALE: For age oats - spring
white, recleaned. 95% germination.
38 lb. test wt., $7.50/bu.
Call 315-654-2405.
FOR SALE: All r egular vegetable
plants including cucumbers, melons,
hot peppers (ghost, scorpion,
jalapeno, etc.), tomatoes, and some
flowers. Located on Route 12 in the
Village of Copenhagen. Open 7 days
a week, self service. 315-688-4219.

FOR SALE: Roving for sale.
Romney roving great for spinning and
needle felting very low organics.
Natural Cream or Silver Grey, 1#
(16oz) $20, 2# (32oz) $35.
Call 315-846-5612.

How to Advertise in CCE’s Ag
Classifieds
Farmers: Advertising in CCE’s Ag
Classifieds is FREE for farmers. To place an
advertisement, fill out the “For Farmers only”
form in this publication or email to Tatum
Langworthy at tlm92@cornell.edu by the
second Monday of the month before you
want your ad to appear. Publication is the
first week of every month.
Fine Print: To qualify for free advertising,
you must meet all of the following criteria:
 You must own, rent, or be employed on a
farm.
 Your farm must be actively engaged in the
production of agricultural commodities,
such as milk, meat, eggs, produce, animal
by-products, or feed, etc.
 Your goods must relate to farming.
Anyone wishing to purchase a larger display
ad in the newsletter, should call Peggy
Murray at (315) 376-5270 for more
information. (All income generated from the
sale of ads goes to publication and mailing
costs)

CCE of Jefferson and Lewis Counties
reserve the right to reject any
advertisement deemed unsuitable for
our publication.

FOR SALE: Kor y r unning gear
Model 6672 (6 ton) good rubber,
several to choose from.
Call 315-482-9092.

CCE of Jefferson and Lewis Counties
do not endorse any advertised
product or business —we are
providing an informational service
only.

Continued on next column
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Calendar of Upcoming Events
June 3, 2016
7:00 p.m.

Jefferson County Dairy Festival and Parade
Downtown Watertown

Jay Matteson
coordinator@comefarmwithus.com

June 13, 2016

Summer Dairy Reproduction Updates
See page 9 for more information.

Kim Morrill 603-568-1404
kmm434@cornell.edu
Lindsay Ferlito 607-592-0290
lc636@cornell.edu

June 22, 2016
10:00 a.m.-2:30 p.m.

Reducing Fly Pressure On Your Dairy
Morse Farm, 4422 Dixon Road Mannsville, NY 13361

Register online www.nofany.org

July 12-17, 2016

Jefferson County Fair
Watertown, NY

Pam Shelmidine 315-222-4494

July 19-23, 2016

Lewis County Fair
Lowville, NY

Fair Office
315-376-8333

July 30, 2016
Starts at 9:00 a.m.

Jefferson County Day at the Farm
Windsong Dairy (Diesel and Katie Hitt)
20981 Fassett Road, Adams Center, NY

Jefferson County Soil and Water
315-782-2749
http://jeffersoncountyswcd.org/

August 4-6, 2016

Grasstravaganza
Alfred State Campus

Karen Meade 607-587-4714
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