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Foreword 
 

Acre is more than just a business. As a leading Sustainability recruitment business, we have a duty to 

follow the example of our clients and set an example to our candidates, instilling an ethos of corporate 

responsibility and sustainable behaviour that reverberates through the sector. This is not just good for 

society and the environment; it also makes good business sense. As we demonstrate in this report, it 

creates happy driven employees; it creates the best financial results in Acre’s history and it creates 

innovative new approaches to working. This is the story of our most successful year yet. It also sets out 

how we intend to build on these achievements to make an even greater difference – and achieve greater 

success – in future. 
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A note from our founder 

A note from our director 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Andrew Cartland 
Founder 
Acre 

Last year we began to use the phrase Mission Led to describe our business. This captures the 

essence of Acre well, and doesn’t diminish our commercial ambitions which are just as 

prominent as ever. In fact, as time passes, the connection becomes ever-more apparent 

between leaving a positive mark on the world about us, and the financial success of Acre. 

In this way, we consider ourselves very fortunate to operate in the Sustainability and HSE 

markets; we know that we are able to catalyse environmental and social progress through 

placing individuals who have both the talent and motivation to make a difference. This has 

always been our most direct route to impact, and something which our team value a great 

deal.  

The launch of Acre Frameworks last year has given us another opportunity to build on this 

philosophy. Frameworks is a tool which identifies the behavioural preferences of HSE 

professionals in order to improve the performance of their teams. In doing so, it helps to 

move HSE from what has been perceived as a compliance led discipline, to one of real 

leadership and impact. We are only part of this movement, but now having run 284 

practitioners through the Frameworks programme, we are playing an increasingly important 

role. 

Also notable last year was our teams challenging trek to the summit of Mount Toubkal in 

Morocco – the highest peak in North Africa. Through sponsorship, our team raised 

£10,737.41, a new record for Acre, and we supported a number of causes which have 

directly affected our team members or their families, from Ambitious about Autism to the 

Multiple System Atrophy Trust. 

Our approach, successes and ability to overcome challenges in 2017 will be defined by our 

three values; Integrity, Innovation and Collaboration and we look forward to continuing our 

march! 

 

“ 

Q” 
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About us 
 

 

Our aim 

Our values 
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INVESTING IN 

OUR PEOPLE 

Progress on our 2014/15 commitments 
 

 2014/15 commitments Actions 
 

Increase donations on behalf of 
clients to the Ecoscheme through 

placements, our Christmas card drive 
and other initiatives 

Through placements, on behalf of our 
clients, we donated a total of £2,565 

to our Ecoscheme and increased 
donations of 168% through our 

Christmas card drive 

Continue with our comprehensive 
volunteer strategy for the Acre team 

with a calendar of activities, 
undertaking a minimum of 130 hours 

Acre team members completed 128 
hours volunteering, just falling short 

of our target but increasing our 
cumulative total by 40%. This year 
Acre sent 8 teams to the London 

Wetland Centre 

 

Drive collaborations amongst our 
markets through events and The 

Bench 

This year we held 12 events, 
including the second Acre365, a 

Sustainable Wine Tasting Event and 
two Women in Sustainability, Safety 

and Environment events 

 

Continue to provide encouragement 
and support for career development 

across the team 

There have been ten promotions, we 
have introduced a new leadership 

training programme and we launched 
the Acre Academy 

Engage in our team regarding 
feedback around the business 

We introduced a Pulse survey which 
touched on topics such as wellbeing, 
our mission and values and support 
and communication. Feedback given 

by employees was then reviewed 

 

Grow our partnership with Wiles 
Greenworld to ensure we are as 

efficient as possible 

Acre now sources all office supplies 
from Wiles Greenworld. We will build 

on this with a formal Green 
Procurement policy. 

 

ENVIRONMENT 

DRIVING 

COLLABORATIONS 

ENRICHING 

COMMUNITIES 



Page | 7  
 
 

 

Enriching Communities 
 

Our objective is to create networks that promote positive environmental and social impact and 

encourage good business. We have endeavoured to embed this in everything we do. 

 

Acre Foundation  

Acre’s award-winning corporate citizenship and philanthropic activity is undertaken under the umbrella 

of the Acre Foundation. Set up and managed by staff, the Foundation is the vehicle for our fundraising 

activities and volunteering schemes, and forms a key component of our strategy. 2015/16 was our most 

successful year for corporate responsibility initiatives and we aim continuously to improve. To date, the 

Foundation has raised £60,080 and volunteered 451 hours. 

Full details can be found at: www.acre-foundation.com 

 

 

  

 

 

 

 

 

 

 

 

 

 

  

 

http://www.acre-foundation.com/
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Acre Foundation Fundraising Challenge: 

Mount Toubkal 
 

Acre Foundation grows year on year, as does the scope of our 

imagination when it comes to raising money and getting our 

networks, friends and family to support our worthy causes. This 

year Acre took on our greatest challenge yet; climbing the 4,176m 

Mount Toubkal in Morocco, the highest peak of the Atlas 

Mountains. 

 

Mount Toubkal is an epic setting and a challenge that reflects the closeness to our hearts of the worthy 

causes that Acre are supporting. Each of our four charities; Multiple System Atrophy Trust, Heart 

Research UK, SSAFA and Ambitious about Autism, have touched the lives of Acre team members and we 

are proud to have supported their continued great work. 

 

The Acre Mount Toubkal Challenge raised £10,737.41 for the four charities. Our fundraising this year 

included a Sustainable Wine Tasting Event, a Quiz night and a number of internal events, but it all 

culminated in 11 intrepid explorers climbing Mount Toubkal over three days. Beautifully summed up by 

Johnny: “the pain in my quads will surely fade, but the memories will last a lifetime”. 
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Ecoscheme 
 
Acre’s Ecoscheme ties fundraising efforts to our day-to-day work. For each 

individual that we recruit for our clients, Acre makes a financial donation to 

selected charities. The Ecoscheme currently comprises the three charities – 

Octavia, ZSL and CoolEarth, which bring together our commitment to climate 

change, environment and conservation, society and community. In 2015/16 Acre 

donated £2,565 on our clients’ behalf. 

 

We also involve our clients through our Christmas Charity not Cards Initiative. This 

year we donated a total of £1,000 to our Ecoscheme charities through this 

initiative.  

 

         Other Fundraising 
 
The Acre team are all passionate about a range of their own causes which they 

proactively support. The Acre Foundation supports these efforts by pledging to 

match staff fundraising up to a total of £100. This year, our staff took part in 

everything from volunteering in refugee camps all around the world to climbing 

Mount Toubkal. 

 

Staff Volunteering 

 
Acre has continued to promote volunteering of staff within our community and has 
a scheme in place that gives each employee four days’ volunteering leave per year. 
This year, Acre staff volunteered a total of 128 hours, for The Octavia Foundation 
and London Wetland Centre. Our volunteering efforts are considered important in 
attracting and retaining staff who want to be part of an organisation with a strong 
social focus. 

 

 

This year, Acre sent eight teams to London Wetland Centre, part of the Wildfowl & 
Wetlands Trust. Our volunteering efforts included planting trees, rebuilding fences 
and islands, and clearing weeds – a long way from our day jobs but a unique 
opportunity for team-building and employee engagement. 

 
 



Page | 10  
 
 

 

Driving Collaborations 
 
 
Acre places more sustainability professionals in work than any other organisation. We recognise that our 
success is dependent on a buoyant and maturing sustainability industry and we therefore look to play a 

part in that development. 

 
 

The Bench 

 
The Acre Bench enables us to change the 

traditional recruitment model and drive pioneering 

transparency, collaboration and knowledge sharing 

in the sustainability marketplace. It is an online, 

publicly visible database that profiles Acre’s 

carefully selected and accredited senior interim 

professionals, allowing free and direct access to 

clients who can self-select depending on the 

specific needs of their organisation. 

Acre contributes to the sector’s knowledge base by 

equipping clients with intelligence and sharing best 

practices. For example, Bench Insights are short 

pieces of market intelligence created by Acre’s 

Bench Members. Since September 2015, a total of 

43 insights have been published. 

 

Acre also invests to provide up-to-date sustainability news, blogs and other helpful information. 

 

CR and Sustainability Survey 

 
In 2016, Acre launched the most comprehensive CR and Sustainability Salary Survey which builds 

understanding of the professional CR/Sustainability landscape. It provides information on the salaries and 

benefits, responsibilities and backgrounds of people working in the sector – both in-house and for 

external consultancies. This data is open sourced, with participation from sustainability professionals 

globally. The information benchmarks an industry that is evolving, allowing professional to identify with 

the sector, understand their value and to map the varied backgrounds of their peers. 

 

 

http://acre.com/bench
file://///sacrlon03/data/Acre%20Recruitment/Marketing/Surveys,%20Research%20and%20White%20Papers/Surveys/CR%20salary%20survey/The%20CR%20and%20Sustainability%20Survey%202016.pdf
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Networks & Events 
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Acre 365 Recognition Programme 

 
Placing talented professionals in roles where they can effect change is core to Acre’s mission. We believe 

that people who do remarkable things in their first 12 months within a new role have the ability to create 

a foundation for change that can help achieve the seemingly impossible. 

Acre 365 is a recognition programme which seeks to identify these agents of change, recognising who 

have made real progress on social, environmental or safety issues in their first year at an organisation. 

This year we saw the second Acre365 take place. It continued to share best-practice and innovation with 

the wider sustainability community so that others can learn and be inspired. 

 
 Environmental Impact Winner: Joanna Gilroy at Bunzl Catering Supplies 

 Safety Impact Winner: Judith Grant at Royal Mail Group 

 Social Impact Winner: Siena Parker at Penguin Random House UK 

 Combined Impact Winner: Caroline Hill at Land Securities 

Acre Frameworks 
 

This year Acre Frameworks was launched and it was quickly established as the 

leading competency assessment tool for HSE professionals. Acre Frameworks 

provides behavioural assessments which empower Health and Safety leaders to 

improve the performance of their teams and the individuals within them. Our 

competency data is based on the majority of the top 50 safety leaders in the UK. 

Since its launch, we have run 249 practitioners through the Frameworks 

programme, as well as 35 internally. 

 

 Feefo Feedback  
 

To be consistent with our values and be as transparent as possible, Acre utilises Feefo; an online 

customer review and feedback system run by a third party. Feefo publishes feedback from Acre’s 

candidates and clients without any interception by Acre, regardless of whether it is negative or positive. 

This created total transparency and credibility, and aims to drive up standards and accountability. By the 

end of FY15/16, we have 97% positive feedback from both our clients and candidates. 
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Investing in Our People 

 

Acre places upmost importance on the career development and personal growth of our staff. Acre seeks 

to retain staff through engagement – we are committed to employees’ goals, supporting individuals 

wishing to pursue higher education, and providing regular volunteering, fundraising and team-building 

initiatives. We achieved a 76% staff retention rate in 2016 – the result of providing a challenging, 

innovative, inclusive and transparent culture. The 2015/16 financial results were the best in Acre’s 

history, correlating with this increased investment. 

 Pulse Survey  

This year we introduced a Pulse Survey, allowing employees to give feedback on the following topics: 

 Mission and Values 
 Wellbeing 
 Support and Communication 
 Incentive and Reward 
 Progression 
 Development 
 Understanding our People 

 
Following the survey, all feedback was reviewed and actions were planned to improve our processes and 

continue to invest in our people 

Staff Development 

 

Acre is an equal opportunity employer and seeks to satisfy the objectives and intensions of relevant 

legislation and codes of practice pertaining to equal opportunities. 



Page | 14  
 
 

 

 

 UN Global Compact and Bribery Act  

 

Acre is a member of the UN Global Compact and actively integrates its universally 

accepted principles within our strategy and operations. We are strong advocates of 

human rights and equal opportunities and regularly review our internal policies to 

address the Bribery Act. www.unglobalcompact.org 

 

 

  

http://www.unglobalcompact.org/
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Environment 
 

Acre is committed to: 

 Reduce environmental impact arising from energy and water use 

 Comply with all relevant environmental legislation and regulations 

 Increase company recycling rates 

 Maintain a green procurement strategy 

 Promote the importance of the organisation’s environmental standards and influence 

environmental best practice of key stakeholders, partners, suppliers and customers 

 

 Wiles Greenworld  

 
Acre now sources all office supplies from Wiles Greenworld to ensure we are as efficient as possible. 

Wiles Greenworld offers a “complete green business solution” providing specialist green office 

equipment, furniture, stationery and supplies. 

 

 Travel  
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Looking Ahead: 2016/17 

 

 Team Development  

 Attract and develop the best staff 

 Improve our internal staff development programme through delivering broader training, which is 

organized in a more practical way 

 Involve staff throughout the business in company strategy via leadership sessions 

 Continue to place importance on diversity, equality of opportunity and equal pay 

 

 Thought Leadership  

 Enhance our events program to deliver better thought leadership in sustainability and 

recruitment 

 Inspire a range of stakeholders in our market place, and create opportunities for collaboration 

and knowledge sharing. We plan to do this through events which include Acre Inspire+; a new 

series of events from Acre around challenging the next generation of leaders in Sustainability and 

Safety, as well as a series of film screenings where we will assemble large audiences to view 

important films relating to Sustainability 

 Continue our commitment to sponsorship of The Crowd, the most significant event in the 

sustainability market place which drives professional collaboration. 

 

 Well-being   

 Re-package our well-being programme to ensure that it is better understood and more 

accessible to our team members 

 Promote physical activity through a reduced gym membership 

 Offer employees private health care at a discounted company rate 

 Provide a comfortable place to work, we will introduce quarterly massages 
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Acre connects professionals with a common purpose; to create 

social and environmental value and promote good business. We 

measure our success one individual at a time. 

+44 (0)20 7400 5570 

mail@acre.com 

www.acre.com 

33 High Holborn 
London 

WC1V 6AX 


