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Happy New Year.
Is it me, or do we photographers follow a calendar that
normally begins June 1st? Is
that because we officially come
out of hibernation in June when
families reappear and the next
crop of high school seniors is
planted?
While accountants and other
numbers-based occupations
use the “fiscal” year of July 1
- June 30 (can’t figure that one
out either), and people who
buy calendars with funny sayings use the January 1 - December 31 year, we always seem to
go with the June 1 - May 31
year. But maybe that’s just me.
I just know that I’m not quite
ready to talk about next year’s
high school seniors until June
1st and I don’t really want to
commit to Christmas card designs until after the end of May.
I guess it could also be because my birthday is May 31st.
And if I end the studio “fiscal
year” on May 31st then that
gives me even more reason to
take an extra couple days off.
Couple that with Memorial Day,
and for-crying-out-loud that’s
reason for an entire week off
and maybe even my own section of cards at the Hallmark
Store.
If you’ve gotten this far, you
know that age is taking its toll
on me. And with that, I wish
you all a very Happy New Year.

--Kalen
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The ASP Magazine is the official publication of the American Society of Photographers, Inc., published four times a year for members and others for information of
industry matters, personal achievements and news of this and other associations.
Acceptance of advertising, or publishing of press releases does not imply endorsement of any product or service by this association, publisher or editor. Permission is
granted to similar publications of the photographic industry to reprint contents of this
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Editor, ASP Magazine, 224 West Corry Court, Mt. Pleasant, IA 52641
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President’s Message
Be all that you can be.
No, I didn’t coin the phrase. I borrowed it from U.S. Army
ads from some time ago. But it is good advice for all of
us. That’s where the American Society of Photographers
comes in. As a member of the ASP you have already
reached a plateau far above most
photographers worldwide. You have
attained a degree from Professional
Photographers or America. This
means that you are not satisfied with
mediocrity. You want to be on the
next level. That is what the Society is
– the next level.
As a member of the ASP you have
additional opportunities to excel.
The ASP has established the Service
Award for members who get involved
Kathryn Meek
and volunteer for service to the SociM.Photog.,Cr.,CPP
ety. This is much more than earning a
ASP President
beautiful medallion on a black ribbon.
This has allowed me the opportunity to create lifelong friendships with some of the world’s best photographers.
The Educational Associate is another level for those who
desire to share their thoughts and ideas with others. It is
attained by writing and submitting a technical paper on an
original concept concerning photography. As of now there
have been 38 Educational Associates awarded to deserving ASP members. Many of the thesis are available to be
viewed at our website - www.ASofP.com.
The most prestigious degree awarded by the ASP is the
coveted ASP Fellowship. The Fellowship is earned by submitting 25 of your best images, along with a thesis which is
reviewed by a distinguished panel of judges. The images
and thesis will published and the images will be showcased
at the Imaging USA Print Exhibit.
The ASP is more than just a social organization with benefits. It is an opportunity to elevate yourself to the very pinnacle of the photography industry. Let me encourage you to
get involved with this elite brotherhood.
Be all that you can be,
Kathy Meek, President ASP
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Powder River. Let ‘er Buck.
2010 ASP Fellowship Thesis • Richard Judson Carpenter, M. Photog., Cr., CPP, F-ASP

...a family of deer, my dad and a Native American
set me on a journey that has lasted
more than four decades.
I remember like it was yesterday. In 1970 when I was 14, my dad took me fishing outside
Lander, Wyoming, with Ben Henan, a member of the Shoshoni tribe. We ventured onto the Wind
River Reservation where the Little Wind River flows near Fort Washakie. The ride was a mixture of
breathtaking views of the mountains and the realities of life on the reservation. When we reached our
destination, I wrapped my arms around the fence post and struggled with all my strength to open a
barbwire fence gate. After passing through the gate, the road turned into a winding two-track trail.
What was in reality just a short drive seemed to go on forever. I could reach out the window
and feel the tall green grass on both sides of the trail blowing back and forth with the breeze. Once at
the fishing spot, I waded out into the meandering curves of the river. The frigid water was about knee
deep, with rushing water flowing over the small slippery rocks. Tree leaves rustled in the wind, the
sun shimmered on the water and the aspens reflected in deep pools. While I was fishing in the middle
of the river, two deer and their fawns walked out of the tall grass and into the river. They stopped for
a drink, then lifted up their heads to look at me. I thought, “How magnificent. Boy, do I wish I had
a camera.” This was the moment in my life that sent me on a path to becoming a photographer.
Carpenter - Continued Page 8.
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Earlier, in 1958, my family had moved to Wyoming, the Cowboy State, where I grew up and
currently live. The first 10 years were spent on a ranch 13 miles northwest of Cheyenne on Iron
Mountain Road, growing up in the same countryside where cowboys and Indians once roamed.
Living in a rural area has given me a love for the western way of life – hard work from sunup to sundown. As captured in the old cowboy phrase, “Powder River, Let’er Buck,” this Wyoming spirit is the
basic value my parents instilled in me and has become the photography philosophy that I embrace.
My parents were not wealthy, but they weren’t poor either; I never wanted for anything. My
dad was a hardworking heavy equipment operator, and my mother was a dedicated elementary
school teacher. I was in seventh grade in January 1968, when my parents bought a house in Cheyenne, moving us from the country to the city. My oldest brother, Larry, was already in the Marines
and in Vietnam, and my brother, Charles, was a senior in high school, getting ready to graduate and
enter the U.S. Army. That summer I found myself discovering the city on the many treks I took on my
bicycle. Although I had lived northwest of Cheyenne, moving to town was still an eye opener for me,
having gone from a setting where the closest neighbor was a mile away to having kids my age right
across the street.
Charles brought a Pentax 35mm camera home during one of his visits from overseas. Although I only “borrowed” it from him, it was mine for the next couple of years. That camera ignited
my passion for photography. As soon as I got into high school, I registered for a photography class
where I learned some of the basics of photography. Working in the darkroom was intense. Loading
the film on the metal reel in total darkness and the uncertainty of whether the images would develop
was agonizing. I was eager to learn everything I could about photography including the rules of composition. One of these rules, the Rule of Thirds, is my mantra today.
After my sophomore year, I became a student assistant for two years in the photography
class. While in high school, I met the love of my life, Susan Carroll. After many sleepless nights, I
got up the nerve to ask her out on a date and took her to a movie. The weather in the colder months
in Wyoming can be unpredictable. Forecasters called for snowy conditions that night so my dad
told me to come home right after the movie. Naturally I did the opposite and took Susan cruising
downtown. Needless to say, my car hit an icy patch and started to slide. I thought I had the car back
under control when the front fender hit a “No Parking” sign. Despite our slippery beginning, we continued to date.

8
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While a senior in high school
I sold my first photograph for $3.25,
thanks to Susan, who always
believed in me. She told her mom
that I could take a photo for her ladies’ Civic League. I was so excited
that someone was actually paying
me for a photograph. I still get that
same excitement when I sell some
of my fine-art pieces.
After graduating from high
school, I went to work shoveling asphalt and was using muscles I didn’t
even know existed. The money was
decent, so I bought my first mediumformat camera. When the camera
arrived, I could hardly wait to go out
and take photos. The Laramie County
Library provided me with a supply of
books to study. I checked out and read
dozens of photography books and
started to implement the techniques I
was learning.
Susan has been a major part
of my career as a photographer. She
knew I wasn’t happy working in construction, and I didn’t want to make it
my livelihood. Believing in my abilities,
Susan asked her mom to introduce me
to Kaye Hashimoto, owner of a local
portrait studio. After interviewing with
him, Kaye offered me an internship in
October 1974. Kaye was my mentor. I
started working in his black-and-white
and color darkrooms, processing sheet
film and operating a Nord color processor. When I wasn’t in the darkroom,
I worked as his assistant, photographing school children and weddings.
After completing my regular duties, I
would help Kaye with his portrait sessions, where he taught me lighting and
composition.
After six years of working with Kaye, I bought his photo studio and became my own boss
at the age of 24. This new adventure proved to be an up-and-down experience. The highs were
truly memorable, and the lows were a nightmare. I found the amount of time involved in operating
a studio, managing staff, working with clients, doing the books and paying the bills was at times
overwhelming. However, the relationships I formed during this time were the high points of operating my business full time. No two days were ever the same. My days were busy taking elementary
school photos, senior portraits, family groups and weddings on the weekends. Although I enjoyed
my days, I couldn’t find time for my passion – fine-art photography.
Carpenter - Continued Page 10.
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When my landlord unexpectedly doubled
my rent, I faced a difficult decision. After seven
months of enduring the high rental fee, I decided
owning my own building for the business was the
best way to go. I purchased the Historic Hebard
house and remodeled it into a studio. I moved my
business to this historic section of Cheyenne, where
I could work in the middle of all the city had to offer.
One of my deepest low points came in the
summer of 1985, when an immense thunderstorm
developed over the city. It rained heavily for three
hours. After checking on my parents, I drove to
the studio. Everything looked fine until I went to
the basement. It was completely full of water. The
shock of finding negatives floating everywhere
was gut wrenching. My darkrooms, storage, and
photo prep area were all in the basement. Of
course insurance didn’t cover the flood damage
and it was devastating to my business. However,
I overcame this tragedy and continued to endure.
Susan and I continued to date while she went to
college and I worked at the studio. After Susan’s
college graduation we established our chosen careers, and in November of 1987, we were married.
In 1989 I needed a change. Another
phase of my career began when I went to work
for the Wyoming Department of Transportation
(WYDOT) in the Planning Program. Traveling five
days a week throughout Wyoming to gather traffic statistics gave me the opportunity to rekindle
my love for photography. Although I was working in a very different field, I was always learning about photography. During this time, I closed
my full-time portrait studio, opting to operate
my business out of my home on the weekends.
This gave me the opportunity to focus on my
WYDOT job during the weekdays and to further
work on my fine-art photography in the evenings.
Overhead was so much less that I was actually making a profit with my home-based business. Thanks to this economic upturn, Susan
and I went on a vacation to San Francisco for the
first time. Sara Francis taught me the technique
of manipulating SX-70 prints, which was the only
camera I took to California. While Susan was
shopping, I would sit on the street curb and move
the emulsion around. Before long, I would have
a group of people watching what I was creating.
After nearly five years, my hard work and
sacrifice paid off. I once again was able to focus
10

all of my attention and abilities on photography
becoming the senior photographer at WYDOT.
My new boss, Public Affairs Manager Keith
Rounds, believed in me. He encouraged me to
be involved in the Professional Photographers of
America, Wyoming Professional Photographers
Association, and Rocky Mountain Professional
Photographers, serving as a board member
for the latter two organizations. Membership in
these organizations helped me merge the latest
computer methods of image manipulation and
techniques into my photography. Doug McGee,
the current Public Affairs manager, has supported me in continuing and improving the photography section of WYDOT. I feel being the photographer for WYDOT is the best job in Wyoming
state government because I have the opportunity
to travel the state. Yellowstone National Park, the
Grand Tetons and Devils Tower are just a few of
the amazing places that I am fortunate to photograph on a regular basis for our state map and
Wyoming Travel and Tourism.
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Being the type of person who always
wants to learn, I wasn’t satisfied with the status
quo. WYDOT once again gave me the opportunity to grow as a photographer. Through WYDOT,
I attended a training program that taught me the
need to set goals and write them down, so I could
be reminded of them every day. That brightly colored sticky note placed on my computer with
the words “Print Competition” served as a constant reminder that I needed to start the process
for my Master of Photography. This tactic really
worked, and I started entering state, regional, and
national PPA competitions. In four years’ time, I
became certified, and in 2000 earned my Master of Photography degree. Soon after earning
my Master of Photography degree, WYDOT gave
me a raise, which was undoubtedly a result of my
educational achievement through PPA. My next
step was to achieve my Photographic Craftsman degree. I used the same motivational technique and earned my Craftsman degree in 2006.

Painters Joseph Mallord William Turner
and Thomas Moran, and photographer Edward
Curtis have influenced my photography. I always
wanted to travel to a foreign place, and I finally fulfilled that wish when my wife and I went on
a voyage around the Mediterranean. I couldn’t
put the camera down; everywhere I looked was
an awe-inspiring image. As Turner had done, I
tried to capture the history and essence of European life. When we returned, I continued
studying paintings by Turner. His paintings in
spired me to create my own Old World look
and feel in my images “Venetian Splendor”,
“The Crowning Point” and “Peasant Passage.”

While in Yellowstone National Park, I can
imagine Thomas Moran walking about the park
sketching or painting. I look for similar places of
inspiration. One of these places is Yellowstone
Falls. In 1917, William Henry Holmes, curator of
the National Gallery of Art, said Thomas Moran’s
painting, “The Grand Canyon of the Yellowstone,”
Throughout my career, I’ve been fortu- was declared “the greatest work in landscape that
nate to study and learn from many leading pho- the world has produced.” One of the most rewardtographers in the industry. In 1978 I went to the ing honors I have received was the ASP Rocky
West Coast School of Professional Photogra- Mountain regional award for my image of Yellowphers in Santa Barbara, where I had the privilege stone Falls entitled, ”Moran’s Inspiration.” I incorto study and learn from a leading photographic porated my mantra, the Rule of Thirds, into this imartist of our time, Jay Stock. His exhibit, “Faces age by the placement of the waterfall and horizon.
of Today’s American Indian,” inspired me to create my own unique style that I now incorporate
Another inspiration was Edward Curtis’
in my Native American scenes and other images. photogravures portraying the Native American
After that course in California, I was inspired to way of life. Curtis would add details on the copcreate photographic studies. I am always trying per photogravures or delete details that were part
new concepts, never wanting to become static. of the original negative. Like Curtis, I add to my
For example, I photograph scenes with the idea digital negative by photographing different eleof placing teepees, cowboys or other interest- ments for a final creation. “Sacred Ground” has a
ing subjects to create one-of-a-kind images. special meaning to me, because everything came
together as I visualized. This was a perfect setI was fortunate to spend two days with ting for a Native American village to balance the
Frank Cricchio and Dave Davis at Slot Canyon, early morning light shining on the rugged mounArizona. Photographing Native Americans with tain peaks. My greatest honor in photographic
available light in the canyons was an unbelievable competition came when “Sacred Ground” was
experience. As we walked into the canyon, the sun selected as the 2008 ASP Silver Medallion award.
wasn’t quite overhead, making it appear as though
it was a dark and dreary place. Eventually, the sun
Jonathan Penney, master printer of Center
moved above us and the rays streamed through Moriches, New York, has a profound influence on
the crevasses, bringing the canyon to life. Frank my photography. Through the creation of edge
posed a Native American woman in the scene effects from old glass negatives, tintypes and
making it an unforgettable experience. I realized vintage photos used as an overlay, give my imthat no matter how beautiful a scene, by adding ages a distressed, aged look. After talking with
another element, it can become breathtaking. Jonathan about my photographs and reading his
12
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blog, I have applied his creative vision to my photography by applying effects created by Jonathan
or me. This collaboration has brought a fine-art look to my work. The presentation of my images is a
museum mount with a inset panel. The image is then float mounted, creating a timeless piece. This
technique was created by Jonathan.
The Rule of Thirds is the first thing I consider when looking through the viewfinder and deciding how many elements will be in a composition. I feel a composition is more dynamic by adding
one, three, five, or seven elements. An odd number keeps the eye moving across the image. Another
crucial aspect of my images is the direction of light. Elements I add need to have the same light
direction, contrast, hue and shadows. I wasn’t able to create what I visualized in my mind until I adopted Adobe Photoshop. When I am out on location photographing the Rocky Mountains or abroad,
I imagine what elements can be added for impact. For example, in my photograph “Ghosts of the
Red Desert” I photographed a group of wild horses running across the prairie. The horses stopped
and watched me photograph them. In photoshop I selected the horses running in the background,
turned the opacity down and placed them in the upper third quadrant of the image.
Over the last three decades, although I have gained knowledge and inspiration from seminars
and conferences, the most memorable times have involved getting together with friends and photographers, talking about photographs and embarking on photo safaris, Roger Carey, Bob Hede, Tom
Henn, and Virg Nyman are just a few who have sustained my never ending enthusiasm for photography. I look back and think what would have happened 39 years ago if my dad hadn’t taken me
fishing that day. I choose to embody the spirit of “Powder River, Let ‘er Buck,” a phrase coined by
a cowboy in Wyoming long ago. To me, this phrase means overcoming any obstacle to be the best
of which you are capable. My photographic path has been a winding, rocky road with many hills
to climb and a few mountains to conquer. With the support of Susan, family and friends, I am still
climbing.
Powder River, Let ’er Buck.
Carpenter - Continued Page 14.
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About the Author.
Richard Carpenter, M. Photog., Cr., CPP, F-ASP, was the recipient of the ASP 2008 Silver
Medallion Award, the ASP 2007 Regional Award and the ASP 2010 State Elite Award. He
has received the PPA National Award, is a three-time Wyoming PPA Master Photographer
of the Year, four-time Wyoming PPA Best of Show, five Fuji Masterpiece Awards, six Kodak
Gallery Awards and was 2007 Rocky Mountain PPA Photographer of the Year.
Richard and his wife, Susan, have been married 22 years and enjoy biking, hiking and
snowshoeing. For more information on Richard and his work, visit his website at www.
judsonrickphotography.com.
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Social Mediarology.

what’s your forecast?
By Lew Everling, Cr. Photog., CPP

Today’s ever changing market place requires
more and more attention to relationships. With the
internet providing so many options that allow us to
build, share, collaborate and gather more information
than ever across so many platforms that are available
to anyone with internet access.
An estimated 72% of internet users are on
Facebook. That’s 600 million people and it makes
Facebook a place where you should be and have a
presence. The statistics are mind boggling:
• Facebook is used by nearly 1 in 13 people
on Earth, with half of them logging in everyday.
• 48% of 18-24 year olds check their Facebook when they wake up with 28% checking it before
they get out of bed. (Oh, yes, by they way, while that
is not my demographic, I, um, yeah, well, am so very
guilty of that!)
•The average user spends more than 55 minutes a day on Facebook, has 130 friends and sends
eight friend requests per month, clicks the like button
nine times, becomes a fan of four pages, and makes
25 comments monthly.
•100 million are mobile users, the mobile
users are twice as active as non mobile Facebook users.
So, what is your presence?
How about Twitter? Everyone tweets right?
Right behind Facebook in social popularity is Twitter.
According to digitalbuzzblog, 67% people on Twitter
follow a brand that they will likely purchase.
Twitter is not just for kids either. The once
believed kids app breaks down into some very interesting demographics:
• 55% female
• 45% male
• Ages 18-34 make up 45%
• Ages 35-49 is at 24% and growing
Ironically what was once thought the kids
media is only made up of 14% ages 3-17 and the
50 plus are also at 14%. With only around 106 million users this amazing microblog has become quite
popular and has an 87% awareness rating in the U.S.
while Facebook is at 88%. Now I promise I’m done
with the stats! I had to show some numbers as their
is a lot of relevance to how important it is to have a
presence on both.
There are many ways to use Twitter, and tie it
all together with Facebook, blogs, Foursquare with
apps and plug-ins. All these can help increase your
trusted links and web-presence. Now get started!
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If you already have a Facebook or Twitter account I
have some ideas to effectively utilize it and make it
beneficial.
Getting Started with Facebook
If you don’t already have a Facebook account
simply log into http://www.facebook.com and create
your personal profile. I highly recommend reviewing
the policies and guidelines. Violations of these policies are the single most reason people lose access
to their accounts, contacts, and data. I strongly urge
the use of a fan page, an awesome promotional tool
that allows you to interact, engage with fans, promote
deals, updates and events. The Fan Page is a continuous 24/7 commercial, an extension of my personality showcasing my work, my humor, evoking thought
and personality to thousands instantly at no cost. Its
this engaging interaction that truly makes many feel
as if they already know you when you meet for the
first time.
While Facebook has been changing rapidly
and its tougher to keep up with the recent changes,
its now easier than ever to utilize the fan page as the
only page eliminating the confusion between profiles
and pages. These new changes focus more on perContest Tips
• Timing is everything, if the contest is too
short it won’t reach enough fans, if it is too
long fans will lose interest.
• Creativity. How can you get your
page noticed.
• Be Simple. Don’t over think, keep it simple,
fun and informative. A difficult contest is not
fun, and will tend to drive fans away
• Have Appeal. Make sure there is some appeal to the offer, prizes or rewards and that
the offer will cover a broad range of interests.
The single most important fact is to build fans,
drive them to the store and your product.
sonal relationships, so there is a very good chance
that Facebook knows more about our clients than we
do. A few ways to create some buzz and build the fan
base is through contests and competitions.
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When engaging the fan base there are some
rules and they are available on the Facebook ads and
pages section as well as the help section. Third party
applications are also available - both free and at a
cost. Utilizing photo uploads, texting and other content these applications are great and can give piece
of mind regarding the rules and regulations and can
be implemented in minutes saving valuable time.
If you have lots of time, it is possible to develop applications in house, or simply hire a developer.
The Appbistro is a great source of many options and
you can visit them at http://www.appbistro.com they
have an awesome list of goodies to help promote an
awesome fan page.
Another new and fun change with Facebook is
the addition of Deals and Events. While events have
been around for a while, combining with deals is a
great way to create some fun. This incorporates the
check-in feature so that once a client checks in at
your location an instant deal is offered. Many companies offer a BOGO, a room upgrade, discount or
a value added incentive. This option offers a greater
option that draws a price shopper or coupon clipper, while “Deals” can give you the option of rewarding clients for loyalty or a deal for first time clients
based upon their check-in. The check-in develops a
relationship with everyone who participates. As with
everything it really never strays away from building
relationships and engaging the client.

username and get something that identifies you, your
brand or your unique identity. Most of all, include
a profile image that represents you. Leaving the
generic Twitter egg up just doesn’t speak highly of
your identity. If nothing else post a logo. That’s better
than no identity and shows legitimacy and not trying
to hide. Think professionalism all the way. Custom
backgrounds can also create another level of professionalism.
With this set up, begin your Twittering much
like anything else, promote and invite followers
through all your media sources. Search for Tweeps

Getting Started with Twitter

(others who Tweet) in your area, or through keywords
in the Twitter platform. Suggest followers by way of
Facebook and traditional marketing sources. Create games through Twitter to gather followers, offer
specials only through Twitter. Tweeting is mobile and
while fancy apps are available they are not necessary.
Tweets can be scheduled on an auto set up.
Social media is not a replacement for traditional methods, but a necessary and integral piece
that should not be overlooked in todays ever changing climate.
Tweeting is easy as 1-2-3. Happy Tweeting
and hope to see you in the Twittersphere. Now follow
me @LewEverling or join the @LewCrue.

If you can text, you can tweet and Twitter is
the King of microblogs! You might say, “What the
heck is a microblog?” It’s a 140 character message
that can include links - sometimes referred to as tiny
urls. These are condensed web addresses, but I truly
suggest that using a full web address as this can help
you in your SEO ( Search Engine Optimization). When
using the tiny url it helps Twitter and the bit.ly (the
service that shortens the url) further their SEO and
not you.
Just like a marketing plan, you should develop
a Twitter strategy. You may want to include personal
Tweets or silly stuff that adds life to the day. You can
Retweet which is sharing what someone else has
already Tweeted. Quality tweets that are informative
yet not a commercial advertisement include advice
about products, service, quality, awards, etc. Then
of course the occasional advertisement with a call to
action. Limit the ads to about one in 15 or 20 Tweets
that simply sell something are often disregarded and
can scare away followers. Finally include some just
fun miscellaneous Tweets, random pics and fun stuff.
Those things keeps followers on their toes, engage
them and build relationships.
Getting started is as easy as visiting http://
www.twitter.com and creating an account. Pick your

Twitter Do’s
• Be funny.
• Have a schedule.
• Tweet regularly.
• Include links.
Twitter Don’ts
• Don’t ignore followers.
• Don’t be a hard sell.
• Don’t use the web platform.
• Don’t forget your strategy.

Lew Everling, Cr. Photog.,
CPP, owns Lew Everling
Photography in Kokomo,
Indiana. Read more about
Lew on his website at
www.leweverling.com.
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Let’s face it, photographers spend a lot of time talking about how evolution of digital photography has taken
a lot of casualties. It would seem trite to even waste any more of this article on the subject. What is rarely
discussed in “these parts” is how digital has made learning easier and more effective. It’s true, we are all a
bit tired of hearing about webinars and quick fixes to success. Anyone reading this article knows that there is
no easy way to succeed in the photography business but the game has changed and there are still plenty of
resources that many photographers are still underutilizing. Here are just a couple of quick suggestions that
you may find helpful. If you aren’t interested, feel free to pop in your 8 track of “Video Killed the Radio Star”
and invent your own lyrics for our own doomsday.

Google.

Thom Rouse is a brilliant man that has traveled to a lot of museums to view art. That’s obvious.
What’s not obvious is that this brilliant man spends
a great deal of time teaching about Google. It’s true
that there are few things better than viewing great
works in person. This said, Google images is a truly
a great way to travel the world and fill your brain
with amazing works without ever having to step
on a plane. The experience is nothing like seeing them up close and personal but the price is right you’d be
amazed at how much visual literacy you can pick up in a few hours without even getting dressed.

Of Google & Forums.

Forums. It’s true the days of the forum are numbered. Facebook has taken much of the need for them
and replaced them with a more homogenized version. This said, Facebook is no place for honestly. It’s a
great place to be an inch taller and a few pounds lighter but the truth is not always that on Facebook. Forums
are by no means a sacred cow of information but many of them require memberships and are closed to the
public. The allows the free exchange of information without as much fear. It doesn’t take long to realize that
critiquing an image on Facebook is a bad idea. Ourppa.com and pro4um.com are two of the largest forums
out there. Bigger is not always better, however many people get a lot out of these two sites. There are also
smaller forums out there there if you look around a bit. Here is a tip to using a forum: You get out of them
what you put into them. The more you post, the more people will post back. The tone of your posts will also
have an effect on the response. You’d think it would go without saying but forums are truly a world where
Karma rules.
- Michael Barton, M. Photog.,MEI, Cr., CPP

FELLOWSHIP DEADLINES 2011
APPLICATION • JULY 1ST
THESIS • JULY 27TH
PORTFOLIO • AUGUST 10TH
EA DEADLINE • THESIS • OCTOBER 1st
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White House Custom Colour, Your Professional Photographic and Press Printing Partner

Boutique Cards
Take your Press Printed Cards to a new level of distinction with
over 50 shapes of Boutique Cards. For flat press printed cards,
Boutique Cards are available in 2x3.5, 3x3, 5x5, 5x7, 4x8, and
5x10 sizes and come in six press paper options.

Press Printed Albums
Press Printed Albums are flush mount albums printed on our
Watercolor, Linen, Recycled, Pearl UV, Satin UV, and Satin
Lustre papers and are available in 12 sizes. Its thicker pages
are printed as full spreads with no gutter! Available in 37 cover
options with a traditional or padded cover.

Photographic Prints
Mix lustre, glossy, and metallic photo paper types on a single photo
print order! If you just need one or a few metallic or glossy prints
you can now add them to your lustre print order instead of having
to place a separate order that was subject to the minimum order.

Image Boxes
Image Boxes are great display items while protecting your
prints or album inside. Photographic prints mounted on black
styrene can now be ordered with any Image Box size. Complete
your Image Box with the inside panel and closure option and
also include the new CD/DVD Inserts and Risers.
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Visit pro.whcc.com/go/Start today to open your WHCC account. - www.whcc.com

19
18

American Society of Photographers
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Milwaukee, WI 53222
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