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This time of year everyone is sharing back-to-
school photos of their children. That made me 
think of my childhood. I remember being excited 

to see my friends again and asking, “What did you do 
this summer?

Even as an adult, I still feel summer is a time for 
exploring and going on adventures. The difference 
between the grown up version and the child version of 
summertime fun, is that we now know, it’s not just what 
you did and where you traveled but what you learned 
from the experience. I want to share our summer 2019 
story with you and a little of what we learned.

With a new motorcycle in the garage, we decided to 
spend the summer on two wheels. It started with a two 
week journey across the eastern United States with stops 
along the way to explore and visit friends and family. 
Our trip, took us from Rhode Island through CT, NY, NJ, 
PA, WV, KY, TN, AL, MS, GA, FL, SC, NC, VA and back 
home to RI. We traveled 5,000 miles and learned a lot 
of unexpected things along the way. 

On one of our last nights on the road, we sat back 
with a glass of wine and talked about the exciting places 

we saw that things we had done. We agreed the best 
memories were from those planned moments but from 
the “happen chance” situations we found ourselves in. 

We started a list of things we learned and in some 
cases it was much more than we had bargained for.

• Always take the scenic route
• Do more things that make you forget to check your 

phone.
• A roll of quarters and a roll of toilet paper are 

always good to have.

• Two words, 
Monkey Butt, 
chaffing on a long 
motorcycle trip is 
not fun.

• Leave before 
the sun comes up.

• Our country 
is more beautiful 
than we can 
imagine and the 
most unassuming 
places will touch 
your heart.

• Don’t worry 
about cleaning 
the bike. The next day it will be dirty again.

• The best views come from the hardest climb.
• Have a plan but leave room for a detour.
• And one last one specifically for my wife, she says 

is a must: Get home and get a facial! There has to be 
some bug guts and asphalt in those pores.

I shared our story with you to be that kid on the first 
day of school again so excited to share my summer 
experiences and as a reminder that we can have a plan 
for our life, careers, and things we want to experience, 
but sometimes we have to throw caution to the wind 
and let life take us to new places.

Being in the volume photography business for 35 
years, I can tell you this. You can plan all you want, but 
its what happens in the moments of doing what just 
feels right that will push you to the greatest success. h

President’s Message

ASP Saturday Night Shindig

Monday ASP Awards Gala

Don Raupp, M.Photog.,Cr.,CPP

“The problem with learning from experiences is that you never graduate.”   
–Doug Larson

Volume  3, Fall 2019

Make plans to attend the ASP Saturday Night Shindig at ImagingUSA. Meet first-time degree recipients and 
mingle with old friends as we welcome our newest members. Cash bar and live music 8:00PM - 11:30PM. 
No charge for ASP members and a guest. Watch your snail mail and email for details. h

January 20, 2020 is the Annual Awards Gala. Cocktails 7:00 with dinner immediately following the PPA Grand 
Imaging Awards. This black-tie optional event is the place to celebrate with your friends and congratulate the 
award winners & degree recipients. Discounted, Early-bird tickets go on sale Nov. 1. ASofP.com h 
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Hiroshi Katsumata, Secretary General of the All Japan Association of 
Photographic Societies invites you to enter this year’s competition. 
AJAPS was founded in 1926 with the objective of advancing and 

expanding photographic culture, holding photography contests, workshops, 
events and tours.  This contest that focuses on works brimming with ingenuity 
and artistic quality is internationally renowned and attracts applicants from 
over 30 countries.

This is an opportunity for ASP members to gain recognition on an 
International level. The contest is open to all themes. They are looking for 
thought-provoking and original works. You are welcome to enter previously 
judged images so long as it doesn’t breach the application requirements for 
such contests.

Each person may enter up to 10 images no larger than 10”x14.5” 
(254x366mm). There is NO entry fee but be aware that unselected 
photographs will NOT be returned. Entries MUST arrive before October 
31, 2019. This is non-negotiable.

Contest awards include 6 Special Prize winners (3 Domestic, 3 Overseas) 
CANON product, and medal. 114 Honorable Mentions (42 Domestic, 72 
Overseas) and medal. All winners will be presented with an award and a 
commemorative catalogue. The catalogue of award-winning photographs 
will be published in April 2020. The price of one catalogue is 3500 yen, 
(approximately $32.75 USD) which includes postage! April 2020 is the 
prospective shipping date for the awards and catalogues. If you would like 
to purchase a catalogue, go to www.photo-asahi.com. 

A printable version of the entry form can be downloaded from the ASP 
website, ASofp.com under membership>member resources. Jon Allyn has 
a limited supply of hard-copy entry forms and will mail them upon request 
while supplies last.

The prize-winning works will be exhibited in Tokyo, Nagoya, Fukuoka and 
other major cities in Japan. The awards ceremony will be held in Toyko if 
you would like to attend (at your own expense) h

You Are InvitedYou Are Invited

Ea$y Money

Pod casts are a great 
way to keep yourself 
entertained while 

you’re editing your work 
in Photoshop, Lightroom 
or Capture One! Christian 
Fletcher has teamed up 
with Carwyn to produce the 
LIGHT MINDED pod cast 
series - and it’s free!

The first episode is between 
Christian and Carwyn, but 
in true Fletcher fashion, he 
expanded the speaker list 
to include “friends” - such 
as Nick Rains, Tony Hewitt, 
Lau Norgaard (from Phase 
One), and Julieanne Kost 
(from Adobe). However, 
after running out of high 
quality friends, he has 
moved down to the second 
tier and asked me!

In any event, have a lis-
ten. Have a laugh.  And 
here’s the link to the LIGHT 
MINDED home page. You 
can choose which pod casts 
you’d like to listen to. h 

buzzsprout.com/327884

Peter Eastway is the editor 
& publisher of PE TER EAST WAY’S

Better Photography.

80th International Photographic Salon of Japan

Early-Bird Membership Renewal Nov. 1 - Dec. 15

Renew your ASP Membership between Nov. 1 and Dec. 15 and save $25. 
Membership renewals must be done through ASofp.com. We know 
its easy to forget. So, we will send you notifications and reminders 

via snail mail and email. Why not make it easy and lock in the lowest rate 
with auto renew? Maintaining consecutive years of membership is required 
to submit an application for the fellowship, educational associate, service 
award and life membership. So mark you calendar for Nov. 1st. h

CANON product, and medal. 114 Honorable Mentions (42 Domestic, 72 
Overseas) and medal. All winners will be presented with an award and a 
commemorative catalogue. The catalogue of award-winning photographs 
will be published in April 2020. The price of one catalogue is 3500 yen, 
(approximately $32.75 USD) which includes postage! April 2020 is the 
prospective shipping date for the awards and catalogues. If you would like 
to purchase a catalogue, go to www.photo-asahi.com. 

A printable version of the entry form can be downloaded from the ASP 
website, ASofp.com under membership>member resources. Jon Allyn has 
a limited supply of hard-copy entry forms and will mail them upon request 
while supplies last.

The prize-winning works will be exhibited in Tokyo, Nagoya, Fukuoka and 
other major cities in Japan. The awards ceremony will be held in Toyko if 
you would like to attend (at your own expense) h
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ASP Retreat
April 2-9, 2020

Ancient Greece Photographic Tour
DAY 1, Thursday, April 2, 2020  - Travel day from the 

United States. Depart for Greece from New York.
DAY 2, Friday, April 3, 2020  - Arrival in Athens
Arrive in Athens, the classical capital of Greece; 

transfer to your hotel. The remainder of the day is at 
leisure to discover the ancient wonders of this city known 
as the cradle of Western Civilization and the birthplace of 
democracy. This evening, enjoy a Welcome Dinner and 
an orientation meeting with your Tour Manager and fellow 
travelers. Overnight stay, dinner provided in Athens.

DAY 3, Saturday, April 4, 2020  - Athens City Tour
The exploration of Athens begins with a panoramic 

drive through the city center. View the Panathenian 
Stadium and the ruins of the Temple of Zeus and Hadrian’s 
Arch, built to celebrate the arrival of the Roman Emperor 
Hadrian. Continue on to visit the Acropolis, the ancient 
architectural masterpiece built during the Golden Age 
of Athens and the new Acropolis Museum, a striking 
modern building built at the base of the monument 
where many of the original statues from the Acropolis are 
now displayed. The rest of the day is at leisure. Be sure 
to walk to Constitution Square, where you might catch 
a glimpse of the colorfully-costumed Evzone guards, 
outfitted in the traditional Greek style. Tonight, perhaps 
walk through the lively Plaka area, the oldest section of 
Athens, a neighborhood of charming restaurants, shops 
and sidewalk cafes. Overnight stay, breakfast provided 
in Athens.

DAY 4, Sunday, April 5, 2020  - Travel Northwest 
Sightseeing en route to Olympia. Depart Athens via the 
scenic coastal road to the mighty Corinth Canal, dividing 
the Peloponnese from mainland Greece. Continue via 
Nauplion to Mycenae, the heartland of Greek mythology. 
Visit the Acropolis of Mycenae and the Tomb of Atreus, 
built around 1250 B.C. From here, drive through the 
Central Peloponnese Peninsula, whose major cities in 
classical times were Corinth and Sparta. Continue to 
Olympia, the birthplace of the first Olympic Games. 
Overnight stay in Olympia, breakfast and dinner provided.

DAY 5, Monday, April 5, 2020  - Olympia
Tour the Olympia Archaeological Site Morning visit 

to the archaeological site of Olympia, including the 
Sanctuary of Olympian Zeus, and the ancient stadium 
where the Olympic Games were first held in 776 B.C. 
Then, drive north through the plains of Eliad and Achaia, 

crossing the Corinth 
Strait via a cabled 
bridge from Rion to 
Antirion. Pass the town of Nafpactos en route to Delphi, 
home of the ruins of the Tholos Temple. Overnight stay in 
Delphi, Breakfast and dinner provided.

DAY 6, Tuesday, April 6, 2020  - Archaeological 
Tours Archaeological Tour of Delphi, Travel to Kalambaka 
Tour the excavated site of Delphi and the archaeological 
Museum, perched on the slopes of Mount Parnassos, 
declared a UNESCO World Heritage Site. Considered 
one of the most significant places in Greek history, its 
stunning setting and ancient ruins are truly inspirational. 
Walk the Sacred Way to the imposing 4th century Temple 
of Apollo, site of the most important oracle in the classical 
world. Then travel over the Pourmaraki Pass towards 
the small town of Kalambaka, situated amidst smooth 
sandstone cliffs in the foothills of Meteora. Overnight 
stay in Kalambaka, Breakfast and dinner provided.

DAY 7, Wednesday, April 7, 2020  - Meteora 
Sightseeing, Return to Athens

Visit Meteora, meaning “suspended in the air”, with 
its mystical Eastern Orthodox monasteries incredibly 
nestled perilously close to the edge of bizarre rock 
formations. Admire the exquisite specimens of Byzantine 
art and the panoramic vistas over the Peneios Valley. 
Afterward, a scenic drive takes you along the coast, 
past Thermopylae. Arrive in Athens in the early evening. 
Overnight stay in Athens, Breakfast provided.

DAY 8, Thursday, April 9, 2020  - Depart Greece 
Transfer to the airport for your departure flight. Breakfast 
provided.

Price PER PERSON for ASP Members & First Guest 
(prices per person, based on two adults sharing a room)

Land Only Cost (not including arrival/departure 
transfers): $2199

Land and Air Cost from New York (includes transfer 
fees): $3199 

Non-Members welcome — add $200 per person.
PAYMENT SCHEDULE: A Non-Refundable Deposit of 

$200 per person is due upon reserving your place. Half of 
the remaining balance is due by October 1, 2019. Final 
payment is due by February 1, 2020 

*Gratuity for transportation not included.  A suggested 
amount of $20 per person is appreciated. h
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Five Low-Cost Photography
Marketing Strategies

They say it’s all about who you know.  Running a 
small business for the past 13 years, I have to say 
that I agree with “them”.  More than just knowing 

the right people, I believe that building strong, genuine 
relationships with clients and like-minded business 
owners is the key to success.  Instead of looking at 
marketing as a chore that takes place behind a computer 
screen, let’s invest in relationships that create lifetime 
clients and cheerleaders for your business.  Here are five 
low-cost photography marketing strategies to reach new 
clients, grow your email list and keep the word-of-mouth 
referrals coming in.      

1 Charity Portrait Fundraiser

 People love to support businesses who give 
back to the community.  Partnering with a local charity is 
a win-win-win for everyone involved.  Over the years, I’ve 
gained hundreds of new clients with my “Annual Portrait 
Fundraiser”.  As a pet photographer, I partner with local 
Animal Rescue Groups and Shelters.  If pet photography 
isn’t your specialty, simply pick a like-minded charity 
that aligns with your business.   

How it Works: Run the fundraiser for an entire month.  
Clients “Donate $100 to your favorite local Animal Rescue 
Group or Shelter and Receive a Complimentary Pet & 
Family Portrait Session”.  This $100 donation covers the 
clients Creation Fee, 
which is normally 
$250.  The client is 
happy because they 
are getting a discount and the charity is happy because 
they are getting a welcomed $100 donation.  And I’m 
happy because I’m getting a new client.  Complimentary 
Portrait Sessions must be captured during the designated 
fundraiser month.  Don’t let these sessions roll into the 
next month.  It’s okay to have a waiting list and not fit 
everyone in.  This will create a demand and excitement 
when your Annual Portrait Fundraiser rolls around next 
year!    

What’s Included: The $100 donation covers the 
clients Creation Fee.  My Creation Fee does not include 
any portraits or products.  The entire $100 gets donated 
to the charity of choice.  100% of whatever the client 

spends on printed 
products is mine to 
keep.  Fundraiser 
sessions are given 
the full client 
experience from start 
to finish including a 
consultation, hour-long 
portrait session and an 
ordering session one 
week later.    

Important Details: It’s important that YOU collect 
the $100 donations (as opposed to having the client 
make their donation directly to the charity).  You accept 
donations for the entire month and present the charities 
with the donations at the beginning of the next month.  
Trust me on this - it may seem like extra work on your 
end but its worth it. The charities are going to receive 
the money regardless so you may as well get some 
recognition for your efforts.  After all, these marketing 
tips are all about building relationships.  You miss out 
if the client shows you a receipt for a donation they 
made online without the charity ever knowing you were 
working on their behalf. 

Best Time to Schedule: Always run this fundraiser 
at a time that makes sense for you.  Don’t pick a month 

when you may 
naturally be busy. 
The charity will be 
thrilled that you’re 

raising money for them regardless of the time of year.

How to Market This: Create a flyer promoting the 
fundraiser and share it with ALL of the local Animal 
Rescue Groups and Shelters (or just the one charity 
you are partnering with).  It’s in the organization’s best 
interest to promote the fundraiser for you and ask their 
followers to “Choose them as the rescue group to receive 
your $100 donation!”.  This means your business name 
is reaching a whole new pool of potential clients, a.k.a 
THEIR supporters.  As an extra marketing bonus, when 
the fundraiser is complete, deliver the donation checks 
in person and take a picture handing the check over to 
the charity president! Post it on Social Media.    

Arica Dorff, Photographic Craftsman

“It may seem like extra work on your end 
but its worth it”
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Five Low-Cost Photography Marketing Strategies (continued)

2    Donate to Silent Auctions
 

    Donating to Silent Auctions is one of my 
favorite ways to support local charities and gain new 
clients throughout the year.  

How it works: I ALWAYS donate to Silent Auctions 
and NEVER to raffles.  Raffle tickets often sell for $2-
$5, so raffles aren’t raising a substantial amount for the 
charity I’m supporting.  Also, this low dollar donation 
isn’t qualifying the donor as a potentially good client for 
my high-end business.  

What’s Included: The donated gift certificate 
includes a complimentary Portrait Session + a $125 
Portrait Credit.  My Creation Fee is $250, so the donated 
gift certificate has a $325 value.  I specifically donate a 
Portrait Credit and NOT a print.  If you include an 8x10, 
for example, this gives clients the opportunity to easily 
select their favorite image for an 8x10 and be done.  If 
you include a Portrait Credit instead, clients are forced 
to think about how want to apply their Portrait Credit. 
Perhaps  a wall portrait or an album.  The Portrait Credit 
amount you include needs to be based on YOUR pricing.  
DO NOT make your portrait credit the same price as 
one of your products.  I sell my 8x10s for $100.  So if 
clients want to use their $125 portrait credit for an 8x10, 
they will have $25 left over.  This again opens the door 
for them to think about what they want to purchase as 
opposed to just picking an image to fulfill what’s on their 
gift card. 

How to Find Events: Research local charity events 
online, pick up a local magazine that may be advertising 
upcoming events, and look into events that friends are 
posting about on social media.  Who is your ideal client?  
Is the event a gala with a $150 dinner ticket, or is it a 
BBQ taking place in someone’s backyard?  Ask to see 
pictures from last years event.  Ask how much money the 
event typically raises for the organization.  

Important Details: Don’t just give the organization 
your donated gift card in a small standard size envelope!  
Put together a packet or gift bag that you give to every 
organization.  This will guarantee that your item has a 
nice display at the event and represents your business 
well.  If you have a brick and mortar studio, have the 
organization pick up the donation from your studio.  
You have a beautiful space, so give them a chance to 
meet you in person and see how amazing your studio 
is.  For out-of-state donations, my Silent Auction packet 

consists of items that ship in a large 11x13 flat mailer so 
I can keep my shipping costs down.  Everything in my 
Silent Auction packet are things I DO NOT need to get 
back from the organization.  I don’t want to worry about 
coordinating getting back a sample album or canvas and 
easel after the event is over.  

My Silent Auction Packet Includes: The actual gift 
certificate which goes to the top bidder, an 8x10 flyer 
in a black cardboard pop-up easel back frame.  This 
guarantees that my item will be showcased vertically 
on the table and guests will see sample images of my 
work.  The flyer also explains what’s included with my 
gift certificate. The cardboard frame is classy enough 
for the one-night event and not something I need to 
get back from the organization.  I also include business 
cards and/or brochures Holiday card samples.  I order 
client holiday cards through WHCC and they often mail 
extras.  I keep these extra (free) cards and include them 
as a additional display item in my Silent Auction packets.  

3Gift Cards for Partner Businesses

 If there are businesses I want to build a 
relationship with, I visit their booths at events, I use 
their services, I buy their products, I interact with them 
on social media, I offer to do the photography for their 
website and I refer my clients to them.  Once you establish 
these relationships, a great way to gain new clients for 
yourself is to give these partner businesses Gift Cards to 
give to their favorite clients.  

How it works: Every year I give my partner 
businesses 3-5 Gift Cards.  The partner business can 
tell their favorite clients that they bought the Gift Cards 
themselves OR that I gave them a few Gift Cards to give 
to their favorite clients.  Either way, the business owner 
looks great for choosing them, the client feels loved and 
I get a new, qualified client!

What’s included: The Gift Card that partner 
businesses give to their favorite clients is the same as 
my Silent Auction gift cards: Complimentary Portrait 
Session + $125 Portrait Credit ($325 value).  As always, 
the redeemers of these Gift Cards get the full client 
experience from start to finish.  

Important details: Put an expiration date on these 
Gift Cards as a call to action!  

(Continued on page 10)
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4 Art Displays

  Art Displays with the RIGHT businesses is a 
great way to showcase large wall portraits of your work 
to potential clients.  You HAVE to have a solid relationship 
with your Art Display partner. My most successful art 
display is with my personal veterinarian.  I use their 
services, buy their products and regularly refer clients 
to them.  I also visit them every quarter with a basket of 
vegan cookies, “I was just thinking of you guys.  I baked 
these cookies and wanted to drop some off for you.  Oh 
by the way (as if I just thought of this) do you need any 
more business cards or brochures?”.  

How it works: When it comes to Art Displays, it’s 
quality over quantity.  Having your work displayed all over 
town in a bunch of random places doesn’t compare to the 
power of having your work displayed at one or two solid 
businesses who love you and think the world of you.  The 
images I display on their walls are ALWAYS of the owner 
and staff’s pets.  Imagine that a client in a pet grooming 
salon is booking their next appointment and comments 
on my 24x30 canvas gallery wrap on the wall.  If it’s just 
a random image, the gal behind the front desk might say 
something like, 
“Oh yeah - that 
photographer 
has a studio 
down the street” and that might be the end of the 
conversation.  But imagine if the dog on that canvas was 
owned by the front desk gal.  She is likely to be more 
enthusiastic might say something like, “That’s my dog!  
Arica the photographer is SO great with dogs and is 
so awesome to work with.  Here is her business card.  
You won’t be disappointed.”.  The front desk gal isn’t 
required to brag about me. She’s just doing it naturally 
because she’s emotionally connected to the image and 
had a wonderful experience with me. Its human nature 
to want to tell others about good experiences and deals. 
Sadly, the reverse is also true.  

 
What’s included: If a business approaches me 

and wants me to decorate their office, clinic or salon 
with my photography, the portrait sessions are always 
complimentary (I don’t collect a Creation Fee) and they 
cover the cost of the printing.  I’m not interested in 
making money on these sessions.  I’m just interested in 
building a solid relationship with these businesses and 
getting my large artwork (with my large logo) on their 
walls.  I don’t want partner businesses to know what my 
wholesale costs are for the printed canvases, so I simply 
offer them a large discount off of my retail pricing (say 
80% off) or whatever percentage covers the printing 

costs.  If there’s a business that I approach because I really 
want to work with them and decorate their space with 
my photography, I cover the printing cost myself.  I’ve 
never felt comfortable or had any success approaching 
a business saying “I’d love to put some portraits on your 
walls.  It’s going to cost you this much”.  

 
Important details:  There is a lot of time invested 

in building these relationships, shooting complimentary 
portrait sessions and printing images for Art Displays.  I 
also recommend that you deliver and install the portraits 
yourself.  With that said, it’s extremely important that you 
are selective about the businesses you have Art Displays 
with.  Do you have a good relationship with them?  Are 
they like-minded business owners that provide their 
clients with top notch service?  Do their morals and values 
align with yours?  Are their clients your target market?       

5 Grow Your Email List

  You can add keywords and tags on your website. 
You can research best SEO practices and even market 
yourself on social media, but the only online marketing 
tool that you have TOTAL control over is your email 

list.  For starters, 
set up a system so 
that every person 
who sends you an 

inquiry and every client who does a portrait session with 
you goes onto your email marketing list.  That seems like 
a no-brainer, but you’d be surprised how many business 
owners do not keep in touch with potential and past 
clients.  

How it works: Whenever I have a booth at an event, 
in addition to all of my product displays, I have an ‘Enter 
To Win’ contest.  When attendees visit my booth and take 
an interest in my photography and the products I have 
on display, I let them know that they can enter to win 
a complimentary portrait session.  I have a glass bowl 
with little entry cards where clients fill out their Name 
& Email Address.  This is a great opportunity for me to 
meet people face to face and feel out if they are my ideal 
client or not.  You can pick as many winners as you’d like.  
If it’s a great event with lots of potential clients, I may 
choose five winners instead of just one.  At the end of the 
event, you have 50+ new email addresses to add to your 
email marketing list.  All of my partner businesses who I 
have Art Displays with also have this same ‘Enter To Win’ 
contest on the front desk at their businesses.  They let 
me know who the winner is and I pick up (or they mail) all 
of the entry cards once a month.   

Five Low-Cost Photography Marketing Strategies (continued)

“Its extremely important that you are selective 
about the businesses you partner with”
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What’s Included in my Email Newsletters: I send 
4-6 email newsletters per year. My email newsletters are 
sent to potential and past clients as well as my partner 
businesses.  I keep everyone in the loop with what’s 
happening in my personal life and in my business. Treat 
them like you would a friend. A typical newsletter will 
include: 

 
* Recent personal travels, pictures from my vegetable 

garden or maybe a shot of me and my dog paddle 
boarding together

* Any upcoming Limited Edition Portrait Specials or 
Fundraisers 

* An announcement for my Pet Photography Retreat
* The official dates for my Annual Pet Photography 

Road Trip
* Recent Pet Paintings and the stories behind them
* Tips on how to take better pictures of your pets 

using your cell phone

People want to work with people they like.  Get out 
there and start building genuine relationships.  Who you 
know, who you are authentically and how you give back 
will create a solid foundation for successful marketing 
in your photography business! h  

Five Low-Cost Marketing Strategies (cont.)

Arica Dorff, Photographic Craftsman

Arica Dorff is often referred to as the “Pet 
Whisperer” for her ability to get hyper animals 
to calm down and nervous animals to relax.  
After nine successful years as Las Vegas’ 
top pet photographer, Arica sold her luxury 
photography studio and relocated to beautiful 
Washington State. She continues to offer pet & 
family portrait sessions in the Pacific Northwest, 
as well as around the county on her annual Pet 
Photography Road Trip. Arica has expanded 
her artistry to include custom pet paintings 
for pet owners, as well as for professional pet 
photographers wanting to offer painted images 
to their clients. Mentoring has always been a 
passion of Arica’s. She works with photographers 
from around the country helping them market, 
advertise and grow their business.  Her goal is 
to help photographers understand how animals 
think and how to make pet portrait sessions 
more controlled and less chaotic.

aricadorff.com

In Memoriam   6/27/23 - 7/27/19

 Jay served in World War II as a Medic in 
the Aleutian Islands where he was introduced 
to photography. He studied at The Progressive 
School of Photography in New Haven, CT.  After 
using a converted kitchen for a darkroom and a 
living room for his camera room he and his wife, 
Julia Mae established Jay’s Studio in Bridgeport 
and then Martins Ferry, Ohio.  They also owned 
Portrait Essay’s Gallery in Washington, PA.
 Jay’s prolific career included Master and 
Craftsman Degrees from PPA and fellowships 
in the American Society of Photographers, the 
British Institute of Professional Photographers 
and Britain’s Royal Society of the Arts. 
 Jay received the Warren Motts Lifetime 
Achievement Award from the Ohio Professional 
Photographers and was the premier recipient 
of the ASP’s International Award; Eastman 
Kodak’s Steuben Crystal Apple Award and the 
Professional Photographer’s of California’s 
Award of Excellence.  He is also a member of the 
International Photography Hall of Fame where a 
life body of his work is held.
 Jay taught hundreds of professional 
photographers nationally and internationally.  He 
authored articles on fine art photography.  His work 
has been exhibited at venues around the world 
including the U.S. Capitol Building, Carpenter 
Center for Visual Arts at Harvard University, the 
IPHF and at Chalon sur Soane (the European 
Headquarters of Professional Photography).  His 
portraiture, was recently included in the first 
U.S. museum exhibition dedicated to portrait 
photography at the Albrecht-Kemper Museum of 
Art. 
 Jay was proud of his 2011 induction to the 
Martins Ferry Hall of Honor and the numerous 
opportunities to share his art at Oglebay Institute’s 
Stifel Fine Art Center. h

Jay Stock
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Instagram is an amazing platform to help grow your 
brand and your business. Hashtags are important 
when you are instagramming because the hashtags 

you use in your content is the key factor in growing your 
follower base. It’s how others find your profile. It helps 
you get into your niche and increases your “post rank” 
resulting in more exposure.

HOW HASHTAGS WORK

Basically, when you apply a hashtag to a post, the 
hashtag will automatically categorize your content 
into instagram’s algorithm. So for example, if you’re 
uploading an image of a cute little baby, add the hashtag 
#cutelittlebaby and it will appear in the hashtag search 
results for #cutelittlebaby. The first thing you should 
keep in mind is that the hashtag must be relevant to 
the content you are posting. Otherwise, you could be 
reported for uploading content that doesn’t belong in 
that particular hashtag feed. This could result in being 
Shadowbanned. Shadowbanning is when Instagram 
blocks your hashtags from being discovered.  You can 
still use your hashtags, but they will only show up in the 
hashtag feeds of your current followers. 

There are two places that your hashtags can appear. 
One is the earned position 
of “Top” posts (Figure 1). 
The “Top” posts are the 
images that the Instagram 
algorithm determines to 
be the best posts with 
that hashtag. This is the 
place to be. You’ll get the 
most views increasing 
your followers as well 
as your engagement on 
your profile.  Engagement 
consists of the number of 
likes, comments, shares 
and people saving your 
image by bookmarking.

 Instagram compiles these numbers for the first hour 
after posting. The higher the number of engagements, 
the more likely it could become a “Top” post. It’s a good 
idea to look at the content that is already achieving the 

“Top” post position and 
see how many likes 
and comments they 
have so you can get an 
idea of how many likes 
and comments you 
need to reach a “Top” 
post position. 

The second loca-
tion is “Recent” posts 
(Figure 2). Your image 
will appear as soon as it is posted and hashtaged. This 
is where you see the most recently uploaded images 
under a specific hashtag. 

MAKE A HASHTAG LIST

Keep a list of your hashtags to copy and paste into 
the comment section of your instagram post. You can 
use up to thirty hashtags per post. Thats thirty different 
ways people can discover your content. However, its 
been said that using all 
thirty hashtags will get you 
shadowbanned because it 
will look like spam. So just 
to be safe, use twenty-
nine hashtags and make 
sure they are consistently 
different between posts.

Don’t put hashtags in 
your caption. Put them 
in your comment section 
so they’re buried in your 
the feed. That way your 
caption area looks 
clean and you don’t look desperate for likes.

HOW TO FIND HASHTAGS I MAY WANT TO USE
 
First click on the magnifying glass at the bottom of 

your home page. In the search bar, type a keyword that 
describes your image. For example, type in the word 
“photography”. Click on the “Tags” tab and you will see 
all of the hashtags that may pertain to your keyword. 
(Figure 3) You will also see how many posts are under 

Hashtagging on InstagramTM

#whattheheckisahashtag
Karen Nakamura, Master of Photography, Master Artist, Photographic Craftsman

Figure 1

Figure 2
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that particular hashtag. Do your research. Don’t just 
use hashtags you think will get you “likes”. Make sure 
they are specifically related to your content and you are 
picking hashtag feeds that have at least 10,000 posts 
so you know they are popular enough to be searched.

Monitor the “Recent” tab and make note of how 
fast people are uploading 
to that feed. If you see an 
upload every five seconds, 
it’s probably not a good 
opportunity to be seen. 
Whereas if you see an upload 
every twenty minutes or so, 
you have a better chance 
of staying at the top of that 
feed. If your post has good 
content, hopefully they will 
leave a “like”, a comment 
and/or become a follower.

You can also find hashtags to use on Pinterest or 
you can find apps that specialize in hashtags. There’s 
also plenty of websites that can give you tips on which 
hashtags to use and some websites can even automate 
hashtags for you.

CHOOSING HASHTAGS

You might be thinking that you want to use a hashtag 
with millions of posts because of the high traffic. This 
would be a mistake. There are so many people posting 
under that hashtag that your image would quickly get 
lost in that feed. You are better off using hashtags that 
are gaining some traction so people are more likely to 
see your post. The real trick is to find the best hashtag 
so searchers will find your post or gallery.

Your goal is to be in the “Top” posts. One way to do 
this is to find hashtags relevant to your niche with lower 
post counts so you don’t have a lot of competition.

Use hashtags to target your desired market.  For 
example, if you would like to sell your art, use hashtags 
like, #gallery and #homedecor. 

Also, find prominent profiles who may be willing 
to feature your posts if you hashtag them. They will 
likely share your post, praise your image and ask their 
followers to visit your gallery. This is a great exposure.

You must avoid banned hashtags. Instagram has 

banned certain hashtags from everyone. Meaning 
nobody’s hashtag will appear in that hashtag’s feed. 
For example the hashtags #happythanksgiving and 
#snowstorm are banned. Some hashtags may be 
banned forever or some may be temporarily banned. 
Using banned hashtags can cause you to get shadow 
banned or it can stop all of your other hashtags from 
working on that post. There are currently 114,000 
banned hashtags on Instagram. You can Google banned 
hashtags for a list. Make sure you check every once in 
awhile.

WHAT DO I DO AFTER ADDING MY HASHTAGS

After you are done with your post, to help kick start 
your engagement, click on at least ten of the hashtags 
you have created for your post.  Like and comment on 
at least ten posts within each hashtag from the hashtag 
gallery. Make sure that the posts you “like” only have 
thirty likes or less. This person will most likely look at 
your gallery and start to like some of your images. Don’t 
bother with posts with a lot of likes, because they’re 
less likely to reciprocate. When people start to like 
and comment on your post, be sure to comment back 
with questions or thoughtful responses. Begin a dialog. 
Ask open-ended questions so they will engage you. 
The more activity on your post, drives the Instagram 
algorithm to let your post be seen by more and more 
people. Try to respond using more than four words. 
This implies sincerity. The first hour after your post 
goes live is the most important time to get engagement. 
So, consider the day and time that you post to optimize 
your return. 

Good luck and have fun! h

Hashtagging on InstagramTM (continued)

Figure 3

Karen Nakamura, M.Photog.,M.Artist,Cr.

Karen began her career after achieving a 
Bachelors of Fine Art /Photography degree 
from Cal State University Long Beach. She is 
acclaimed for her signature style flower images.

She was 2017 PPC Photographer of the Year 
& earned PPA Diamond Photographer of the 
Year in 2013, 2014 & 2017. Karen has won the 
coveted 2012 Canon Par Excellence Award. 

Her art has been featured in numerous 
photography magazines including Pro Photo 
West and Professional Photographer magazine.

karennakamuraphotography.com
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ASP Board Nominations
Executive Board

Chairman of the Board - 
Don Raupp, M.Photog.,Cr.
Don Raupp started his career in 1983 in Royal Oak, MI. Don was a staff photographer 
photographing high school seniors. Don started in sales in 1984 selling sports programs 
to junior high schools and leagues. In 1985, Don moved to Arizona as the new territory 
manager for Lifetouch as part of the Market Development Group. In 1989, Don was 
asked to leave his sales position and run Lifetouch’s first Mall Senior Studio. In 1994, 
Don grew the business from the basement of his home to the first studio in Northern 
Indiana for Lifetouch.

Presently, Don works in the Rhode Island territory for Lifetouch where he oversees the 
photography training which serves over 450 high schools. Don has served on the ASP 
Board since 2013.

President - 
Leslie Kitten, M.Photog.,Cr.,CPP
Leslie found herself in West Texas when she started her career at Texas Tech University, 
completing both a Bachelor’s and Master’s Degree. Working for others in a world of 
bureaucracy and corporations, she knew that she wanted to be an entrepreneur and 
have a outlet for her creativity.

Since then, she has focused on growing her business and now not only serves Lubbock 
and surrounding areas, but she has also been commissioned by corporations located 
throughout the United States.

Leslie proudly contributes to her community as a member of Lubbock Lion’s Club, Young 
Professionals of Greater Lubbock, the Chamber of Commerce and many other local 
organizations. She received Lubbock’s Top 20 Under 40 Award, which recognizes the 20 
most influential people in the Lubbock area. She has since gone on to build the largest 
studio to service the greater Lubbock area. Leslie has served on the ASP Board since 
2014.

President-elect -
Stephen Clark, Cr.Photog.,CPP
Behind the camera since 1978, Steve turned professional in 1991 after attending a 
Monte Zucker seminar in New York. If you have attended one of Monte’s seminars you 
know why. His infectious energy and personality along with the amazing images he 
creates struck a nerve with the passion Steve has for portraiture. Since that time Steve 
has worked for, with, and studied under some of the great portraiture and wedding 
photographers in the industry.

Steve joined the ASP Board of Governors in 2017 working on the website. He waselected 
to the ASP Executive Board for the 2018-2019 fiscal year.
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Vice President - 
Sabina Cavalli, M.Photog.,Cr.,CPP
Sabina left the law profession and became a photographer. She has been on the Board 
of Govenors of ASP since 2017, working on committees including marketing and social 
media. She is a tireless member and driving force for the current board and is looking 
forward to the next challenge of serving as Vice President on the ASP Executive Board.

Secretary/Treasurer - 
Karen Nakamura, M.Photog.,M.Artist,Cr.
Karen joined the PP of Los Angeles County board in 2005. She has also volunteered 
for PP of California and served on the board for West Coast School. She received the 
Presidents Award 3 times for her unselfish contributions. In 2013 Karen earned the PPC 
Service Award and service bars in 2014, 2015 and 2017. In 2016 Karen was awarded 
the Barry Evans – Elmer Kingham Award for “Outstanding Service to the Profession.” 
She was also awarded the Carlos Lozano Mentor of the Year Award. In January of 2019, 
Karen was awarded the PPA National Award for meritorious contributions to professional 
photography. Karen has also been serving on the PPA Council from 2012-2018.

Governors completing two-year term - not up for election

Ella Carlson, M.Photog.,M.Artist,Cr.,CPP,F-ASP,EA-ASP
Ella Putney Carlson, has a master of fine arts degree from the New Hampshire Institute of 
Art. Her fine art composites and photography have won multiple Kodak Gallery Awards 
and Fuji Masterpiece Awards. She has been a Diamond Photographer of the Year each of 
the past four years. She is nominated for two GIA’s and she was awarded the American 
Society of Photographer’s Bronze Medallion in January of 2018. She has been teaching 
photographic imaging at the University of Massachusetts, Lowell since the late 1990’s. 
Her book “Fine Art Photoshop” was published in May of 2017.

Tony Corbell, Cr.,Hon.EA-ASP
To say that Tony has had an interesting career is an understatement. In his more the 39 
years, he has photographed three US presidents, world leaders at the United Nations, 
fashion models, celebrities, three NASA astronauts and a lot more. He has taught more 
than 650 workshops and seminars in over 20 countries and in all fifty states. 

His books on the topics of light have sold well internationally and his video tutorials 
have garnered more than two million views. He is currently featured on www.ppa.com/
edu as well as www.kelbyone.com and www.creativelive.com. He is also a featured 
artist at www.epson.com.In 2016 Tony released two books called Light and Shadow 
and Location and Studio Lighting Controls.He has written more than 150 articles in 
literally every major photographic magazine in the U.S., Japan, the U.K., and China. 
When asked what he is most known for,he says “being just about the biggest Beatles fan 
in the world.”

Kevin Floyd, M.Photog.,Cr.,CPP
Kevin has had over 21 years of full time classroom teaching experience on both the 
college and high school level including 10 years at Douglas Anderson School of theArts. 
Kevin is also a Past Presidentof Jacksonville Professional Photographers Guild.He is an 
active member of ASP, PPA, FPP and JPPG. He regularly teaches many Lighting and 
Photoshop seminars for PPA, State Guilds and JPPG. Kevin loves ballroom dancing and 
traveled the national circuit for over 20 years.
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ASP Board Nominations
Newly Nominated by the ASP Board of Governors

John Herrel, M.Photog.,CPP
His careers have included chemical engineering, corporate business management, 
software solutions entrepreneur, insurance sales, financial planning and professional 
photographer.

For the last 4-5 years he has been the PPSC Photographic Competition Chairman, the 
Director of the Lamarr School, the PPA Affiliate School in South Carolina and a PPA 
Councilor from SC.  His goal is to get his Craftsman degree in 2021 and then work on 
a Master Artist degree.

Actively retired for the second time and devoting his time and energy to creating 
artistic landscape, nature and wildlife images, he enjoys creating images in well 
traveled and remote and exotic locations. He is focused on creating more creative/
artistic images including hand-crafted mixed media prints. 

Jenni Knezovich, M.Photog.,CPP
Jenni Knezovich is a full time portrait photographer that specializes in Seniors and volume 
sports.  Her store front studio has been open full time for 15 years.  Jenni has served on 
the Wyoming PPA Board for 5 years as the membership director, secretary, and currently 
as the print chair.  A single mom, she achieved her CPP, Master of Photography, and 
Master Craftsman, Wyoming Fellow, Wyoming Service degree, and 25+ bar.  She loves 
speaking, and is passionate about print competition, and serving the industry that has 
given her so much.

Warren Motts,
M.Photog.,Cr.,Hon.M.Photog.,EA-ASP,Hon.EA-ASP,Hon.F-ASP
      
Warren Motts is a Past President of PPA and served as President of ASP in 1983. The same 
year, he became the first recipient of the Honorary Educational Associate. In 1984, he 
earned the Educational Associate. ASP recognized Warren with the PPA National Award 
in 1996 the same year the ASP Gold Medallion was awared to Dave Swoboda in honor 
of Warren Motts. His list of accomplishments spans 7 pages. He is always appreciated 
for his  historical tales and leading the ASP Gala attendees in the pledge of allegiance. 

Warren E. Motts and Daisy Motts formed Motts Military Museum opening it to the 
public in 1988 at their home in Groveport, Ohio as a 501(c) (3) tax-exempt Educational 
Organization.  Mr. Motts got the idea to open a museum as he traveled throughout 
America as the Official Photographer on the Bicentennial America Freedom Train.

Mr. Motts speaks to groups all over the country, talking on Military History and telling 
of the Museum’s goal of honoring the courageous men and women that have served and 
continue to serve to preserve and protect our freedom. 

Any ASP Member, in good standing wishing to run from the floor for governor must contact Jpn Allyn, ASP 
Executive Director within two weeks of this publication to obtain and submit the necessary paperwork.
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Losing business is never 
easy, but it happens. 
However, you can learn 

from it by finding out why a 
customer left.
    People generally buy from 
a business for its products, 
services or prices -- or some 
combination. They leave 
for the same reasons. If you 
can understand why your 
business loses a customer, 
you may find opportunities to 
improve.
    Act quickly. The sooner 
you learn the reasons they 
left, the sooner you can fix 
the problem.  Established 
customers rarely leave unless 
something went wrong.
    After investigating the 
problem, communicate what 
you uncover to the customer. 
This will show a level of 
respect for the individual that 
may be valuable later.
   Never close the door 
completely. Customers have 
a habit of coming back. 
Sometimes they learn that 
the business they switched 
to doesn’t measure up to 
expectations.
   A personal touch would 
be nice, but if a meeting or 
a phone call would be too 
uncomfortable, try e-mail. 
It’s quick and the nature of 
electronic correspondence 
encourages fast, honest 
responses.
    Whatever method you 
choose, be respectful. 
Otherwise, the person may 
tell friends about an attitude 
problem and you risk losing 
even more business. h

Glass Half Full
Learn From

Lost Customers

 In Memorium   December 9, 1953 - July 10, 2019

  Oscar Lozoya’s family imigrated to the U.S. in 1957. His favorite 
pastime as a child was drawing and painting. In his early teens he took 
up music and for many years made his living as a professional musician. 
Oscar discovered photography and soon knew it was what he wanted 
to do. Oscar opened Lozoya Studios in Albuquerque, NM shooting 
commercial photography specializing in people: Album covers, posters, 
press kits, magazines spreads, etc.
 Among the awards his work has received are: 19 time 
Photographer/Director of the Year through the PPA of New Mexico. 
40 Kodak Gallery Awards and 24 Fuji Masterpiece Awards. Oscar has 
received the Highest Print Case Score 3 times from the Southwestern 
PPA. He has also received the ASP Regional Medallion Award 3 times and 
the ASP State Elite Award 12 times.
 Oscar began entering the PPA print competition in 1996 and has 
had 46 Loan collection images. In 1999 he received both the Master 
of Photography degree and the Photographic Craftsman degree. Oscar 
Lozoya was among the first photographers to receive the Imaging 
Excellence Award and 2 Plus XIII bars from the PPA. The Professional 
Photographers of America has also selected Lozoya’s images for a full 
page National Ad Campaign. 
 Oscar received the prestigous National Award for service to the 
PPA of New Mexico, of which he is a past president. He has traveled 
extensively around the U.S. and Latin Countries doing lectures and 
seminars in both English and Spanish. Oscar’s artwork is exhibited in 
museums internationally. Amherst Media publishes Oscar’s books on 
black and white photography titled “Fine Art Portrait Photography” and 
“The Art of Black and White Portrait Photography”. Oscar’s contribution 
to Chicano arts and community through his mastery of B&W portrait 
photography is unmatched. Oscar had a keen sense of humor, enjoyed 
building and construction projects, and deeply loved and cared for his 
family and friends. A uniquely charming and gifted man, Oscar is dear to 
all who knew him.  h

Oscar Lozoya
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