
4FAST FIXES

ARTIST STATEMENT
WINNINGFOR A

If you’re like most artists I know, you despise writing your artist statement. “I’m an artist, 
not a writer,” you might think. 

After working with artists for more than 15 years at Art Biz Coach and previously at three 
different art museums, I have definite ideas about how to turn your ho-hum statement into 
a winning statement. 

Before we dive in, let’s be clear that everyone has his or her own thoughts about what an 
artist statement should be and how it should be written. 

My bias comes from 10 years of experience as a museum curator and educator, where I 
taught visitors how to look at and appreciate art.  

What I share here will help you make stronger and lasting connections with your audience. 
Use these secrets in your statement, marketing material, and conversations. 

Let’s get started. Each of the four sections begins with an error found in many statements, 
followed by the fast fixes you can make in the editing process.
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Error! Your statement doesn’t get to the point.

Fast Fix #2
Delete unnecessary words. 

In the editing process, these should be on your hit list for removal: 

✓ Useless adjectives 
✓ Repetition 
✓ Redundancy 
✓ Excessive personal pronouns 

Write with as much clarity as you can muster and move on. Don’t drag it out and duplicate 
the same meaning in a new sentence. Don’t make me be redundant by going any further 
with this warning.

Error! Your statement doesn’t make sense.

Fast Fix #1
Stay focused on the art. 

Your artist statement should be about your current work and the art that people see in 
front of them. Leave out these three things: 

✓ Your life story 
✓ Any reference to another artist 
✓ Quotes 

Any of these can cause attention to stray - leading to confusion. You’re not writing a piece 
of literature. This is your opportunity to help people look at and understand your art. 
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Error! Your statement sounds like everyone else’s.

Fast Fix #3
Find a better way to say it. 

These phrases pop up in so many statements that they will put your audience straight to 
sleep. 

✓ I am excited by . . . 
✓ I’ve always been an artist. 
✓ I have to make art. 
✓ My work is about the human condition. 

And my #1 choice for the chopping block: I love . . . 

Do what you can to avoid any version of these in your statement.

Error! Your statement doesn’t compel people to look.

Fast Fix #4
Provide clues for looking. 

Your artist statement is no good if people read it and don’t look at your art. Perhaps there is 
nothing wrong with your grammar, but the purpose is to engage people with the art. 

There are ways to make this happen without being didactic.  

Use words and phrases that pique the curiosity of the reader so they return to the art to 
see the evidence.  

This is the key ingredient missing from most artist statements.



  4
©Alyson Stanfield, Art Biz Coach

Join Alyson: ArtBizCoach.com 
Find answers: ArtBizBlog.com 
Connect on Facebook: facebook.com/artbizcoach 
Follow on Twitter: twitter.com/abstanfield 
Peek on Instagram: instagram.com/abstanfield 

Alyson B. Stanfield is an artist advocate, 
workshop leader, and art-marketing 
consultant.  

In a previous life, Alyson was a museum 
curator and educator who taught people 
how to look at and appreciate art. She 
uses this experience when helping artists 
with their statements.  

Since 2002 she has helped thousands of 
artists improve their professional 
presentation  through her online classes, 
publications, membership programs, live 
events, and free weekly Art Biz Insider 
newsletter.  

Alyson wrote I’d Rather Be in the Studio! The Artist’s No-Excuse Guide to Self-Promotion for 
the many talented artists who remain professionally unfulfilled because their work is 
not seen and not purchased.  

Her mission is to empower artists by helping them gain skills and build sustainable 
systems for a successful art career.
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