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The best way to gain and maintain clients 
in this new world of technology is with 
inbound marketing.

Business strategy has undergone a transformation in terms of marketing and gaining 

clients. What is this transformation? It’s inbound marketing of course! The best way to 

gain and maintain clients in this new world of technology is with inbound marketing. The 

inbound world can be quite overwhelming, in which case, you’re probably wondering 

where to begin. Well wonder and worry no more, because here is your solution to gain 

paying clients with an inbound marketing strategy! 

We don’t want to bore or confuse you with tons of inbound marketing jargon, but the 

bottom line is you want more clients and you need to do it with inbound. Here’s the catch, 

you can look up anywhere about how to gain clients through inbound marketing. You’ll 

find the usual solutions like search engine optimization, blogging, and social media, but Art 

of Inbound has a specific process tailored to your particular business that will ensure its 

success. Here are Art of Inbound’s 9 Steps to a Killer Sales Funnel that will not only attract 

clients, but ensure their trust in your company, and finally land them as paying clients.

 

https://twitter.com/intent/tweet?original_referer=http://www.artofinbound.com/9-steps-killer-sales-funnel&url=http://www.artofinbound.com/9-steps-killer-sales-funnel&source=tweetbutton&text=9 Steps to a Killer Sales Funnel
http://www.facebook.com/share.php?u=http://www.artofinbound.com/9-steps-killer-sales-funnel
http://www.linkedin.com/shareArticle?mini=true&url=http://www.artofinbound.com/9-steps-killer-sales-funnel
https://plus.google.com/share?url=http://www.artofinbound.com/9-steps-killer-sales-funnel
mailto:?subject=Check out 9 Steps to a Killer Sales Funnel &body=Go to http://www.artofinbound.com/9-steps-killer-sales-funnel to access The Art of Inbound’s 9 Steps to a Killer Sales Funnel.


9 Steps to a Killer Sales Funnel

page 4

SHARE THIS EBOOK!

Art of Inbound wants to help you identify your 
target customer so that we can make your 
website more personalized to their needs.

Identify your target customer

You always want to address your prospective client’s problems and offer them a solution, 

but in order to do this you must know your prospective customer inside and out. 

• Learn your prospective client’s needs and learn how to solve them. Art of Inbound 

helps you to define your ideal client by developing  a “Buyer Persona” for your 

business. When you understand the goals, behaviors, and pain points of your Buyer 

Persona  you have a tangible target to focus on. The content on your website will 

answer their questions and provide solutions to their problems. If you can identify 

your Buyer Persona then you are that much closer to solving their problems and 

thus closer to obtaining them as a paying client. 

• Art of Inbound helps you identify your target customer so that we can make 

your website more personalized to their needs. We set up interviews with you to 

understand what kinds of questions your customers ask, and figure out how to 

tailor your website to answer those questions.  

 

1.

https://twitter.com/intent/tweet?original_referer=http://www.artofinbound.com/9-steps-killer-sales-funnel&url=http://www.artofinbound.com/9-steps-killer-sales-funnel&source=tweetbutton&text=9 Steps to a Killer Sales Funnel
http://www.facebook.com/share.php?u=http://www.artofinbound.com/9-steps-killer-sales-funnel
http://www.linkedin.com/shareArticle?mini=true&url=http://www.artofinbound.com/9-steps-killer-sales-funnel
https://plus.google.com/share?url=http://www.artofinbound.com/9-steps-killer-sales-funnel
mailto:?subject=Check out 9 Steps to a Killer Sales Funnel &body=Go to http://www.artofinbound.com/9-steps-killer-sales-funnel to access The Art of Inbound’s 9 Steps to a Killer Sales Funnel.
http://www.artofinbound.com/internet-marketing-blog/bid/288308/how-to-stop-marketing-to-the-wrong-buyer-persona


9 Steps to a Killer Sales Funnel

page 5

SHARE THIS EBOOK!

SMART Goals:
Specific, Measurable, Attainable,  
Relevant, and Time Based

Goal Planning

Every business has their own specific marketing problems, and it is essential to set goals 

that will provide solutions. Just like your overall online marketing strategy, your goals must 

be SMART! Specific, Measurable, Attainable, Relevant, and Time Based. In terms of your 

business’s website, Art of Inbound identifies three online marketing predicaments, in which 

you can form your SMART goals around. 

• The first, which is the most discouraging but leaves the most room for 

improvement, is when your website has little to no visitors and thus gains you 

little to no clients. For this unfortunate situation, Art of Inbound will work with 

you to develop your website so that you gain viewers’ awareness. If you have few 

visitors to your website, then your website is not answering the questions that your 

potential clients and your ideal customers are asking. 

• In order to gain visitors to your 

website, Art of Inbound will work 

with you to first identify your ideal 

customer, or your “Buyer Persona.” 

Then we will identify the questions 

this customer will be asking that your 

business can answer. Once we figure 

out these questions, we will design 

your website around the answers to 

them, which includes your written 

content. This way, when your 

potential client types their question 

into a basic search engine, they will 

find you first because your content 

answers their specific question. 
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Art of Inbound will optimize your website so that 
the customer is able to recognize how reliable, 
relevant & useful your business is to them.

• The second online marketing predicament which your business may find itself 

struggling with is when you have tons of visitors to your website, but no leads. Don’t 

worry, if you have visitors you are doing something right, but you are only half way 

there! If you are not obtaining leads, that just means you don’t have the customer’s 

full trust. Leads happen when the customer gives you their contact information in 

exchange for your business’s useful insight, or premium content. Art of Inbound helps 

you obtain this contact information with tools on your website called calls-to-action 

and landing pages. 

• The visitor must trust that this is a fair exchange. To gain this trust, and ensure that 

your customer is exchanging their contact information for useful solutions that will 

solve their problems, Art of Inbound will optimize your website so that the customer 

is able to recognize how reliable, relevant and useful your business is to them.

•  The third and final predicament that Art of Inbound identifies is when your website 

has tons of visitors, tons of leads, but little to no paying clients. This is both a sad and 

happy type of predicament, as it shows that you have the online marketing skills to 

attract visitors, to gain their trust and thus leads, but something happens in the very 

last stage and they become the runaway bride. You don’t want your potential paying 

client to be fearful of commitment. It is important for your website to guide your 

customer through the entire sales funnel, rather than almost all of it.  

• It seems simple because there is just one step left, closing the customer, but this can 

actually be one of the most difficult steps in the online marketing process. If your 

leads are not becoming paying clients, they are getting stuck in the funnel. There are 

various potential reasons for why your customer may be stuck. They most likely still 

have questions that your website has not answered. This can be resolved! Reach out 

to your customer and find out what those questions are, through automated e-mails, 

or just pick up the phone and give them a call! Once you understand what questions 

they still have, you can help to give them an answer and gain them as a paying client.
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Content is essential to a Killer Sales  
Funnel, which is why both steps 3 and 4  
are all about it!

Blogging

If you want more visitors to your website, blogging is the way to go! Blogging will add 

indexed pages to your website. The more indexed pages you have, the more relevant you 

become on search engines! If search engines see that you are actively posting, then you will 

drive more traffic to your website.  

•  Think of blogging as a knock on opportunity’s door. What is that glorious 

opportunity? To gain more leads of course! Each blog post you write you should end 

with some type of call-to-action. These calls-to-action can range from free e-books, 

free fact sheets, free webinars, anything your business’s imagination can serve up 

that is useful to your prospective customers. The most important part about calls-

to-action is the exchange of contact information that the customer must give in 

order to obtain your insightful tips. This way, after reading your brilliant blog, your 

customer will then be prompted to become a lead.  

•  Blogs also help establish you as an expert in your field, and of course in Art of 

Inbound’s eyes you already are! Blogs can answer the frequently asked questions 

that your customers may ask, and the more questions you can answer the more 

authority you will gain! 

• Your blog should be your new BFF, best friend forever, emphasis on FOREVER! 

Blog posts can be short and sweet and can take not long at all to post, but the 

benefits they will bring your business will last a lifetime! If you take one morning to 

write a useful blog post that can help answer a prospective customer’s questions, 

you will attract and keep folks on your website. But it doesn’t end there! More 

potential clients will read your blog post even after the day it was published, driving 

even more attention and visitors to your website. The more people who visit 

and read your blog, the more relevant your blog becomes on search engines. So 

days, weeks, even months down the road, if enough people read your blog, it will 

continue to gain you visitors to your website!

3.
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Premium content establishes trust because 
it lets visitors know that you are a subject 
matter expert in your field.

Premium Content 

The premium content on your website is the bait dangling in front of your potential paying 

client, and of course you want them to bite! Premium content can range from e-books, 

white papers, checklists to webinars and beyond. What is its purpose? To gain the client’s 

trust. 

•  The client will exchange their valuable contact information if they trust that your 

premium content is the solution to their problems, and is useful, insightful, and 

basically brilliant!  

• Premium content establishes trust because it lets visitors know that you are a 

subject matter expert in your field

4.

Example
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Each online marketing tool you utilize should 
have a purpose and direction.

Call-to-Action 

Each online marketing tool you utilize should have a purpose and direction. You always 

want to direct your potential client to opportunities that allow them to learn more about 

your business. Art of Inbound incorporates calls-to-action throughout your website.   

Calls-to-actions should be:

1. Attention getting

2. Distinctive

3. Stand out to website visitors

4. Direct  website visitors to where YOU want them to go 

5.

Examples
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Art of Inbound works to design your 
Landing Pages to be focused and 
concentrated on the content.

Landing Page

Calls-to-action lead your visitors to a landing page. Landing pages are where your potential 

paying client exchanges their contact information for your premium content. Art of Inbound 

designs your landing pages to be easy to use, tranparent, and relevant. The landing page 

should focus your visitor solely on providing their contact information. Landing pages work 

best without navigation bars, as you do not want your visitor to stray from giving you their 

contact info. Once the client knows exactly what they will receive in exchange for their 

contact information they will be prompted to complete the fill-in-form. 

6.

Example
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Art of Inbound will work with you to ensure 
that the middle of your sales funnel is an easy 
segway to the bottom of it.

Automated E-mail

Once the customer has exchanged their contact information for your premium content 

they have reached the middle of the funnel (MOFU). Sometimes the client gets stuck in this 

stage, but Art of Inbound will work with you to ensure that the middle of your sales funnel is 

an easy segway to the bottom of it. Clients can get stuck in the MOFU for various reasons. 

We want to unstick your customers and convert them into paying clients. A common reason 

that the client gets stuck is because they still have unanswered questions. 

Lucky for you, this is an easy fix!  

We help you set up automated e-mails that are timed appropriately so that the customers 

who download your premium content won’t have many questions left! These e-mails 

include useful links for information that relates to the premium content which they 

downloaded. If you find that the client is still stuck even after receiving automated e-mails, 

simply reach out to them! Send them an e-mail asking about their interest in your business 

and how you can help solve the problems that initially directed them to your website.

7.
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Social media should connect you to client’s in 
a non-selfish way!

Promoting 

Social Media is a useful, creative, and smart way to promote your business! The most 

important tip for using social media to your business’s benefit is to not be self-centered! 

Social media should connect you to client’s in a non-selfish way! Don’t ramble on about how 

great your business is, but rather create insightful, fun, creative, and even quirky posts that 

relate to your business’s field. 

If you own a bakery don’t bombard 

customers with how great your 

cupcakes taste. Instead, find a 

creative way to connect with the 

community who has an interest 

in your field. Post a picture of the 

world’s largest cookie, find a funny 

video of a kitten and a cupcake, 

anything that would interest 

customers who could potentially 

become your paying client. 

8.
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Art of Inbound uses analytics to analyze your 
online marketing data.

Analytics and ROI

Within the online marketing world it is important to measure and track certain data. The 

reason you do this is to determine which online marketing strategies work for your business 

and which ones you’re better off without. Keep up with the strategies that gain you clients, 

and throw away the strategies that do not. Art of Inbound uses Hubspot and various other 

software to analyze your online marketing data. Examples of data that are beneficial to 

analyze and track are:

 Landing Page Visits 

• An important indicator in the success of your online marketing is landing page 

visits. If you do not have an adequate number of landing page visits, you need to 

improve your page’s visibility. This could be on social media, search engines, and 

calls to action on your website. Use keywords on these landing pages that you want 

your business to be found for. Make sure that all of your blog posts and social media 

posts have a call to action that lead visitors to your landing pages. 

 Conversions/Submissions 

• This refers to measuring exactly how many people have given you their contact 

information in exchange for downloading your premium content. This is important 

because it informs you whether or not you are gaining your potential client’s trust, 

as well as the success of your content. 

9.
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The more visitors you convert into leads, the 
more potential paying clients you reach.

 Conversion Rate

• This is the percentage of visitors that turned into leads. When a visitor submits 

their contact information have converted from a visitor into a lead. The rate of 

conversions your website receives is important because it indicates whether or not 

your landing pages are successful. If your landing pages have plenty of visitors, but 

not enough conversions who have actually given their contact information, then 

the landing page needs some improvement. Increasing your conversion rate will 

generate you more submissions from customers who are currently looking at your 

website. 

Social Media Shares

• If people are sharing your landing pages, you’re online marketing is a success. You 

want visitors to be so happy with your content that they not only submit their 

contact information in exchange for it, but share it with others as well! The more 

shares you receive, the more potential paying clients you reach! That’s why it is 

important to not just measure your social media shares, but to make sure that each 

landing page has a share button available. 
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