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Christina is a design and marketing 
specialist with over 20 years of 
experience in online and offline 
marketing strategy and development. 
Christina has always been a design 
perfectionist and has remained on the 
cutting edge of online marketing, web 
design and social media marketing.

In 2013, Christina became a Hubspot 
Certified Partner, leading to the launch of Art of Inbound Marketing & 
Design. An innovative marketing concept to help businesses transform 
their traditional marketing campaigns into inbound campaigns that 
attract leads and converts those leads into paying customers!

The Ultimate 
Cheat Sheet for On-page SEO
 by Christina Tarkoff

https://twitter.com/ArtOfInbound
www.linkedin.com/in/christinatarkoff/
https://www.facebook.com/ArtofInbound
http://artofinbound.com
http://artofinbound.com
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On-page search engine optimization (SEO) is the process of 
optimizing content on your website to improve its search 
engine results.

Please note this document is a CHEAT SHEET, I have chosen 6 Key 
Elements that can be entered into your website’s Content 
Management System (CMS) to optimize your individual webpages. 
There are many tactics to improve SEO. The following 6 Key Elements 
are commonly accepted practices sanctioned by the latest updates of 
Google Panda & Penguin that are easy to implement and will give you 
the “best bang for your buck!”

The illustration on page 4 will serve as your Cheat Sheet 
for improving the SEO of your website so your business can 
Get Found, Get Trust and Get Customers.

“ On-page keyword 
optimization is the 
#1 way to improve 
your SEO.”

https://twitter.com/ArtOfInbound
www.linkedin.com/in/christinatarkoff/
https://www.facebook.com/ArtofInbound
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On-page Optimization for the Keyword Search:

 “how to fix a zipper on jeans”

3. Header Text (H1 Tag)

4. On-Page Content

1. URL

5. Image/ALT Tags

6. Meta description

2. Page Title/Title Tag 

https://twitter.com/ArtOfInbound
www.linkedin.com/in/christinatarkoff/
https://www.facebook.com/ArtofInbound
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1. URL - Have you ever seen a webpage that ended in a long series of numbers or 
odd letter combinations? That webpage designer organized the content by reference 
number, not human readable phrases. If you want people to navigate your website 
easily, make sure your URL structure is human readable and relevant to the content on 
that page. It will make visitors want to come back for more. In addition, the search 
engines will put extra points on for a human-readable URL with a keyword inserted.

2. Page Title/Title Tag - The page title or title tag is the first aspect of your page 
that a search engine sees when visiting your site, so it’s important to optimize the page 
title with your keywords and brand. Keep the page title under 75 characters.

3. Header Text (H1 Tag) - Header Text (H1 Tag) is the main headline of your website 
page. Use the H1 code only once per page. The Header Text should also contain your 
page’s main keyword.

4. On-Page Content - Page content is a critical element of on-page SEO. The content 
of your page is what the search engines need to connect your page with a set of search 
phrases (keywords).  It’s important to provide enough content on a page to give the 
search engines something to “bite.” Each page should have a bare minimum of 400 
words, 600 words is optimum. Your page content should use keywords sparingly, but 
frequently enough so that humans understand the main theme of your page. DO NOT 
STUFF your page with keywords, Google is way too smart for that!

5. Image/ALT Tags - Unlike text, search engines cannot “read” an image. So, it is our 
responsibility to describe the images on our page to the search engines by using image 
names and ALT Tags. So, for your image file names, instead of, “image001.jpg” use your 
page’s keyword in the file name. In addition to the image’s file name, use your website’s 
CMS to give each image a descriptive ALT Tag.

6. Meta desciption -  Meta descriptions are what appear on the search engine’s 
results page descibing the content of each link. Meta descriptions do not influence 
search engines, but they are used by your visitors to determine the relevancy of your 
page to their search. Be sure to include your keyword in the meta description and do not 
use more than 160 characters.

The 6 Key Elements to Optimize Your Website for On-Page SEO

Each page of your website/blog should have be optimized 
around ONE main theme/keyword phrase.

https://twitter.com/ArtOfInbound
www.linkedin.com/in/christinatarkoff/
https://www.facebook.com/ArtofInbound
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Need to boost your SEO? 
We can help!

Schedule Your Free 
No-Obligation Consultation or 
Contact Us Today.

Christina Tarkoff/Art of Inbound Marketing & Design
1030 Mason Avenue
Drexel Hill, PA 19026
USA
484-452-6343

https://twitter.com/ArtOfInbound
www.linkedin.com/in/christinatarkoff/
https://www.facebook.com/ArtofInbound
http://www.artofinbound.com/free-inbound-marketing-consultation
http://www.artofinbound.com/free-inbound-marketing-consultation
http://artofinbound.com/contact

