
 

The Art and Science of Food and Body Coaching Summit Interview  
with Marc David and Elisa Markhoff 

 
Marc David- Welcome, everybody. I'm Marc David, founder of The Institute for The Psychology 
of Eating. Here we are in the Art and Science of Food and Body Coaching Online Summit. And 
as you know this summit is all about exposing you to practitioners who've been doing it, who 
have a certain mastery, coaches who are inspired to be working in the realm of food, health, 
and body, and giving you a sense of what makes their practice tick, what makes them good at 
what they're good at. So today I have the wonderful pleasure to be introducing to you Elisa 
Markhoff. Welcome, Elisa. 
 
Elisa Markhoff- Hi, Marc. Happy to be here. 
 
Marc David- Yay, I'm so glad you're here. And, Elisa, why don't we start off. Tell people what do 
you call yourself? And what is the focus of your practice these days? 
 
Elisa Markhoff- Well, that's a very good question because people usually assume that I am a 
psychologist, and I'm actually not. I am a coach, and I come from journalism. That was my first 
degree. That's what I studied then, you know, people change in life. They develop different 
interests and I went into the world of eating psychology. I studied with you. I believe I was part 
of the first generation of coaches that graduated with you. And after that, I took different 
courses, some in universities, some in workshops, but I've always done that with the eye of a 
journalist. So that's my niche, if you want. That's always the eyes that I use even when I work 
with clients. And I think that has given me a set of tools that are different probably from different 
coaches. Everybody's going to bring into this profession their background. Everybody's going to 
bring tools and things that are unique to them, and those are the ones that are mine. Because I 
was born in Uruguay, my native language is Spanish. And in the beginning I wanted to work as 
a coach in English. And I realized that there was some energy missing. There was something 
there that wasn't quite right for me. And I decided to start coaching in Spanish. And so I 
developed my practice around people who come from Latin America or from Spain, so basically 
who are native speakers of Spanish. And I think that there is some energy that you bring into 
the work that you can tap in when you speak to someone in their mother tongue. That even 
though you can work with a fantastic practitioner that speaks another language, and you might 
be fully proficient in a second language, there is some energy that is there in the language that 
you spoke when you were a child or that has an emotional connection to you. And that's my 
group now. So I work primarily from people from Latin America, and mostly women. 
 
Marc David- How did they find you? 
 
Elisa Markhoff- They find me these days online. I love working online but I also love working 
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one on one. I think the energy that is in the room when you are with another person is 
something very unique, but I also say thank God for technology, because if we didn't have 
technology, I could have never studied with you and we wouldn't be having this conversation, 
right? But they do find me online. I have a website. And I also create courses, incorporate with 
platforms in Latin America that are very large. So I have quite some people that follow in Mexico 
and Costa Rica, but I've had clients from Spain, Argentina, many from Colombia. So it really 
varies. 
 
Marc David- Okay, so given that your native tongue, your DNA is Latin America but you've also 
been able to observe people from the United States, can you say anything? What do you notice 
about working with a Latin population as compared to working with people from the US in terms 
of women? Anything you can share about that. 
 
Elisa Markhoff- I think that we live today in a global world and some of that is fantastic. Some 
of that is a little bit less fantastic because a lot of stereotypes. And a lot of things that are 
happening in the US that are maybe not great in terms of media, in terms of cultural products 
are being exported to other countries. And they do have an influence on how people see 
themselves and how they believe that they need to act or they need to look. In Latin America, 
the culture is still very male-centered. I don't want to necessary call that patriarchy, but I will say 
that it's very masculine. And it's not necessarily the best aspects of the masculine that I'm 
talking about. The masculine when expressed correctly is a wonderful supporter and nurturer of 
the feminine. That's not necessarily what we see. We see a lot of discrimination. We see women 
in much more traditional roles in many cases. And I do have many clients that are from the 
upper social class, and those women in particular can feel very trapped, because they are very 
conscious of what society expects of them, and that doesn't necessarily go with what they want 
for themselves. And they come to me at a time in their lives that they are seeing this great 
disconnection between this is what my life is, and everybody thinks that I am a successful 
person because I am doing all these things, and I am looking a certain way and I want 
something else for myself. And in those cases a lot of times even though that women don't have 
a lot of weight to lose, food issues start coming up because food can be a catalyst for what is 
happening inside of you. And so I see that a lot with women that I work with. 
 
Marc David- It fascinates me how as you're saying, here in the US we've been able to 
successfully export our culture in so many ways, for better and for worse. So when you're 
working with a Spanish-speaking population and you're understanding that you're working with 
them, you're working with people obviously on a very personal level because it's a person sitting 
in front of you or person online with you, but at the same time you're understanding that you're 
helping someone. And forgive me if these are not the right words, but really, help them 
transform their relationship with their own culture. Is that true for you? Do you even see it that 
way? 
 
Elisa Markhoff- Yes and no. It is very important. First of all, when we are working in a process 
of transformation, we need to facilitate or hold the hand of our client in a way that that process is 
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positive for the client, right? So it's a process that takes time. And to tell my client everything 
that is wrong with the culture is not necessarily going to help my client get better, right? So it 
does take time. It takes a lot of media literacy in a way. And we need to work both the food 
issues and the body image issues in parallel. It's crucial to do that at the same time, because if 
a client comes to me. So we have a lot of body diversity in Latin America. This is important to 
understand. Here in the US we have certain stereotypes of what a woman from Latin America is 
going to look like. If you think that every woman in Latin America is going to look like Sofia 
Vergara, you are going to be disappointed when you actually travel to South America because 
we have a lot of very varied groups of indigenous populations. So women for instance that come 
to me that are from Peru, a lot of them are fairly dark skinned, right? And they will never have 
the body of a Victoria's Secret model. Their bodies are built differently. Or a woman from 
Guatemala is going to have a certain ratio of stomach to hips to legs that does not go with the 
culture here exports as a successful body, right? And so we can work with our clients and make 
them understand that, but it has to be done gently, and it has to be done in a way that we are 
supporting the process of our clients to love themselves the way they are. It is a journey. It is not 
done in a couple of sessions. And I know for a lot of coaches who are new to this business, if 
you want to call it somehow, or they're new to this practice or this profession, it's a bit hard in the 
beginning to understand that it might take longer. And you want to tell your clients that you can 
work with something for six months or three months. But for me, if I only work that long with 
someone, I run the risk of not allowing the person to do the inner work and the inner 
development that that person needs to sustain the weight loss or to sustain that self-love that is 
just starting to emerge. 
 
Marc David- Yes. Elisa, thank you for pointing out that working with somebody's body image is 
indeed a journey. And to your point, a lot of people who get into coaching for the first time want 
a quick fix. What button do I push so that my client loves their body? And it took us a while to 
get all knotted up in the first place. It took us a while to land in the neighborhood called "I don't 
love my body". And it takes time, as you say, to unwind that. It takes a certain kind of patience 
on our part as practitioners. We have to patient. 
 
Elisa Markhoff- Right. Yes, and to your point that it took us some time to not love our body, I 
like to point out many times to coaches that I worked with and also sometimes to my client, it will 
depend on the client though. That a lot of times body love, negative body image can start before 
you are born with the expectations that your family has. Maybe your family was expecting a 
golden boy and they got a girl. Maybe your mom was hoping that you would inherit your 
grandmother's blue eyes, and you didn't. And so it can start from way before you become 
conscious of something was wrong with you. And it's not going to be fixed overnight, and it's not 
going to be fixed. It is a dialog. You need to learn to land in your body, and you need to help 
your client land in her body and start this dialog with herself, because that is going to shift 
energy. And once the energy starts shifting, it's going to move in different directions. And that's 
the thing that I love about working with clients. When you see that spark that starts moving 
there, and the energy starts shifting, then wonderful things can happen. 
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Marc David- Yeah. So do you have some favorite tools or techniques that you find yourself 
using particularly for helping women with a negative body image, with low self-esteem? 
 
Elisa Markhoff- There are several things. The first thing as a practitioner for myself, I like to be 
very clear in what I can do and what I cannot do. So a lot of times it's easy to talk to your client 
and put that client in a box. So this is a client that wants to lose 10 pounds. And this is a weight 
loss client that has issues with her mother, just saying something, right? And so we tend to put 
the client in a box. And we know, "What are the tools that I have "in my little box as a coach that 
can do that?" And then I lose my interest in my real client, then I don't see the person that is in 
front of me because I just put her in the box of weight loss. So the first thing for me is to 
understand that as a practitioner I am here to facilitate a hidden process, but I am not the 
process myself that the seed of healing is already inside my client. And I am here to hold that 
space, to become that container of a space in which wonderful things can happen. And I am 
going to apply the tools to facilitate the process, but that's all I'm going to do. For some clients 
that's going to happen relatively quickly. For adult clients, it may happen in five years down the 
road with an ex coach. And this is something that very few people want to hear but when we as 
practitioners come from a place of integrity and it's clear for us what our mission is then our 
work becomes much easier. So when I retain the curiosity about who my client is, when a client 
comes to me for the first time, this is a person that I've never seen before. So if my client is 35, 
she has lived 35 years without having any contact with me. And even though I do a 
questionnaire and intake form, that's going to reveal only so far of who she is. So my client is 
not someone who has a problem. My client is someone who has a complex reality. And it is part 
of my job to get to know that complex reality better. Because if I come with a protocol of what 
needs to happen for a client that has weight loss, I am going to not see that complexity. I am 
going to concentrate on one tree and I'm going to miss the forest. And that's the first thing. And I 
know that doesn't sound like a tool but it is essential when you are working with someone. 
 
Marc David- Yeah, yeah. Oh, that's super helpful, because it's a typical beginner mistake. And 
honestly a lot of professionals keep this mistake with them for a long time thinking, I'm the one 
doing it. I'm responsible for this person's problems. If they heal, I'm good; if they don't heal, I'm 
not good. And it doesn't flow from there. So perspective is so, so, so important. So here comes 
a woman into your practice and you're noticing based on her story and based on your listening 
to her she doesn't lover her body. In fact she's judging it, she's hating it. She's been exercising it 
hard or she diets and then binges afterwards. And she believes that she's gonna love her body 
when she hits a certain weight. Maybe she's even hit that weight before. So what are some of 
the things that go on in your mind when you are working with a client like that? What are some 
of the things you might end up doing? Just some thought. 
 
Elisa Markhoff- One of the things I will not do is to tell my client that she needs to love herself. 
Because it's the same thing as to have a client that needs to lose a lot of weight, and the first 
thing I tell her is, "You need to lose weight." Well, thank you very much. My client already knows 
that she doesn't lover herself, but she loves herself enough to look for help. And she's sitting 
here in front of me. So I will not tell her directly, "you need to love yourself" 'cause I'm just 
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putting pressure on her, and this adds to the shame that she already feels about her own body. 
So one of the things that I like to do with a client like that is basically to create, first of all, a very 
safe environment to work with her. But this is probably someone who's judging herself all the 
time. And she's judging herself. She's judging her reality around her. So this needs to be a 
space in which she feels that she will not be judged. And that's one of the things that is going 
through my head when I have a client that is like that. The other thing that is going through my 
head is that I need to help this client create a certain degree of flexibility around her body image, 
because her body image right now is stuck on negative. And we were talking about creating this 
space. It's the same thing with body image, we do create some movement, because body image 
is actually elastic and flexible in theory, right? But in reality, a lot of clients are stuck there. And 
we need to start slowly but surely moving the pieces around and creating some flexibility. And I 
like doing that by throwing some questions into the session that start changing the way my client 
relates to herself. For instance, one of the things I like to ask them at one point in the session is, 
"How do you think that your 80-year-old body "would appreciate the body that you have today?" 
'Cause they are so stuck into what is wrong with me that they don't see what is right with them. 
But if I ask them, do a list of with you, but there's nothing, right? But when we include that 
perspective of the older self then agility comes into view, oh, my body is agile. My body can 
move around. There's all these things that my body can do. So we start slowly but surely poking 
some holes into these various stuck idea of what they are and what their bodies are. 
 
Marc David- Do you find that when you do that slowly with a client, because they're believing 
I'm gonna love myself when I look a certain way, and you're sort of diverting that just a little bit at 
saying, okay, what would your 80-year-old self say? How would she feel about your body? Do 
clients, do you find people are receptive to that once it lands for them, once they hear it? Do 
people get resistant, do you find? What do you notice? 
 
Elisa Markhoff- I think it depends on the client and their personal history, so it's hard to 
generalize. Sometimes they will not hear the question the first time. The world just mix all 
together. But the second time, the third time then that lands, all right? And it also depends on 
where they're at in terms of family, in terms of personal relations, in terms of how disconnected 
they truly are from their body. There are people that are much more in their body than others, 
and there are clients that are pretty much really in their head. So I need to discern how much 
my client is into her head and how much my client has some degree of somatic content, really, 
with her body. Because at the end of the day if I am trying to generate some change in this 
psychological energy, to call it somehow, that energy when it's liberated it needs to land some 
place. And ideally they have to land in the body. So I want my client to have some degree of 
contact with the body, and that can be through several things depending on the client. For 
instance, massage, right? If your client also is not in a relationship, to go to a massage or to go 
dancing is a way to be touched, right? And that is going to facilitate the process. So maybe the 
first time that I ask a question about what is your 80-year-old going to say, it's not gonna land. 
But if I start including other little pieces in there, maybe the third time they'll say, well, you know, 
she would be really happy that I'm dancing right now. I'm finally dancing. So it is a series of 
techniques, but I think coaching is also an art and you need to be very present to what the 
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reality of your client is and see what tool you want to bring out in the moment. And sometimes I 
may have an idea of what I want to do with a client. And once my client is in front of me, 
something else will come into play and I need to be strong enough. Maybe that's not the word, 
but connected enough with my profession, with my integrity to trust that energy and follow it. 
 
Marc David- Mm, it's like a dance in that way working with a client. And I find so many coaches, 
they expect to learn a system and I'm gonna take everybody and I'm gonna put them through 
this conveyor belt that everybody goes through the same little conveyor belt and they're all 
gonna come out this nice little happy face. Yeah . And it truly, truly, truly doesn't work like that 
and I think that's, and I think clients, we as have humans, when we're clients, we believe that 
too. We believe there's a system out there that if I can just find the right diet, the right form of 
diet, exercise, whatever it is, then that's gonna give me exactly what I want. 
 
Elisa Markhoff- I think that's one of the fears that clients have many times that they come to 
you expecting a solution, but that puts the client in a, I would say, like a lesser position. The 
client is the child and you are the parent that is going to guide the client. That is very dangerous 
because what we want here are clients that can self-regulate, right? And in order to do that, they 
need to become their own adults and they need to become emotional adults and they need to 
start connecting the dots by themselves. So that's why I said it's important to hold a space for 
transformation, but we are equals. My client knows a lot about himself or herself that I don't 
even have an idea. I had clients that come into a session and I thought, here's gonna go one 
way. And it turns out that, well, today is the anniversary of the death of her beloved dog. How 
was I supposed to know that, right? So then, what do I do in that session? I tap into that energy 
and follow that energy because it's going to lead me to a place that I didn't know about my 
client. So for instance, grief. Grief is such a huge thing to work on with clients and you need to 
become more proficient in the language of grief and you need to become, as a practitioner, 
aware of what you can and cannot do when somebody comes to your practice with grief. But if I 
hadn't followed that energy and connected to that, I'm not be able, tell me more about your dog. 
Let's talk about this. Then, I would have missed this opportunity and I would have missed a 
whole arena for me to work on with her later on. 
 
Marc David- Mm. You, I believe, make a distinction between self-esteem and body-esteem. 
Can you talk about that? 
 
Elisa Markhoff- Yes, this is not an idea that is mine. It's actually from one practitioner that I've 
learned a lot from and her name is Cynthia Bullock. She works in the Carolina's, if I'm correct 
and she does a lot of work around eating disorders. And one of the things that she proposes is 
that there is self-esteem, and self-esteem is actually how you think and how you feel about 
yourself. Your whole self. So that would be your values, your personality, your attitudes and it's 
a big thing. And then you have body-esteem, which is much more reduced. And body-esteem is 
how you think and you feel about your body. So it can feel very tangible because you can 
measure it, right? You can measure that with number, what is the scale saying today? And in 
our culture, what we have done to our disservice really is we have confused body-esteem with 
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self-esteem. So we use body-esteem as a thermometer for our self-esteem. So if I have a large 
body, I'm automatically judging all the other qualities. I'm judging my personality, I am judging 
my morals, my values. Why? Because in our society, if you have a body that doesn't look buff, 
and young, and athletic, and powerful, why aren't you doing that? That's the question, right? It's 
almost like it's a must. If you have the opportunity to become the best body that you can, if you 
don't do that, there's something wrong with you, right? And so this distinction, for me, it's very 
important because we start looking at body-esteem with the eyes of relativity. Like, okay, these 
are two different things. And body-esteem is one of the component of self-esteem, but right 
now, it seems like instead of being one circle inside of the other, it's pretty much the same circle. 
The same diameter, right? And that helps me in my practice. 
 
Marc David- It's a great distinction. It really is, I love it. Do you have that comes to mind a client 
success story that makes you happy, makes you smile that sort of lives in your memory? 
 
Elisa Markhoff- I had a good success story. I don't like calling them success stories because I 
have, I have had clients that do great with me and then in two or three years' time, life throws 
them a curve and they find themselves someplace else. So I don't like thinking linearly that I am 
going to work with a client today and the client is gonna be doing great in two years, but we say, 
okay, we have come to a point where we are done in this journey for the time being, but it is for 
the time being because life continues. So our client may stop working with me and have a great 
self-esteem, but something may happen down the road that is going to take them to a rocky 
place and that's totally fine. That's life, right? But I have worked, particularly one girl from Mexico 
and she came to work with me because she wanted to lose the last five pounds, right? And I 
can tell you how many people have wanted to lose the last five pounds. And it was a wonderful 
journey in the sense that she was a mother of two and she was trying to discover where she 
was at in life. Was she 100% a mom? Was she going to do something about, she wanted to do 
more yoga. And she wanted to do more things for herself outside of home, but she felt very 
guilty that she had these two young children. And her body had changed significantly 'cause she 
had put on quite some weight during the pregnancy and then she dropped the weight, but those 
five pounds were still there. So it was a beautiful journey. We worked together for about three 
years in total, in the beginning, quite often and then we started spreading out the sessions to 
once a month and then once every six weeks and then just touching base every now and then. 
But it was a beautiful journey of self-discovery. She ended up, and maybe this doesn't sound 
great for some people, but she ended up having, she kept those extra five pounds and she 
actually gained two more, but her body became stronger. She went on to become a yoga 
teacher and that's what she does today. She is a yoga teacher, but she is at a place in which 
her body is not her enemy. Her body is her friend. And to me, as a practitioner, what else can I 
want from my clients, right? It's not about what the scale is saying how much you weight, it's 
how is this problematic for you and how it's actually problematic for your body and your 
emotions. And we could come to a place with her in which the extra, extra weight, the weight is 
socially perceived. She did not have the body that she had before having children, but she 
understood that that was a good thing. Because motherhood for her have been an incredible 
passage. There're rites of passage in our culture. They should be, but we live in a culture in 
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which as soon as the baby is born out of you, you need to get your body back, right? And then 
she was able to understand that she did not need to get her body back. She needed to get to a 
relationship with her body that was healthy. And so, for me, that was a really success story 
because she did not drop the weight, she actually put two extra pounds, but she got to a place 
in which she was okay. 
 
Marc David- Mm. She was inhabiting the body that she has and indeed, it sounds like that she 
was supposed to have. I've had this happened so many times where a client will come to see 
me and the work, when it's done, they will have ended up gaining some weight and they're in 
their body. They're healthy. Some people actually need to gain a little weight. Oftentimes what's 
happening that I've noticed is people will oftentimes exchange a little bit of fat weight for muscle 
weights. 
 
Elisa Markhoff- Right. 
 
Marc David- And you can literally put on more weight, but go down in size. But the whole point 
is it seems like there's a wisdom to the body. And when we're helping, when you help your client 
be who she was supposed to be as a person, the body didn't found its new natural place. 
 
Elisa Markhoff-  Yes. 
 
Marc David- I find that that happens so often. If I'm committed to my clients through the highest 
goals for them to be the best expression of who they are, then I find that gives the body the best 
chance to find its rightful place whatever that might be. We don't know what it is. 
 
Elisa Markhoff- And that place, if it is a true place, it is so much easier to keep the weight, 
right? 
 
Marc David- Yes. 
 
Elisa Markhoff- Then you don't see that many fluctuations because you are not engaged in a 
war against the body, you're actually leading in your body and that is fascinating to me. Because 
then the whole issue is what do I eat? At what time do I eat? Do I need to follow this diet or 
another? Or this eating system? Once you fall into the body that is okay for you at this time of 
your life which whatever is happening to you, then the pieces start falling into place and so we 
see much less fluctuation in terms of weight and I think that's great. 
 
Marc David- Mm. I would love for you to comment on something. This is a challenge that I see 
more and more and more and I know it doesn't have an easy answer to it. In our Training 
program, we have a lot of students taking our coaching program from Mexico. Additionally, over 
the years, I've had a lot of clients from Mexico and what I hear, I'll hear this from dieticians in 
Mexico who will say the diet has changed over the last number of years. Meaning, there's so 
much more junk food available now. 
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Elisa Markhoff- Right. 
 
Marc David- And people are moving away from a traditional diet. And I travel in Mexico. I've 
been traveling there for many years and literally, it's there's so much unnatural, poor quality food 
and that's become normal for them. That's what you do. And Mexico has one of the most 
skyrocketing obesity rates in the world. And so here you have this challenge of, in a strange 
way, my weight then is less of a personal issue. It's more of a cultural issue, but yet here I am 
as this person. And this is how I'm raised to eat now. So I just hear a lot of practitioners facing a 
heavy challenge around that and just wondering, oh my God, what do I do because it seems so 
insurmountable for the coaches who are working with that population. I'm wondering, what do 
you do in your mind when you notice things like that? When you notice, oh my goodness, this is 
such a big issue. This is such a big challenge. How do you regulate yourself so you're able to do 
good work with people? 
 
Elisa Markhoff- Well, the first thing is when you think that something is a big issue, you are 
going to be taken aback and be in a place like, I don't know what to do about this because it's 
freaking me out, right? As a practitioner, I don't know. This is too large. I cannot change the 
culture in Mexico. I cannot change the McDonald down the street from where my client lives. So 
I like breaking things down in chunks and really become curious about, okay, I have a client 
here who is overweight who is eating a diet that is very poor in nutrients, to put it somehow, 
right? But then I want to start investigating when is the person eating that junk food. Is that 
breakfast, lunch, and dinner or is it only certain times of the day? Is it only with certain people? 
Is she eating that kind of food when she is at work because it's the only place that is nearby? Is 
it a question of money that it's the cheapest thing that she can eat? So I really go into trying to 
break down this big thing into smaller workable chunks because that is what's going to give me, 
in a case like this, the best probability of success, right? There are many clients that eat some 
junk food during the week, but the biggest problem is actually that they go to see their parents 
on the weekend and the whole activity is related to food. You sit down and eat because in these 
cultures, that still happens a lot. That people are still very connected to our generations so on 
the weekend, we go to mom and dad and, oh, you're so thin. You're only bones. And this person 
is actually overweight, right? And food is the way to express love for many cultures in many 
places. So a lot of times, the junk food might be an issue, but it might not necessarily be the first 
thing that I need to work with this client or the most important. And as a practitioner, that is 
something that I need to be mindful about because we tend to, we love to hate junk food, right? 
 
Marc David- Mm-hmm. 
 
Elisa Markhoff- It's the devil. It's the bad thing. And we know that eating healthy and eating 
clean is the most important. But, Marc, you also know people that eat a lot of less than idea of 
food and they're doing fine. So that's why I'm saying let's divide this into chunks. Let's see 
where the real energy is. It might be the junk food. And the junk food relatively easy to change. 
If it is a problem truly of money, for instance, that this person is trying to save money, and then 
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it's easier to eat in the cheaper places, right? And sometimes it's also a question of nutritional 
education. That my client might be relatively well connected to her feelings in terms of hunger, 
but she might not really be aware of what is a healthy lunch. And she might think that because 
she is just taking a small portion in a junk food place that that's okay. She doesn't understand 
anything about ingredients. So sometimes it's a question of educating the client as well. 
 
Marc David- Mm, excellent distinctions. Thanks for those answers. I'm wondering as a way to 
just start wrapping up, if you have any words of advice for people who are thinking of going into 
the coaching professions and working with the Spanish-speaking population, just any closing 
thoughts that you would like to share for potential practitioners with that population? 
 
Elisa Markhoff- One of the things that I hear is the market is saturated. I hear that all the time. 
There are so many cultures out there, right? And so, people are scared of changing lanes and 
going into a line of business that there might be too many cultures out there. I understand the 
fear because when I started six years ago, the market was full already, right? But I have a 
successful practice and I love what I do. So don't let that discourage you because you will bring 
something unique to the work that you do. And if it's done from a place of integrity and if it's 
done that you really are curious for your client and you really learn different sets of tools. So it's 
not just taking one course and going into this and graduating and that's it, you need to stay 
curious. I have, in the past few years, learned so much about disordered eating, learned so 
much of our trauma, learned so much the importance of a patient leaving or client leaving my 
practice not being dissociated. That that client is to leave the space grounded. Those were 
things that when I started out, I didn't know much about. But because I am invested in my 
clients, I was curious not to persevere and learn more about these things. And it's not just about 
information. It's not about learning more information so you can wow your client by telling them 
all these facts. It's about learning more so that you can help more, so you can facilitate these 
healing process from a place that you feel more secure that this can be done and I can truly be 
a container and I'm not running around in my mind in circles when I am talking to my client or 
my client is talking. Because one of the first thing that we need to modulate for our client that is 
not present in her body is we need to be present to her. So if I am there thinking that I'm running 
late, that what she's telling, she already told me before, I am not going to be 100% present for 
her. And I need to modulate that presence for her so she can be present for herself. But you 
learn this with time. So I believe that your course is amazing and people who take it are going to 
have the great first set of tools to start working. But my advice is stay curious and stay open 
because that is what's basically, at the end of the day, what's going to give your edge as a 
coach. 
 
Marc David- Mm, beautiful words of wisdom. Thanks for the love for our Training. Elisa, tell us 
how we find you and what you're up to these days that we should know about. 
 
Elisa Markhoff- Well, I work mostly in Spanish, so if those of you who are seeing this 
presentation are bilingual, you can contact me. My page is psicologiadelanutricion.com. So 
that's in Spanish, but we can put that maybe under the interview. Put the details 'cause it will be 
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hard to spell for those who are not Spanish-speakers. 
 
Marc David- Mm-hmm, great. I really appreciate you taking the time. I'm just loving how you 
take in all of your life skills really in all of your training and put it together in a very unique way 
and found a way to help people and feel good about what you're doing and really serve people 
in a beautiful way. Congratulations. That's -- 
 
Elisa Markhoff- Thank you. And thank you for spreading this line of work and being a voice that 
is so needed in this world right now. 
 
Marc David- You are so welcome. Let's both keep up the good work. Thanks, Elisa, and thank 
you everybody for tuning in. I really appreciate your time and energy. Once again, I'm Marc 
David. We have been in the Art and Science of Food and Body Coaching Online Summit. There 
is lots more to come, my friends. Take care. 
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