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Roadtrip Nation is a nonprofit organization that humanizes 
career exploration through story and empowers individuals 
to connect their interests to fulfilling lives and careers. 

We believe there’s power in doing work that’s true to who you 
are. That’s why we’ve dedicated ourselves to helping people 
explore career possibilities that connect to their interests. We 
seek out inspiring individuals who’ve built lives around what 
they love, then share their stories in award-winning docu-
mentaries on public television and through an online archive 
featuring thousands of conversations about struggle and 
success. We also provide a framework for how to navigate the 
career journey, with programs and courses, career discovery 
resources, live events, and our New York Times bestselling 
career guide, “Roadmap.” Along the way, we have bene-
fited from world-class partnerships with great nonprofits, 
mission-driven corporations, foundations, and people who 
believe in empowering career seekers to define their own 
roads in life. 

We took our first road trip in 2001, guided by the question 
of how to build a life doing what you love. The answers we 
found showed us that this was bigger than our journey alone. 
Since then, we’ve been driven by one mission: to create a 
movement of people empowered to define their own roads 
in life.

ABOUT ROADTRIP NATION
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Dear Friends of Roadtrip Nation,

For many years, you’ve asked, “Where are the roadtrippers now?” In many ways, this is the question for Roadtrip Nation. Did 
this experience make a real difference in the life trajectory of the people who hit the road with us? Was it a fleeting moment of 
inspiration, or was it something deeper? 

We’ve heard anecdotally over the years that the road trip was a breakthrough and a life-changing experience—particularly for 
those from underrepresented groups. However, we needed more data to back that claim up and, equally important, to more 
deeply understand the specific ways that the experience impacted them so we can continue to improve our work.

In partnership with Strada Education Network, the nonprofit network that Roadtrip Nation joined in 2016, we spent much of 
2019 and 2020 going back and asking some of these big questions of the roadtripper alumni. Alongside that work, we devel-
oped a comprehensive Theory of Change for Roadtrip Nation, in partnership with Cicero Group, to pinpoint the most important 
questions to ask, and to ensure that those impact points were tracking toward longer-term goals and impact (see page 112 for 
our full Theory of Change).

By way of this report, we’re incredibly excited to share the outcomes of this project. We now more deeply understand the spe-
cific impact points for those whom we serve and how they differ for people from underrepresented backgrounds; and we’ve 
identified improvements we can make to both deepen the experience and scale it to larger numbers of career seekers.

This report is part of an ongoing commitment to annually measure different areas of our work. For our first area of focus, it 
made sense to start with the longest running component of Roadtrip Nation: our road trips.

In 2021, our focus will turn to the Roadtrip Nation Experience, the project-based learning program we’ve been implementing 
with underrepresented groups for the past 10 years. There has been some great research already conducted on this program, 
funded by the Hewlett Foundation, which you can access on roadtripnation.org, but in 2021, we’ll be turning our attention to 
our new virtual, open-access release of the program that is set for greater scale.

Just as our roadtrippers have each been on quite the journey since their trip, so has Roadtrip Nation. As we’ve grown and 
expanded our work, we’ve constantly tried to balance preserving the heart and core of Roadtrip Nation, while also trying to 
improve and be better for those whom we serve.

For those of you who’ve been on this journey with us, we thank you sincerely. 

We hope that you see your thumbprint in this impact, and know that it has truly taken a village to make all of this a reality.

Here’s to the road ahead,

Mike, Brian, Nathan and the Roadtrip Nation Team

MEASURING OUR IMPACT
THIS YEAR, WE SOUGHT TO ANSWER THE QUESTION WE HEAR MOST ABOUT 
THE ROADTRIPPERS FEATURED IN OUR DOCUMENTARIES AND STORIES: 
WHERE ARE THEY NOW? 
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We send people out on the road to venture 
beyond what they know. They are not hosts 
reading a script. They are not a cast to be 
directed. These roadtrippers are real people, 
poised at a turning point, looking for guidance, 
and they find it in the life stories of the people 
they meet on the road. Roadtrippers come on 
the road with us to get inspiration, and to find 
possibilities for their future—but they’re also 
sharing their own stories to empower those 
who are coming up behind them, who also need 
exposure to what’s possible.

We tell the story of the roadtrippers’ journeys, 
but the experience is so much more than what 
ends up onscreen. Throughout this report, we 
focus on individual roadtrippers, but the team 
element is fundamental to a successful road 
trip—through interviews and conversations with 
applicants, we choose a team of roadtrippers 
that will work together to grow as a team, and 
individually. That team also extends to include 
the members of our staff who not only film the 
trip, but guide and mentor the roadtrippers. 

That relationship starts from the moment the 
roadtrippers are selected—when they begin 
to take part in weekly team calls to plan their 
road trip and get to know each other. Learning 
how to plan, reach out, and readjust to changes 
is core to the trip’s impact—it’s an incredibly 
important part of taking ownership of the expe-
rience, and for roadtrippers to build confidence 
that they have the skills and the power to reach 
out and develop their own social capital after 
the trip as well.

Before they hit the road, the roadtrippers travel 
to Roadtrip Nation HQ to learn how to drive a 
36-foot RV and get a deep dive into what makes 
a meaningful interview. They go from never hav-
ing interviewed someone before to interviewing 
someone on camera, where they create engag-
ing and natural conversations that are driven by 
their real questions. That’s because we spend 
time on what makes for a good conversation, 
which starts with being vulnerable and sharing 
their own challenges and stories, and developing 
what they really want to know and ask—not just 
giving them a sheet of scripted questions.

To us, these less-seen parts of the road trip are 
essential—and we’ve kept them as a core part 
of the experience for this reason. We’ve seen 
this engagement and ownership come through 
in this report and beyond, in our project-based 
learning program that’s based on the road trip 
experience, where over 300,000 students since 
2008 have completed our course and reached 
out to have conversations with people in careers 
that align with their interests. 

When the last mile is driven, the road trip may 
be over, but our relationships and connections 
to the roadtrippers remain. They often continue 
to share their experiences and stories—on stage, 
on camera, or at student-engagement events and 
conferences. Their willingness to pass on what 
they’ve learned and be role models for others 
ensures that their experiences reverberate and 
impact so many others who, as a result, are em-
powered to define their own roads.

WHAT IT MEANS TO BE A ROADTRIPPER
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THE ROAD TRIP BUILT BRIDGES BETWEEN MY 
COMFORT ZONE AND THE OUTSIDE WORLD 

in the form of life-changing conversations—stepping foot 
into the world and work of some impressive leaders, and 
literally driving the miles from location to location.”



 12 |  IMPACT REPORT ROADTRIPPER PROFILE | 13

Native Hawaiian/
Pacific Islander

4%

RACE/ETHNICITYMansi | “Roadtrip Nation: Life Hackers”

Zohraish | Georgia State University Roadtrip

Da’Rell | “Roadtrip Nation: Making It Balance”

Briana | Loyola Marymount University Roadtrip

Korey | “Roadtrip Nation: Room to Grow”

Ryan | “Roadtrip Nation: Ready to Rise”

Alicia | “Roadtrip Nation: Venture Forward”

James “Ikie” | “Roadtrip Nation: Beating the Odds”

Our roadtrippers come from a broad range of backgrounds, life experiences, and educational paths. Respondents were 59% fe-
male and 28 years old on average. 76% had an associate degree or higher, 71% are currently employed, and 24% are currently 
students. 36% identified as first generation college students and 43% received a lunch subsidy during their K-12 education. 

45-54

Decline to State
2%

Native American/
Alaska Native
2%

White
45%

Hispanic or Latino
19%

Other 
6%

Black, African 
American or 

African 
21%

Asian
22%

Middle Eastern or 
North African

1%

2%

21%

39%

39%

35-44

25-34

18-24

36% 
First generation college students

45% 
Are low-income

44% 
Consider themselves part of a 
historically disadvantaged group 

OVER THE LAST FIVE YEARS, THE PROPORTIONAL 
MIX OF ROADTRIPPERS WHO ARE ETHNICALLY 
DIVERSE, FIRST-GENERATION COLLEGE STU-
DENTS, RECEIVED A LUNCH SUBSIDY DURING 
SCHOOL, OR WHO IDENTIFY AS PART OF A HIS-
TORICALLY DISADVANTAGED GROUP HAS BEEN 
INCREASING. Between 2003 and 2011, 66% of 
roadtrippers identified as at least one of these four 
groups. From 2012 to 2018, that number was 91%.

ROADTRIPPER PROFILE

AGE
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EDUCATION

EMPLOYMENT STATUS

REPRESENTED FIELDS & INDUSTRIES

Approximately 2 out of 3 roadtrippers are currently employed, while 1 in 4 is currently a student. 
When we adjust for currently enrolled students and people who are retired, 94% of roadtrippers are employed. 

Roadtrippers work in a diverse range of industries and fields that connect to a wide range of interests.
HIGH SCHOOL OR LESS

SOME COLLEGE

COLLEGE CERT./ASSOC. DEGREE

BACHELOR’S DEGREE

GRADUATE DEGREE OR HIGHER

5%

6%

19%

22%

48%

EMPLOYED FULL-TIME

EMPLOYED PART-TIME

SELF-EMPLOYED

STUDENT

SEARCHING FOR EMPLOYMENT

TAKING CARE OF CHILDREN

RETIRED

EDUCATION, TRAINING & LIBRARY

ARTS, DESIGN, ENTERTAINMENT & MEDIA

COMPUTER & MATHEMATICAL

BUSINESS, FINANCIAL, INSURANCE, REAL ESTATE OR CONSULTING

MANAGER, EXECUTIVE OR OFFICIAL

OFFICE & ADMINISTRATIVE SUPPORT WORKER

INSTALLATION, MAINTENANCE OR REPAIR WORKER

SMALL BUSINESS OWNER

COMMUNITY & SOCIAL SERVICES

HEALTHCARE

LEGAL

ALL OTHER (SUM OF ALL SECTORS BELOW 3% RESPONSE)

                                               17%

                                           16%

                              12%

                         10%

                     9%

         5%

     4%

     4%

3%

3%

3%

                                            16%

EMPLOYED
(NET)
71%

                                            48%

          11%

           12%

                       24%

  3%

 2%

1%
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KEY 
FIND
INGS
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MORE ENGAGED    IN WORK
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The roadtrippers are thriving on their career path and it’s clear that their road trip had a significant role to play in their success. 
The fact that the roadtrippers are finding success at work is really exciting—the world will be a better place for their engage-
ment and contributions.

PERCENTAGE OF ROADTRIPPERS WHO AGREE THAT THEIR 
JOB GIVES THEM THE OPPORTUNITY TO DO WORK THEY 

FIND ENGAGING

BENCHMARK STUDY: 
Gallup found that in 2019, 
the percentage of “engaged” 
workers in the U.S.—those 
who are highly involved 
in, enthusiastic about and 
committed to their work and 
workplace—reached an all-
time high of 35% since Gallup 
began tracking the metric in 
2000.*

92%

After my road trip, I doubled down on the 
business I was working on thanks to my 

newfound sense of purpose. I eliminated impostor 
syndrome from my vocabulary, stopped comparing 
myself to others, landed features in publications, 
and it’s only up from here. I WOULDN’T BE WHERE 
I AM TODAY WITHOUT ROADTRIP NATION.”

KEY FINDING:  
MORE ENGAGED IN WORK

Impact on the roadtrippers’ career trajectory was top of mind 
when we set out to conduct this study. With career explora-
tion as a fundamental intent of the road trip, it was important 
for us to know if the experience was producing the desired ef-

fect. We’re proud to say that the roadtrippers highly rated the 
impact of the road trip on their career paths, rating its effect 
as 8 out of 10, on average. 

94% OF ROADTRIPPERS ARE EMPLOYED, AND 92% REPORT THAT THEIR WORK IS ENGAGING

*https://www.gallup.com/workplace/284180/factors-driving-record-high-employee-engagement.aspx

Agree Strongly

Agree Somewhat

Neutral

Disagree Somewhat

Disagree Strongly

92%

MY JOB GIVES ME THE 
OPPORTUNITY TO DO 
WORK THAT ENGAGES ME

32%

60%

1%
4%
3%
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When we focused on the specific areas of the road trip experience that relate to career path and workplace skills, 
roadtrippers reported that there were two parts of the road trip that were most valuable: “meeting people like me who 
have succeeded in life by pursuing areas of interest” and “conducting interviews with influential people.” The impact of 
these two points was even greater for roadtrippers who were first-generation college students or identified as low-in-
come. (See Greater Impact for Subgroups, on page 84)

MORE ENGAGED IN WORK

Agree Strongly

Agree Somewhat

Neutral

Disagree Somewhat

Disagree Strongly
Agree Strongly

Agree Somewhat

Neutral

Disagree Somewhat

Disagree Strongly

Extremely

Very

Somewhat

Not Very

Not at All

84%

66%

71%

MY JOB IS CLOSELY 
ALIGNED TO MY INTERESTS

I HAVE THE IDEAL JOB FOR ME

MY WORK IS REWARDING

38%

40%

42%

9%

19%

10%

23%

47%

26%

29%

5%

5%

5%

1%

1%

BENCHMARK STUDY: 
The Addison Group, a provider of professional staffing services, and Kelton Global, 
a global insights firm, surveyed 1,006 adults in the workforce about their work 
preferences and attitudes. The survey found that fewer than one in four workers 
(24%) said their present role is their ideal job.*

*https://www.shrm.org/resourcesandtools/hr-topics/talent-acquisition/pages/millennials-raises-promotions-generations.aspx

WORKPLACE SATISFACTION

CONNECTION TO INTERESTS

CAREER SATISFACTION
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After the road trip, 92% felt 
more confident in exploring 
new career opportunities

BENCHMARK STUDY:
In a survey of U.S. students, Ellucian, a market leader 
in charting the digital future of higher education, found 
that just under half of all students are confident in their 
career path when they enroll in college. Millennials were 
the least confident (46%), followed by Gen Z (52%), and 
Gen X (56%).*

AFTER THE ROAD TRIP, 
90% OF ROADTRIPPERS 
ARE MORE CONFIDENT 
THAT THEY CAN PURSUE 
WHAT INTERESTS THEM 
AND TURN IT INTO A 
LIVELIHOOD.

*https://www.ellucian.com/assets/en/2019-student-success-survey-results.pdf
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There was one 
interview in partic-

ular with an advertising 
CEO on Madison Avenue 
and—while I wasn’t 
planning a career in 
creative marketing—I 
was utterly hypnotized 
by the interview. The 
environment, creativity, 
and passion ignited my 
curiosity in the career 
path. I THEN WORKED 
MY WAY INTO THIS 
INDUSTRY AND NEVER 
LOOKED BACK.”

The road 
trip showed 

me careers I 
didn’t know 
existed.”
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WHERE ARE THEY NOW: 
When Ryan Duffy hit the road with us in 2004, he knew what he 
cared about most, but he didn’t think the world would take it 
seriously. From his limited experience and exposure up to that 
point, documentary storytelling was something to put away 
during the week and take out on weekends. The transformation 
of the road trip for him was realizing that jobs existed where 
he could be fully himself. On his trip, he saw those careers for 
the first time, and he’s gone on to build his own career as a 
journalist, producer and host for Vice’s Emmy Award-winning 
HBO series and National Geographic Explorer. His exploring days 
with us gave him the foundation for his globetrotting adventures 
as a journalist, going into uncertain and uncharted reporting situ-
ations in North Korea, Colombia, and more.

WATCH 
RYAN’S VIDEO

[The interviews were] a lightbulb moment where 
I went, OH! AUTHENTICITY AND HAVING A 

JOB ARE NOT MUTUALLY EXCLUSIVE. I learned to say 
here’s who I am, here’s what I love, and I’m going to 
pursue that in a way that is unabashed. It is about being 
true, confident, and clear-headed about what makes me 
happy—and I will figure out a pathway to build the rest 
of my life around that.” 
—Ryan Duffy, “Roadtrip Nation: Destination Unknown,” 2004

WHERE ARE THEY NOW
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I entered my road trip thinking I was in-
terested in business, specifically finance. 

After spending time with the crew and talking to 
people in this industry about what they wished 
they had done differently, I realized that though 
I still wish to be in the general field of business, 
I want to pursue work in creative industries. 
THE TRIP PUSHED ME TO WORK TOWARD 
A CAREER I HAVE A PASSION FOR RATHER 
THAN SETTLING.”

MORE ENGAGED IN WORK: VOICES FROM THE SURVEY

I was unsure whether what I was 
doing was right for me or not. THE ROAD 

TRIP EXPOSED ME TO SO MANY DIFFERENT 
VIEWS AND OPPORTUNITIES, I FEEL I WILL 
BE SUCCESSFUL WITH ANYTHING I DO. That 
just so happens to be staying on the path I was 
already on.”

“My road trip pushed me to see end-
less possibilities of how I could use my 
talents, education, and passion to live a 
meaningful life beyond a restricted ca-
reer path. I was able to see more possi-
bilities and opportunities within my field. 
Now, I work hard at my job and also 
work hard beyond my job to create 
those opportunities.”

“I stayed in the same field, but the op-
portunities that I learned about through 
my road trip changed the direction of 
my career completely. They helped me 
discover an intense passion for my 
career and showed me amazing op-
portunities in my field.” 

“The road trip was instrumental in letting 
me see the possibilities out there for 
people with doctoral degrees. The diver-
sity of career paths we encountered and 
the travel itself gave me the courage 
to move across the country to pursue 
the next step in my career.”

“The biggest impact Roadtrip Nation had 
on me was an expansion of the career 
horizon. It made it immediately clear to 
me that a career wasn’t some traditional 
title you picked out of a pre-stamped 
bucket of jobs they hand out after grad-
uation, but rather a living, breathing, 
and endlessly evolving path that I 
could play an active role in shaping. 
It pulled it down from the clouds and put 
it in my hands in a way that stripped it of 
a lot of the intimidating uncertainty that 
had always surrounded professional life 
for me.” 

“It made me realize I did not have to 
pursue a career based on salary and 
that my career path did not have to be 
traditional and linear. I could explore 
and experiment, and for the first time 
I realized that the path I take is not 
set in stone.”

“I have been working through materi-
als provided on that road trip and re-
watching the documentary and getting 
the courage to apply to medical school 
to follow my ultimate dream. Without 
Roadtrip Nation, I would not have 
even thought that switching careers 
was possible because the people 
around me have not done that and were 
initially really unsupportive.”
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“The road trip didn’t show me any-
thing I wasn’t already aware of, but it 
uncovered a burning passion of mine 
and gave me the punch in the face 
I needed to invest all my time into 
the business I was already working 
on building.”

MORE ENGAGED IN WORK: VOICES FROM THE SURVEY

“I was able to meet people doing vari-
ous things in my field. I realized by the 
end that I can find a way to combine 
my other interests with computer 
science.”

“Roadtrip Nation exposed me to career 
opportunities outside of what I thought I 
could do.” 

“The road trip shaped who I am and was 
a huge contributor to my finding the 
career path of my dreams. I love my 
business and would not have had the 
confidence to make it happen with-
out Roadtrip Nation.”

“Before the road trip, I was already 
doing a skilled trade. The road trip 
really solidified my belief that my 
current line of work was fine with me. 
I don’t believe that I need a four-year 
degree to succeed and do what I want 
to do in life.”

“Before the road trip, I had an idea 
about work that was much more for-
mal—barring major changes—I aimed 
to have a career that was completely 
cohesive and straightforward. After the 
road trip, I definitely looked at work 
in a new light! Changing careers was 
totally acceptable and followed by enor-
mous rewards!”

“I’ve shifted my fears to be more 
afraid of not trying something than 
of failing at attempting something that 
means a lot to me. I still have room to 
grow, but I find a lot of power in that 
approach. I’ve developed a stronger 
trust in myself and my value, which 
has allowed me to thrive in many 
other aspects of my personal and 
professional life.”

After my road trip, I doubled down 
on the business I was working on 

thanks to my newfound sense of purpose. 
I ELIMINATED IMPOSTOR SYNDROME 
FROM MY VOCABULARY, STOPPED 
COMPARING MYSELF TO OTHERS, AND 
IT’S ONLY UP FROM HERE. I WOULDN’T 
BE WHERE I AM TODAY WITHOUT 
ROADTRIP NATION.”

The road trip reconfirmed that 
MY SKILLS AND INTERESTS WOULD 

FIND A HOME IN A CAREER THAT I LOVE.”
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INCREASED    SOCIAL CAPITAL
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KEY FINDING:  
INCREASED SOCIAL CAPITAL

For roadtrippers, the opportunity to interview and connect with people like them who faced similar hurdles along their journey was 
the most important part of their experience. This was a key finding from the survey, and will be foundational as we look toward ex-
panding Roadtrip Nation’s mission impact. Social capital is a driving force behind life and career advancement, and the roadtrippers 
identified extraordinary gains in social capital as a result of their experience.

Social capital, defined: The resources that arise from a web 
of relationships which people can access and mobilize to 
help them improve their lives and achieve their goals. (Search 
Institute, “Defining and Measuring Social Capital for Young 
People,” April 2020*)

GREATER IMPACT FOR LOW-
INCOME AND FIRST-GEN 
STUDENTS
For these subgroups, the experience 
of meeting people like them who suc-
ceeded in life by pursuing areas of 
interest was extremely valuable. 

79% vs 57%
First-gen students compared to those 
who were not first-gen.

72% vs 58%
Low-income roadtrippers compared 
to those who were not low-income.

Now know role models and 
mentors they can look to for 

guidance and support

Felt they have a greater 
ability to seek out role 

 and build social capital

Better understand the 
importance of talking with 

professionals in a career that 
interests them

79% 92% 93%

THE ROAD TRIP HELPED ROADTRIPPERS BUILD THEIR NETWORK—BUT MORE 
IMPORTANTLY, THEY GAINED THE SKILLS AND CONFIDENCE TO KEEP BUILDING IT

*https://www.search-institute.org/wp-content/uploads/2020/05/SOCAP-Lit-Review.pdf

The road trip was a singular life experience for me. It built my confidence, 
helped me build concrete interviewing skills, and gave me a renewed sense 

of excitement and momentum for my future. FROM START TO FINISH, IT WAS 
AN ADVENTURE AND SET OF CHALLENGES AND EXPERIENCES THAT I 
CONTINUE TO REFLECT ON AND DRAW FROM OVER 10 YEARS LATER.”

THE OPPORTUNITY TO MEET 
“SOMEONE LIKE ME” WHO MADE 
A SUCCESSFUL CAREER PURSUING 
THEIR INTERESTS WAS THE NUMBER 
ONE MOST VALUABLE PART 
OF THE EXPERIENCE.
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INCREASED SOCIAL CAPITAL

OTHER TOP RESPONSES WERE:
• The conversations opened my eyes to new ideas and new possibilities
• The leader gave me great life advice
• The leaders lessened the anxiety I felt about my future

Far more than a collection of informational interviews, roadtrippers fostered deep personal connections with the people they met 
with on the road—connections that shape their lives years later. It was not uncommon that the “interviewees” became lifelong men-
tors to the roadtrippers and opened doors to jobs and other opportunities down the road. 

*https://www.shrm.org/hr-today/trends-and-forecasting/research-and-surveys/Documents/2016-Employee-Job-Satisfaction-and-Engagement-Report.pdf

**https://online.olivet.edu/research-statistics-on-professional-mentors

WHEN ASKED WHAT MADE THE INTERVIEWS MEANINGFUL, THE TOP RESPONSE WAS “THE 
LEADERS SHOWED SOME OF THE SAME INSECURITIES AND VULNERABILITIES THAT I HAVE.” 

After the road trip, 93% of 
roadtrippers felt that they bet-
ter understood the importance 
of talking with professionals in 
a career they are interested in. 

When the roadtrippers reflected on 
how they felt after the road trip,  79% 
felt that they now know role mod-
els and mentors whom they can 
look to for guidance and support.

BENCHMARK STUDY:
In a research report by the Society for 
Human Resource Management, 31% of 
employees felt that networking oppor-
tunities were very important to their job 
satisfaction, and 59% percent were satis-
fied with their opportunities to network.*

BENCHMARK STUDY:
In a survey of 3,000 individuals, Olivet 
Nazarene University found that while 
76% of people think mentors are im-
portant, only 37% of people currently 
have one.**

93% vs 31%

79% vs 37%

I often felt like I couldn’t relate to anyone around me in my field be-
cause I came from a low-income, first-generation background. 

MEETING SOMEONE WHO HAS BEEN IN MY SHOES AND UNDERSTANDS 
ME WAS UNBELIEVABLY AMAZING.” 
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INCREASED SOCIAL CAPITAL

HOW VALUABLE ARE 
THE FOLLOWING 

ASPECTS OF A ROAD 
TRIP EXPERIENCE 

IN HELPING YOU TO 
PURSUE A CAREER 
IN AN AREA THAT 

INTERESTS YOU?

EXTREMELY VALUABLE

VERY VALUABLE

SOMEWHAT VALUABLE

SLIGHTLY VALUABLE

NOT AT ALL VALUABLE

Meeting people 
like me who have 
succeeded in life by 
pursuing areas of 
interest

Conducting inter-
views with influential 
people

Percentage of respondents who were not asked the question due to a 
previous response, or who selected “does not apply to my experience”

Visiting the leaders’ 
place of work

Conducting 
cold-calling and/or 
helping to book the 
leaders interviewed

11%

15%7%
17%

6%

37%

15%

27%

21%

28%

34%

48%
58%

64%

1% 1%
4%

3%4%

Roadtrippers who identified 
as low-income or were first in 
their family to go to college 
rated the value of “meeting 
people like me who have 
succeeded in life by pursuing 
areas of interest” significantly 
higher than those who did not 
fall into either of these two 
groups.   

See Greater Impact for Sub-
groups, on page 84, for details.

0% 0% 2% 35%
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Roadtrippers often say that they gained just as much from 
building the trip as they did from the insights they heard in 
the interviews. And of all the applied skills that roadtrippers 
take away from the experience, cold-calling to book the trip 
interviews is the clear standout. 

Cold-calling people and organizations to book interviews 
tends to be the aspect of trip planning that just about every 

roadtripper has dreaded—because it’s a little intimidating, 
especially as the world goes more digital—so we wanted to 
know if going through the experience of making cold calls 
contributed to the overall impact of the road trip. We found, 
in fact, that it did, in a very substantial way. 

Of those roadtrippers who did some level of cold-calling, 77% 
found the experience very or extremely valuable.

INCREASED SOCIAL CAPITAL

Half of the roadtripper respon-
dents remembered cold-calling 
and setting up interviews, while 
one-quarter claimed to have 
helped in the process, but did 
not book interviews. The other 
one-quarter of roadtrippers indi-
cated they did not participate in 
this process.

77% of those who participated in 
cold-calling found the experience very or 

extremely valuable

Roadtrippers who 
participated in 

cold-calling

VALUE OF COLD-CALLING

EXTREMELY VALUABLE

VERY VALUABLE

BOTTOM 3 (NET)

Roadtrippers who 
helped with inter-
view booking but 
did not conduct 
cold calls

24%

50%

35%
44%

42%

No
23%

Yes (helped 
but did not 

book)
23%

Yes (cold- 
called & 
set up 

interviews)
50%

Unsure
4%%

6%

I LEARNED SKILLS IN COLD-CALLING, 
WHICH I HAVE USED SINCE TO GAIN 

WORK EXPERIENCE, INTERNSHIPS, AND 
INTERVIEW POSSIBLE MENTORS.  It was also im-
portant to help shape the road trip and added 
a personal investment when booking our own 
interviews. It helped to build the relationship 
and rapport with our potential mentors.”

Gaining a comfort level 
with COLD-CALLING 

AND EMAILING MIGHT BE 
THE SINGLE MOST VALUABLE 
THING I TOOK FROM MY ROAD 
TRIP EXPERIENCE. Cold out-
reach is something I’ve come 
back to again and again.”

77%

50%
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WHERE ARE THEY NOW: 
With all of the roles she fills—mother, grandmother, and 
social justice advocate—Bernita Bradley was on the road to 
burnout before she hit the road with us in 2019. Not only did 
her road trip give her that space to reassess where she was 
spending her energy; the conversations she had on the road 
helped her bring that perspective back to her life after the 
road trip, too. When she landed back home in Detroit, she 
quit her job and started her own business—the Village PCL—
which works to strengthen connections between schools, 
nonprofits, and the community to make sure they’re success-
ful. Now she’s even more of a leader than she was before 
because she knows how to be most effective and where to 
support others. That point of view helps her thrive, and brings 
so much to the community where she lives.

WATCH 
BERNITA’S VIDEO

I HAD EVERYTHING I NEEDED RIGHT THERE 
INSIDE OF ME—I JUST NEEDED PEOPLE TO 

TELL ME. I came back as Superman with a new 
cape on. I step back often now. I trust my gut more. 
I needed that journey to happen to open my eyes to 
myself, and that’s the biggest reward.” 
—Bernita Bradley, “Roadtrip Nation: Rerouting,” 2019

WHERE ARE THEY NOW
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Roadtrip Nation made me realize that the 
questions I asked of complete strangers I 

had not asked of my parents, grandfather, family, 
and friends. After I came back from the road trip, 
I ‘interviewed’ so many people in my life, ask-
ing them questions I had never thought to ask. I 
DIDN’T REALLY EVER COME BACK FROM THE 
ROAD. That mindset or ability to ask questions 
of people ALLOWED ME TO GET TO KNOW MY 
FAMILY AS REAL PEOPLE, FILLING THEM WITH 
HISTORY AND CONTEXT, STRENGTH, AND VUL-
NERABILITY. IT BROUGHT ME SO CLOSE TO SO 
MANY PEOPLE IN MY LIFE.”

I learned how to sell myself and my projects 
as a valuable investment of someone’s time. I 

also improved my ability to LEVERAGE AND UNDER-
STAND THE POWER OF PERSONAL NETWORKS. 
In some ways, the process of booking interviews was 
the first step in a process of letting go of self-im-
posed limitations; IT ENCOURAGED US TO THINK 
BIG AND TAKE CHANCES.”

“[Cold-calling] definitely forced me out 
of my comfort zone, but after doing it, I 
realized that leaders and professionals 
are often happy, willing, and flattered to 
pass on their experiences. It helped me 
to see my seniors as more similar to 
myself than I originally thought.”

“It helped me face a fear of rejection 
and putting myself out there. It also 
instilled in me that people want to help 
you, especially if they see a little of them-
selves in you and the opportunity you’ve 
been given.” 

“I think it’s important to make those 
connections yourself and be the first 
to go out of your comfort zone. It’s 
amazing to me to think that people 
actually want to give you answers 
to questions about their lives. And if 
they don’t, then it’s at no loss to you.”

“I was extremely nervous cold-calling in 
the beginning of my trip, but it was an 
extremely valuable skill that everyone 
should learn. Cold-calling taught me 
how easy it was to connect to people 
and how rare it was that we choose 
to take this approach.”

“When I had the experience of cold-call-
ing people, I had the realization that 
there were very few people on the plan-
et that I couldn’t get ahold of. The only 
things that prevented me from doing 
so were opportunity and confidence. 
The road trip supplied me with both.”

“I’ve gotten opportunities in work and 
other domains just by reaching out 
to the right person with an interesting 
question.”

INCREASED SOCIAL CAPITAL: VOICES FROM THE SURVEY
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“The experience allowed me to interact 
with someone I thought was a valuable 
asset and taught me that sometimes 
it’s as simple as making a phone call 
to meet with someone you look up 
to.”

“It was terrifying to cold-call these 
people, and going through that pro-
cess helped build my confidence that 
people are usually willing and excited to 
share their stories. In my current career, 
I am probably more comfortable reach-
ing out and asking for help from strang-
ers because of this experience.”

[Cold-calling] taught me that a lot of 
people are willing to share their knowledge 

and help the next people coming up, if we just 
ask. IT TEACHES YOU TO BE ACTIVE IN SEEKING 
WHAT YOU WANT.”

INCREASED SOCIAL CAPITAL: VOICES FROM THE SURVEY

The friends I made through Roadtrip 
Nation have become part of my family. Both 

literally and figuratively. MY FRIENDSHIPS WITH 
STAFF MEMBERS HAVE GROWN INTO LIFELONG 
ONES, GROWING CONNECTIONS THAT MAKE 
UP THE DAILY FABRIC OF MY LIFE.”

“I created lifelong friendships and 
mentorship that was part of leaving 
my comfort zone, and it was a big deal 
for me. Most importantly, knowing 
and being reassured by leaders that it 
doesn’t matter how long you take to get 
to where you want—anything you work 
for, you will accomplish. It was one of 
the best experiences I’ve had, and 
changed my mentality forever.”

“[The most impactful part of the road 
trip was] the interviews—learning 
how to prep, conduct, and facilitate 
meaningful interviews with impres-
sive, successful people.”

“The people I went on the road trip with 
were definitely the most impactful as-
pect. I got to hang out with two really 
cool people, whom I probably never 
would have hung out with outside of the 
road trip. I went into the trip thinking 
we were all so different, but left real-
izing that despite the differences, we 
still had so much in common.”

“As simple as it sounds: confidence in 
professional settings. Personally, I have 
found cold-calling—as unpleasant 
as it can be—to be a relevant skill 
in almost every job I’ve had since. 
Roadtrip Nation was the beginning of 
me developing both the confidence 
and skill set it requires.”

“[The most valuable aspect of the road 
trip was] meeting leaders that be-
came future mentors.“ 

“The most impactful aspect was the 
human connection—feeling like we 
are not alone, that there are people 
who come from similar places and are 
doing great, and are there for you.”
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IMPROVED   WELL-BEING
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KEY FINDING: 
IMPROVED WELL-BEING

The road trip experience was a pivotal moment in the 
lives of many roadtrippers—one whose impact they 
continue to think about often. In fact, nearly 2 out of 3 
roadtrippers reminisce about their experience once a 
month or more and 70% strongly agree that their life is in 
a better place than it would have been if they never went 
on the road trip. 

Roadtrippers shared that being on the road provided 
ample time for self-reflection, self-awareness and self-dis-
covery, all of which impacted their overall well-being: 96% 
of roadtrippers report a favorable impact on their sense 
of purpose and 86% on their mental health. Addition-
ally, 80% felt it improved their sense of being part of a 
community (a key factor in Gallup’s essential elements of 
well-being) and over 70% felt it improved their social life 
and education.

ROADTRIPPERS AGREED THAT THEIR SENSE OF PURPOSE WAS CLEARER 
AND THEIR LIFE WAS IN A BETTER PLACE AFTER THE ROAD TRIP

My road trip 
pushed me to see 

endless possibilities of 
HOW I COULD USE MY 
TALENTS, EDUCATION, 
AND PASSION TO LIVE 
A MEANINGFUL LIFE.”

Agree that their life is in a 
better place after the road  trip

Report a positive impact on 
their sense of purpose

Say the road trip benefited 
their mental health

93% 96% 86%

My road trip changed my dreams, how I think about my 
career, and how I think about my place in the world. IT 

CHANGED MY LIFE, IN WAYS I WOULD HAVE NEVER RE-
CEIVED FROM ANY OTHER OPPORTUNITY IN THE WORLD.”

Roadtrip Nation 
plucked me out of 

my ‘everyday’ and ex-
posed me to so many 
different versions of what 
makes a good career—
but maybe more impor-
tantly, what makes a 
fulfilling life. WITHOUT 
THAT EXPERIENCE, I 
WOULD NOT HAVE TAK-
EN RISKS OR HAD THE 
COURAGE TO PURSUE 
THE THINGS I HAVE.”
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WHERE ARE THEY NOW: 
Jeremy Burton hit the road with us to learn from the experi-
ences of people who had transitioned to a new career in mid-
life, which is what he was struggling with when we met him 
in 2019. Jeremy had served in the Navy for almost 17 years 
before being medically retired for depression—and he wasn’t 
sure of his way forward. He was on the road to recovery from 
his depression and enrolled in school, but tired of what he 
was doing. On his road trip, though, it was his interview with 
a fellow veteran who founded Vets Who Code that jolted 
him with new certainty about what he wanted to do. That 
conversation set Jeremy on a path to learning programming 
and opened his mind to alternative educational pathways, 
like the community college program he started once home 
to build his technical skills. These days, he’s the founder and 
CEO of Halo, an app that changes how people meet and make 
friends.

WATCH 
JEREMY’S VIDEO

I joined the Navy at 18 because I didn’t know what I 
wanted to do in life. And I re-enlisted after 4 years 

because I didn’t know what I wanted to do with my life. And then 
I re-enlisted again for 6 years. And then on this road trip, 
I figured out what I want to do with my life. THINGS ARE 
FINALLY WHERE I WANT THEM TO BE.” 
- Jeremy Burton, “Roadtrip Nation: Rerouting,” 2019

WHERE ARE THEY NOW
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“The most special thing my road trip 
gave me was the belief that I had 
something interesting to say, that 
my journey to my career was valu-
able and part of a shared experience, 
and that I could sit in the same room as 
extraordinary people in my field and I 
could have something interesting to say. 
They valued me for my journey, for my 
thoughts and ideas, for my questions, 
and for who I am as a person—and 
that experience has fundamentally 
changed who I am and the way I see 
myself in the world.”

“It let me see that there’s more than 
one way to be successful, and it taught 
me to be patient about my options.”

I was never sure about what I wanted to 
do or where I wanted to go in life, but THE 

ROAD TRIP WAS A COMPASS THAT SHOWED 
ME HOW TO FIND MY PEACE and gave me the 
opportunity to change direction.”

IMPROVED WELL-BEING: VOICES FROM THE SURVEY

The road trip was a singular life experience 
for me. IT GAVE ME A RENEWED SENSE OF 

EXCITEMENT AND MOMENTUM FOR MY FUTURE. 
From start to finish, it was an adventure and set of 
challenges and experiences that I continue to reflect 
on 10 years later.”

“Roadtrip Nation provided a support-
ive and kind space to learn confidence, 
while also providing me with the neces-
sary structure to see the value in my-
self. The road trip changed my life in 
ways that I have not even articulated 
to myself yet. When I doubt my con-
fidence, I think, Remember Roadtrip 
Nation, because of the confidence 
and support I gained from that trip.”

“If I had to distill all of the benefits of my 
road trip into one concept, it would be a 
greater appreciation of the value of 
my individuality and identity.” 

“For me, the most impactful aspect of 
the road trip was my personal develop-
ment. I became a lot more confident 
and happy with who I am and where 
I’m going in life. I didn’t know what I 
would do in the future (I still don’t know 
now), but I did know that whatever I end-
ed up doing, it would be my own choice.” 

“I’ve changed careers a number of times 
since the road trip, including going back 
to school for a whole new four-year 
degree. Roadtrip Nation gave me the 
perspective and confidence to take 
risks and continually evaluate what 
is right for me in the moment rather 
than feeling locked into decisions that 
were made at a different time, under dif-
ferent circumstances. Roadtrip Nation 
greatly contributed to that confi-
dence by dispelling a lot of the fears 
attached to such change.” 

“I received real insight into my own 
preferences and passions. Roadtrip 
Nation gave me the ability, in a very real 
way, to peer deep into my own soul.”

“Going on a road trip is like being thrown 
in a pressure cooker. It’s one of the most 
intense experiences ever, but you come 
out transformed.”
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“[The road trip] was one of the great-
est gifts of my life. Fresh out of college, 
I discovered enormous freedom on the 
road. To see San Francisco, cross the 
golden fields of Nebraska, pull into New 
York City at sunset. I felt connected to 
a lineage of young Americans who 
were dissatisfied with what they were 
offered and instead went to find a 
life for themselves. There was a con-
stant energy in our RV; everything felt 
electric—crossing deserts and seeing 
coyotes, seeing the highest peaks, crest-
ing a hill and suddenly seeing the ocean, 
waking up in one state and falling asleep 
in another, saying hello, saying goodbye. 

The most impactful part of the trip was 
meeting professionals and LEARNING THAT 

STRUGGLE IS A PART OF SUCCESS. I was always 
insecure and let down when things didn’t fall into 
the plan I had. I LEARNED THAT A PLAN IS GOOD 
TO HAVE, BUT YOU HAVE TO BE FLEXIBLE.”

IMPROVED WELL-BEING: VOICES FROM THE SURVEY

THE ROAD TRIP MADE ME REALIZE 
THE IMPORTANCE OF LIFE AND 

WORK BALANCE. To value friendships 
and family is as important as my career. 
IT IS A PATH I HAVE CONTINUALLY 
WALKED AND IT HAS PROFOUNDLY 
SHAPED WHO I AM.”

“My road trip helped me see the value 
of other careers and the importance 
of giving adequate value to all of my 
interests in finding a path that was 
the best fit for me. My road trip also 
gave me the confidence to take risks and 
try things that weren’t always guaran-
teed to work.”

“The most impactful part of my road trip 
was the time, space, and people that 
encourage synthesis of all the new per-
spectives, experiences, and advice.“

“The road trip opened up my eyes to so 
many new realities. It was one of the 
most fun experiences of my entire life. It 
was exhilarating and challenging and 
stimulating and exactly what I need-
ed. Thank you so much for this incredi-
ble experience that shaped who I am.”

And to share it with other people who 
were also wondering, Who am I and 
how do I live a good life, was a fire 
that continues to burn in my heart.”

“During the trip, I benefited significantly 
from the positive spirit from the leaders 
I met on the road. I had been a very im-
patient person, eagerly wanting to jump 
to the next stage of my life and didn’t 
want to face the daily struggles. But the 
viewpoint of life as a long journey 
allowed me to see challenges differ-
ently which then opened up more 
opportunities for myself.”

“The advice that I received from the 
people we interviewed has helped me 
maneuver through many different 
situations on my career path.”
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GROWTH IN    SELF-PERCEPTION



 62 |  IMPACT REPORT GROWTH IN SELF-PERCEPTION | 63

KEY FINDING: 
GROWTH IN SELF-PERCEPTION

The road trip experience helped roadtrippers build 
courage and develop the confidence to persist through 
challenges. Beyond that, the stories they heard on the 
road humanized career journeys that before felt out of 
reach and made their path ahead feel more approachable 
and energizing. They came away from the trip feeling that 
they weren’t alone.

The growth in roadtrippers’ self-perception was a strong-
ly felt benefit of the road trip. After the road trip, 88% 
feel like they are able to see more options available to 
them, including an increase in authentic career choices 
for their future.

Nearly 70% of roadtrippers feel that they are more com-
fortable with where they come from after the road trip, 
and that number goes up to 81% for those who identified 
as low-income and received a lunch subsidy in school.

Both first-generation college 
students and low-income 
roadtrippers left the road trip 
with more confidence in their 
ability to make things happen 
for themselves and a greater 
degree of comfort with where 
they come from compared 
to roadtrippers who did not 
identify with either group. 

Roadtrippers who identified 
as low-income or first-genera-
tion college students also not-
ed a greater impact on several 
of their skills and abilities, are 
more confident pursuing new 
career opportunities, more 
likely to agree that they have 
“authentic career choices,” 
and more likely to see the 
importance of discussing their 
potential career with mentors.

GREATER IMPACT FOR LOW-INCOME AND FIRST-GEN STUDENTS

They are motivated to make 
things happen for 

themselves

The future appears brighter 
than the past

They’re confident exploring 
new opportunities on their 

career path

~9 IN 10 REPORT THAT AFTER THEIR ROAD TRIP:

THE ROAD TRIP HAD SIGNIFICANT EFFECTS ON ROADTRIPPERS’ 
CONFIDENCE, SELF-ESTEEM, AND WORLDVIEW

The road trip built bridg-
es between my comfort zone 

and the outside world. It shattered 
my self-imposed limitations and 
boundaries and shoved me out of 
my comfort zone. I still pinch myself 
every single day and ask how the heck 
did I get to live this life? The simple 
answer: ROADTRIP GAVE ME THIS 
OPPORTUNITY. FOR THAT I’M 
FOREVER GRATEFUL.” 
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It’s often difficult for students to identify the connection between education and ca-
reer. However, 70% of roadtrippers feel that their education is relevant to their life. 
Seeing the strong correlation between career and education among the roadtrip-
pers is incredibly promising for long-term impact. 

GROWTH IN SELF-PERCEPTION

MY EXPERIENCE WITH ROADTRIP 
NATION WAS THE SINGLE MOST 

PROFOUND SOURCE OF PERSONAL 
AND PROFESSIONAL GROWTH I’VE HAD 
THUS FAR. Reflecting on my trip, I am 
now far more confident about myself as a 
person and in my career opportunities.”

Feel their education is 
relevant to their life

70%

BENCHMARK STUDY: 
YouthTruth analyzed 
responses from 
230,000 students 
between 2012 and 
2017 and found that 
across all secondary 
students, only 48% 
feel that what they 
are learning in class 
helps them outside of 
school.*

* https://youthtruthsurvey.org/student-engagement/#section1
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MEASURING SELF-PERCEPTION 
BEFORE AND AFTER THE ROAD TRIP

WE ASKED ROADTRIPPERS 
TO THINK ABOUT HOW 

MUCH MORE OR LESS THE 
FOLLOWING STATEMENTS 

DESCRIBED THEM AFTER 
THEIR ROAD TRIP.

DESCRIBES ME MUCH MORE AFTER MY 
ROAD TRIP

DESCRIBES ME SOMEWHAT MORE AFTER 
MY ROAD TRIP

NO CHANGE

DESCRIBES ME MUCH LESS OR 
SOMEWHAT LESS AFTER MY ROAD TRIP

I understand 
the importance 
of talking with 
professionals in a 
career in which I 
am interested

I am confident 
in exploring new 
opportunities on 
my career path

I feel I have the 
ability to seek out 
new role models 
and build social 
capital

I know that I can 
pursue what 
interests me 
and turn it into a 
livelihood

I am motivated to 
make things hap-
pen for myself

There are many 
options available 
to me in life, in-
cluding authentic 
career choices

The future 
appears brighter 
than the past

I know role mod-
els and mentors 
that I can look to 
for guidance and 
support

My education is 
relevant to my life

I am comfortable 
with where I 
come from

10%8%8%6%7% 10% 12%
18%

28% 30%

29%33%38%
28%24% 29% 32%

35% 30% 29%

59%
57%

54%
64%

69% 59% 54% 44%
39% 39%

2%
2%2%

2% 2%

3%

3% 1%

93% 92% 92% 90% 88% 88% 86%
79%

70% 69%
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WHERE ARE THEY NOW: 
Jackie Gamboa didn’t realize she was a role model until her 
little cousins saw the path she was taking and were amazed. 
Jackie was first in her family to go to college—after growing up 
in Mexico, she went to college in Texas to study chemistry—
and that’s where we met her in 2013. Going to college away 
from home, in a different culture, felt overwhelming—but 
the road trip changed her whole mentality. That one summer 
journey helped her get comfortable with being uncomfort-
able, and with seeing where new situations could lead. It 
opened her up to questions and curiosity that have taken her 
to Missouri to earn her Ph.D., given her the drive to start an 
award-winning radio show and do advocacy work, finish her 
postdoc at Harvard and MIT, and finally make the leap into 
patent science. None of it would be possible if she hadn’t 
learned how to ask one question that she learned out on the 
road—what else can I be?

WATCH 
JACKIE’S VIDEO

It was a big shock being fully immersed in another 
culture and missing home and trying to adapt and 

learn English. It was terrifying because I didn’t know that 
language and I didn’t know that culture—and the road trip 
changed that mentality. IT WAS LIFE-CHANGING IN THAT 
IT GOT ME COMFORTABLE BEING UNCOMFORTABLE.” 
—Jackie Gamboa, “Roadtrip Nation: Potential Possible,” 2013

WHERE ARE THEY NOW
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“The biggest impact had to be the 
effect it had on my self-esteem. Not 
having a four-year degree used to 
really bother me and had a negative 
impact on my self-worth. After speak-
ing with people who are doing what 
they love without a four-year degree, 
I learned that there’s nothing to 
be embarrassed about. It’s entirely 
possible to live a life full of purpose 
while doing a skilled trade.”

“Roadtrip Nation taught me my pur-
pose, what I want in a job, my skills, my 
personality, it gave an in-depth evalu-
ation of who I am as a person and my 
purpose in life.”

I LEARNED TO JUST SAY YES TO EVERY 
OPPORTUNITY AND NOT BE SCARED OF 

FAILURE. I am very confident when I try some-
thing now, and I know it is okay to fail. MOST OF 
ALL, I LEARNED THAT YOU JUST HAVE TO TRY. 
You can’t get anywhere if you don’t.”  

GROWTH IN SELF-PERCEPTION: VOICES FROM THE SURVEY

I FEEL LIKE I HAVE CHOICES. My life 
doesn’t feel as dictated by financial security. 

I learned that I CAN LITERALLY DO ANYTHING I 
WANT. The world somehow gives back to people 
who are passionate, who don’t give up.”

“The most impactful part of my road trip 
was seeing people who were different 
than me. It exposed me to a lot of ca-
reers I never knew existed and it really 
helped me assure myself that no mat-
ter what I pursued, I can have suc-
cess in it as long as I’m dedicated and 
truly passionate about it.”

“Roadtrip Nation did more than help 
me define my own road in life; they 
equipped me with tools to clear my 
own path free of distractions, fear, 
and comparison. Since the road trip, I 
have been paving my own road into the 
wild and unpredictable unknown.” 

“My road trip did not just show me all 
the career opportunities available to me; 
it boosted my confidence in going for 
those opportunities. The leader interviews 
were inspiring, encouraging, and pragmat-
ic. I took leaps in my career after the 
trip that I would never have had the 
courage to take before the trip.”  

“Before coming to Roadtrip Nation, I had 
never been west of [where I live]. It was 
the first time in my life that I had actual-
ly gone on a road trip and explored on 
my own accord. During the road trip, it 
was clear to me that I had the abili-
ty to make decisions on my own and 
that there were more individuals, such 
as myself, that were going through the 
same scenario of heading into a career 
that they had doubts about and the 
uncertainty of their next steps. The mere 
act of making the final round [of the 
Roadtrip Nation application], accepting 
the offer, and driving the RV was a defin-
ing moment for me in my life.”

“Talking to individuals who were genu-
inely inspiring to me illuminated philos-
ophies and nuances of inner strength 
that I needed to cultivate to expand 
my sense of the possible.  Sacrifice, 
commitment, and passion are key.”
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This is less career-based, but DRIVING 
THE RV WAS VERY IMPACTFUL FOR ME. 

I was very scared of driving before the trip, 
and I GAINED A LOT OF CONFIDENCE WHILE 
LOGGING MILES IN THE RV. I had never con-
sidered accepting a job that I couldn’t take a 
bus to before the trip, and HAVING CONFI-
DENCE IN DRIVING TO WORK OPENED UP 
MANY NEW OPPORTUNITIES FOR ME WHEN 
I RETURNED HOME.”

GROWTH IN SELF-PERCEPTION: VOICES FROM THE SURVEY

“Being a part of Roadtrip Nation not only 
connected me to leaders in my commu-
nity and successful industry leaders in 
my career field, but made me believe 
in myself.” 

“The introspective portion of the 
road trip was what I personally found 
most impactful. I was able to identi-
fy various aspects of my personality 
and skills which made [career] choices 
easier.“

“The road trip completely shifted my 
headspace and how I viewed my future, 
and empowered me to take chances 
and seek out opportunities.”

“All of the interviews gave me so much 
more insight than I expected—the com-
bined experience and background that 
everyone had taught me about pur-
suing my passion and being able to 
succeed in life.”

“Roadtrip Nation showed me that, in life, 
I would fail. But they also showed me 
that failure is never an end; it is usu-
ally just the beginning.” 

“A conversation where everyone is be-
ing vulnerable and sharing their suc-
cesses and failures empowers every 
single person in the conversation. This 
is the magic of Roadtrip Nation.” 

“Roadtrip Nation changed my outlook 
on life and gave me the confidence to 
choose my own path in life.”

“The road trip definitely solidified 
[my] sense of identity. I didn’t need 
to be anything that society thought or 
wanted me to be. I should just be who I 
should be and whoever I wanted to be. 
That was a really big issue for me, and 
getting over that hurdle and over that 
feeling has allowed me to go much fur-
ther in my life.”

“The road trip created a space and set 
of experiences that gave me the confi-
dence that the most successful peo-
ple didn’t go from A to B to C in their 
careers.”

“The road trip was such a bolster and 
fond journey of development for me, 
the ability to watch the content and re-
flect back is priceless.”

Roadtrip Nation changed my life in every 
aspect. I AM CONFIDENT IN WHO I AM 

AND WHAT I CAN ACCOMPLISH IN LIFE RE-
GARDLESS OF WHAT LIFE THROWS MY WAY.”
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Every Day or Almost Every Day

Once a Week

Once a Month

Every Few Months

Once or Twice a Year

Less Than Once a Year

One thing we explored in the study was how much the road 
trip experience sticks with our roadtrippers.  When asked 
how often they reminisce about their road trip, 65% said they 
think about the road trip at least once a month, and 13% of 
roadtrippers think about the road trip almost every day. 

Another way we measured the lasting impact on the roadtrip-
pers was to understand how strongly they would recommend 
the experience to others. To measure this, we used the Net 
Promoter Score as a framework. We found that the roadtrip-
per alumni gave the experience an average NPS score of 73. 
As a reference point, 0 to 30 on this scale would be consid-
ered good, 30 to 70 is great, and 70 to 100 is considered 
excellent. 

OTHER FINDINGS:
• Education level had a big impact on NPS. Roadtrippers 

who have a bachelor’s degree or higher gave an average 
NPS score of 64, while roadtrippers who have an associ-
ate degree or less gave an average NPS of 97.

• The time period when the road trip occurred also 
significantly changed the NPS score. We found that road 
trips that occurred earlier (from 2003 to 2009) had an 
NPS score of 61, while the most recent road trips we 
measured (from 2017 to 2018) had an NPS score of 86. 
Over time, Roadtrip Nation has increasingly focused on 
amplifying the stories of people from historically margin-
alized groups (impact was greater for roadtrippers who 
identified themselves as belonging to a disadvantaged 
group, see page 84) so it was good to see the NPS score 
increase as the experience has expanded to empower 
more of the roadtrippers who can benefit most. 

“I didn’t 
really 

ever come back 
from the road. It 
was an incredi-
ble experience.” 

LASTING IMPACT

HOW OFTEN, IF EVER, DO 
YOU THINK ABOUT YOUR 
ROAD TRIP EXPERIENCE? 

ROADTRIPPER NET PROMOTER SCORES

23%

10%

0 30 70 100-100

13%

24%

28%

3%

ON AVER AGE, ROADTRIPPERS GAVE 
THE ROAD TRIP A SCORE OF 73

NEEDS IMPROVEMENT
(-100 - 0)

GOOD
(0 -30)

GREAT
(30 -70)

EXCELLENT
(70 -100)

AVER AGE NPS SCORE FOR ROADTRIPPERS WHO…

83 8987 97

Identify as part of a 
disadvantaged group

Identify as low-income and re-
ceived a lunch subsidy in school

Are first-generation 
college students

Have obtained an associate 
degree or less
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The most impactful aspect of the road trip 
for me was branching out my views and 

ways of thinking. Going into this trip, I was a 
much more set in my own ways type of person, 
however, after, I can now take a step back and try 
to see from other angles. THIS CONTINUES TO 
HELP ME GROW AS A PERSON, AND I HAVE A 
MUCH MORE POSITIVE WORLDVIEW.”

“I always refer back to how much 
these leaders had no clue where they 
would be today when they were in our 
shoes, which has carried me into 
appreciating the moments around 
me for what they are and not always 
needing to be at a destination to enjoy 
this wonderful life or challenge myself.”

“I learned how to be respectful without 
being apologetic, and make people ex-
cited to share with me.”

I knew I wanted to be a teacher, but before 
my road trip I thought teachers took jobs at 

one school for twenty years and taught the same 
classes all that time. I was struggling with lov-
ing education but not being able to see myself in 
the teachers I knew. THEN I WENT ON MY ROAD 
TRIP AND IT LITERALLY CHANGED MY LIFE. I 
talk about it all the time. It made me feel worthy 
and so incredibly passionate about something I 
already loved.”

LASTING IMPACT: VOICES FROM THE SURVEY

“I reflect on the experience on an 
ongoing basis. At times of decisions or 
questions, I remember the people and 
events that occurred and use them as 
guides for my process.”

“The [road trip] led me to look at life 
as full of endless opportunities and 
inspired me to pursue something out of 
the ordinary instead of settling for the 
comfortable and secure.”

“The words and interviews are stuck 
with you and are guideposts for 
years and years.”

“My road trip experience really in-
stilled a new sense of confidence in 
me that I don’t think was there before, 
and that has really stuck with me 
after all these years.”

“Thank you so much for this incredible 
experience it shaped who I am and 
ultimately was a huge contributor to 
my finding the career path of my 
dreams.”

“It was my first experience with people 
with jobs I’m interested in. Realizing they 
are just normal human beings soothed 
my anxiety for the future.”

“The Roadtrip Nation experience 
fundamentally changed the way I 
thought about myself, my future, 
and my relationship to work, both 
in immediate, tangible ways I felt in the 
RV as well as in subtle seismic shifts in 
my thinking that I only came to under-
stand—and deeply appreciate—as I 
moved throughout my career.”
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58%

57%

55%

42%

43%

45%

75%

79%

75%

25%

21%

25%

% OF ROADTRIPPERS WHO 
IDENTIFY AS LOW-INCOME 
AND RECEIVED A LUNCH 
SUBSIDY IN SCHOOL

GREATER IMPACT FOR SUBGROUPS

Since 2010, the number of roadtrippers identifying as 
low-income or first-generation college students has doubled 
from approximately 1 in 5 participants to 2 in 5, and, by 
many measures, their road trip has been more impactful on 
their well-being, self-perceptions and career path than on 
their peers. 

These roadtrippers continue to think about their experience 
more often than their counterparts—once a month or more 
for 3 in 4 first-gen and 4 in 5 low-income participants—
and 3 in 4 strongly agree that their life is in a better place 
because of the road trip experience, compared with 2 in 3 
of their peers. 

This impact extends to how they think about certain aspects 
of their lives, such as their career, education, and sense of 
purpose. For low-income participants, the road trip’s effect 
on these measures has been incredibly significant: nearly 
4 in 5 say it’s had a very favorable impact on their sense of 
purpose, nearly 3 in 4 on their career, and 3 in 5 on their 
education. Likewise, with regard to how they view their 
education, nearly two-thirds of first-gen students report the 
road trip very favorably impacted their perceptions.

In addition to improving one’s sense of their own well-being, 
road trips are designed to positively influence how partic-
ipants view themselves, their skills, and abilities. Looking 
across all 10 measures of self-perception tested, first-gen 
and low-income participants rated the measures (on aver-
age, in aggregate) higher than their counterparts. 

In particular, for both first-gen and low-income participants, 
they left the road trip with more confidence in their ability to 
make things happen for themselves and a greater degree of 
comfort with where they come from. A primary driving force 
behind both perceptions may well be interviewing leaders 
they could relate to: These roadtrippers were more likely 
to tell us that what was extremely valuable was “meeting 
people like me who have succeeded in life by pursuing areas 
of interest” and what stood out for them were leaders who 
“came from a background or circumstance like me.”  
Furthermore, these measures homed in on career percep-
tions and here, as well, first-gen and low-income roadtrip-
pers indicated a greater degree of impact than their peers. 
They are more confident pursuing new career opportunities, 
agree that they have “authentic career choices,” and can 
also see the importance of discussing their potential career 
with mentors.

I often felt like I couldn’t relate to anyone around me in my field 
because I came from a low-income, first-generation background. 

GETTING TO MEET SOMEONE WHO CAME FROM MY BACKGROUND 
AND MADE IT TO WHERE THEY ARE MEANT THE WORLD TO ME.”

% OF ROADTRIPPERS WHO 
IDENTIFY AS PART OF A 
DISADVANTAGED GROUP

2003-2011 2012-2018

% OF ROADTRIPPERS WHO 
ARE FIRST IN THEIR FAMILY 
TO GO TO COLLEGE
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GREATER IMPACT FOR SUBGROUPS

A statement within a 
circle indicates that this 
group provided a sig-
nificantly higher rating 
than the complemen-
tary group. Mean ratings 
were compared between 
the two complementary 
groups, at the 90% confi-
dence level (two-tailed).

FIRST-GEN 
COLLEGE STUDENTS
ROADTRIPPERS WHO WERE FIRST IN 
THEIR FAMILY TO GO TO COLLEGE 

First-gen college students had an NPS of 
87 compared to non-first-gen students, 
who had an NPS of 67.

DISADVANTAGED 
GROUPS
ROADTRIPPERS WHO IDENTIFIED AS 
BELONGING TO A DISADVANTAGED 
GROUP 

Roadtrippers in this group gave an NPS 
of 83 as compared to roadtrippers who 
didn’t identify as part of a disadvan-
taged group, who had an NPS of 66.

LOW-INCOME 
PARTICIPANTS
ROADTRIPPERS WHO 
RECEIVED A LUNCH 
SUBSIDY IN K-12 SCHOOL 

Roadtrippers in this group 
gave an NPS score of 89 
compared to those who 
didn’t receive a lunch subsi-
dy and gave an NPS of 61.

I feel I have the ability to seek out new 
role models and build social capital

I am more confident in 
exploring new opportunities 
on my career path

I know role models and mentors that I 
can look to for guidance and support

I have a greater sense that my educa-
tion is relevant to my life

I have a greater understanding of the 
importance of talking with profession-
als in a career in which I am interested

I know that I can pursue what 
interests me and turn it into a 
livelihood

I am comfortable with where I 
come from

I would recommend this road trip 
experience to others
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I’M NOT SURROUNDED BY PEOPLE WHO LOOK LIKE ME, 
AND SO I’VE OFTEN FELT LIKE AN OUTCAST. I told [the person 

we interviewed] all of my insecurities. I was bawling my eyes out to 
the point where I couldn’t speak. MY QUESTION WAS, ‘HOW DO YOU 
DEAL WITH THESE PRESSURES AS A FIRST-GENERATION STUDENT, 
AS A CHILD OF AN IMMIGRANT, AND AS A MINORITY?’ She gave 
the ultimate advice. I saw a lot of her in me and we shared a lot of 
similarities. SHE GAVE ME HOPE THAT I WILL PERSEVERE.”
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“It showed that I could bring more of 
my own culture to the table. I learned 
that I can dare to try many of the crazy 
ideas I have without feeling tied to the 
conventional path.”

“Your roots are also your identi-
ty, and if you can’t come to terms 
with that, then you will never fully 
be yourself. A lot of the people we 
met gave extremely helpful insight on 
why your place of origin is never a hin-
drance.”

“Seeing other female engineers was 
empowering, and I felt encouraged 
to pursue a field that initially felt 
daunting because of the gender gap.”

TO SAY THAT THE ROAD TRIP CHANGED 
MY LIFE WOULD BE AN UNDERSTATE-

MENT. IT WAS THE VERY FIRST TIME IN MY LIFE 
I WAS ALLOWED TO BE 100% MY AUTHENTIC 
SELF. This trip came during one of the darkest 
times in my life. And it made my life better.”

GREATER IMPACT FOR SUBGROUPS: VOICES FROM THE SURVEY

FOR THE FIRST TIME IN MY LIFE, MY 
LEARNING DIFFERENCE WAS POSITIVE. 

My LD was the reason I received this opportunity 
as opposed to being the reason I cannot participate 
in things. I thought I was useless and I would have 
to spend my life working against my LD. I was so 
ashamed of the fact that I was less than everyone 
else. I COULD HAVE NEVER DREAMED OF SEEING 
PEOPLE, WHOM I COULD ONLY DREAM OF MEET-
ING, LOOKING AT ME SAYING, ‘YOU ARE MORE 
THAN ENOUGH.’ I am literally tearing up writing 
this because I did not realize how little self-worth 
I had until I saw what the possibilities were for my 
life if I embraced my difference.”

“Providing [this] opportunity is a 
powerful way to overcome the trau-
ma, oppression, and colonialism that 
our community has faced. Through 
this simple interaction, we can create 
our own story and arm ourselves with 
the tools to blend our identity and cul-
ture into our aspired careers.”

“Seeing that the people we inter-
viewed had succeeded, despite hav-
ing similar insecurities and issues, 
was an enormous help. That bit of 
knowledge came from speaking to 
people who had been brave enough to 
choose a career which I would never 
have considered viable or possible.”

“The most impactful part of the experi-
ence was being able to not only come 
together with strangers to learn about 
career paths, but to also hear first-
hand how individuals in my commu-
nity were making a difference.”

“Not only did I take so much from the 
conversations with the amazing people 
I got the chance to interview—wisdom 
I’ve returned to again and again over 
the last 15 years—but I also built an 
appetite for risk-taking and for sharing 
vulnerabilities that have been core to my 
personal and professional growth.”

“I finally got to see firsthand that I’m 
not alone.”



 92 |  IMPACT REPORT GREATER IMPACT FOR SUBGROUPS | 93

Learning a trade, I see all these people with 
these fancy degrees doing all kinds of stuff 

and it made me question myself, feeling like I 
should be further along in my life, that I’d just be 
a failure because I don’t have a degree. But AFTER 
TALKING WITH ALL THOSE PEOPLE DOING WHAT 
THEY LOVE WITHOUT A FOUR-YEAR DEGREE, IT 
REALLY HELPED MY SELF-CONFIDENCE.”

I AM A BETTER, STRONGER, 
KINDER PERSON BECAUSE OF 

THIS TRIP. But none of that would have 
been possible without my other two road 
trip mates and a crew that felt like family.”

GREATER IMPACT FOR SUBGROUPS: VOICES FROM THE SURVEY

“[The most valuable aspect of the road 
trip was] being proud of where you 
come from! A lot of my road trip re-
volved around possible careers that are 
held right here [where I live]. People 
here tend to feel like they need to go 
away in order to have a successful life-
style, and for some people, it might be 
true, but there is definitely a bright fu-
ture for the people here and you should 
never feel ashamed of where you come 
from and what you want to do in life. 
Anything can be possible, as long as 
you’re dedicated. Your roots are also 
your identity, and if you can’t come 
to terms with that then you will nev-
er fully be yourself.”

“Coming from a small town the opioid 
epidemic has caused me to lose a cou-
ple of my friends and the trip couldn’t 
have come at a better time.”

“I could talk for hours about the career 
and adventure aspect of the trip, but it 
was so much more than that.” 

“The biggest impact the trip had on my 
life was it really helped me with my 
self-confidence.”

“It’s hard for me to imagine what my 
career path would look like had I not 
had the opportunity to participate in 
Roadtrip Nation.” 

“Without a doubt the most impactful 
aspect of my road trip was being with 
people my age who had different 
upbringings but similar end goals. We 
all wanted to pursue higher education 
to not only succeed as first-generation 
college students, but to provide futures 
that promised hope and healing from 
our broken paths.” 

“The connections I made [in the 
interview] opened many doors and 
allowed me to make more connections 
with those at the very top of the political 
profession.” 

“The most impactful aspect of the road 
trip was the interviews and the team 
navigation/team-building. Hearing how 
people make their way through life is 
always good. The road trip came at 
a pivotal moment in my life where I 
was looking for answers and direc-
tion and talking to leaders (especial-
ly fellow women!) about how they 
made it through when the going got 
tough was endlessly comforting!”
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Looking back at that crossroads, 
I don’t know that I would have 

had the confidence to choose the road 
less traveled if not for the experience 
here.”—Ryan Duffy “Roadtrip Nation: Desti-

nation Unknown,” 2004

I had never taken time like 
that for myself. Taking that 

road trip helped me to be clear 
and really see paths forward.”
—Bernita Bradley “Roadtrip Nation: 

Rerouting,” 2019

WATCH 
RYAN’S VIDEO

After the road trip, Bernita quit her job and started her own 
business, the Village PCL, where she’s proud to support and 
employ members of her community in Detroit. Read more 
about Bernita’s story on pg. 46.

After the road trip, Ryan committed to his love of documen-
tary filmmaking and worked his way up at Vice to become the 
host of their Emmy Award-winning series on HBO. Read more 
about Ryan’s story on pg. 30.

When we met Matt in 2005, he had experience working as a 
child actor, an interest in film and photography, and a lot of 
curiosity about the world beyond his hometown of Leeds, 
England. The road trip gave him the chance to travel across a 
new country and interview people from all walks of life. After 
the road trip, he leaned in fully to filmmaking, starting his 
own production company making advertisements, promos, 
music videos, and narrative shorts. He even joined us at 
Roadtrip Nation as a cinematographer and field producer 
for four seasons of our public television series. In 2018, his 
first feature-length documentary, “General Magic,” about 
a secretive Silicon Valley startup spun out of Apple in 1990 
to create the “next big thing,” premiered at the Tribeca Film 
Festival, where Matt was nominated for Best New Director. 
“General Magic” has since gone on to become the num-
ber-one bestselling documentary on iTunes, won several 
best documentary awards, and was acquired by Showtime 
and National Geographic. 

WATCH 
BERNITA’S VIDEO

WATCH 
MATT’S VIDEO

WHERE ARE THEY NOW: VIDEO UPDATES

I didn’t really ever come back from the 
road. I FOUND MY TRIBE AND I WAS 

COMPLETELY CEMENTED THAT FILMMAK-
ING WAS THE THING I WANTED TO DO.” 
—Matt Maude, “Roadtrip Nation: Infinite Drive,” 2005
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I was able to connect to other 
people who I wouldn’t have 

otherwise met. I was able to connect 
with myself, with my curiosity, and 
with following my gut.”— Jackie Gamboa 

“Roadtrip Nation: Potential Possible,” 2013

[The road trip] really 
opened my mind 

to alternative educational 
options.” —Jeremy Burton “Roadtrip 

Nation: Rerouting,” 2019

WATCH 
JEREMY’S VIDEO

WATCH 
JACKIE’S VIDEO

After the road trip, Jeremy took classes in programming at 
community college and is getting ready to launch his own 
app. Read more about Jeremy’s story on pg. 56.

After the road trip, Jackie finished her Ph.D., started her own 
radio show, and then became a patent scientist. Read more 
about Jackie’s story on pg. 70.

When we met Dana, she was a globe-trotting horse groomer 
looking for a more concrete career. After a divorce, she was 
left with no retirement and didn’t want to be a burden on her 
kids. She was considering going back to college, but wanted 
to explore less conventional pathways, so hitting the road 
with us was perfectly timed; she needed to see and meet 
other people who had made these life transitions. For Dana, 
it was never that she didn’t know what she wanted to do, but 
that she wanted to do so much. With the inspiration from 
her road trip, she’s wrapped all of her skills and interests into 
own business, where she uses reclaimed materials to build all 
kinds of projects for people’s yards and homes. It’s the perfect 
combination of hands-on, DIY, people-focused work, where 
she gets to see cast-aside objects and materials turned into 
something beautiful. Given new life and new purpose, she 
says, “they have another story to tell.” 

WATCH 
DANA’S VIDEO

WHERE ARE THEY NOW: VIDEO UPDATES

I HAD A VISION, AND I’M 
ACTUALLY STARTING TO DO 

IT.  I think we need to quit questioning 
ourselves or asking other people where 
they think we should be. Find what 
you want to do and do it well and do 
it with all your heart. All of that has 
come from the road trip.” —Dana 

Erickson, “Roadtrip Nation: Rerouting,” 2019
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I’m the CEO of my own marketing agency. We focus 
specifically on mobile applications. I also volunteer 
a lot of my time to working with women and kids in 
STEM as well as tech ethics.

I develop and propose legislation that helps individuals 
who have experienced a period of incarceration have 
a successful transition back to the community with 
increased opportunity to succeed. 

WHERE ARE THEY NOW: VOICES FROM THE SURVEY

I am an educator and a nonprofit co-
founder. I work with students through 
restorative justice and our nonprofit 
builds human connection and com-
munity.

I’m the director of a 
design and makerspace 
program for teens.

I do small group interventions in ELA 
and math with students at a low-income 
school.

I’m working as a teaching assistant for 
an undergraduate class and conducting 
neuro-behavioral research. 

I work as a commercial changeout tech-
nician. We go to different businesses 
and replace their air conditioners and 
heat. 

I run a small production and creative 
services group.

I am currently a technical project man-
ager for a digital publishing company. 

I do small group interventions in ELA and 
math with students at a low-income school.

I run an urban farm focused on the cross-
section of food, community, and education.

I work as a freelance editor. I edit video 
that appears online or through streaming 
platforms as well as advertising, promos, 
corporate, and live events.

I’m a backend software engineer for a 
startup. 

I work as a forklift service technician.

I am an actuarial intern. I contribute to 
developing mathematical models by 
cleaning up data, validating large claims, 
and creating new models myself.

I work in sales for a technology startup.

I help grow our company’s revenue 
leveraging the sales and business devel-
opment experience I have gained work-
ing at very large technology companies 
and other startups. 

I’m an attorney.

I’m an information security specialist at 
a financial institution. I supervise the 
operational aspects such as onboarding/
offboarding users, patching vulnerabil-
ities as well as the Governance, Risk & 
Compliance (GRC) for the organization.

I work for an insurance provider spe-
cializing in personal motor insurance. I 
spend most of my time analyzing claims 
data to determine how to price custom-
ers in the future based on their details.

I have an interior design 
company that designs 
residential and 
commercial projects. 

I work for a nonprofit that helps people 
who’ve experienced domestic abuse or 
sexual assault.

I work at a digital education startup 
providing apprenticeships and courses 
for adult education.

I work in digital and social marketing. 
I’m responsible for business develop-
ment, marketing, people growth and 
financial planning and operations. It’s 
very creative and data-driven.

I’m a nurse’s aide.

I am a neurosurgeon. At the time of my 
road trip I wanted to abandon medicine 
and pursue music. I played and pro-
duced music for friends and promoted 
bands, but when I realized that I still 
enjoyed science and was fascinated 
by the brain, and that this promised a 
long-term fulfilling life, I turned back to 
medicine. In the end, I followed both 
of my passions and am happy for the 
experiences.    

I’m a marketing and brand strategy con-
sultant for consumer lifestyle brands. 

I work at a software 
company, building new 
and managing existing 
accounts, and teach 
coding to high school 
students who are part 
of a coding club.

I work in a nursing program. I teach 
classes, mentor students, and lead a 
team.

I’m currently working as a tour guide.

I founded a company and wrote a 
book.

I founded my own production compa-
ny and am a film director, writer and 
producer.

I work in special education.

I work in social impact for an action 
sports brand.

I’m a director of strategy. We specialize 
in consulting nonprofits related to their 
communications. All of our clients are 
mission-driven—lots of social justice, 
education, and arts and culture organi-
zations.

I work in lots of roles in 
arts and culture, as a 
product designer, cos-
tume maker, buyer, proj-
ect manager, and more.

I am an international development 
consultant. I help governments and 
international organizations to improve 
the capacity of governments to deliver 
economic growth. 

I’m a teacher and run my own home 
organizing business. 

I am helping create a pilot gap-year 
program at the intersection of farming 
and food systems, arts and creativity, 
and more.

I’m a voiceover artist and nonprofit 
cofounder.

I oversee and manage the implemen-
tation of digital media companies from 
the current platform to our online SaaS 
platform.

I work as a garden educator at a pre-
school.

I’m a diesel mechanic for 
semi trucks and I’m taking 
welding classes. 

I’m a producer at a small 
international agency, 
where I manage the cre-
ation of animations and 
live-action films.
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Our 2020 impact report has been essential in validating the work we’re doing, and guid-
ing ways in which experiences and resulting content can bring the highest value to those 
who need it most. Going into 2021, these are the areas we’ll continue to focus on:

ONGOING COMMITMENT

Amplifying the Stories of Historically 
Marginalized Groups
Studying and measuring our work from 
the last 19 years has given our team 
a renewed commitment to serving 
roadtrippers who need this experience 
the most. The findings were clear: the 
roadtrippers most impacted by the 
experience were those who had the 
least access to opportunities to explore 
possible paths for their future and 
connect with potential role models.

Continuing to Improve on the Expe-
rience and Impact for Roadtrippers
We were encouraged to see that, 
based on our NPS scores, our road 
trips are getting better with time. 
With our ongoing commitment to 
strengthening areas of impact and 
finding ways to further support 
roadtripper growth—such as ensuring 
that roadtrippers are engaged in the 
planning and interview-booking pro-
cess—we’ll take actions that continue 
that trajectory. As a direct result of 
this study, we’ve developed pre-trip 
and post-trip surveys so that we can 
continue tracking the measures from 
this impact study over time. 

Focusing on Important Themes and 
Issues
For the first half of Roadtrip Nation’s 
history, our road trips were more 
general in theme; roadtrippers inter-
viewed anyone they wanted without a 
particular focus. In 2014, we complet-
ed our first road trip that explored a 
specific theme, with roadtrippers who 
were united by the pursuit of related 

interests or shared experiences. In this 
study, we validated our hypothesis that 
our impact is greater for roadtrippers 
when we focus on a theme. Themat-
ic road trips garnered an NPS score 
of 84, compared with general road 
trips, which scored 54. Going forward, 
we’ll continue to focus our efforts 
on launching road trips centered on 
important themes and issues, and se-
lecting roadtrippers who are engaged 
and interested in those themes.

Serving Low-Income Individuals and 
First-Generation College Students
Since 2012, 71% of all our roadtrippers 
were either low-income, first in their 
family to go to college, or identified as 
part of a disadvantaged group. Both 
the measure of impact the roadtripper 
experienced and the likelihood that 
they would recommend that others go 
on a road trip were higher within these 
subgroups. To us, this is a clear sign 
that serving these communities is an 
area where we should be focusing our 
impact.

Continuing to Measure and Report 
on Our Impact
In 2021, we’re turning our focus to 
our new open-access online course, 
the Roadtrip Nation Experience. The 
five-lesson project-based learning pro-
gram scales the roadtripper interview 
experience so that learners in diverse 
learning environments can interview 
people in their communities working in 
a career that they’re curious about. 

IMPACT REPORT TAKEAWAYS: CONTINUING 
AND DEEPENING OUR IMPACT
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At the end of 2019, we launched a study to measure, in a 
quantifiable way, the impact of our road trips for the roadtrip-
per participants. 

The research was funded by Strada Education Network, a na-
tional social impact organization dedicated to improving lives 
by forging clearer and more purposeful pathways between 
education and employment, whose network we are part of.

We sent a survey to 160 of our past roadtrippers from 2003 
to 2018. For the findings to be statistically meaningful, we set 
a goal of achieving a minimum response rate of 25%, and we 
were very pleased when 109 roadtrippers—nearly 70%—com-
pleted the survey. 

The survey was voluntary and anonymous. It was conducted 
and analyzed by Clear Path Market Research. Any attribution 
to a specific roadtripper in this report has been done so with 
their express permission. 

We see this report as a case study of past roadtripper partic-
ipants that allows us to continue to ensure that this experi-
ence is impactful in the short-term and the long-term.  
 

 Our objectives were to:

• Determine how the road trip impacted participants on 
their career trajectory

• Gather qualitative testimonials from roadtrippers from a 
variety of backgrounds to capture the individual growth 
and how the experience continues to impact their lives

• Understand what sticks with roadtrippers once they are 
years removed from the experience

• Understand the aspects of the road trip that are most 
valuable to participants

ABOUT THE STUDY
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We developed our Theory of Change this year in partnership with Cicero Social Impact.

ROADTRIP NATION’S THEORY OF CHANGE

Our Theory of Change is a conceptual map for how we aim to achieve impact. It outlines the cause-and-effect logic by which we 
aim to convert our organizational and financial resources to effect change. 

activities
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I feel I have the ability to seek out new role 
models and build social capital

I understand the importance of talking with 
professionals in a career in which I am 
interested

My education is relevant to my life

My road trip allowed me to see more oppor-
tunities/possibilities in the career path I was 
already on

My job gives me the opportunity to do work 
that engages me

I have the ideal job for me

My job is closely aligned to my interests

Knowledge of career exploration & social 
capital-building pathways

Knowledge of career exploration & social 
capital-building pathways

Pursuit/Completion of credentials, certifi-
cates, or experience for chosen career

Knowledge of diverse career paths

Increased # of formerly at-risk young people 
who are gainfully employed in an inter-
est-aligned first career

Increased # of formerly at-risk young people 
who are gainfully employed in an inter-
est-aligned first career

Increased # of formerly at-risk young people 
who are gainfully employed in an inter-
est-aligned first career

92%

93%

70%

53%

92%

66%

84%

ROADTRIPPER 
RESPONSE

THEORY OF CHANGE ALIGNMENTQUESTION/STATEMENT

Taken as a whole, roadtrippers responded with a high degree 
of confidence for each of these questions or statements, 
validating that, among the outcomes we’re tracking in our 

Theory of Change, we have made a high degree of impact on 
their lives. 

I am comfortable with where I come from

I am confident in exploring new opportunities 
on my career path

I know that I can pursue what interests me and 
turn it into a livelihood

I know role models and mentors that I can look 
to for guidance and support

I am motivated to make things happen for 
myself

There are many options available to me in life, 
including authentic career choices

The future appears brighter than the past

Self-efficacy

Knowledge of career exploration & social 
capital-building pathways

Understanding of own interests, skills, & 
talents

Knowledge of career exploration & social 
capital-building pathways

Self-efficacy

Knowledge of diverse career paths

Self-efficacy

69%

92%

90%

79%

88%

88%

86%

ROADTRIPPER 
RESPONSE

THEORY OF CHANGE ALIGNMENTQUESTION/STATEMENT

MAPPING IMPACT REPORT 
FINDINGS TO OUR THEORY OF CHANGE

Once we developed our Theory of Change, we mapped its 
intended outcomes to the questions in the Roadtripper 
Impact Survey. The chart below lists the survey questions, the 

outcome they are aligned to in the Theory of Change, and the 
roadtrippers’ responses, shown as a percentage of confi-
dence in the statement or question.
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Roadtrip Nation is a nonprofit organization that humanizes career exploration through story 
and empowers individuals to connect their interests to fulfilling lives and careers. We drive 
impact in partnership with mission-aligned organizations who support our self-discovery ex-
periences, content creation, and distribution of tools and career resources. To learn more, visit 
roadtripnation.com.

ABOUT ROADTRIP NATION


