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SUMMARY

The Chicago Architecture Foundation (CAF) is a nonprofit organization dedicated 
to inspiring people to discover why design matters. As an education leader in 
architecture and design, CAF offers tours, programs, exhibitions, field trips, curricula 
and online tools that are part of a dynamic learning journey for all ages. Proceeds 
from CAF’s tours and gift shop support this educational mission. 

For more information, visit architecture.org or call 312.922.3432
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EXECUTIVE SUMMARY 

The Chicago Architecture Foundation’s Open House Chicago is a 
free public festival that offers behind-the-scenes access to 200 cool 
places across Chicago. 

Open House Chicago invites residents and visitors to explore 
the hidden gems and architectural treasures of Chicago’s diverse 
neighborhoods—all for free.

The fifth-annual Open House Chicago took place during the 
weekend of October 17-18, 2015. In two days, more than 85,000 
attendees made 320,000 site visits to repurposed mansions, 
secret rooms, private clubs, sacred spaces, hotels, offices, iconic 
theatres and more.

overview

Madison Ballroom at Chicago Athletic Association Hotel
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HISTORY

Open House Chicago (OHC) is part of a worldwide movement of free Open 
House events that began in London in 1992. Today, more than 25 cities on five 
continents hold similar festival weekends. 

The Chicago Architecture Foundation (CAF) held the first OHC in 2011 with a 
unique focus on highlighting Chicago’s neighborhoods. During the inaugural 
event, 23,000 attendees made 84,000 visits to OHC sites. The event has grown 
significantly each year and is now nearly quadruple its original size.

In 2015, more than 85,000 locals and tourists visited 204 sites in 19 featured 
neighborhoods, making this year the largest OHC ever. For the first time ever, 
OHC also included 14 sites in the neighboring suburb of Evanston. Each year, 
CAF works with community partner organizations and collects public input to 
help identify sites that are architecturally, historically and culturally significant in 
Chicago’s neighborhoods. 

The sixth-annual Open House Chicago is scheduled for October 15–16, 2016.

GOALS

CAF’s mission is to inspire people to discover why design matters. OHC 
gives residents and visitors access to buildings that tell the stories of Chicago 
communities and cultures. 

Open House Chicago goals

•  Raise awareness of the role design plays in creating a vibrant and livable city 
• Foster civic and community pride 
• Spark the exploration of new neighborhoods 
• Improve perceptions and appreciation of neighborhoods 
• Encourage repeat visits to neighborhoods 
• Boost patronage of local businesses and institutions 
• Introduce people to Chicago’s unique architectural assets
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NEIGHBORHOODS AND SITES

OHC 2015 included 204 sites in the following 19 neighborhoods:

• Bridgeport / Back of the Yards 
• Bronzeville 
• Downtown
• Edgewater 
• Evanston
• Garfield Park / North Lawndale 
• Gold Coast 
• Goose Island 
• Hyde Park 
• Lakeview
• Lincoln Park 
• Lincoln Square / Ravenswood 
• Near West Side / West Town 
• Pilsen 
• Pullman 
• Rogers Park 
• South Loop / Prairie Avenue
•  South Shore (CAF’s partnership with the  

South Shore community is sponsored by Allstate) 
• Ukrainian Village

Stockyards Brick Rooftop terrace at 231 S. LaSalle St. (Continental Illinois Bank Building)
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SPONSORS

OHC would not be possible without the generosity and partnership of these sponsors:

• 47th Ward Alderman Ameya Pawar’s Office
• 48th Ward Alderman Harry Osterman’s Office
• Back of the Yards Neighborhood Council
• Building Owners and Managers Association
• Chicago Loop Alliance
• Chicago’s North Shore  

Convention and Visitors Bureau
• City Of Evanston
• Design Evanston
• Downtown Evanston
• Edgewater Chamber of Commerce
• Edgewater Historical Society
• Evanston Chamber of Commerce
• Evanston Community Foundation
• Evanston History Center
• Foundation for Homan Square
• Glessner House Museum

• Historic Pullman Foundation
• Lakeview Chamber of Commerce
• Lincoln Park Chamber of Commerce
• Lincoln Square / Ravenswood  
 Chamber of Commerce
• Magnificent Mile Association
• Public Media Institute
• Pullman State Historic Site
• Quad Communities  
 Development Corporation
• Ravenswood Community Council
• Rogers Park Business Alliance
• Rogers Park/West Ridge Historical Society
• South East Chicago Commission
• South Shore Chamber, Inc.
• Ukrainian Village Neighborhood Association
• West Loop Community Organization

COMMUNITY PARTNERS

CAF acknowledges and thanks the following community partners who are 
instrumental in opening up our city’s neighborhoods for exploration and discovery:

PARTNERS

MEDIA SPONSORS

SPONSORSPRESENTING SPONSOR
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VOLUNTEERS

In 2015, CAF recruited, trained and scheduled more than 1,600 volunteer 
greeters with the help of OHC site hosts and community partners. These 
volunteers greeted participants at every site, answered basic questions about 
the event and tracked visitor attendance.

73 additional volunteers and CAF staff acted as District Coordinators or Site 
Captains. These high-level volunteers acted as area leaders and as liaisons 
between sites and CAF. 60 of CAF’s expert docents were stationed at notable 
downtown buildings to interact with attendees waiting in lines and provide 
information about nearby architecture.

OHC volunteers donated more than 10,000 hours in support of the festival.

“ I really enjoyed the people at the site 
where I was assigned. It was a lot of 
fun to help out and to be a part of 
something that so many people got to 
experience for free.”  
     Volunteer 

“ I LOVE welcoming people, talking 
to them and sharing my enthusiasm 
for Chicago. It is just such a happy 
volunteering opportunity.”  
            Volunteer

Stony Island Arts Bank Ling Shen Ching Tze Buddhist Temple
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PROGRAMS AND FAMILY ACTIVITIES

CAF and its community partners activated OHC sites with free arts and culture 
programming. Family-oriented programming was available at CAF headquarters.  
Family itineraries were provided on the OHC website. 

Highlights

•  Access Contemporary Music—ACM Composers wrote music inspired by three OHC 
venues, then musicians performed the compositions in the venues during OHC

•  Out of Chicago Photography—Experts from this photography community were on-
hand at two sites during OHC to help participants get the most out of their photos

• Talk with Krueck + Sexton, architects of the Spertus Institute at Spertus
•  Chicago Artists Month Exhibitions at South Shore Cultural Center—included works 

by more than a dozen local artists; a display showcasing the history and future of the 
South Shore community; and a performance by “Lady Lake Shore Drive” 

•  Encountering Deep Opacity: The Case for New Media Art at The Arts Club—lecture 
with James Hodge of Northwestern University

• Ryan Opera Center Ensemble performance at Lyric Opera of Chicago
• Cello Recital at St. Peter’s Episcopal Church

Basement vault at 231 S. LaSalle St. (Continental Illinois Bank Building) Aon Center
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marketing
CAF launched an eight-week integrated marketing campaign to support OHC. 
The campaign drove record impressions and attendance.

TOTAL TRAFFIC

Users 200,000 Same as 2014

Visits 340,000  9% over 2014

Pageviews 1,808,000 Same as 2014

OHC WEEKEND TRAFFIC

Users 46,000  6.5% over 2015

Visits 80,000  21.8% over 2015

Pageviews 512,000  13.1% over 2015*

TOP TRAFFIC SOURCES

1 Search (Google, Bing,  
Yahoo, etc)

43.4%

2 Direct or unknown 31.7%

3 Facebook 8.3%

4 Architecture.org 2.7%

5 Chicagoist 1.5%

6 Choose Chicago 1.3%

7 Time Out Chicago 0.7%

8 Events12.com 0.6%

9 Twitter 0.6%

10 OpenHouseWorldwide.org 0.5%

11 Chicago Tribune 0.4%

WEBSITE

CAF worked with Baltimore firm 
Fastspot to completely redesign 
the OHC website in 2015. The 
new site is fully responsive across 
all screen sizes and includes an 
itinerary planning function.

•  Nearly 6,000 people created 
itineraries on the new 
openhousechicago.org

•  Phones and tablets accounted 
for 75% of traffic during OHC 
weekend

•  Overall mobile traffic was up 
33% over 2014

EVENT GUIDE

Each year, CAF partners with the Chicago Tribune, an OHC media 
sponsor, to create the official event guide. In 2015, the guide was 
a 28-page stapled tabloid insert on top of the Chicago Tribune. 
On the Thursday prior to OHC, the guide reached approximately 
400,000 people through the paper. An additional 75,000 guides 
were distributed to all 204 sites in the festival.
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ADVERTISING

Advertising for OHC 2015 focused on regional online, local print and local 
out-of-home. The broad reach of the campaign would not have been possible 
without the generous in-kind support of our media sponsors and partners.

Highlights from more than 30 placements   

•  Time Out Chicago (special preview booklet  
with neighborhood dining and shopping  
recommendations)

• Chicago magazine
• WBEZ 91.5
• WFMT 98.7
• Chicagoist
• Doors Open Milwaukee event guide
• CTA branded train cars and buses
• Divvy station panels

ABOVE Full page ad in Chicago magazine
ABOVE RIGHT Time Out Chicago preview booklet
RIGHT OHC branded CTA train car
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MEDIA RELATIONS

CAF’s media relations efforts resulted in 80 media placements in both local and 
national outlets. Placements included print, online and broadcast.

MEDIA HIGHLIGHTS

Time Out Chicago online October October events ‘Critic’s Pick’

Modern Luxury CS October OHC opens October issue

NBC online 09.11.15 OHC included in October roundup

Chicagoist 09.18.15 Full feature on OHC with highlighted  
unique sites recommended

Travel + Leisure 10.01.15 OHC included as a Chicago option  
for October events

CBS-TV on air 10.09.15 Feature on OHC, several site highlights and 
interview with Vince Gerasole

WGN-TV on air 10.15.15 Interview at the Sky-Line Club for midday segment

WCIU “You and Me  
this Morning” online

10.16.15 Preview of OHC including live interview 

Time Out Chicago online 10.16.15 OHC featured as the main event to participate  
in over the weekend

Chicago Tribune online 10.16.15 OHC preview with phot slideshow of select 
participating sites

WLS-AM online 10.16.15 John Howell morning show

WBEZ on air* 10.16.15 OHC preview interview

WBBM-AM on air* 10.17.15* OHC preview interview

Chicago Sun-Times print 10.17.15 OHC preview interview

DNAinfo 10.17.15 Individual features for multiple participating 
neighborhoods, including South Shore, Ukrainian 
Village and Lincoln Square

Chicago Reader “Bleader” 
section

10.19.15 OHC recap—several site highlights

*multiple air times
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SOCIAL MEDIA

CAF staff launched an OHC social media campaign across seven platforms to 
drive word of mouth and festival attendance. OHC web traffic from social media 
increased 56% over 2014. Here are the highlights.

1MILLION  
IMPRESSIONS FROM  
CAF POSTS ALONE

40,000  
ENGAGED USERS

79%  
INCREASE IN  
WEB TRAFFIC

100,000+  
FOLLOWERS

FACEBOOK

#OHC2015  
TRENDED NATIONALLY— 

A CAF FIRST

10,000+  
PHOTOS WERE POSTED 

TO #OHC2015 
(33% OVER 2014)

11,000+  
FOLLOWERS

INSTAGRAM

#OHC2015  
TRENDED IN  

CHICAGO 

4,500+  
 TWEETS ABOUT OHC

13%  
INCREASE IN  
WEB TRAFFIC

43,000+  
FOLLOWERS

TWITTER

COMMUNICATIONS

CAF leveraged its existing communications and materials distribution channels  
to spread the word about OHC.

OHC communication channels

•  60,000 rack cards and several hundred posters were distributed throughout the  
city via tourism centers, hotels, local shops and neighborhood bulletins

•  Inclusion in CAF monthly emails for a combined audience of more than 35,000 people
• Inclusion in printed materials such as the CAF Members Magazine
• Cross-promotion through partner organizations (web, social media, emails, etc)
• Many of CAF’s 450 volunteer docents made mention of OHC on their tours
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RESULTS

CAF asked participants how they heard about OHC. Notable increases over 
2014 occurred in the categories of advertising and walk up / happenstance.

HOW DID YOU LEARN ABOUT OHC 2015?

Event guide in the Chicago Tribune

Other advertising

News coverage

Social media

CAF brochure, website or email

Walk up / happenstance

Partner organizations and sites

Word of mouth

23.4% 

24.3% 

13.2% 

15.2% 

26.3% 

8.7% 

   1.0% 

35.4%

IMPRESSIONS

A summary of campaign impressions is below. Impressions refer to the number 
of views of a particular marketing channel.

 

126 MILLION MEDIA RELATIONS 
60 MILLION ADVERTISING 

2 MILLION WEBSITE AND COMMUNICATIONS 
2 MILLION SOCIAL MEDIA  

_________________________ 

190 MILLION TOTAL
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attendance 
and audience

ATTENDANCE OVERVIEW 

CAF conducts extensive audience research in order to evaluate and improve OHC. 
In 2015, attendee zip codes were recorded at each site and more than 3,400 surveys 
were collected. These data inform the figures found in the remainder of this report.  

ESTIMATED 
ATTENDEES

SITE VISITS GROWTH

2015 85,000 320,000 10,000 people ( 13%)

2014 75,000 285,000 20,000 people ( 40%)

2013 55,000 194,000 15,000 people ( 37%)

2012 40,000 142,000 17,000 people ( 69%)

2011 23,000 84,000 23,000 people (first year)

Since 2011, OHC has  
nearly quadrupled in size.

2011 
84,000

2012 
142,000

2013 
194,000

2014 
285,000

2015 
320,000
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VISITS BY NEIGHBORHOOD

Approximately 75% of OHC attendees visited at least one neighborhood 
outside of downtown. Nearly every neighborhood featured in OHC saw 
attendance growth over 2014.  

NEIGHBORHOOD SITES SITE VISITS SITE VISITS  
PER PERSON

ESTIMATED 
ATTENDEES

Bridgeport / Back of the 
Yards 

9 9,271 2.4 3,863 

Bronzeville 8 4,191 2.0 2,096 

Downtown 61 185,039 4.6 40,226 

Edgewater 7 10,522 2.7 3,897 

Evanston 14 16,383 3.5 4,681 

Garfield Park / North 
Lawndale 

9 5,716 1.7 3,363 

Gold Coast 15 17,053 2.5 6,821 

Goose Island 6 3,475 1.4 2,482 

Hyde Park 10 5,980 2.4 2,492 

Lakeview 8 6,507 2.0 3,254 

Lincoln Park 4 12,416 2.3 5,398 

Lincoln Square / 
Ravenswood 

8 6,039 1.9 3,178 

Near West Side / West 
Town 

8 3,914 1.7 2,303 

Pilsen 6 3,462 2.0 1,731 

Pullman 4 3,182 2.5 1,273 

Rogers Park 8 7,449 2.2 3,386 

South Loop / Prairie 
Avenue

4 5,162 1.9 2,717 

South Shore 9 5,650 2.0 2,825 

Ukrainian Village 6 8,528 3.1 2,751 
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VISITS BY SITE

DOWNTOWN SITES VISITS

Chicago Architecture Biennial * 10,747

Federal Reserve Bank of Chicago and Money Museum 8,264

Aon Center 8,176

Broadway In Chicago’s Oriental Theatre 7,259

231 S. LaSalle (Continental Illinois Bank Building) 6,959

InterContinental Chicago Magnificent Mile (Medina Athletic Club) 6,315

Sky-Line Club 5,620

Radisson Blu Aqua Hotel 5,462

The Kemper Building 5,353

McCormick Bridgehouse & Chicago River Museum 5,268

The Rookery 4,425

Tribune Tower 4,190

*The Biennial had 10,747 total visits during OHC weekend; approximately half self-identified as OHC attendees.

NEIGHBORHOOD SITES VISITS NEIGHBORHOOD

Elks National Memorial 5,652 Lincoln Park

Brewster Apartments 2,827 Lincoln Park

Emil Bach House 2,220 Rogers Park

Berger Park North Mansion (Gunder House) 2,212 Edgewater

Berger Park Cultural Center (Downey House) 2,183 Edgewater

St. Nicholas Ukrainian Catholic Cathedral 2,129 Ukrainian Village

Evanston History Center (Dawes House) 2,104 Evanston

Frances Willard House Museum (Rest Cottage) 2,008 Evanston

Edgewater Beach Apartments 1,916 Edgewater

The Drake Hotel 1,867 Gold Coast

Sacred Heart Schools, Driehaus Center  
(Richard F. Conway House)

1,810 Edgewater

Sts. Volodymyr & Olha Ukrainian Catholic Church 1,716 Ukrainian Village

The Wheeler Mansion 1,702 South Loop / Prairie Avenue

The Plant 1,672 Bridgeport / Back of the Yards

Northwestern University, Alice Millar Chapel 1,543 Evanston
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REPEAT PARTICIPATION

• 47.7% of attendees were new to OHC in 2015
• 52.3% were repeat attendees
• 9.6% of attendees (8,180 people) have attended all five years of OHC

SITES PER PERSON

• Citywide, participants visited an average of 3.8 sites per person.
• The average was 4.6 sites per person downtown.
•  In the neighborhoods, participants visited an average of 2.4 sites per person.  

This figure varied based on the number of participating sites in each community. 

NEIGHBORHOODS PER PERSON

The number of neighborhoods each  
person visits during OHC has grown  
each year, suggesting that participants  
are becoming more comfortable  
exploring new neighborhoods. Since  
the start of the festival in 2011, the  
average neighborhoods per person  
figure has grown from 1.86 to 2.57, 
a 38% increase.

PARTY SIZE

•  The average party size during OHC was 2.5 people (giving an estimated  
33,809 parties)

•  7% of parties included children, with an average of 1.7 children per party
•   More than 4,000 children attended (4.7% of attendees were children)
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PROGRAMS

•  During OHC, CAF and numerous partner organizations offered programming such as 
music performances, drawing activities, readings, architect talks, etc.

• 16,800 people (20% of attendees) saw or participated in programs during OHC.

TRANSPORTATION

31.6% 
CTA 

26,800 PEOPLE 
GENERATING  

AN ESTIMATED  
161,000 TRIPS

53.8% 
WALKING 

45,700 PEOPLE

47.7% 
CAR 

40,500 PEOPLE 
USING  

AN ESTIMATED  
16,100 CARS

5.5% 
BICYCLE 

4,700 PEOPLE 
50% (2,344 PEOPLE) 

USED DIVVY 

4.0% 
METRA 

3,400 PEOPLE

Red Lacquer Room at The Palmer House
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46 
AVERAGE  

AGE

demographics

7.6%

12.9%

15.7%

20.6%

2.5%

55 to 64

45 to 54

35 to 44

65 to 74

25 to 34

18 to 24

Under 18

75 or older

14.0%

22.0%

4.7% More than 4,000 children participated in OHC.

AGE

White City Ballroom at Chicago Athletic Association Hotel Rooftop terrace at Prudential Plaza
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ETHNICITY

0.4% 
Arab American

2.4% 
Asian Indian  
or Subcontinent

5.1% 
Black or African 
American

5.2% 
East Asian or  
Pacific Islander

6.2% 
Latino/a  

0.7% 
Native  
American

78.5% 
White or  
European American

2.4% 
Other

EDUCATION

87% 
HAVE A COLLEGE DEGREE

60% WOMEN / 40% MEN

GENDER INCOME

$100,000– 
$149,999

$75,000–
$99,999

17.1%

$50,000–
$74,999

20.3%

$25,000–
$49,999

16.1%

less than $25,0009.3%

MEMBERS

• Approximately 3 in 4 of CAF’s 11,000 members attended OHC.
• CAF members accounted for 10% of overall attendance.

 

19.5%

17.7%

$50,000–

$25,000–16.1%

$150,000+
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14%  
12,100 TOURISTS

86%  
72,900 LOCALS 

RESIDENCY

The residency of OHC attendees continues to diversify.  
Attendance from tourists is on the rise.

59%
City of Chicago 
50,100 PEOPLE

27% 
Chicago Suburbs 

22,800 PEOPLE

11% 
Elsewhere in US 

9,800 PEOPLE

3% 
International 
2,300 PEOPLE
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Two maps are included here and a series of 20 are included in the map appendix 
of this report. These maps show that attendees not only came from all over 
the city, region, nation and world to participate in OHC, they also explored 
communities they had never visited before.

attendance maps

TOP COUNTRIES AMONG  
2,300 INTERNATIONAL TOURISTS 

VISITORS
CHANGE  
FROM 2014

Canada 570  20%

Germany 190 È 3%

France 183 È 14%

UK 153 È 35%

Spain 141  130%

China 112 È 13%

Mexico 110  38%

Italy 85       0%

Brazil 68 È 12%

Australia 62 È 18%

TOP STATES AMONG 9,800 DOMESTIC 
TOURISTS (EXCLUDING ILLINOIS) 

VISITORS
CHANGE  
FROM 2014

Wisconsin  1,386  13%

Indiana  1,340       0%

Michigan  1,147  27%

California  1,028  60%

Ohio  679  48%

Minnesota  557  20%

New York  491  53%

Florida  417  63%

Missouri  398  33%

Texas  394  17%

TOP COUNTRIES AND STATES

Participants came to OHC from all 50 states and from 90 countries around the globe:
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impact
COMMUNITY IMPACT

CAF measured OHC’s impact on participants and on Chicago through economic, 
educational and behavioral factors. These figures include both locals and tourists 
unless stated otherwise.

49,000 PEOPLE  
(58% OF ATTENDEES)  

VISITED A NEW NEIGHBORHOOD  
AS A RESULT OF OHC 

_________________________ 

68,000 PEOPLE  
(80% OF ATTENDEES)  

HAVE IMPROVED PERCEPTIONS  
OF NEIGHBORHOODS AS  

A RESULT OF OHC 
_________________________ 

74,000 PEOPLE  
(87% OF ATTENDEES)  

PLAN TO RETURN TO NEIGHBORHOODS  
THEY VISITED DURING OHC 

_________________________ 

92% OF LOCALS  
(67,000 PEOPLE)  

ARE “PROUD TO BE A CHICAGOAN”  
BECAUSE OF OHC
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ECONOMIC IMPACT

CAF queried participants on their spending during OHC. Using the spending 
per person information listed below, CAF estimates that OHC participants 
contributed $7.9 million to the Chicago economy:

Attendees visited more than 1,000 different businesses during OHC.  
The most common businesses visited were neighborhood coffee shops and restaurants.

$7.9M 
TOTAL ECONOMIC IMPACT

$51 
PER PERSON 

SUBURBANITES

$44 
PER PERSON 

CHICAGO 
RESIDENTS

$770 
PER PERSON 
INTERNATIONAL 
TOURISTS

$323 
PER PERSON 
DOMESTIC 
TOURISTS

56,000 PEOPLE 
(2 OUT OF 3 PARTICIPANTS)  
SHOPPED OR ATE AT A RESTAURANT  
WHILE ATTENDING OHC
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feedback
RATINGS

• Average event rating of 4.67 out of 5 (a record high OHC rating)
• 96.2% said they would attend again. 

EVENT GUIDE 2011 2012 2013 2014 2015

Used the guide 60% 75.5% 84.2% 85.8% 77.9%

Rating of guide 4.15 4.25 4.32 4.37 4.37

DESKTOP WEBSITE 2011 2012 2013 2014 2015

Used the website 89.5% 94% 94.3% 91.3% 90.1%

Rating of website 3.69 4.10 4.17 3.94 4.00

MOBILE WEBSITE 2011 2012 2013 2014 2015

Used the mobile site 16% 25% 42.6% 52.6% 55.1%

Rating of mobile site 3.06 3.75 3.75 3.49 3.77

White City Ballroom at Chicago Athletic Association HotelThe Forum
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COMMENTS FROM SITE HOSTS 

“ We had many event leads and room reservations from the weekend. Also two 
neighboring restaurants got increases in traffic thanks to [OHC]… It was a 
rewarding, amazing weekend. We are in the hospitality business because we 
love hosting people and this was a host’s dream weekend. We met so many 
interesting, engaging people. The demographic of OHC is the best!” 
—Old Chicago Inn

“ We sold quite a few paintings. We had an exhibition with a theme of Chicago 
and its architecture. We had dozens of people ask about our classes and 
workshops. Every year, [OHC] helps us attract new students and patrons.”  
—Palette and Chisel Academy of Fine Art

“ Amazing how smoothly everything worked. Excellent outcomes in terms  
of getting to know our neighbors, especially, but also people from all over  
the city and beyond!”  
—Salvation Army

“ The resale shop next to us had one of their best weekends of the year… we’re 
honored to have been included in the OHC experience and a participant in 
bringing the event to Evanston for the first time. We really look forward to 
working with [CAF] more as they are truly tremendous at what they do and 
taking an opportunity to enlighten people on hidden beauty of Chicago.”  
—Few Spirits Distillery

Aon Center Inner City Youth and Adult Foundation (Swift Mansion)
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COMMENTS FROM  
ATTENDEES  

“OHC is my favorite weekend of the year. I 
always look forward to it!”

“Cannot say enough how cool this is! I love 
talking to all the people too!”

“Excellent experience! Meeting people 
at the sites is almost as great as the sites 
themselves! Thanks!”

“Excellent guides, good information and 
friendly staff. A very positive introduction 
to the city for an Englishman. Thank You!”

“We focused on the South Shore 
neighborhood, an area that was 
unfamiliar to us. We were bowled over 
by Chicago Lakeside, Stony Island Arts 
Bank and Swift Mansion. Amazing 
stories!”

“Great to meet artists [while attending 
OHC]. We were inspired to take classes in 
the future.”

“I am a lifelong Chicagoan, but OHC has 
so expanded my knowledge of Chicago. 
Thank you!”

“I volunteered at The Kemper Building 
during the event. Guests would enter 
the observatory, look up and let out 
a “whoa”, “wow” or “whew!” It was 
a great experience seeing the joy on 
everyone’s faces!”

“[OHC] is great. It expands understanding 
of how complex and interesting the city 
is.”

“Very good chance to enjoy parts of the 
city reserved for those who work and 
live there. It makes me aware of how 
very special this place is.”

“I love Open House Chicago.  I tell 
everyone about it. I think it is the most 
amazing Chicago event and a great way 
to show off the city!”

“I was very impressed with the website, 
sites and volunteers! I incorporated [OHC] 
into our Chicago visit. Now that I have 
experienced it, I am thinking of planning 
a trip next year because of OHC.  Well 
done!”

“Love this event. Did I mention I love this 
event?”

“We had a wonderful weekend, 
especially revisiting the Chicago Motor 
Club. We first attended OHC in 2012 
and toured the building when it was 
needing some TLC, but I loved the Art 
Deco building and followed its story 
online in the years following. When we 
decided to come back in 2015, I knew 
the Hampton Inn in the Chicago Motor 
Club building would just be newly 
opened, so we stayed there during our 
visit. It was a treat to see it shiny and 
new and looking wonderful—a true full 
circle moment! Thank you!”

“Phenomenal weekend. Can’t say enough 
good things about the volunteers and 
guides at the sites. Job well done!”
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summary
FIVE YEARS OF OPEN HOUSE CHICAGO

Since 2011, Open House Chicago has attracted more than 1 million  
visits to 446 unique and hidden sites across this great city. In five years, 
nearly 280,000 attendees have explored dozens of neighborhoods and 
contributed more than $25.4 million to the Chicago economy.

Most importantly, Open House Chicago encourages people to discover  
their city. More than 200,000 people have improved perceptions of 
Chicago neighborhoods as a result of this event.

NEXT YEAR

CAF will host the sixth-annual Open House Chicago on  
October 15–16, 2016. Mark your calendars!

200 cool places. 48 hours. Go. It’s free!

“ When was the last time  
you were this full of wonder?”  
— Parent who attended OHC 

and posted this photo taken  
at St. Mary of the Angels  
Roman Catholic Church
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