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President 

Oregonians For Immigration Reform 

P.O. Box 1438 

McMinnville 

Oregon 97128-1438 

 

RE:  Use of Oregon’s O trademark 

 

Dear Ms. Kendoll: 

 

We are intellectual property counsel for the University of Oregon (“UO”).  The UO owns 

the trademark O for many goods and services and has registered the mark under Federal 

Trademark Registration 2859374 (copy attached).  Moreover, in at least Oregon, and likely all 

over the country, Oregon’s O mark is famous.   

 

 Oregonians For Immigration Reform (OFIR) is using a highly similar version of our 

client’s O trademark in connection with its anti-immigrant message and fundraising for the 

message at, e.g., its website at http://www.oregonir.org.  Shown below is an excerpt from 

OFIR’s website at in this regard:   

 

 
We note that the Southern Poverty Law Center has referred to your organization as a 

“hate group.”  (See https://www.splcenter.org/hatewatch/2018/04/20/hate-group-oregonians-

immigration-reform-ofir-spearheads-campaign-overturn-state%E2%80%99s).  The University of 

Oregon neither supports your message, desires to be associated with your message, nor wishes to 

assist in your fundraising efforts.  Unfortunately, OFIR’s use of the O in the current stylization 

looks like Oregon’s O and confuses consumers as to OFIR’s association with Oregon.  As your 

message is not the University of Oregon’s, it is inappropriate and unfair to use a logo that causes 

your message and fundraising efforts to be associated with the University of Oregon.          

mailto:ofir@oregonir.org
http://www.oregonir.org/
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The use of a word or phrase that is likely to cause confusion with the mark of another, as 

OFIR is doing, is considered trademark infringement.  Infringing on another’s trademark carries 

consequences.  We hope that this matter does not require the University of Oregon to bring legal 

action to force you to stop using its mark, but, if it must, the University of Oregon may be able to 

obtain an injunction against your use and:  

 

(1) [your] profits,  

(2) any damages sustained by [the University of Oregon], and  

(3) the costs of the action.  15 U.S.C. §1117(a). 

 

In addition:   

 

In assessing damages the court may enter judgment, according to the 

circumstances of the case, for any sum above the amount found as actual 

damages, not exceeding three times such amount. If the court shall find that the 

amount of the recovery based on profits is either inadequate or excessive the court 

may in its discretion enter judgment for such sum as the court shall find to be just, 

according to the circumstances of the case. Such sum in either of the above 

circumstances shall constitute compensation and not a penalty. The court in 

exceptional cases may award reasonable attorney fees to the prevailing party.  

15 U.S.C. §1117 (emphasis added). 

 

Moreover, using our client’s O mark dilutes our client’s famous trademark by impairing 

its distinctiveness.1  That constitutes trademark dilution under Oregon law as set forth in ORS 

§647.005 and §647.107.  As stated in ORS §647.005:  

 

“[d]ilution” means an association that arises from the similarity between a mark or trade 

name and a famous mark, regardless of the presence or absence of competition 

between the owner of the famous mark and another party, actual or likely 

confusion, mistake, deception or actual economic injury, if the association: (a) 

[i]mpairs the distinctiveness of the famous mark, an association commonly known as 

dilution by blurring; or (b) [h]arms the reputation of the famous mark, an association 

commonly known as dilution by tarnishment.  (Emphasis added).    

                                                 
1 Under ORS §647.107(2), “[a] mark is famous if the general consuming public of [Oregon] or of a geographic area 

within this state widely recognizes the mark as a designation of the source of the mark owners goods or services.” 
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In short, OFIR’s misappropriation of the University of Oregon’s mark violates a number 

of state and federal statutes and may result in significant consequences to OFIR if legal action is 

required.   

 

We are hopeful that OFIR will understand that the University of Oregon must maintain 

control over its marks.  OFIR is free to espouse its opinion.  But, OFIR is not free to use the 

University of Oregon’s logo to do so, or to use a logo that is likely to mislead consumers into 

mistakenly believing that the University of Oregon is somehow associated with OFIR or its 

message. 

 

We are hopeful that OFIR will agree to change the stylization of its O so that OFIR’s O 

does not look like Oregon’s O trademark.  To that end, please confirm in writing by May 11, 

2018, that OFIR will stop using an O stylization that is confusingly similar to Oregon’s O mark 

by May 18, 2018.    

 

If OFIR retains an attorney in this matter to represent it, please let us have his or her 

contact information as soon as possible so that we may direct our communications to that 

attorney.  

 

Finally, the University of Oregon reserves all rights in this matter. 

 

Sincerely, 

 

KLARQUIST SPARKMAN, LLP 

 

 

 

 

 

Kevin M. Hayes 

kevin.hayes@klarquist.com 
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Attachment 






