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about $100,000 Those salaries reportedly 
come wi th an additional budget for wardrobe 
For that income. Barry and Schulberg. in 
add i t i on to p e r f o r m i n g the i r newsroom 
duties, lend their faces to K l i W ' s advertising 
campaigns and make personal appearances 
around the city. 

Such pub l i c exposure increases the 
anchors ' p ro f i les but may inadver ten t l y 
encourage viewers to watch the anchor* more 
than listen to the news. Harry says she receives 
one letter daily about her appearance, and 
some viewers enclose her picture clipped 
from TV Guide and retouched wi th eraser and 
pencil — to show her how she should wear 
her hair. Says Harry, " I 've learned there's a 
certain percentage of viewers who don't give 
you a chance to be less than perfect " 

The Business of News 

The struggle to get the new s right ami get it 
lirst often runs parallel to another concern 
getting more viewers to watch The water 
marks for the popu lar i ty of any televis ion 
show are two ratings services. Arb i t ron and 
Nielsen, which "sweep" the Portland market 
w i th viewer surveys dur ing the months o l 
February, May, luly and November. 

In the latest Arbi t ron "book," for last Feb-
ruary. KCiW's news at 5 and 11 held the edge 
both in ratings points (percentage of all possi 
ble viewers) and in share (percentage of view 
ers watching at any given moment) over long-
l ime ratings leader KOIN. Hut the lead was 
slim and was tempered by KOIN ' s lead in 

Nielsen's latest book lust the same, every rat-
ing point means ROW wi l l charge an extra 
$100 for a minute of advertising - now sell-
ing for as much as $500 for bO seconds The 
local television business remains lucrative, 
wi th the stations carving up an estimated $^0 
mil l ion to $100 mil l ion in ad revenues KCiW. 
which wi l l not release specific numbers, lakes 
in an estimated Slfc mi l l ion to $25 mi l l ion for 
the Seattle based k ing Broadcasting In fact, 
all of the stations are owned by out-of-town 
companies: kATL ' b> Fisher Broadcasting in 
Seattle. k O I N by l ee Enterprises in Daven-
port. Iowa, and KPTV by Chris-Craft Indus-
tries in New York. And while it's unclear how 
much money news departments earn for the 
stations, the revenue easily justilies the esti-
mated $5 mil l ion k l . W spends annually on 
news 

fhese stations, and their parent companies, 
don't simply want a lot ol viewers; they want 
the right kind of viewers — namely, women 
ages 24 It) 49. who make the household buy-
ing decisions. In this area. kCiW holds a com-
fortable (and in turn lucrative) lead over both 
its competitors. " O u r newscast has generally 
slanted to the right audience demographics." 
says I rwin Starr. kt>VS station manager 

Starr says most 1A viewers, and especially 
those in Portland, tend to be lai thlul to a par 
ticular news program: " Y o u don' t | at tract 
viewcrsl simply bv saying. Hey. we've got 
Pete and Tracy here ' You do it by offering 
something different that other stations don't 
of fer ." In May during sweeps, all three sta 
tioris wi l l be offer ing something different. At 

k l i W . for example, the news wi l l air a 14-part 
series on Ch ina in hopes v iewers who 
wouldn' t otherwise be watching wi l l tune in 
night after night. 

P iobab lv K G W ' s most naked e f fo r t le 
attract viewers during a sweeps periinl wa> in 
May I48t>. when the station look its newsiaM 
on the road to such spots as Bonneville Dam. 
Bend and Newpor t But the extravaganza 
(nicknamed " t ruck week" after the much her 
aided satellite (ruck used for the shows) wav 
staffers say privately, a major disappointment 
that due to the p r e - p r o d u c t i o n work 
involved hurt kCiW's regular coverage in 
the weeks before the broadcasts. 

More important, the "theniecasts" tailed ti 
" s p i k e " in that month 's rat ings sweeps 
K G W had hoped Says one reporter. " I t w.i 
like viewers felt. 'They had the technology and 
could do it So what?' 

Perhaps more than anything else, T \ new 
as we know it today is the product of media 
consultants, who study newscasts nation*ul.-
and do private research to tell, for example, 
what viewers like and dislike about the new 
For this work. kC'AV reportedly pays its con 
sultant. Frank Magid Itu . between $50,000 
and $100 ,000 annua l ly . Says one k C l U 
staffer. " Y o u can always tell when the consul 
tant's been here because you get requests u 
do more things out of the ordinary, like nun . 
live shots and walking stand-ups |reporters on 
camera 

But K G W staff members say (hat. unlike 
olhcr stations they have worked for. the con 
sultants play much less ol a role at Channel 

TAXES. 

INCOME. 
Now there's a way to achieve these invest-

ment objectives in one professionally-managed, 
convenient package — the Tax-Free Trust of 
Oregon. 

Tax-Free Trust of Oregon is an open end muni-
cipal bond mutual fund that is locally managed 
by Qualivest Capital Management, Inc., a subsi-
diary of U S Bancorp. It is designed especially 
for Oregon residents By investing primarily in 
Oregon tax-free municipal securities, the Trust 
gives you the advantage of earning a high level 
of income which is double tax-free,* free of 
both State and Federal income taxes Dividends 
are paid monthly or automatically reinvested. 

And these big tax savings can be realized 
with an initial investment of only $1,000, 
and no minimum for additional investments 

FOR INFORMATION 
Contact Your Local Investment Broker 

or call 
I-8OO-USA-OREG (872-6734) 

Toll -Free, 7 days a week, 24 hours a day 
Aquila Distributors. Inc., 2CX) Park Avenue, New York. NY 10017 

Tax-Free \ 
T r u s t A 

O F O R E G O N ' 
You wi l l b«» sent t ree desc r ip t i ve mater ia l a n d a p r o s p e c t u s c o n t a i n i n g m o r e 

c o m p l e t e i n fo rma t ion i nc lud ing m a n a g e m e n t fees a n d e « p e n s e s 
R e a d care fu l l y be fo re you invest or s e n d money 

•Under c e r t a i n c i r cums tances , s o m e i n c o m e may be subtect l o s la te a n d federa l ta» 
Sha re net asset va lue is not f u e d a n d vanes w i th in teres t rate f l uc tua t i ons 

Ma. f Trust d Oregon 
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Opportunities, For a Nourishing Lifestyle 

Conscious Channeling from within 
Yourself is . . . 

NEW 
COMMUNICATIONS 

^ P ^ ^ T f t e c 

N\aV A s \ -Learn "New Applications" of 
this exciting ancient art 

1-800-225-3869 
lor further information 

Valley C o n f e r e n t e Cen te r 
9 3 6 8 S.W. Beaver ton -H i l l sda le H w y . 

f>on Kaumgarten 
Spokane. Washington 

Women Emerging 
into 

Self-lore, 

empowerment 

and spiritual awareness. 
J _ f / S A 

i Intensive 
growrh-Otienccd claw taugiit 

by ,i professional pCycK« 
and counselor. 

HegUH Apri l iOrh at f pin 
JU50.00 

<817 S.K. Belmont 
2M-I604 

c I resh I lie lorum 

LOOK GOOD — FEEL GOOD 
Faces Unlimited invites you to take advantage of our spring 

makeup otter Learn how to maximize your beauty potential from 
one of our makeup experts 

(Purchase $50 00 in products and you get our $20 00 make up 
lesson for free1 Offer good through May) 

Learn how to look your best 
When you look good, you II feel good' 

Serwce* and Product* 
Pavot r ariau a Product* 
Hene Guinot Facial* & Product* 
Clann* Facial* A Product* 
Lancaster Product* 
Stendhal Product* 
Lag Wannq 
Facial Wanrig 
Makeup Le**on* 
Color Anaiy*i* 
tar Piercing 
Man ( PNjne Order* 

Gift Certificates Available 

PAT WARREN S 

U f J P V T C D Inc 
Mon Sat 9 6*911 SW Taylor• 222 4685 

We Cover 
More than 
theWeather 


