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Your Central Hub 

Why Do You Need a Website? 
A central hub: 
•  100% controlled by YOU. 
•  Fully customizable to anything you want or 

need in the future. (It can grow with you.) 
•  Look more professional… Author vs. 

Authorpreneur… Branding! 

Styles of Websites 
4 types of websites: 
•  Personal 
•  Single book 
•  Book series 
•  Authority 
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Styles of Websites 
Web design basics: 
•  Clean, professional design 
•  2-click rule 
•  Blog 
•  Headshot/photo 
•  Social media connection points 

Recommended Platform 
Why Wordpress? 
•  Easy to update yourself. 
•  Built-in blog system… or static pages… or both 
•  Plugins make customization easy! 
•  Inexpensive programmers can help. 

Recommended Platform 
The truth about hackers... 
•  Hackers can hack ANYTHING. 
•  Keep your website updated. Plugins, theme, 

Wordpress platform. 
•  Get Wordfence. 
•  Get iThemes Security Pro. 
•  Get Backup Buddy 
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Top Plugins for Book Marketing 
These plugins ROCK! 
•  Shareaholic 
•  Google Analytics by Yoast 
•  Wordpress SEO by Yoast 
•  Send to Kindle 
•  Pretty Links 

Top Plugins for Book Marketing 
These plugins ROCK! 
•  Broken Link Checker 
•  Akismet 
•  CommentLuv 
•  Thank Me Later 
•  Writer’s Block (GrepWords API) 

Cash in on Connections 
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Connections that Matter 
Why do you need connections? 
•  Word of mouth marketing is powerful. 
•  Jumpstart your book promo with a launch. 
•  Partners extend way beyond the book. 
•  Connections grow and expand over time. 

Connections that Matter 
Remember… 
•  It’s all about building relationships. 
•  Powerful connections take time. 
•  Help others and they will help you. 
•  People want to help you… you’re a celebrity! 

Connections that Matter 
Where to find them: 
•  Social media—group	  admins,	  Page	  admins,	  
colleagues,	  friends	  in	  topic-‐based	  groups,	  etc.	  

•  Live events—local	  workshops/seminars,	  
business	  conferences,	  Meetup.com	  groups,	  etc. 

•  Podcasts—topic-based shows	  
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Connections that Matter 
How to use them: 
•  Use your book as a resource to help others. 
•  After building a relationship, mention your 

book launch. 
•  Follow	  up,	  follow	  up,	  follow	  up.	  
•  Remember	  to	  thank	  them!	  

Plan Your Work 

The Strategy 
How do you decide what to do? 
•  Who is your audience? 
– Writers 

•  Where do they hang out? 
– Facebook 

•  How do they learn? 
– Reading/Visual 
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The Strategy 

Focus where they are 
and engage with 
how they learn. 

The Strategy 
When? 
•  After your website is ready. 
•  After you’ve made key connections willing to 

help promote. 
•  Plan it like a launch. 
•  Allow at least 30 days to get everything in 

place before “launch day.” 

The Strategy 
Where? 
•  Blogs (if they read) 
•  Podcasts (if they listen) 
•  Social media groups (if they read, listen, or 

are visual learners) 
•  Keep track with a spreadsheet. 
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The Strategy 
What? 
•  Your B.S. Kit: 
– Sample promotional emails 
– Sample promo Tweets/Facebook posts 
– Cover image 
– Professional headshot 

The Strategy 
The carrot… a “better” bonus: 
•  Discover what your audience really wants. 
– Listen to them. 
– Pay attention to book reviews. 
– ASK. 

The Strategy 
The carrot… a “better” bonus: 
•  ONE high-end bonus that doesn’t require a 

lot of your personal time (ie: NO hour-long 
consultations or coaching sessions). 

•  Short video training course 
•  Audio training 
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The Strategy 
The carrot… a “better” bonus: 
•  Additional book 
•  Interview series with other experts 
•  Downloadable workbook/guide 
•  PACKAGE 3 of these together. 

Work Your Plan 

Pre-Launch Prep 
The Better Bonus page… 
1.  Create a bonus page on your website about 

your book with an opt-in form. 
2.  Link your bonus on the opt-in Thank You 

page. 
3.  Give bonus page link to partners (include link 

in guest blog posts and on interviews). 
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Pre-Launch Prep 
Your to-do list: 
•  Write guest blog articles so they’re ready to roll 

out to partners. 
•  Collect testimonials about your book and 

include on the Bonus page. 
•  Create your B.S. Kit. 
•  Create info graphics for social media sharing. 

A REAL B.S. Campaign 
Launch your best-seller campaign… 
•  Make it all happen in a two-week timeframe. 
•  Send articles for guest blogs. DO NOT WAIT 

until the day before to send articles and any 
other materials (photos, cover images, etc.)! 

•  Schedule live and pre-recorded interviews on 
podcasts. 

A REAL B.S. Campaign 
One week before… 
•  Follow up with partners. Make sure they have 

everything they need and are on schedule.  
•  TEST everything: 
– Opt-in 
– Thank-you page 
– Bonus gift 
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A REAL B.S. Campaign 
One day before… 
•  Follow up with partners. Ask if they have any 

questions and are still on schedule. 
•  Post everywhere how excited you are for the 

next day’s launch and link to your book on 
Amazon. 

A REAL B.S. Campaign 
On B.S. Launch Day 1… 
•  Don’t work on anything else. 
•  Leave a thank-you on every social media post 

about your book. 
•  Follow your schedule and share links to your 

featured guest blogs and interviews on social 
media—on	  your	  profile(s)	  and	  in	  groups. 

A REAL B.S. Campaign 
Throughout B.S. Launch Week… 
•  Leave a thank-you on every social media post 

about your book. 
•  Follow your schedule and share links to your 

featured guest blogs and interviews on social 
media—on	  your	  profile(s)	  and	  in	  groups. 
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A REAL B.S. Campaign 
Throughout B.S. Launch Week… 
•  Update your blog/website and social media 

with screen shots of your book’s rankings. 
•  Keep talking about your book… Invite 

friends to “share.” 

A REAL B.S. Campaign 
Your goal should be 
to get the coveted 
Best Seller flag on 

Amazon.com. 

A REAL B.S. Campaign 
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Success Tips 

Success Tips 
Stuff to remember… 
•  Have realistic expectations… 
•  Marketing doesn’t stop here! 
•  Rinse and repeat… over… and over… and… 
•  Keep focusing on relationships. 


