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A Little Goes a Long Way:

How Ashampoo  
Doubled its CTR & eCPM  
in less than a Year

About Ashampoo 

Ashampoo is one of the leading Internet-based 

companies in the fields of software development, 

sales and web portal sites. With useful utility apps 

such as Ashampoo Snap and Ashampoo Droid 

Optimizer, the company has successfully ventured 

into the mobile world.

About Droid Optimizer

The Droid Optimizer app enables users to 

terminate background apps, empty the application 

cache, remove junk data and conserve energy. The 

most popular features include Junk Finder that 

tracks down and eliminates no-longer-needed 

space hogs and Auto Clean-Up that automatically 

cleans devices at regular intervals.

Overview

Installs 

Over 1,000,000

Main Markets 

RU, US, IN, DE

Platforms 

Android

Monetization strategy 

In order to increase ad impressions, Ashampoo utilized 

Appnext Native Ads to build a non-rewarded AppWall, which 

gave the users the ability to explore recommended apps. 

Taking their users’ interests into account, Ashampoo provides 

a variety of 10 different app recommendations that appear at 

the bottom of the screen.

Challenge

Increase ad impressions and revenue without compromising 

user experience. Ashampoo added the “More Apps” button 

to the ad, which showed improvement but did not deliver the 

results they expected.
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About Appnext 

Appnext is a leading mobile discovery platform, 

helping millions of users experience apps at the 

right moments throughout the day. Our platform 

provides mobile publishers and app marketers 

with end-to-end technology solutions for premium 

monetization and app growth. Leading mobile and 

in-app video advertising since 2012, Appnext has 

partnered with the top app, game, mobile web 

publishers, as well as OEMs and mobile operators 

to help them grow their mobile businesses by 

promoting apps. With a growing community of 

more than 85,000 developers and 700M users 

worldwide, we created a marketplace that 

connects publishers and advertisers directly and 

transparently, amplifying their monetization and 

advertising efforts.
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“We were thrilled to work with a reliable  
ad provider that could supply us with  
the essential technology and tools to 
reach our monetization goals.”

               Solution

Appnext experts suggested modifying the “More apps” 

button. Ashampoo added a badge icon in order to grab the 

user’s attention in a non-intrusive way. To ensure It also takes 

into account a valuable user experience, setting the right 

frequency of the triggering badge icon notification was an 

integral step to enrich user credibility.

Henning Seedorf
CMO at Ashampoo

Jan 2017

$4.40 eCPM  

2.61% CTR

Nov 2017

$8.24 eCPM  

4.16% CTR

MORE APPS

https://twitter.com/appnext_updates
https://www.facebook.com/Appnext/
https://www.linkedin.com/company/appnext
https://www.linkedin.com/company/appnext
https://plus.google.com/100238247706466745666
https://www.appnext.com/

