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ABSTRACT
Mainstream entrepreneurship literature highlights mainly the positive aspects of entrepreneurship, which sometimes may be misleading as there are arguably positives and negatives with everything in life. This presents false hope for those interested in choosing entrepreneurship as a career, as the full picture is hardly narrated. To this end and to reduce information asymmetry, this study hopes to demystify and unravel the dark side of entrepreneurship, which speaks directly to the varying negative actions that result from doing entrepreneurship. To this end, we applied the narrative inquiry technique to analyse the transcripts of 30 semi-structured interviews of male and female entrepreneurs in Nigeria to document their entrepreneurial actions that are considered ‘dark’. The findings indicate that despite the brilliant policy initiatives set out by the Nigerian government, some individuals ‘hijack’ the systems, forcing entrepreneurs to act in unethical ways to become successful entrepreneurs. The entrepreneurs also display emotional traits such as social isolation, distrust and stress. This study recommends monitoring and evaluation to follow policy initiatives and serve as a moderating factor for entrepreneurship in Nigeria. This study also highlights gendered differences in entrepreneurial actions, thereby reinforcing that, indeed, entrepreneurship is gendered, and therefore, documenting these gendered findings can be useful in informing policymakers.
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1. Introduction
Over the last three decades, entrepreneurship continues to be acknowledged as an indispensable instrument for economic growth and touchstone of economic development in both developing and developed countries (Mordi et al., 2010; Marlow and McAdam, 2013; Bosma, Content, Sanders, & Stam, 2018). Globally, women represent more than one third of all people involved in entrepreneurial activity (Roy et al., 2017); 163 million women are running or starting new enterprises in 74 economies around the world (MIWE, 2018). Similarly, the number of female founders has also increased by 10% between 2014 and 2016 (GEM Report, 2017). Mainstream entrepreneurship research has progressively acknowledged the popular belief that entrepreneurship and venture creation secures positive effects of job creation, wealth maximisation, and innovation to the economy (Shane and Ventakaraman, 2000; Carter et al., 2003; Welter et al., 2017; Baker and Welter, 2020) and to solve societal and environmental grand challenges (Markam et al., 2019; Doh et al., 2019). 
Several streams of research suggest that entrepreneurship holds the promise for people to ‘move from an inferior past to a superior future’ (Laine and Kibler, 2022:40), overcome structural and systematic constraints such as patriarchy, gender, class, racial inequalities (Essers et al., 2017). Entrepreneurship also tends to be the ultimate means by which individuals become successful, particularly among those with a growth/entrepreneurial mindset (Manafe, Ohara, Gadzali, Harahap, & Ausat, 2023). Specifically, for women, entrepreneurship has been emphasised for its emancipatory and empowerment potential (Rindova, Barry and Ketchen, 2009; Welter et al.,2017), and to break free from patriarchal dominance and conditions of adversity (Jennings, Jennings and Sharifian, 2016; Yousafzai et al., 2018). Research shows the contribution of small and medium enterprises to economic development and reduction in unemployment is progressively obvious, but it also reveals that most of the enterprises are male-owned, especially in developing countries, and Nigeria is no exception (ILO, 2006; Wube, 2010). In developed countries like the United States, female enterprises have been on the increase moving from 5.4 million in 1997 to 7.7 million in 2006, but similar to developing countries, these enterprises are mainly MSMEs, further confirming the gender bias in entrepreneurship (Herrignton & Maas, 2006; Tundai, 2012). Worldwide, the number of female founders increased by 10% between 2014 and 2016 (GEM Report, 2017). 
Despite the aforementioned recognition of entrepreneurship’s positive contribution to economic growth and development, and an instrument of social good that improved an individual's livelihood, recent streams of research critique this narrative and call for entrepreneurship scholars to uncover the darker and downside of enterprise (Shepherd, 2019; Kim, Mueller and Dey, 2024). Several studies suggest that entrepreneurship also presents a variety of negative forms of impacts on entrepreneurs which can be sources of their miseries and afflictions (Biju & Kandathil, 2019; Kim, Mueller and Dey, 2024). It has been established in literature that the downside of engaging in entrepreneurship has negative impacts on individuals psychological and emotional well-being on entrepreneurs (Shepherd, 2019), which then explains that though the entrepreneurs launch their businesses and mostly set their own schedules and rules, their lives are not as alluring as they seem. Notably, the dark side of entrepreneurship affects all entrepreneurs, but due to underlying gender dynamics and a myriad of other structural inequalities, women are more disadvantaged than their male counterparts (Marlow, 2020; Shepherd, 2019). Research shows that one of the dark sides of entrepreneurship is influenced by socio-cultural norms and limiting patriarchal beliefs which restrict women’s agency and engagement in entrepreneurship (Vossenberg, 2013).
Due to the prevalence of patriarchal dominance in sub-Saharan Africa, women entrepreneurs endure institutionalised sexism and the sole responsibility of household and childcare with the only opportunity of engaging in entrepreneurial activities resulting mainly from lack of familial and husband’s support (Moghadam, 2003; Okafor and Mordi, 2010). Furthermore, formal institutions such as governmental rules and regulations that hostile to venture creation and have more impact on women than men (Lüthje & Franke, 2003), and the absence of regulatory support is a source of discouragement to more women than men in the pursuit of entrepreneurial careers (Shinnar, Hsu, & Powell, 2014). However, while the critical entrepreneurship research continued to gain momentum, there is a dearth in empirical evidence on the darker side of entrepreneurship on women entrepreneurs underpinned by institutional voids and socio-cultural factors from the Global South context and emerging economies (Mair and Marti, 2009; Vossenberg, 2016; Essers et al., 2017). As such, this study attempts to fill this gap by examining the gender perspective of the dark side of entrepreneurship, and further, its role in entrepreneurs' wellbeing. For the purposes of this paper we define ‘darkside entrepreneurship' as those negative and unethical activities experienced by entrepreneurs in the context of business and institutional environments.
The aim of this paper is therefore to unpack the darker side of entrepreneurship in Nigerian Context. The study examines how men and women respond to limitations they experience as everyday entrepreneurs and how it causes them to enact unethical entrepreneurial actions. The remainder of the paper is structured as follows. In the next section, we begin by outlining the literature review on socio-cultural factors and institutional context, and how women are negatively impacted by formal and informal institutional practices, socio-cultural factors and patriarchal dominance which hinder their entrepreneurial participation.  Second, we present a discussion of the wellbeing theory (Williamson et al., 2021)) asthe suitable theoretical framework adopted for the study, to make sense of the darker side of entrepreneurship by emphasising the social isolation, stress, and distrust, harassment presented by socio-cultural factors and institutional voids in the Nigerian context. We then present the qualitative methodology adopted in this study, followed by a presentation of the findings of the study on systemic corruption embedded in institutions and the influence of social-cultural practices on entrepreneurial action and behaviour. Finally, we propose novel insights and contributions to the well-being theory as extended by Williamson et al., (2021) and Ryan & Deci (2017) from a unique context where patriarchal norms are heightened to uncover the gendered nature of the entrepreneur’s wellbeing. This study extends the ongoing critical entrepreneurialism debate (Williams and Gurtoo, 2013; Essers et al., 2017; Marlow, 2020) suggest rethinking entrepreneurship and questioning of the positive side of entrepreneurship by bringing forth a realistic understanding of the ‘darker side’ of entrepreneurship as shaped by the underlying institutional and socio-cultural contexts where entrepreneurship happens.
2.0 Socio-cultural factors & Institutional Environment and the darker side of Entrepreneurship
Women have made a substantial contribution to entrepreneurship in modern times (Brush, de Bruin, & Welter, 2009). Entrepreneurship is the process by which people hunt for opportunities irrespective of the available resources (Stevenson & Jarillo, 1990).It is also generally believed to be the engine of growth and development of most economies (Bosma, Content, Sanders, & Stam, 2018). Entrepreneurship also tends to be the ultimate means by which individuals become successful, particularly among those with a growth/entrepreneurial mindset (Manafe, Ohara, Gadzali, Harahap, & Ausat, 2023). It is also a tool that can be utilised for good or evil (Shepherd, 2019). The dark side of entrepreneurship, which is the main theme of this article, centres on the variety of negative forms of impacts that entrepreneurship has on entrepreneurs. Specifically, this paper focuses on the gendered experiences of the dark side of entrepreneurship in Nigeria, the costs that both genders pay to achieve success and the sources of their miseries/afflictions (Biju & Kandathil, 2019). 
This paper, however, brings to bear the perception that female entrepreneurship is largely an unexploited source of economic growth, with several charitable organisations developing and creating programmes to promote women's entrepreneurship (Minniti & Naudé, 2010; Vossenberg, 2013). Similarly, the World Global Gender Report (2018) argued that the World Economic Forum constantly promotes entrepreneurship among women of colour to empower them and strengthen their economies. The next section will examine the literature on the socio-cultural factors that contribute to the dark side of entrepreneurship with specific reference to female entrepreneurs.
2.1 Socio-cultural Factors and the Darkside of Entrepreneurship
Over the last two decades, there has been an increasing acknowledgement that socio-cultural factors have a substantial effect on women's entrepreneurial process, and this can be segregated by the gender of the entrepreneur (Castrogiovanni, Urbano, & Loras, 2011; Knörr, Alvarez, & Urbano, 2013; BarNir, 2012; Díaz-García & Jiménez-Moreno, 2010). Indeed, significant distinctions have been found between the genders (Urbano Pulido, Ferri Jiménez, & Noguera i Noguera, 2014). Hence, Griffiths et al., (2013) accentuate the function of sociocultural factors and their impact on gender patterns in entrepreneurship. Socio-cultural factors, in broad terms, refer to the social system and the culture of a group of people. It is primarily the intangible elements in an environment that affect people’s relationships, behaviours, perceptions, values, and survival. They, therefore, consist of all the elements that potentially influence people’s attitudes, decisions, and activities. Regarding entrepreneurship, socio-cultural factors refer to the social system and cultural elements that can positively or negatively impact entrepreneurship (Akhter & Sumi, 2014). Undeniably, Hofstede’s (1980) cultural dimensions represent a succinct categorisation of important dimensions of culture for illustrating the behavioural inclinations of entrepreneurs. This is especially significant when analysing the impact that sociocultural factors have on women's entrepreneurship in consideration of Nigerian society, given that the country is high on both the masculinity and power distance indexes (Hofstede, 1980). The traditional belief does not encourage the participation of women in certain economic activities like the construction industry, which tends to limit women's engagement in such industries. Thus, the socio-cultural system in Nigeria can be argued to be gender discriminatory (Giwa & Babakatun, 2019). Indeed, among some ethnic groups in Northern Nigeria, women are forbidden from interacting with men in public (Akpor & Masoje, 2012). This has further exacerbated the dark side of entrepreneurship in the country as it reduces the number of women who can engage in entrepreneurial activities and the type of activities that the few who can participate can engage in. 
Due to the sociocultural challenges faced by female entrepreneurs in developing economies, many women have had to make a trade-off between the nature of the business activities to engage in and their tradition (Mazika, Majenga, & Mashenene, 2014). For the most part, most have seemed to undertake entrepreneurial activities that are in harmony with their traditional domestic roles (Tundai, 2012). Thus, women are disenfranchised from engaging in high-technology industries that drive global economic activities and are associated with innovation, creating new product markets and more creative use of resources (Tassey, 1995). In the same vein, Welsh et al., (2016) analysed the impact of family support on Turkish women entrepreneurs and found that the women think that entrepreneurship in Turkey is stereotyped as a profession for the male gender, and as a result, it cannot be exempt from gender bias. Although some reports indicate that female entrepreneurs get some benefits from family enrichment, the support sometimes generates conflicts and, therefore heightens their challenges instead of solving them (Welsh, Memili, & Kaciak, 2016; Powell & Eddleston, 2013). It would therefore seem imperative that policies and laws that prevent these negative occurrences be put in place given that women-owned businesses are thought to be the fastest-growing sector of entrepreneurship (Rahim, Mukhtar, & Ab Rahman, 2022).
 
Another social challenge women entrepreneur suffer (endure) culturally includes facing the prevalent patriarchal beliefs, institutionalised sexism and the sole responsibility of household and childcare with the only opportunity of engaging in entrepreneurial activities resulting mainly from lack of familial and societal support (Moghadam, 2003). Similarly, women face the structural challenge of legal discrimination and an absence of political and economic power (Cullen & Archer-Brown, 2020). Consequently, they encounter several barriers like unequal opportunity in the application process, community respect, access to finance and degradingly sexual harassment in their attempt to launch enterprises (Cullen & Archer-Brown, 2020). The authors found that female entrepreneurs living in rural areas of Turkey and in developing economies are deprived of all kinds of structured and accessible support from influential fellow women entrepreneurship support organisations. In the UK, however, the situation is different as women entrepreneurs, including those in rural areas, are supported by regional and national support organisations and the Chamber of Commerce (Cullen & Archer-Brown, 2020).
 2.2 Institutional Environments and the Darkside of Entrepreneurship
Institutions play significant roles in entrepreneurship, whether in the creation of new ventures or the sustaining of existing ones. For the purpose of this paper, we adopt the definition of North, (1990) who defines institutions as amenities, customs and guidelines that are devised by people as rules guiding behaviour or the organs that guide the internal associations of people within a society. In this sense, it includes all organs that play crucial roles in the promotion of development and economic growth through the process of financial intermediation and provide linkages for the diverse sectors of economies (Babajide et al., 2015). They also involve rules and governmental guidelines and traditional norms (Puffer et al., 2010) and entrepreneurship is characterised as an economic activity that is entrenched in the institutional setting of communities, societies, and countries (Aldrich & Fiol, 1994). 
Institutions can be formal or informal.  The role of formal institutions, especially, is to provide rigid governance and ensure that legislations and regulations are adhered to (Kosti et al 2019).  Their role is made up of responsibilities, functions and behaviours that are undertaken by them, and they are vital to economic progression (Acemoglu et al., 2005). Government institutions are seen as lawholders who provide legal frameworks, and strong infrastructure as well as monitor performance and legality.  Institutions that are well-organised and have transparency, diminish ambiguity.  In cases where there is provision for incentives and opportunities, entrepreneurs will exploit these opportunities in the view to make productive gains.  However, there is the existence of formal and informal ‘rules of the game’ in society by institutions (North, 1990), and corruption can be a veiled element in institutions (Rothstein and Teorell, 2008). There is a correlation between high corruption and national productive entrepreneurship (Avnimelech et al,2013). Institutionalised ‘trust’ and control of corruption and development is vital for productive and thriving entrepreneurship (Rose-Ackerman 1999).
On the other hand, an institutional void is the absence of amenities or services, norms, and procedures that are required to have a well-functioning economy (North, 1990). It ensues when supporting institutions do not exist, and operating without them pose specific challenges and in some situations, provides opportunities (Khanna & Palepu, 2010). Institutional voids echo institutional environments that hinder the ease with which people interact especially in business (Doh, Rodrigues, Saka-Helmhout, & Makhija, 2017). However, unlike in developed countries where there are varieties of functional institutions with efficient rules and policies, effective governmental structures, and operative standards and norms, the situation is different in emerging economies that more often than not face institutional voids (Doh et al., 2017).  Meanwhile, entrepreneurship researchers have accentuated the important roles of normative, regulatory, and cognitive institutional systems in shaping entrepreneurial mindsets and actions (Kibler, Kautonen, & Fink, 2014). However, the connection between women entrepreneurship and institutions has produced mixed results which could be an indication there could be some level of intricacies in the relationship (Thébaud, 2015; Kazumi & Kawai, 2017).
Similar to the sociocultural factors earlier discussed, it is believed that women are more negatively affected by institutional practices and environments. In Nigeria, the situation is not the absence of germane institutions but their weaknesses resulting from deficiency in institutional policy implementation (Makinde, 2005). Poor public service delivery where inducements are used to either obtain justice to get one’s rights is a major factor (SERVICOM, 2017). As this creates obstructions in good public service and effective implementation of government policies, SERVICE COMPACT with the acronym SERVICOM, was initiated by the then President of the country and inaugurated in June 2003. The agency was inducted to redress the combined malevolence of corruption and inefficiency in Nigeria's public service (SERVICOM, 2017). Consequently, policies that should produce effective practices are vague, and practitioners simply exercise their discretion in the implementation, which oftentimes is contrary. Similarly, the institutional environment in Nigeria appears synonymous with Honadle, (1979:6) scenario, which he likened to a building plan, writing that:
implementation is the nemesis of designers; it conjures up images of plans gone awry and of social carpenters and masons who fail to build to specification and thereby distort the beautiful blueprints for progress which were handed to them. It provokes memories of “good” ideas that did not work and places the blame on the second (second-class) member of the policy and administration team…
For example, courts cannot guarantee the implementation of law and access to bank credits is still an uphill task for potential entrepreneurs. Discussing the lending situation in developing countries, Ghosh et al. (2000) argued that lending transactions typically occur in the informal market where the lenders and borrowers are known to one another, and this assertion portrays in clear terms, the informal lending set-up in the Nigerian business environment. Similarly, the bureaucracy involved in obtaining loans from banks, makes the loans usually not worthwhile hence, about 80% of Nigerian small enterprises do not thrive (Chukwuemeka, 2006 in Adisa et al., 2014). As an alternative and often as the main source of business funding, potential and present entrepreneurs access funds primarily through bootstrapping and rely mainly on loans or help from family, colleagues and friends. Therefore, when individuals perceive that their ‘significant others’ would not support an entrepreneurial aspiration, it becomes difficult if not impossible to consider entrepreneurship as a career option.
In addition, corruption has been evident in societies for thousands of years and remains a social, political, and economic problem. It exists in both developed and developing countries (Avnimelech, et al  2013).  Prior to the 1980s, scholarly research was very much concentrated in other disciplines, it was not until post 1980s that economists started to take a keen interest from an economic performance perspective (Abed and Gupta 2002).  Despite the concept of corruption being extensively investigated, leading to a chain of studies, there is very little empirical debate (Phip, 2002). The types, causes and consequences of corruption are complex, and not always measurable, often invisible in data collection.  Studies often depend on compiled cross-country corruption data from banks, institutional investors, or multinational firms (Kaufmann,1997). Definitions of corruption may vary due to its complexity in the formal and informal institutions and sectors, however, among the definitions are ‘abuse of public power or authority for private benefit’ (Rodriguez et al., 2006, Anokhin and Schulze 2009).  

Initial studies on corruption were mainly focused on incidences of bribery, however, over time research has provided deeper insight to its understanding and, quantified the costs associated with it, in political, social and economic arenas. Bribery itself can take various forms and have various interactions such as harassment brides whereby ‘people give for legal entitlements and non-harassment bribes occurring when government give out big development contracts (Basu 2011).  The presence of corruption hinders economic development, this is not to say that it was absent in various countries, such as East Asia which saw growth (Morgan, 1998).  Studies have also explored transactive versus extortive corruption, whereby the former is mutually advantage for both parties and the latter is more forced (Heywood, 1997. Addressing corruption can take time, has associated costs and has to be tackled on many fronts (Tanzi 2002). It is also difficult to analyse different forms of abuse in corruption. Abuse can be at various fronts, including within institutions, taxation issues, and lack of transparency in policy, which can leave room for mishaps. In this study, we focus on political and economic corruption in entrepreneurship and argue that corruption impacts financial loss and destabilises the trust of the formal sector in pursuing and operating in the entrepreneurial environment.
2.3 Well Being Theory 
Recent research indicates that entrepreneurship can fulfil individuals' basic psychological needs, leading to improved functioning and well-being (Shir et al., 2019; Wiklund et al., 2018; Williams and Shepherd, 2016). The well-being of women entrepreneurs is crucial for gender equality and sustainable development. However, defining wellbeing is a challenging task due to its varied interpretations and usage in different contexts, making it appear adaptable like a chameleon. Various terminologies are used to describe well-being, including welfare, individual well-being, subjective well-being, happiness, quality of life, and life satisfaction. Ed Diener, a pioneer in well-being studies for 30 years, described well-being as a comprehensive term encompassing various ways of assessing one's life or emotional state, including life satisfaction, positive emotions, and reduced negative emotions (Diener 1984a; Diener et al. 1999; Lyubomirsky et al. 2005). Well-being can be seen as a quantitative evaluation of an individual's daily living conditions to assess if they have the means and chances to lead a fulfilling life in a specific community or country (Dasgupta 1993; Helliwell et al. 2009; Kahneman 2003; Kahneman & Krueger 2006; Layard 2010). Contemporary perspectives on well-being emphasise a comprehensive and situational approach, highlighting significant and enduring connections between an individual and their social and physical surroundings (Knoop & Delle-Fave 2013). Initially, two distinct schools of thought emerged, viewing wellbeing as either hedonic or eudemonic.
 
From a hedonic perspective, emphasising happiness can be viewed as the sum of enjoyable experiences. Philosophers like Hobbes, DeSade, and Bentham had differing views on wellbeing: Hobbes saw it as the pursuit of human desires, DeSade believed it was the pursuit of sensations and pleasure, and Bentham argued that maximising pleasure and self-interest leads to a decent society (Husain, 2008). Other philosophers believed that individuals find happiness by expressing their virtues and pursuing activities they consider valuable (Carter, 2016). Being authentic to oneself might be connected with a eudemonic perspective of wellbeing. Expanding on the eudemonic perspective on well-being are Maslow's (1970) theory of self-actualization and Deci and Ryan's (2000) self-determination theory. An individual's or community's quality of life depends on the circumstances they encounter and how they make use of those circumstances. An individual's or community's perception of a situation, their thoughts and emotions about it, actions taken, and resulting consequences are all influenced by how the situation is perceived. According to Michalos (2007), people's perceptions, feelings, ideas, and actions directly influence their own and others' living conditions.
Given the subjective and psychological nature of well-being and the lack of consensus on definition, this paper builds on Wiklund et al.'s (2019, p. 579) definition of well-being as “the experience of satisfaction, positive affect, infrequent negative affect, and psychological functioning in relation to developing, starting, growing, and running an entrepreneurial venture” (see figure 1)
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Figure 1: Theoretical Framework for this research
 
Entrepreneurship, by its very essence, is self-directed and autonomous labour focused on realising one's potential, which can lead to personal development, growth, and well-being. Entrepreneurship training and venture development programmes can provide marginalised women with limited job possibilities a path to self-determination, empowerment, and fulfilment (Rindova et al., 2009; Wiklund et al., 2018). Well-being is influenced by how individuals assess their current condition and compare it to their objectives and expectations (Dodge et al., 2012). If successful business creation does not align with individual entrepreneurial aspirations, the well-being of entrepreneurs may vary. Current research on entrepreneurship and well-being has primarily concentrated on average levels of well-being (Stephan, 2018). Despite studies comparing the well-being of various groups of entrepreneurs, such as necessity and opportunity entrepreneurs (Shir, 2015), it is valuable to compare the well-being of individual entrepreneurs and explore the reasons behind varying levels of well-being among them. How do entrepreneurship and venture creation affect the well-being of female entrepreneurs in Nigeria?
3. Research Methodology 
The study employed a qualitative research method, which is well suited to our research problem and question. A qualitative research study is useful in its ability to demonstrate meanings of people’s lives within their specific contexts, their beliefs and views, the contextual conditions, insights from research concepts explaining social behaviour and mindset (Yin, 1994; Creswell and Cresswell, 2018). Therefore, the results that emerge from a qualitative study represent real-life experiences of the study participants, not the preconceived ideas of the researchers (Yin, 1994).
The study was conducted in Nigeria, which consists of 36 states and divided into two main regions (Udoh et al., 2020). The northern region, made up of 17 states, is predominantly Muslim, and the southern region, made up of 19 states, is predominantly Christian. A small portion of the population in the southern region practices traditional African religion (Udoh et al., 2020). The recruited participants operated their businesses out from both the Northern and Southern part of Nigeria. While religion plays an important role in the lives of Nigerians, there are other significant factors that affect the life of citizens, such as culture, political influence, and natural resources which are relevant for the purpose of this study. 
 
The study sample consists of 14 male and 16 female entrepreneurs (see Table 1), and the sampling method used was the purposive method (Hamilton, 2006). These entreprepreneurs were recruited through sample entrepreneurial centres that housed entrepreneurs in Nigeria (names withheld to protect the identity of the participants which can be traced to the sample centres). Selecting those entrepreneurs who are best suited to be knowledgeable about the research problem. Businesses that have been in operation for more than three years, with an annual revenue of less than N50 million ($71,000) and employing a maximum of 50 people were selected. Thirty semi-structured interviews were conducted as led by data saturation (Mason, 2010). Due to their ability to reveal hidden knowledge regarding gender issues (Hesse-Biber, 2007), semi-structured interviews have gained much popularity within the feminist research field as a method for data collection (Kelly et al., 1992; Tlaiss and McAdam, 2023). The duration of the interviews was from 30 to 45 minutes and were conducted online via Zoom a video conferencing platform and were audio recorded and transcribed. The study adhered to ethical considerations by informing the participants through a consent form that they needed to first agree to participate in the study by signing the consent form. Furthermore, participants were informed that they may choose to opt out of the study at any moment, and also that their anonymity in the study results was to be respected. The data that was collected was securely stored and would be disposed of in accordance with the requirements of the Data Protection Act (2018).

Table 1. Overview of the Participant’s Demographics
	Participants  
	Gender  
	Marital Status  
	No. of employees  
	Years   
of operation  

	Wumi  
	Female  
	Married  
	7  
	10  

	Oge  
	Female  
	Married  
	12  
	15  

	Fumi  
	Female  
	Married  
	3  
	10  

	Bumi  
	Female  
	Married  
	50  
	12  

	Ify  
	Female  
	Single  
	2  
	15  

	Chi  
	Female  
	Single  
	1  
	4  

	Isi  
	Female  
	Married  
	20  
	7  

	Anwuri  
	Female  
	Married  
	1  
	6  

	Uju  
	Female  
	Single  
	3  
	3  

	Ona  
	Female  
	Married  
	40  
	18  

	Florence 
	Female  
	Married  
	25  
	16  

	Oghene  
	Male  
	Married  
	35  
	12  

	Mine 
	Male  
	Married  
	50  
	11  

	Maejow  
	Male  
	Married  
	2  
	4  

	Tega  
	Male  
	Single  
	5  
	3  

	Azu  
	Male  
	Married  
	8  
	10  

	Bari  
	Female  
	Married  
	3  
	12  

	Amina  
	Female  
	Married  
	10  
	16  

	Ada  
	Female  
	Single  
	5  
	3  

	Anem  
	Female  
	Single  
	1  
	3  

	Bisong  
	Female  
	Single  
	10  
	3  

	Okon  
	Male  
	Married  
	1  
	4  

	Obi  
	Male  
	Married  
	10 
	10  

	Farouk  
	Male  
	Married  
	5  
	3  

	Ola  
	Male  
	Married  
	50  
	7  

	Ike  
	Male  
	Married  
	5  
	3  

	Adamu  
	Male  
	Married  
	50  
	8  

	Usman  
	Male  
	Married  
	5  
	8  

	Muhammed  
	Male  
	Married  
	9  
	17  

	Okon  
	Male  
	Single  
	5  
	25  



The narrative analysis method was applied to our interview data with the aim of understanding the lived experiences (Cronin & Earthy, 2008) of entrepreneurs in Nigeria and facilitate better researcher and participant interaction, which have an influence on how the account is carried out and interpreted (Cronin & Earthy, 2008). The interview data was coded in accordance with the concepts related to the research question on the challenges faced by entrepreneurs that lead them to perform unethical acts in order to counter those challenges and the resulting emotional traits that followed afterwards.  Thematic analysis (Braune and Clarke, 2006) was performed to produce codes, categories and aggregate themes. The first round of thematic analysis produced the main themes or the first order codes, then the second round of thematic analysis produced the sub-themes or the second order codes.  The third round of thematic analysis allowed for the interpretation of the themes through a well-being theoretical lens (Williamson et al., 2021; Ryan & Deci, 2017), thus giving us insight into the lived experiences of the entrepreneurs in relation to our research question. The evidence data structure shown below represents the outcome of this process.
Table 2:  Data Structure
	Main theme or 1st order code
	Sub-theme or 2nd order codes
	Interpretation of themes

	Narratives around the loss of finance caused by corruption, experienced by the entrepreneur
	Impact of corrupt practices
	Systemic corruption embedded in institutions leads to stress, loss and harassment.

	Narratives around the loss of finance caused due to multiple taxation demands by the entrepreneur
	Policy inaccuracies
	

	Narratives around the need in developing relationships to help facilitate loan approvals in formal financial institutions 
	Helpful Relationships or strong ties
	

	Narratives around the need in developing sexual relationships to help facilitate loan approvals in formal financial institutions 
 
	Sexual Harassment
	

	Narratives around legislation and regulations that hinder them from growing successful businesses, therefore, encourage a feeling of despair and discrimination
	Influence of inheritance laws
	The influence of culture leads to distrust and social isolation

	Narratives around gender stereotyping in the sector of operation and in accessing business finance that limit business growth aspirations
	Gender bias and stereotyping
	


 
4.0 Findings and Discussion 
This study examines how men and women respond to limitations they experience as everyday entrepreneurs and how it causes them to enact unethical entrepreneurial actions. From the interpreted data, three themes emerge from the experiences of men and women entrepreneurs in Nigeria as seen in the data structure above. Findings suggest that both male and female entrepreneurs faced the dilemma of systemic corruption embedded in institutions quite similarly. In contrast, both males and females have different experiences of the Influence of socio-cultural practices on how they ‘do’ entrepreneurship that continuously forces the females to feel disadvantaged, social isolation and distrust thereby making them experience the darker side of entrepreneurship. These interpreted themes are developed from power quotes that offer the most meaningful experiences of the dark side of entrepreneurship. They provide insights that can be used to answer the research aim and make meaningful contributions to knowledge. The following section exposes these findings in detail  
 
4.1 Systemic corruption embedded in institutions 
The findings record how male entrepreneurs encounter corruption and multiple taxation issues, which reveal the not-so-good side of being an entrepreneur. Two male entrepreneurs explain how corruption within the government impacts their sales because of the kickbacks they gives. Okon says:
 
Well, it's really challenging, that's very obvious, you know, because the system is really not working honestly. Corruption is everywhere, you have to pay to get your way up there, so these are most of the challenges and others which of course, are caused by corruption: a lack of enabling environment…Okon (male entrepreneur)
 
He believes that ‘corruption’ experienced everywhere in government hinders his ability to access new market opportunities. This finding is similar to that of Bassey and Uyang (2014) who discovered that corruption affected the ability of Nigerian entrepreneurs to access new markets. Ola also has similar darkside experiences: 
 
you know I have to bribe people in the government for them to phone me, and what happened is that the capital I need to do the job will be more than what I need, I don't know if you understand what I’m saying… Ola (male entrepreneur)
  
Similarly, women entrepreneurs also believe that the taxes expected of them are unbelievably high and that they experience harassment from government agencies that affects their profit margin. Amina, Chi and Bisong explain:
 
It is horrible. at some point I knew I had a slash my rented office space we have this local government group that will come, you have to pay something like local government revenue, and you are paying your tax, see they come up with one new thing every day so at the end of the day you are struggling to keep your head above water. You need to you know at the end of the day… see we're struggling as entrepreneurs in this country, it's difficult thriving as an entrepreneur in Nigeria…. Amina (female entrepreneur).
 
and yeah, I mean some government rules from government laws and regulations make it just really difficult to run smoothly so you are paying multiple taxation to every arm of the government that could really be a pain in the neck...Chi (female entrepreneur)
 
You're providing your own water, and then you still must pay this levy, that levy, this tax, that tax, this thing, that thing. I mean, imagine how much more productive one can be. Bisong (female entrepreneur)
 
These experiences of corruption and multiple taxation are evident in this study and are similar to findings by El Alaoui et al., (2016) and Dorcas (2017) who discovered that corruption is entrenched in the institutions in Nigeria making it difficult for entrepreneurs to thrive. This study also looks at the untold stories of entrepreneurs needing ‘helpful relationships’ to facilitate the loan approval processes. For instance: male entrepreneurs are seen using their networks to access business finance and overcome the bottlenecks experienced in commercial deposit banks. For example, Adamu and Obi share how they have to navigate the influence of corrupt practices and form right ‘networks’ which can help make ‘things work for you’ or become ‘easier for you’:
 
Second, Nigeria is a country of connection…. You need to have a lot of connections for these things to work for you...Adamu (male entrepreneur)
 
you know, although most times it might not be the bosses themselves, just the people around the office moving the file from one table to another can actually delay the process for you if you don't do what they ask you to do. And the bosses won't even be aware that this is happening, but again, if you have the connection, it makes it easier for you…Obi (male entrepreneur)
 
Obi is convinced that the bureaucracy within the commercial banking system is caused by the average employee in the office and not necessarily by top management. A few other entrepreneurs are convinced that this situation is evident even in government-owned agencies, with Usman explaining that:
 
first, the bureaucracy involved in accessing finance from a federal mortgage bank…Usman (male entrepreneur)
 
In addition, our participants lament how unhealthy relationships have to be formed during the course of doing entrepreneurship in order to thrive. One female entrepreneur decries sexual harassment. See narrative by Bisong…
 
… I feel I’ve lost some clients because I wasn't able to play ball right, so most times I have met two or three prospective clients who would want to have an intimate or sexual relationship with me just to give me business, and obviously I have turned those things down, and I feel like that hindered them from doing business with me...Bisong, (female entrepreneur)

This indication of forming sexual relationships to influence financial decisions by lenders is confirmed by the narrative of one male entrepreneur. Azu says:
​​
Search for real estate agents on Instagram and you see that most of the people that are making waves are ladies and they are very  attractive so that is why sometimes I get to laugh though I sell many properties and houses, I don't really make that ‘hit’ because of what is happening in the country, I’m not talking about the economy, I’m talking about these ladies’ stuff, but when it comes to joint venture, those ladies can’t come in, because they don't understand it, so that favours me…Azu (male entrepreneur)
 
In summary, male and female entrepreneurs in this study experience multiple taxes and corruption in their everyday entrepreneurial pursuits, making it more difficult for entrepreneurs to thrive (Dorcas, 2017). They also experience sexual harassment that either inhibits or facilitates the progress of their entrepreneurial successes. Tying on the wellbeing theory that underpins this paper, it can be revealed that…… 
 
4.2   Influence of socio-cultural practices 
The patriarchal culture prevalent in Nigeria proves to be another hidden factor that fuels the darkside of entrepreneurship. Female entrepreneurs decry the criteria of presenting collateral to be able to access commercial bank finance as a unique challenge for them. This is due to the fact that, in a patriarchal society such as Nigeria, properties are shared with/willed to only male children, because it is believed that they continue to bear the family name even after marriage; conversely, a female child will lose the name at the point of marriage, and the glory and wealth from her father’s estate will be transferred to her new family. The lack of collateral discourages female entrepreneurs from seeking external funding making them experience social isolation, specifically from deposit banks, as narrated in the experiences of Ify and Anem below:
okay I wanted 35 million naira (and the bank wanted the documents for the new place I was buying, that cost 85 million as collateral.... and I'm like, you can't have both. I'm only asking you for 35 million... bottom-line is that I didn't get the loan…Ify (female entrepreneur)
is that the conditions are also not friendly, ….so sometimes for the conditions, they'll tell you to bring collateral like, landed documents, property. For a woman, I don't think that is possible…Anem (female entrepreneur)

This demonstrates how this lack of collateral causes women entrepreneurs to experience loss due to the inability to meet their business needs and ultimately makes them feel distrust towards the government. While this challenge is only specific to the female entrepreneurs in this study, the male entrepreneurs experience other setbacks because of gender stereotyping, during the entrepreneurial process. One male entrepreneur says he experiences societal backlash when operating in a sector that has a gendered characteristic and one constructed by the society to be feminine, in his case -the food sector. Oghene speaks:
 
yeah, basically people say you're doing a woman's job, this is a woman's job, you can't be in the kitchen cooking. Some say you're going to get married someday, are you sure you are going to be satisfied by her cooking, but it doesn't get to me at all. For instance, one time somebody [that was my usual client] wanted me to now cater for her wedding and said ah my mom doesn't like the idea of a man doing my catering for the wedding. I'm like really? but you always eat my food but now your mom doesn't like that food, for real? but I didn't allow that get to me in any way. yeah, I just felt it's one of those things you know, I just must keep going you know…Oghene (male entrepreneur)
 
It is interesting to see that from this response; the society seemingly constructs the woman’s place to be in the kitchen cooking while men should be out in the field working and not in the kitchen leading to social isolation when you try to oppose this construction. This study records how females are isolated by society and left to navigate their entrepreneurial journeys by themselves, leading to them forming informal networks to raise business finance for themselves as a way of navigating the gendered nature of entrepreneurship in Nigeria. In contrast, male entrepreneurs are faces with social isolation when they operate in a sector constructed to be feminine.

 5.0 Conclusion 
It is very much evident that entrepreneurship is often seen in a positive light, and research over the decades has highlighted the journeys of entrepreneurs from ‘rags to riches', and entrepreneurial mindsets contributing to personal and professional growth and wellbeing. With the majority of this playing out within favourable systems and institutions that provide enhancement and optimism. However, research has over the past many years drawn out discriminatory and biases layered within this field.  This paper sheds light on  the ‘hidden side’  - the ‘darkside’ that operates within the  fringes/margins of entrepreneurship in Nigeria  and its impact on the  entrepreneurs’ ‘well being’ and business operations. The study sample consisting of 14 male and 16 entrepreneurs used narrative inquiry technique to tease out and demystify the hidden and often unethical challenges faced by entrepreneurs.  Nigeria is one of the wealthiest countries in West Africa and entrepreneurship is crucial for its growth.  The past decades have witnessed rapid support of entrepreneurship programmes both government and non-government to create and enhance support for entrepreneurs and their businesses. Despite these support systems the study found unorthodox activities layered at various levels and often entrepreneurs were compelled to utilise unethical measures to navigate and operate their businesses. This included systematic corruption in various institutions causing financial constraints for the entrepreneurs such as being subjected to various levels of unjustified taxes. And some resort to bribery themselves just to navigate through the channels, therefore, further adding to the financial loss in order to be successful in the long run. Furthermore, it was evident that entrepreneurs’ trust in systematic regulations and support policies were blurred by distrust and wariness. The study found both similar and differentiating experiences faced by male and female entrepreneurs.  Women's experiences were further complicated by the patriarchal and social cultural constraints, which included stereotyping, and the inferiority lens that the women were seen through. The study highlighted discriminatory environments and sexual harassment that women were subjected to - leaving them distrusting the very agencies that should be supporting them. Similar to men financial constraints were very much evident, however, their situation was further complicated by women being perceived as without collateral and therefore not warranting the same financial support as men by financial institutions.  This led to social isolation and stress and the negative impact on their business. Overall, it led to the loss of freedom (both personal and financial) that entrepreneurship is often perceived as providing. 
5.1 Contribution to knowledge
This study engages with the literature of the dark side of entrepreneurship extending what we understand of this phenomenon. (add more) Further, expanding the body of knowledge on critical entrepreneurialism debate (Welter et al., 2017; Shepherd, 2019; Kim, Mueller and Dey, 2024) by highlighting the dark side of entrepreneurship from a Global South context. In particular its effect on women entrepreneurship and practice by exploring whether the darkside of entrepreneurship experienced by women in Nigeria are merely a necessary evil or something that can be reduced through monitoring, regulation or policy pronouncements
Furthermore, there has been increased attention in the concept of well-being across disciplines. This paper has contributed to the well-being theory (Williamson et al., 2021; Ryan & Deci, 2017), playing it out in the context of entrepreneurship.   In terms of entrepreneurship previous research has focused on entrepreneurial ‘wellbeing’ viewed from a psychology perspective, furthermore approached from the lens of hedonic (mental state of happiness or subjective wellbeing) and/or eudaimonic (wellbeing derived from personal aspects) (Wiklund et al, 2019) which is often positive in nature with some negativity. This paper has contributed to the entrepreneur’s wellbeing in the context of gender and darkside entrepreneurship with the focus of personal and professional subjectivity which has been far from the positive hedonic and eudaimonic context. 
5.2 Limitations and Future research

The study is limited by the sample size, with Nigeria high on the corruption index there is a need to expand the sample size substantially to gain a deeper insight into the roots of systematic corruption and the impact on the entrepreneur’s mindset and their business operations. This study also raises questions of power dynamics within formal and informal institutions, especially those that are set up to support entrepreneurship.  Furthermore, wellbeing and health is key on government agenda in many of the countries, and its intersecting role in the field of entrepreneurship will set to become an emerging study area in the near future. 
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