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	The paper proposes and justifies a structural model with justified hypothesise between the model constructs and an appropriate methodology for estimating and testing it through SEM. An abstract is needed, as is what the researcher requires discussion at the development paper session.
Overall, the paper shows its original examination of a highly relevant yet under-studied area within the field of Islamic banking. The approach to linking religiosity and fear of divine punishment with consumer behaviour provides valuable insights that contribute to both theory and practice. The presentation quality is engaging for readers. My comments for each section are as follow. 
The concepts of religiosity and fear of divine punishment into the patronage intention towards Islamic financial products are integrated well, specifically to the context of Islamic Deposit Pension Schemes in Bangladesh, a relatively underexplored area. However, the conceptual framework could be expanded by integrating more contemporary theories or models that account for cultural and socio-economic factors. The practical implications are clear and relevant for Islamic banking institutions in Bangladesh and potentially other similar markets. It could enhance its contribution by discussing potential managerial implications in more depth (e.g., potential recommendations for banking policy makers and marketing strategies for Islamic banks to attract and retain customers). The research design could be improved by providing a more thorough justification for the chosen sample size and whether to incorporate a pilot study as the next step.
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Thank you for your kind review. 
The following have been added in this revised manuscript (highlighted in yellow).:
1. Abstract
2. Justification of sample size used
3. Justification of pilot study
4. Discussing potential managerial implication

	Thank you for submitting this paper, it was an enjoyable read. Overall, the paper appears to be well grounded in the relevant literature with the authors demonstrating a strong grasp of pre-existing research in the area. That said, the paper would benefit from additional context and clarity in places, as well as a more comprehensive discussion of its methodology, discussion points and contribution to knowledge. The paper could also be structured a little more effectively. The key areas for refinement are as follows: - The contribution to knowledge surrounds adding an additional geographic context to pre-existing research (Bangladesh), and specifically exploring factors which influence the uptake of deposit pension schemes rather than Islamic banks and products more generally. The research approach appears similar to that of pre-existing studies, so whilst the research is not necessarily adding anything new to the field in terms of approach or theory/conceptualisation, it could have implications for practice for organisations in Bangladesh or banks offering deposit pension schemes. - The paper ends rather abruptly, so it would be beneficial if the author could include a discussion of anticipated findings, implications for practice, contribution to knowledge and any anticipated weaknesses to the research approach. - Following on from the above point, overall, the paper could be more explicit about its originality, contribution to the field and why it is necessary as a study. Could the author please elaborate on this. - The author includes a conceptual model which could be a contribution to knowledge but does not talk around this. Could you please explain how the model is anticipated to work. A brief discussion would suffice so that it is not randomly added in without context. - Some additional detail and context about the specifics of Sharia Law that make deposit pension schemes preferable compared to other saving schemes in this context could be beneficial. - The outline of the methodology is a little brief. It is anticipated that this would be elaborated on in a presentation/full paper, but could the author provide additional information, such as why you have selected 300 as a number, why those data analysis methods, who will be conducting the data analysis etc. Again, it seems like an abrupt conclusion to the paper that could be fleshed out more. - The high number of objectives and hypotheses could be a little confusing. Perhaps these could be explained and structured more clearly. The author could explore the use of figures and tables here. - Watch for minor grammatical errors and consider the formatting of headings, subheadings and new paragraphs to separate sections more clearly. - The ending of the paper appears a little rushed and overall it would benefit from aligning with a more traditional article structure. As outlined above, the addition of a discussion, contribution to knowledge and development plan section would greatly improve the clarity of the paper.
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3. Abstract added


Abstract
Unlike their counterparts, Islamic Banking systems rely on Islamic principles (i.e., Sharia law) to deliver their products and services. Though Islamic banks are usually located in Muslim-majority countries, the demand for Islamic Banking services is growing worldwide. Currently, 400 Islamic Banks in 75 countries offer products such as Islamic banking, finance, and credit cards. One of the most popular banking products (especially in developing countries) is monthly deposit-based schemes because they offer a specific percentage of interest based on the amount deposited. In Bangladesh, deposit-based products are known as Deposit Pension Scheme or DPS. The principles of Islam prohibit the consumption of fixed interest-based income (RIBA) in most DPS. To counter this, Islamic banks offer deposit schemes that do not have a fixed interest rate (i.e., variable rates). Literature reveals consumers' intentions to purchase Islamic products (i.e., Islamic finance and credit cards) derive from religiosity, religious obligations, and fear of punishment (or a combination). However, very few papers have investigated these effects on DPS. This paper investigates the effect of religiosity, fear of punishment, and attitudes toward Islamic products on the intention to adopt Islamic DPS.
Keywords: Islamic Bank, Deposit Pension Scheme (DPS), Religiosity, Fear of divine punishment

Introduction 
The adoption of Islamic products (i.e., Islamic banking, Islamic finance, Islamic credit cards, and so on) has increased worldwide because Islam is a widely spread religion (Abou-Youssef et al., 2015) covering all aspects of human life, including financial affairs (Ahmed, 2007). One of the fundamental Islamic principles differentiating Islamic finance from non-Islamic finance is the prohibition of receiving (or offering) interest-based payments (known as Riba). While predominantly Muslim consumers avail the services of Islamic banks, literature has indicated a significant customer base of Islamic banks exists among non-muslim consumers (Saiti et al., 2022). Islamic banks contribute a large percentage of the banking sector of an economy (Tabash & Anagreh, 2017), especially in emerging economies where a large segment of Muslim consumers resides. For example, Islamic banks contribute 25% of the total banking sector in Bangladesh (Ferdous, 2022).
[bookmark: _Hlk122800071][bookmark: _Hlk122800179]Additionally, Islamic Banks in Bangladesh have a market share of 28.21% and a market cap of USD 48 Billion from various products such as Islamic capital markets, Islamic insurance, and so on (Hannan, 2022). One of Bangladesh's most popular banking products is the Deposit Pension Scheme (or DPS). This monthly deposit-based scheme offers a specific percentage of interest for a specific period. Due to the widespread acceptance of DPS, Islamic banks have the highest term-based deposits (i.e., DPS) of any Bank within Bangladesh (Islam et al., 2019). Currently, there are 10 Islamic Banks with 9 Islamic Banking Branches (in Conventional or non-Islamic Banks) and 14 Islamic Banking Windows (in Conventional or non-Islamic Banks), totaling 2154 branches in Bangladesh (Bangladesh Bank, 2022).
Prior Literature has shown religiosity and religious obligation as significant factors in determining consumers' intention to use Islamic banking systems (Albaity & Rahman, 2019; Lajuni et al., 2017) in countries such as Malaysia (Amin et al., 2011), Indonesia (Reni & Ahmad, 2016) and Pakistan (Ali et al., 2015). Moreover, individuals can be motivated to develop a positive attitude toward Islamic banks if they fear some divine punishment (Souiden & Rani, 2015). However, there is limited investigation of the factors that affect consumers' intention (i.e., religiosity or religious obligation) to use Islamic banking systems in Bangladesh, especially for savings-based schemes such as DPS. 
The aim of this paper is thus to investigate the effect of religiosity on patronage intention towards Islamic deposit pension schemes (DPS) in Bangladesh. The paper will also investigate the effect of fear of divine punishment on the attitude and Patronage Intention of avialing Islamic DPS.
Objectives 
Primary Objective

To examine the effect of religiosity and fear of divine punishment on customers' patronage intention of Islamic Products such as DPS. 

Secondary Objectives
· To understand the impact of Religiosity on customers' intention to use Islamic DPS. 
· To understand the impact of fear of divine punishment on customers' patronage intention of Islamic DPS. 
· To understand the mediating role of attitude towards Islamic Products (i.e., Islamic DPS) between religiosity and patronage intention. 

Literature review

Religiosity 
Religiosity is an individual’s commitment to a particular religious group (Fam et al., 2004). Rather than one’s religion, religiosity helps an individual develop attitudes toward consumption patterns (Abdur Razzaque and Chaudhury, 2013), including Islamic financial products (Newaz et al., 2016). Moreover, religiosity can be extrinsic and intrinsic (Good & Willoughby, 2006; Kahle & Robbins, 2004), which shed light on the process of seeking out a solution for a particular need, such as financial needs (Newaz et al., 2016; Esso and Dibb, 2004). Moreover, religiosity positively affects patronage intention (Kusumawati et al., 2019). However, religion and religiosity have been used interchangeably in literature to describe a phenomenon or intention (Suhartanto et al., 2019). Deposit Pension Scheme (DPS) is a saving scheme that allows you to receive monthly or annual interest based on the money you have committed. However, since Islamic banks follow Sharia (Islamic) laws, Islamic DPS has variable interest rates rather than fixed ones, thereby fulfilling the “criteria for judgment on every aspect of a Muslim’s individual and social life” (Newaz et al., 2016 pg. 142). Therefore, Religiosity is essential in selecting Islamic DPS, which must comply with Sharia Law. While previous studies have demonstrated the relationship between religiosity and consumer behavior, it is limited to Islamic Banking rather than specific products such as DPS; therefore:
H1: Consumer’s religiosity positively influences their attitude toward adopting Islamic DPS.
H2: Consumers' religiosity positively influences their intention to adopt Islamic DPS.

Fear of divine punishment 
Fear can affect an individual’s attitude, intentions, and behavior (Eadie et al., 2009), such as purchase intention (Johnston and Warkentin, 2010). Muslims believe taking prohibited (under Islamic Sharia) actions may cause the individual to experience (or be affected by) divine punishment. Therefore, Muslims are more inclined to use Islamic banking systems and develop loyalty towards Islamic banks in fear of some divine punishment (Javaid et al., 2021; Souiden & Rani, 2015). Literature has depicted that religiosity does affect the intention to use Islamic banks (Albaity & Rahman, 2019), while fear of divine punishment affects customer loyalty toward Islamic banks (Javaid et al., 2021). Moreover, the higher the fear of divine punishment a person develops, the more likely the person will purchase services in tune with their religion (Souiden & Rani, 2015). Surprisingly, there is limited investigation on the effect of fear of divine punishment on the attitude towards Islamic DPS. Moreover, the mediating role of attitude towards Islamic DPS between fear of divine punishment and (patronage) intention is yet to be established; therefore:
H3: Consumer’s fear of divine punishment positively influences their attitude toward adopting Islamic DPS.
H4: Consumers’ fear of divine punishment positively influences their intention to adopt Islamic DPS.

Attitude toward Islamic banking
Literature has depicted that attitude toward Islamic banking is essential in predicting consumption behavior (Dusuki and Abdullah, 2006). Additionally, literature has identified other factors influencing behavior, such as price, services, convenience, cost and benefits, reputation, and image of banks (Erol and El-Bdour, 1989; Gait and Worthington, 2008), which all focuses on a person’s attitude. However, the causal relationship between attitude and intention to adopt/use Islamic DPS is yet to be investigated, therefore:
H5: Consumer’s intention towards using (adopting) is positively influences by their attitude towards Islamic DPS.

Proposed Conceptual Model:

 (
Attitude towards Islamic DPS
H
2
H
3
H
5
H
4
H
1
Fear of Divine Punishment
Religiosity
Intention to adopt
 Islamic
 DPS
)











Methodology 

This research will use a quantitative approach and be conducted in Bangladesh. Authors have confirmed a sample size of 200 is an adequate to assess a model using structural equation modeling (SEM) (Hair, 1998; Kline, 2023). However this study will collect data from 300 participants in Dhaka using a self-administered survey questionnaires Dhaka after conducting a pilot study among twenty participants to check for the reliability of the survey questions (Dwivedi & Williams, 2008).
The questionnaire will consist of items adapted from literature with a seven-point Likert scale (i.e., ranging from strongly disagree to strongly agree). Data will be collected using a mall-intercept method (i.e., in the banks) and a will use a simple random sampling technique (i.e., every customer). More specifically, data will be collected from consumers who have the intention and willingness to open an Islamic DPS. Mall intercept offers greater control for data collection (Hornik et al., 1988). After data cleaning, partial least square (PLS) method (a statistical method based on SEM) was employed for this research to measure and validate the proposed model and test the relationships among the hypothesized constructs (Götz et al., 2009).


Implication 

Managerial Implication: 
Being a Muslim dominant country, Bangladeshi financial industry has a significant market for Islamic products. Understanding what drives the customer’s attitude and purchase intention would allow the managers of such financial institute develop better products and more importantly design accurate marketing communication. This research also allows managers of financial institution to get a better insight into the consumer behavior while making long term commitment to products like DPS. 

Policy Implication:
Governing bodies of financial institutes (e.g. Central Bank) need to develop more rigorous framework to regulate and implement Islamic products in the financial industry. Governing bodies can enhance customer trust by authenticating the Islamic products, as in they meet the religious criterions before leveling them as Islamic products. Furthermore, right policies would direct Islamic Financial Institutions towards better reach and access of relevant products. 

Contribution to theory
The purpose of this paper is to introduce a conceptual framework that can facilitate investigations concerning the impact of Religiosity and Fear of Divine Punishment on the relationship between customer attitude and purchase intention of Islamic banking products and services such as DPS. Recent studies have explored various factors that influence consumers' adoption and usage of Islamic banking products; however the use of fear of divine punishment has not been explored in this particular context. 



Future directions

Future research can develop the construct used in this research further to understand customer purchase intention of Islamic products in the financial industry in a holistic way. Similar research can be conducted in other industries, such as cosmetics, food etc., to validate the finding of this research. Also, comparable research in other countries can shed light on the findings of this research.
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