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Recap from the IDMA 2015 Annual Meeting and Seminar
The IDMA conducted the 2015 Annual Meeting and Seminar
“Evolving Data Management – The Difference Maker for
Your Bottom Line” on Monday and Tuesday, April 27-28, at
the Doubletree Hotel Philadelphia. Once again, this
gathering attracted a record high attendance, with
219 participants.
The Seminar’s sessions focused on case studies, lessons
learned, success stories, strategies, and methodologies related
to how data management is rapidly evolving in our industry.
Surveys collected indicated the event was a great success,
scoring 88.4% on the Overall Customer Satisfaction
Survey.

Keynote Speaker Pete Miller, CPCU
Pete Marotta leads the Roundtable

On Monday morning, Nora FitzGerald, IDMA’s Outgoing
President, and Peter Marotta, IDMA’s Vice President of
Emerging Data Management Issues, moderated the Data
Management Roundtable. Discussion focused on the latest
news and trends impacting our industry. Topics included:
The reauthorization of the Terrorism Risk Insurance Act; Big
data and analytics and their impact on data management; Data
strategy and it components; Data management tools that are
currently popular or trending; Data streaming; System modernization; 3rd party data; and much more.
After the conclusion of the roundtable session, we opened up
our exhibit hall for a refreshment break where our attendees
got the chance to learn more about our exhibitors’ products
and services.
The first day keynote address “From the Computer Room to
the Board Room” followed our exhibitors’ refreshment break
and was delivered by Peter Miller, President and CEO of
The Institutes (formerly The American Institute for CPCU and
Insurance Institute of America). Pete discussed his experiences
using his technology background to add value at a strategic
level to his and other organizations.
From his beginning as a systems manager, Pete has always
been interested in taking what he has learned in IT and using
it to benefit the business. Pete talked about how data manage-

ment and IT professionals can positively impact their organizations by thinking beyond the
technology boundary, and applying IT and data management
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Annual Meeting and Seminar Recap, continued
After lunch, we had the choice of attending various session
tracks with topics that focused on Data Management,
Analytics & Competitive Intelligence, and General
Business, digging deeper into topics such as enterprise data
management; customer loyalty and using data to know and
retain the customer, big data and innovation, system modernization, and strategic data management.

Bobby Fingers, Sandy Fordham, Chuck Fordham

SVP-Data Assets and Analytics at Verisk Analytics/ISO
discussed how industry executives are dealing with evolving
topics such as big data, privacy and security, new tools and
technologies as well as what’s required to successfully deliver
meaningful results in today’s evolving environment. The panel,
which was moderated by Tracy Spadola, IDMA’s VP of
Business Development, shared their perspectives on the
evolving role of data managers and provided insights into
what is necessary to meet these new challenges.
Our afternoon sessions resumed after lunch starting with our
highly rated general session “Bridging the Gap between Data
Analytics and IT,” which was delivered by Mitchell Wein,
Principal-Insurance Practice at Novarica, and focused on the
industry’s response to the data analytics opportunities and
challenges, via the creation of the Chief Data Scientist/Officer
role. Mitch discussed the evolution of this executive role, the
types of people being recruited into the role, and where organizationally the role resides. Furthermore, Mitch shared his
thoughts on how this new role interacts or conflicts with IT
as it evolves and discussed the function it plays in design requirements and governance over IT projects like data enrichment, MDM and big data.

After the first day sessions concluded, we transformed the
exhibit hall and the main conference room into a carnival
themed event, with a variety of food and beverage stations,
and live music from the Bobby Fingers Band. Participants
got the chance to network with their colleagues and challenge
them to various fun games, including mini golf, foosball, air
hockey, basketball toss, and electronic darts. A fun photo
booth was also in house!
On Tuesday morning, attendees enjoyed a continental breakfast. Our three session track followed and discussed
“Big data and the internet of things”, top trends and developments in data-driven underwriting, and master data management (MDM).

Chuck Boucek, Joe Izzo, Peter Bothwell, Tracy Spadola

After a short refreshment break, our second day keynote
address and executive panel took place. Peter Bothwell,
VP of Applied Research at The Hartford, Chuck Boucek,
VP-Analytic Data Management at CNA, and Joe Izzo,

Capstone Speaker Scott Cohanpour

Three more session tracks took place followed by a capstone
presentation, delivered by Scott Cohanpour, Group Data
Officer at SwissRe. In his speech, Scott demonstrated how
Continued on Page 3
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Annual Meeting and Seminar Recap, continued
enterprise information governance can facilitate the creation of an "Information Dial Tone.” Specifically, this awardwinning speaker shared certain of the leading practices underway at many large global enterprises by discussing how
to: Provision a dial tone of information that is readily available and consistent across the organization; Utilize master
data management as dial tone foundation including reference data as "slow changing" master data; and leverage enterprise information governance to demystify and commoditize Big Data Analytics within the organization.

John Cantwell, Chuck Fordham, John Belizaire

The Seminar concluded with a drink reception and the exhibitors’ prize drawings.

A BIG THANK YOU to our sponsors for their
commitment and contributions!
♦

DIAMOND Sponsors
IBM, Pitney Bowes

♦

PLATINUM Sponsors
Capgemini, Insurity, Teradata

♦

GOLD Sponsors
Ernst & Young, ISS, Verisk Analytics

♦

SILVER Sponsors
AAIS, ACORD, Clarity Solution Group,
Edgewater, FirstBest Systems, Sita Corp

♦

BRONZE Sponsors
Collibra, MIS Solutions, NCCI, Synpulse,
The Institutes, Valen Analytics, WCIO

IDMA 2016 Annual Meeting and Seminar
Mark Your Calendar - Plan now...to attend next year's premiere insurance data management event.
The IDMA April 18-19, 2016 Annual Meeting and Seminar will once again be held at the Doubletree hotel in Philadelphia,
Pennsylvania.
IDMA is planning to issue a “call for speakers” sometime in July. So, please reserve the date and give some thought to
the topics you would like to see included in the program.
IDMA is planning to have the agenda, detailed abstracts, exhibiting and sponsorship opportunities, and registration information
available on its web site by year end.

Scenes from the 2015 IDMA Annual Meeting
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Use Your Right Brain, Cash in for $200
Inspire Us and Win a $200 Gift Card!
The IDMA 2016 Conference Planning Committee continues to
develop and search for new ideas and approaches for the IDMA
April 18-19, 2016 Annual Meeting and Seminar.
Send us your best ideas and suggestions on the title and theme
for next year’s event.
Your participation and suggestions are key ingredients in planning
for excellence in this event. You must respond by June 19, 2015!
Please send your suggestions to fyassine@idma.org and
michael_spears@ncci.com and enter to win a $200 Visa gift card.
The winner will be announced on June 30.

SPRING/SUMMER 2015 CONTEST

Kathy Blankenship Wins Winter Contest
Congratulations to Kathy Blankenship of American National for winning the Winter puzzler and a $10.00 gift card
for Amazon.com. From the seven correct responses, Kathy’s
name was randomly drawn as the winner. The question was:

Your Challenge:

Puzzler for
Spring/Summer 2015
A prize will be awarded to
the randomly-drawn person
among the first ten who solve
the question correctly. You
may only guess one time for
each contest and you can
only win two times in a given
calendar year. The correct
answer will be published in
the following issue. This
quarter's prize is a $10 gift
card from Amazon.com.

Farouk is in a U.S. East Coast
state. He calls Nora when
she is in a U.S. West Coast
state. Farouk asks "What
time is it there?"
Nora answers, and Farouk
say "That's funny, because it's
the same time here!" Both
Farouk and Nora are correct
about the time. How is this
possible?

Please
email your
answers to
Frappolli@CPCUIIA.org

Four spelunkers (A, B, C,
D) enter a
cave at different points.
Two are
wearing red
helmets, two
wear blue
ones. All four
know that,
but do not
know the
color of their own helmet. All know what the others can see:
A can see only B and C; B can see only C, D can see no one.
Who can be the first one to call out the color of her own
helmet without seeing it?
ANSWER: 1) If spelunkers B and C had helmets of the same
color, then spelunker A would immediately announce that her
helmet was the other color;
2) If spelunkers B and C had different colors, then spelunker A
would be silent; that would have been a signal for spelunker B,
who would then announce her own color after seeing C with
the other color.
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NEW AIDM AND CIDM GRADS RECOGNIZED AT
THE IDMA 2015 ANNUAL MEETING
At the April 27 Annual Meeting, our newest graduates earned the applause of the membership as they received
their certificates. This year we had 5 new Associate Insurance Data Managers (AIDMs), making a total of 327
AIDMs, and 3 new Certified Insurance Data Managers (CIDMs), for a total of 226 CIDMs.
Associate Insurance Data Managers (AIDMs) Graduating April 27, 2015
Victoria Brown, NJM Insurance Company
David W. Davis, Central Mutual Insurance Company
Lauren L. Kelly, CNA
*
Christine Miller, Great American Insurance Company
Andrea Bailey Rapson, CopperPoint Insurance Company
Certified Insurance Data Managers (CIDMs) Graduating April 27, 2015
Michelle L. Huber, Great West Casualty Insurance Company
*
Katrine Pertsovski, Verisk Analytics / ISO
*
Kim Retallick, NJM Insurance Company
Asterisks (*) indicate new graduates who received their certificates in person.
Congratulations to all of our graduates!

Nora FitzGerald and Jane Zawistowski congratulate new graduates:
Christine Miller, AIDM; Kim Retallick, CIDM; Katrine Pertsovski, CIDM
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Two New Fellows in Insurance Data Management (FIDMs)
Enrolled at the Annual Meeting

New FIDMs Chuck Fordham and Mark Siwek are congratulated by Pete Marotta

The IDMA Fellow in Insurance Data Management
(FIDM) honorary designation was established in 2006
by the IDMA Board of Directors to acknowledge
individuals who have made and continue to make
significant contributions to the development of the
insurance data management profession.
Among the qualifications are that fellows have five
years’ experience in the profession, involvement in
IDMA committees and governance, and participation
in developing the core body of knowledge through
presentations, panels and papers.
The application process is self-nominating and is open
to all qualified data managers. Applicants are vetted
and approved by the IDMA Professionalism Committee and IDMA Board of Directors.

For forms and additional information please contact
Farouk Yassine, the IDMA Executive Director at
fyassine@idma.org.
This year, two new fellows were inducted to the FIDM
Hall of Fame – Chuck Fordham, Associate Statistician
at NJM Insurance Company, and Mark Siwek, Assistant
Vice President at Independent Statistical Service (ISS).
With these two recipients, IDMA has conferred the
FIDM honorary designation on a total of 36 individuals.
It is anticipated that all Fellows will continue building the
community of insurance data managers through their
personal commitment to embrace the IDMA Standards
of Professionalism and to develop Standards of Practice.
Congrats to our newest fellows!

Page 7

V o lu me 1 1 , I ssu e 4

Tracy Spadola Receives the IDMA Gary W. Knoble Service Award
Tracy Spadola, Practice Lead-Insurance at Teradata,
was awarded the IDMA Gary Knoble Service
Award at the IDMA 2015 Annual Meeting and Seminar.
The IDMA Gary Knoble Service Award was established
in 2005 to honor Gary’s years of volunteer service to
IDMA. Gary is one of the founding fathers of IDMA.
This award – which will not necessarily be made each
year – is to be presented to “IDMA members who have
made significant volunteer contributions to the IDMA
and its role in the industry, such as committee involvement, researching and promoting new IDMA initiatives,
and involvement with other industry organizations to
help spread the IDMA’s main mission, Education.”
With a deep gratitude to a dear friend, a staunch
supporter, and a past president of the IDMA, Gary
presented a crystal award to Tracy that reads:

Tracy Spadola is presented the Gary Knoble Award
by Gary Knoble

“IDMA 2015 Gary W.
Knoble Service Award
presented to Tracy Spadola,
FIDM in recognition of her
extraordinary contributions
in promoting IDMA and its
mission to the insurance
data management
profession.”

IDM Quarterly
Published by The Insurance
Data Management
Association (IDMA), whose
purpose is to promote
professionalism in the
insurance data
management discipline.
Learn more at

www.idma.org
EDITOR
Martin J. Frappolli, CPCU,
FIDM, AIC, AIS
EDITORIAL STAFF
Christopher Jones, CPCU,
CIDM, FIDM, AIS

A Malcolm Forbes quote is
engraved across the bottom
of the crystal slab:

Aimee Siliato, FIDM
Tracy Ann Spadola, CPCU,
CIDM, FIDM, AAM

“Education’s purpose is to
replace an empty mind with
an open one.”

James Viveralli, CIDM, FIDM
Farouk Yassine, CPCU, CIDM
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How Data is Transforming Insurance Underwriting
By John Belizaire and John Cantwell

Automation is sometimes associated with diminishing the role
of the underwriter. In reality, data-smart automation often
makes underwriters more efficient and valuable, to the direct
benefit of the enterprise. Consider that underwriters frequently spend much of their time just looking for the data
they need, instead of applying their considerable skills and
intuition to making astute underwriting decisions. Data-driven
systems could allow underwriters to spend more time actually
underwriting.
In this business environment, we are often asked: “What are
all the great new sources of data?”

John Belizaire, John Cantwell

Data keeps coming. We all know that. In many ways it's already here. There are reportedly 4.4 trillion gigabytes of digital data and that sea of data is only getting deeper by the day.
In fact, according to IDC, the sea will swell to 44 trillion gigabytes by 2020.
The challenge for many insurance companies is what to do
with all this data. If managed correctly, the data can potentially be leveraged to make better risk assessments, increase
underwriting discipline, better predict market needs and outcomes, and help avoid bad decisions. But how do we do it?
And specifically in underwriting, how can we deliver abundant
and diverse knowledge to underwriters without overwhelming them with waves of impractical or inoperable information?
Many insurers are constantly looking at new information
sources and seeking to develop better data management
plans. As an industry, we need to rethink underwriting processes and place data where it’s needed, when it's needed.
Doing so can create competitive advantages and greatly improve customer experiences as well.
When building a data management plan that can power a data
-driven underwriting process, insurers often must consider
three challenges: Do we have the infrastructure to handle the
many, often disparate, data sources? Do we have the analytics
to understand the data? And do we have the workflow to get
the data to the people making the decisions in a timely and
productive way? In many cases, these key challenges continue
to be roadblocks.
Most insurers may likely need to add data-powered systems
that make their underwriting environment less manual and
more automated. Those systems can put the data in the right
context, allowing underwriting teams to absorb only the pertinent data that assists in making the right risk analysis — fast.
More importantly, these systems can be integrated with existing policy management and other systems, helping create a
seamless workflow experience.

One is probably in your pocket. Just about everyone has a
mobile phone, and the insurance industry as a whole has already done a very good job of creating mobile applications for
reporting a claim, paying a bill, or managing a policy. But the
real power of these devices will likely be as data collection
devices. Think about the amount of information and analytics
that our phones could provide. Many insurance companies are
already exploring this rich source of data. Through mobile
devices, many insurers are gaining valuable insights into behavior and risk, and often doing so without triggering privacy and
personal or proprietary information concerns.
Unstructured data, such as images and social media output,
are another great source just now starting to explode.
Smartphones, surveillance cameras, satellites, and even drones
make image capture much more prolific and ubiquitous. But in
the insurance industry, very few underwriting processes include images that correlate with risk or pictures of the assets
being insured. We expect that to change now that it has become so easy to capture, access, and add images to the riskassessment process.
Just a simple image can often make all difference in underwriting. Consider the example of a fine art auction company that
had a multi-million dollar claim because of a leak in its rooftop
solar panels. The panels were installed years after the policy
was written and the insurance company was unaware of the
addition to the building. It turns out the panels were improperly installed, causing a chain reaction of events, leading to a
significant loss, given the contents of the building. Aerial imagery could have showed the addition of solar panels. Even
then, it’s an open question if the image data was incorporated
into the renewal process. What if renewal underwriting rules
had automatically included a review of aerial photos? That
combination of data and technology potentially could have
prevented the loss or at least alerted the insurance company
to the new exposure.
Automated underwriting can also create better underwriting
discipline. Recently in New York City, a Saudi Princess reportedly filed a claim against her insurance company after her
Continued on page 9
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Data Transforming Underwriting, continued
jewelry was allegedly stolen. The Manhattan socialite had her
personal insurance for a very large collection of expensive
jewelry through a leading carrier that specialized in high net
worth clients.
In investigating the claim, the insurance company discovered
that the Saudi Princess was no princess at all. She was actually
a former investment banker from Buffalo. Ordering a credit
report, doing a criminal background check, running an ID verification model, and scouring social media footprints when she
applied for the insurance would probably have revealed her
fake princess persona, or at least could have raised some flags
worth checking. But none of those steps were likely taken. In
an underwriting workflow driven by data and technology,
such rules can be built-in effortlessly, creating underwriting
discipline and visibility to help reduce risk exposure.
But the real power of data-driven underwriting technology is
in the exponential boost in analytic capabilities.

This pattern might have been impossible to spot without analytic tools. In the insurance industry’s vast and varied books of
business, such revealing trends and patterns can often go unnoticed. Predictive analytic tools can look at historic information
and a variety of other data sources to help identify risk and
exposures insurers may not otherwise recognize.
So what does the future hold? Imagine the owner of a
$150,000 classic sports car getting a text from the insurance
company regarding severe weather about to hit the area
where the valuable car is parked. Not only is the owner alerted to move the car to higher ground, but a network of services can be quickly mobilized by the analytics empowered
insurer, including specialized towing and a reserved space at a
safe, indoor storage facility. Many specialty lines insurers would
likely gladly invest in such an agile risk-avoidance strategy. And
the process can be a great customer service differentiator as
well.
Integrated, data-driven insurance systems make such scenarios
not only possible, but likely. As a comparative example, most
school districts and other community organizations now send
out text message alerts and robo-calls when local facilities
must close because of bad weather. Some mobilize a
network of special services based on conditions and needs.
Such highly responsive practices did not seem possible a few
years ago.
We really need to think about data differently. It's not just
about hoarding and centralizing data. More and more, it's
about maneuvering data to be more fluid and accessible where
and when they are needed and actionable. For its strategic
relevance to insurer productivity and growth, the front lines of
property/casualty underwriting are critically dependent on data
and analytics refinements — and on modern underwriting
technology that helps drive precise risk evaluation.
Our industry is in the business of risk management to help
protect communities, people, and their assets. Vast data
sources are available and forthcoming to help the insurance
industry make good risk decisions. We all need to develop
better strategies, tools, and technology so rich data can be
proficiently harnessed in managing risk and better serving policyholders.

Investigators broke up an alleged $100 million Medicare fraud
ring recently, using pattern recognition tools. The fraud reportedly involved patients, doctors and select pharmacies.
Analytic studies showed the doctors prescribed unusually high
amounts of certain medicines, the medicines didn't match the
illnesses you'd expect to see in their patient population, and
the prescriptions were being filled by only a few pharmacies,
all of which were owner-operated — not national or regional
chains.

John Belizaire is the CEO of FirstBest Systems, the leading
provider of state-of-the-art underwriting workstations for Commercial and Specialty lines. John Cantwell is Vice President,
Verisk Underwriting, a Verisk Analytics (Nasdaq:VRSK) business. Verisk Analytics is a leading source of information about
risk in the P&C insurance market and other industries.
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How To Sell Big Data To Your CFO and Finance Teams
By Chris Towers
Channel Head of Big Data, Innovation Enterprise

There are important people within Big
Data. Chief Data Scientists, CEOs and
senior management more than most.
However, at the core of this and most
important of all is the CFO.
The CFO is the person who is going to make any Big Data
initiative happen as they are ultimately the person who can
dedicate money towards it.
On the flip side of this, they are also in charge of one of the
departments that can benefit most from its use. In fact, the
use of Big Data within the finance function is often the
make-or-break in terms of how it will work throughout the
company as a whole.
This, in part, is because the more success there is within the
finance team, the more money is likely to be available to
spread the ideas behind it even further. It is also one of the
clearest demonstrations of where Big Data can bring a quick
ROI, something that will put any new implementation in good
stead to spread across the rest of the company.
It is therefore incredibly important to get the CFO's buy-in
on any Big Data initiative, but there needs to be a strategy
in place to make sure that you can get funding and also
implement a data initiative within the finance department.
Explain Benefits
The first element is to make sure they are aware of the
benefits that Big Data can bring to their team. This is not as
simple as saying that it will bring them deeper insight or that
it will improve their knowledge of processes, it needs to be
described in a precise way.
This should be discussed in terms of how those in the finance
team will be able to see more when it comes to working
through risk, have more accuracy when putting together
forecasts or even that they will be able understand more
about the trends that they see every year from particular
companies.
Talk In Their Language
We know that departments all work in different ways and
talk in different languages.
Think about the way that marketing talk compared to traders,
the difference is immense, but both could use Big Data to
enhance their performances. It is simply a case of making sure
they understand what you are talking about and how Big Data
could have a huge effect on what they do, whilst making sure
they can relate to it.
Rather than the slightly more abstract description in the point
above, this requires a real knowledge of what the department
does, how and what Big Data will bring to improve this.
This is difficult, because the chances are that you are not in

the finance team 9-5, so will require research and complex
discussions with members of it.
Demonstrate Success
It is not always possible to get buy-in from words alone; actions are often required to demonstrate the effects that implementing a new data program can bring. This can be done
through small and painless implementations, such as simple
dashboarding.
It is important that these implementations do not significantly
disrupt the ways that the team or the CFO currently work,
instead it needs to be looked at in terms of adding extra value
to what they already do. It is also important that this is not
simply done to show them benefits they could have, but to
actually give them some kind of working benefit from the start.
Give Them Options
Simply saying ‘here is your system, use it’ is never going to be
conducive to an effective working environment; instead it is
likely to create animosity towards the new systems.
Therefore, creating a system that is tailored to their wants and
needs is going to be very important in terms of overall adoption and excitement surrounding any new project. Sitting down
with the CFO and discussing exactly what is needed by them is
a sure fire way to get them on-side. It is not only true of a
CFO, but also of anybody in any role. If they feel that they are
playing a role in the process, then they are going too far more
likely to support it.
Do It At The Right Time
This is more important than anything else when starting any
project with a finance team.
Whilst most teams have peaks and troughs in terms of workload, finance teams and CFOs in particular have times of the
year and month where they are incredibly busy compared to
other times. Closing is one of the longest and most stressful
processes and one where trying to implement new ideas is
next to impossible.
Therefore, the timing of this needs to be during a period
where they are not at the end of a quarter and especially not
at the end of the financial year. Discussions should take place
at the start or middle of the month and implementations
should be flexible on timing in order to make any transitions at
this time too. By trying to force through changes at a time
when those who need to adopt it are under considerable
stress already is simply going to cause animosity towards the
project.
About me: Since joining Innovation Enterprise in 2012 I have immersed
myself in the data community on a global scale. With an avid interest in all
things 'Big Data', I am passionate about 'Big Data Innovation' and the
future the industry and practices hold, helping pave the path forward for
practitioners. I would love to hear from you regarding my above article at
ctowers@theiegroup.com.
Note: This article was first published on the Innovation Enterprise website
http://channels.theinnovationenterprise.com
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From the President’s Desk
Please allow me to
introduce myself…
I’m a man of wealth
and taste…
I could go on with the lyric
but I’d like to begin my term
as IDMA President with far
less controversy than what
the Rolling Stones had to
contend with when they
released “Sympathy for the
Devil” in 1968. I have no hidden agenda nor do I have any
hidden messages. I’d really like to start things off on the right
foot and be very visible with my efforts. With that said,

in the sessions conducted and the conversations that took
place truly supported the seminar’s theme of “Evolving Data
Management”. Thanks go out whole-heartedly for having
Farouk Yassine and Katie Hernandez helping to plan
and execute the event and for Nora FitzGerald’s input
and guidance along the way.
I look forward to helping IDMA continue to move ahead and
be a valuable resource for Data professionals such as yourselves. My message will remain consistent with my predecessors. . There is no “I” in team and without others only so
much can be accomplished. Please continue to contribute to
this great organization in whatever way you can. I can honestly
say it will be well worth the investment, both personally and
professionally.

please allow me to introduce myself.
myself.
I began my insurance career in November 1990. I spent the
first 4 ½ years in our Personal Lines Underwriting department dealing primarily with Personal Auto and Homeowners
policies. This first experience in the industry gave me an appreciation for Data Quality right from the start. I learned that
the data about a prospective policyholder didn’t magically end
up in our systems, but had to be manually entered. As I recall
those early years, I remember being assigned “ticks” when
entry errors were identified. As like others, I didn’t like getting “ticks”, so I began to really focus on the quality of my
entry. Foundationally speaking, I think that’s the best way my
career as a Data Manager could have begun. Quality always
matters and I knew right from the beginning that we as a
company cared.
Who knew that a mere 4 ½ years later I would be reacquainted with some of the data that I had entered? I landed
in a data management role in June of1995 and began using this
data, because of that my view and perspective on the use of
data as information transformed me and my career forever.
Credible and trustworthy data is paramount to the success of
any corporation.
Ok, enough of that. I think we all have found our way here to
the data management profession for a variety of different reasons and in a variety of different ways. Whether you are new
to the role or have been around for a while, I truly believe
that we as a group are the ambassadors for things to come as
it relates to Insurance Data and Information Management. For
that reason, I have loved every minute of my relationship with
IDMA and its membership. This year’s annual meeting and
seminar reinforced this message even more. I feel the content

Pleased to Meet You….
No Need to Guess My Name!
If you have any questions, comments or suggestions or would
like to explore any opportunities with IDMA please feel free to
contact me directly at (Cfordham@njm.com) or Farouk
Yassine, IDMA’s Executive Director at (Fyassine@idma.org).

Regards,

Chuck Fordham, CPCU, FIDM, CIDM
President

Page 12

V o lu me 1 1 , I ssu e 4

Scenes from the 2015 IDMA Annual Meeting

Steve Wittmuss, Farm Bureau Financial Services

Theresa Peachy, American Family
Insurance

New President Chuck Fordham presents honorary
gavel to outgoing President Nora FitzGerald
Mary Ann Cook poses a question at the Round Table

Hema Chaurisma and Lauren Hughes

Foosball at Carnival Night
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Scenes from the 2015 IDMA Annual Meeting

Chuck Fordham, Debra Doan, Kim Retallick,
Loretta Kreutzberg of NJM Insurance
Nicole Green and Charles Mihaliak

Pat Saporito and Tom Borger

Nora FitzGerald and Pete Miller

Chris Jones (TN) and Chris Jones (PA)

Reception at Carnival Night
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Scenes from the 2015 IDMA Annual Meeting

Hoops Game at Carnival Night

Past Presidents Bob Ridings, Chris Jones

Pete Bothwell engages at the Roundtable

Dave Mumford at The Institutes’ Booth

Ivette Santiago, Katie Hernandez, Hema Chaurasia

Chuck Fordham and Rich Ward
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Scenes from the 2015 IDMA Annual Meeting

Devin Lesnever, Brian Greco, Chuck Fordham, Robert Welsh
Beth Grossman, Gary Knoble

At American Family’s Big Bang Session

Chris Jones and Tracy Spadola

Ivette Santiago, Katie Hernandez, Farouk Yassine

Georges Prouty, Teradata
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Scenes from the 2015 IDMA Annual Meeting

Bob Ridings at Insurity Exhibit

Leonarda Lewis, Nikki Plummer Smith, Nick Floeck

Debra Doan, Kim Retallick
Nora FitzGerald

Ellen Sonkin, Bonnie Piacentino, Chris Timbone, Michael Spears

Tracy Spadola at the Roundtable
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