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Soar to New Heights 
by Igniting 

Your Marketing 
Superpowers

By: Ronelle Sellers
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Your 
services = 
the product
you are 
selling

 To blast the competition and keep 
new patients and cash flowing, 
you need a dynamite healthcare 
strategy

#1 Fine Tune (or Create) a 
Healthcare Product Marketing Strategy

Make Make sure you have a quality website

Craft Craft a marketing strategy

Create Create patient personas

Audit Audit your services 
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Patient Personas

 Personas 

 Who are you trying to attract?

 Who is your ideal patient? Age? Income? Occupation?

 What are their pain points, challenges, goals?

 Why do they choose our practice to solve their problem?

 The more you understand this person, the more successful you will be.

 Message

 What can you say in your message to your                                to ideal 
ideal patient to create engagement?

 What frustrations do patients have with                         with other 
healthcare practices?

 What makes you different?

 Discuss and compare options.                                     Provide 
solutions to their problems.                                                                                                 
Tell them why you are the best                                                                                         
option and why.

#2 Content Marketing + 
Educational Content 
 Content in King!

 Identify your unique value proposition

 Make sure content creation is more places than just your website

Provide tips and tricks, 
technological 

advancements, new 
diagnostic options, and 
general industry news.

If you are a local clinic in 
a high traffic area, target 

long-tail keywords on 
commonly searched 

symptoms.

71% of readers are turned 
off by content that 

appears to be a sales 
pitch. Content must be 

created with the patient 
in mind, not profits.
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#3 Mobile Response Website 

 No mobile site? No virtual organic traffic

 Google is mobile first

 Clear and easy to spot Call-To-Action

Create different types of 
CTAs for different 

audiences (visitors, 
patients, referrals) to 

motivate them to take the 
next step.

5 Types of Calls-To-Action for Your 
Website

We Can Solve Your Problem Helpful, downloaded resources - eBook 
on a health problem or prevention

Learn More A “Read More” CTA taking visitors to a 
related website page

Schedule Appointment
Interactive video leading to an 
appointment with a specialist or patient 
testimonials

Like or Share Often an overlooked CTA, social sharing 
buttons. 

Check Out Our Services
Suggest booking an appointment after 
they check out your video or 
testimonial.
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Does your CTA:

 Have less than five words?

 Begin with a strong action verb?

 Communicate the value to be received from clicking the 
button?

 Stand out (it should not blend with the page)?

 Sit above the fold?

#4 Video Marketing

 Build trust and increase awareness

 YouTube is a video website + search engine!

 YouTube is bigger than Bing, Yahoo, AOL and ask.com
combined

 10 second ad before YouTube videos

 Create a channel to promote vision, people and services

 Quality and quantity

 Approachability

Don’t let 
perfection get 
in the way of 
good enough.

Have the marketing 
team document 

anything that could be 
of value to your ideal 

customers
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Orlando Health Video Series

Orlando Health | Safety Assurance
Orlando Health Heart and 
Vascular Institute

Orlando Health Horizon West 
Hospital Drive-Thru Open House

#5
Multi-
Channel 
Initiatives 
& 
Customer 
Touch 
Points

Online chatting

Contact forms

Text messaging

Chatbots
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#6 Online Reputation

CONTROL THE 
NARRATIVE

THE TRUST FACTOR

According to Pew Research

 One in three American adults has gone online to figure out a 
medical condition.

 72 percent of Internet users say they looked online for health 
information within the past year.

 47 percent of Internet users search for information about doctors or 
other health professionals before engaging with a health business.

 38 percent of Internet users search for information about hospitals 
and other medical facilities.

 The most commonly researched topics are specific diseases or 
conditions; treatments or procedures; and doctors or other health 
professionals.
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#7 Create 
a powerful 
social 
media plan

Staff management

Consistent posting

Position physicians as 
thought leaders

Best Uses 
for 
Platforms

Facebook for local patientsFacebook for local patients

LinkedIn to position your practice as 
industry experts and for sharing 
research with colleagues

LinkedIn to position your practice as 
industry experts and for sharing 
research with colleagues

Instagram is perfect for pushing 
before and after images - dentists, 
plastic surgeons and dermatologists 
should consider this platform

Instagram is perfect for pushing 
before and after images - dentists, 
plastic surgeons and dermatologists 
should consider this platform

Pinterest has an 80% female 
audience, great for pediatricians, 
OB/GYN's and nutritionists

Pinterest has an 80% female 
audience, great for pediatricians, 
OB/GYN's and nutritionists
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#8  Location Based SEO

GeotaggingGeotagging
Location 
specific 
content

Location 
specific 
content

Long-tail 
SEO search 

terms

Long-tail 
SEO search 

terms

SEO Example: Birmingham 
Dental Practice

Best Dentists in 
Birmingham

Dental Care in 
Birmingham

Dental 
Procedures in 
Birmingham

Where is the 
best dental 
practice in 
Birmingham

Create a marketing campaign to create unique 
content around topics like: 
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#9 
Advanced & 
Artificial 
Intelligence

 Google search console

 User heat map

 Search terms

#10 
Leverage 
Wellness

 Creating content that helps your ideal 
customers live better and healthier lives 
is a great way to make an impact in your 
niche.

 Wellness was one of the most popular 
trends sweeping the healthcare 
industry in 2018.

 Offer Smart Watches for free to staff or 
at a substantial discount

 Take advantage of PR and earned media!
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#11
“Own” Your Directory Listings

 Be found on Yelp, FB, Google My Business, Apple maps, 
Mapquest, Wellness.com, WebMD, DocSpot, HealthLinks, 
HealthGrades. This helps you rank high in organic searches.

 Make sure information is current.

 Google sees it as positive if data from all listings is 
consistent.

 Monitor and manage your reputation by responding to all 
reviews.

#12
Influencer 
Marketing

 Find the top voices online for 
healthcare and connect with 
them. 

 ClubHouse

 LinkedIn Spark
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Three Types of Influence Marketers

AdvocatesAdvocates

How Do You Reach An 
Influencer?

Create Create a long-term relationship with them

Find Find social media influencers in your industry

Offer Offer incentives

Tell Tell them what’s in it for them

Create Create personalized emails and follow them on social

Research Research who’s talking about the competition
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#13 Request Online Reviews

 No patient wants to visit a healthcare provider that 
doesn’t have reviews online. Make sure that you have 
review pages on Google, Yelp, BBB, local directories, 
and your website.

 Solicit your most satisfied customers for reviews. Get 
consent from your best clients to blast endorsements 
across social media, on your website and to even print 
them on your brochures/ fliers and having them 
displayed prominently in your office.

#14 Better Communication

Telehealth is still new to 
many people. Use digital 
advertising to ensure 
people know that you 
offer it and how it works.
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#15 Better Healthcare UX

 Audit your site on desktop, iPhone, Android, and any 
other devices or platforms your users tend to use. 

 Are there any pages on your site that load slowly? 

 Do you have pop-ups running that are may seem 
annoying and intrusive for patients trying to seek care? 

 Look for experiences that don’t translate well to mobile 
devices?

#16 Set 
S.M.A.R.T. 
PR Goals

Specific - what exactly do you want to 
achieve?
Specific - what exactly do you want to 
achieve?

Measurable - is this goal quantifiable?Measurable - is this goal quantifiable?

Achievable - can you reach the goal 
you’re after?
Achievable - can you reach the goal 
you’re after?

Realistic - can this actually be done 
with the resources you have available?
Realistic - can this actually be done 
with the resources you have available?

Timebound - how long do you have to 
reach your goal?
Timebound - how long do you have to 
reach your goal?
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#17 Get 
Featured in 
Publications

As a healthcare professional 
or medical brand, it makes 
sense to be featured in 
healthcare-specific 
publications.

As a healthcare professional 
or medical brand, it makes 
sense to be featured in 
healthcare-specific 
publications.

Web Wire helps you select 
publications to best meet 
your goals.

Web Wire helps you select 
publications to best meet 
your goals.

#18 Traditional PR

BUILD BRAND 
AWARENESS

PRINT, BILLBOARDS, 
RADIO, TV
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#19 Ask for the Referral

#20 Embrace Social Media –
Blog & Facebook

 KC Kids Doc through 
blog & FB page

 Pediatrican Natasha 
Burgert has become a 
trusted source of 
information through 
her personal blog and 
practice’s Facebook 
page. Informing 
Parents. Innovating 
Pediatrics.
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Embracing Social Media
Educating through Tweets

 Younger tech-savvy patients expect to see their 
physicians online

 Pediatrician Wendy Sue Swanson, aka Seattle Mama Doc

#21 
Effective 
Ways to 
Market 
Your 
Practice

Attract new patients from large local 
companies.

Attract new patients from large local 
companies.

Write informative 
article for the 

corporate 
newsletter.

Create a special 
page on your 

website just for this 
group with photos 
and a special offer.

Attend their health 
fair or provide a 

lunch-n-learn 
presentation.

Provide classes on 
anger management, 

women’s health, 
fitness, eye safety, 
wellness, and more.

Email reminders to patients for check-
ups. Text reminders are even better!

Email reminders to patients for check-
ups. Text reminders are even better!

Update 4-6 months after each appt. to 
assure they drop by the office. Provide tooth care tips, dental news, etc.

33

34



2/20/2021

18

#22 Ditch Stock Photography & More

Use custom 
photography of your 
team and office.

1
Monitor each patient 
and have a system to 
flag those who 
haven’t been in a 
certain period of 
time.

2
Try a “we miss you” 
campaign to re-
engage those who 
have not been to 
your office in 
awhile.

3

#23 Use Hashtags

 Use hashtags such as #PatientExperience, #Nurses, 
#HealthcareForAll, and #Physician to reach your 
audience on Twitter. Patients like convenience. 
Patients between 18 and 24 are twice as likely to 
have online discussions regarding health issues.
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#24 Non-Profit Connection –
Social Media Campaign

#25 Fun 
Fitness 
Challenge

 Engage Facebook fans with a fun 
fitness challenge. Ask people to post a 
photo to show they have completed it.
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Thank you!

 Ronelle Sellers

 ronellesellers@gmail.com

 @ronellefsellers

 RonelleSellers

 RonelleSellers.com
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