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Industry Events 

  

Celtic Shows  

Secaucus, NJ 

April 28
th

 - April 30
th

 
  

NACTA 

Member Meeting 

April 29, 2019 

8:30 AM 

Meadowlands 

Room 

 

CELTIC SHOWS 

Lombard IL 

Sept. 22 & 23, 2019 

  

NACTA FAM TOUR 

October 2019 

 

SHOWCASE IRELAND 

RDS DUBLIN 

Jan 19 –22, 2020 

 

SCOTLAND’S TRADE FAIR 

Glasgow 

Jan 19—21 2020 

 

ANNUAL NACTA AWARDS 

NACTA NIGHT 

At Showcase 
 

  

Official Member Newsletter            The Seanchaí      April 2019 

Another successful St. Patrick’s Day celebrating our patron Saint across 
the world comes to an end, not without global attention, where 
emerald green illuminated over 470 iconic landmarks and sites in 55 
different countries.  Tourism Ireland’s unique Global Greening 
initiative started back in 2010 in Sydney and has gone from strength to 
strength each year since then.  New additions taking part this year 
include Burj Khalifia in Dubai (the world’s tallest building), Victoria 
Falls, York’s medieval City Walls, Lord’s Cricket Pavilion in London, 
Nation Tower is Abu Dhabai and the Shizuoka Stadium ECOPA in 
Japan.  

 
Here in the USA the celebrations spanned over 2 weekends, where 
parades, gatherings and events played out all over the country and 
Social Media channels where greener than normal in recognition of the 
most “Irish Day” of the year.   Wonderful to see all our members post 
and share events in stores and celebrate nationwide the season of the 
“wearing of the green” and unofficial kick- off to Spring.  
 
NYC saw its fair share of celebrations this year also. NACTA was in 
attendance at the annual Grand Marshal Ball @ the Sheraton Hotel, 
7th Ave, NYC. A big congratulations to Mr. Brian, Dwyer, a New York 
City attorney and Irish Immigration activist, as he lead this year’s 
participants up 5th Avenue, in his native city as the 256th Grand 
Marshal 2019.  

 

Now as we move past Easter and on to American Mother’s Day 
NACTA Members prepare to gathering at the Embassy Suites, 
Secaucus, NJ this April 28th – April 30th.  We look forward to seeing all 
of our members at the show and optimize this great opportunity to 
meet, network and build beneficial, lasting relationships in our  
unique Irish and Celtic market. 
 
We will be announcing our new additions to the NACTA Board and 
bidding farewell to those who will be passing on the baton.  We wish 
them continued success in their business and thank them for 
volunteered time dedicated to the good of the association.  In 
particular a huge thank you to Terry Kast, Celtic Ranch, MO for her 
ability to take the reins and guide us all on a new journey. Her vision to 
move us upward and onward has inspired us to do just that. 
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H a p p y  s p r i n g  N A C T A 
members!  Looking forward to seeing 
everyone in Secaucus after a cold, cruel 
winter.  Hope everyone’s Christmas 
and St. Patrick’s was a winner! Paddy’s 
day gives us a second Christmas and 
another opportunity to connect with 
our customers.  If I didn't have an Irish 
store I’d be jealous of us! 
 
The general membership meeting will be held on Monday, 
April 29th at Celtic Shows Tradeshow in Secaucus, NJ where 
Tom McGrath will be presented as our new president. Tom's 
extensive knowledge of Irish retail & online sales and 
marketing will continue to promote new and innovative 
membership opportunities. It is with great pride that I had 
the opportunity to represent our organization. We managed 
to reduce expenses, hire a remarkable Executive Director and 
secure an impressive presence in Irish Central during my brief 
time as President.  Tom was always involved with ideas, 
energy and support along the way! His dedication is an asset 
to the organization. So with great confidence I welcome Tom 
as president this April.  
 
I want to sincerely thank my board members who worked 
tirelessly, especially prior to hiring Isabel as our 
director.  Your board is a superb group of people that any 
organization would be proud to have. Thank you to Tracey 
for keeping the boat paddling, singlehandedly for awhile 
too!  And, with Isabel as our Executive Director, you can and 
will be professionally represented anywhere she goes. And 
last, but not least, best of luck to each of you in the coming 
years!   
 
Slainte! 
 
Terry Kast 
NACTA President  
Celtic Ranch, MO  

 

President 

Tom McGrath 

Tipperary Irish Importer | Celtic Jeweler 

 

Vice President 

Ashley Rooney Hedtke 

Celtic Aer Gift Shop, NY 

 

Treasurer 

Susan Banks 

Faith and Begorra, NJ 

 

Secretary 

Megan O’Meara 

O’Meara’s Irish House, WI 

 

Board Representative 

Marie Barry 

Donegal Square, PA 

 

Moya Rushe 

Irish Centre, NJ 

 

Hans Kirkegard 

Imagine Irish | ASAP, WI 

 

CC O'Brien - Cree 

Ciara's Irish Shop, CA 

 

Geri Schroeder 

Because I Like It, IL 

 

Nancy Morrall 

Mully’s Celtic Cottage AZ 

 

Bob Heiney 

Celtic Knotworks, AZ 

 

Suzanne Dahm 

Rep—Wild Goose Studio, Ireland 

 

Michelle Burke 

Ireland’s Eye Knitwear, Ireland 

 

Immediate Past President 

Terry Kast 

Celtic Ranch, MO 

 

Isabel Haley—Executive Director 

IsabelHaley@NACTA.ie 

 

Tracey Pfleging—Office Manager          

Tracey@NACTA.ie 

BOARD OF DIRECTORS & STAFF 
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On March 15, 2019 Irish Central hosted a New York based event with an aim to point a way forward from Brexit.  Members 
of the business communities and representatives from both Ireland and Britain came to discuss the role of the US and the 
Irish Diaspora in this crisis.  With Brexit being the most pressing issue that has faced the Irish-American community in many 
years, attendees and speakers grappled with the positives and negatives that Brexit could possibly hold for Ireland.  Ireland 
has flourished socially, economically and culturally because of the EU. This connection has played a positive role for Ireland 
in global trade, education, travel, citizen rights and the Northern Ireland peace process.  This relationship will now change, 
nobody seems to want the change, but change it will be.   Many expressed the need to put the best foot forward in a process 
that many, in reality never wanted to happen. 
 

US support for Ireland’s best interest has always been close to heart, where the Irish diaspora always packed a political punch 
in the US, however, the uncertainty of the NI border will become secondary to the primary “Wall” border currently the main 
focus on the US political agenda. 
 

The  US backing is clear but the uncertainty still remains. Brexit is in the forefront of discussion on a global level, that effects 
business, trade and investment with huge amounts of time, energy and resources dedicated to the discussion. The bottom 
line is that markets dislike the uncertainty that has lingered for almost 2 ½ years. And now this uncertainty has been extended 
to become the Halloween Brexit. 
 
Backstops, Hard Borders, Soft Borders, No Deal, People’s Vote #putitothepeoplemarch …..who’s got a crystal ball !  What’s 

more certain is the probable shift in currency.  The GBP will certainly faulter which makes for spending power with more US 

dollars in your pocket, good news?  The world awaits on how this will all unfold, the decision will have vast effect either way, 

another certainty. 

Currency News - Means Money 

Brexit 

Irish Central 
Hard to believe we will be approaching the 1 year mark since we started our collective advertising campaign with Irish 

Central. We hope everyone is experiencing more traffic to sites and stores because of this collaboration. Like all new joint 

ventures that go into effect we will be working on the areas where we can improve, by reviewing options to maximize 

everyone’s potential for those currently participating and new members wishing join in.  

 

If you have not done so please reach out to Frank Collins Fcollins@irishcentral.com to receive an updated analytic report so 

you can gauge current performance.  He can provide you with, Ad Impressions with Click through delivered and rates.  

 

There is always opportunity to submit new and fresh creatives to engage consumers on this unique NACTA tab to 

encourage follow thru so your products are found. What you put into these creatives is what you will receive out. The 

audience and numbers are in place, it’s on each participant to keep articles fresh and specific to requirements to see a return 

on your advertising investment.  

 

Frank will be available to chat with you during the Celtic Show, specifically on Sunday and Monday during show hours to 

discuss your standings. Reach out make an appointment, he is glad to speak with you and for those interested in coming on 

board that may have questions feel free to avail of this one on one opportunity. 

"Working with Irish Central is a fantastic opportunity. It's great exposure to a perfectly targeted audience. The 

team is professional, organized, and helpful. Plus, I know for a fact that it has generated some orders. It's market-

ing money well spent. "                    - Bob Heiney - Celtic Knotworks 

Just yesterday people walked in the door and announced “We found you on Irish Central”  

                                     - Evie O’Callaghan - Basic Irish Luxury Newport RI 

TESTIMONIALS 

“The Irish Central advertising campaign is a fantastic NACTA Member benefit.  As an individual shop I could 

never afford to get this level of exposure directed at my target market.  The response has been great!” 
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Understanding Your Supplier Page 
NACTA exists to help Celtic businesses grow and thrive. One way we do this is through the membership 
website NACTA.ie which contains several business-building features. In this article, we’re going to cover 
Supplier Group Pages and how you can use yours to better connect with your Celtic colleagues and cus-
tomers. Every vendor member has the ability to create a supplier group. Membership in Supplier Groups is 
open exclusively to NACTA members and is on an approval basis, so you have control over who sees the 
messaging you share in our supplier group. 
 
Step One: Fill in Your Supplier Group Page 
First log into NACTA.ie. Everyone should know their login by now! Once you have logged in click this 
link -  VENDOR PAGE LINK  You can also login then click Events/Announcements on the top menu 
then Vendor Page Link. The first step to making the Supplier Group Page a useful business building tool 
for you is to add your logo, a short description of your business – including your website – and some prod-
uct images to the group page. 
 
Step Two: Upload Sales Materials 
Think of your Supplier Group Page as a resource – an online destination that your retail partners can visit 
when they want to learn more about your company and what you offer. Use the document section to up-
load your catalog, sales sheets, and any other materials you’d like the retailers to have access to. This is also 
a great place to put images you’re comfortable having them share on social media. 
 
Step Three: Reach Out & Grow 
There are three ways to connect with NACTA retail members via your Supplier Groups Page.  

 1. Email capabilities allow you to send messages directly to your retailer’s inbox – great news as email 
marketing is one of the most cost-effective ways to promote your business. For most businesses, send-
ing 1-2 emails per month is ideal. IMPORTANT : To make use of the NACTA email system, you need 
a nacta.ie email address. This will help prevent your emails from being considered spam. To get your 
nacta.ie email address, email (Tracey@NACTA.ie). 

 2. You can also use the Group Discussion section to begin and encourage conversation about your 
business. Topics are yours to decide – whether you’d like to introduce your best new products this 
way, share sales tips that your retail partners can use to hand sell your wares, or make retailers aware of 
special savings opportunities or incentive offers you’re making available. Be aware that your group 
members will be advised of new discussions via email – to avoid overloading your customers, you may 
want to start new discussions 1-2 times per month. 

 3. Finally, use the invitation-only Facebook group to draw attention to any new material you’ve posted 
on your Supplier Groups page. This will help you maximize the number of people who see the content 
you’ve posted. 

 
Step Four: Review & Repeat 
NACTA Supplier Groups allow you direct communication with your retail partners. Like any marketing 
channel, you’ll want to maintain an awareness of how well this tool is working for you. More active Sup-
plier Group Pages realize better results than pages that don’t have updated content or discussions. Make 
note of which types of content, offers or information your retail partners are most responsive to and follow 
up with more of this type of messaging. This will help you strengthen your relationship while building your 
business. 
 
Have Questions? We’re here to help you get full value from your NACTA membership and build your 
business. Let us know if you have questions or are running into difficulty populating or maintaining your 
Supplier Group page. We can provide basic support. If you’d like to have content created for you that ser-
vice is available for a nominal fee. 

http://www.nacta.ie/site_page_members.cfm?pk_association_webpage_menu=5990&pk_association_webpage=15124
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October 21—October 27, 2019 
Land tour begins Oct 21 at Dublin Airport  

 
One of our most popular member benefits, the NACTA Fam Tour is an educational trip designed to familiarize you, as 
a seller of travel, with CIE Tours. Not only will you see the country, visit historic and interesting places and soak in the 
culture while enjoying the company of fellow retailers, you will experience the CIE ‘product’ and learn how to sell 
travel to your customers and earn commission.  Consider sending a member of your staff.  Your investment will pay off 
when they return with renewed enthusiasm and better knowledge of the tour and travel business.  A fam tour is the 
perfect way to learn more, and it’s legendary fun too.  We promise you a wonderful visit to The Emerald Isle!  

OUR ANNUAL NACTA / CIE FAMILIARIZATION TOUR 

DUBLIN  ARRIVAL 
Monday, October 21st  

 
Land at Dublin Airport before 10 am, complete 
customs and immigration formalities before 
meeting your CIE Tours driver/guide. Have 
breakfast at Man O' War Restaurant and Pub, 
which has been in existence since 1595. Next, 
board your luxury motorcoach and motor a 
short distance to Balbriggan to visit Celtic 
Tweeds, which many of its products are inspired 
by the country’s rich and vibrant history. After-
wards, travel across Ireland from east to west 
today. Drive through the fertile midland region, 
which has many farms and marketing towns. All 
along the way you can see how Irish people 
make a living from agriculture, one of the most 
important sources of revenue for Ireland. Travel 
through the towns of Moate and Ballinasloe to 
Galway, where you will join a local guide for a 
gentle walking tour. See the medieval city walls, 
Lynch’s Castle and the narrow streets. Transfer 
to your nearby hotel, check in and settle into you 
room. In the evening, join your fellow travelers 
for a welcome drink before an independent 
dinner.  

 
CLIFFS OF MOHER & KILLARNEY 

Tuesday, October 22nd 
 
Today, drive along the coast of scenic County 
Clare to visit the Cliffs of Moher, one of Ire-
land’s most beloved, natural landmarks. See 
magical vistas, overlooking the shimmering 
Atlantic Ocean along with Ireland’s Western 
coastline. Then drive to MCConnell/Aine Knit-
wear in Killaloe, where you can browse through 
this various collections of award-winning knit-
wear. Then drive to Killarney, where you will 
check in for your overnight stay. Tonight, join 
your group for a get-together drink followed by 
training with CIE staff and the night will con-
clude with dinner.  

RING OF KERRY & SKELLIG 
Wednesday, October 23rd 

 
This morning, visit Muckross Weavers, which 
sell a variety of woven items made by master 
weavers. Afterwards, set off to explore the Ring 
of Kerry, which consist of over a 100 miles of 
marvelous scenery. See some of Ireland’s highest 
peaks on one side of the road and a coastline 
scattered with golden beaches and rocky head-
lands on the other. There will also be plenty of 
stops to take-in the scenery and to snap photos. 
Then cross to Valencia Island by bridge to visit 
the Skellig Experience, which describes the life 
of early monks who led austere lives on the 
nearby islands. Return to Killarney in time for a 
drink reception hosted by the Great Southern 
Hotel followed by a superb dinner.   

 
BLARNEY CASTLE 
Thursday, October 24th 

 
This morning, visit Lee Valley Ireland, which has 
not only designed but made quality clothing in 
the village of Inchigeela since 1986. Continue to 
Blarney, where you can climb the battlements of 
Blarney Castle and kiss the famous "Stone of 
Eloquence." Next, head to the Cork Crafts Show 
so you can take part in an exclusive event for 
buyers from 4:30-6:30 pm. Then drive a short 
distance to Kinsale and check into your hotel. 
You may wish to freshen up before your hotel 
dinner.  

EXCURSION TO SPIKE ISLAND 
Friday, October 25th 

 
Today, visit Lee River Leathers, which makes 
Celtic leather products. Next, travel via ferry to 
Spike Island, which once held the largest amount 
of convicts during the Victorian Era. Have a 
picnic lunch while on the island before returning 

to Kinsale, where the remainder of the day is at 
leisure. 

ROCK OF CASHEL 
Saturday, October 26th 

 
Leaving Kinsale, drive into County Tipperary 
and visit the Rock of Cashel. While here, see 
majestic church ruins that are clustered high on a 
limestone outcrop overlooking the surrounding 
countryside. Next, tour Guinness Storehouse to 
see exhibits on how this world famous stout was 
first created and why it is so popular today. 
Finish your visit in the roof-top bar, where you 
can sample a draft of Guinness. After your visit, 
motor a short distance to your hotel and check 
in. You will have time to relax before tonight’s 
festive farewell.  This evening, drive to the town 
of Rathfarnham to Taylors Three Rock for 
dinner followed by a lively show. 

 
 

RETURN TO THE UNITED STATES 

Sunday, October 27th 
 
Transfer to Dublin Airport in good time to 
check in for your flight. You may do some last 
minute shopping at the duty free stores before 
boarding your aircraft and flying across the 
Atlantic Ocean back to the United States. 

 

This North American Celtic 

Trade Assn. member benefit is 

available exclusively to current 

NACTA members in good 

standing. 
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  Catie’s Corner 
 
Promoter of Irish Consumer Products, helping companies grow in the 
USA with Enterprise Ireland  #theirishadvantage 
 
Showcase clearly demonstrates the ingenuity, creativity, and design of 
Irish companies across apparel, gift, home and jewelry. The exhibitors 
at Showcase have stories to tell, are sustainable in their creation and 
take great pride in sustainably sourcing their raw materials and 
manufacturing locally, where possible. In 2019, there were over 450 
companies exhibiting and 4500 attendees, with 1000 of international 

buyers in attendance. US attendees are always made to feel very welcome and Showcase is the kick 
start to their buying year! 
 
Showcase is a great show for NACTA retail members to attend, as it attracts the best of Irish 
companies to exhibit with their latest product offerings and merchandizing ideas. Many of these 
companies are not able to travel to the US very often, so Showcase is a great opportunity to meet 
with them and purchase exclusive products. Make sure to apply for the Showcase 2020 scholarship 
when applications open this Fall! 
 
What's trending ...... 
Brick and mortar stores will increasingly want exclusive ranges or product that consumers are unable to 
purchase on broader ecommerce platforms. Brands may need to have differing product categories for 
different customers. Consumers are increasingly researching their purchases before buying online or in-
store. Customer reviews and testimonials are critical, consumers want to know about the brand and its 
values before making a large or thoughtful purchase. 
  
Quality and value are very important. Retail buyers need to see product differentiation and immediately be 
able to assess the tangible value of having this product on their shelf. We are lucky in that there is also a 
good cultural fit between Ireland and the US. Irish companies are seen as flexible, easy to do business with 
and that they work hard to build strong, lasting partnerships. 
 
Knitwear is a huge category for Irish suppliers in the US and there are some great companies such as Aran 
Woollen Mills, Irelands Eye Knitwear, Fisherman Out of Ireland and West End Knitwear who are really 
pushing the boundaries. 

Similarly, there is great interest in tweed with companies like Magee, Mucros Weavers, Hanna Hats and 
Triona Design. 

We are also seeing a rise in the number of Irish skincare and body care products coming to the US, with 
Pestle & Mortar, Cocoa Brown and Voya all very active in the US market. 

Showcase, Ireland 2019 
  
A big thank you to Enterprise Ireland in co-ordination with Catie Riordan and her team in awarding NACTA 
Members with Sponsorship opportunities to attend this year's Showcase.   8 Retailer's traveled to Ireland this year,  we 
look forward to working with EI on this initiative in the coming year to strengthen opportunities and encourage all 
NACTA Retailer Members to attend Showcase in 2020. 
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We continue to strengthen our relationship with our longtime friends at CIE.  Your local Celtic Store is the 
ultimate connection to send your customers to Ireland, Scotland, England or Wales.  Stores are busy…we get it! 
But NACTA Travel will guide you every step of the way with planning your own custom tour or help your cus-
tomers book on a trip of a lifetime. A great opportunity for you to earn commission dollars and you can go for 
free! 
 
Call our knowledgeable staff Tracey Pfleging and Catriona Kennedy, a native of Co. Dublin who has come on 
board to offer you and your customers unparalleled service to make this a simple, easy and enjoyable process. 
The girls can offer exclusive and dedicated travel advice, organize your tour from initial conversations to getting 
the tour launched and in full motion . Congrats to the 14 stores that have tours going in 2019! We wish you a 
fun time and may you enjoy a great pint of Guinness amongst your partners in travel and the people who cre-
ated it. For those touring Scotland this year, don’t forget to pack your kilt! 
 

Want to learn more! Come to Ireland with us on the NACTA FAM tour, Oct 21st, 2019. Learn firsthand what 
CIE Tours can offer you and how easy it is to start a custom tour of your very own.  Besides experiencing an-
cestral lands, exploring castles and coastlines, lovely hotels and fabulous food we get to meet the creators and 
makers of the products we sell every day.  6 Vendor visits are in place.    Great opportunity to stop off and visit 
our fellow NACTA Vendor Members and see these beautiful creations in the making and tell the story to your 
customers back in the US. 

 
Where we will be hoppin and trottin! 
 
Celtic Tweeds –  Balbriggan, Co. Dublin                                             Aine Knitwear (McConnell)  - Killaloe, Co. Clare 
Mucross Weavers—Killarney                   Lee Valley  Inchigeelagh, Co. Cork              Lee River  Leather Goods, Cork                                                      
                              Local Cork Enterprise | NACTA  Pop Up Trade Show in the Trident Hotel, Kinsale Co.  

 
Space is limited, so don’t delay.  Call Tracey today to sign up!  1-201-842-9922 

* O’Meara’s Irish House - Fish Creek, WI  – April 2019 – 26 passengers 
* Legends of the Celts - Hayward, WI  – April 2019 – 19 passengers 

* Ha’Penny Bridge Imports (O’Brien Family) – Dublin, OH – May 2019 – 12 passengers 

* Shamrock Imports (Mad Gael Irish Adventure) – Dubuque, IA - May 2019 - 11 passengers 

* Shamrock Imports (Siegert Family Tour ) – Dubuque, IA - May 2019 – 16 passengers 

* Shamrock Imports, Dubuque, IA – June 2019 – 46 passengers 

* Celtic Cup -Tullahoma, TN - 40 passengers - July 2019 
* Little Shop of Shamrocks – Islip, NY - August 2019 – actively selling 

* All Things Irish, Coeur d’Alene, ID - September 2019 – 22 passengers 

* Ciara’s Irish Shop – Eureka, CA - October 2019 – 7 passengers 
* Robin’s European Cottage, Cedarburg, WI - November 2019 – 8 passengers 

* Hudson Valley Tour (Celtic Aer, Mary-Anne’s Gift Shop & Danu Gallery - October 2019 – actively selling 

Tours 2020 
* St. Pat’s Association, Emmetsburg IA, June 2020 – 17 passengers 
* Legends of the Celts (Brubaker / Hall Wedding) – Hayward, WI - August 2020 – actively selling 

NACTA Fam Tour — October 21 - 27, 2019 

These NACTA members have earned up to $75 per person commissions so far in 2019. Join In! 
 

                 Tipperary Irish Importer | Celtic Jeweler - 11 people Irish Traditions - Annapolis, MD - 5 people  

 Fenwick Float-ors - Fenwick Island, DE - 4 people                  Bridget's - An Irish Tradition - Norton, MA – 4 people 

 The Cross & Shamrock - Hamilton Square - 4 people Irish Crossroads - Sayville, NY - 3 people  

 Celtic Treasures, Anchorage, AK - 2 people  Legends of the Celts - Hayward WI - 2 people  

 Little Shop of Shamrocks - Islip, NY - 2 people   Celtic Tides - Lexington, VA - 2 people  

                                                          Ireland on the Square - Portsmouth, NH – 2 people 

Please join us on our NACTA Travel Facebook Page and logon to the website www.nactatravel.com to see the exciting tours on 
offer for the rest of 2019. Coming soon itineraries for 2020. 

Tours 2019 

These members are hosting Custom Tours of 6 to 46 people each in 2019. Tours can earn members from $2000 to $10,000. each 

http://www.nactatravel.com
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Born Co. Roscommon. John spent his young adult life on the south side of Chicago, IL. 
In the 1950s, he served in the U.S. Army. After working for Aer Lingus for a number of 
years, John’s desire to spend less time away from his 5 children, entrepreneurial spirit, 
and Irish heritage led him to open A Touch of Ireland.  
 

John was always very progressive and pioneered many new ideas Irish retailing, including being an original 
and strong supporter of NACTA.  
 
Many of our members will remember John and the great contribution he made to the Irish business in the 
USA and particularly in Chicago. He was a great supporter of Ireland and of Irish suppliers. John provided 
a great service to his customers and was renowned for the supply and fitting the shoes of generations or 
American Irish Dancers. 
 
John will be sadly missed by all who knew him, may he rest in peace. 

John Joseph Raftery, Age 87 

In Memoriam - John Raftery 

         

PAST PRESIDENTS 
 

           Terry Kast          Margaret McLemore              Fran Siefert                        Cynthia McBurney Meyers 

    Celtic Ranch, MO        Irish Traditions, MD     Ballyhugh Irish Imports, NJ        Kathleen’s of Dublin, OR 

 

        Susan Banks         Neville Gardener                       Tom McGrath               Dick Senior 

   Faith & Begorra NJ     Donegal Square PA       Tipperary Irish Importer | Celtic Jeweler NY    Celtic Weavers, MA 

We Thank You And The Dozens of Members Who Have Served On The Board  For Your Service! 

There’s An Annual Trade Show in Scotland. Wanna Go? 
NACTA is working on some exciting plans with the organizers of Scotland’s Trade Fair in 

Glasgow for January 2020. Exclusively for NACTA members this program is just one of 

the many benefits of your membership. Call or email NACTA if you would be interested 

in taking the short hop from Showcase 2020 in Dublin to Scotland at the same time. We 

will be able accommodate a limited number of buyers so get on the list asap. Further 

details will follow in the next newsletter. Make sure you follow us on all NACTA social 

media and at NACTA.ie for any announcements.  

https://www.instagram.com/nacta.ie/
https://www.instagram.com/Nactatravel/
https://twitter.com/celtictradeassn
https://www.facebook.com/groups/343199686279179/
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Welcome New Board Members 

Michelle Burke -Vendor 

Irelands Eye, Dublin, Ireland 

Michelle Burke is the of-
fice manager for Irelands 
Eye Knitwear Ltd and has 
been working there since 
1995.   Coming from a 
public relations back-
ground, manufacturing 
was a total shock to the 
system but definitely the 

right move.  Michelle has a wealth of experience in cus-
tomer service and her great sense of humor manages to 
brighten everyone’s day. When she is not acting as 
“chief cook and bottle washer” for Irelands Eye, Mi-
chelle enjoys crafts such as handknitting and crocheting 
as well as a good book (mostly thrillers) from time to 
time.  She also likes to keep ‘relatively’ fit and attends a 
local ladies fitness center.  
She currently resides in Dublin with her husband, Rich-
ard.  She can be contacted at michelle@ieknit.com 

Bob Heiney - Vendor 

Celtic Knotworks, Sedon, AZ 

Nancy Morrall - Retailer 

Mully’s Celtic Cottage, Prescott, AZ 

Susan has been the US Sales 

Representative for The Wild 

Goose Studio since 2002. “It 

has been an exciting journey 

to work in the global mar-

ketplace. I have had the 

opportunity to meet a lot of 

great people as a result. Wild 

Goose has expanded their 

collection & work to react to 

a rapidly changing retail 

landscape over the years.  I 

am interested in exploring opportunities to help buyers 

and vendors success in todays marketplace.”. Susan is 

based in the Chicago suburb of Park Ridge where she has 

lived since 1998 with Jim and her Dachshunds.  When she 

is not working she is an active participant in her local gar-

den club and can’t wait for winter to be over so she can 

work in her garden.  She also fundraises for a local non-

profit, The Center  of Concern, who mission is to help the 

elderly & those in need in her community. 

Suzanne Dahm - Vendor 

Wild Goose Studio, Park Ridge, IL 

Bob Heiney is the owner and 

creator of Celtic Knot 

Works, a jewelry company 

that features Bob’s original 

twists on traditional Celtic 

style. He joins the NACTA 

board bringing considerable 

technical prowess, design 

skills, and entrepreneurial 

experience with him. 

“I’m pleased and proud to be of service to NACTA, which 

really strives to be everything a trade association should be 

– active, vibrant, and committed to helping small business 

owners compete in today’s competitive marketplace,” Bob 

said. If you’d like to meet Bob, he’ll be at the Celtic Show-

case in Secaucus, or you can find him online at 

CelticWholesale.com 

My name is Nancy Mor-
rall and owner of Mully's 
Celtic Cottage in Pres-
cott, AZ.  After falling in 
love with Ireland on my 
1st trip there in 2011, I 
decided to open my 
first store in Scottsdale, 
AZ in 2014.  I opened 
my second location in the 
beautiful mountain town 
of Prescott, AZ in 

2017.   I also have an online store mullyscelticcot-
tage.com that has been growing more every year.  My 
career has been in project management and operations 
before opening my stores.  In Oct. 2018 I decided to 
close my Scottsdale location to allow me to focus on my 
online store and Prescott location.  I live in Peoria, AZ 
with my husband Frank and have 3 grown sons Robert 
(married and does SEO for my website), Michael 
(currently attending IT Sligo, majoring in Archaeology), 
and Jonathan (is the programmer for my website).   

mailto:michelle@ieknit.com
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Marie Barry - Retailer 

Donegal Square, Bethlehem, PA 

Marie is the oldest of seven chil-

dren. She grew up in a suburb of 

Reading, PA and graduated from 

college in 1981. After graduation 

secured a job in banking and 

finance.  In 1987 she met Linda 

and Neville Gardner where she 

assisted at The Celtic festivals 

and helped at Christmas time in the shop.  In fall of 1989 she 

became their full-time manager & within four months they 

bought another Irish business in Newtown, PA which was 

active for 10 years.  In 2000 Neville closed the second store 

location she had her son Sean and they began to concentrate 

on the Bethlehem business and its growth potential.  Fourteen 

years later McCarthy's Red Stag Pub evolved and now both 

businesses are open 7 days a week as they continue to thrive on 

the energy from the many patrons that pass through their al-

ways welcoming doors! 

Megan O’Meara – Retailer 

O’Meara’s Irish House, Fish Creek, WI 

Megan O'Meara moved to 

Door County, WI from down-

town Chicago when she pur-

chased an existing Irish  store 

20 years ago. After changing 

the name to O'Meara's Irish 

House, she began her career as 

a retailer. Door County is a 

seasonal resort area that thrives from the months of May 

through October.  While some businesses are strictly seasonal, 

O'Meara's Irish House is open 7 days a week from May 

through December and 6 days a week in the off season. Megan 

is generally found at her store daily year round except for when 

she's traveling for work or to see family.  

Continued—New Board Members 

Emily Warren – Jr. Board Member -  
Retailer Lit’le Irish Too, Gettysburg, PA 

Hello everyone, I’m Emily!  For 

those of you who don’t know 

me already, I am an open cham-

pion Irish Dancer and Social 

Media Consultant for small 

businesses. I am also a college 

student studying Business Man-

agement with a focus in Marketing. I now get to add that I 

am the first ever Jr. Board Member for NACTA!  If you 

can’t tell I am very excited about that! The next time you 

see me dancing around a Trade Show don’t be afraid to say 

hello. 

She hosts several tours of Ireland every year and also trav-

els to various trade shows in the States and in Ire-

land. During the busy summer months, she sponsors J-1 

students from Ireland to help her in the store. They also 

help with the online store as well. 

 

Megan's family has been instrumental in the longevity of 

her store and she has enjoyed equal support from her 

vendors, many of whom have become good friends over 

the past 2 decades. Apart from traveling to Ireland, these 

friendships are another absolute perk of her job.  In 2006, 

O'Meara added lodging to her building with the addition 

of a one room suite above the store. Customers enjoy the 

extra touches of Irish hospitality such as an Irish food 

basket, Waterford Crystal lamps, Irish watercolor land-

scapes and pure low key relaxation.  

Thank You To All NACTA Board Members 

Who Have Served Over the Last 20 Plus Years. 
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CELTIC SHOW SCHEDULE OF EVENTS 
 

 Sunday April 28th      8:00am Religious Service in the Meadowlands Room  
8:30am Seminar: A talk by Frank Collins of IRISH CENTRAL on how               
 to inform and inspire Irish Americans & Canadians to reach out 
 and visit your Irish & Celtic Giftware stores               
9:30am Show opens  
6:00pm Reception. Prize Draw. Music by: Derek Dempsey's Celtic Soul 

  
Monday April 29th  8:30am NACTA Member meeting in the Meadowlands Room  

9.30am Show opens  
6:00pm Show closes  

  
Tuesday April 30th       9:30am Show opens  

4:00pm Show Closes. Prize Draw 

Don't Miss The NACTA SUITE # 607  
 

Feel free to stop by to chat, rest, and refresh! 

 

We will be distributing the new Spring/Summer 2019 edition of "Spirit of Ireland" Magazine, a collaboration be-

tween NACTA and Devlin Media.  Check out the Store Stories this edition and congrats to the stores featured.  Free 

Advertising to our Retailers that span the country, great way to be found beyond your local customer base. Magazines 

are free of charge to you.  Valuable marketing and advertising in a prestigious publication! 

 
We will have extra copies of the latest CIE Tours / NACTA Travel 4 Page Tabloid Size Flyer plus our Full 125 Page 

NACTA Travel CIE Brochures. So stock up! 

 

Sign Up for Our Exciting 2019 "Fam" Tour to Ireland’s Southern Highlights, filled with 6 NACTA Vendor Stops.  

Great pricing with quality hotel stays, fabulous food, incredible landscapes and the best bunch of fellow members to 

enjoy your time with!  
 

Tracey and Catriona will be in the suite to answer any questions about travel or to help you start planning your own 

shop tour! 

 

 
SUNDAY—APRIL 28th 9:30-12:00 
 

Irish Central 
 

Frank Collins will be available to  
answer any questions  

 

 

MONDAY—APRIL 29th 12:00-
4:00 
 

CIE Tours International 
 
Geri Urbanowki & Anna Marie  
Lorang will be talking all things 
CIE Tours. 
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Welcome New NACTA Members 

Christine O’Donoghue de Vries is an artist and an award winning fashion de-
signer based in Co. Kerry, Ireland. Her fine art photography and watercolor 
painting designs are influenced by the breathtaking natural scenery of Co. Kerry. 
Visit her  at www.houseofkerry.com and learn more about her beautiful work. 

Island Stoneware is a leading maker of remarkable, handmade pottery crafted 

for everyday use. All the pottery is handmade by artisans. Based on spectacular 

Prince Edward Island, they draw creative inspiration from the landscape and 

culture of the Island to create unique and memorable collections. Island Stone-

ware is a manufacturing wholesaler that sells handmade pottery to retailers 

across Canada and the United States. 

Island Stoneware 

 Prince Edward Island Canada 

Dreaming offers the Kate Doyle books and line extensions from that growing 
series, including cotton tote bags, book marks, and enamel book pins custom-
designed by Jane Mount of Ideal Bookshelf.  
 
Beth is thrilled to be joining the NACTA community and is looking forward to 
introducing herself at the Secaucus Trade Show. She is particularly interested in 
hearing from retailers who might be interested in carrying the Dreaming line and 
from those who manufacture sidelines that might be a good fit for additional 
Dreaming branding. Beth can be reached at dreaminginirish@gmail.com. Visit 
her at www.dreaminginirish.com 

Dreaming in Irish  
Harrison, NJ 

Lisa Risley, Halifax, Nova Scotia, Canada 
www.plaidplace.com  

http://www.houseofkerry.com
https://www.idealbookshelf.com/
javascript:void(0);
http://www.dreaminginirish.com/
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Exhibiting at a trade show, such as the upcoming Celtic Showcase in Secaucus, represents a significant investment for most Celtic manufacturers and 

vendors. The time, travel, and work involved adds up quickly – so you want to be sure you’re getting the maximum return for your efforts. 

 

Social media has a role to play here. While we’re all familiar with using Facebook to connect with other NACTA members, not everyone knows that you 

can use social media to enhance your pre-show preparation. There are other platforms to consider – primarily LinkedIn and Twitter – that can be used to 

help you start more relationships, identify prospects efficiently, set more meetings, and close more deals.  Here’s what you need to know: 

 

Check Facebook & LinkedIn Groups: 
An easy first step is to check to see If the show has a group on Facebook and LinkedIn. Many shows are doing this to encourage meetings and network-

ing before and after a show. Be a part of these conversations! This is a great opportunity to get an idea of what people are excited about seeing at the 

show and to make plans to meet up with people during the event. 

 

Visit the Event Website: 

Trade shows present a rare opportunity for face-to-face interaction. This is wonderful for the Celtic trade – a group known for the strength of interper-

sonal relationships – and can give vendors and manufacturers a prime opportunity to find companies they want to work with, either as suppliers, strategic 

partners, or in another capacity. 
 

Review the website for the show and lookup the companies attending that you’re interested in learning more about. Start to follow these businesses on 

LinkedIn and Twitter. This will give you an opportunity to see what the company is discussing and points on which you can connect. Knowing what 

people and firms are up to makes for great in-person conversation starters. Remember, Twitter offers you the opportunity to create lists, both public and 

private. Create a private list and add the companies attending the show to a stream to follow before the show. This strategy will help you stay focused and 

organized. 

 

Identify Educational Opportunities: 

Many trade shows feature educational programming. This is a great opportunity to learn current business-building wisdom from the best available profes-

sionals working in your industry. Review the educational schedule and identify sessions likely to be of interest to you and your team.  

 

When you find a session you’re interested in, try to connect with the speaker on LinkedIn before the show. Presenters and speakers are often over-

whelmed after a show, so connecting before can set you apart. Be sure to send a custom message when you connect explaining who you are and why you 

are reaching out. In your message, make sure you mention the upcoming show. If the speakers have Twitter handles, then you should add them to your 

newly created twitter show list as well. 
 

Begin a Dialog Before the Show: 

It’s never too soon to make a new friend. It’s absolutely appropriate and a good best practice to use the period before a show to begin a dialog with com-

panies and presenters you hope to build stronger relationships with. If you’re active on Twitter, retweet what is being shared by those you respect and 

from whom you value content. Provide viable insights of your own on trends and industry topics. And above all, use social media to make meetings and 

take the dialog offline for the event. 

 

Using LinkedIn and Twitter can be a great way to organize and follow show information, companies, and content. Use it to your advantage prior to any 

event, but ultimately remember why people go to events – the face to face networking. The pre-show prep sets the groundwork for making meaningful in

-person connections that you can use to grow your business.  

Retail trade shows, like the upcoming Celtic Showcase, are a great opportunity to discover new brands your customers might like, see what’s new and 

exciting from your favorite vendors, and connect with other business owners from all around the world.  It’s a great experience, but it can be a little 
overwhelming – especially if you’re not in the habit of spending time in the company of hundreds of people while there’s a lot of noise, vivid displays 

and enticing exhibits all trying to capture your attention. 

 

Here’s 6 smart strategies to keep the stress levels low & get the most out of your trade show visit: 

 

Know Your Needs: While there’s no need to do a detailed inventory, you’ll want to have a clear understanding of what you currently have in stock and 

how well it’s pleasing your customers. Consider if you’d like to upgrade your offerings in a particular category or if there’s another category of merchan-

dise you’d like to add to your current offerings. Use the insights you gather during this process to create a list of items you definitely want to investigate – 
for example: better candles, shawls, men’s sweaters. 

 

Plan Ahead: Visit the show’s website. There will be a list of exhibitors – generally company names and a very brief description – and a map that you can 

use to plan your itinerary. This is a very important step if you have mobility challenges or difficulty walking. Trade show venues can be quite large, and 

you might not want to waste energy wandering around lost. Use your list of needs to influence your route – that way you’ll see everything you came to 

the show for while still being open to surprise discoveries.  

 
Budget to Buy: The time to decide how much money you’re willing to spend and what you’re willing to spend it on is before you arrive at the trade 

show. The most effective way to keep spending under control and stress levels low is to create a budget specifically for show buying. Ideally, you’ll be 

working from your list of needs – but remember to leave some funds for the must-have item you never knew existed until you saw it. 

 

Ask About Show Pricing: If there’s one thing Celtic retailers know about, it’s the power of conversation. Don’t be afraid to talk with the exhibitors – 

they’re there to answer your questions. During that conversation, ask about show pricing. Incentive offers aren’t always prominently advertised, and there 

may be bundles or other savings opportunities that can come out during conversation.  

 
Use Your Phone to Make Life Easy: You don’t really have to drag a big bag full of trade show swag around with you if you don’t want to. Capture all 

of the information you need on your phone. Note taking apps like Evernote and OneNote work really well for this.  Take pictures of the things you want 

to remember. 

Celtic Manufacturers & Vendors: Using Social Media to Make the Most of Tradeshows 

6 Smart Strategies for Avoiding Trade Show Overwhelm 
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Out and About with NACTA 

Showcase 2019—NACTA Night 
 

Marsha McGrath, CC O’Brien-Cree 
& Karen Woods 

St  Patrick's Day Grand Marshal 
Dinner 2019  

 
Bridget Bray, Vicki McLoughlan 

& Isabel Haley 

Showcase 2019—NACTA 
Night 

Aidan Geraghty & Terry Kast 

Pictured from left to right Michael O’Day, Manager, 

Leisure Aer Lingus, Isabel Haley, NACTA,  

Lea Nielsen, Contact Center Director, Susan Black, 

CMO and Allyson Shapero, Marketing , CIE Tours 

Ireland-US Council Organization held its annual 

luncheon in celebration of St Patricks Day 
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NACTA attends FAREPLATE 
March 9th at Rag Trader, NYC 

What a wonderful event to kick-off the beginning of 
the St. Patrick’s Day celebrations with an expose´of 
quality Irish craft brewers, whiskey distillers, food 
and craft. 
 
This year’s Fareplate event focused on celebrating 
Ireland and building awareness around the quality of 
food, drink and craft products.  The one day experi-
ence has been held annually since 2016 and offers 
tasting tables, meet and greets with founders and 
ambassadors of food, travel and related products 

(cookbooks, craft and travel) and a fun 
and social setting to connect with oth-
ers.  Geared to anyone that is a foodie, 
a fan of Irish heritage, a buyer of gour-
met and specialty products or looking 
for a fun day out  - FarePlate is an 
event to fully appreciate what is Irish 
food and drink with a new emphasis 
on craft.  
 
New Vendor Member, Andrew Lan-
glois, owner of the Irish Bag Company 
with his lovely wife Donna enjoy the 
fun event displaying an array of leather 
placemats, drink holders and bags to 
tote your favorite beverages. Visit 
www.irishbagcompany.com  
for more information. 
Our friends @ CIE Tours Interna-
tional, Tourism Ireland, Spirit of Ire-
land where amongst the many who 
enjoyed the fun-filled day! 
 
All NACTA Members are welcome to 
join as a visitor or Vendor so watch 
out for this event in 2020 Consider 
making an appearance, we can provide 
you with any info you need should this 
event interest you. 
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NEW YORK, Feb 4, 2019) ----------- Singing sensation Nathan Carter is already a household name 

in Ireland. Nathan catapulted into stardom in 2012 when his cover of the Bob Dylan song “Wagon 

Wheel” became a smash hit and remained on the Irish charts for 77 weeks. Now at age 28, the 

highly acclaimed singer songwriter is one the most successful live acts on the Irish music scene.  

Nathan Carter 2019 Tour Dates  
 

 May 20
th
, 2019  Arlington Music Hall    Dallas, TX 

 May 22
nd

, 2019  Wilshire Ebell Theatre    Los Angeles, CA 

 May 24
th
, 2019  Bushell Performing Arts Center   Hartford, CT 

 May 25
th
, 2019  Keswick Theatre    Philadelphia, PA 

 May 28
th
, 2019  The Wilbur     Boston, MA 

Contact Jean Clancy if you wish to learn more in promoting, attending or running an event from 

your store.  JeanClancy@me.com  

The mission of the North American Celtic Trade Association is to 

facilitate  communication among businesses involved in Celtic 

retailing in North America and to develop and implement programs 

of value to its members. 

www.NACTA.ie  

Tel: 201-842-9922 Fax: 201-354-1608 

javascript:void(0);
http://www.NACTA.ie
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T he Irish store is the beating heart of any Irish American or Celtic 
community. Stores are indeed a focal point and a highly respected source of 
knowledge and expertise on Ireland, Scotland, Wales and England. From 
helping a customer choose a suitable pair of hard shoes for the Féis, or 
sourcing the best of Irish and British food, explaining the knotwork on a 
Celtic wedding band to offering insight, advice and even guided tours to 
Ireland and Scotland. Your local Celtic Store is so much more than just a 
retailer. Long before Instagram influencers became a thing, there was the 
Irish Store, a local go-to authority on all things Celtic.  
 
This vital service that your store contributes to your local community cannot 
be understated. In a time when brick and mortar retailers have to go head to 
head with online shopping portals, getting customers across the threshold 
can be a challenge. But you have a secret weapon in your arsenal; Your personal touch, your hands-on service and your 
access to your knowledge of Ireland is something that customers can’t get from an online purchase.  
 

Do not underestimate this facet of your store – own it, promote it, be proud of it! To further develop and expand on 
this skill we propose adding a Cultural tab to the NACTA website and inviting new members to join our organization. 
A wealth of talented artists from Ireland and the U.K. are always looking to tour and exhibit in the US. Thousands of 
musicians and bands, dancers, theater companies, designers, artists, film makers and more bring their art on tour to the 
US and Canada every year.  
 

Part of their biggest challenge is reaching the local Celtic communities and letting them know about their projects. Not 
only do the Celtic stores serve those local communities but they are also aware of most of the Irish, Celtic, Scottish 
organizations in their towns (if not founding members). Your standing in the community as an influencer and 
authority on Celtic culture and tradition is invaluable. We see a new Cultural Membership opportunity as mutually 
beneficial for all parties. 
 
For Stores – It opens up access to new events & services to offer your customers and members of your communities. 
It reaffirms your position in the community as the go-to place for ALL things Celtic. It potentially offers increased 
revenue & new customers and affords you opportunities to create mini tours and experiential and event marketing,  
further heightening your visibility to the community at large. 
 
For Artists: It offers an incredible opportunity. It is a new platform for their art, offering endless creative possibilities 
to bring their art to Celtic communities across the US, access to their audience at grassroots level and a way to develop 
new followers. It also provides huge opportunities to collaborate and develop new initiatives with Celtic and Irish 
stores, festival vendors etc. 
 
How Would It Work? There are so many ways in which we can collaborate with different artists, and each would be unique, 
however NACTA will set up a framework that will allow Retail Members that wish to participate access to individual 
initiatives in their markets. An example of one such offering would be to offer stores the option to become ticket resellers to 
upcoming Irish and Celtic Events in their area (shows, concerts, screenings etc.) without having to pay for the tickets 
upfront. Having the artists list the stores as ticket sellers would potentially bring new faces into your business. Pre-show or 
Day of Show events in your store, such as Meet and Greet, or signings are also a great idea. Offering competitions for 
customers to win tickets to an event or putting on an outing from your store to a local event maybe with a reception in your 
store first is also a great marketing option. There are endless opportunities to create fun, cultural get-togethers with your 
customers and add yet another string to your bow. 
 
If interested in participating in events near your store please reach out to Jean Clancy - Ballycashen Entertainment LLC. Her 
email is JeanClancy@me.com  Jean will be available to chat more with Retailer Members at this coming Celtic Shows to 
discuss this opportunity to you all at the NACTA Member meeting,  Monday April 29th @ 8:30am 

What's in the works ...... 
      By Jean Clancy 

javascript:void(0);
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.  
 

NACTA works for you! These 

are some of our program 


