
2017 Annual Report: JD Edwards

Expanding our Community



Quest International Users Group 2017 JD Edwards Report • 2

Letter from the Chair

Greetings Quest 
Members, 

Soon you will start seeing 
some major, obvious changes 
happening for our user 
community. The changes are 
all positive, and the effects 

they bring will add more value than ever to what it 
means to be a member with Quest.

Throughout this report, you will see ways in which our 
community and the services we offer have grown in 
2017. You will also see strategies we are implementing 
to further that growth throughout 2018, with a specific 
focus on elevating our digital experience.

There is a central theme behind every change occurring 
now and throughout the year, and that theme is 
expansion. We have expanded our membership 
structure dramatically. Now any organization with a 
corporate membership gets unlimited access and 
unlimited licenses to all of Quest’s benefits - for anyone 
at their organization.

We are expanding what we offer to better serve  
those evaluating and transitioning their technology  
into the cloud. This means increased service for those 
on a hybrid model and those who are solely using  
cloud solutions.

We are expanding how we deliver our services digitally. 
This will make it possible for even more users across the 
world to access our content and connect with others in 
the community through virtual events and networking.
Our redesigned, responsive website will launch in 

summer 2018. It has been carefully designed to drive 
more engagement and help Quest stay relevant – for 
existing members and new audiences. Our digital 
experience will have a totally new look-and-feel and new 
capabilities to help you get what you need from Quest – 
faster, easier and with more fun. 

We are expanding the impact of our brand. We’re 
enhancing the way we visually represent ourselves, even 
our name, to reinforce the fact that we are a community 
above all else. 

The more we focus on expansion, the more people  
can be involved with our community. The more people 
who are involved with the community, the stronger  
it becomes.

Why is expansion so important right now? 
 
It is important to expand so we can continue 
offering relevant services in such a rapidly changing 
technological landscape. The cloud is rapidly becoming 
a part of the technology mix for many current, new and 
potential members, whether that be in a hybrid cloud or 
100% virtual model. 
 
It is important right now so we can deliver the best level 
of service to all our existing members and keep them 
engaged – but it is also how we will attract and engage 
new members, people who are just meeting us and 
getting to know us for the first time.
 
While we expand, it is also important that the Quest 
community look, feel and function in a way that invites 
people and makes them excited to engage with our 
content and our users. We need to expand what we 

are doing now so we can ensure that the health of our 
community is strong. 

That is why we are expanding and enhancing major 
aspects of our community that will help people get 
content faster, make connections easier and have a 
world-class experience that makes them want to bring 
others on board. 

Our new website and brand identity are both launching 
in summer 2018, and we hope you enjoy our brand’s 
new identity and digital experience. We collaborated 
with you on these projects to make sure what we 
produced would meet your needs, while positioning us 
for the future. As you can see, there is a lot happening 
this year that will take this community to the next level.

Quest is an effective community. We work together 
to solve problems. We share our experiences to make 
things easier for each other. We share stories so other 
users can benefit from the lessons we’ve learned. We 
spend time together, both face to face and virtually. 

 
We are the Quest Oracle Community.

Now is the time for our entire community to unite with 
expansion in mind. It is time to tell everyone you know 
that Quest is growing and expanding, and now is the 
time to join us.

 
Thank you, 

 
 

Kevin  R. Touchette 
Chairman of the Quest Board of Directors
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Education

Key JD Edwards Education 
Topics for 2017

Education is at the heart of the Quest 
community. Each year, we actively 
engage with our customers through 
our advisory groups and customer 
surveys to better understand the 
topics about which JD Edwards users 
want more information. We then 
deliver content on these topics for a 
range of roles, from strategic to end-
user and technical to functional.

In 2017, our key topics for the  
JD Edwards community were Digital 
Transformation, Upgrading to 9.2, 
Mobility, User Defined Objects 
(UDOs) and Maximizing the 9s.

KEy TOpICs fOR ThE QUEsT JD EDwARDs COMMUnITy In 2017
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Education

Virtual Education in 2017

As we continued to improve our 
digital presence and content offerings 
throughout 2017, we saw dramatic 
increases in virtual engagement from 
our community. Our JD Edwards online 
learning attendance grew 267% from 
2016 to 2017 and satisfaction scores 
remained strong.

Attendance at our Quest Experience 
week (Qxw) virtual event grew 247% 
and was rated 30 basis points higher 
than in 2016.

Results show that by increasing the 
number of opportunities customers 
have to engage with our online 
education, we can achieve positive 
community engagement and 
satisfaction scores. 
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ATTEnDAnCE & sATIsfACTIOn sCOREs fOR OnlInE lEARnIng & Qxw
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Education

Customer Success Stories 
Initiative

2017 marked the beginning of our 
Customer Success Stories Initiative, 
yet another way we are expanding our 
offerings to help customers learn from 
one another in a virtual environment.

The ability to hear what other 
customers are doing with their  
JD Edwards product is highly valued 
by our community. Our Customer 
Stories not only help customers better 
understand JD Edwards as a product, 
they also allow customers to benchmark 
their company’s use of the product 
against usage by other companies. 

In 2017, Quest produced customer 
stories from multiple JD Edwards 
customers, including Batesville 
Casket Company, sal Cisne, stanley 
Engineered fastening and stoner, Inc.
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ThE COMMUnITy BEnEfITs whEn CUsTOMERs COMMUnICATE 
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 for implementation of new technology



Education

Face-to-Face Events

Quest’s face-to-face events serve as an 
intersection between all  the services 
we offer to the community. These 
events allow members to experience 
a broad range of education and 
networking opportunities within a 
condensed timeframe.

In 2017, education at our face-to-
face events was heavily influenced 
by topics identified as important 
to the JD Edwards community. We 
updated our content topics to better 
suit the community’s needs, as well 
as the formats in which the content 
was delivered. we introduced more 
innovative, educational formats, 
including customer contests, 
minidemo sessions, kick-off 
networking sessions and spotlight 
sessions.

By focusing on key topics and updated 
content formats, we maintained 
a strong satisfaction score of 
4.3 for JD Edwards education at 
COllABORATE, and satisfaction 
scores for our InfOCUs education 
increased 27 basis points from 2015.
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Education

Where We are Heading in 2018

we are launching major enhancements 
to our virtual experience in 2018 as 
we introduce a completely redesigned 
website. These changes will allow us to 
provide content in new digital formats and 
will make finding and consuming that content 
much easier. we also plan to increase 
opportunities for users to engage with us 
digitally by producing more virtual events. 

We will continue to serve as a trusted 
resource for JD Edwards customers who  
are evaluating whether and how they plan  
to utilize cloud technology. Our content  
will continue to support core JD Edwards 
on-premise users while it expands to  
help those who are considering or are 
already utilizing the cloud with their  
JD Edwards product.

As we strive to deliver real stories and real 
solutions to our community, we will build on 
the momentum of our Customer Success 
Stories Initiative by producing more stories 
from real JD Edwards customers.

We will also continue to capitalize on our 
relationship with Oracle, partnering with the 
Oracle JD Edwards product strategy team 
to develop relevant content, as we see this 
partnership delivering strong benefits to the 
Quest JD Edwards community.
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Networking

Connecting a Growing 
Community 

As our community continues to expand, 
both in size and virtual engagement, we 
are constantly looking for ways we can 
connect customers with each other to 
foster meaningful, impactful relationships. 
The delivery of intentional, facilitated 
networking opportunities will remain a 
major focus for Quest.

face-to-face networking in 2017

Often the most impactful networking 
happens at our face-to-face events, 
so we have expanded our networking 
services to deliver even greater benefits 
to attendees. we introduced several 
new networking programs, most 
notably the Buddy Match program. This 
program matched first-time attendees 
with conference veterans using the same 
JD Edwards products or working in similar 
roles. In 2017, we saw 46 COllABORATE 
attendees and 43 InfOCUs attendees 
participate in the program. 

We also improved the Executive Programs 
at our events by introducing product 
specific programs for our JD Edwards and 
PeopleSoft communities.
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Networking

Digital Networking in 2017 

In 2017, more of our community engaged and 
participated online than in any prior year.  
Customers continued to connect about commonly 
shared interests or pain points through our forums 
and within our Special Interest Groups (SIGs).  
we observed a 15% increase in JD Edwards  
sIg participants to 4,152 in 2017.

where we are heading in 2018

While our customers continue to connect both face-
to-face and virtually, we always see room for more 
improvement and expansion activity. In 2018,  
we are introducing even more dedicated 
networking opportunities at our face-to-face 
events, specifically involving social activities, such 
as our Quest for Good philanthropy program and 
venue-specific events. We also plan to leverage 
customer feedback to further improve existing 
networking opportunities, including the Buddy 
Match Program, Stop & Share networking, on-site 
SIG programs and the VIP Customer Lounge.

SIGs will continue in their current virtual and face-
to-face formats, but we will introduce new virtual 
roundtable opportunities, centering on topics the 
JD Edwards community tells us it wants to discuss. 

The expansion of our virtual experience includes 
upgrades to our online networking platform 
which will greatly improve the usability of our forums 
and the ability for users to connect with each other 
virtually anytime, anywhere and with more accuracy.
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Customer Insight

The Voice of the Customer 

We measure our success on customers 
finding the answers they need quickly 
from the community. Our ability to 
connect customers to the content they 
need would be impossible without the 
guidance of some of our core sources of 
customer feedback.

Our advisory groups consist of customers 
who help Quest identify its offerings 
year after year, and they give us valuable 
insight into what will benefit the 
community most.

The Quest Community Survey helps us 
understand our membership base, the 
pain points users are experiencing and the 
product transitions they are considering. 
We then use this information to design 
programs and services to better support 
the evolving needs of JD Edwards users.

where we are heading in 2018

Our community survey is not just a 
tool that helps us better understand 
our members, it also helps community 
members benchmark their organizations 
against those of the broader user base. In 
2018, we will be releasing survey results 
with increased regularity and insights into 
what other organizations are doing with 
their JD Edwards product. 
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Board of Directors

Leadership 

The Quest volunteer Board of Directors, 
comprised of Oracle customers, devotes their 
time, expertise and leadership to enhancing 
user-to-user communication and collaboration, as 
well as advocating for the needs and priorities of 
the user community. Their work benefits Oracle 
application and related product users everywhere.
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COMMUnITy lEADERs & ADvOCATEs

Acknowledgments 

The successes of 2017 would not be possible 
without the following groups. Thank you for 
serving the Quest Community:

Quest Ambassadors

Quest User group leaders

Quest vendor partners

Quest Distinguished service Award winners

Quest presenters

Quest staff

Oracle

Chairman   
Kevin Touchette Washington Corporations 

vice Chairman   
Paul Brand Wells Fargo Bank, N.A. 
 
Officer at large   
Art McCann Highwoods Properties 
 
Officer at large   
Paul Krueger J.B. Poindexter & Co., Inc. 
 
Officer at large   
Cullin Wible The Conti Group
 
Immediate past Chairwoman   
Wendy Plante NYU Langone Health System

 
Todd Campbell Westrock 
 
Michael Carney AARP 
 
Jim Doolittle Turner Industries Group 
 
David Lyle Carolina Biological Supply 
 
Carole owens Adventist Health System 
 
Jonathan Vaughn Chief Executive Officer 

Executive 
Committee

Directors



Distinguished Award Winners

Quest Chairman Award
> AARP

Oracle Employee Distinguished service Award
> David Bain, Oracle

User group Distinguished service Award
> Wischal Joshi, TOTO USA

> Gayle Larson, BrightView

> Dianne Taylor, Savannah River Nuclear Solutions

Customer Content Contributor Distinguished 
service Award
> Dave Alexander, Children’s Hospital Colorado

> Stoner, Inc. 

Business partner Distinguished service Award
> Presence of IT

> Terillium

newcomer Award
> Michael Marthe, Sandia National Laboratories

> Peggy Christensen, Hamilton Telecommunications

spirit of Quest Award
> Dan Rotermund, Roush

friend of Quest Award
> Paco Aubrejuan, Oracle

> The Oracle Global Customer Programs Team:
Carol Sato, Oracle; Jeremy Whyte, Oracle; Nichole Scott, Oracle;
Wincy Ip, Oracle; Tom Scheirsen, Oracle

Quest networking Distinguished service Award
> Madeleine Landrum-Noe, FedEx Services

> Cari Phillips, El Paso County IT

standing Ovation Award
> Kyle Benson, Hennepin County

> Michalynn Koziol, TeachMe2Day

> Marcelo Tamassia, EmeraldCube

> Angela Enyeart, Oracle

> William Cokeley, Silgan

> Alexa Masters, Oracle

> Robbin Velayedam, Oracle

> David Pigman, SpearMC

> Jeremy Irrthum, University of Minnesota

> Llana McCowan, AltaGas

> Frank Jordan, ERP Suites

> Darryl Shakespeare, Oracle
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Upcoming Events

The comprehensive conference for 
Oracle business applications users and IT 
decision-makers across all industries.
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JD Edwards
August 20-22, 2018 

Denver, CO

December 4-6, 2018  
A Free, Virtual Event

April 7-11, 2019 
san Antonio, tX

The three-day virtual event featuring 
education for Oracle Cloud, JD Edwards 
and PeopleSoft users.

The deep-dive conference exclusively for 
JD Edwards users.


