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Reach your best customers effectively
with a campaign on Apartment Therapy and The Kitchn

Our readers are your customers —they're savvy, educated and they love to shop.

Let's launch! Here are four fresh ways to introduce your brand to our

vibrant community of readers.

Choose the option that best matches your marketing goals
and call Cherylat (212) 274-0410 to kick off your campaign.

MELGE
Splash!

Place your banner everywhere our
readers are.

For $5,000 your banner willrun across
ApartmentTherapy and The Kitchn fora
whole month, appearing 625,000 times in
front of our engaged, vibrant community

of readers.

Happy
Hunter

73% of our readers say they
continuously shop for their homes!

For $5,000, we will show your ad to our
most dedicated shoppers. These readers
are always on the hunt for great products
and aren't afraid of an impulse purchase.

Hometown
Hero

Go local! We'll show your banner
only to readers in your markets.

For $3,000, your banner will appear to

our readers in your target market.for

1-2 weeks. We use Google's geographic
targeting to make sure your banner gets in
front of the right customers.

/l Sponsored
Giveaway

Create buzz around your product
while collecting email opt-ins.

For $15,000, our creative team will work
with you to write a custom post about your
product torun on our site. Our flagship
offering, it's both a branding and direct
response opportunity.

CONTACT: cheryl@apartmenttherapy.com (212)274-04 10
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BANNERS

Apartment Therapy and The Kitchn have three standard banner placements.
Let us help you choose the campaign that best fits your marketing goals.

728 x 90

apartment LI T e——

therapy STYLE DIY HOMEKEEPING FAMILY TECH RENOVATING SHOPPING ENTERTAINING THEKITCHN

fovmsss 3

theKitChn  reciees aovice kiTchens DRINKS GATHERINGS SHOPPING APARTMENT THERAPY

. B ~g

How to Be Your Own Professional
Organizer: 10 Top Tips from the
Pros

300 x 250

F—

fets
ol
. . AIL UPDATES P
Recipe: Freezer Taco Kits . MAXWELLS
FREEZER-FRIENDLY RECIPES FROM THE KITCHN o | GICE DAILY FIND
1. Top Music of Ho.
PHNTHECRE e gk K
300 x 250 ORSEARCH
)©©O©® sk mMORE»

FAITH'S

DAILY FIND
. GIR Slicone Sea.
2. Taco Night from

3 Motto Spariing

SEE MORE »

300 x 600

EMAIL UPDATES

SIGNUP

TOP POSTS

300 x 600

L1 . VTOURS
Faco Tuesday has never came together so casily! Prep a favorite il 300 2 50
e this seasoned ground beef — and bag it up for freezing. Store it k X

ag | a pack til i
ver you like.

Playful Chicago
cat

300 x 250

)
351%
AT A GLANCE: APARTMENT THERAPY MEDIA of readers
purchased something
15 48 2 e0 0000 oo after seeingiton
MILLION MILLION AR08 TV Apartment Therapy
monthly readers  monthly pageviews 69% WOMEN 31% MEN or The Kitchn

51% of our readers have a household income of $75,000+

CONTACT: cheryl@apartmenttherapy.com (212)274-0410
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SPONSORED GIVEAWAYS

Bring your story and products front and center with our readers with this

direct response and branding opportunity!
A typical national giveaway gets seen by ~1,000,000 viewers and receives around 5,000
entries, along with a 15% e-mail opt-in rate.
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TOP POSTS Prize: The chair of your dreams

From: Joybird

Value: $950 - $1,499
Our friends at Joybird are giving away custom chairs to

10 Stylish Sofas for i three lucky Apartment Therapy readers! Winners will get to
Small Spaces

J O BIRD choose their favorite chair from Joybird’s extensive
toeniruse collection of mid-century modern designs and make it their
own by customizing upholstery and finishes.

¥ Start styling your custom chair with Joybird and enter to win!

— o] Joybird was conceived in 2013 to bring mid-century modern furniture from U se g |Veaways tO:
:\"’N:;"’n"’:ly the factory floor directly to stylish end users (that's you!). The best thing I I t . I t .
Countertop DIYs about Joybird is all of their furniture is made-to-order and fully collectemall o p Ins,

customizable, so you can make their designs your own by choosing from over, | n tro d uce new pro d u CtS
= 50 fabric or leather upholstery options and selecting the perfect wood stain p !
to match. announce sales, share
In addition to their chairs, which we love, Joybird offers a great selection of cou p on co d es, or even
’
sofas, tables, beds, home accessories and storage solutions all inspired by

g:: s.fm:ﬁ, Ll: z:n,:;s classic mid-century modern designs. Affordably priced to begin with, Joybird Su rvey customers.
Displaying Art also offers free shipping both ways, no sales tax, a 365-day return policy, and

lifetime warranties! You can also sign up for Joybird’s newsletter to receive
exclusive offers.
NEW TOURS

CONTACT: cheryl@apartmenttherapy.com (212)274-0410
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Creative Best Practices:
Advertising on Apartment Therapy and The Kitchn

Make your creative clickable! Our team has analyzed our best-performing
banners to find out what they have in common.

Here are our tips for getting the most out of your campaign with us:

v’ Pick a great image. Having a high-quality, appealing image is the most
important factor determining whether a reader clicks or not. We
recommend lifestyle images that show full room shots. We have found
images with people in them often perform well, too.

v Isthere a strong Call to Action? No matter how beautiful your image,
readers won't click unless they know where they're clicking to, and why.
Invite them to check out the collection, shop the sale, or to learn more!
Many of our most clicked-through banners use the simple CTA, “SHOP."

v Put a border around your banner! Click-through rates are higher when the
banner is defined on the page.

v" Keep our audience’s aesthetic in mind. Our millions of readers represent a
vast range of tastes and styles, but they tend to agree about design that is
clean, classic and modern. And of course, if you are creating unique
creative for advertising on our site, we are happy to work with you to select
images and products to feature.

v" We ask you to please remember that you are not permitted to use
Apartment Therapy or The Kitchn's names, our logos, or anything else that
implies endorsement in your creative.

We can't wait to launch with you!

CONTACT: cheryl@apartmenttherapy.com (212)274-0410



