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Adventure Canada’s Social Media Policy  

   
Social media is comprised of powerful communication tools that can have a significant 
impact on organizational and professional reputations. Adventure Canada recognizes the 
importance of social media for business development and encourages expedition team 
members and employees to use social media appropriately.   
  
However, social media can blur the lines between personal and professional voice, 
Adventure Canada has created the following policy to help clarify how best to protect both 
personal and professional reputations when engaging with social media.  
   
Social media is defined as media designed to be circulated through social interaction and 
created using highly accessible publishing techniques, such as (but not limited to) blogs, 
forums, LinkedIn, Twitter, Facebook, Instagram, Snapchat, YouTube, and TikTok.  
   
Expedition team members and Adventure Canada must follow certain behavioural 
standards online, as there are professional expectations and guidelines for interacting with 
customers, partners and each other. Team members are responsible for what they write or 
present on social media and can be sued by other employees, competitors, customers, and 
any individual that views their posts as defamatory, proprietary, harassing, or libellous.  
   
   
Guidelines for posting are:  

• Refrain from posting situations that are high stress or may be perceived as 
compromising to a fellow team member, client, community, or the operation (for 
example do not post complex operations, or medical incidents).   
• Do not post confidential or proprietary information about our company, 
employees, expedition team members or our operation   
• Avoid speaking on matters outside your field of expertise when possible or 
make statements that fall under somebody else’s responsibility.  
• When posting, be mindful of copyright and intellectual property rights   
• When commenting or replying to a comment, never engage in an argument 
about an Adventure Canada expedition or component of our program since the 
conversation may escalate very quickly. If not sure how to reply, talk to 
Adventure Canada’s marketing department. In is always better not to reply than 
to initiate a quarrel.  
• Do not use the company’s logo or any other Adventure Canada images on 
personal social media sites  
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• Do not mention Adventure Canada employees, customers, or partners 
without their consent  

   
   
For those who post on social media channels on behalf of Adventure Canada, we remind 
you:  

• Privacy does not exist in social media; therefore, carefully consider the 
content of your post. Search engines save posts years after they are created, and 
comments can be forwarded or copied. If you are unsure about your post, 
please speak to your manager prior to posting.  
• Inform our Marketing department when you’re about to share any major-
impact content.  
• Be respectful and understand that content posted on social media can 
encourage comments or discussion of opposing ideas, and responses should be 
considered carefully  
• Be aware that social media is available to everyone, including customers, 
clients, and co-workers; therefore, posts should not alienate, harm, or provoke 
anyone  
• All posts must protect the company’s reputation by remaining professional in 
tone and in good taste  
• Correct or remove any misleading or false content as quickly as possible.  
• If you post on a personal site, identify your views as your own, and if you 
identify yourself as an Adventure Canada employee, it should be clear that your 
views are not necessarily those of the company  

   
All company policies apply to social media activity including, but not limited to, policies 
related to harassment, violence, code of conduct, confidentiality, and proprietary 
information.  
  


