
COPYRIGHT ADSKILLS.COM 2017  | ALL RIGHTS RESERVED | SUPPORT@ADSKILLS.COM

The Basics Of Targeting

The Basics Of Targeting:

If you’ve done your research the way we taught you in The Marketer’s Guide To Finding Cus-
tomers Online, you should have a well-defined customer persona and ANTI persona.  

Now it’s time to figure out how to reach the people you DO want to attract using the op-
tions available to you inside the ad network.

This exercise will make creating your campaign architecture FAR easier...so do it now!

Targeting Mindset:

As we begin, it’s important to discuss the best way to test out your targeting to ensure you 
optimize your campaigns as quickly as possible.

The first step to success is creating what we call an “Ad Persona” which is a combination 
of demographic & technological traits that isolate your best customers.  As an example, 
let’s say our ad persona is males 25-44 who live in major urban cities and make more than 
$75,000 year.

These are factors we’ve determined from our experience with our customers, surveys, and 
prior campaign data.

This Ad Persona is going to be the “filter” we use to test out the different targeting options 
available on Twitter.  If we didn’t have this filter, we’d have so many variables to test that 
we’d need a MASSIVE budget to test them all.

Our goal is to narrow down our targeting options so we can test (with decent budgets) the 
factors that seem most likely to produce a profit for our business.

Think of it like this:

Ad Persona All Targeting OptionsThe “Best Bets”Your Funnel
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Your Universal Ad Persona:

Now that you know the importance of the Ad Persona and its role in “filtering” the traffic 
down to only the best bets for profitability, it’s time to determine yours.   

Use the below options to create the “filter” you’ll use for all of your campaigns...both on 
Twitter and on other networks too!

Parameter Targeting Options (Check All The Apply)

Gender Male Female

Age
18-24 25-34 35-44 45-54

55-64 65+

Community Type Urban Suburban Rural

Device Preference Mobile Desktop Tablet

Income Range
$0-50k $51-99k $100-149k

$150-199k $200-249k $250k+

Political Alignment Conservative Liberal Other

Relationship Status Single Engaged

Parental Status Parents Non-Parents

Married

Other Notes

https://www.adskills.com/?utm_source=course_resource&utm_medium=adskills_resource&utm_campaign=universal_targeting_worksheet&utm_content=footer
mailto:SUPPORT%40ADSKILLS.COM?subject=Hi%20there%2C%20I%20need%20some%20help%21

