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GETTING STARTED!

Once you’ve setup your online fundraising page, you’ve taken the first step in saving lives! Now, it’s 
time to polish up your page before getting the word out.

1.  ADD A PROFILE PICTURE: Make sure your donors can make a personal connection with your campaign by 
adding a picture in the ‘edit your page’ section.

2.  TELL YOUR STORY: That is, the story of why hunger matters to you. Although we provide some default 
text about the importance of our work fighting hunger and malnutrition, this campaign is all yours and it 
needs your personal touch. Let your donors know why this cause touched your heart.

3.  SET A GOAL: Goals lead to results - when your supporters see you’re serious, they’ll be motivated to help 
you achieve your goal!

4.   START THE GIVING: Show your commitment to saving lives by making a gift through your fundraising 
page. Your friends and family will be inspired to take action.

5.  SPREAD THE WORD: You’re going to need to use your network for this one. There are built in tools on your 
page for social and email sharing.

Share your page via Facebook, Twitter, and other social networks such as Google+, LinkedIn, and Pinter-
est. Be creative! We’ve got more advice on how to successfully use your social networks for fundraising 
later in this guide.

Use the Email button to email your friends and family.

You can also craft an email to your address book in your personal inbox. Be sure to tell the story of why 
you’re fundraising and include a link to your page! This step is extremely important. 

The most successful fundraisers, on average, send at least three personal emails to their network. The 
success of your campaign hinges on how many people you can reach, so don’t be afraid to ask! 

EXTRA TIP: Are you a student? Ask your parents to spread the link to your campaign page around their office! 

6.  FOLLOW UP: When the donations start pouring in, make sure you take time to thank each donor who 
contributes. It also helps to thank your donors publicly – it further encourages others to donate. Thank 
you’s go a long way! 
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SOCIAL MEDIA FOR FUNDRAISING

Using social media tools like Facebook and Twitter can increase the success of your fundraising by 
up to 40%! Read on to learn how to use social media in the best way possible for your campaign.

FACEBOOK: Post status updates with links (and even photos!) about your campaign that direct users 
back to your fundraising page. You never know who in your life will be moved by the fight against 
malnutrition.

DON’T BE AFRAID TO BE VISUAL: Change your Profile Picture or Cover Photo to further promote your 
campaign!

TWITTER: If you’re active on Twitter, here’s another network where you can reach more potential donors 
and supporters. Get creative and set up a hashtag around your campaign or event - the more buzz you 
can create, the better! Twitter is also a great way to reach out to people outside of your network, but 
who may be interested in your campaign. Tweet about your fundraiser to influential leaders, businesses 
and organizations: You never know who you’ll hear back from or who may decide to donate!

GOOGLE+: Google’s social network has become highly integrated with online search, websites, email 
and millions of Android cell phones. Sharing your page here will help you amplify your message across 
multiple channels! 

MORE THE MERRIER: Pinterest, LinkedIn, Instagram, the list goes on. Make sure anyone you’re con-
nected to online knows about the important work you’re supporting. Keep them updated about your 
progress as you continue your campaign.

ASK FOR A SHARE: Not everyone is able to contribute financially to your campaign, but what they can 
do is share it with their own networks. This is how viral posts are born, and you want to reach the 
widest network you can. So, if your little brother is in college and money is tight, ask him to post a link 
to your page with a message of support!

BE CREATIVE: Success on social media is about making people smile. Use your channels creatively - if 
you’re losing weight and fundraising around your efforts, post update pictures every week to a Face-
book photo album or to your Instagram. If you’re running a marathon, maybe you can take a cool video 
of a beautiful spot where you’re training. See what you can share from the behind the scenes of your 
campaign to keep your supporters engaged, interested, and updated.

USE YOUR TOOLS: You can set up a Facebook Page or Twitter account just for your campaign. If you’re 
holding an event, be sure to put it on Facebook and invite your friends there. You can use a hashtag to 
make sure people can follow news about the event and any live tweets, google hangouts or Instagrams 
from the event. Use the tools that social media gives you to make it easier to get the word out! 
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TIPS FOR ULTIMATE SUCCESS

The most successful fundraisers are the ones who truly go the extra mile and make the experience 
special for every donor and supporter. It doesn’t need to take a ton of time, but there are many small 
touches you can put on your campaign that can really make a difference. We’ve got the inside scoop, 
and we’re sharing!

TELL YOUR STORY: We said this before, but it’s worth repeating. The personal connection you have to 
this cause is the thing that going to move your supporters into becoming donors. What story did you 
read that made you care about this issue? What current crisis made you realize how important the 
fight against hunger is? Is there a fact or statistic that really got to you? Share this information, and 
be honest and real about why this cause matters so much. 

USE VISUALS: We’ve got a photo library and a YouTube channel full of resources that are available to 
you to share. Pictures tell a story in a way words just aren’t able to. Be sure to focus on images of pos-
itive results and happy solutions - while it can be tempting to use sad images to tug on heartstrings, 
we’ve found that fundraising success occurs when you show images of positivity and hope.

RECOGNIZE YOUR DONORS - AND BE CREATIVE: A simple email will do the trick in thanking your donors, 
but how can you make it really special? Perhaps you can dash off a handwritten card. One really easy 
way to take this to the next level is to thank your donors via Facebook (by tagging them) and other 
social media - most people love being recognized in public for their good deeds! 

SWALLOW YOUR FEAR: We understand it can sometimes be uncomfortable to ask for money, but re-
member why you’re doing it. You’re not asking for yourself, you’re asking for a respected organization 
and a good cause. Most people won’t judge you negatively, and will respect and admire you for trying 
to take real action.

SHOW YOU’RE SERIOUS: Get your campaign started with the first gift or ask a family member to help 
out. It doesn’t need to be large, but it will show your supporters that you’re really taking this seriously. 
It’s always best to show that the campaign has gotten off the ground!



#TEAM45

FUNDRAISING IDEAS

Some of the most successful campaigns are crazy, creative and fun - but they all have something 
in common: Incentives. When you show that you’re giving something up and willing to sacrifice 
something to reach your goal, people jump on board! Here’s a few examples of great fundraising 
campaigns we’ve seen in the past:

GIVING UP YOUR BIRTHDAY: Instead of throwing a party or asking for gifts, ask for a donation to your 
campaign for your birthday. It could be any amount, the age you’re turning, etc. People love to support 
your sacrifice!

COMMIT TO DO SOMETHING CRAZY: Always wanted to dye your hair blonde? Overcome your fear of 
heights and go bungee jumping? Get that tattoo your parents wouldn’t let you? Run a marathon in a 
speedo? Set a goal and tell people if you reach it you’ll do something crazy!

COMPETE: People love a good competition. Start a dual campaign with your best friend, sibling, or 
significant other. See who can garner the most support and the “loser” (even though there’s not one, 
because it’s all going to a great cause!) has to do something silly or embarrassing. 

USE YOUR TALENT FOR A GOOD CAUSE: Great at doodling? For everyone that donates to your campaign, 
make a personalized design for them! Great at poetry? Promise to write a haiku for everyone that sup-
ports your campaign! People love being appreciated. 

ACHIEVE A PERSONAL GOAL: Are you trying to quit smoking? For every pack of cigarettes you don’t 
smoke, promise to donate that money for a month to your campaign. Have your network match your 
donation in support of your goal! 
Always wanted to run a marathon? Have your network sponsor you mile for mile!
Trying to lose weight? Have your friends donate for every pound you lose. 

MAKE A STATEMENT - PUT YOURSELF IN SOMEONE ELSE’S SHOES: Some fundraisers choose to go without 
food for a day or 12 hours to show their supporters how dedicated they are. Others have skipped 
non-essential foods such as chocolate, and donated the savings to their campaign. Don’t be afraid to 
make a bold statement and inspire others!


