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2023 ANALYTICS
G o o g l e  A n a l y t i c s  /  A d s  &  
S o c i a l  M e d i a



GOOGLE ANALYTICS 01
Platform Summary

July 1 - December 31, 2023

Google Analytics – G4: Google transitioned 
its analytics software system to G4 in July 
2023. Thus, G4 only shows info from July 1 
and ongoing. 

Users in this time frame: 53K
New Users in this time frame: 52K
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GOOGLE ANALYTICS 02
Platform Summary

July 1 - Dec. 31, 2023

Page Views in this time frame: 197K

Top 10 Page Views by Title 
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GOOGLE ADS 03
Platform Summary

January 1 - December 31, 2023

Google Ads Grant – each year, I apply for a 
nonprofit grant, and we are consistently 
approved for $10K per month. Thus, MDPC 
does not need to budget for Google ads 
spending. 

Optimization Score: Your optimization 
score is an estimate from Google Ads of 
how well your Google Ads account is set to 
perform. I have set a goal to make sure our 
ads are 99-100% optimized. 
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GOOGLE ADS 04
Platform Summary

January 1 - December 31, 2023

Demographics our Google Ads reached 
during this time period 

*Note how the numbers decline along with 
the ages. Younger generations look more to 
tiktok and social media for information. 
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SOCIAL MEDIA 05
Platform Summary: Facebook & Instagram 

January 1 - December 31, 2023

Facebook Reach – 306K : From the organic 
or paid distribution of Facebook content- 
posts, stories, and ads. 

It also includes reach from other sources, 
such as tags, check-ins, and Page or profile 
visits. 
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SOCIAL MEDIA 06
Platform Summary: Facebook & Instagram 

January 1 - December 31, 2023

Instagram Reach – 11K : From the organic or 
paid distribution of Facebook content: posts, 
stories, and ads. 

It also includes reach from other sources, 
such as tags, check-ins, and Page or profile 
visits. 
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SOCIAL MEDIA 07
Platform Summary: Facebook & Instagram 
TOTAL CURRENT AUDIENCE DEMOGRAPHIC



SOCIAL MEDIA 08
Platform Summary: Facebook & Instagram 
TOTAL CURRENT AUDIENCE DEMOGRAPHIC



SOCIAL MEDIA 09
Platform Summary: Facebook & Instagram 

ADS INFO OVER THE LAST 90 DAYS: 



GOALS
• Continue to increase online community engagement
• Use targeted ads to reach potential new visitors/members 

for worship and events 
• Use analytics to refine content strategies 

(what’s working and for whom?)
• Ensure that online content and actual visitor experience 

are aligned and authentic 

Any questions? 
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CONTACT US

Marketing Manager
D: 713-953-2569
cdensmore@mdpc.org

CHRISTINA DENSMORE
Communications Director
D: 713-953-2568
gglass@mdpc.org

GINNY GLASS
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