
 

Hey guys, 
 
Today we are going to discuss a couple things that are pretty important in the 
marketing world. These range from getting that ranking through perfect link 
structure, to converting all the traffic flooding your sites, to even ranking multiple 
websites all on the same page of Google. 
 
So, without further discussion, let's get into this, shall we? 

 

Creating That Perfect Link 
 
So, we are not going to be creating ONLY perfect links. However,  by 
understanding what makes the perfect link, you will be eons better when it comes 
to building links in general.  
  
Factor One: 
The Authority Of The Site 
 

The first and most important factor is the authority of the site. If you get a 
link from Forbes or The New York Times you can expect some serious link 
juice to go to your site. 
 
Why? 
Google is well aware these sites only link to quality. If the New York times 
references your site, you are pretty much in the gold.  
 

 Factor Two: 
The PR Of A Site 
 

PR is the “page rank” Google assigns pages on the internet. Overall, this 
reflects how powerful and trustworthy the page is in Google's eyes. Page 
rank is mainly controlled by the sites linking to the page, but also is 
controlled by many other mysterious factors that only the Google 
"scientists" know. 
 



 

The PR scale goes from N/A (worthless) to 10 (supreme being) 
 
 
There are constantly debates on whether the PR of a site effects how it 
ranks, and there truly is no tangible proof that it does. HOWEVER, we have 
a tidal wave of proof that the PR of a PAGE (not site) effects the power of 
its links. 
 
You need to remember: the PR of a DOMAINS HOMEPAGE means 
NOTHING when it comes to link juice. 
 

The only thing that matters is the PR of the page. 
 
This is why when you see people saying they got a PR7 link from a article 
site, you need to promptly call them a moron. The PR of the PAGE is not the 
same as the DOMAIN, so keep in mind that a new article on a PR7 article 
site, still just means a PR 0 PAGE. 
 
Understanding that, know that the higher the PR of the page, the more 
powerful the link it produces. This is why links on the homepage of sites 
(the page that usually has PR) is so crucial. 

  
Factor Three:  
The Relevance Of The Site The Link Is Coming From 
 

What this means is that links from “relevant” websites are a lot more 
powerful then websites with random information. For example, if you are 
starting a website about video games and you are gathering links from 
cooking websites, this doesn't look that relevant huh?  
 
Imagine, though, if you were gathering links back from websites such as 
GameStop or IGN? This is why in “theory” we want to target sites in our 
niche. Remember, though, that sometimes this isn't always possible 
depending on the niche you are in. 

  
 
 



 

Factor Four :  
The Type Of Site The Link Is Coming From 
 

Google is well aware that there are sites link E-Zine articles and social 
bookmarking sites that give out links very easily. These sites, therefore, are 
not watched as readily. Google pays even less attention to the websites 
that clearly are sending spammy links, such as forums. 
 
On the flip side, Google knows that some sites like blogs, press, and other 
authority sites are much more difficult to get a link on. Logically, these links 
carry MUCH more weight. 

  
Factor 5:  
Where The Link Is Placed On The Page 
 

It is fairly easy for sites to slip links in their sidebars, footer, and header 
areas. These can carry weight, but they do not carry as much as other 
positions on a site, especially the best place for a link to be is contextually. 
 

Contextual Link is a link placed in the content of the page:  
Like This. This is a contextual link to one of our favorite blogs. 

 
On top of that, if you can get a link in the first sentence or paragraph of the 
content it will have even more power. (This is usually outside of your 
control though) 

  
Factor 6:  
The Amount Of Outgoing Links 
 

What this means is that the more links that are on a page, the less “juice” 
each link will have. 
 
While this is true, it is only true to an extent. We have ranked plenty of 
websites with links from pages with a ton of OBLs (Out bound links). Just 
keep in mind the less links the better. 

 
 

http://socialtriggers.com/


 

To Sum it all up 
So, with all that being said hopefully you can understand the factors that go into a 
perfect link. 
 

For example, if you were trying to build a website about video  
games, your perfect link would look like this: 

• A PR5+ gaming website 
• Links in the context of the page 
• Website has very few OBL's 

 
Keep all of this in mind and you will be able to build and perfect you link building 
abilities. Now, on to the good stuff. 
 

Backlinking for Keeps 
 

With the penguin update and the push towards social media, it is very important 
to take into account your "popularity" (we know, sad) in Google. In other words, 
you need to make your website look as if it's starting to go viral, while still 
maintaining consistency and a natural feel to your linking. 

 
In short we want a link profile that looks like this: 

• 5% Social Media 
• 10% Extreme PR buffer sites 
• 30% Mass High PR Links (non-anchor text) 
• 55% 2.0 Buffer sites + 

 
 
This will create a natural profile that seems popular among the 'cool' kids (Your 
High PR Links) and allows Google to feel comfortable bringing you into the cool 
circle.  
 
 



 

Lets break this down a bit: 
 
Step 1  
Create a Facebook and twitter page, then link them to your sites (this is done 
through the website option under your profile). Simply drag and drop your URL in 
there.  
 

We will then blast these with wiki and social bookmarks. This is a very easy 
way to get clean link juice to our sites. 

 
Step 2 
If you have a sizable budget, buy 5 PR 5 domains. If you are on a lower budget try 
to find 5 pr 3 domains. You can get these for about 30 a pop if you look. 
 

The best place to find these for a decent price is on a forum. (Warrior 
forum, black hat world, digital point) 
 

The average price for a PR 3 is about $30 bucks (if you're smart), the 
average PR5 is about $200. 

 
If you are broke, then you are going to want 
to create 5 wordpress.com or Blogger.com 
Blogs. These are not near as powerful, but 
if you do good keyword research and stick 
to uncompetitive niches it will get the job 
done. Once you have these sites convert 
them to sites about your niche.  
 

This can be done by changing: 
1. The Meta tags 
2. The Content 
3. The Keywords  



 

For example, if your niche is toasters, then make them toaster review sites 
linking back to your main site.  
 
Then, what you want to do is build relevant anchor text links to these pages. 
You see, Google not only looks at a page to determine what it is about, but 
it also looks at the backlinks. So, with that in mind, create about 1000 wikis 
and 1000 social bookmarking links with relevant anchor text and point them 
at these sites. 
 
Awesome! 
 Now you have 5 super relevant sites with super relevant anchor text 
pointing at your money site.  

 
Step 3  
The next thing we want to do is create about 70 web 2.0s. This can easily be done 
with ultimate demon. This is also done at Source Autopilot. You need to create a 
spun article at about 70% spin level and use it to create these 70 2.0s.  
 

This will make 70 websites based around your niche. Then we want to do 
the same thing we did before and create a ton of bookmarks/wikis to point 
at these sites. So now, we just created 70 more high quality websites with 
relevant links pointing at our money site! 

 
Step 4 
Now we need some mass links pointing at our site. However, we just want these 
links to increase our PR and link juice. We DO NOT want to make them relevant 
links. 
 

To do this we are going to create about 50 high PR comments a day with 
names as anchor text pointing at our site. This gives it high pr juice that 
looks natural  
 
Note: Google is onto comments with niche keywords so don't do that 

http://sourceautopilot.com/


 

Keep in mind 
A well balanced backlinking strategy is like a well balanced breakfast: It is very 
important to help you wake up, get your metabolism going and starting you day, 
right? Well it is the same thing for backlinking and your website! You need a well 
balanced profile that 'wakes up' your website every day, gets it going and helps fill 
it with life. 
 
Healthy is Happy and people generally are more apt to gravitate around Happy 
people (websites).   

 
Convenient Conversions 

 
 
The truth of the matter is, the ability to convert traffic is very misinterpreted and 
for most people, a difficult task. Most of the time people will blame their 
monetary problems on a poor niche, poor product, or poor traffic. This just isn't 
true, though!   
 
Luckily, today we want to talk about 3 key factors we 
have discovered to make a major impact on 
conversion rates: 
 
 Great Content 
 Great Web Design 
 Great Value 

 
So, rather than dragging on about what could be done and doesn't get done, how 
about we jump right in to the good stuff so that all of us can start to profit, 
together! 

 
Great Content 

 
So, you first step is to make sure you create some amazing content.  



 

Content is, of course, what the viewer will see and read and can effect a potential 
customers mood just like an ugly storefront would make you steer clear of that 
store, right? 
 
So let's take a look at some interesting points that people often forget. 
 
Create Relevant Information 
Search engines want to serve up the most relevant results for any given query, 
and many factors are taken into account. The more you can position yourself as a 
subject-matter expert on the things your business does, the easier it is for the 
search engine to deem your site as the most relevant for a query. 
 
For example, if your site is about “cats,” you’re likely competing for relevancy 
with the musical “Cats,” as well as sites that host funny cat pictures. So if your site 
is about the animal, how are you going to make it relevant and authoritative on 
the subject? The answer is, through lots of well-organized content. 
 
It’s time to start writing content. 
One word of advice here: never write content for content’s sake. 
 

Make sure the pages you are building demonstrate the knowledge 
and authority of your brand. Make sure that you say enough on the 
topic so that someone doesn’t have to go elsewhere to learn more 
because your content isn’t as in-depth as it could be. 
Your website is crucial to demonstrating your expertise on the topic, 
and you have to create it in a manner that respects your website’s 
visitor by providing the best information you can on a subject. 

 
 
 
A couple tips when approaching the Web content writing phase: 
 

If you’re the expert but not a writer, and still intend to write the content:  
Hire an editor to review what you’ve written. No one knows your subject 
better than you, but you still have to make sure you are upholding your 
integrity.  
 



 

Always ask yourself, is it: 
 

• Readable? 
• Structured? 
• Devoid of spelling, punctuation and grammar mistakes? 

 
If you’re hiring a writer to do the job for you:  
Don’t make “fast and cheap” a requirement in the bidding process. Quality 
content on its own is a skill and add on-page optimization to the mix; it’s a 
skill set.  
 
Do you remember when you wrote papers in school? Do you think the 
teacher would be doing the students justice if she told them that whoever 
turned in the paper first would get an “A”? The same concept applies here.  
 
 

It’s what the content says, not how fast or cheap you can get it. 
 
 
Enable relationships and Entice visitors 
As many of you know, your website is just as important as a physical store front. It 
can make or break your whole effort. There are a few very important aspects that 
will help you keep people coming back around and signing up to bring you more 
money. 
 
User interaction 
Another important aspect of any website would be user interaction. It is very 
important to keep your visitors entertained and by doing so you will also create a 
relationship with your users. There are several ways of doing this. 
 

Create a forum 
One of the most popular forms of user interaction would be the forum. It is 
like a giant bulletin board where people share ideas, talk about new 
products, or even just talk between each other. It is a great way for you to 
get in touch with your customer base and really create that sense of 
friendship. 



 

 
phpBB and Simple Machines Forum offer free open source software that's 
very well supported, both in terms of development and community 
support. There are also some popular WordPress add-ons that will allow 
you to integrate a forum into your WordPress blog.  
 

** Here is a list of the top 5 
 
Allow comments on Blog Posts 
Another great aspect is to allow blog comments. Interact with your users 
and let them comment about their opinions or feelings. This will, again, 
create a sense of friendship and connectedness that is crucial to building 
any brand name. 

 
Great Web Design 

 
The second thing you need to consider when trying to convert traffic would be 
your website design. This could make or break your business, and sometimes can 
even be the main factor as to why you bounce rate is so high. 
 
Think about your website as a store front. Generally, people go into stores 
because they look cool or seem inviting. You need to think about your website in 
the same way. Would you walk into a store that had ads around every corner, 
nothing was organized and you couldn't navigate your way through the aisles? 
We didn't think so because neither would we. 
 
The trick to converting visitors is all about returning to the simple: 
  
 Simple to read  
 Simple to understand  
 Simple decisions  
 
Here are several steps you can take to ensure your website isn't your crutch! 
 

http://www.phpbb.com/
http://www.simplemachines.org/
http://wpmu.org/top-5-forum-plugins-for-wordpress/


 

Step 1: 
Is it clear what your website Is about?  
 

Really! Go show your website to a friend who has never seen it. Ask them 
what it's about. If they cannot tell you in 5 seconds, then you are in trouble.  
 
It usually takes a person 5-10 seconds to decide if they are going to read 
the content on a website. Therefore, if it isn't 100% clear what it is about 
within 5 seconds, then you have just lost a customer. This is completely 
unacceptable. You are basically throwing money down the drain. 

 
 
Step 2:  
Make it very easy to comprehend  
 

Again, this is a very simple step that is almost always overlooked. There are 
some very simple changes you can make that will help your website be 
more reader friendly and interesting. 
 
 Make sure your font is readable and doesn't strain the eyes 
 Create short informative paragraphs rather than large blocks of text 
 Utilize bold and big headers so people know where they are going 

 
Go over your site and compare it to we have written this PDF. You need to 
make sure that you information flows and it doesn't cause your visitor's 
boat to wash up on shore. Keep them on your river! 

 
 
 
Step 3:  
Make everything obvious  
 

We cannot say enough how many times we have been confused on a 
website. You have more than likely experienced it to. That ominous pause 
where you can't figure out where or why you are there, so you just close 
the page. You can't let this happen to your visitors. 
 



 

There are a few ways to ensure this doesn't happen: 
 

1. Keep your content, anything relevant you want people to see, above 
the fold 

2. Make sure to direct your visitor where you want them to go 
3. Make your links obvious (make them stick out) 

 
 
Step 4:  
Limit the Distractions 
 

Alright, both of us know that you created your website intending to sell a 
new acne product, but the visitor doesn't know this. They can only get a 
good idea that you are because you have this EMD and you have pictures 
and text about acne products (see above). However, it all won't matter if 
your site is loaded with distractions. 
 
Seriously, ask yourself: 
 
 How many text links do you see?  
 How many menus are there?  
 How much is going on in your sidebar?  
 How many ads are there?  

 
Each menu, ad, link or picture is yet another distraction to add to your 
collection and will allow the visitor to lose focus even faster. 

 
Great Value 

 
Alright, now that we have covered great keywords and great design, there is just 
one more aspect to converting that many people ignore - Great Value.  
 
If you can't make your visitor feel like they are a 
home, like they are getting something more than 
they are putting in, that they can trust you, they 
WILL LEAVE. That is not speculation either.  



 

Think about it, do you find it easier to buy from someone you trust or a random 
telemarketer that so happened to find your number? 
 
The answer is obvious and the principles behind the answer stand for all aspects 
of selling! 
 
Gain Rapport and Trust 
Do you like being lied to or having to pay hidden/random fees or added charges? 
Neither do we. That is why it is essential to help your visitors know what they are 
buying and make them feel secure in their purchase.  
 
Make sure to provide plenty of information about the product, some images and, 
best of all, some testimonials and reviews. Always remember that people trust 
people over websites and machines. How many times have you looked for a 
product and have been deterred because of the reviews and comments? We have 
done it too, trust us. 
 
Overall, they need to feel comfortable with you and your website. 
 
Give them bonus value 
Another thing you can do is offer a bonus or an additional product for purchasing 
the original. For instance, when you market to email lists you generally offer a 
bonus on return of the receipt. You can do the same thing when it comes to 
selling physical product through your website. 
 
For instance, you could be selling a new pro-hormone product and offer anyone 
that sends you their receipt a small eBook that includes some workout methods 
and routines. 
 
Try to couple relevant bonuses to their respective product. 
 
Build a Relationship 
One of the best ways to make people come back and trust you, is to build a great 
business relationship. Whether this is a person-to-person relationship or just and 
overall trust of your website and what it offers, clients that are happy will return.  
 



 

 If you are running a website strictly based around selling products, you 
could offer up your own reviews or advice or just create the best, pain free, 
overall buying experience a customer could have. 
 

 If you are in selling advice or help books, you could offer some free 
coaching or one-on-one time to help people personally develop 
themselves.  
  

 If you are selling children's toys you could offer a free newsletter all about 
new toys and games that would be suitable or if you are a bit more skillful, 
why not have a children's section on your website with games and such, 
where (with purchase) you can receive a code to gain entry! 

 
The list literally goes on and on but the overall message is to gain the trust of your 
viewers! 

 

Magic Page Structure for Multiple Rankings 
 
So, the first link you need to focus on is the internal structure of your pages, from 
the keywords you choose to the Link structure. We will focus on the external 
aspect of backlinking after this section. 
 
Your Keyword  
If you were searching in Google for "awesome car pictures", Google would pull up 
multiple relevant sites to your keyword search, correct? Well, the same strategy 
applies here. You need to make sure you keywords are all very relevant and 
related to one another. 
 

Signs of a Good Keyword  
If you were to ask people what makes up a good keyword, you would get 
hundreds of answers back and be told about all the different factors it 
depends on. Truthfully though, a good keyword is made up of several 
characteristics.  
 



 

Search Volume  
Well, of course this is a very important aspect of keyword research but what 
we are looking at is the EXACT search volume.  
 

Broad  
Broad search volume is exactly what it sounds like: it is a broad estimate of 
all the searches that fall under a relative search.  
 
For example, if you were to type in "Pizza" you would have millions of 
related broad searches like "cheesy pizza" and "Batmans favorite Pizza" 
getting thrown into the volume.  
 
While this is a great LONG term goal, unless you are ranking local sites, you 
do not want to focus on broad search volume. To really benefit from a 
broad search you would need to dominate the niche since it really 
encompasses SO many niches in one. 
  
Exact  
Exact is EXACTLY what it sounds like. The exact search volume is the exact 
(roughly) amount of searches a certain search will get in a month. This 
volume will roughly show us how much traffic we can expect if we rank for 
a certain search. This is far more reliable than the broad search volume as it 
gives us a real estimation of visitors we can get. Since we are going to be 
targeting searches very specifically, this is the search volume we MUST go 
with.  

 
Global vs Local  
Alright people, listen up. This is a HUGE factor that many marketers, including 
ourselves, made starting out and sadly still make to this day.  
 
As you know there are 2 separate columns in the GKT, one being for local and 
one being for global searches. Of course, local search brings in results from 
whatever country you have your tool set to while Global search brings in 



 

worldwide results. You need to understand the global search volume can be 
DRASTICALLY different then the local search volume.  
 
Ideally you want to get a good volume from in the US. Remember, Countries 
like china and India could have a completely different search volume and of 
course have a completely different demographic.  
 
Exact Match Domains 
Okay, so this portion is for all of you 
affiliate marketers out there that 
understand the desire for an exact 
match domain (EMD). Let us express 
something to you that we can't stress 
enough. 
 
Although it is a great addition to have an EMD and will give you a very 
authoritative stance in Google, it is important to have a natural page and 
linking structure. Google is really starting to crack down on domain abuse and 
is trying to pool its traffic into trusted authority sites for certain niches. 
So, make sure that if you are able to get an EMD with .com/.net/.org you play 
it reasonable and safe. 
 

G's Algorithms and Changes 
As you know, Google has launched plenty of algorithm changes from panda, to 
penguin, to this new EMD (penguin extension) updated. Before Google would 
only reserve one or two spots from the same domain for a website (in the 
rankings), that number has now swelled to seven 
 
Consequently, Google now shows more results (pages) for what it deems relevant 
sites for a very specific query.  
 



 

In other words, Google will show more pages from the sites it thinks 
that the user is specifically looking for – the site that Google thinks 
has the information the user needs.  

 
Internal Linking Structure  
In addition working on “the exterior” of your site, there’s also another step that 
you can take to get multiple pages ranked in Google, one that many people argue 
is the most important step.  
 
Most people focus on sending backlinks strictly to your main domain, your 
authority site. The truth is, you need to take a little bit more of a bigger step with 
this one and you need to remember that Google ranks Web Pages and not 
Websites! 
 

Your Links and Anchor text 
Now, say that you have a website based around the keyword "awesome 
guitar players" and you were fortunate enough to find an EMD. Instead of 
just shooting links to your main domain, you should also rank your main 
keyword (anchor text) for each of your subpages. This, intern, will create a 
relative relation between your sub-pages and your main domain. 
 
By doing so, Google will see the relevance of your subpages along with your 
authority site, and rank you for multiple spots based around the fact that 
you are providing very relevant information to the search! 

 
 
Then, you should start to see some massive rankings in multiple spots in Google. It 
is THAT simple. Just make sure to rank your multiple sub-pages with the same 
keyword as your main domain so that it all ranks! 
 

Use those Internal Links 
 
So, one last thing we would like to talk about, and that would be some juicy 
internal links making up a great internal link structure.  



 

Along with ranking each page individually, it is always a great thing to also have a 
healthy internal link structure. 
 
This allows you to also transfer some of that link juice between your pages, 
creating even more authority and rewarding you with multiple rankings. 
 
Time to Create Some Internal Links 
 
So now it is time to create some internal links. Below we have listed some of the 
best places to drop these links: 
 

Drop Links on the Home Page 
The home page is often the most linked to page on a website, so it should 
be a prime target for tapping link juice equity. Even though we are also 
having you build links to your sub-pages individually, it is always best to 
remember your main domain is the highest rank 
page (usually) on your site. Also, anything linked 
to internally from the home page sends a pretty 
strong trust and authority signal to the engines 
that your organization places high value on those 
pages.  

 

Drop Links on the Important Sub-Pages 
Pages that are high in relevance and importance to your niche may or may not be 
the most linked to pages on a site, but they're only a click away from the home 
page. This means that a higher percentage of the link juice from the home page 
flows to these pages. Even more, by adding links on the sub-pages you can also 
help to link even DEEPER pages on your site. 

 
Look for Unconventional Places to Grab Links 
Another place to consider tossing some internal links is on your "off the beaten" 
path pages, such as your privacy policy, about us, and other pages that are more 
informative then content stuffed. These pages are great because not only are 



 

they high in the architecture but they're often free of other links, meaning you 
aren't competing with a dozen other internal or external links for a page's cache 
of link juice. 

 

Keep Track of your built Links 

Keep a journal of all your internal linking activity. Having a record of your linking efforts 
comes in really handy if you want to revisit and revise preexisting link text on a site. This 
is a huge plus if your decide to change your anchor text or keyword you are wanting to 
rank for.  
 
The link log also helps you keep track of which pages have already been linked to and 
which pages are dormant of any inbound/outbound links. 
 

Well, That's it! 

Well guys, that about sums up ranking, traffic conversions and even the best ways 
to rank multiple places in Google and use that massive traffic to do so. Just 
remember to use the same keyword for your main domain and sub-pages, along 
with creating a very powerful internal link structure. 

This will allow you to transfer some massive link juice between your inner pages 
and built authority very fast. 


	/Drop Links on the Home Page The home page is often the most linked to page on a website, so it should be a prime target for tapping link juice equity. Even though we are also having you build links to your sub-pages individually, it is always best to...
	Drop Links on the Important Sub-Pages Pages that are high in relevance and importance to your niche may or may not be the most linked to pages on a site, but they're only a click away from the home page. This means that a higher percentage of the link...
	Look for Unconventional Places to Grab Links Another place to consider tossing some internal links is on your "off the beaten" path pages, such as your privacy policy, about us, and other pages that are more informative then content stuffed. These pag...
	Keep Track of your built Links


<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


