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WHO WE ARE
As the communications agency for The United Methodist Church, United Methodist Communications seeks 

to inform, inspire and engage the people of The United Methodist Church and the world. We help the 

church to tell the story of God’s love through research, technology and strategic communication. We also 

provide tools, resources, training, services, products and content that equip church leaders and support 

vital congregations as they make disciples of Jesus Christ for the transformation of the world.

In 2015, we set about unifying and aligning our messaging, marketing and branding to boost positive 

awareness of the denomination. We worked toward preparing leaders to meet communications challenges, 

utilizing bold new programs to solve unique global needs. 
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The year 2015 was a jewel. It was United Methodist 

Communications’ diamond anniversary. For 75 years, 

the denomination’s communications agency has 

been telling the story of God’s love at work through 

what is now The United Methodist Church.

On the eve of the 1940 World Series, the Cincinnati 

Reds were preparing to face the Detroit Tigers. It was 

a year after the northern and southern branches of 

the church merged, eight days before John Lennon 

was born, and some months before Cheerios and 

M&Ms hit the grocery shelves. 

Tuesday, Oct. 1, was the 84th day of the Battle of 

Britain and the initial opening of the Pennsylvania 

Turnpike, America’s first superhighway. The total 

solar eclipse that day wasn’t visible in New York 

City where the Rev. Ralph 

W. Stoody made history by 

opening the first Methodist 

Information Office.

By the time an Associated Press article ran in 1959 

proclaiming that public relations had become “a 

major operation today in American churches,” 

Methodists had been in the publicity business for 

nearly 20 years. “The ‘P.R.’ representative has 

become a key figure in the ecclesiastical echelons,” 

the article declared and quoted  Stoody as a veteran 

expert of the craft. “It’s been a contagious thing,” he 

said, “spreading from one group to another.” 

In today’s world, church manifests  itself in many 

different ways, and communication is vital to those 

efforts. People today expect churches to have a digital 

presence. We have a multitude of channels and new 

technologies that enable us to reach people globally 

with spiritual and invitational 

messages and to connect in ways 

never before possible. 

FROM OUR CHIEF EXECUTIVE:

“Set up markers, put up signs; think about the road you 
have traveled, the path  you have taken.”  

– Jeremiah 31:21a, CEB

https://news.google.com/newspapers?nid=1928&dat=19590730&id=1MUgAAAAIBAJ&sjid=S2oFAAAAIBAJ&pg=1351,2686348&hl=en
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For everyone at United Methodist Communications, 

this past year was certainly a time of celebration as 

we recognized the accomplishments of 75 years of 

communications ministry. For me, it was also a year 

of learning and gaining new insights – my first year 

as chief executive. 

It was a year of building relationships and engaging 

in dialogue with partners across the church. It 

was a year of introspection as we looked inward at 

our processes and our structure, reassessed how 

to operate more efficiently and made changes to  

position ourselves better to provide support and 

resources to local churches that  touch millions of 

lives. 

The year provided the foundation for charting a 

road map toward our future.  We face the future 

with anticipation. With great expectations. With a 

yearning to serve. We are certainly working to make 

United Methodist Communications a place where 

people are proud to work and find meaning in what 

they do. 

And, we are diligently working to make sure that 

the communication ministry we provide continues 

to adapt and embrace emerging trends that meet 

the needs of a growing, global church.

It is an honor to follow  the roads traveled by   

Stoody and many others who created a standard of 

communication excellence across the decades. It’s 

a joy to chart new paths along with the fine staff 

of professionals who serve the church today as we 

create new avenues to bear witness to Christ in the 

world.

In His Service,

Daniel Krause
General Secretary and CEO
United Methodist Communications



5

The rich history of United Methodist Communications  

belongs to the whole church, and we wanted to create 

an appropriate commemoration of that legacy. We marked 

our 75th anniversary with a 75-day countdown leading  to 

the anniversary date.

During the 75 days, we created a series of weekly feature 

articles, each focusing on some aspect of our history, 

as well as a special insert for Interpreter magazine. We 

developed a timeline where viewers could scroll through 

significant points in the agency’s history, illustrated with 

historic photos. 

For social media, we created a hashtag, #UMCom75, to 

tie together all posts related to the 75th anniversary. A 

celebratory event and open house attracted local media.

The award-winning campaign offered a chance to 

appreciate the agency’s rich history. 

COMMUNICATING FAITH FOR 75 YEARS
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1940
1948General 

Conference 
authorizes the 
Commission 

on Public 
Information.

Methodists form 
a Radio and Film 

Commission. 1952
General 

Conference 
receives 

extensive radio 
and television 

coverage for the 
first time.

1954

A weekly news 
summary, 

“Methodists Make 
News,” begins. The 
word “television” 

completes the name 
of the Television, 
Radio and Film 

Commission 
(TRAFCO).

1966A program journal, 
The Methodist 
Story, debuts.

A Spanish-language 
program journal, 
later named el 

Intérprete, begins 
publication.

1958

“Night Call,” the 
first-ever all-night 

national radio 
call-in program, 

engages people in 
discussion about 
issues of the day. 1968

The Division of 
Interpretation 

creates the Cross 
and Flame logo.

1969

 Interpreter 

magazine, the 
official program 
journal of The 

United Methodist 
Church, debuts.

Here are some important milestones that set the stage 
for the future work of the agency.
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Plans begin for a Korean-language program 
journal, United Methodists in Service.

1969
United Methodist Information, TRAFCO and 
the Division of Interpretation combine to form 
United Methodist Communications.

1974 InfoServ, the official United Methodist 
information service, launches.

1981

1982

1983

New office and studio building opens in 
Nashville, Tennessee.

United Methodist Film Service begins providing film 
distribution for other denominations, resulting in EcuFilm.

CircuitWriter computer network begins; United Methodist 
News Service gathers and distributes news by computer.

1985

1986

1987

“Catch the Spirit,” a weekly TV national news 
magazine show, begins.

Staff from Dayton, Ohio, and Evanston, Illinois, 
relocate to Nashville and United Methodist 
Communications expands its building.

VISN cable network, now known as the Hallmark 
Channel, goes on the air.

1989
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UMC.org: The place to find what 
it means to be United Methodist

Visitors to UMC.org – more than 350,000 each 

month – easily find up-to-date information, news, 

resources and more through a fresh and functional 

website that is a one-stop shop for all things United 

Methodist. Last year alone, UMC.org drew more 

than 13 million page views.

In 2015, the denominational website provided 

more audience members with more information 

about the church’s beliefs, history and response to 

current events. As a result, total page views for the 

site and  unique page views both increased by 37 

percent.

The “Christian Living” subsection under “What We 

Believe” provided a variety of written and multimedia 

stories and resources designed to help site visitors 

enhance their personal spiritual journeys. Belief page 

views grew by 54 percent in 2015. Also popular were 

a quiz about Lent, which drew 250,000 page views, 

and a piece about the tradition of Ash Wednesday, 

which had 46,000 views.

In 2015, we also added more historical content 

related to The United Methodist Church to the 

“Who We Are” section. Around Aldersgate Day, 

we introduced a new church history quiz, which, 

in addition to other content, contributed to a 69 

percent increase in page views about history.

http://UMC.org
http://www.umc.org/what-we-believe/lent-quiz-test-your-knowledge-of-the-season
http://www.umc.org/what-we-believe/why-ashes-connecting-to-who-we-are-and-who-we-can-be
http://www.umc.org/who-we-are/united-methodist-church-history-quiz
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Faces and Voices
UMC.org offers audiences photo and 

video content to share the faces and 

voices of United Methodists around 

the globe. 

The site hosts videos on the United 

Methodist Videos YouTube channel. 

YouTube remains an important search 

engine, and we are ensuring that more 

web users find content about United 

Methodists on this popular site. The 

United Methodist Videos channel had 

a 50 percent growth rate in 2015. 

Popular videos included a look at the 

Methodist Mothers of Mother’s Day, 

a photo meditation about God’s Gift 

of the Earth and a piece about God’s 

Square Mile, the historic camp meeting 

site in Ocean Grove, New Jersey.

http://UMC.org
https://www.youtube.com/user/UMCVideos
https://www.youtube.com/user/UMCVideos
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Providing news and commentaries 
United Methodist News Service produces about 360 pieces of original content yearly that are shared through 

weekly and daily news digests, social media and through annual conference websites and e-newsletters. 

Readers in 217 countries globally have stayed informed through UMNS content.

PAGE VIEWS

INCREASED 
FROM 1.1 MILLION TO 

1.55 MILLION

FACEBOOK 
LIKES

DOUBLED

5,000
NEW DIGEST

SUBSCRIPTIONS 
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LOCAL PASTOR SERIES
Nearly a year in the making, UMNS shined a spotlight on the growth of local 

pastors and  the ramifications for The United Methodist Church. Local pastors 

are growing in number and taking on more roles in The United Methodist 

Church. The series focused on the overall trend, the rapid growth of part-time local pastors, the use of local 

pastors in Hispanic outreach and the challenges local pastors in the central conferences face.

HURRICANE KATRINA IN THE REARVIEW MIRROR
Ten years after Hurricane Katrina devastated Louisiana and Mississippi, UMNS 

staff revisited the region where people were still giving thanks to the hundreds 

of thousands of United Methodists who put their money, hearts and hands into 

healing the Gulf Coast.

INTERNATIONAL NEWS: UMNS provided 

coverage of the migrant crisis in Europe and the terrorist attacks in Paris.

RACISM IN THE U.S.
Coverage reflected the continued racism struggle within the U.S. UMNS 

featured the Council of Bishops’ pastoral letter on racism and how United Methodists 

stood with the African Methodist Episcopal Church after the tragic mass shooting in Charleston, S.C.

Highlights of 2015 news coverage included:

http://www.umc.org/topics/the-growing-role-of-local-pastors
http://www.umc.org/topics/special-coverage-hurricane-katrina
http://www.umc.org/news-and-media/coping-with-europes-migration-crisis
http://www.umc.org/news-and-media/shock-solidarity-after-paris-attacks
http://www.umc.org/news-and-media/bishops-work-to-end-racism-and-welcome-the-stranger
http://www.umc.org/news-and-media/united-methodists-stand-with-ame-after-church-shooting2


12

Making Find-A-Church easier than ever

The online directory of United Methodist churches is one of the most-visited sections of UMC.org. The new 

and improved Find-A-Church nets about 2 million views a year and houses profiles for 32,500 churches.

In 2015, Find-A-Church made it easier to search for congregations by offering a map that shows all churches 

within a given radius, up to 25 miles. Users can also filter searches to find churches that offer a specific 

language or ministry.

This past year saw updates of several features of this 

popular site to make it more user-friendly for churches to 

update their profiles online. For example, churches can 

now manage their clergy lists at the local level. More than 

5,000 churches updated their profiles last year.

Additionally, churches can now link social media accounts for 

their congregations or ministries. A daily calendar feature shows 

events that are happening at churches each day, and a map can 

direct viewers to events hosted offsite. Churches also have the 

option of linking to a national advertising message. 
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Connectional giving is one of the core foundations of the denomination, empowering the people of The 

United Methodist Church to serve the world through their shared generosity. 

In 2015, giving saw significant increases in outreach by educating, raising awareness and offering resources 

specific to the many ways United Methodists can give, such as churchwide Special Sunday offerings and 

designated giving. 

Increasing connectional giving outreach 
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Across the board, unique users, page 

views and resource downloads showed 

increases. 

Resource downloads, specifically, 

increased by an unprecedented 280 

percent during the year as church 

leaders and members sought to 

inspire giving through videos, bulletin 

inserts, posters and more, available at 

UMCgiving.org.

http://umcgiving.org
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UMCom.org went beyond site-wide goals for 2015, 

increasing page views to 1,318,004 – 219,547 

page views over the goal of 1,098,457. Of the 

page views, 66.85 percent represented new visitors 

coming to the site.

The site also increased its referral traffic from 

Facebook. The goal was to increase shares by 10 

percent from the previous year; we  increased it 

close to 60 percent.

The new Resources for General Conference Delegates 

portal boasts articles and downloadable materials 

aimed to help local delegates share their experiences 

at General Conference 2016. Tips like blogging, 

taking great photographs and pitching stories to 

local media outlets, and resources, including a 

communications toolkit, United Methodist logos 

and an app to stay connected throughout the event 

are only some of the resources offered.

Our offerings, such as UMC program calendars, 

Interpreter Magazine and Rethink Church resources 

continue to rank in our top traffic numbers. We added 

more offerings for special seasons, including memes 

for Christmas and Advent and Thanksgiving and 

Thanks Sharing: Engage your church with gratitude, 

which earned nearly 2,000 shares on Facebook.

A bustling portal for communication 
resources and information

http://UMCom.org
http://www.umcom.org/topics/resources-for-general-conference-delegates
http://www.umcom.org/services-products/um-program-calendar
http://www.umcom.org/news/please-subscribe-to-interpreter-today
http://www.umcom.org/rethink-church
http://www.umcom.org/tools/lectionary-art-memes-for-christmas-from-the-gospels
http://www.umcom.org/learn/thanksgiving-and-thanks-sharing-engage-your-church-with-gratitude
http://www.umcom.org/learn/thanksgiving-and-thanks-sharing-engage-your-church-with-gratitude
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Marketing tools enable local churches to understand their communities, 

reach out to their neighbors and identify the best avenues to deliver 

their message to potential visitors. In 2015, more than 8,500 people 

viewed the Church Marketing Plan Tool website to learn how a marketing 

strategy could support and strengthen their churches.

United Methodist Communications’ award-winning e-newsletter MyCom 

delivered 60 insightful articles offering communications tips, techniques 

and best practices in 2015 to approximately 35,000 subscribers. 

The free, bimonthly publication shares innovative ideas and tips, 

enabling churches to harness the power of creativity and trends. All 

the articles reside in the “learn” library, where 1,500 articles received 

533,312 page views throughout the year.

“Today our [MyCom] email came out about social media. 
I just kept clicking on links and tie-ins and have found 
so much great information so quickly, I am astounded!” 
– The Rev. Catie Coots, Pastor, First United Methodist Church, Upland, California

Supporting local church communications
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Sharing inspirational stories and proven ideas

In 2015, Interpreter continued to deliver content through a print magazine, 

digital magazine and website — driving traffic to the site by introducing a 

biweekly e-newsletter. The digital issue saw its circulation near the 50,000-

mark in 2015.

Additionally, Interpreter received the Robert F. Storey Award of Excellence in 

Print Publications from the United Methodist Association of Communicators 

(UMAC) for 2015. The Interpreter team continued to produce new content, 

including four expanded issues in collaboration with other United Methodist 

entities. A special issue highlighting the United Methodist approach to 

the Bible  garnered numerous requests to reprint articles and received an 

Award of Excellence from Religion Communicators Council and second 

place for special issues of magazines in the UMAC competition. A four-

session study titled “Widen the Circle” invited churches to begin discussion 

about racism and race-based conflict.



17

Training church leaders near and far

IN 2015, UNITED METHODIST COMMUNICATIONS TRAINED MORE THAN 1,570 PEOPLE IN FACE-TO-FACE 
TRAINING EXPERIENCES AND 2,540 PEOPLE VIA ONLINE TRAINING PROGRAMS. 

In the Philippines, the agency offered “Communicating Faith in the 21st Century,” teaching effective 

communication skills, social media strategies, marketing and branding. In the Democratic Republic of  Congo 

and Côte d’Ivoire, the training also included expanded information about technology and content writing. 

These international trainings welcomed more than 570 church leaders.

In the U.S., annual conferences experienced a new, in-

person “Effective Church Marketing” training program, 

helping leaders build and use United Methodist 

Communications’ Church Marketing Plan Tool. Plans are 

underway to offer the training online in 2016. 

United Methodist Communications’ staff members 

collaborated with the Pacific Northwest  and Oregon-Idaho 

conferences to offer,“We have a story to tell,” to help 

church leaders gain a deeper appreciation for storytelling 

and how to use it within their congregations.
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UNITED METHODIST COMMUNICATIONS USES SOCIAL MEDIA ON BEHALF OF THE DENOMINATION AND OUR 
AGENCY TO COMPLEMENT OUR OVERALL MISSION AND COMMUNICATIONS STRATEGY BY:

• Promoting the work of the church and agency through a consolidated external brand presence

• Reaching more people globally

• Engaging people in dialogue and creating places for them to be in dialogue with others

• Understanding our target audiences better

• Promoting opportunities for people to engage in ministry

Our posts not only provide information and links to content 

of interest to our audience, but also offer shareable content 

for local churches to use on their own social media channels 

and help direct people to the UMC.org website.

Through Facebook, Twitter, Instagram, Google+, LinkedIn 

and Periscope, The United Methodist Church has 

approximately 655,000 followers. The year 2015 was one 

of growth and increased engagement, with a 33 percent 

increase in followers, a 47 percent increase in reach and 

a 125 percent increase in engagement.

Connecting through social media
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In 2015, we created an official Twitter account for The 

United Methodist Church. Our Instagram following grew 

significantly, with 18,260 followers (representing a 1,532 

percent increase).

United Methodist Communications’ social media accounts 

reached more than 2 million people, a 22 percent 

increase from 2014, and recorded a 28 percent increase 

in followers — up to 42,278. Rethink Church’s popular 

photo-a-day campaign received 5,694 shares for the initial 

announcement. The Facebook Easter video reached more 

than 208,000 people and gained more than 110,000 views. 

EMERGING TECHNOLOGY STUDY
Since 2009, United Methodist 

Communications has conducted a 

biennial study among pastors and leaders 

on attitudes and usage of emerging forms 

of digital communications. We use the 

research  to aid agency communications 

and messaging, as well as to assess 

possible training opportunities for new 

technologies. 

The 2015 survey found United Methodist 

pastors and leaders match or exceed the 

average U.S. technology adoption rates 

on the majority of emerging technology 

categories tested, including viewing videos 

on YouTube or a similar site, accessing the 

Internet on their mobile phones, using 

mobile apps, accessing podcasts, using 

LinkedIn, uploading videos to YouTube, 

and using Pinterest and Twitter. 

UMCOM Social MediaUMC Social Media
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Awareness of the denomination increased from 79 

percent in 2012 to 86 percent in 2016. Key to 

awareness is the denomination’s brand, including 

our name, logo, tagline and advertising. 

Brand recognition is an important component of 

how we create a memorable image that has meaning 

in the minds of consumers. Yet, research shows that 

about one-third of United Methodist churches don’t 

use the Cross and Flame, the official logo of the 

denomination. Even for churches that use it, their 

branding can look very different.

To encourage unification of branding efforts across 

the connection, a new online branding toolkit 

became available in 2015 at UMCom.org/brand. 

The free toolkit includes standardized colors and 

fonts, logos, social media graphics and stationery 

templates, and provides flexibility and choices for 

churches to integrate their own components and 

preferences.

The toolkit is part of an ongoing effort to incorporate 

all general agencies, annual conferences, central 

conferences and local churches under the same 

brand standards, helping to build cohesion, visual 

consistency and constituent recognition of The 

United Methodist Church all over the world.

To date, seven general agencies, seven annual 

conferences, seven global episcopal areas, more 

than 30 local churches, and multiple other United 

Methodist entities have adopted brand standards.

Increasing brand recognition

http://www.UMCom.org/brand
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LAUNCHED IN MAY 2015, THE NEW RETHINK CHURCH 
ADVERTISING CAMPAIGN “CHURCH CAN HAPPEN 
ANYWHERE” REFLECTS THE CHANGING FACE OF RELIGION. 

The advertising theme serves to remind the world that church 

is more than what goes on inside our buildings; it happens 

every day, in many places, answering the needs of the 

community. The 14 campaign ads featured United Methodists 

who have risen from adversity to become passionate supporters of others who struggle. 

Changing the face of religion

More than 5,200 local congregations joined 

the new “Church can happen anywhere” 

campaign by using seasonal resources that tied 

with the national advertising messages. Easter 

and Advent resources included customizable 

postcards and door hangers, sermon starters 

and bulletin cover art. 

During Advent, multilingual resources were 

available in Korean, Portuguese and Spanish.
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Local advertisements in Eugene, Oregon and 

Charleston, South Carolina, showed support in 

times of tragedy in 2015, to reassure the hurting 

communities the church was praying with them. 

USA Today’s Black History Month edition 

featured Rethink Church and Black College 

Fund advertising, focusing on the role  The 

United Methodist Church has played throughout 

groundbreaking moments in U.S. history.

New strategies further helped local churches 

leverage the awareness brought by the national 

campaign. Beginning with the back-to-school 

advertising season, a new digital advertising grant 

became available to local churches that had a 

welcoming, United Methodist-branded website. 

The grantees received six weeks of geo-targeted 

online ads.

Special advertising efforts

Advent brought a fresh focus on multiethnic 

churches and their need for increased awareness. 

Multilingual and culturally diverse advertisements, 

and grants to fund them, offered 35 Korean and 

Hispanic congregations a chance to reach out to 

their neighbors in a familiar way.
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A partnership with the National Hispanic Plan allowed local pastors 

and leaders at the grant-winning Hispanic churches to attend 

communication training to prepare them to use social media channels, 

branding and welcoming strategies throughout the advertising season.

Christ United Methodist 
Church in Lakewood, New 
Jersey, had an increase 

in visitors after their 
billboard advertisements 

appeared.

 “We are very, very 
grateful for this. It has 
created a lot of energy 

and has lifted everyone’s 
self-esteem about the 
church,” said Pastor 

Iraida Ruiz De Porras.

Digital ministry tools thrive
RethinkChurch.org underwent further enhancements in 2015. Taking 

steps to achieve a “mobile first” strategy, a mobile responsive design 

of the volunteer section of the website allows searching for Rethink 

Church events and service opportunities. 

The nationwide list 

of volunteer options 

offers possibilities 

for engagement in a 

variety of causes.

Grant recipients were empowered by a new events management 

portal, allowing editing overall event and project information, 

uploading photos, running volunteer reports and reviewing grant 

details. The increased access allows local churches to have 

fuller control of their event messaging and communications.

http://RethinkChurch.org
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United Methodist Communications continued to offer 

event grants in 2015. The 26 outreach initiatives served 

communities in a variety of ways, all bolstered by digital 

and radio advertising, marketing materials, event websites 

and staff support. Churches and annual conferences came 

together for a common purpose and invited community 

members to join them – whether they were involved in 

church or not.

Making an impact through 
outreach events

EVENT
VOLUNTEERS: 

6,243

PEOPLE SERVED: 

335,252

UMCOR KITS 
PACKED:

847

OUTREACH KITS: 

100

SOLAR PANELS
BUILT FOR HAITI: 

48
SCHOOLS SERVED: 

4
STOP HUNGER NOW 

MEALS PACKED: 

53,652
FOOD BAGS/BOXES 

PROVIDED:

8,497
53,940 POUNDS OF 
FOOD GATHERED =

44,950 MEALS

$13,000 RAISED 
FOR HUNGER =

52,000 MEALS
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April 18 – NASHVILLE, TENNESSEE:
The Hike2Heal 5K raised approximately $16,000 

for Raise the Roof Academy in Uganda, helping to 

provide healthcare for 512 students.

May 16 & 17 – FRISCO, TEXAS:
From a variety of feeding program efforts to 

assembling health kits and hosting a blood drive, 

Change the World Frisco invited volunteers to 

participate in community service opportunities.

May 28 – BALTIMORE, MARYLAND: 
In answer to violence and unrest in the community, 

Stronger Baltimore structured an ongoing effort to 

transform five churches into faith-based community 

centers.

June 6 – FLINT, MICHIGAN:
Taking It to the Streets incorporated 18 mission 

sites in two cities, including a community-wide 

food-distribution effort, sustainable neighborhood 

garden planting and city cleanup.

June 18 – MANCHESTER, NEW HAMPSHIRE:
Manchester Mosquito Stomp participants raised 

funds for Imagine No Malaria with a one-mile walk. 

Participants also collected and sorted shoes to send 

to Africa.

August 16 – CHILLICOTHE, OHIO:
Stronger Chillicothe brought together three churches 

that held simultaneous block parties and food and 

furniture distributions, offering a chance for the 

community to connect with neighbors.

Outreach and service events brought 
people together across the U.S.
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September 12 – KANSAS CITY, MISSOURI:
The De-Feet Hunger 5K invited runners to assemble 

7,000 meals after they crossed the finish line. 

September 27 –  ORLANDO, FLORIDA: 
Volunteers from across the city came together for 

Orlando Serves, reaching out to the community 

through six feeding and homeless ministry initiatives.

October 3 – DETROIT, MICHIGAN:
Hands4Detroit volunteers worked on cleanup and 

beautification, community gardening, boarding up 

vacant homes and sorting food at the local food 

bank.

October 4 – PINEVILLE, NORTH CAROLINA:
Carolinas in Action held 15 service projects,

including serving lunch to homeless people and

completing building projects.

October 5-11 – LOS ALTOS, CALIFORNIA:
Volunteers enveloped the San Francisco Bay Area to 

serve others during Compassion Week by partaking 

in 130 service projects. 

October 10 – RIVERSIDE, CALIFORNIA:
Great Day of Service participants raised $20,000 

and completed more than 20 hands-on work projects 

to assist a low-income elementary school.

October 17 – CHAPEL HILL, NORTH CAROLINA: 
To commemorate its 20th anniversary, Christ United 

Methodist Church held Celebrate 20/20, consisting 

of 20 events in 20 days.

October 18 – HUNTSVILLE, ALABAMA: 
Monte Sano Day of Service incorporated 14 service 

opportunities ranging from building solar panels and 

packing meals to cleaning a park and writing notes 

of encouragement.



27

With the goal of delivering valuable resources to local 

congregations, the Korean/Asian Communications 

team focused on improving the functionality and 

design for all applicable communication channels, 

KoreanUMC.org, United Methodists in Service and 

e-newsletter, throughout 2015. The improvements 

led to enhanced relationships with local congregation 

leadership.

Social media also has played a key role in 

reaching into the Korean/Asian communities, with 

engagement on both Facebook and Twitter.

For those churches desiring to evaluate and develop 

their  communications tools, the Korean/Asian 

Communications team debuted a new training. 

The communication strategy training is available 

to assist United Methodist leaders in their Korean/

Asian outreach. 

CONNECT WITH THE KOREAN/ASIAN COMMUNITY 
OF THE UNITED METHODIST CHURCH ON SOCIAL 
MEDIA:

FACEBOOK:  
KoreanUMC

TWITTER:
@KoreanUMC

Improved communication channels aid Korean/Asian 
Communications team in helping local churches

http://KoreanUMC.org
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Throughout 2015, the Hispanic/Latino communication team focused on deepening relationships and building 

leaders within the Hispanic-Latino community of The United Methodist Church. 

A primary tool used to expand and reach new audiences 

was social media. Over a 12-month period, Facebook page 

likes increased by 100 percent.

The team has increased its use of multimedia technologies 

(video, podcast, text and photography) in written content to 

increase the audience reach to younger generations within 

both Spanish- and Portuguese-speaking communities.

The Hispanic-Latino communication team offered 

leadership training and consultant services to United 

Methodist congregations. With the goal of strengthening 

and promoting leadership, young journalists were trained 

as correspondents to increase coverage of the Hispanic-

Latino communities.

Hispanic-Latino Communications reaches 
new audiences with new technologies

CONNECT WITH THE HISPANIC/LATINO 

COMMUNITY OF THE UNITED METHODIST 

CHURCH ON SOCIAL MEDIA:

FACEBOOK IMULatina

TWITTER @IMULatina

INSTAGRAM @IMULatina

PINTEREST @IMULatina

FLICKR @IMULatina

GOOGLE+ La Iglesia Metodista Unida 

/ Comunicaciones Hispano-Latinas

YOUTUBE youtube.com/UMCVideos 

(Hispanic UMC) 
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Breaking down barriers
IN 2015, UNITED METHODIST COMMUNICATIONS MADE TECHNOLOGICAL 
STRIDES THAT ENABLED THE UNITED METHODIST CHURCH TO REACH NEW 
COMMUNITIES AND HELP FACILITATE COMMUNICATIONS IN WAYS NEVER 
BEFORE POSSIBLE.

ASL VIDEO GLOSSARY HELPS DEAF COMMUNITY
Working to close the gap between hearing and Deaf communities, 

we recently released an American Sign Language video glossary. 

A six-member team translated The United Methodist Church 

definition glossary from English to ASL. This unprecedented 

work on behalf of the Deaf community opens doors of The United 

Methodist Church to those whose primary language is ASL.

In the video, Deaf people sign a lexicon of religious terms with 

explanations, as well as the Lord’s Prayer and the Apostles’ 

Creed. The video glossary, used as a teaching tool for those with 

hearing loss to understand the concepts and for interpreters to 

know how to interpret and expand the information for clarity or 

meaning, is available on The United Methodist Church website 

and available via YouTube and other social media.

http://www.umc.org/what-we-believe/glossary-american-sign-language-videos
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Currently, more than 60 percent of the world 

does not have regular Internet connectivity, 

limiting faith-based and educational access to 

information typically found on the web, such as 

Wikipedia, Project Gutenberg and textbooks.

Outernet, dubbed as “Humanity’s Public 

Library,” intends to eliminate that disparity 

and is dedicated to connecting every person on 

earth to free data through pioneering satellite 

technology. 

United Methodist Communications’ Information 

and Technologies for Development (ICT4D) team 

is the first faith-based group to join the effort.

First faith-based group to join 
global ‘public library’
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United Methodist Communications equipped General Conference delegates who come from outside the

U.S. with Samsung tablets so they could get documents electronically at the same time as other delegates.

In previous years, central conference delegates have been at a disadvantage, receiving proposed legislation 

via reams of documents, and sometimes within a short time prior to departing for the 10-day event. The 

tablets are preloaded with the United Methodist Book of Discipline, the Bible and General Conference 

documents.

United Methodist Communications reviewed 

many devices for pricing, durability, ease of 

use and weight before making a selection. 

Agency teams also trained delegates and coor-

dinated support during General Conference.

Tablets make life easier for central conference delegates
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Communications technology can change the lives of others and better the world. United Methodist 

Communications uses ICT4D (Information and Communications Technologies for Development) to identify 

and respond to needs of underdeveloped communities around the globe.

SAME-DAY COMMUNICATIONS
When disaster strikes, same-day communication is as vital as clean water and shelter. During 2015, United 

Methodist Communications built a ham-radio clergy network in the Philippines and conducted training 

seminars on how to use ham radio as a vital communication tool during typhoons, landslides or any disaster 

when the country experiences power outages. 

Because of the trainings, the Manila area has 

21 newly licensed radio operators, with plans 

underway to organize a United Methodist ham-

radio club.

UNITED METHODIST RADIO NETWORK
A new United Methodist radio network debuted 

in 2015, providing programming for use by  radio 

broadcasters throughout Africa and abroad. 

The network, formed by the directors of the 

Transforming the world for social good through technology
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denomination’s four radio stations in Africa – Voice 

of Hope in Cote d’Ivoire, Radio ELAM in Liberia, 

Kairos in Angola and Lokole in the Congo – regularly 

shares content in French, English and Portuguese. 

The radio network offers United Methodists a way 

to reach previously isolated audiences with relevant 

and timely information.

MAPPING
Mapping of United Methodist churches throughout 

central conferences remains a priority, with the 

initiative experiencing significant growth in 2015, 

as we added approximately 1,000 new entries to the 

database. 

Mapping is important for crisis preparedness and 

response, as well as locating churches. To date, 

approximately 4,000 United Methodist churches 

throughout the Philippines and Africa have been 

located and tagged with detailed information, 

including pastor’s name, street coordinates and 

annual conference.

To see the mapping progress, visit unitedmethodistchurch.crowdmap.com. 

http://unitedmethodistchurch.crowdmap.com
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At the second annual Game Changers Summit in 

September 2015, United Methodist Communications 

gathered ministry leaders and global ICT4D leaders 

to discuss how to use the latest technologies in 

challenged communities. 

The theme of the two-and-a-half-day event was 

“Harness the power of technology for global good,” 

with demonstrations of how to use information and 

communications technology to improve all facets 

of life. More than two dozen ICT4D leaders from 

around the world spoke on   mobile money, m-health, 

e-learning, crisis communications, alternative energy 

and offline solutions for rural communities. New 

to the event was a workshop addressing women’s 

empowerment through ICTs, with pioneers in the field 

discussing how women and ICTs  transform learning 

and empowerment. 

Humanitarian drones and 3D printers were among 

the latest technological tools on hand to display how 

new technologies  reshape the way to understand 

and interact with the environment with positive 

implications for underdeveloped communities 

throughout the world. 

WHITE PAPER
We published “Making the Grade: A study of 
educational technology in the Thomas Food Project”  

in cooperation with Emory University and American 

Institutes for Research. The paper examines  early 

progress  through the Thomas Food Project, a hot 

lunch program for schoolchildren in Haiti. The ministry 

now includes computer-enhanced learning aimed at 

providing educational and economic opportunities to 

Haitian students from high-poverty backgrounds.

Game Changers Summit
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At that time, a child died from malaria every 

30 seconds. According to the World Health 

Organization’s 2015 World Malaria Report, 

the malaria mortality rate has decreased 

significantly, with one child now dying from 

malaria every two minutes.

Since Imagine No Malaria’s launch in 2010, 

100 percent of U.S. annual conferences have 

participated in fundraising efforts, with formal 

campaigns in 85 percent of U.S. conferences. 

 

Fighting a treatable, beatable disease
Imagine No Malaria, a campaign of the people of The United Methodist Church, demonstrates connectionalism 

at its best. By Dec. 31, 2015, the campaign to end malaria deaths in Sub-Saharan Africa had succeeded in 

raising more than $68 million of its $75 million goal through grassroots fundraising. 

Four times the number of children in Sub-Saharan Africa are surviving – and not dying from malaria – than 

when Imagine No Malaria launched in 2010.
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1,064
EDUCATIONAL RADIO 

MESSAGES DELIVERED

75,700
RAPID DIAGNOSTIC 
TESTS ACQUIRED

136,028
ROUNDS OF TREATMENT 

PROCURED

24,455
DOSES OF PREVENTIVE 

TREATMENT PROVIDED FOR 
PREGNANT WOMEN

MORE THAN 

25,000 
INSECTICIDE-TREATED 

NETS PROVIDED

MORE THAN 

63,000 
PATIENTS TREATED 

FOR MALARIA

Small and large churches, young and old members, have 

joined in, netting more than 66,000 gifts from United 

Methodists around the globe, including Germany, the 

Nordic-Baltic region, South Korea and Africa.

In Sub-Saharan African, where malaria deaths are 

among the highest in the world, 1.28 million people 

directly benefited from Imagine No Malaria health 

interventions in 2015, including insecticide-treated bed 

nets, malaria medication and education. Additionally, 

Imagine No Malaria allocated $2.53 million in grants to 

United Methodist health boards in Africa. Nine health 

facilities were completely renovated in 2015. 

Malaria by the numbers: 
In 2015–
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Joining forces with the Global Fund
Through the years, Imagine No Malaria has emerged as a significant global partner in the malaria fight. In 

April, Bishop Thomas J. Bickerton presented a $9.6 million check from the people of The United Methodist 

Church to the Global Fund to Fight AIDS, Tuberculosis and Malaria. The donation, on behalf of Imagine No 

Malaria, is the single largest contribution ever made by a faith-based group according to fund officials. 

“There is no one organization that will get rid of malaria,” said Bishop Bickerton. 
“We will do this together. This is a cause worth fighting for.” 

The United Methodist Church has raised 

more than $18 million for the Global Fund to 

date. The check was presented  at an event 

on Capitol Hill in conjunction with numerous 

World Malaria Day activities hosted by global 

leaders, including the President’s Malaria 

Initiative, Friends of the Fight and Friends of 

the Global Fight Against AIDS, Tuberculosis 

and Malaria.
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In November, a $1 million pledge by the Susquehanna 

Annual Conference of The United Methodist Church 

in Harrisburg, Pennsylvania, pushed Imagine No 

Malaria past the 90 percent mark toward the $75 

million fundraising goal. 

The announcement came at a press conference 

featuring all three of Pennsylvania United Methodist 

bishops – Bishop Jeremiah Park, Bishop Peggy 

Johnson and Bishop Thomas Bickerton – and  other 

church leaders. 

More than 50 

preschoolers also 

were on hand to 

perform a medley 

of songs while a 

multimedia

presentation featured children 

on the continent of Africa whose opportunity to grow 

up healthy is threatened by malaria, a reality we are 

working to change.

Pushing past 90 percent
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Celebrating our accomplishments
The United Methodist Association of Communicators recognized United Methodist Communications’ staff for 

excellent work throughout 2015. Thirty-eight entries in a variety of categories garnered recognition, including 

seven out of ten Best of Class awards.
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The remaining 31 awards went to projects in nine 

different categories, highlighting the well-rounded 

talents of the agency’s teams.

Projects recognized as Best of Class included:

PRINT PUBLICATION 
Interpreter Magazine 

Kathy Noble

Barbara Dunlap-Berg

Joey Butler

Kathleen Barry

Mike DuBose

Tim Tanton

DIGITAL PUBLICATION 
What does it 

mean to be United 
Methodist? 
Diane Degnan

Teresa Faust

Sherri Thiel

INTERNET 
COMMUNICATIONS
United Methodist 
Church Facebook 

page
Steven Adair

Diane Degnan

VIDEO PRODUCTION
Blessings Flow at 

River Church
Fran Walsh

Lilla Marigza

PHOTOGRAPHY
Held in Prayer
Kathleen Barry

MEDIA PRESENTATION
2015 Lent Quiz

Cindy Caldwell

Lane Denson

Laurens Glass

Joe Iovino

Fran Walsh

PUBLICITY AND 
ADVERTISING
Church can

happen anywhere
Jennifer Rodia

Ricky Barrow
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Here’s how our balance sheet compared year-to year 
in FY 2015 and FY 2014:

ASSETS TOTAL LIABILITIES TOTAL NET ASSETS

FY 2015 $39,581,991 $1,355,419 $38,226,572

FY 2014 $38,756,999 $753,310 $38,003,689
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Income statement

FY 2015 FY 2014
GENERAL CHURCH FUNDS $17,468,231 $17,314,601

OTHER REVENUE 2,552,267 4,289,056

TOTAL REVENUE AND SUPPORT $20,020,498 $21,603,657

EXPENSES <19,797,615> <18,441,687>

CHANGE IN NET ASSETS $222,883 $3,161,970

See detailed financial statements here.

PHOTOGRAPHY BY:
Kathleen Barry

Laura Buchanan

Diane Degnan

Mike DuBose

Jay Mallin 

Gladys Mangiduyos

Sandii Peiffer 

Tim Tanton

Fran Walsh

http://s3.amazonaws.com/Website_Properties_UGC/news_publications/documents/Annual_Report_Financial_Information_revised_6_14_16.pdf

