Rejuvenation,
ejuvenation, Reorganization,
eorganization, Recognition
ecognition
Summer, glorious summer... (at least in the Northern
Hemisphere). Our Friends South of the Equator are
experiencing Winter so I will try not to gloat too much!
Then again, maybe it will warm you up!
Back to summer.... Do you remember when you were a kid?
The last day of school was a day of celebration. It was time
to kick off your shoes, don a bathing suit and either go to
the beach, swim in your pool (or a neighbor’s) or run
through the sprinklers. And Bare FEET! Whooohooo...
Well, we’re adults now and its summer. So what kind of kid
things do you have planned? Vacation with the family? A
family reunion? Summer is the perfect time for kids and
adults to have barbeques, go to the beach, and enjoy the
sunshine.
The Summer Issue of WE Magazine is filled with exciting,
even intoxicating content and our theme is rejuvenation,
recognition, reorganization. Want to get into shape this
summer? Try our Summer Shape Up Tips (page 14). Want
to let loose and bare something? Take your Bra Off (page
20). If you like to party and enjoy a refreshing cocktail now
and then, Cool Off with a Refreshing Libation (page 27).
What’s better than curling up with a good book during the
lazy, hazy days of summer? Check out our Worth Reading
suggestions (page 10). And if BALANCE is on your list of
goals this summer read Balance Work and Life (page 11).
These will help you Rejuvenate your life.
If Reorganizing is on your radar read, “Wherever I Go,
There I Am” (page 29 ) and “How to Make Google Fall in
Love With your Website (page 59), If getting your finances
in order is your goal this summer, read “After the Recession,
Threats and Opportunities for Entrepreneurs” (page 9).
The third theme of this issue is Recognition. Inside the
covers of this issue are the stories of 13 AMAZING
Women from Georgia Durante (our Cover Story) to Judy
Curry (Back Cover) and 11 others: Beth Bacarella, Julie Sue
Auslander, Cecelia Jernegan, Jeannette Kravitz, Barbara
Schantz, Cindy Tollen, Kelly Stallings, Cathy Jernigan,
Kathy Pickus, Laura Wellington, and Erika Montgomery
(beginning on page 33). Be sure to read and share their
inspiring stories with others.

go above and beyond
submitting content, finding
great women to write about and sharing WE Magazine
with their circles. Each month you will read about other
great editors we have (and we have plenty), so stay
tuned!
I’d also like to take a moment and recognize our parent
company Women in Ecommerce. Women in
Ecommerce just went through a total website redesign
and WE are excited to be a part of that. And to share it
with you. Be sure to check it out at www.WECAI.org.
FYI, you can test drive Women in Ecommerce for
FREE as a SILVER MEMBER. Go ahead. You will be
among thousands of other women who have joined over
the past 9 years.
And last but not least help me welcome two new editors
to our team. Gabriela Rosenthal, our new Weight Loss
& Fitness Editor has an amazing story which you can
read ONLINE. Gabriela has made it her life’s mission
to help others get and stay fit. Also welcome Susan
Nelson, our new Art & Food Editor. Susan, a humorous,
entertaining writer has been called “the next Erma
Bombeck.” We are delighted to add these two women to
our team!
In case you have not heard, yours truly, Heidi Richards
Mooney, Publisher & Editor-in-Chief of WE Magazine
for Women is the proud recipient of the Media Leader
of the Year Award presented by the Fort Lauderdale
Chamber of Commerce! It is truly wonderful when you
work at something you love and are passionate about it
and others recognize you for it! Thank you to Gina
Aronoff, Assistant Editor without whom, this award
would never have been possible.
Enjoy this issue of WE Magazine for Women. Enjoy Your
Summer and take time for youself to Rejuvenate,
Reorganize and Recognize others.

Warmest regards
In addition to the articles and good news, we would like to
take this opportunity to recognize and congratulate Bobbie
Palmer ~ our June Editor of the Month, Jeanne HorakDruiff ~ our July Editor of the Month and Linda Pereira,
our August Editor of the month. These women continually
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After the Recession: Threats and Opportunities for Entrepreneurs
Unfortunately few operating businesses are immune to the effects of the recent credit crunch. As the threat of inflation
continues and prices rise, oftentimes available credit doesn’t. Small business owners are left to restock inventories with
less liquidity. This effect can quickly snowball and cause serious liquidity and credit problems. Keeping lines of credit
open and maintaining an additional cash buffer may ease the pressure a bit. Business owners can also look for loans
from less traditional sources. A permanent life insurance policy, for example, provides death benefit protection, but can
build equity in the form of cash value you can borrow against should you need to.1

Opportunity: Retirement Contribution Tax Deductions
Many business owners are so certain they will be able to fund their retirement through the sale of their business that
they don’t bother to make any other retirement plans. The reality is, a sale might not be easy and there are attractive
opportunities for current tax deductions through qualified retirement plans.
Traditional plans remain popular and include IRA’s, 401(k)s, SEP’s, and SIMPLEs. They allow employers to take a tax
deduction on contributions. Other IRS-approved plans are increasing in popularity such as the 412(e)(3) plan. This plan
may allow certain small business owners to make potentially higher initial tax deductible contributions. You should
consult your tax or legal advisor prior to establishing a qualified retirement
plan.

Opportunity: Increased Unemployment Results in Larger Employee Pool
For employers looking to bring on new employees, the down economy may actually benefit their business. Increased
unemployment has flooded the employee pool with more highly qualified candidates than ever before. Employers
shouldn’t overlook potential candidates because of the stigma of having been laid off. The job market presents the
opportunity for small business owners to attract and retain big business talent at small business costs. It may also be
wise to hire commission-based employees, often known as “pay for performance.” Employers will find an increasing
number of qualified individuals that may have never considered commission-based compensation before, willing to give
it a try.

This educational third-party article is being provided as a courtesy by Suzannah L. Richards, CLTC, New York Life
Insurance Company.
For additional Information on the information or topic(s) discussed, please contact Suzannah L. Richards, CLTC at
srichards@ft.newyorklife.com or (954) 958-4217. Neither New York Life, nor its agents, provides tax, legal, or accounting
advice. Please consult with your professional adviser for tax, legal, or accounting advice.

(Footnotes)
1

The cash value in a permanent policy is accessed through policy loans, which accrue interest at the current rate, and cash
withdrawals. Loans and withdrawals will decrease the available death benefit and cash value.
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Balancing Work and Life:

Business

8T
ntrepreneurs M
Tiips ttoo H
Heelp Women EEn
Maaintain a
Healthy LLiifestyle

By Karel Murray, CSP

Work

Life

As
a
woman
entrepreneur who
travels a lot for work,
I know it’s hard to
balance work and life.
Because I travel so
much, I constantly
find myself watching
the behavior of other
people. The variety
of
personalities
always astounds me.

During a recent two week stint where I spoke at five different
engagements in 4 different states, I couldn’t help but zero
in on individuals who couldn’t sit still.
Cell phone and impassioned discussions with work
counterparts fill the air as the talkers stride down the airport
halls. I’ve heard individuals have cell phone conversations
in bathroom stalls, along the street and during their grocery
shopping excursions. I swear competitions will evolve
around who has the fastest draw off the belt in answering
that urgent ring.
Here Are My Two Important Questions For You to
Answer:
1. Do we really have to be that available?
2. What happened to “down” time?
During the fourteen day tour of bookings, other work
surfaced. Now faced with handling the keynote and training
sessions as well as those business items piling up at home,
stress continued to mount.
How did I know I was stressed?
I woke up at 3:00 AM five nights in a row to make sure I
hadn’t over slept the 6 AM wake-up call. No peaceful rest
for me... there was business to attend to!
Is Your Desire to Succeed Harming Your Health?
Our need to succeed and be perceived as competent,
efficient and effective often interferes with our duty to take
care of our bodies, minds and families. In fact, Fast
Company’s magazine recently cited research indication that
only 1 out of 10 people would actually change their lifestyle
if they knew they were going to die without the making the
necessary changes.

For example, a good friend of mine, Jake, recently suffered
a severe heart attack. He was healthy one moment and in
the hospital the next. When the physician told him to take
six weeks off work, Jake’s immediate response was “I can’t!
The backlog of work will be too much and probably give
me another heart attack from the stress of playing catch
up!” The physician, with obvious misgivings, shortened
the recovery period to two weeks and included strict dietary
instructions.
He was making the conscious choice to put his work over
his own health. Now what are you committed to?

Here Are 8 Commitments To Help You Achieve
A Positive Lifestyle Today:

1. Take inventory of what makes you genuinely happy.
As you list each item, evaluate what you do every day to
ensure that joy remains solidly in your life. Also list things
you do that jeopardize your ability to be happy. Sometimes
we are our own worst enemies and don’t even know it.
2. Be accountable for the decisions you make. Every
time you say “just a minute while I finish these e-mails”
and you end up missing dinner with your spouse,
understand you chose to stay “plugged in” to the business.
It doesn’t control you...you control your choices.
3. Learn to turn off the phone. Voice mail was created
for a reason. Use it wisely.
4. Laugh at the absurdities that otherwise contribute
to your stress level. A young lady in shorts, sitting next to
me at the airport terminal, was the recent victim of a walkby sneezing. Another passenger inadvertently spit on her
leg in his convulsion. He ambled on oblivious. She,
however, quietly dug in her purse and pulled out a tissue.
She wiped her leg, careful to shield her actions from
others... Except I caught her eye and we both howled with
laughter. Bless her heart, she showed class in an awkward
situation and exemplified the statement “Stuff
happens...deal with it!”
5. Learn to say “NO” with love and affection. Only you
know what your priorities and life goals are. Evaluate what
others ask you to do, and then determine your response in
terms of how it interfaces with your plans.
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6. Find out how your behaviors affect the
ones you love most. Sometimes a mirror
held up before us can tell us more than what
our mind eye chooses to rationalize. It may
not be pretty, but at least you will have an
honest starting point on which to make your
lifestyle decisions.
7. Handle your business tasks correctly
the first time you deal with them. Quite
frequently I consult with clients who feel like
the rats in the race are winning. They are
overwhelmed by the volume of work they deal
with so they do the same tasks over and over
again. My advice is simple - slow down and
check twice. Not a bad motto to live by.
8. Balance your high-tech and low-tech
mentality. Using email exclusively only
broadens the distance between us and our
clients. Find ways to make your contact
personal. A warm voice over the phone or a
quick face to face visit can go a long way to
cement a relationship. I’ve learned that it’s
the eyes, body language, and tone of voice
that speaks volumes – imparting information
that e-mail could never provide.
We have to define how far we are willing to
push ourselves before we damage the
positive aspects of our lives that give us true
satisfaction and joy.
It’s my choice. It’s your choice... business as
usual or live your life like you mean it. Choose
well. If your choice is to live your life then
check out my new book, “Hitting Our Stride:
Women, Work and What Matters” at
www.karel.com

Karel Murray (http://www.Karel.com) is a
Certified Speaking Professional, author of
“Hitting Our Stride: Women, Work and What
Matters” and business trainer who helps women
entrepreneurs and executives resolve
interpersonal issues and balance their work/
personal lives. Now, you can listen to her
exciting, free interviews that will help you
maintain and sustain a healthy business and a
healthy lifestyle at http://
www.JustForAMomentPodcast.com
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Health

Summer Shape
Up Tips

By Lisa Avellino

Tip 1-take the plunge! Poolside fat burner-approx. 400-800 calories
burned! At chest level about 80 to 90% of the body is supported due to
buoyancy, therefore the joints and bones are well protected. You will shape
and tone up faster, as water provides more resistance. Flexibility and
balance improves, as there are a wider range of motions, which can be
performed in water. It is not healthy to run in higher temperatures; so why
not warm up by walking the perimeter of the pool, then jogging it. In the
shallow end, do 60 seconds each of walking lunges, squats, and leg lifts to
the front side and back, holding on to the edge. If you use an aqua free
weight or flow tie it increase the feeling of resistance & will add the perfect
intensity to your workout. Finish working the lower body with flutter kicks
holding the edge or using a kickboard. Then submerge to the neck and do
chest presses, reverse flies, bicep curls, and arm circles to work the upper
body.

Tip 2-Hit the beach! Aside from the beautiful view of the ocean and the great people watching there are many benefits
of walking on the beach. Walking in sand requires a greater effort than walking on a hard surface. Your muscles and
tendons will work harder as your foot moves around. Walking at a slower pace requires more effort than walking fast or
even jogging. Walking in sand requires 2.1 to 2.7 times more energy than walking on hard surfaces. Jogging in sand
uses 1.6 times more energy than jogging on hard surfaces!
Tip 3-drink up! Hydration is the key to wellness and weight loss. It is recommended to drink 1 gallon of water a day or
1/2 your weight in ounces and in the summer months even more! Also, try sugar-free low-cal drinks next time you want
to quench your thirst or have some great-tasting popsicles. For your most refreshing new weight loss flavored water go
to www.focus28diet.com
Tip 4-Take a 10 minute summer vacation that burns 100 calories!
~At the carnival - try 15 min. of Dance revolution burns 100 calories
~At the park-- try 30 min. of Frisbee or flying a kite burns 100 calories
~In your backyard - try 10 min of jumping rope burn 100 calories
~Any where - try a quickie-20 min. of vigorous sexual activity burns 100
calories!

Lisa Avellino specializes in nutrition and fitness coaching and uses
a 360 degree approach that encompasses the entire well-being of
the client. A 20 year industry veteran, Lisa’s mission is to provide
customized, comprehensive programs that focus on healthy
eating and lifestyle changes, and support long term health. Lisa
serves as the fitness, nutrition and lifestyle expert for Focus28 and
is a certified personal trainer and health club owner who has
worked with thousands of clients on their path to a healthy life
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Ladies, Let’s Eat to Live and

Stop Living to Eat!!

By Gabriela Rosenthal

Hey Ladies! I am calling on my fellow women to play
a more active role with the health care needs and
coices of the loved ones in our lives. In the majority of
households across the nation it is the girls who are
responsible for nearly all of the cooking responsibilities
and food preparation of the family. For starters,
recommend that we become more familiar with the
items we are buying at the grocery store. It is imperative
that we put our foot down and say no to the unhealthy
splurge purchasing of sweets and food stuff containing
empty and un-nutritional calories that children have a
tendency to plead for. Initially the kids might make a
fuss about their missing shopping list items but in due
time they will learn to understand the importance of
eating healthy because they will feel better inside and
out. Remember girls, we must lead by example and
teach our loved ones the does and don’ts of proper
eating.
I truthfully believe the woman is the nucleus of the
family. Just as a cell cannot function without its nucleus;
a family benefits from a strong matriarchal presence. If
the nucleus is not strong the cell will quickly breakdown
and disintegrate. Accordingly, women need to take extra
time out of their already busy schedule to insure the
family tree remains strong, healthy and growing.
Oftentimes, women take themselves for granted as
caregiver without truly understanding the importance
and influence we have on everyone around us.
For years I watched my children’s youth slowly slip
through my finger tips. I weighed over 260 pounds when
I finally realized the negative influence I was having on
my family’s well being. When I glanced into a mirror I
could not recognize the person staring back at me. At
that time, I made a promise to myself and reached
down inside to find the inner strength I needed to shed
my unwanted, unhealthy pounds. I was determined to
take my life back and get my whole family physically
and mentally healthy again. Since that time I have
saved my marriage and rekindled the relationship with
my husband. My four children have followed my lead
and welcomed the healthy and active lifestyle we all
enjoy. In addition, I started a new career as the Weight
Loss Specialist at the Center for Medical Weight Loss
at University Drive. Balancing all of my needs
throughout this transformation has been a challenging
task and I acknowledge as true the responsibility I
have toward the thousands of women, men and
children who rely

on my personal and professional knowledge, experience
and expertise. If I had my wish I would reach out across the
world to every-one who would listen to my clarion call about
the impor-tance of getting healthy and maintaining a positive attitude. Your whole family will benefit from a healthy
lifestyle.
Studies have revealed that when asked, most Americans
typically believe obesity is an issue plaguing women only. In
reality, the numbers between genders are more closely
related than we have been led to believe. Obesity affects
24% of women compared to 23% of men. Medically
speaking, obesity is much more than a person simply
packing on a few extra pounds. Obesity is the heavy
accumulation of fat in a person’s body to such an extent
that individuals tend to increase their potential risk of
exposure to maladies such as diabetes and heart disease.
Obesity can cause irreparable damage to overall health by
knocking years off a person’s life. In order to medically
measure obesity a patients body mass index (BMI) is used
to determine whether or not a person’s weight falls within a
healthy range. Obesity is a chronic, complex and multifaceted disease. The condition has environmental (social
and cultural), genetic, metabolic and physiological
components. Research has indicated that behavioral and
psychological aspects can also come into play. Obesity is
the second leading cause of preventable death in the
United States of America.
Overweight and obese Americans are a great concern for
the health agenda being put forth by the United States
Department of Health and Human Services (HHS). In the
past, HHS has moved steadily away from their previously
established target goals for improvement.
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Nowadays, the leaders of the public health sector
unanimously recognize obesity as a “neglected
public health problem.” It is easy to demonstrate
the impact obesity and being overweight can have
on millions of Americans of all ages and genders.
The potential for a person to become overweight or
obese progressively increases with age for both
men and women. Over the last decade, adult age
groups for both genders have experienced an
increase in becoming overweight or obese. Studies
have shown that the age bracket with the highest
concentration of overweight and obese individuals
is found among men between 65-74 years old. As
a nation, it is imperative that we stop this vicious
cycle and save ourselves.
Remember ladies, I am counting on you to lead by
example and help with my efforts to get everyone
off the unnecessary medication and back on track
so we can live a long, healthy and prosperous life.

Let’s eat to live and stop living to eat!

Gabriela Rosenthal, the author, is a weight
loss specialist with The Center for Medical
Weight Loss at University Drive and the
face of the Physicians are Changing the
Shape of America, a national advertising
campaign with CMWL. She has personally
lost more than 130 pounds and realized
the battle most people fight with weight
loss. The Center has helped her overcome
these struggles as well as thousands of
others. For more information, visit cmwl.org or call 954966-5700 to start your own success story.

WE magazine for women

17

WE
WE magazine
magazine for
for women
women

18
18

Lifestyle

WE magazine for women

19

Take Y
our BRA OFF
Your
President
Mother Goddess and Pr
esident
Athena’ss Home Novelties
of Athena’
By Jennifer Jolicoeur

Following our regional meeting for
the Goddesses of Athena’s Home
Novelties in Florida last year, it
became a “rule” that the first order
of business, once back at the hotel,
was to take your bra off. After
working a long hot day nothing felt
better than removing our bras,
slipping out of our business attire
and changing into less restrictive
clothing. Several meetings later,
this new rule was enforced and we
each took off our bras and
gathered them into a pile on the
floor. Chatting over the daily events
and enjoying the time we had to
finally take a load off, we sat staring
at this pile of bras. We admired
how every bra was unique, and
each one reflected our own
dynamic personalities. The bras
ranged in style, color, size, shape,
yet they were all virtually the same.
Even though each was different,
there was a sense of unity in our
diversity.

shared their ideas and we began to
get excited. We grabbed a notepad
and collected our thoughts.
Everyone was tingling with
excitement. There was electricity in
the room and it felt like history was
being made. The concept of the
Athena’s Cup campaign had been
conceived.
By daybreak, the Goddesses of
Athena’s and I were ready to take
on a new mission: collect and hook
together 169,000 donated bras by
10.10.10 in an effort to raise breast
cancer awareness and attempt to
break the current bra-chain
Guinness World Record. Athena’s
Cup would also collect a $5.00
donation with each bra collection in
an effort to raise half a million
dollars for breast cancer research.
This was our undertaking and we
were eager to get started.

To celebrate this unity, we began
hooking together the bras of our
sisterhood. As we started to do so,
something clicked. It was as if the
room was struck by lightning. In the
fleeting moments that followed,
ideas began to run rampant. “We
should collect bras for breast
cancer awareness. We could raise
money for research. We can string
them together and break the world
record!” The women of Athena’s all

With 1,400 active Goddesses
spreading the word of Athena’s
Cup, it didn’t take long for the bras
and their heartfelt stories to start
pouring in. A Relay for Life team
collected bras for our cause, a
women’s clothing store held
collections at their annual Bra Fit
event, and a 5th grade Girl Scout
troop collected bras in honor of a
troop mom currently battling breast
cancer. The response we’ve
received has been overwhelming
with bras shipping in daily from
across the country. If these efforts
continue, we hope to reach our
goal of 169,000 bras by October
2010 in time to commemorate
Breast Cancer Awareness Month.
Together, the hooked bras have the
potential to stretch up to 100
milesbut the Athena’s Cup
campaign is not just about the bras;

An Athena’s Goddess
collects bras at a festival
in Rhode Island
for the Athena’s Cup
campaign
WE magazine for women
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Jennifer Jolicoeur and the Goddesses
of Athena’s Home Novelties take a stand against breast cancer
it’s about giving the women who wear them the chance
to live in a world that is rid of breast cancer.
We want to get women talking and encouraging one
another to get that mammogram they’ve been putting
off, start performing regular breast self-exams, and
play an active role with their own health. If a chain of
bras can stop women in their tracks and cause them to
do just that, then we can potentially save lives. With
the simple act of collecting bras, something almost
every woman owns, we believe we can make a
difference. Clean out your draws and see what you
find. You’ll be surprised at what we as women hang on
to. Bras that don’t fit, bras that have lost their shape
over time, bras that no longer offer the correct support;
we all have them.

In honor and memory of breast cancer
survivors, we encourage donors to write the
names of a loved one or other meaningful
inscriptions on the bras prior to sending
them in.
Gently worn bras received will be donated to battered
women shelters following the campaign, so they will
continue to serve new purpose thereafter. Proceeds
raised from Athena’s Cup will benefit the Susan G.
Komen Breast Cancer Foundation and The Gloria
Gemma Breast Cancer Resource Foundation. To
donate, send one or more bras, with a $5.00 donation,
to Athena’s Home Novelties, 640 Winter Street,
Woonsocket, RI, 02895.

Jennifer Jolicoeur ~ for more information, or to make an online donation, visit www.athenascup.org
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Meal Management
By Janice Russell

Do you have a large family and find that you are eating
dinner at all different times? Are you single and eat out
more often than you eat in? Does the thought of cooking
a meal overwhelm you? Are you experiencing weight
gain due to too much fast food? Let’s discuss how a little
organization will decrease the money spent dining out
and facilitate good health and reduced stress from
eating healthy meals.

First, identify all factors that prevent you from
preparing family meals. Is it difficult to get everyone to
the table at the same time? Do you dislike mealplanning or grocery shopping? Do you lack time to
cook? Is your kitchen cluttered? As appropriate, include
other family members in this identification process.
Once the meal-inhibitors have been identified, generate
a list of possible solutions. For example, maybe it is time
for you or other family members to “say no” to current or
upcoming obligations to free up time to eat together or
to cook. Having some set menus and therefore setting
shopping list items could lessen the stress associated
with meal-planning or grocery shopping. Eliminating
unused kitchen appliances, dishes, etc. will help cut
kitchen clutter.

Don’t worry; you don’t have to keep the same two-week
rotation forever. You can change it every three, four, or six
months as you wish. If someone gets a “cooking bug” and
wants to make something not in the rotation, live it up!

Third, be prepared for backsliding. You may go “great
guns” for awhile and then one night you just don’t feel like
cooking. Or the thought of what is on the menu just doesn’t
“strike your fancy”. As long as it is the exception and not the
rule, give yourself a break. Also realize that there will be
times of crisis in your life that may necessitate breaking
your meal routine for a period of time. The last thing that
you want during a turbulent time is add anxiety by feeling
that you can’t depart from the schedule. If for a week or
more you decide that your meals will consist of whatever
you can get your hands on, then so be it. After the
emergency has passed, resume your meal routine.
If the thought of planning and implementing healthier meals
is still overwhelming, put the new plan into place over a
period of time – it doesn’t have to start tomorrow. Maybe it
takes two weeks to identify your meal-inhibitors, two more
weeks to formulate the rotating menu, and one additional
week to produce the grocery list. That is fine! As long as
you are making progress, you are on track.

Second, map out a two-week menu. For example, the
first Monday is spaghetti with salad and rolls, the first
Tuesday dinner is stir-fry chicken with vegetables and a
side of fruit, etc. It is okay to designate a night for dining
out, for instance, the second Friday is pizza night. If you
want to be more creative, you can have marinated
chicken breast on the first Wednesday but cook up a
double portion. Then freeze the leftovers and use them
in a chicken and rice casserole for the second Tuesday.
As appropriate, include other family members in creating
the two-week menu. Once the rotation is set, a standard
grocery list can be generated. Then when you go
shopping, you will know exactly what to buy, with the
exception of stables that you need to restock. If you are
fortunate enough to have a teenager, they should be
able to take care of the shopping.

Wishing you happy and healthy meals!

Janice Russell, CPO-CD, is the Overseer of Order at Minding
Your Matters® Organizing Consultants. The company consults
with business and residential clients with the intention of
decluttering and organizing space and time to effect changes
which will lead to attainment of personal and professional goals.
Seminars on a variety of organizing topics are also available.
Janice is a member of the National Association of Professional
Organizers and the National Study Group on Chronic
Disorganization. www.mindingyourmatters.com
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The
The Energy
Energy of
of Travel
Travel
By Michelle Luongo

We all long to create a
trouble-free flow in our lives.
One way of doing this is with
the help of Feng Shui, the
ancient Chinese art to
increase the flow of positive
energy or “chi” in any
environment. “The literal
translation of Feng Shui means “wind water”, and
operates on the premise that our living environment can
help or hinder the flow of energy in our lives. Wind is
the earth’s breath, and water is the invigorating lifeblood
of everything that exists on our planet. Both wind and
water have tremendous energy that drives Feng Shui’s
practices to fill your life with positive energies.
You may have heard of using Feng Shui in your home,
office or even a room, but did you know its philosophy
can also be used to promote the positive flow of energy
during your travels? Here are some Feng Shui suggestions that will help make your vacation escape the
relaxing getaway you’ve been anticipating.
Air Travel
Feng Shui requires breathing space for energy to flow
freely. Since space is at a premium on an airplane, it’s a
good idea to reserve a seat in an exit row. This will give
you a little more room to stretch your legs. This is the
best way to encourage positive chi and to ensure a
comfortable, smooth trip.

Lodging Essentials
Request a hotel room far away from elevators and
staircases and not overlooking a busy street. These
areas of each floor will affect your rest and tranquility.

Large mirrors make
the chi more active,
which keeps you
awake. Take some
large scarves or
pachminas with you
to enhance your hotel
room. Hang a scarf
over the mirror and
the television to keep
them from reflecting
so much light and active energy. Place a scarf over
sharp corners of night tables or furniture, as sharp
corners can disturb the flow of positive chi. Place a
scarf over any image on the wall that is unpleasant to
you. We want to surround ourselves with uplifting and
inspiring images.
Make sure you’re in a hotel with windows that can open,
better yet request a room with a balcony or terrace.
Stagnant air is unhealthy. Open the windows to let fresh
air into your room when you first arrive. Getting the air
moving is a great way to increase the chi. Take your
favorite scents from home with you, such as your
favorite scented candle or incense.
In your hotel room, make sure the telephone and alarm
clock are on the floor and not next to your ears. Being
awakened abruptly can chase your relaxed mood as
well as keeping the pesky “electro-magnetic fields”
away from you.
Flowers are an inexpensive indulgence that can really
lift the chi to your hotel room. Each time you see them;
they will remind you of your “blooming possibilities” and
be grateful for a safe and pleasurable journey.
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Make it smell good
Instead of chemical-filled scented trees, hang a
container of essential oils from your rearview mirror.
Lemon and ylang ylang are stimulating and can help
keep you alert during long drives. Rosemary and
lavender are soothing and peaceful, great to prevent
road rage.
Keep water in your car
Drinking water clears your energy and mind. Water
represents a smooth flow, when you’re driving; you
want a smooth, flowing experience. Water energy can
also make it easier to cope with transportation woes.
If you travel with your laptop for business, you should
set it where it will empower you. Keeping your laptop in
the far left corner of your hotel room will energize your
prosperity corner. A screensaver depicting a green,
leafy forest or a flourishing garden can boost your
money-making prospects. You can also select an
image that is directly related to your business.
Road Warrior
If the ancient Chinese had driven
motor vehicles, I have no doubt
that they would have used the
principles of Feng Shui on them.
Clear negative energy from your
car, increase a sense of clarity and
protection, and prevent road rage
by encouraging serenity while you
drive.
Clean your car
Those old papers, cans, bottles,
and wrappers create chaotic, stuck
energy. Don’t forget your trunk,
glove box and the other nooks
where negative energy might
accumulate. Have a trash
receptacle, and use it. Clearing out
the clutter will make you feel a
positive difference in the energy
inside your car.
Wash the windows
The windows are the eyes of your car. Clean windows
allow good energy to enter from outside, besides
making it easier to have adequate visibility!

One of the best things about Feng Shui
is that it’s portable.
Today, it is more essential than ever before that we
prepare ourselves for a trip. That’s good news for
people who travel on business or for pleasure. Just
because you’re leaving familiar surroundings doesn’t
mean you can’t be comfortable on the road.
Make your travel experience more
enjoyable, which in turn will create
positive energy for yourself and for
others around you.

Michelle is a Certified
Feng Shui Practitioner
and the founder of
Balanced Living, Inc.,
her consulting firm, and
director of the East
Coast Academy of Feng Shui located in
South Florida. She is recognized for
blending real-life situations with Feng Shui
knowledge that educates and motivates
while offering real solutions on a wide
range of projects from residential
properties to mid-sized businesses.
michelle@balancedlivinginc.com
www.balancedlivinginc.com.
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Cool Off

this Summer with Belvedere Pink Grapefruit!
By Claire Smith
With summer upon us, what better way to beat the heat than with a signature summer concoction courtesy of
Belvedere’s newest macerated flavor, Pink Grapefruit?
Belvedere Pink Grapefruit, launched in May 2010, is distilled from whole pink grapefruits – a first for Belvedere - and is
combined with fresh ginger and spring lemons, making Belvedere Pink Grapefruit a refreshing and light drink, perfect for
the hot summer months. It is sure to be the Summertime staple of everyone’s personal bar!
The perfect citrus compliment with pan-Asian, Mexican and Mediterranean cuisines, Belvedere Pink Grapefruit
will be sure to freshen up your summer BBQs and cocktails parties.
Belvedere Pink Yuzu Sour
•

1.5 oz Belvedere Pink Grapefruit

•

½ lemon juice

•

1/3 oz Yuzu juice

•

½ honey

•

Dash egg white

1. Mix Belvedere Pink Grapefruit and honey until the honey is dissolved.
2. Add rest of ingredients and dry shake.
3. Add ice and re-shake.
4. Strain into a couple glass and drop a little Peychaud bitters onto the foam top.

Belvedere Pink Sour
•

1.5 oz Belvedere Pink Grapefruit

•

½ oz lemon juice

•

½ oz simple syrup

•

Dash egg white

1. Dry shake, add ice and re-shake.
2. Pour over cubed ice into a rocks glass and garnish with a lemon or pink
grapefruit wheel

The ‘Perfect ‘V&T’
•

2oz Belvedere Pink Grapefruit

•

Fever Tree Tonic water

1. Rim a highball glass with a grapefruit twist and fill glass full of cubed ice.
2. Add ingredients and garnish with a pink grapefruit slice

Belvedere Pink Cosmo
• 1.5 oz Belvedere Pink Grapefruit
•

¼ oz lime juice

•

¼ oz premium triple sec

•

½ oz Ocean Spray Cranberry juice

1. Shake with cubed ice and strain into a chilled cocktail glass.
2. Garnish with an orange twist.

Claire Smith, Head of Spirit Creation and Mixology is considered one of the most respected authorities on vodka and
mixology worldwide, and is regularly interviewed by industry and consumer magazines including The New York Times,
GQ, Wine Spectator and Drinks Business, among many others. Claire currently resides in New York City after moving in
May 2009 from London, England. She frequently travels around the world for Belvedere Vodka events and media
interviews. In 2009, Claire introduced Belvedere Black Raspberry, a new maceration she spearheaded the creation of to
complement Belvedere’s other macerations: Citrus and Orange. In 2009 Claire also developed and launched Belvedere
IX, a unique and innovative botanical style vodka. Belvedere IX blurs the boundaries between a variety of white spirits,
and is the first of its kind within the vodka category. For more information visit http://www.belvederevodka.com
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Relationships

Wherever I go,

TThheere
re II A
Am
m
By Esther Kane

Recently, I’ve been hearing a lot of
stories from clients about how
unhappy they are in their present
circumstances, and if only they
could have more money, land a
better job, move somewhere more
exciting, find the right partner,
__________(fill in the blank), life
would be oh-so-much-better. I am
really good at this form of wishful
thinking myself. Anytime I find
myself bored, lacking enthusiasm,
or lonely, I come up with some
exciting life-makeover plan that will
surely cure all of my ills (or so I’m
convinced).
As of late, it’s been dividing my time
between a small town and a city. I
have somehow deluded myself
(and perhaps my husband?) that I
would be a much happier, healthier,
more vibrant version of my present
self if I lived in two places. I can
spend countless hours checking out
real estate in more exotic, exciting
places and daydream and scheme
about all of the fabulous
opportunities that would magically
open up to me if I were to immerse
myself in big city living once more.
The funny part however, is that I
spent more than thirty years in
Canada’s biggest cities, and was
perhaps even more miserable than I
am now. Okay, I am being a bit
dramatic. I am not miserable nowjust always looking for something
bigger, better, and more exciting
than what is right here in front of my
nose. The only comfort I get is when
I see clients every day who seem to

suffer from this same form of selfinduced malaise. From what I see,
hear, and read, I would say it’s a
social epidemic- perhaps even a
luxury for those of us who have the
time to sit and pontificate on the
question of whether we’re “happy”
or not. I’m wondering if it’s a
generational thing that started with
the Baby Boomers in the 1960’s.
That’s when my parents came of
age and when self-realization and
the pursuit of happiness became
the new religion.
I mean, how many of our grandparents worried constantly if they
were “happy” or “fulfilled”? I know
mine were too busy escaping the
Nazis and Anti-Semitism to focus
on such concepts. They were
simply SURVIVING. And thank
goodness they did, otherwise I
wouldn’t be here writing this in the
first place.
And it’s not just our grandparents
who didn’t have that luxury of selfreflection. There are millions of
people all over the world who are
just fighting to stay alive and don’t
know if they will have clean water,
food, or a roof over their heads
every day. And yet, from all of the
film footage I’ve seen, it seems to
me, that at the end of the day,
these folks seem happier than most
of us who ‘have it all’ materially. I
don’t mean to generalize because I
have no idea how happy these
people are, but what seems to be
true is that they have a very
different concept of
WE magazine for women

“happiness” than we do.
My experience of North Americans
is that with all of our technological
advances, wealth, and relative
safety, we are one lonely mass of
people. In fact, there was a book
recently written about this that a lot
of my clients are talking about. I
think that it is often loneliness and a
sense of being disconnected from
others that leads us in search of a
“geographical cure”. We reason that
we’re lonely/disconnected/lacking a
life of meaning because we live in a
cold, urban, money-grubbing city.
Or the opposite-we’d have more
connection/meaning if we got out of
this small town and immersed
ourselves in big city life.
But one thing I’ve learned in my 39
years, is that wherever we go, we
take ourselves with us. In other
words, if you are a doom and gloom
thinker, you’re going to take that
attitude with you wherever you
move and will probably have a
similar life experience as the one
you left behind. Why? Because you
may have changed the scenery, but
the inner landscape of your mind
has remained the same.
I always find it amusing when I hear
someone say that they have to go
off to some far away place to “find
myself”. My automatic thought is,
“Just look in the mirror- you’re right
there!” That’s why I feel that therapy
is so important in today’s world- we
can change a lot of the stuff on the
outside, but it’s of very little use
29

unless we change what’s in the inside (our
minds). So go take a looksie in the mirror and
smile at what you see; you’re the only you there
is- like it or not. And maybe with a bit of an
attitude adjustment, things will look even
better…
Esther Kane, MSW, Registered
Clinical Counsellor, is the author
of the book and audio program,
“It’s Not About the Food: A
Woman’s Guide To Making Peace
with Food and Our Bodies”
(www.endyoureatingdisorder.com)
and “Dump That Chump”(www.dumpthatchump.com),
and “What Your Mama Can’t or Won’t Teach You”
(www.guidebooktowomanhood.com). Sign up for her
free monthly e-zine, Women’s Community Counsellor,
to uplift and inspire women at: www.estherkane.com.
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How to REFRESH
Your Dating LIFE
By Bobbi Palmer

If you are single and dating – especially if you have
been for some time – this summer's theme of rejuvenation, recognition and reorganization is perfect for you. It's
time to break out of old patterns and beliefs, start having
fun, and start spending time with some nice men.
Women who are successful daters have certain qualities
in common. These ladies know what they want, and they
go out in the world being themselves and loving themselves.
Here's what you can do today to start down the path
toward being a great dater and ultimately, meeting The
One.
Rejuvenation – To improve your dating and love life,
some transformation needs to happen. An easy place to
start is from the outside. When was the last time you
updated your wardrobe and overall look? When was the
last time you looked and felt pretty?
Femininity is a man magnet. Contrary to what many of
us believe, men aren't expecting us all to be tall, leggy,
and skinny. They simply love a woman who acts like a
woman. We can lose that part of ourselves in our
everyday routines and responsibilities, and it's a beautiful part of who we are. That girly part inside you is
joyous, exciting, and lovely. She's the one who sashays
as she walks, giggles a little, and smiles a lot. Time to
bring her back out.
Go out today to buy a cute new summer dress and lacy
bra. Buy a pair of colorful sandals. Get your nails and
hair done. Rejuvenate your outside and I promise you
that it will reinvigorate your soul. This is more than about
attracting men, it's about feeling great about yourself
and letting your softness and beauty shine.
For more tips, read my article about what you can do
different today to improve your search for love.
Recognition – We spend so much time recognizing our
children, employees, and friends for their achievements,
but how often do you celebrate yourself? In my coaching
program for women, this is where we start: learning to
love and value yourself.

Self awareness and self respect are absolutely necessary to being able to enjoy dating and attract good men
who will make you happy. So often we get caught in
believing things about ourselves that simply are no
longer true, and that creates huge barriers on our way
to finding love.
Take a fresh look at your accomplishments and the life
you've built for yourself. Congratulate yourself on your
deep and loving relationships, the challenges you've
overcome, the skills and qualities you've mastered, and
the kind person you are today. I bet when you do, you'll
see that you deserve the recognition of a big shiny gold
star.
Reorganization – Take some time to reflect on this
question: do I want a loving partner in my life? If the
answer is yes, what are you doing to make this a
reality? Are you devoting the necessary time and energy
to fulfilling your wish? Are you getting out of the house,
getting online, telling friends, learning new things, and
being open and friendly everywhere you go?
It takes some focus to attract a mate, and in our busy
lives this can easily get pushed aside. Keep your eye on
the prize: a loving partner who will enhance your already
great life. Then, consider some reorganization in your
life to allow this to happen. It may involve making time
for self growth and education. It may mean lining up
babysitters or shortening your hours at work so you can
go on dates. You might elicit the support of a friend or a
coach.
If you dream of sharing your life with someone spectacular, now is the time to make some shifts to get you
there. Rejuvenate, recognize and reorganize yourself in
your search for love.
Bobbi Palmer is a Dating and Relationship
Coach, Speaker, Blogger, Author, and founder
of Date Like a Grownup a company dedicated
to helping smart, independent women find
meaningful love while enjoying the dating
journey along the way. Bobbi provides
personalized and group coaching to help
women end the cycle of dates that go nowhere. (She should
know...she followed her own advice and married the man of
her dreams at 47!) Go to her website datelikeagrownup.com
and get her expert tips and advice. Bobbi invites you to take
her quick free and fun Man-O-Meter Test at
DateLikeaGrownup.com.
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Women 2 Watch

Featuring....

FRONT COVER ~ Georgia Durante of Performance Two
www.performancetwo.com
BACK COVER ~ Judy Cury of Curry’s Auto Service
www.currysauto.com
Beth Bacarella of Sportsmens Direct
www.sportsmensdirect.com
Julie Sue Auslander of cSubs | Subscriptions Simplified
www.csubs.com
Cecelia Jernegan Home Office Success4u
www.homeofficesuccess4u.com
Jeannette Kravitz PeaceSpa
www.PeaceSpa.org
Barbara Schantz of Baby Dipper
www.babydipper.com
Cindy Tollen Sudz N Bubbles
www.sudznbubbles.com/store
Kelly Stallings of Flat Rate Fax
www.FlatRateFax.com
Cathy Jernigan of Smart Products
www.smartproducts.com
Kathy Pickus Dot Girl Products
www.dotgirlproducts.com
Laura Wellington of Wumblers
www.wumblers.com
Erika Montgomery of Three Girls Media ~
www.ThreeGirlsMedia.com
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GEORGIA DURANTE
Author, Stunt Woman ~ Performance
Two in Hollywood, CA

Tell us about your company, its purpose, mission,
target audience, goals, what makes it unique.
I formed my company, the performance two driving team
in 1986 after several years of driving in car commercials
and feature films. When I started, they were putting wigs
on guys. Women were not doing that kind of thing. After
finally breaking through the barriers of women in a man’s
world I was turning down more work than I could take.
Obviously there was a need for good women drivers. My
original concept was to form a woman’s driving team. I
sought out women race car drivers and good looking
women who had a good feel for a car and then I trained
them in precision driving. If they were attractive, they could
also be on camera and do the driving as well, saving the
client from having to pay residuals twice. Realistically there
is more work in this field for men, so I included men on
the team. I went after the best and got them. Bobby Unser,
Jr. (famous racing family) and Dar Robinson (greatest
stuntman in the world) so I came out of the gate running
and the industry took note.
How did you come to work together in the first place?
This business takes you on location quite a bit. I started
taking my kids with me on jobs. The movie industry is
quite luring to a younger person. What mom was doing
was exciting and they wanted to be a part of it. I practiced
precision driving with the team once a month and included
my kids. At first they sat in the passenger seat and
observed and eventually got behind the wheel. We drive
inches from the cars in front of us at high speeds and
there is no room for mistakes.
Please describe your respective roles in the company.
I run to team, book the jobs and put out the fires. We
will either all work as a team of drivers on a shoot or
individually. I will sometimes show up on the set to
be sure everyone is on the same page. On larger jobs
with several cars I coordinate the shots.

My daughter, Toni, who is now 40 and my son, Dustin,
who is 29 work as precision/stunt drivers in my
company“Performance Two”. I have a team of 16 drivers
and we do on the ground what the Blue Angels do it the
air. I will either be one of the drivers or I will coordinate
the moves from the camera car. We drive inches from
each other’s bumpers. We do a ballet with cars, weaving
in and out and through each other for the camera. We
can all stop on a mark at exactly the same time. Years of
practice as a team have made us one of the top precision/
stunt teams in the country. Mainly we are booked as a
driving team for commercials, but we all do stunt work in
movies as individuals as well.
What are some of the challenges you have faced
working together (such as power struggles, division
of responsibilities, etc.)
I have built a reputation over the years as one on
Hollywood’s top female precision/stunt drivers. I am harder
on my kids than my other drivers. I’m sure they feel
intimidated at times and are always striving to be better.
How has working together affected your relationship
outside the “office?” In other words how do you keep
family matters separate from work related issues?
Since gender sometimes dictates who gets a job, I really
don’t have a problem with sibling rivalry, but my children
sometimes think they should be first in line for a lucrative
commercial. They will sulk at times when I give the job
out to a driver I feel may be more qualified for that particular
job. They get over it. I think it makes them work harder to
perfect the areas that they are weaker in. They want to
make me proud and they know the pressure in on when
they are out on a job because they are my kids. On the
job, it can get tense, but at home we have a great
relationship. We but the fires out of the set. When they
call a wrap, we wrap it up there too.
What do you like best about working together? Least?
Nice having my kids around and not being away from
them so much. The least, separating the parent/child
relationship. That can be a challenge.
What tips would you share with our readers for working
with a member of the family? You have to separate family
and business. Business is business. You need to treat
family members as you would any other employee or it
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does not work. If you favor a family member over another
employee you will have resentments causing your business to
unravel.
What’s been the most exciting thing that has happened as
a result of working together (eg. unexpected publicity,
obtaining an unexpected client/customer, an emotional
moment, etc)?
My daughter and I have been featured in publications in Europe.
What’s next for this Family Business?
Well, I am now 59 years old. I’ve been driving for over 34 years
and have had my business for just short of 25 years. I think it is
time to hand over the reigns to my kids. I adopted a baby 3
years ago and I am doing the mommy thing all over again.
Is there anything else you’d like to share?
Well... I am the author of a best selling book about my life
called, the company she keeps. (I used to drive getaway cars
for the mob back in the sixties) it is how I ended up in this
business. I was the most photographed girl in the country at
the time. I was the Kodak girl. But when it all turned bad, I had
to flee to California. I couldn’t model because they would know
where to find me. After realizing that you could never see the
driver in car commercials it seems like the perfect transition. It
was not easy breaking into the business, but I was persistent
until a director finally gave me a shot to show him what I could
do. I took a negative in my life and turned it into a positive,
showing women that they can do it too. My story is being looked
at right now for a feature film. If that should happen, I will end
my career double the woman who is doubling for me. Now that
is a kick in the pants! :-)

Kodak Summer Girl

You can find out more about Georgia Durante online:
WWW.PERFORMANCETWO.COM
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JUDY CURRY
Curry’s Auto Service in Sterling, Virginia

Tell about your company, its purpose, mission, target
audience, goals, what makes it unique.
Eight Family Members Contribute to the Success of
Curry’s Auto Service In Northern Virginia
Matt and Judy Curry own and operate Curry’s Auto
Service in Northern Virginia, just outside Washington, D.C.
Curry’s is one of the largest independent auto repair
service companies in Northern Virginia with 70 employees
at five locations.
Matt’s strategy is to be a star player for high-end repairs.
He offers honest repair advice and gives customers
options based on their particular needs. His technicians
do technical repairs and diagnostics for which many of
the franchise outlets do not have the expertise. A
passionate car enthusiast, Matt has been involved with
all the area car clubs and has opened up his shop to club
members for “do-it- yourself” and technical inspection
days.
In March 1998, Mike Gayle, then president of the local
BMW Club, was looking for replacement tires for his BMW
M3. Gayle called Hunter Equipment, a high-end
automotive equipment manufacturer, and was told that
the only place in the country that had the machine to
replace his tires was Curry’s Auto Service. Gayle wrote a
two-page article about Curry’s, which appeared in the
BMW Club magazine. That article helped to launch
Curry’s reputation nationally as a top quality repair shop.
Curry’s Auto Service has received the highest AAA ratings
in the country for customer satisfaction. In 2009, Curry’s
was named one of the top three shops in North America
in the Top Shop Awards presented by Tire Review
Magazine. Curry’s Auto Service is the only automotive
shop in the Washington, DC, area to receive this
designation. Curry’s is also the only auto service facility
in Virginia to receive the AskPatty “Female Friendly
Facility” designation. AskPatty (www.askpatty.com) is a
national program created to provide women with
information on auto purchases, repairs and maintenance.

How did you come to work together in the first place?
Matt started working in the auto service industry at 15,
changing tires at Market Tire. At 19 he became a store
manager for Craven Tire. He also managed stores for
Goodyear and Merchant’s Tire, earning Manager of the
Year twice and President’s Club status three times.

When Matt met Judy Bender in 1986, he shared with her his
dream of having his own auto repair shop.
This dream was to open a shop where customers were treated
with honesty and respect, something that seemed to be
lacking in the industry at the time. Not only did Judy share
this dream, she was anxious to contribute some creative
marketing ideas that included some female touches. They
married in 1990 and in 1997; they founded Curry’s Auto
Service, using 13 credit cards, a family loan and their entire
savings.
They started with one facility in Chantilly, VA. Matt ran the
shop; Judy managed the back office; they hired two
technicians. Resigning from his secure position as a Store
Manager for Merchant’s Tire & Auto, Matt took a 65% reduction
in pay at same time his second child was born. (And at the
same time, they moved and Judy left her Program
Management job in telecommunications.) Struggling to make
ends meet while raising a young family and building their
business, Matt and Judy persevered through many difficult
situations to become a nationally recognized industry leader.
Please describe your respective roles in the company.
Eight of the Curry’s employees are family. Matt is President;
Judy is Vice President of Marketing. Their son Matthew, age
15, works at their Chantilly, VA, and location on Saturdays.
Matt’s sister, Susan Varela works in accounting. Susan’s son
Steve Varela ,is a technical and accounting assistant. Patrick
Hon, a nephew, is a general service technician at their
Gainesville, VA, location. He will be starting with counter sales
this summer. Though not on the payroll, Matt’s parents, Bill
and Claire Curry, who are in their 80s help out when they are
able. Bill visits with customers as an unofficial ombudsman;
when he was younger, he helped with parts delivery. Claire
helps with filing in the main office twice a month.
In the beginning, Judy wore many hats, including managing
back office operations, bookkeeping and marketing. Today,
she is Vice President of Marketing and champions Curry’s
community relations’ efforts. Judy is, in many respects, the
face of Curry’s Auto Service. Which is why in November 2009
Judy was recognized as one of Washington Business
Journal’s “Women Who Mean Business” and was named to
the Virginia Lawyers Weekly 2010 list of “Influential Women
of Virginia.”
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A customer survey in 2009 brought to Matt’s attention the
fact that over 60% of car maintenance decisions are now
made by women. Judy has always represented the
woman’s point of view, taking the lead in an innovative
program to attract more women patrons. “I just wanted to
make my business comfortable and friendly for my friends
and colleagues,” she says. As a result of her initiatives,
Curry’s became the first automotive facility in Virginia to
receive the AskPatty “Female Friendly Facility” certification.
Earning this designation meant undergoing a
comprehensive review of company policies and services,
a thorough inspection of each facility, and 30 hours of
specialized training for staff and managers. Each store
also revamped its customer waiting areas to make them
more family friendly with books, toys and a PlayStation2
to entertain kids of all ages. Matt invested $1.8 million in
renovations, opening a new store in Arlington, Virginia,
and updating the computer and diagnostic systems to
maintain state-of-art capabilities at all five locations.
How has working together affected your relationship
outside the office? In other words how do you keep
family matters separate from work?
Judy says that working together towards a common goal
has made their relationship stronger. Matt says, “You
usually don’t know what your spouse does at work. I’ve
gained a lot of perspective on Judy and her abilities by
working with her.”
Because they are both so involved in the business, Judy
and Matt don’t always keep their family and business roles
apart. Matt is better able to keep things compartmentalized.
“I wake up at 6 a.m. and go to work,” he says. “I come
home and I turn off the business.”
Judy tends to work around her children’s schedules and
so her hours on the job are not as easily defined as Matt’s.
She is involved in all the children’s activities and she does
her best to cook a family meal every evening. She also
puts in a full day — which sometimes stretches into the
night — on her job as Vice President of Marketing for
Curry’s Auto.
She started out managing the back-office at the auto shop,
doing the books and filing when her children were sleeping.
She discovered, however, that she has a knack for
marketing and, as the business has grown, she has come
out of the back office to take on a more visible role. And
she is always tuned into the business. She might come
up with a marketing idea while driving the kids to a soccer
game or reading a magazine or the local papers.
What are some of the challenges you have faced
working together (such as power struggles, division
of responsibilities, etc)?
Sometime there are spats at the office; sometimes, they
carry over to the home. The employee-employer
relationship comes in here. Matt gets the final say at the
office. If they have a disagreement, Matt might not get

dinner at home that night, Judy says, but by morning
everything is OK again. Often, a good night’s rest is all it
takes to move on. The Curry’s have been married for 20
years and office spats don’t affect the stability of their
marriage.
A typical spat: “I hate being treated like an employee,”
Judy says. “Sometimes Matt bosses me around. He’s even
fired me a couple times (But, I actually quit first – before he
could fire me!).”
Matt’s reply:” There’s an employee-employer relationship
and a husband-wife relationship. When I disagree with
something, I have to be honest and say how I feel.”
“If the work being produced is not up to snuff, he’s brutally
honest!” says Judy.” If one of my brilliant ideas doesn’t get a
good return on investment, he will definitely point that out.
And he is usually right. That’s why we have such a strong
marketing strategy.”
Triumphs?
Matt and Judy take pride in the growth of their business.
Even during these difficult economic times, Curry’s recorded
a 35% increase in gross revenue for 2009 over the previous
year and more than a 200% increase in net profit. Matt
expects the same growth for 2010.
The Currys take pride in the fact that they can provide jobs
for 70 people and that they are able to give back to the
community. “Part of our mission is to provide a place where
people can do a good job and get paid accordingly,” says
Matt. “We have such good people. We are glad that we can
help them achieve their personal and financial goals.”
He also points out that they are proud of what they give
back to the community, both in terms of time and money
contributed.
What do you like best about working together? Least?
What do they like best about working together? “We get to
see each other every day,” Judy says. “There is passion in
every aspect of our lives - to work together, to share a goal,
to attain our goal.”
What do they like least? “We see each other every day!”
Judy says, laughing. “With everything we do together, we’ve
got to have our own separate time. Matt likes to travel; he
doesn’t like to stay in one place for long. Sometimes he’ll
attend racing events. His time away benefits him, the
company and our relationship. I try to go for a run in the
mornings, do some yoga or read the Bible. That’s how I get
away. I try to take a little time off each day.”
What if any big challenges or little annoyances have
occurred as a result of working together and how have
you managed to overcome them?
“We don’t really have any significant issues,” says Matt.” I
expect everybody, whether they’re family or not, to do
their jobs. We’re a small business and we can’t afford to
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have anybody on the payroll if they don’t do their job.”
What tips would you share with our readers for working
with a member of the family?
Having clearly defined job descriptions and goals are two
important ways the Currys keep everyone on track and avoid
conflict.
What’s been the most exciting thing that has happened
as a result of working together (e.g. unexpected
publicity, obtaining an unexpected client/customer, an
emotional moment, etc)?
Over the past year, the Curry’s have received awards and
significant publicity. In November 2009, Curry’s Auto was
named one of the top three shops in North America in the
Top Shop Awards presented by Tire Review Magazine.
Curry’s Auto Service is the only automotive shop in the
Washington, DC, area to receive this designation. In March
2010, Matt was also nominated for an Ernst & Young
Entrepreneur of the Year Award by Management Consultant
Jody Ruth of Redstones, LLC. Finalists and Awards for the
Washington, DC, area will be announced on June 24.
In December 2009, Fox 5 News Reporter Melanie Alnwick
contacted Curry’s Auto for a segment on how to get the
most value for tire purchases. The Fox 5 segment was a
follow-up to a Wall Street Journal report on recent increases
in tire prices.
Also in December, Curry’s
Auto
Service
was
featured in U.S. News &
World Report: “How to
Avoid Auto Repair RipOffs.” Reporter Lauren
DeAngelis came to
Curry’s for a second
opinion after her dealer
recommended extensive
work, including replacement of the motor
mounts. Curry’s checked
out her car and told her that she did not need the motor
mounts and some other work the dealer had recommended.
She was so impressed with their honesty, service and quality
of repairs that she interviewed Judy and Matt for the article:
http://usnews.rankingsandreviews.com/cars-trucks/How-toAvoid-Auto-Repair-Rip-Offs/
In July 2009,Curry’s became the first automotive facility in
Virginia to receive the AskPatty “Female Friendly Facility”
certification. As part of this program, Curry’s customers now
have access to an online community providing impartial
advice to women on auto purchases, repairs and
maintenance. Judy has been recruited to serve on the
national AskPatty Board of Advisors, where she donates
time providing car advice to women across the country.

Curry’s designation as an Ask Patty facility brought Judy to
the attention of the Washington, DC, media. Judy was
featured on Fox 5 News, explaining what women need to
know about car maintenance, and on News Channel 8 “Let’s
Talk Live” about Female Friendly Certification.
What’s next for this Family Business?
The Currys plan to expand this year in Virginia and possibly
add two more locations next year, one in Maryland and the
other in Washington, DC. Also, they hope to win the #1 spot
in the Top Shop awards. They won’t be eligible for
consideration again until 2012.
Is there anything else you’d like to share?
Family and community are core values for the Currys. They
give generously to both. Family members share in their
success. Judy and Matt are equal partners in marriage and
in business. That’s what makes them successful.
Since 1997, Matt and Judy have generously donated their
time and money (totaling over $150,000) to 57 national and
regional charitable groups, churches, Parent-Teacher
Associations, and youth athletic clubs. In 2007, Matt took
time off from his business to raise $209,000, which he used
to found Dulles South Youth Sports (DSYS). Close to 1,000
area children and teens participate in the DSYS youth
leagues.
Matt and Judy also support
the “Sir Isaac Newton’s
Totally Awesome Teen
Driving School.” This driver
education program is a free
event for new teenage
drivers and their parents and
combines
classroom
instruction with behind-thewheel training.
Matt believes deeply in the
development of his team and
he pays for all expenses
related to training, including
tuition, travel and per diem. By offering learning and growth
opportunities for each employee, Curry’s Auto Service enjoys
a 90% retention rate, among the highest in the industry.
Productive employees are offered long-term employ-ment,
job security, and an opportunity to maximize their earning
potential. Employees also have access to the latest and
best equipment available, enabling them to maintain their
skill at the highest levels in the industry. Matt believes in
recognizing employees whose performance is consistent
with Curry’s values. Each year, Matt hosts an event to honor
those employees who best deliver the Curry’s value
proposition and who, as a result, delight Curry’s Auto Service
customers.
For more information about Curry’s find them online at
www.currysauto.com

WE magazine for women

38

BETH BACARELLA
Beth Bacarella of Sportsmen’s Direct
in Clinton Township, MI
Tell us about your company, it’s purpose, mission,
target audience, goals, what makes it unique.
At Sportsmen’s Direct Inc. (SDI), our mission is to bring
innovative, high quality, American-made hunting and
fishing products to sportsmen around the country,
person to person, via direct sales.
How did you come to work together in the first place?
As of January 2009, my husband John and I had over
40 years combined work experience; mine in direct
sales and administration and John’s in manufacturing
and engineering, with strong leadership and
communication skills. John is also an avid hunter and
fisherman and is the co-inventor of the Sonic Ice
Hopper. Given our combined experience, we decided
to start our own direct sales company offering hunting
and fishing equipment.
Please describe your respective roles in the company.
John is SDI’s President/CEO and is the “big picture”
person. I act as the Executive Administrator and am
the “details” person. He creates many of his own
products and works with other inventors and
manufacturers to bring products to life. I pull together
all the details, communicate with our ProStaff and social
media, send out orders and track everything in
Quickbooks.
How has working together affected your relationship
outside the “office.” In other words how do you keep
family matters separate from work related issues?
We don’t separate work from home life, we combine
them. The only exception is that we turn off the
computer on Sunday and keep it as a day of rest. The
kids join us when picking up products or business
cards and when dropping off orders for delivery. In
February, we turned a weekend ice fishing tournament
in Pennsylvania into a family vacation. One of the most
memorable day trips was when we loaded up the kids
and our fifteen-year-old German Shorthaired Pointer,
Mandi, last fall and spent fourteen hours touring the
state of Michigan. We visited several home-based
manufacturers that day, meeting at kitchen tables and
in pole barns. Mandi and the kids were welcomed like
family, and by the end of the day, a special bond was
formed. Michigan’s struggling economy has forced our
entrepreneurs to either give up or get stronger. When
we get together and the ideas start rolling, a beautiful
strength is forged.

We don’t want to separate work from home life because
this “extended family” of business partners, and their
products, become the legacy we will leave for our
children.
What are some of the challenges you have faced working
together (such as power struggles, division of
responsibilities, etc.)
Almost daily we take a ride on what author Emerson
Eggerichs calls the “Crazy Cycle” in his book “Love &
Respect”. In our passion to communicate with one
another, I end up saying something that John interprets
as disrespectful, and he responds in an unloving way. I
feel unloved and respond disrespectfully. He feels
disrespected and responds unlovingly. You get the
picture. That cycle gets spinning and it truly is “crazy”.
Thankfully, we have learned to recognize and quickly
defuse this pattern so that the creative juices can keep
flowing.
Triumphs?
We originally modeled SDI after “typical” direct sales
companies, but found that we needed to innovate our
business approach to reach hunters and fishermen.
Within a month after launch, we changed titles from “Rep”
to “ProStaff”, replaced our product purchase commitment
with a loyalty-driven, low, one-time fee, changed our
application from paper to quick and simple on-line, and
the ProStaffers started joining our organization.
What do you like best about working together? Least?
I love working with my husband: brainstorming, filling in
each other’s gaps, doing what God uniquely created each
of us to do. We joke that John has the best job in the
world because he gets to sleep with his secretary and
feel good about it. The thing I like least is not having
another adult in the house to parent the children while
we’re busy working. They can only watch so much TV.
What, if any big challenges or little annoyances have
occurred as a result of working together and how have
you managed to overcome them?
Under stress, John wants to make a quick decision and I
want to stop making decisions all together. When we’re
both stressed, we could easily shut down.
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Thankfully, we tend to balance each other out, stop and
pray about the decision that needs to be made. Clarity
comes in the calm.
What tips would you share with our readers for working
with a member of the family?
Be patient, pray constantly, find the positive aspects of
each other’s personality and build on those. The only
person you have control over is yourself and the only thing
you can change about a situation is your reaction to it.
What’s been the most exciting thing that has happened
as a result of working together (eg. unexpected publicity,
obtaining an unexpected client/customer, an emotional
moment, etc)?
This January, after much prayer and many trips around
the “Crazy Cycle,” we made a huge faith decision to pay
off our business credit cards. Just a few weeks ago, John
approached me with a proposal to add a new winter
product to our line-up, which would require a large downpayment on the credit cards. We would not even start
receiving orders to pay off the debt until late fall. I knew
that God had led us to the decision to pay off the cards
and that He would provide a way to offer this product
without taking on debt. I wanted to honor my husband
and take on this new product, so I prayed that God would
make a way. The most exciting thing that has happened
so far has been the answer to that prayer: ProStaff Perks.
What’s next for this Family Business?
What’s next is two-fold: ProStaff Perks and a 501c3 fund
for our dream of starting a hunting and fishing Christian
camp for kids. ProStaff Perks will allow us to promote
products or services that we can’t physically inventory,
but can advertise in the ProStaff Perks area of our on-line
store. Our ProStaff will receive a “perk” from these
companies, such as a discount or upgrade, and our 501c3
will receive a donation. These programs go hand-in-hand
and are a win-win for everyone.
Is there anything else you’d like to share?
God has blessed us immeasurably and we want to pass
on that blessing. We are overwhelmed with emotion every
time we connect with a manufacturer who is thrilled to
have found us or a customer who gushes over our
products. Those “gold medal” moments give us the
confidence to keep moving forward, believing that God
will continue to bless our business one relationship at a
time.
We thank you for the opportunity to share our story
with you and your readers. We also want to thank the
Clever Container Company for making us aware of WE
Magazine and your cover story competition.

You can find out more about Beth and her company at www.sportsmensdirect.com
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JULIE SUE AUSLANDER
Csubs.com in Ramsey, NJ
Oh the places I’ll see and the experiences I’ll have, if I
surrender to the journey.
I started my business on my kitchen table in order to
supplement my teacher’s salary and provide my Bi Polar
mother with work as a depressed returning to the workforce
50 year old coming through a divorce. These were my goals.
Who knew where I was to wind up.
This notion of having a business serves its employees and
its customers became the foundation of my company’s
mission and the reason for its success. Coming from the
world of education, I had much to learn about business.
What did profit mean? What was my true cost? For the
next few years I schooled myself, worked full time and mom
stuffed envelopes.
Six years passed and with my original two goals met, our
daughter arrived. Keeping my job in the South Bronx was
out of the question. The commute was too far, my husband
was too worried and I couldn’t bear to be away from her for
12 hours. What was I going to do for a salary? My next
goal took shape.
With more time and greater determination, I sat for hours
at that kitchen table building a foundation that today helps
to supports 18 families both economically and nurtures the
growth of the individual. I knocked on doors, sent flyers
and made calls as my little girl cheered me on, all the time
knowing that I was going to have a business that would
support my family and ensure that I nor any of my
employees would never have to miss a school play, soccer
game or bedtime story. I spent her waking minutes with her
enjoying childhood and her sleeping hours working away. I
was exhausted, but grateful for the possibilities.
My husband was growing tired and a bit jealous of the time
he was missing with our daughter. He was traveling and
significantly under appreciated at his corporate job. My next
goal appeared. With my husband’s corporate experience
and business savvy MBA we could together grow this
business to places I could only dream of reaching myself.
Magazines did not have the sex appeal that the glamour of
big corporate life did, but our daughter’s smile and love of
life convinced him to take the chair next to me at the kitchen
table. 24 hours a day we parented and were business
partners. At first, and what seemed like an eternity, we
struggled to make ends meet. We borrowed from relatives,
ran up our credit cards and bartered for services. Our
second child arrived without us having health insurance.
We still kid him that he was the most expensive child. Our
lowest point came when we needed to drive a ½ hour to
borrow ten dollars for diapers and milk. Despite the
challenges of daily life without enough resources, we knew
there was no turning back. The economy was challenging
and jobs hard to find.

We were even more
determined to keep
plotting along. Our
son was born with
medical requirements that took
much time, therapy
and attention, not to
mention that he
didn’t sleep. Tensions grew tighter
and resources grew
less.
When you reach the
end of your rope,
your angels find you
a life preserver. A
small customer of ours told us that her company wasted so
much money on their periodicals and that we should see
what we could do for them. Our angel came dressed as the
Director of Purchasing for Drexel Burnham. We called and
she asked to see me. This marked the significant shift in the
business from small and individual subscribers to a huge
corporate account. Linda, at Drexel mentored me and helped
to shape a company that would provide value and service
to companies all across America and enable us to pay off
our son’s birth.
One person’s faith in my goals and dreams enabled me to
build a company that would balance work life and never have
our employees miss a day in their children’s’ lives or
experiences. We have lived our lives in gratitude for these
gifts. My husband has coached for the fathers that couldn’t,
been on boards and committees to improve community life
and has been my partner in both business and life for the
last 20 years. I have worked to honor my gifts by ensuring
that the parents in our company will never have to decide
between their children and their work life. We proudly offer
flex-time, telecommuting, insurance, family vacation
incentive programs and a respect for the individual. To honor
Linda, I keep my hand extended and my heart open, as she
did to mentoring women on their journey.
Who knew, oh so many years ago that this year we would
be selected a “Top 50 Women owned Business in New
Jersey” or the Enterprising Woman of The Year 2008 awards
or Inc. Magazine’s 5000 2008 & 2009 Fastest Growing
Companies in the U.S.
As a women owned business, we strive each day to bring
value to our clients and support the women that nurture the
future.

You can find out more about Julie and her company
at www.csubs.com
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CECELIA JERNEGAN
HomeOfficeSuccess4U.com in Dewey,
Arizona
What are some of the challenges you have faced
working together (such as power struggles, division
of responsibilities, etc.)
We both have strong personalities. However, we respect
each other. He is my biggest fan. His ideas are what keep
the company going forward.
Triumphs?
Inc. Magazine article recently quoted me several times:
http://www.inc.com/guides/set-up-a-home-office.html
Tell us about your company, it’s purpose, mission, target
audience, goals, what makes it unique.
Our company is “Home Office Success4u”. The purpose is
to assist others (especially women) to learn how to work
out of a home office using proven “Best Practice Tips”. The
mission is to “assist others to achieve health, happiness,
and wealth through a positive balance working from a home/
virtual or telecommute environment”. My husband and I
co-owned several brick and mortar type businesses in the
1980’s and sold them all. In 1985 I was hired by “corporate
America” and worked for several companies for 25 years.
During the past 9 years I was working for a large American
company and was “home based”. In December of 2009 my
whole department was laid off due to the economy. With
my past position I had been traveling around the world and
spoke to several people working from a home office. I visited
several great home offices. And I saw some really bad work
environments too. Being innovative and having a
entrepreneurship spirit I published a self help booklet to
assist other’s to learn to work successfully from a home
office. My husband is my biggest fan. Our website
www.homeofficesuccess4u.com encourages people to buy
the booklet and listen to a short webinar to review the book.
I can then advise each client on a “prescriptive action plan”
to help with their specific home office needs.
How did you come to work together in the first place?
My husband is my silent partner. We have worked together
on many business ventures over the past 13 years.
Please describe your respective roles in the company.
I am the promoter and he handles all the technical and
logistic work.

What do you like best about working together? Least?
We were married to be together not apart. Traveling the
past 9 years kept us apart. With our new business venture
we can be together anywhere and anytime. Life is short.
What, if any big challenges or little annoyances have
occurred as a result of working together and how have
you managed to overcome them?
Finances. How do we start a company with limited funds.
What about health insurance and all the luxuries working
for a conventional company. We take each day one day
at a time.
What tips would you share with our readers for working
with a member of the family?
Patience, Respect, Communication and Honesty.
What’s been the most exciting thing that has happened
as a result of working together (eg. unexpected
publicity, obtaining an unexpected client/customer, an
emotional moment, etc)?
When I was laid off our family became concerned for us.
Setting an example for our children and grandchildren
“when a door shuts a window opens” has been an
unexpected good thing. Being a role model for the next
generation is important to us both.
What’s next for this Family Business?
We are now working on another business together:
www.hospitalityconneXtion.com
Is there anything else you’d like to share?

How has working together affected your relationship
outside the “office.” In other words how do you keep
family matters separate from work related issues?
Our life and our home are all in one. We have a balanced
work life in which we focus daily on our goals and have
discipline in achieving them in collaboration together. We
also count our blessings each and every day. Gratitude is
the first thing in the morning we address before we start our
day.

Corporate America has changed so much over the past 10
years. People need to become self sufficient. If you are
laid off look at what your passion is and go for it. Today
with the Internet, discipline and with passion the world is
available to those who want success. And remember,
success comes in many forms not necessarily financial.
We are blessed with children, grandchildren, health and
living in a wonderful country. And always remember to “pay
it forward”.
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JEANNETTE KRAVITZ
PeaceSpa in Chicago, Illinois
Tell us about your company, its purpose, mission, target
audience, goals, what makes it unique.
PeaceSpa and PeaceSpa Products became fully
developed in 2009 at a time when myself and husband,
Randy, should be thinking of retiring, but instead,
decided to turn our careers toward helping to heal the
planet. Our efforts have been pivotal and innovative in
creating an economic business model to build a
business on a platform that can support our not for
profit charitable endeavors.
Currently we are busy growing our enterprises:
PeaceSpa Products B2B sales to spas and salons;
PeaceSpa Chicago “test kitchen and marketing
laboratory” to support PeaceSpa Products; and
sponsorKIDS Charities (501c3) PeaceJourney and
launch of the 10-year ECOChallenge2020.org
commitment starting now, in 2010.
Our skin care healthy aging regimen and products
target audience is women between 25 -70, healthy
lifestyles and beauty, with a portion of each sale going
toward our endeavor focusing on children’s dietary
health; The ECOChallenge2020.org is about helping
children eat better, grow edible gardens, dealing with
waste, with a special focus on Food Desert Areas in
Chicago, and scalable nationally.
Our big hearts, inspired thinking, hard work and
creative business and experiences, including
documentary work, have allowed us to develop an
incredible charitable model that continues to grow and
give with each new undertaking.
How did you come to work together in the first place?
Truthfully, retiring is not where we want to be or where
we feel we excel. We enjoy down time, but true
happiness comes from the work we do for the world.
So in 2006, Randy left his corporate career, joined
myself and we looked to create a small business that
would have women’s energy and purchasing power as
the core demographic market as we identified this
buying power as a way to build momentum around our
nonprofit work for kids.
We learned about skin care, worked with noted
aetheticians and chemists to build Peace “laboratory”
Spa and PeaceSpa Product line in Chicago. During
this learning experience, I became perplexed by the
lack of attention to nutrition and health to primarily
inner city kids in Chicago, leading me to develop our
new ECOChallenge2020 Peace Journey project.

Please describe your respective roles in the company.
Randy Kravitz is Managing Director and I am CEO, with
51% ownership as a female owned company. Randy ‘s
key roles are product, packaging, marketing
development, day-to-day operations and financial
stability.
My key role started as creative and sales training,
management and hiring and now, I am involved equally
in establishing the charity as an advocacy organization
working on corporate sponsorship, public relations and
legislative support.
How has working together affected your relationship
outside the “office.” In other words how do you keep
family matters separate from work related issues?
Randy & I work 24/7. Remember, we started this
business in the midst of what is called the “greatest
recession” so we had to dig in. Vacation and trips to
see family grounded to a halt. However, we both realized
that if we focused 100% now, it would pay off.
We are so grateful that our grown children respect the
work we do and gave us some breathing room and that
we have a house in Florida for Randy’s parent’s to live.
FACEBOOK helps us up with family and friends and our
home in Chicago is always open and with the boutique
PeaceSpa we can pamper them too. We take one night
a week and go to a movie or dinner and try to focus on
how grateful and thankful we are for each other, our
home and our friends and families.
What are some of the challenges you have faced working
together (such as power struggles, division of
responsibilities, etc.
I love this question because we have learned so much
about each other’s capabilities. We are lucky in that we
had time to prepare by discussing what we thought were
our individual roles, but as much as I might think I know
my husband and he I, we have learned so much about
each other and now, after a couple of years, can clearly
appreciate our strengths.
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We had misconceptions about each other’s roles even
though we broke it down initially. My biggest challenge
was to understand that my husband needs time to focus
on the big picture and that the day-to-day organization
would have to fall on my shoulders until systems and
people were set in place. I believe Randy’s biggest
challenge was in accepting the fact that I might be the
most visually creative person, better at organizing, and
to not see that as a threat at all, but something to be
turned over so we could grow.
Triumphs?
Randy and I no longer have long discussions about who
should do what, but rather eagerly accept the separate
challenges and respect our individual talents. The Egos
are being left at the door!
What do you like best about working together? Least?
Working together everyday with a sense of propriety
and ownership to each of our respective areas
(business goals and charity growth) and developing our
staff who are incredible, being able to turn over so much
to them, allowing now more time for Randy and I to focus
on the big picture of B2B distribution into spas with
our PeaceSpa Products to help the world.
What, if any big challenges or little annoyances have
occurred as a result of working together and how have
you managed to overcome them?
Our biggest challenge was elevating each other to be
the best at what we each do and learning to respect
those qualities as individual as we would with any key
employee. I remember the day that this finally became
clear to me. I realized that I was asking too much of my
husband, expecting him to multi-task as a non-multitasker. He had said to me a hundred times “I just need
to focus on one thing at a time”.
And that day, I finally heard him and realized that was
his Achilles heal and if I respected that, I could then
work in other ways to help him and quit asking him for
something he just is not good at. It was a big weight
off both our shoulders. When critical issues come up
where I really need his advice, I go in and ask him for
20 minutes of his –focused time to help me. He gives it
every time.

When Randy and I were both working in corporate
America and traveling globally, there was little to no time
for a lot of personal friendship development with others.
Today, Randy and I can count so many deep friendships
and working relationships because we now can focus
on having time to spend with people we have chosen to
be in our lives.
An emotional moment came recently when one of our
employees, who has been with us since day one,
proclaimed we are the best bosses in the world and that
when she started, she had no idea how much she would
love working for us. Our employees love the charity, take
part in its success, and feel like through business, they
are contributing the health and well being of our planet.
Everyday, Randy and I feel a sense of pride as we watch
our friends and employees go above and beyond to make
all of this work together and get energized by the energy
and ideas they share with us!
What’s next for this Family Business?(Is there anything
else you’d like to share?
Randy and I are now speaking at numerous beauty, spa
shows and convention across America on the critical
importance of what we call PeaceSpa 360Marketing
System where a Triple-Bottom-Line can grow your
business, led by a strong images of a women, one we
that we call ECOWarrior. Triple-Bottom-Line is a balanced
approach to the business of People+Planet+Profit
through winning client’s hearts and their buying choices
for a better world.
Also, we would love to think that we are building a
company where our children can take pride and join if
they so choose.
For more information, visit Jeannette online at
www.peacespa.org, www.ecochallenge2020.org,
www.peacejourney.com

What tips would you share with our readers for working
with a member of the family?
Take time for honest dialogue with each other. Set
emotions aside, and ask a neutral friend to mentor and
add business council.

Did you know?
Guys who help out with the
housework are seen as sexier by
their partners and surprise! ~
have more
sex as a result.

What’s been the most exciting thing that has happened
as a result of working together (eg. unexpected publicity,
obtaining an unexpected client/customer, an emotional
moment, etc)?
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BARBARA SCHANTZ
BabyDipper.com in Huntsville, Alabama
Tell us about your company, its purpose, mission,
target audience, goals, what makes it unique.
Baby Dipper, LLC was founded in 2007 by Hans and
Barbara Schantz to bring to market the Baby Dipper bowl.
The now-patented Baby Dipper bowl was invented by
Barbara in 2005 while feeding their first set of twins, Greta
and Cora. Their second set of twins, Franklin and Carlton,
were born in 2008. The Baby Dipper bowl enables parents
to feed a baby using only one hand and also helps toddlers
learn to feed themselves. The mission of Baby Dipper,
LLC is to bring innovative products to families that will help
make life easier when living with children.
How did you come to work together in the first place?
After thinking of the design for what would become the
Baby Dipper bowl, Barbara described and sketched it for
Hans. An inventor himself, Hans suggested that a good
first step would be to investigate the patentability of such
an invention. There was never any question that we would
own the company together, so that is how Baby Dipper,
LLC was established in 2007.
Please describe your respective roles in the company.
Barbara manages most of the day-to-day activities of Baby
Dipper, LLC, ranging from communication to marketing to
PR. Hans, who is also the Chief Technical Officer of his
own start-up company, Q-Track, assists with the long-term
planning and with document drafting.

What do you like best about working together? Least?
I like that we are able to work through any disagreements we
have so that we come to a reasonable solution each time. It
is special to be able to work with your husband on something
that you created together from day one. My least favorite part
is that there is never a break from the possibility of discussing
Baby Dipper issues.
What, if any big challenges or little annoyances have
occurred as a result of working together and how have
you managed to overcome them?
I would say that there haven’t been any big challenges, but
rather just a few little annoyances. Hans tends to be way too
detail-oriented sometimes. I was that way before having two
sets of twins, but I have learned that I must let go of some of
the details. We do take our time in putting things together
and discuss major decisions at length before proceeding.
What tips would you share with our readers for working
with a member of the family?

How has working together affected your relationship
outside the “office.” In other words how do you keep
family matters separate from work related issues?

Remember that you are family members first and that the
business comes second. Try to set aside some time to discuss
only business issues and leave the rest of your personal time
for personal items.

Honestly, it is hard not to talk business off and on even
during our “personal” time together. We are both so busy
that we have to talk about what needs to be discussed
when a little snippet of time is available.

What’s been the most exciting thing that has happened
as a result of working together (eg. unexpected publicity,
obtaining an unexpected client/customer, an emotional
moment, etc)?

What are some of the challenges you have faced
working together (such as power struggles, division
of responsibilities, etc.)

The most exciting thing so far has been the issuance of the
U.S. Patent for the Baby Dipper bowl. It took 4 1/2 years for
that to happen, so it was a lot of waiting in between the
communications from the patent office.

Early on, Hans didn’t realize the power of moms online
and questioned whether it was worth it to pursue reviews
and giveaways on blogs. Once he discovered that
www.babydipper.com was the top-ranked site for a search
on “baby bowl” on Google, it proved that Barbara really
did have a good feel for the pull of word of mouth by other
moms.
Triumphs?
The Baby Dipper bowl has received hundreds of positive
reviews and has received several awards since going on
sale. Reaching the #1 position on Google is a major
milestone. We are also quite pleased to now have the
Baby Dipper bowl in the One Step Ahead catalog.

What’s next for this Family Business?
We plan to expand into other product offerings, hopefully in
the next year or so.
Is there anything else you’d like to share?
I have Multiple Sclerosis, so I might find myself in need of a
Baby Dipper style bowl some time down the road. I do plan to
offer larger size, different colors, and other products as time
and money allow.
Find out more about Barbara and her company online at
www.babydipper.com
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CINDY TOLLEN
SudzNBubbles.com in El Paso, Texas

Please describe your respective roles in the company.
My role is chief soaper, marketer, and manufacturer.
When available (typically after school, on weekends
and during the summer) Denton helps with packaging
and creating product embeds. Denton describes his
role as helping mom with whatever is needed and
sometimes providing guidance on children’s designs.
Tell us about your company, its purpose, mission, target
audience, goals, what makes it unique.
Sudz N Bubbles was born out of a need for specialized
soap for my son (hereafter referred to as Denton). Denton
was diagnosed with moderate eczema at age 3; I was
instructed to purchase a specialized soap for him. One
trip to the local gift shop where I purchased a single bar
for $8.00 was enough for me to learn to make it myself.
Hence; Sudz N Bubbles was born. It began with very plain
glycerine bars for his sensitive skin. Then the addiction
to soapmaking began. I wanted to create soaps that not
only were gentle to the skin but had a bit of whimsical flair
to them. The mission for Sudz N Bubbles today is to create
fun and different soapy treats for all age brackets. I wake
up everyday excited to go work and brainstorm about what
I get to create next. If it were not for the passion I have for
making soap I think I would have quit by now, I just keep
going. I am periodically referred to as the Energizer Bunny.
I keep going not just because I feel my product is unique
but because I have so much passion for what I am doing,
I think it truly shows in my product and business attitude.
Sudz N Bubbles is truly a labor of love for me. Denton
and I feel that Sudz N Bubbles is truly unique because of
our style, passion for the business and we attempt to
customize to our customers requests. In fact we have
just added promotional logo lip balms to our line, which
we feel just adds another special touch to our line as well
as customer service.
How did you come to work together in the first place?
Once Denton became older and could follow directions,
he became interested in helping me create soapy
goodness. With school and sports obligations he is not
always able to help me on a daily basis; however, Denton
has always been there for consulting purposes and is
always the first to test out new products. I can always
count on him for an honest opinion, whether I want it or
not.

How has working together affected your relationship
outside the “office?” In other words how do you keep
family matters separate from work related issues?
Denton says, ‘Sometimes it is hard because mom gets
frustrated and still acts that way at home”. I tend to
agree with him, if something goes wrong out in the
shop I have to step back and realize first of all we are
now at home and secondly… he is still a child.
What are some of the challenges you have faced
working together (such as power struggles, division
of responsibilities, etc.)
Due to our vast age differences we have yet to have
power struggles, I am the boss.
Triumphs?
We both feel that our triumphs are the press we
generate. We have been featured on Home and
Garden Television’s hit show “That’s Clever”, CNN
Money, one product even made it to Woman’s World
Magazine as well as local newspapers and television.
We feel that working together to create fun products
is a triumph in itself however the press is always
exciting. He is a huge ham! I feel it is always a triumph
to see customers faces light up when they see our
whimsical soapcakes, pies and custom orders.
What do you like best about working together? Least?
Denton couldn’t come up with an answer to this one.
In my opinion, I feel that having the opportunity to
work with this little man in creative endeavors as well
as the business side – I am teaching him lessons that
will shape his future in business, or any career he
chooses.
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What, if any big challenges or little annoyances have
occurred as a result of working together and how
have you managed to overcome them?
Denton did not quite understand this question. I do
not feel that having Denton in the soap shop is an
annoyance but rather a challenge periodically. There
are times when we have orders to fill, soap to be
packaged and he just wants to surf the web or create
new stuff. While creating new stuff is always fun
and exciting, it is frustrating at times to get through
to him that the orders must come first.
What tips would you share with our readers for
working with a member of the family?
This is not my first business with family members,
so from experience I feel that one MUST be able to
turn off the work mode while at home. Sometimes
that means the disagreements and even
brainstorming. Work is still work anyway you look
at it; just as home is for the family.
What’s been the most exciting thing that has
happened as a result of working together (eg.
unexpected publicity, obtaining an unexpected
client/customer, an emotional moment, etc)?
The most exciting that has been our debut on
national television. We both had such a blast filming
the segment for HGTV; I never realized my son was
such an actor until then.
What’s next for this Family Business?
We hope to grow this cottage industry to a well
known brand. There have also been talks about
potentially moving into a retail space and offering
children’s classes.
Is there anything else you’d like to share?
This business has been so much fun to start and
grow, not everyone can say that they enjoy their job
or even working with family. Making soap is relaxing,
stress free and fun for my son as well. This summer
will be his first time to help outside of the soap shop.
We have signed on for a 13 week stint at a local
farmers market. Denton will be assisting customers,
telling them our story, answering questions about
ingredients, making and closing sales.

For more information visit:
http://www.sudznbubbles.com/store
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KELLY STALLINGS
FlatRateFax.com in Pearland, TX
We help each other disconnect from work for family
time. We support each other’s need for personal time
and time with friends.

Tell us about your company, its purpose, mission, target
audience, goals, what makes it unique.
FlatRateFax is a virtual fax company. With FlatRateFax,
all faxes sent and received are passed through our
technology center and delivered to the customer’s email
inbox. My company offers an efficient green service for
anyone needing to send or receive faxes. While fax is
not a primary business service, it is still very needed and
utilized for business. Our primary goal with FlatRateFax
is to offer an inexpensive reliable solution that allows
people to work paperless whether they are working in a
large corporate environment or an individual home based
business. In addition to our retail offering, we cater to
large corporations and strategic partners by branding
our service for their use. FlatRateFax.com is the only
woman owned virtual fax company in the US.

And most importantly, we support each other’s roles
during stressful work issues. Our kids enjoy the
flexibility we have for their events and family time.
Everyone has access to computers and work areas for
home work after school while John and I finish work
for the day. The kids are respectful in the office and
engage in sometimes comedic hand sign before talking
to avoid interrupting business calls or ‘deep thought’
moments.
What are some of the challenges you have faced working
together (such as power struggles, division of
responsibilities, etc.)
One of our only challenges in the office is too much
mutual office time. Because our roles are so clearly
defined, I am usually out on appointments and rarely in
the office. During those weeks where I am clocking a
lot of desk time, John and I can start nagging each other
like kids. This is great motivation for me to maintain an
active calendar!

How did you come to work together in the first place?
Triumphs?
My husband has a past corporate career in technology
and, as a serial entrepreneur, I enjoy business
development. We wanted a business that would offer a
solution to positively impact workflow processes and
offer our family control of our time. Virtual fax allows us
to use our respective expertise and involve our family in
business. As business partners, we perfectly compliment
each other’s skill sets to run FlatRateFax. Our 22 year
marriage allows us to enjoy working together.
Please describe your respective roles in the company.
I am the Chief Executive Officer handling all business
development and general operations management. My
husband, John Tollefsen, is the Chief Technology Officer
handling all infrastructure, development and customer
support. My oldest son, Bud Tollefsen, has recently
started doing graphics work for our private label sites.
My husband’s cousin, Angela Stephens, is one of our
primary customer care agents while she works towards
her degree in teaching.
How has working together affected your relationship
outside the “office?” In other words how do you keep
family matters separate from work related issues?
A long history of prior work experiences and 25 years as
a couple (we dated three years in high school before
getting married) are the ingredients to a positive business
partnership for John and I.

One of our triumphs have been the ability for both John
and I to pursue our own interests beyond FlatRateFax.
In a traditional corporate or business partner
environment, this would not be possible. John enjoys
playing in poker tournaments and won a family trip to
Aruba. He was able to enjoy time away from the company
for the tournament and we were able to enjoy a family
vacation in Aruba while our company continued without
issue. I wrote a book, Life is Mental: Think Thin to Live
Thin, in 2008 and promote the book through speaking
engagements and media interviews. This has not been
a conflict of interest at all with FlatRateFax, whereas in
a more traditional business arrangement this outside
venture could be scrutinized.
What do you like best about working together? Least?
Having my family around me is the best part of having a
family business. We have fun in the office together and
encourage the kids to learn about our business and start
thinking about their interests for the future. This has
lead to our oldest son developing his digital graphics
skills to a point of excellence allowing him to do work
for the company. Late night issues and technology
updates are the worst part of a family business. This
translates into late night and weekend hours at the
collocation facility for John. Sometimes we make it a
family adventure when John has scheduled something
that he is handling alone.
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What, if any big challenges or little annoyances
have occurred as a result of working together and
how have you managed to overcome them?
The temptation of talking about work constantly
is always an issue. This can be a challenge since
work is such a family experience. We have to
support each other to disconnect from work and
plug into personal time. Somebody usually starts
being silly or starts talking about themselves to
change the subject.
What tips would you share with our readers for
working with a member of the family?
Clearly define your roles. In my opinion,
establishing clear expectations from the beginning
helps to minimize arguing, stress and tension in
the office. Avoid overlapping roles if possible. The
more specific each role, the easier it is to work
independently without comparisons. Comparing
each other’s work usually always goes down a
negative road because someone looks good and
the other looks bad. Instead, focus on an
environment that supports and appreciates each
other’s work.
What’s been the most exciting thing that has
happened as a result of working together (eg.
unexpected publicity, obtaining an unexpected
client/customer, an emotional moment, etc)?
The most exciting development of our family
business was getting my son involved in an area
that he loves. I think every parent wants to feel
that they have helped their children succeed. I feel
so proud when I see the self satisfaction my son
feels about his work. We are helping him develop
a great resume before he graduates from high
school and no other business success comes
close to the satisfaction of knowing without a
doubt that I have positively impacted my son’s
future.
What’s next for this Family Business?
We have recently added a new service offering to
our company, Virtual Facility Management. This
year we are focused on diversifying business with
this new service that offers efficiency for large
companies tracking and moving their people and
assets.
For more information visit:
www.FlatRateFax.com
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CATHY JERNIGAN
Smart Products in Morgan Hill, California
Tell us about your company, its purpose, mission, target
audience, goals, what makes it unique.
Smart Products, Inc., headquartered in Morgan Hill, CA,
designs and manufactures valves and pumps. The purpose
and mission of Smart Products is to meet the low flow, low
pressure valve (plastic) and pump needs of engineers
representing national and international companies. Beyond
engineers, other representatives of our target audience
include purchasers/buyers, manufacturers, business
owners, and other company representatives.
At first examination, the world of valves and pumps may
seem mundane, but we feel blessed to be able to provide a
critical need for some really cool projects in a variety of
industries including medical, pool & spa, automotive, food
& beverage, water treatment, and many others. For
example, we’ve recently been able to supply a valve for the
Total Artificial Heart’s new Freedom Driver. (For details,
visit www.onlinetmd.com/medical-device-manufacturingsyncardia-bimba-smart-products-030110-tmd.aspx).
Smart Products is unique because we’re truly a family
business, and this outlook makes us a very family-oriented
company for our employees. We have over 3 million
possible combinations with our products, which mean our
niche is to take an engineer’s specific design criteria and
create a product to meet their needs.
How did you come to work together in the first place?
My mother-in-law, Doris Patterson, bought Smart Products
(aka Smart Pumps) in 1984. As a single mom of three
children, Doris has always been accustomed to working hard
for her family.
As a real estate broker, she was selling a home to a client
who told her about the business and how it was having
problems. The more she learned about it, the more she
wanted to buy it. Doris likes a challenge, and, it only “fueled
her fire” when everyone told her that a woman couldn’t
understand the products or be a successful owner of a
manufacturing company. When she bought Smart Products,
she knew nothing about valves, flow, or pressure – but she
is a great businesswoman and very determined. She quickly
brought it out of the red and into the black and proved all of
her critics wrong. In the late 1980s, Doris’ son and my
husband, Mark, helped assemble the valves along with his
sister, Sharon, and brother, Ross, but they were not very
involved in the company. Mark was really interested in
electrical engineering at the time, but would work part-time
at Smart Products to help test the flow and pressure of the
valves. A few years later, Mark was laid off from his job,
and he returned full-time to work in customer service and
sales. During this new role, Mark began working with the
company’s engineer at the time and developed a true
passion for that part of the business.

In the early 1990s, I was working for a medical device
company, but was laid off – and I was nine months pregnant.
I remember thinking, “who is going to hire me, I’ll never find
another job with a baby on the way,” but Doris asked me if
I would be interested in doing the payroll and Human
Resources duties because we really didn’t have anyone
doing that at this phase of the company’s history. Later on,
I took on the role of customer service when Mark became
more interested in the engineering side.
Sharon came on board to help with marketing, and the
company began to be involved in tradeshows. Her
background in sales led her to push the company in this
direction. She eventually decided to start her own business,
which is when I began my current role of Director of Sales
& Marketing. Over the years, I’ve learned everything I
wanted to know about valves and pumps, and pumps are
definitely not shoes – darn it!
Being in this particular business, women are in the minority.
The industry has vastly improved over the years, but I can
remember when Alex (another female co-worker) and I
would work tradeshows. People would always take her card
over mine because they thought Alex was a man based on
the name. Or, when they would specifically ask to talk to a
man about their application, it would make me so mad
because I knew I could answer their valve or pump
questions.
Please describe your respective roles in the company.
Doris is still involved in the company as the Board Chair,
after serving as the company’s founder and CEO for 23
years. Mark is now the CEO, but still works closely with
engineering. Sharon also returned to the company as the
Director of Finance. I am the Director of Sales and
Marketing. Ross also worked for the company for about 7
seven years after retiring as a Police Officer and decided to
leave to start a business in private investigation.
How has working together affected your relationship
outside the “office?” In other words how do you keep
family matters separate from work related issues?
Mark and I have a rule: we can’t talk about work at home.
This rule is hard to follow because work is 24/7 a part of our
lives. However, I think our personal and professional
relationship works for us because we like to be together
share a lot of interests outside of work.
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We live close to Doris and Sharon, and enjoy having them
close by. We don’t really do family reunions, because we
see each other so much, but we do celebrate the holidays
together.
What are some of the challenges you have faced
working together (such as power struggles, division
of responsibilities, etc.)
One challenge for the family is that our company used to
be engineer-driven, now we’re sales-driven, which has
been a hard transition. We all play key roles within the
company – and in any business or family there are going
to be disagreements, we try to make the best decision for
both entities – separately – at all times.
Triumphs?
Doris wanted Smart Products to be a family business, and
I think it’s a major triumph that we are. We’ve all had to
overcome different issues at different times, and I think
our greatest achievement is that we’ve been able to run a
successful business and still be a family.
Another milestone would be when we expanded to open
an east coast office with a true sales department. We’re
also glad to have weathered last year’s recession.
What do you like best about working together? Least?
The best is being able to be together; it allows for flexibility.
We’re able to attend our children’s events and really be a
part of their lives. And, the business also allows us to
sometimes have time together away from the kids. When
they were little, I took them to tradeshows and their
Grandmother would watch them while Mark and I worked.
I was extremely lucky to be able to have a job where I
could take my children on business trips and have them
be a part of the company. I also think it’s great that my
daughters have Doris as a role model – she has shown
them that they can achieve anything.

I also can’t tell Mark about any negative interactions with others
because men, in general, want to fix things, and he can’t get
involved in these situations because he’s the CEO. Mark
also needs his space when he gets home to de-stress, and I
have to keep that in mind and respect the rule. We have a
tremendous amount of respect for each other and recognize
there’s a time and place to talk about business, and it’s not
during our home time.
I also run a lot because that’s where I find my happy place.
Mark recognizes how I benefit from running and gives me my
space. I typically run about 13-14 miles and am currently
training for a marathon.
What tips would you share with our readers for working
with a member of the family?
?
?
?
?
?

Have a sense of humor
Establish a rule(s)
Know your boundaries and set them
Establish your roles
Respect each other

What’s been the most exciting thing that has happened
as a result of working together (eg. unexpected publicity,
obtaining an unexpected client/customer, an emotional
moment, etc)?
I think the changes we have accomplished with the help of
the consultants we hired is a very positive and exciting process
for us. This has been a challenge for the company, but also
has helped us to grow and keep moving forward.
Understanding our customers better and looking to expand
the company with different products in the flow control world
will open up some new doors. We always say it is never
boring around here, with the custom options we offer allow
us to learn about exciting new applications and are in so many
different industries from Medical Device to toy submarines
for the Hobby Market.
What’s next for this Family Business?

The least would be that work and responsibility never go
away. We’re always thinking about the business and must
make it a success because we’re also responsible for the
livelihood of employees – that can be a lot of pressure.
What, if any big challenges or little annoyances have
occurred as a result of working together and how have
you managed to overcome them?
I know it’s hard for my husband as the CEO. We don’t
always agree, and when we are in agreement, he can’t
appear to always be siding with me. He also has to
balance his relationship with his other family members.
He has to be CEO above all, which isn’t always easy.

We want to continue to grow sales, build our reputation as
experts in flow control, and meet the needs of customers with
our quality products. We also want to expand our “Value
Added” business in which we offer to manufacture and build
the assembly our valve is designed into. This allows the
customer to have a one stop solution for the flow control
portion of their product.
Is there anything else you’d like to share?
I could have never imagined working with my husband or his
family and now I can’t imagine not working with them. The
business is so intertwined within our lives. My husband and I
love what we do; it’s what gets us up in the morning. And, it
doesn’t seem like we would have a lot of time together if we
didn’t get to work together. No matter the stresses, at the
end of the day, Mark and I keep in mind that we’re each other’s
best friend, and the additional roles of spouse and colleague
deepens our relationship.

A few years ago, we enlisted the help of outside
consultants, and they have given us a different perspective
of our company. Their expertise has helped tremendously
because now it’s not just a family debate; we have an
outside party giving their recommendations. A personal
challenge for me is that at the end of the day, I can’t go
home and talk about things because of our rule. In
For more information visit: www.smartproducts.com
general, women like to verbalize their feelings. For
example, I can’t vent about my boss to Mark because he
is my boss.
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KATHY PICKUS
Dot Girl Products in Mukilteo, Washington
Tell us about your company, it’s purpose, mission, target
audience, goals, what makes it unique.
Dot Girl Products is owned by me and my sister, Terri Goodwin.
We provide products and information to help parents open
up a dialogue with their daughters about menstruation and
prepare them for a positive first step into womanhood. Our
signature product, The Dot Girl’s First Period Kit® enhances
the parent/daughter relationship by encouraging dialogue and
providing information while helping to open up the
conversation about what can be a difficult topic. The kit is a
stylish, discreet carrying case with all the essentials that
prepares a young girl for her first period. Our company mission
is to help girls through the transition to womanhood in a fun,
easygoing way. By being better informed and prepared, young
girls will be more positive about their first periods and realize
it is not such a big deal. Dot Girl offers advice, clothing and
books online. We also have a Facebook community to talk
about puberty-related topics. And lastly, we offer everything
related to puberty and first periods all in one place. Parents
and young girls can find all the information and links they
need through one portal to make this a positive experience.
How did you come to work together in the first place?
Terri and I have complimentary skills. Terri has a Design
degree and I have a Business Accounting degree. We had
long talked about starting a business together and spent a
few years trying to come up with a bright idea that would sell.
We had also often talked about the fact that our mother,
wonderful as she was, rarely talked to us about our bodies
and therefore, Terri and I were both completely surprised when
our periods first started. I vowed not to let that happen with
my daughter and made sure she was educated about puberty
changes and was prepared with an emergency kit in her
backpack in case her period started away from home. This
sparked the idea that other moms might want to buy a ‘period
starter kit’ and the concept for The Dot Girl’s First Period Kit®
was born.
Please describe your respective roles in the company.
Terri is the creative force behind Dot Girl. She does all the
design work for the product, the website, and all marketing
materials. My role focuses on the administrative side. I handle
customer and vendor relationships, shipping, and the financial
side along with marketing and PR. This is an excellent match
to both of our abilities and clearly divides up the work between
the two of us.
How has working together affected your relationship
outside the “office? ?” In other words how do you keep
family matters separate from work related issues?
Fortunately, it just works for us and we have been able to
have a strong business relationship without it impacting our
personal relationship. If we have a disagreement about a
business decision, we work through it so that we don’t ‘go to
bed mad’ and have it resolved before we see each other in
person again.

What are some of the challenges you have faced
working together (such as power struggles, division of
responsibilities, etc.)
We share the same email box. This may seem like a small
thing, but it does lead to misunderstandings. I tend to want
to read and delete right away and also have the habit of
cleaning out the box to tidy things up. However, sometimes
I overdo it and there have been many a time where I have
deleted something that Terri is not done with or wants to
keep as a reference. How we each handle emails is a direct
reflection on our personalities - creative vs. practical.
Recognizing that difference has allowed us to improve our
working relationship - I ask now before deleting!
Triumphs?
We have been able to rely on each other to build excellent
business relationships with other female entrepreneurs in
the Seattle community. By having a partner at networking
meetings and classes, it makes it easier to reach out to
others and make connections. Neither of us allows the
other to be a wall flower.
What do you like best about working together? Least?
The best - we spend more time together than we did before
we had the business. This has allowed us to build a deeper
personal relationship which we both value very much. The
least - it’s hard to take family vacations together for more
than a few days as no one is left at home minding the
business. As we grow though and are able to hire staff, this
problem should eventually go away.
What, if any big challenges or little annoyances have
occurred as a result of working together and how have
you managed to overcome them?
The biggest challenge we face is that we are not in the
same location. Terri and I both work out of our homes,
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which are about a 45 minute driving distance apart.
We are not able to turn to each other and have a
conversation about resolving an issue or brainstorming
new ideas. And it also sometimes leads to confusion
about who is doing what. We communicate daily by
phone and email. Our eventual goal is to move into
an office together in between our two homes.
What tips would you share with our readers for
working with a member of the family?
Try to keep the business out of family get-togethers.
When Terri and I are together at family events, we
leave the business off the table and instead
concentrate on enjoying our family (which includes
two other sisters and their families and our Dad and
stepmother who all live in the Seattle area). Also,
although we are sisters, we do have a legal operating
agreement for the business. The agreement spells
out how profits and losses are divided and what the
process would be if one of us decides to leave the
business.
What’s been the most exciting thing that has
happened as a result of working together (eg.
unexpected publicity, obtaining an unexpected
client/customer, an emotional moment, etc)?
The most exciting thing to happen to us was attracting
Kimberly-Clark, manufacturers of Kotex® feminine
hygiene products, as a corporate sponsor. Through
this sponsorship, The Dot Girl’s First Period Kit® is
featured at Kotex.com and we also write articles for
the site. This sponsorship gave us wide exposure
and allowed us to more than triple our sales over the
past two years.
What’s next for this Family Business?
We are in the process of completely redesigning The
Dot Girl’s First Kit® in response to customer
suggestions and to ‘refresh’ the look with a new, more
appealing logo. Once the redesign is complete, we
will be moving to an overseas manufacturer, allowing
us to lower the price of the product, which we believe
will help us in wholesale opportunities and outreach
to non-profit organizations and schools.
Is there anything else you’d like to share?
As a community service, we provide free bookmarks
to schools and non-profit organizations. The ‘What’s
Normal?’ bookmarks may be viewed here: http://
w w w. d o t g i r l p r o d u c t s . c o m / F r e e - B o o k m a r k Program_ep_52-1.html.
Find out more at www.dotgirlproducts.com
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LAURA WELLINGTON
The Giddy Gander Company in
Ridgewood, NJ
Tell us about your company, its purpose, mission, target
audience, goals, what makes it unique.
The Giddy Gander Company is the owner of The Wumblers,
children’s entertainment brand. The company was created at
a very tumultuous time in my life and the life of my then four
young children. My husband and best friend was diagnosed
with two very rare forms of cancer and we knew he would not
be with us in our future. At this time I returned to a hobby that
I started at fifteen, drawing colorful, bulbous cartoon
characters. I brought these characters back to life as a way
to heal and show my children that hope and fun can still exist.
After my husband passed I went on the adventure of a lifetime
and created The Wumblers. The mission is simple; I wanted
to make the world a better place and help teach lessons that
I felt were missing from children’s television. The Wumblers
is a preschool cartoon geared toward ages 2-6, but loved by
those older as well. The characters are born from Watermelon,
they eat food that falls from the sky and they strive to live in a
globally and socially conscious community. The common
thread throughout each episode is how differences unite rather
than divide. It is accepting who you are on the inside and not
what color you are on the outside.
How did you come to work together in the first place?
My associate, my best friend, my sister (we are just like sisters)
found each other on the internet. Sounds like a dating story,
but seriously Heidi found me by googling various companies
and looking for a new job. I hadn’t posted any job openings,
but had just mentioned to my assistant that I was in need of a
partner, someone who could take the Wumblers to the next
level and turn it into a brand. 24 hours later Heidi’s resume
appeared on my computer. I called her, interviewed her three
times and knew that she was the one. She wasn’t the most
experienced of the people I had been meeting, but she had
the passion, the understanding and the out of the box thinking
to launch The Wumblers at warp speed and that is exactly
what she did.
Please describe your respective roles in the company.
I originally took care of the production of the series, working
with the producers, the investor and the broadcasters in order
to get the 26 episode series produced within a 12 month time
frame. Heidi was brought on to turn the Wumblers into a brand,
to give it legs and run with it. She called on multiple toy
companies, dvd companies, and apparel companies etc., to
bring on licensing, merchandising and strategic partners to
help expand the awareness of the Wumblers and put the
brand on the map. Together we both took on the Public
Relations arena, reaching out to talk shows, magazine,
newspapers and all social media types in order to get my
story across to other moms, parents and business writers.
We each have our strengths and we utilize each other’s brain
constantly.

How has working together affected your relationship
outside the “office?” In other words how do you keep
family matters separate from work related issues?
We have been each other’s therapist, matchmaker, and
confidant and fashion police. Heidi has babysat for my kids
and I have baked her parents numerous sweet treats. She
has spent time at my summer house, creating beautiful
memories for my children while sharing her family and her
life with us. Business is business and we work hard
throughout the day, but what is nice is that in the middle of
a busy day we can turn to each other and discuss our latest
trial and tribulation outside the work world. The Wumblers
in my passion because I created it, The Wumblers became
Heidi’s passion because she believed in it. Together we
bounce ideas off each other and discuss with each other
the pros and cons to each situation.
What are some of the challenges you have faced
working together (such as power struggles, division of
responsibilities, etc.)
Because we think so much alike sometimes we end up
calling on the same television producer or following the same
lead, but once we see this is happening we nip it in the bud
and figure out a more appropriate division of responsibility.
I am the ultimate decision maker especially where money
is concerned so Heidi will always run things by me and we
discuss all opportunities. I look forward to hearing her
thoughts on why we should pursue something or why we
shouldn’t. Heidi is never afraid to say what she feels even if
she knows my opinion is different. We respect each others
brains and thoughts.
Triumphs?
I brought Heidi on because in my gut I knew she would take
my company to the next level and together we would really
build something important and on day 2 she proved me
100% right. She knew we needed to find a hook, a point of
differentiation from all the other animated shows that were
out there. Since Wumblers are born from Watermelon she
found a National Watermelon Association in the United
States, contacted them and within two months we had a
partnership agreement with them. This was something NO
other children’s show or brand had and this was a huge
triumph for the company and the brand. It showed we were
legitimate and could hang with the big boys.
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From that day we have experienced one piece of good
news after another including Four Telly Awards, A Dove
Seal of Approval, an Adweek Buzz Award and many other
personal and business awards based on the teamwork
that we show and the perseverance that we demonstrate
on all fronts.
What do you like best about working together? Least?
I love the fact that I can depend on Heidi 150%. I trust
her with my life and my children’s lives. She has a realistic
way of looking at things that comes in handy when working
through issues. She knows that I am extremely close to
this project because I created it and sometimes comes
in with a fresher perspective when we are looking at an
opportunity, an issue or a potential problem. She is like
an investigator when we are trying to find the name of
someone to contact at a news show or a magazine. She
also has a great sense of humor. I asked Heidi to add
her thoughts about me as well.
Laura is the most passionate and dynamic woman I know.
She can balance life, family and craziness without missing
a beat. She is a savvy business woman and can fix a
leaky sink without batting an eye. She doesn’t believe in
no or I can’t. Over adversities and unfortunate
circumstances she has still come out on top and her
children are amazing which can only be attributed to what
a great mother she is.
What, if any big challenges or little annoyances have
occurred as a result of working together and how
have you managed to overcome them?
We are a two person company along with my part time
assistant and we have a small office so sometimes we
are very much on top of each other. Working from home
a few days a week has given us the space to work a little
more efficiently and then we meet in the office the 2-3
times a week we can reconnect and share. Working from
home has been simple because Heidi and I communicate
all through the day via email so we don’t miss a beat
from the other and keep up to date on what the other
one is working on.
What tips would you share with our readers for
working with a member of the family?
Flexibility. It is important to remember that each other
has a life outside of the business and that has to be
respected. Since our roles are not 9-5 it is important to
be understanding if one of us needs a mental health day
or even an hour of down time during the day. Weekends
are meant to be spent doing fun and relaxing things. If
we are together on down time we have to remember we
don’t have to talk about work all the time. We make time
to connect whether it is a lunch in the park or a dinner
during the week just to decompress and talk. Laura has
been the most supportive of me when I need to take care
of personal items because she knows that I work so hard
all the other times. I respect and even push Laura to
spend time with the kids especially when they are on a
school break. That is what being on a team is all about.

What’s been the most exciting thing that has happened
as a result of working together (eg. unexpected
publicity, obtaining an unexpected client/customer, an
emotional moment, etc)?
Having the finale of our Watermelon Seed Spitting Contest
performed live on the Jimmy Fallon Show was a huge
moment for us as putting the whole contest together with
Six Flags, the National Watermelon Association, Sweet
Mama Produce and Pathmark was a feat. We also won an
Adweek
Buzz
Award
for
the
event.
Signing our first licensing agreement and getting in our
first advance check was huge! It meant we were in business
and on our way.
What’s next for this Family Business?
To take the business to the next level. We are about to
sign an International Broadcasting Agreement which will
bring The Wumblers global and open up worldwide
merchandise deals as well. We are also working on a new
project in a different age category from The Wumblers
Is there anything else you’d like to share?
Although Heidi and I aren’t blood relatives we are soul
sisters if there ever were any. We think a like, we start to
say the same things at the same time and we laugh at the
same craziness that surrounds us. We always say that we
were separated at birth. Heidi is my family and we believe
there is a reason our paths crossed when they did and
how they did. Heidi and I have been working together for
three and a half years, but it feels like we have known
each other forever.
For more information visit: www.wumblers.com

Did you know?
The average person speaks approx. 120
words a minute. If you have a script to
record, simply count the number of words,
divide it by 120 and that will give you the
length of time it takes to record the program.
This also helps you plan how much content to
write, focus on the most important words and
eliminiate extraneous words and
unnecessary chatter.
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ERIKA MONTGOMERY
Three Girls Media in Campbell, California
Kyle, 17, is Erika’s son from a previous relationship. He has
assisted her in the business since its inception.
Please describe your respective roles in the company.
Tell us about your company, it’s purpose, mission, target
audience, goals, what makes it unique.

Dennis is the CFO and Vice President. He’s responsible for
all bookkeeping, accounting, billing and similar duties.

Three Girls Media & Marketing, Inc., is a boutique PR Agency
in the heart of California’s Silicon Valley. We specialize in
cost effective Media Relations - Spreading the Good News
About You! We specialize in securing editorial media
coverage for small businesses – often the companies that
need PR the most and can least afford it.

Erika is the CEO, President and Chief Publicist. She manages
day-to-day client needs, publicity efforts and directly manages
the employees.

Three Girls is the first and only PR Agency in the nation to
actually GUARANTEE editorial media coverage for our
clients. We’ve been told by other PR folks that promising
media coverage is “impossible,” “crazy,” and “unheard of,”
but leave it to Three Girls to always find a way...We’ve met
our Media Guarantees 100% of the time!
Three Girls’ unique methods for contacting the press have
resulted in thousands of stories for our clients. We work with
all types of media: magazines, newspapers, TV, radio, Internet
and social media, and 40-50% of the placements we secure
are in Top- and Mega-Tier outlets with audiences of 250,000
or 1 million+.
Three Girls’ Mission is simple: Secure as much media
coverage for each client as possible.
Three Girls sets the bar of success very high, and we don’t
think being second best is good enough. We believe in
always doing our best. We believe in exceptional customer
service, affordability, honesty and old-fashioned hard work.
We believe in guaranteed results for our clients. We believe
that staff should be treated fairly, recognized for doing a good
job and appreciated for their efforts. We believe in being
good friends to our community and a good company to work
for. Three Girls believes that our staff’s success is our
success, families really do come first, and employees should
have the flexibility to live life to the fullest.
How did you come to work together in the first place?
Dennis was hired as a bookkeeper and accountant for Three
Girls, which Erika had started a few months earlier. One late
night while we were pouring over the books, Dennis looked
at me quite seriously and said, “I need to be honest with you
about something.” Terrified that something had gone terribly
wrong with the accounting, I steeled myself to hear the worst.
Dennis took my hand, looked straight into my eyes and said,
“I’ve been secretly in love with you for months…is there any
reason I shouldn’t kiss you right now?” Stunned, I couldn’t
think of one…and we were married a year later! Dennis is
now a full partner in the business.

Kyle, a full time student, is also Public Relations assistant at
Three Girls, helping to manage press clippings, conducting
research and other duties as needed.
How has working together affected your relationship
outside the “office.” In other words how do you keep
family matters separate from work related issues?
As ours is a home based business, “the office” is always
very near by. We make a concerted effort to stop work
between 6:00-6:30pm every evening and begin making family
dinner. Although we may not physically be doing Three Girls
work over dinner preparations, conversation about what’s
happened during the day with clients often come up while
dinner is being prepared. We look at it as a way to debrief
and review accounts, business needs, successes and
challenges that happened throughout the day. When dinner
is served, the conversation turns to family and work
conversation is banished.
What are some of the challenges you have faced working
together (such as power struggles, division of
responsibilities, etc.)
Erika is a real work-a-holic and can often keep going until
the wee hours of the morning. Dennis, on the other hand, is
a total 9-5’er. Kyle, still being a full time student, works
afternoons, evenings and sometimes weekends, so syncing
our schedules is an ongoing challenge.
As all our roles are very clearly defined, we haven’t really
faced any true power struggles or challenges, and are
blessed to have a very supportive, committed work and family
relationship.
Triumphs?
We’ve been incredibly blessed to bring in larger and more
lucrative clients because of our varied backgrounds. One
client hired Three Girls Media for it’s PR needs, as Erika is
the publicity expert, and because Dennis is a bookkeeper,
they hired him independently to work on their taxes and
accounting. This has happened more than once and it’s been
fun to be able to ‘share’ clients like that.
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What do you like best about working together?
Least?
What we love about working together is that our best
friends are always nearby! Whether we’re having a good
day or bad, some problems or none, we always have
someone to share with, confide in and get advice from.
The downside of working together is that we’re together
24/7/365. It’s easy to let work take over our lives and be
the only thing we talk about or focus on, especially as
ours is a home-based business.
What, if any big challenges or little annoyances have
occured as a result of working together and how
have you managed to overcome them?
One little annoyance is that work seems to find it’s way
into almost every conversation, even in off work hours.
Family and friends will inquire how the business is going
or we’ll see or hear something that sparks talk of clients
or the business in general. It’s important for it not to
take over our lives, but work always has a way of
creeping in!
What tips would you share with our readers for
working with a member of the family?
Set clear boundaries – work is work and home is home!
When working with family members it’s impossible not
to have a little cross-over in conversation and activities,
but try your best to keep things separate – it will save
your sanity!
What’s been the most exciting thing that has
happened as a result of working together (eg.
unexpected publicity, obtaining an unexpected
client/customer, an emotional moment, etc)?
We’ve been incredibly blessed to be recognized by our
community and the media! Last fall, BusinessWeek
magazine named Three Girls Media one of the “Top 10
Most Innovative Home Based Businesses” in America!
Microsoft’s Start-Up Nation also recognized our company
for being a “Innovative Small Business.” Just last month,
we received commendation from both the California
State Assembly and Senate for “exemplary service to
your community, and bringing the first public relations
agency to the City of Campbell,” and Erika received
commendation from the City and Mayor of Campbell
for being a, “Woman of Distinction.”
What’s next for this Family Business?
We’re excited to be expanding to manage public
relations for more service-based industries. When we
started out 5 years ago, we strictly handled clients that
had products to promote. Now, we’ve perfected our
formulas and activities so that they serve other types of
businesses as well. Erika is headed to a national
convention in April to focus on bringing in new business
in other areas.
Find out more at www.ThreeGirlsMedia.com
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Technology

How to make Google Fall In
Love With Your Website
By Tracy Matthewman
Why buy traffic to your site when you can get it for
free? That’s the idea behind optimizing your
website…well at least it’s half the battle.
Free traffic is the best kind of traffic to get because it’s
organic. This means that you don’t pay for it. People
who search the internet are getting smarter and they
know that links in Google search results that appear at
the very top in the yellow box or down the right hand
side are “paid for” results. They know that if they click
one of those links at some point they will be sold
something.

The trick is to place your keywords throughout your
content with approximately 5% density. You want to
ensure that where you place them, makes sense for the
human visitor. If you do this, then Google will begin to
love your site.
Meta tag descriptions are not as important as they once
were, but nevertheless they are still considered part of
an overall strategy. Particularly the Meta tag
“Description”. This is the short description of your site
that search engines display in the search results
underneath the main link.

So knowing this, it’s ideal to have your site appear in
the “organic” results, which is the left side of search
results. This tells people that your site is there because
it’s really about the topic you’re searching for and the
mindset is different.

Human visitors will see this in search results, but it will
be hidden when they actually visit your site. Keep in
mind this is like a first impression and you want to
make it a good one.

There are three key elements to optimizing your
site:

The last step is to strategically link your pages together.
Most sites have a navigation or menu area where a
visitor can link from one page to another, but this is not
enough. Linking from page to page within the body
copy and again using keywords will strengthen
individual pages for their selected keywords.
When optimizing your site, keep in mind that it’s about
an overall theme. You really have two entities you’re
trying to impress, the human visitor and the search
engine visitor. Optimizing is about combining the two
visitor’s needs so that your site becomes loved by both.

1) Keyword research
2) Onsite content optimization
3) Linking strategies
Let’s start with keyword research. First you need to
know what people are searching for. So many
business owners thing that if their website comes up
number one in Google after someone types in their
business name that that’s amazing and they don’t have
to optimize because they come up number one.
Well the reality is that no one (or very few people) is
typing your company name. People don’t usually
search for company names, unless you’re a big multi
national. People search for solutions to their problems
and most company names do not include the words
that are solutions to a problem.
This is the most important part of optimizing your site.
You want to look for keywords that people are actually
searching for.
Onsite content optimization is now taking your research
and applying it to your content. Here you don’t want to
overstuff your pages with your keywords. This is a big
“no-no”. If you do this, Google and other search
engines will consider that you are keyword spamming.

Tracy Matthewman is an
Internet Entrepreneur who
helps small business increase
their traffic and improve their
conversions online. She is also
the author of the Easy As Pie
Website Optimization
Techniques course which can
be found at
www.WomenCanDoAnything.com/
optimize.

WE magazine for women

59

WE magazine for women

60

WE magazine for women

61

Earthwise

The

Garden Season

Summer is the time of beauty and abundance in a
well planned garden.

I just planted sunflowers for this summers
blooming. The birds will thank me.

But, it is also the time to keep watch for the yearly
vacationers who just love happy and healthy
plants.

Vegetable gardens are often slow in producing and
them they rapidly become overwhelming.

White flies and aphids being the most common.
These pest usually arrive when a garden isn’t kept
pruned, pinched, and picked properly.
Ladybugs love dining on these
pest, so make sure your
summer garden has plenty-(the
little red and black bug that
looks like a mini Volkswagen
(Volkswagen Bug ) (I’m not
making this up.) You can
purchase them if they don’t opt
to visit on their own. As a rule, if
you have aphids, you will have
Ladybugs.
Remember to keep the garden clean, spent blooms
deadheaded and dead wood and leaves removed.
Deadheading is a must for a continuing show of
blooms in the flowering gardens.
If you don’t use chemicals on your roses remember
to keep the hips for tea...Rosehips tea is among
the best and best for you of all herbal teas.
Just email me if you need direction on utilizing
them.
Make sure you have all the spring blooming shrubs
pruned by mid-summer, this prepares them for the
next spring blooming season.
Some examples would be azaleas, rhododendrons
and lilacs. (Don’t prune any later than mid summer
or you will hamper the blooming process for the
new spring.
Now is still a good time to plant blooming bulbs like
dahilias and cannas.

It is imperative to keep up with picking/harvesting
your produce.
One...you get the most nutrients when harvested at
the proper timeTwo...you are assured of more and well developed
produced until the end of the season.
Herbs will bolt (flower and seed) if not kept pinched
on a regular basis.
Parsley, cilantro, and basil being the ones to bolt a
bit sooner than others.
Don’t have a need for all the pinched herbs...just
drop them on the ground in your bed and they will
decompose and make wonderful feed for the
remaining plants.
All herb blooms can be used in culinary
recipes...from salads to the most elegant cakes,
nothing compares to the beauty of crystalized or
other forms of preserved flowers atop an otherwise
plain cake.

Summer is a relaxed and fun time. I
hope it includes a garden agenda at
your house~
Bea Kunz, owns and operates Sage Hill
Farms. A Sustainable farm project that grew
out of Bea’s desire to return to her
childhood roots of living on a farm, and her
growing concern for our earth and our food
sources. Bea also works in the area of
teaching others how to live and practice a
sustainable lifestyle. Visit Sage Hill Farms
at: www.sagehillfarmsandvintagestore.com
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Career

How’s Your Network Working?
By Carole Martin

Seeking a job and networking are a lot like trying to meet
new people at any event. I recently moved to San Diego
- knowing only my family and no one else in the areea. It
was like I was starting all over and seeking to find new
contacts.
One of the things I had to do - and job seekers will have
to do - is decide that I was going to have to stretch and
be assertive if I was going to meet new people.
Even though I am an out-going person doing this
sometimes takes me out of my comfort zone. If you are
an introverted or shy person this will be even more of a
stretch and take you into a zone of major discomfort at
times.
My advice - Get over it and do it. If you want results then
you will have to move forward. Sitting still and sending
out resume and hoping - will offer a slim chance of results
or change. You are going to have to be assertive if this is
going to work.
The next problem is where do you meet the “right”
people?
I happen to have a passionate interest in movies and
film. By attending local events I found out that there was
a Cinema Society in my area and knew that I would find
people of like-interests. I became a member and have
enjoyed every meeting and event. Sometimes I make a
new friend and sometimes I don’t, but I am around
people who are interested in what I am interested in and
have a far better chance of meeting someone than in
going to a place where I have no connection. The people
in this Society and I have a common bond.
The job seeker can use the same principle. What area of
interest could you find a group of “like-minded people?”
The more specialized your experience the easier this will
be. For instance if you are an Engineer – The National
Society of Professional Engineers would be an
organization where you would find people who are in the
industry that you have an interest in pursuing.
When your background is more of a generalist you will
have to find “job seeker” groups that fit your situation. An
example is a group called “Forty-Plus” – a group of
people who support people who are over the age of 40
and are seeking jobs. Right away there is an instant bond
and goal.

There are many job groups in every city and area if you do
a little research to find them. You would be amazed at
what you can find if you “Google” a question. Once you
start researching you will find that there is an association
or group for almost anything -including the Ultimate
Frisbee Association.
The really difficult challenge comes when you begin to
think of walking into a room full of strangers and
introducing yourself. Now things can get really
uncomfortable.
How do you walk right up to someone and just start
talking. Not so easy. But, “doable” if you are determined.
The situation will determine the approach. One way to start
a conversation is by asking a question — “Does the event
usually start on time? - This is my first time here.” Or, “Hi,
I’m Carole and I’m new to this group would you mind if I
ask you a few questions about what goes on here?” You
may find that the person you just approached is new as
well and hasn’t known how to “break the ice.”
The general rule is to find groups of three or more people
standing together versus two people so that you are not
interrupting a private conversation. On the other hand,
sometimes two new people are meeting for the first time
and hoping that someone will join them. You will have to
use some judgment before you approach the situation.
Some people will be more accepting and friendly than
others so don’t beat yourself up if you get a “cold shoulder”
once in a while. Dust yourself off - and get back in there.
Don’t get discouraged. If it’s worth doing, it’s worth taking a
risk.
Like most things in life, it takes time to get “good” at
networking and attending group events and making new
contacts and friends. If you don’t try you lose. If you try what did you have to lose? You probably learned what “not
to do” if nothing else.
Hopefully you will get lucky and connect with some really
nice folks who are willing to share leads or include you in
an effort to find a job.
Carole Martin, America’s #1 Interview Coach and
original Monster.com Interview Coach, has
specialized in the subject of “Interviewing” for the
past 15 year. Learn how to create your own
personal interview brand at
www.jobwinningbrand.com/JWBHowTo
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