


The	
  Business	
  of	
  Media,	
  Sponsorships	
  and	
  	
  
Business	
  Opportuni5es	
  

THE	
  POWER	
  OF	
  
BRANDING	
  

How	
  to	
  grow	
  your	
  Brand	
  &	
  Business	
  with	
  
FREE	
  EXPOSURE	
  AND	
  INFLUENCE	
  



YOU	
  ARE	
  A	
  BRAND	
  



You	
  are	
  in	
  complete	
  
control	
  of	
  how	
  others	
  	
  
perceive	
  you	
  and	
  	
  
what	
  you	
  are	
  going	
  to	
  	
  
be	
  known	
  for…	
  



When	
  you	
  decide	
  to	
  take	
  control	
  of	
  this	
  	
  
(by	
  BRANDING),	
  the	
  doors	
  of	
  opportunity	
  and	
  

demand	
  open!	
  



THE	
  END	
  GAME	
  	
  

a	
  well	
  polished	
  brand	
  with…	
  	
  

Clarity,	
  Strategy,	
  Presence,	
  Authority,	
  
Influence,	
  Exposure,	
  Demand,	
  Raving	
  

Fans	
  and	
  Profit	
  



WHEN	
  IT’S	
  ALL	
  IN	
  PLACE….	
  

Fans,	
  Followers,	
  Customers,	
  Media	
  and	
  
Influencers	
  will	
  not	
  be	
  able	
  to	
  ignore	
  you.	
  



I	
  WILL	
  SHOW	
  YOU	
  THE	
  STEP	
  
BY	
  STEP	
  FORMULA	
  	
  

Generate	
  massive	
  tracTon	
  
for	
  your	
  Brand	
  and	
  Business	
  



TODAY’S	
  AGENDA	
  

1) MY	
  STORY	
  and	
  HOW	
  I	
  BUILT	
  MY	
  BRAND	
  
2) WHERE	
  TO	
  START	
  with	
  YOUR	
  Brand	
  TODAY	
  
3) MY	
  6	
  STEP	
  SYSTEM	
  



MY	
  STORY…	
  





MY	
  STORY…	
  WHERE	
  IT	
  ALL	
  BEGAN	
  



MY	
  STORY…	
  WHERE	
  IT	
  ALL	
  BEGAN	
  	
  





If	
  I	
  could	
  build	
  myself	
  to	
  be	
  one	
  of	
  
the	
  most	
  publicized	
  experts	
  in	
  my	
  

industry…	
  (while	
  I	
  was	
  working	
  a	
  full	
  
Tme	
  job	
  and	
  without	
  any	
  idea	
  of	
  
what	
  the	
  heck	
  I	
  was	
  doing...)	
  

THEN	
  SO	
  CAN	
  YOU	
  !!	
  



LET	
  ME	
  TELL	
  YOU	
  WHAT	
  I	
  DID	
  NOT	
  
HAVE…	
  

•  A	
  background	
  in	
  business	
  
•  A	
  markeTng	
  or	
  PR	
  degree	
  
•  Financing	
  
•  Help	
  
•  A	
  badass	
  network	
  

Confession…	
  I	
  did	
  not	
  even	
  know	
  what	
  PR	
  stood	
  for	
  



MY	
  STORY…	
  WHAT	
  I	
  DID	
  WITH	
  IT…	
  

•  Built	
  a	
  mulT	
  6	
  figure	
  Fitness	
  Brand	
  
•  200	
  +	
  Media	
  Appearances	
  
•  Sponsorships	
  and	
  Endorsement	
  from	
  the	
  
largest	
  companies	
  in	
  my	
  industry	
  

•  Licensing	
  Deals	
  with	
  my	
  own	
  product	
  lines	
  

MOST	
  OF	
  ALL…	
  DEMAND	
  



SO…	
  WHERE	
  DO	
  YOU	
  START?	
  



SO…	
  DO	
  YOU	
  START?	
  





HOW	
  CAN	
  YOU	
  PROVIDE	
  VALUE	
  
FOR	
  FREE	
  TO	
  GET	
  YOUR	
  BRAND	
  
EXPOSURE?	
  

Come	
  up	
  with	
  ideas	
  to	
  collect	
  
tesTmonials,	
  case	
  studies,	
  
feedback,	
  footage,	
  create	
  hype	
  
and	
  increase	
  your	
  brand	
  exposure	
  
and	
  reach…DEMAND!	
  



•  Corporate	
  Presenta5ons/	
  Challenges	
  
(including	
  media…wink	
  wink)	
  

•  Sports	
  Clubs	
  and	
  organiza5ons	
  
•  Social	
  Service	
  organiza5ons	
  such	
  as	
  the	
  

Yellow	
  Brick	
  House	
  
•  Schools	
  (universi5es,	
  ELS,	
  etc.)	
  

•  Social	
  Clubs	
  
•  Local	
  studios	
  and	
  facili5es	
  



CHALLENGE	
  

SEND	
  5	
  PITCHES	
  TONIGHT	
  AND	
  FIND	
  ME	
  
TOMORROW..	
  LETTING	
  ME	
  KNOW	
  YOU	
  

DID	
  SO!	
  

Here	
  is	
  your	
  pitch	
  template	
  
www.stephaniejoanne.com/wbs15	
  



THE	
  STRATEGY	
  IS	
  IN	
  THE	
  	
  
SYSTEM	
  

The	
  Business	
  of	
  Media,	
  Sponsorships	
  and	
  	
  
Business	
  OpportuniTes	
  

THE	
  POWER	
  OF	
  BRANDING	
  



6	
  STEPS	
  

1. Create	
  the	
  Business	
  Plan	
  for	
  your	
  Brand	
  	
  
2. Find	
  your	
  placorms	
  
3. Be	
  the	
  Expert	
  
4. Find	
  the	
  Contacts	
  (networking)	
  
5. Get	
  that	
  content	
  out	
  there	
  (Pitching	
  Yourself)	
  
6. Shamelessly	
  Promote	
  your	
  content	
  



SCHEDULE	
  2	
  HOURS	
  PER	
  WEEK	
  
(every	
  week)	
  for	
  your	
  PR	
  &	
  

MarkeTng	
  efforts…	
  starTng	
  this	
  
coming	
  week!	
  	
  



CREATE	
  YOUR	
  
BUSINESS	
  PLAN	
  
FOR	
  YOUR	
  BRAND	
  





YOUR	
  BRANDING	
  &	
  
MARKETING	
  STRATEGY	
  

If	
  you	
  can	
  not	
  arTculate	
  with	
  clarity	
  why	
  
someone	
  should	
  follow	
  you	
  (yet	
  alone	
  buy	
  
from	
  you)	
  how	
  can	
  you	
  expect	
  this	
  to	
  work?	
  	
  



SO	
  THAT	
  BY	
  THE	
  TIME	
  WE	
  HAVE	
  
CLOSING	
  CEREMONIES	
  ON	
  
SUNDAY…	
  
You	
  can	
  arTculate	
  with	
  clarity..	
  
•  Who	
  you	
  are	
  
•  What	
  you	
  do	
  
•  Who	
  you	
  (Your	
  Brand)	
  is	
  talking	
  to	
  
•  What	
  their	
  pain	
  points	
  are	
  (nice	
  way	
  of	
  saying	
  “what	
  problems	
  they	
  have”)	
  
•  How	
  YOU	
  provide	
  soluTons	
  
•  What	
  your	
  communicaTon	
  style	
  is	
  
•  The	
  talking	
  points	
  you	
  are	
  going	
  to	
  be	
  known	
  for	
  



BRANDING	
  &	
  MARKETING	
  
STRATEGY	
  

BY	
  THE	
  END	
  OF	
  #WBS15	
  …	
  
Complete	
  your	
  Brand	
  Strategy	
  
Worksheet	
  	
  



“If	
  you	
  don’t	
  have	
  Tme	
  to	
  write	
  down	
  your	
  goals	
  	
  
(and	
  strategy),	
  where	
  are	
  you	
  going	
  to	
  find	
  the	
  

5me	
  to	
  accomplish	
  them?”	
  



WHY	
  I	
  AM	
  CONFIDENT	
  ABOUT	
  SUCCESS…	
  

•  I	
  know	
  what	
  I	
  want	
  
•  I	
  know	
  when	
  I	
  want	
  it	
  by	
  
•  I	
  know	
  what	
  my	
  strategy	
  is	
  to	
  get	
  there	
  
**	
  



THE	
  BEAUTY	
  ABOUT	
  THIS	
  PROCESS…	
  

•  You	
  can	
  Design	
  how	
  you	
  are	
  perceived	
  by	
  others	
  
•  You	
  can	
  Control	
  what	
  you	
  are	
  going	
  to	
  be	
  known	
  for	
  
•  You	
  can	
  Create	
  the	
  ways	
  in	
  which	
  you	
  add	
  value	
  to	
  your	
  

audience	
  
•  You	
  can	
  Demand	
  akenTon	
  and	
  Exposure	
  
•  You	
  can	
  Build	
  your	
  following	
  and	
  influence	
  	
  





WHAT	
  DO	
  WE	
  KNOW?	
  

LET’S	
  START	
  WITH	
  THE	
  FACTS!	
  





PICK	
  YOUR	
  
PLATFORMS	
  







CREATE	
  A	
  LIST	
  
OF	
  PLATFORMS	
  	
  
LIST	
  AT	
  LEAST	
  20	
  PLATFORMS	
  

•  WEBSITES	
  
•  MAGAZINES	
  
•  TV	
  STATIONS	
  
•  RADIO	
  SHOWS	
  
•  PRINT	
  
•  PODCASTS	
  



CREATE	
  A	
  LIST	
  OF	
  
FUTURE	
  PARTNERS	
  

•  PotenTal	
  Sponsors	
  
•  Companies	
  whom	
  you	
  would	
  like	
  

to	
  endorse	
  
•  Influencers	
  who	
  share	
  your	
  

audience	
  



TIP	
  



BE	
  THE	
  EXPERT	
  



All	
  you	
  have	
  to	
  do	
  (all	
  the	
  Tme)	
  is	
  provide	
  
soluTons	
  to	
  the	
  pain	
  points	
  you	
  have	
  
idenTfied	
  in	
  your	
  branding	
  plan…	
  

(AND	
  BE	
  REALLY	
  FREAKIN’	
  GOOD	
  AT	
  IT)	
  



DECIDE	
  BASED	
  ON	
  YOUR	
  IDEAL	
  
AUDIENCE..	
  

What	
  is	
  the	
  best	
  method	
  of	
  communicaTon	
  for	
  
your	
  peeps?	
  

•  Video	
  
•  Blogging	
  
•  Podcast	
  
•  Social	
  media	
  
•  Reports	
  

How	
  does	
  your	
  target	
  persona	
  like	
  to	
  receive	
  
their	
  content…	
  And	
  how	
  do	
  you	
  enjoy	
  creaTng	
  
it?	
  



SET	
  DEADLINE	
  :	
  

Within	
  5	
  days	
  from	
  today..	
  

Create	
  5	
  pieces	
  of	
  content	
  that	
  
provides	
  soluTons	
  for	
  your	
  
audience	
  based	
  on	
  the	
  “problems”	
  
you	
  have	
  idenTfied…	
  



PICK	
  1	
  OR	
  2	
  ☺	
  

TIP	
  



!  SUNDAY	
  NIGHT	
  (POST	
  WBS15):	
  YOU	
  KNOW	
  YOU	
  NEED	
  A	
  
STRATEGY	
  AND	
  YOU	
  ARE	
  GOING	
  TO	
  BUILD	
  OUT	
  YOUR	
  PLAN	
  	
  

!  TONIGHT:	
  YOU	
  ARE	
  GOING	
  TO	
  DECIDE	
  WHICH	
  YOUR	
  PREFERRED	
  
METHOD	
  OF	
  PROVIDING	
  YOUR	
  CONTENT	
  IS	
  

!  5	
  DAYS:	
  YOU	
  ARE	
  GOING	
  TO	
  CREATE	
  AT	
  LEAST	
  5	
  PIECES	
  OF	
  
CONTENT	
  



Find	
  Your	
  Contacts	
  





FINDING	
  YOUR	
  CONTACTS	
  INFO:	
  

STEP	
  1	
  :	
  Grab	
  that	
  list	
  of	
  placorms	
  you	
  have	
  built	
  

STEP	
  2:	
  Create	
  a	
  column	
  Ttled	
  “contacts”	
  

STEP	
  3:	
  Before	
  e-­‐mailing	
  or	
  geong	
  in	
  touch	
  with	
  anyone	
  	
  
look	
  up	
  the	
  contacts	
  contact	
  info	
  

STEP	
  4	
  :	
  Update	
  this	
  contact	
  informaTon	
  on	
  your	
  list	
  



HOW	
  TO	
  FIND	
  THE	
  CONTACTS:	
  

You	
  are	
  looking	
  for	
  editors,	
  publishers,	
  
producers,	
  blog	
  owners,	
  etc.	
  







ADD	
  CONTACTS	
  TO	
  YOUR	
  
PLATFORM	
  LIST	
  

Should	
  have	
  at	
  least	
  20	
  contacts	
  
you	
  can	
  reach	
  out	
  to	
  



GET	
  YOUR	
  CONTENT	
  OUT	
  THERE	
  



It	
  is	
  important	
  to	
  have	
  your	
  expert	
  content	
  on	
  
your	
  own	
  blog	
  as	
  well	
  as	
  your	
  expert	
  content	
  
on	
  other	
  placorms	
  (Media)….	
  

HERE	
  IS	
  HOW	
  THIS	
  WORKS…	
  



“ONE	
  FOR	
  
ME	
  &	
  ONE	
  
FOR	
  YOU”	
  



THE	
  “BEING	
  THE	
  EXPERT”	
  SYSTEM….	
  

Decide	
  which	
  day	
  of	
  the	
  week	
  
you	
  are	
  going	
  to	
  post	
  on	
  your	
  
placorms…	
  	
  

AND	
  DO	
  IT	
  LIKE	
  IT’S	
  A	
  JOB	
  
(because	
  it	
  is)	
  

…	
  starTng	
  this	
  week	
  	
  



TIPS	
  FOR	
  YOUR	
  CONTENT	
  

•  Plan	
  ahead	
  what	
  you	
  are	
  going	
  to	
  post	
  
•  Put	
  it	
  out	
  there	
  that	
  you	
  will	
  be	
  posTng	
  it	
  

(so	
  you	
  feel	
  like	
  a	
  loser	
  if	
  you	
  don’t)	
  
•  Put	
  Tme	
  in	
  your	
  schedule	
  to	
  create	
  it	
  
•  Schedule	
  15	
  minutes	
  to	
  promote	
  the	
  post	
  

(social	
  media	
  and	
  e-­‐blast)	
  





AND…	
  ONE	
  FOR	
  YOU…	
  

During	
  that	
  2	
  hour	
  PR/MarkeTng	
  session	
  you	
  will	
  
begin	
  to	
  make	
  connecTons	
  with	
  your	
  contacts	
  

The	
  goal	
  –	
  Get	
  your	
  content	
  on	
  their	
  placorms	
  in	
  
front	
  of	
  their	
  audience	
  whom	
  you	
  have	
  idenTfied	
  as	
  
your	
  ideal	
  clientele	
  



Gehng	
  your	
  content	
  our	
  there	
  
does	
  2	
  (maybe	
  3	
  )	
  things:	
  

1)  It	
  establishes	
  authority	
  and	
  
influence	
  (credibility)	
  

2)  It	
  makes	
  you	
  more	
  “Google-­‐
able”	
  (exposure	
  and	
  demand)	
  

3)  Gives	
  you	
  an	
  EGO	
  boost	
  
(whatever	
  turns	
  you	
  on…)	
  



The	
  Formula	
  for	
  Pitching	
  “ONE	
  FOR	
  YOU”	
  to	
  
your	
  desired	
  Plaiorms	
  and	
  Partners	
  

Ask	
  yourself	
  “What	
  do	
  they	
  need”?	
  
And	
  provide	
  it	
  in	
  a	
  way	
  that	
  is	
  simple	
  and	
  requires	
  a	
  Yes	
  or	
  No	
  reply	
  





SHAMELESSLY	
  PROMOTE	
  



@STEFJOANNE	
  

Please	
  make	
  sure	
  you	
  
come	
  see	
  me!!	
  
LET’S	
  TAKE	
  A	
  SELFIE	
  
#WBS15	
  



ANYONE	
  WHO	
  MENTIONS	
  YOUR	
  NAME	
  
ANYWHERE…	
  YOU	
  MAKE	
  SOMETHING	
  OUT	
  OF	
  IT	
  

“NEWS”	
  
“IN	
  THE	
  PRESS”	
  
“AS	
  SEEN	
  ON”	
  



DISCLAIMER/	
  WARNING	
  

If	
  you	
  are	
  looking	
  to	
  promote	
  or	
  endorse	
  other	
  
brands,	
  products	
  and	
  or	
  services…	
  	
  
BE	
  SMART	
  WITH	
  YOUR	
  BRAND	
  



MY	
  GOAL	
  WAS	
  “BIGGEST	
  LOSER	
  AUDIENCE”	
  

Everything	
  I	
  did,	
  posted	
  and	
  said..	
  I	
  would	
  say	
  
to	
  myself	
  

	
  “If	
  the	
  execuTves	
  at	
  Shoppers	
  Drug	
  Mart,	
  Lulu	
  
Lemmon,	
  Nike,	
  etc.	
  saw	
  this	
  post…	
  would	
  it	
  
represent	
  my	
  brand	
  favorably	
  and	
  be	
  in	
  line	
  

with	
  their	
  messages?”	
  



HOW?	
  

•  Save	
  everything	
  (Get	
  copies	
  and	
  Screen	
  Shots)	
  
•  Promote	
  it	
  via	
  your	
  social	
  media	
  and	
  blog	
  	
  
	
  	
  	
  	
  	
  	
  (if	
  you	
  have	
  one)	
  
•  Post	
  it	
  in	
  your	
  porcolio	
  



TIP:	
  MY	
  RULE	
  OF	
  1	
  IN	
  3	
  WHEN	
  POSTING	
  ON	
  SOCIAL	
  MEDIA	
  

People	
  want	
  	
  to	
  follow	
  people,	
  they	
  will	
  follow	
  you	
  for	
  you.	
  	
  
Just	
  promoTng	
  “Look	
  at	
  me	
  ..	
  I’m	
  so	
  amazing..	
  I’m	
  famous”	
  is	
  uber	
  
ANNOYING	
  

1)  Post	
  your	
  show-­‐off	
  stuff	
  (media	
  hits	
  and	
  published	
  content)	
  
2)  Be	
  the	
  expert	
  and	
  provide	
  soluTons	
  (asking	
  for	
  Nada	
  in	
  return)	
  
3)  Post	
  your	
  life	
  (	
  Where	
  your	
  personality	
  comes	
  in)	
  





1.  Create	
  the	
  Business	
  Plan	
  for	
  your	
  Brand	
  
2.  Find	
  your	
  placorms	
  
3.  Be	
  the	
  Expert	
  
4.  Find	
  the	
  Contacts	
  (networking)	
  
5.  Get	
  that	
  content	
  our	
  there	
  (one	
  for	
  me,	
  one	
  for	
  you)	
  
6.  Shamelessly	
  Promote	
  your	
  content	
  



If	
  you	
  follow	
  this	
  strategy	
  consistently,	
  you	
  will	
  
build	
  your	
  expert	
  brand	
  which	
  is	
  in	
  demand	
  and	
  

your	
  exposure	
  will	
  begin	
  to	
  snowball	
  



Once	
  people	
  see	
  that	
  you	
  are	
  consistently	
  
providing	
  quality	
  experTse	
  in	
  a	
  strategic	
  way,	
  

you	
  will	
  get	
  noTced.	
  	
  

The	
  more	
  exposure	
  you	
  get,	
  the	
  more	
  
exposure	
  will	
  come.	
  

People,	
  Business	
  and	
  Brands	
  will	
  seek	
  you	
  
out	
  and	
  contact	
  you	
  (and	
  PAY	
  you)!	
  





LET	
  ME	
  HOOK	
  YOU	
  UP	
  WITH	
  SOME	
  FREEBIES	
  

1.  Strategy	
  Call	
  Recording	
  with	
  Worksheets	
  
2.  Blank	
  Media	
  Kits	
  and	
  Templates	
  
3.  My	
  Slides	
  

Please	
  come	
  introduce	
  yourself	
  and	
  take	
  a	
  selfie	
  with	
  me!!!!	
  

@stekoanne	
  

www.stephaniejoanne.com/WBS15	
  




