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How to Build Credibility for Your Business with 

Client Attracting Testimonials, Endorsements 

and Social Media Shout Outs! 

By Nancy Marmolejo 

Visibility Expert for Entrepreneurs 

Word of mouth referrals are the one of the most powerful ways to build client attracting 

visibility and credibility.  Results based testimonial and endorsements will show the 

world the power and scope of your work.  

In this resource you’ll learn how to get testimonials from clients, endorsements from 

peers and colleagues, and how to showcase social media shout outs.  

TESTIMONIALS 

Testimonials are success stories that share your clients’ amazing results. A great 

testimonial:  

 Gives a before and after view 

 Emphasizes tangible results 

 Mentions you as a pivotal part of the success 

 Is based in truth- if it didn’t happen, don’t say it 

The easiest way to get a testimonial is to ask! When you give your clients some structure, 

it’ll be easier for them. Let them know you’d like a before and after view of what 

they’ve accomplished. If you or your clients have trouble pinpointing tangible results, 

make it a point from this moment on to check in with your clients and track successes 

as you work together.  

I keep a page on my website (http://vivavisibilityblog.com/testimonials/) with 

testimonials and endorsements. On the following pages are a few examples so you can 

see how they’re structured and the impact they have.  I’ve also included some fill in the 

blank templates that you can use with your clients to create awesome testimonials.   

http://vivavisibilityblog.com/testimonials/
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TESTIMONIAL TEMPLATES 

 

These are guides to help you craft a winning testimonial. Feel free to tweak this so it 

reflects your voice and your style.  

 

Template #1:  

What I love about working with ____________ is his/her ability to _________________(unique 

talent you have). By simply _________________(something you do really well), she/he 

helped me _________________(tangible result and what that means to you). That’s why I 

love working with ____________ and I recommend you do too! 

 

What I love about working with Julia is her ability to see time management solutions 

where I can’t. By simply doing an assessment of how I spent my time, she helped me 

free up 8 hours of extra time each week that I didn’t realize existed. In those “new” 8 

hours, I’ve made more sales calls resulting in a 35% revenue increase this month!  That’s 

why I love working with Julia and I recommend you do too!  

 

Template #2: 

Before working with ____________, I was _________________(describe the problem). Within 

____________(time period), I _______________________ (result/accomplishment). Now, I’m 

_______________________________(how it is now). I highly recommend working with 

__________.  

 

Before working with Kati, I was overwhelmed with marketing. No matter what I did, I 

found myself spending hours and hours each week on tasks I wasn’t even sure would 

pay off. Within 10 days of working with Kati, I was able to identify the top marketing 

tactics that I could do easily and effectively. Now, I’m spending less time on my 

marketing and actually attracting more leads and more clients! It’s amazing what a 

little focus can do. I highly recommend working with Kati and suggest you do too!  
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SAMPLE TESTIMONIALS 

 

After you get used to the basic structure of a good testimonial, you can spot when you 

have a “keeper” to put on your site. Here are a couple testimonials I received from 

clients that cover all the bases. Do you see how these still contain the same elements 

from the template yet have a unique sound to them?  

 

One of the priceless gifts Nancy offers is her ability to find 

the perfect words to describe programs and products. With the 

simple tweak of a title, she helped me create a compelling 

name for a system that ended up generating over$30,000 this 

year alone. Language is a big part of how you come across to 

the public, and I always lean on Nancy to help me find the 

perfect way to showcase what I’m great at! 

 

 

Sandra Martini, Marketing and Productivity Expert 

www.SandraMartini.com 

 

One of my greatest accomplishments in working with Nancy has 

been the ability to clearly and concisely state what I do, who I 

serve, and how I can help organizations enrich their workforces. 

Because I wore so many hats, it was hard to pinpoint a quick and 

easy “expert definition”. Through our work together, Nancy 

helped me see the common threads in my many skills and 

talents so I could position myself as the obvious choice for the 

clients I serve. Within weeks of getting clear, I landed a 6 figure 

contract with a major U.S. city for training and consulting. Now 

that is what I call a great payoff for being an expert! 

 

Lisa Jordan, Disability and Workforce Development Expert 

www.Human-Solutions.net 

 

http://www.sandramartini.com/
http://www.human-solutions.net/
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ENDORSEMENTS 

An endorsement is usually from a colleague or peer who knows the quality of your work 

and your character. Endorsements show your sphere of influence and your credibility in 

your industry. Be sure to include references to the tangible results you help clients 

achieve or your reputation in your industry. I’ve underlined key phrases in the 

endorsements below, which are actual endorsements from my website.   

Too often entrepreneurs get frustrated with coaches 

who take forever to help them reach a breakthrough. 

I’ve witnessed Nancy laser coach others and it’s like 

someone flipped the genius switch! Her rapid fire 

insights can literally shift someone’s entire business in a 

matter of moments. She’s incredible at nailing what’s 

unique about each business and how that can be 

quickly monetized. If you’re looking for a creative 

mind to turn your visibility into profitability, Nancy’s your person. 

 

Adam Urbanski, The Millionaire Marketing Mentor 

www.TheMarketingMentors.com 

 

 

Nancy Marmolejo and I are kindred spirits in the world of social 

networking. We share the belief (and hold the experience) 

that quality relationship building results in big payoffs! It’s not 

just about the numbers- the people who make up those 

numbers are what counts. Thanks Nancy for advocating social 

networking that can change people’s businesses and their 

lives. 

 

Mari Smith, Social Media Coach, Speaker 

www.MariSmith.com 

 
 

 

http://www.themarketingmentors.com/
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SOCIAL MEDIA SHOUT OUTS 

Social media is one of the best places to collect social proof to add to your credibility. If 

someone shares something genuine and powerful, take a screen shot, save it as an 

image file and keep it handy! I’ve used these on sales pages and other places to add 

another dimension to testimonials.  
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Get Started! 

Now that you have templates and examples of testimonials, endorsements, and social 

media shout outs you can get started on boosting your credibility. 

Start with your immediate and most recent clients. Talk to them about what they’re 

getting out of your work and how you can celebrate their success by printing their 

testimonial. 

For endorsements, begin with people you know. Don’t ask for an endorsement from a 

stranger or a celebrity just to have them on your site. Cultivate a relationship first so that 

it’s a sincere form of praise. Check out the recommended resource below to learn how 

to create an engagement strategy that leads to big opportunities.  

Take Action 

With the right mix of testimonials, endorsements, and social media shout outs, you’re 

primed for action! 

You’ll be amazed at the landslide of opportunities that come your way when word gets 

around that you’re THE ONE to work with. I teach entrepreneurs how to position 

themselves so buyers look, follow, and buy. Great testimonials are one of my killer 

secrets and I’d love to share more. Go to www.TalkWithNancy.com to set up a 

complimentary strategy session with me and let’s turn the spotlight onto YOU! 

About Nancy Marmolejo 

Nancy Marmolejo, founder of Viva Visibility, teaches 

entrepreneurs who want to change the world how to 

reach more people, more effectively, in less time. With 

a specialty in building highly visible businesses with loyal 

customer fan bases, Nancy’s expertise has been 

shared in 3 social media books and over 100 media 

spots. Her client roster reads like a who’s who of 

groundbreaking entrepreneurs making an impact 

worldwide.  

Interested in working together? Go to www.TalkWithNancy.com  

http://www.talkwithnancy.com/
http://vivavisibilityblog.com/
http://www.talkwithnancy.com/

