
A Look Back at 2014 Travel Industry Trends
As the year comes to a close, Virtuosos are looking back at the highlights and defining trends that made 2014 stand out in the travel industry.  
The preferences of luxury travelers helped drive the evolution of everything from more choice in cruise packages to upscale properties opening 
in emerging destinations. 

What characterized luxury travel in 2014? Read on to find out what Virtuoso travel advisors, partners and executives selected  
as their highlights.

2014 brought new interest in trips closer 
to the countryside: the river cruise. The 
luxury long boats along the Danube, the 
Rhine, Portugal’s River of Gold and the 
magnificent Mekong were the latest trend 
in luxury travel.

HOT TREND EMERGING 
DESTINATION

POPULAR REQUEST LUXURY DEVELOPMENT

We saw tremendous success in tradition-
al European destinations like the Mediter-
ranean. We also tied trips to events, like 
a British Isles cruise during the British 
Open. We’re launching more of those  
next year.

We saw more focus on culinary as well as 
active itineraries in 2014.  The number of 
tours hosted by local chefs far outpaced 
what we’ve done in the past. We also saw 
an upswing in adventure-based luxury 
travel.  People want to learn and explore, 
but still be pampered. 

We saw more family and multi-genera-
tional travel, especially during the holiday 
seasons. Families will book connecting 
rooms or a suite so they have a place  
to gather.

New Zealand has taken on new promi-
nence in destination rankings. Perhaps 
the movie “The Hobbit” has played a role 
in its new popularity, or increased air 
service, or simply a large push by Tourism 
New Zealand.  

Cruise lines are going into the Abu  
Dhabi market; we took a ship out of the 
Caribbean to move there. People that  
love to cruise really love seeing places 
they maybe wouldn’t go otherwise, like 
Abu Dhabi and Dubai.

The more exotic, the better.  We sent 
more people to Nepal and Bhutan in 2014 
than the last five years combined.  In 
years past, people would say, “Send me to 
a beach somewhere for a week.” Now they 
want what we call “Adventure, Wonder, 
and Explore.”

Places that are less commercialized 
continue to emerge. Here in Asia, destina-
tions like Cambodia, Vietnam and Bhutan 
have been very popular.

We saw a higher level of requests for 
meet-and-greet services offered by air-
lines, hotels, cruise lines and tour opera-
tors. This personal service has become 
not only requested, but expected.

We had requests to combine ocean and 
river cruises, so we partnered with a river 
cruise brand to put Celebrity Explorations 
vacation packages together. When people 
want to experience both we can give it  
to them.

I heard from my guests, “I want to go 
somewhere new, but I want to be treat- 
ed well.” They want somewhere exotic  
but still want to be pampered. The  
emergence of five-star properties in 
remote locations has been a boom to 
luxury travel.

People are increasingly looking for  
unique experiences, so the knowledge  
and service of the concierge is becoming 
even more important.

Luxury travel has been redefined from  
a “destination” experience to a “life”  
experience. Trips are now focused on 
interests such as food, sport, art,  
architecture or nature. It’s a memorable 
experience, not just a pretty place.

This year the cruise industry has listened 
to consumers and offered them more 
choices than ever before. Some people 
like all inclusive and others want to buy 
individually. 

Luxury travel has changed dramatically.  
It used to be a beach in Maui sipping mai 
tais next to your private plunge pool. Now 
it’s a tented camp in the Serengeti, dining 
on china and sipping champagne. People 
are much more adventurous, but still 
want five-star service.  

In the old days luxury meant features,  
like a grand lobby and beautiful guest 
rooms. Now luxury travel is having the 
time to do what you want when you want. 
A nice hotel is still important, but today 
freedom of time defines luxury.
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