
 

 

Job Description 

 

Role:    Brand Solutions Director – Virtue 

Reporting to:   Head of Virtue 

 

___________________________________________________________________________ 

 

OVERVIEW 
 
VICE is a global youth media company and the industry leader in producing and distributing 
the best online video content in the world. Launched in 1994 as a punk magazine, VICE now 
operates in 36 countries and has expanded into a multimedia network, including the world’s 
premier source for original online video, VICE.COM; an international network of digital 
channels; a television & feature film production studio; a magazine; a record label; and a 
book-publishing division.  
 
VICE’s digital channels include VICE News, a dedicated news channel; Noisey, a music 
discovery channel; The Creators Project, dedicated to the arts and creativity; Motherboard, 
covering cultural happenings in technology; THUMP, focusing on global dance and electronic 
music; Fightland, a channel dedicated to the culture of MMA; and MUNCHIES, a food 
channel chronicling the broad spectrum of the global culinary experience. VICE acquired 
British fashion publication i-D in 2012 and re-launched i-D’s digital presence at i-D.co, a 
video-driven fashion site. In 2013, VICE launched a news-magazine series on HBO titled 
'VICE.'  
 
VICE also maintains a brand strategy and creative services arm of its business called Virtue. 
Virtue helps brands develop marketing platforms with an emphasis on digital media, content 
creation and consumer engagement. Virtue’s stable of clients includes a range of consumer 
brands, ranging from lifestyle to technology to FMCG. 
 
At VICE we work in a relatively flat structure meaning people need to be very self-motivated 
and able to develop their own role depending on the demands of their account.  We 
encourage working collaboratively across departments and disciplines (Sales, Editorial, 
Production and Activation) and want people to make the most of the VICE talent pool. 
 

ROLE: 

 

The Brand Solution Director’s job role is primarily to manage the account teams assigned to 

you, and be the trusted point of contact for your assigned clients. The Brand Solutions 

Director is expected to lead account managers and executives; to contribute and coordinate 

both strategic and creative development across all content solutions - pulling in and 

collaborating with internal or external specialists where necessary, as well as being able to 

assist on productions. The Brand Solutions Director is responsible for ensuring that all 

relevant scopes of work are accurate and delivered in full to the satisfaction of the client; 

while remaining within budget and fully organised when it comes to finances. The Brand 

Solutions Director must be an excellent planner, manager, educator and motivator of others. 



 

 

Brand guardian: a vital function in being guardian and promoter of information and insight 

about the brands he or she are responsible for. He or she must ensure that the team is well 

informed about the brand, its market and its competitors.   

 

MARKETING SKILLS: 

 Demonstrate a clear understanding of your assigned client group’s business. 

 Work with Business Development leads to transition new business opportunities from 

approved concepts into clear deliverables and clear action plans; including input on SOW 

agreements. 

 

ADVERTISING SKILLS: 

 Ability to take a brief from client and draft creative brief for internal discussion. 

 Be a good judge of creative work in terms of factual accuracy and relevance to brief. 

 Be responsible for any legal clearances. 

 Ensure the continuous progression of work by building strong relationship with all core 

disciplines –production, planning and activation.  

 Maintain excellent selling and presentation skills to facilitate the selling of Virtue’s 

recommendations to client.  

 

CREATIVE JUDGMENT: 

 Oversee and guide creative input of your team members, and actively contribute 

creative ideas for brand solutions, in tandem with creative and design team when 

necessary. 

 Prepare the ground for the creative sale ensuring the client buys Virtue’s creative 

recommendation by imparting a real understanding of the advertising idea and its 

relevance to the task at hand by: 

 Working with the client to raise their comfort level in assessing, evaluating and 

responding to creative output. 

 Pre-selling the insight behind the creative brief, putting this within the competitive 

context in which the work will run. 

 

PEOPLE MANAGEMENT SKILLS: 

 Oversee the development and training of your account team; providing constructive 

feedback about their performance. 

 Manage the team by delegating in an appropriate manner both up and down. 

 Be relentlessly optimistic and motivate other members of the team during difficult 

times. 

 Be able to manage a group of people across all departments and building strong 

relationship across the office - subsequently providing clear direction/guidance in terms 

of workflow, timings and objectives (e.g. early stage involvement of production, clear 

objectives and task/delivery management with Activation). 

 Show ability to debate constructively with clients in order to defend successfully Virtue’s 

recommendations or point of view. 



 

 

 

CLIENT RELATIONSHIP: 

 

The Brand Solutions Director is responsible for:  

 Developing a strong and constructive relationship with the client based on honesty and 

trust. 

 Managing the client’s expectations by ensuring they are always kept in the loop in terms 

of work in progress, recognising issues early and pre-empting them. 

 Specifically, this involves developing timing plans and ensuring that they are adhered to 

by all parties involved. 

 Ensuring that the client always feels like part of the team, and fostering an environment 

that ensures they feel a real sense of ownership of the creative work.  

 

PRESENTATION AND COMMUNICATION SKILLS: 

 The Brand Solutions Director is expected to demonstrate strong written and verbal skills.  

This includes the ability to run meetings, present and sell creative ideas, and write 

strategy papers with the relevant input from the Head of Virtue. 

 Ensure the client receive quality, factually accurate reporting during campaigns and that 

we round off each campaign with a PCA. 

 

NEGOTIATION SKILLS: 

 The Brand Solutions Director must demonstrate the ability to present and sell 

production estimates. 

 Act as constructive “go-between” over creative changes affected by client, production 

and legal. 

 

FINANCIAL MANAGEMENT: 

 To keep an accurate and detailed finance status sheet.  

 To be responsible for accurate invoicing of all activity on the account.  

 To create a well organised system of job numbers that appropriately handles the volume 

of work. 

 

OBJECTIVES: 

 Actively work with and contribute to the success of the Virtue team. 

 Integrate Virtue with other key departments to improve all areas of the briefing and 

response process. 

 Improve client servicing at all levels. 

 Improve the ability and experience of your team. 

 Provide the highest possible quality levels to all your agency output. 

 Proactively develop your clients and the VICE agency business. 

 Champion your team’s work. 

 Capture learnings and communicate to wider team. 



 

 

 

OTHER:  

 To be an ambassador for the business at all times. 

 

 

KEY REQUIREMENTS OF THE ROLE: 

 5+ years of experience in media and/or a creative environment, with focus on highly 

successful account leadership complemented by a strong planning element throughout an 

entire campaign development process. 

 Be able to demonstrate strong written and verbal skills. This includes the ability to run 

meetings, present and sell creative ideas, and write strategy papers with the relevant input 

from the Head of Virtue, Strategy Director and Creative Director. 

 Deep knowledge of technological, [socio] cultural and media trends. 

 Work on international brands, across categories. 

 Excellent skills servicing senior clients.  

 Proactive and independent work ethos.  

 Passionate and curious approach to innovative and non-traditional brand communications. 

 

To apply please email a covering letter and CV with the reference “Brand Solutions Account 

Director Virtue” in the subject line to: ukhr@vice.com 

We look forward to hearing from you! 

If you do not hear back from us within one month of applying then unfortunately your 

application has been unsuccessful. Thank you once again for applying and we wish you 

success in your future career.  

 

 

 


