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Disclaimer 

While I have made every effort for this material to be accurate, I make 
no guarantees of any kind.  I have no control over any search engine 
company, and I have no “inside information.”   I cannot guarantee any 
specific result or financial impact.  
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Introduction 
Welcome to Ultimate SEO!  This module covers Search Results SEO.   My 
name is Leo Wadsworth from LeoWadsworth.com. 

Search results SEO is a bit different than the other forms of SEO.  The 
other forms concentrate on getting your site ranked as highly as 
possible within Google.  Search results SEO concentrates on the way 
your listing looks on the search results page.  

http://leowadsworth.com/
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Ultimate Goal of SEO 

• Is not to just appear in high ranking search results 
• Quality Traffic 

- Lots of traffic to your site 
- Not JUST traffic, people truly appropriate for your site 

• Conversion Funnel 
- People  Clicks  Conversions                                                                                                                                    

 
What is the ultimate goal of SEO? 

Most SEO efforts are targeted at improving the ranking of your website 
on the search results screen.  Success is viewed as getting to the first 
page or even better to the number one position.  But gauging our SEO 
success purely in this manner ignores the broader goals of SEO. 

The ultimate goal of SEO is to deliver targeted traffic to your website. 

Typically, you want lots and lots of traffic.  Ranking higher in the search 
results is a good thing because that gives you more traffic. 

However, it is not just traffic that you want.  The quality of traffic can 
vary widely.  It is actually quite easy to send high volumes of extremely 
poor traffic to any website very cheaply.  Such traffic really doesn't do 
that website any good.  What you need is traffic which is targeted to 
and which matches your website.  You want people who will respond to 
what you have to offer. 

Remember the conversion funnel.  We start out with a large number of 
people.  A percentage of those will click on your site.  A percentage of 
those who come to your site will actually buy or do what you want them 
to do.  Increasing the efficiency of the funnel at all steps along the 
funnel will give you more actual conversions. 
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Search Results SEO 

• Ranking highly in search results means nothing if people don’t 
click on your listing 

• While you cannot control the listing, you can influence it greatly 
• A better listing = more clicks 
• Google WANTS search results to be popular and look attractive 

 
Search results SEO focuses on the way your website link appears in the 
search results.  The way your site link appears can make a huge 
difference in terms of how many people will actually click on that link. 

You can be on the first page, or even in the number one slot, but if 
nobody clicks on your link then all of your SEO efforts are wasted.  You 
want people to see your link, and then to click on it. 

Google does not allow you to control the search results listing directly.  
However, there are a number of things that you can do which can affect 
the appearance of the listing in just about every case. 

Remember the better your listing looks, the more clicks you are going to 
get.  The more your listing matches the desires of your target audience, 
the more you'll get the right kind of visitors. 

In these efforts, we continue to work with Google as opposed to against 
them.  Google wants the search results to be attractive.  They want the 
search links to specifically attract people that will be satisfied and enjoy 
the sites that have been linked.  We all want solid attractive search 
results. 
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Page Title 

• The page title is typically used for the first big blue line in the 
search listings 

- Often the only line people will read! 
• Used in social media sharing 
• Used in browser bookmarking 
• What makes a good title? 

- Makes me want to click! 
- Under 65 characters 
- Keywords included as naturally as possible (not 

overloaded) 
- If you want the domain name, then put it last 
- Include geographic location when appropriate 

 
Every HTML page has a title.  This title is typically displayed near the 
very top of the browser as you view your page.  In the case of browsers 
with tabs, the page title is often used as the name of the tab. 

When it comes to search results the page title is very important.  It 
typically, the very first line of a search result is the page title.  It is the 
big blue line that is given special prominence.  Quite often, as people 
are scanning the search results, this is the only line that they will read.  
This makes it very important to get right. 

The page title is also used in social media sharing.  When you share a 
link in Facebook or Google+ or LinkedIn the page title is commonly used. 

The page title is used in browser bookmarking.  When someone tries to 
save a link to your page in the browser, the page title is used as the text 
for that link. 

So what makes a good page title? 
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A good page title is one that makes me want to click on it.  It is 
attractive, clear, understandable, and maybe even fun.  It promises an 
answer to the real question that I was searching for. 

The page title should be reasonably short.  A useful rule of thumb is to 
keep it under about 65 characters.  This will make it fit in the various 
places that is used. 

The specific keywords that you are targeting on the page should be 
included in the page title in a very natural manner.  It should read easily 
and not forced.  Some people have recommended including the target 
keyword twice within the title.  I specifically do NOT recommend that, 
as it seems like “over optimizing” to me.  Keep the page title sounding 
natural. 

If you want to include the domain name for your site, then put it last in 
the page title.  Many times a separator is used between the title and the 
domain name. 

Finally, if your page is targeting a specific geographic location, then 
include that in the page title. 

The more you can make the page title look attractive, and the more you 
can make it relevant to both the search and the resulting page, the 
more quality targeted clicks you will get. 
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Meta Description 

• The meta description is typically used for the description of the 
search engine entry 

• Keep it to less than 160 characters 
• Mini-sales pitch typically backfires, keep it to a natural positive 

sounding description 
• Include keyword(s) 

 
The meta-description tag is contained within the source code to your 
HTML page. 

This tag is important for search results SEO because it is typically used 
by Google for the description of the page.  If your page does not have a 
meta-description tag, then Google will typically use part of the text that 
it finds on the page.  Google does not promise to use this tag for the 
description field, however they almost always do. 

One way to help ensure that Google uses it for the description is to keep 
this meta-tag reasonably short.  You want to try to keep it under about 
160 characters. 

As always, consider the reaction of the people viewing the description in 
the search results.  I have found that typically a "sales pitch" just doesn't 
work as well as a clean simple description.  When writing this field, just 
keep it to a natural positive description. 

Finally, you will want to include the targeted keywords for the page 
within the meta-description.  Don't force them, but keep it sounding 
natural.  This will reassure the searcher that the topic of the page is very 
relevant to the keyword. 
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URLs 

• Keyword in URL helps people know that you have content 
specifically related to their search 

• If needed, separate with dashes to make words obvious 
• In marketing materials, capitalize the first letter of each word in 

the URL 

 
The URLs you use for each of your pages will also show up in the search 
results. 

Because of this, it is good to include the keyword in the URL.  It helps to 
reassure the searcher the this page is absolutely relevant to their 
keyword. 

If there is any ambiguity about how the words in the URL should be 
separated, then use dashes between each of the words. 

In your marketing materials, if you have a URL with multiple words in it, 
then capitalize the beginning of each of the words for clarity.  For 
example “ThisIsMyWebsite.com”. 
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Questions 
1. Are you satisfied with how your site looks on the search results 

page? 
2. Is Google using your page title and description in their results? 
3. Are you page titles inviting and keyword rich? 
4. Are your page your descriptions inviting and keyword rich? 
5. Are your URLs inviting and keyword rich? 

Implementation Checklist 
� Examine appearance of site in search results 

� If Google is not using page titles or meta descriptions, check 
how long each is 

� Examine page titles and descriptions and URLs 
o Do they make you want to click on them? 
o Are they keyword rich?  
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