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Disclaimer 

While I have made every effort for this material to be accurate, I make 
no guarantees of any kind.  I have no control over any search engine 
company, and I have no “inside information.”   I cannot guarantee any 
specific result or financial impact.  
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Introduction 
Welcome to Ultimate SEO!  This module covers Local SEO.   My name is 
Leo Wadsworth from LeoWadsworth.com. 

Local SEO refers to SEO which has been done to improve the site's 
rankings within a local search.  This can include both rankings for 
generalized searches conducted from a particular area, and rankings for 
specific searches which include locality as part of the search. 

Local SEO is of particular interest to businesses with a brick-and-mortar 
presence.  These businesses often want to use their website as a way to 
bring in more local customers.  It can also be useful for Internet 
businesses which are concentrating on a user base within a particular 
area, such as classified ads, restaurant reviews, or local news.  

http://leowadsworth.com/
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Onsite SEO Factors 

• Place your full street address and local phone number on all 
pages of your website. 

• Optimize your Contact or About page for your business name 
and location. 

• Include locality names (surrounding cities, etc.) on your pages 
• Include locality names in page title 

 
There are a number of things that you can do to improve your ranking in 
a local Google search.  To begin with, it is important for Google to know 
where the business related to your site is located. 

This may seem like overkill, but I recommend that you place your full 
street address and your local phone number on every page of your 
website.  Typically, a good place for that is at the bottom of the page in 
the footer.  

Pay particular attention to your contact us or about us page.  Be sure to 
optimize that and to clearly have your business name and location 
prominent on that page. 

If your business provides products or services to several localities and 
not just your own immediate locality, then you will want to include 
those locality names on your pages as well.  It is not wise to assume that 
Google knows that the two cities are right next to each other.  
Sometimes Google gets it right without you doing anything, but we're 
trying to ensure a good listing where appropriate. 

The other place that you want to include locality names is in the title to 
your pages.  This can be challenging to do in a way that looks natural, 
but it is very important.  Remember that the page titles are typically 
used as the primary link text in the search results and as such, you have 
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an opportunity to immediately inform potential customers that you 
service their area. 
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Offsite Factors 

• Review sites 
- Yelp.com 
- Epinions.com 

• Social Media Sites 
- Google+ 
- Facebook.com 
- Linkedin.com 

 
Just like other types of SEO, local SEO is affected by off-site factors as 
well. 

There are large numbers of websites set up specifically to review local 
businesses.  Two of the more well known of these sites are yelp and 
Epinions.  Besides their SEO effect on Google's rankings, review sites can 
have a large positive or negative affect on how busy you are.  Most 
review sites have strict policies about what a business owner is allowed 
to do or not do on site, so watch out for that.  If a negative review 
shows up on a review site do your best to respond, but never ever ever 
get angry or say anything bad about the complaining customer. 

As a local business, it is important to participate on social media sites 
such as Facebook, Google+, and LinkedIn.  These sites, especially 
Facebook, have the potential for driving huge amounts of traffic 
towards your business.  They represent a great place to announce 
special promotions and contests.  Once you get your customers 
participating in a positive conversation about your business with each 
other, you have truly won. 
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Maps and Business Listings 

• Create your business listings (Maps). Check to see if you have an 
unclaimed page first: 

• Google+ Local https://plus.google.com/local 
• Bing Business Portal (beta) 

http://www.bing.com/businessportal 
• Yahoo Local  http://listings.local.yahoo.com 

 
The next thing you want to do regarding local SEO is to make sure that 
your business shows up on the various Internet mapping sites. 

As of right now there are three major sites to include. 

The first of course, is Google.  Google+ Local is the name for the local 
business aspect of Google.  This is by far the most important site, so 
make sure you get this one right.  You can add your site into Google+ 
local from https://plus.google.com/local. 

Next up is Bing.  Sign up for the Bing Business Portal at 
http://www.bing.com/businessportal. 

Finally we have Yahoo, which can be found at 
http://listing.local.yahoo.com. 

In all these cases, take your time, triple check your inputs, and make 
sure that the listing is accurate. 

 

  

https://plus.google.com/local
https://plus.google.com/local
http://www.bing.com/businessportal
http://listings.local.yahoo.com/
https://plus.google.com/local
https://plus.google.com/local
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Google Places Google+ Local 

• Changes!  Google Places becomes Google+ Local 
• https://plus.google.com/local 
• Proper category associations 
• Physical Address 
• Local area code 
• Square image, 250px by 250px 
• Manually owner-verified Google+ Local page 

 
The more things change, the more they stay the same.  Google 
continues to change things.  In this case, a key part of local SEO has 
changed names and features:  Google Places has become Google+ Local.  
Right now, you can still enter business information at the Google Places 
page, but I expect that to change soon, and so I recommend you use the 
Google+ Local URL instead.  The end-users already view all of the local 
information in the Google+ venue. 

Google+ Local is the most important thing to do properly to enhance 
local SEO.  It integrates your business with both local searches, but also 
with Google Maps and Google Mobile.  This gives it much more power.  

For restaurants, Google+ Local is using the review information from 
Zagat. 

In Google+ Local, you associate your site with a category.   Choose this 
carefully.  

Make sure you add in the physical address and phone number (with a 
LOCAL area code).  This is not the time to use your 800 number.  It will 
be a local call for people in any case. 

To make things personal, you’ll want to include an image.  The standard 
image size is a square image, 250 pixels on a side. 

https://plus.google.com/local
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Finally, you want to make sure you verify your Google+ Local page.  This 
confirms who you are to Google.  
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Technical Factors 

• Use the hcard microformat to make your location unmistakable 
to the Search Engines. 

- http://microformats.org/wiki/hcard 
• Add a KML file (special location file) to your website sitemap file 

- http://code.google.com/apis/kml/documentation/ 
- Create using Google Earth 

 
There are a couple of technical steps you can take to make it especially 
easy on Google. 

First, include the hcard microformat for your address and phone on 
your contact us or about us page.  This may also help your contact 
information to be imported into certain phones and email address 
books.  You can get information about the hcard microformat at 
http://microformats.org/wiki/hcard. 

Next, add a KML file to your website sitemap file.  A KML file is a special 
file that describes where you are located.  You can create it using the 
free Google Earth program.  You can get information about KML files at 
http://code.google.com/apis/kml/documentation/.  

http://microformats.org/wiki/hcard
http://code.google.com/apis/kml/documentation/
http://microformats.org/wiki/hcard
http://code.google.com/apis/kml/documentation/
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Multiple Locations 

• Create a separate page for each location 
• Use local info on each of these pages 
• Link internally to location pages, using the location names in link 

text 

 
What do you do if you have multiple locations? 

Here’s the Google-friendly way to manage this situation. 

On your site, create a separate page for each location.  Put the 
complete address on each of these pages, and reference the locality 
name in the page title, just like always. 

Then create a page with links to the individual pages, using the names of 
the localities in the link text. 
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Other Factors 

• All normal SEO factors apply 
• Survey of experts in Local SEO 

- http://www.davidmihm.com/local-search-ranking-
factors.shtml 

• Consider Groupon.com 
• If nothing else, make a Google+ Local page 

 
Local search includes all of the “normal” SEO factors covered in the 
other modules. 

There is an interesting discussion and survey of experts who focus on 
local search at http://www.davidmihm.com/local-search-ranking-
factors.shtml. 

You may want to consider using Groupon.com to provide online 
coupons and incentives to your customers. 

If you don’t do anything else, be sure to make a clean, accurate Google+ 
Local page. 

 

  

http://www.davidmihm.com/local-search-ranking-factors.shtml
http://www.davidmihm.com/local-search-ranking-factors.shtml
http://www.davidmihm.com/local-search-ranking-factors.shtml
http://www.davidmihm.com/local-search-ranking-factors.shtml
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Local Review Sites 
23SearchOnline Boulevards ExpressUpdate Info Group 

7 Mainstreet BrightKite EZLocal InfoSpace 

Address.com Brownbook FindLocal.com InsiderPages 

Addresses.com ChamberofCommerce Foursquare Intuit Business 
Directory 

AllPages.com City Slick Genie Knows Judysbook 

Angies List CitySearch Geodelic.com JustDial 

Answerwix.com CitySquares GetFave.com Kudzu 

AnyWho.com CityVoter GigPark.com LikeList 

AreaConnect.com Company.com Go2 Local 

Axciom DexKnows Hello Metro Yelp.com 

B2B Yellow Pages Discover Our Town HotFrog Zagat.com 
Best of the Web 
Local Dream Local iBegin  

BizWiki Epinions ImmersiFind  
 
Here is a list of a number of the local review sites.  This list is changing 
all the time, but it gives you a start. 
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Questions 
1. Are you targeting local customers?  
2. Is your address prominently on your site? 
3. Do you have your contact and/or about page optimized for your 

location? 
4. Do you include locality names in your page titles and pages? 
5. Does your business interact with review sites or social media 

sites?   
a. If so, do you know what your current reputation is like? 

6. Do you have local listings in: 
a. Google+ Local (formerly Google Places) 
b. Bing Business Portal 
c. Yahoo Local 

7. Are you using the hcard microformat? 
8. Are you using a KML file (special location file)? 
9. Do you have multiple locations? 
10. Are you using Groupon? 

Implementation Checklist 
�  Verify address is plainly on the site in the right locations 

� Verify current local online reputation 

� Verify local listings, fix as needed 
o Google+ Local (formerly Google Places) 
o Bing Business Portal 
o Yahoo Local 

� Verify use of hcard microformat and KML file, if appropriate 

� If multiple locations, verify location page for each one 

� Consider using Groupon coupons if appropriate 
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